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 Global TV Market 

Global TV shipments fell by over 5.8% in 2012, from 249 million in 2011 to 233 million 

units. Economic recession in Japan and Europe, and very mildly declined prices compared 

to the previous year were the main reasons for decreasing demand.  

By technology type, LCD TVs with advanced features such as LED backlights, high frame 

rate, smart function and 3D dominated the global TV market, with over 87% of total TV 

shipments. LCD TVs are projected to peak around 97% of overall unit demand in 2015. The 

emerging market is dominated by CRTs (53%), but LCD TVs (54%) dominate in mature 

markets. 

By service type, 27% of worldwide TVs shipments had internet connectivity (smart TVs) in 

the first quarter of 2012. Smart TV penetration of TVs shipments by country is as follows: 

Japan has the highest penetration with 46% followed by Western Europe 36%, China 32%, 

and Asia Pacific 15%. OLED TVs are likely to be launched a little later in the year. 

Table 4-2-2 Worldwide TV Shipments by Technology (2012) 

Technology Units Shares (%) 

LCD TV 203,202 87.4 

PDP TV 13,350 5.7 

CRT TV 16,065 6.9 

Source: Displaysearch

Households in mature markets own an average of 2.4 TVs each, and in emerging 

markets, the average is 1.8 TVs per household. Emerging markets (Russia, Turkey, China, 

India, Indonesia, Brazil, and Mexico) will drive future TV demand due to increasing 

demand for flat panel TVs. Increased availability and consumer desire for better quality, 

larger screens, and HDTV sets contribute to the expansion of the flat- panel TV market.  
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In terms of new order in 2011, Korea attained 43.9% of the market share (13.6 million 

CGT), and surpassed China. Korea’s sophisticated technology and its manufacture of highly 

valued ships put Korea at an advantage. Meanwhile, China’s share was 26.7% (8.2 million 

CGT), Japan 13.2% (4.1 million CGT), and EU 5.2% (1.6 million CGT) 

In terms of delivery in 2011, China achieved 37.6% of the market share, and surpassed 

Korea. Compared to the data from the year 2000, when China’s market share was only 5.7%, 

the 37.6% market share of the year 2011 is an indication of the substantial growth set in to 

motion by China’s government policy. From 2000 to 2011 the annual growth rate of China’s 

delivery was 29.2% while that of Korea was only 8.4%.  

Figure 4-3-4 World Shipbuilding Delivery by Country 

Source: Lloyd (2012), World Shipbuilding Statistics

 The Cost of Shipbuilding and Steel Plates 

Due to high competition and inelastic supply in the short run, the prices of ships are 

characteristically unstable. The inelastic supply curve leaves the shipbuilding market no 

choice but to respond to changes in demand by means of price adjustment rather than 

output adjustment.  

Following the Euro crisis, the manufacturing prices had started to steadily decrease. This 

is supported by the Clarkson’s index of manufacturing prices that has declined from 190 

points to 127 points from August 2008 to September 2012. The vessel with the highest 

percentage decrease was the bulker, down 52.6% (180K), followed by VLCC, down 36.7 %. 

The 13,000 TEU Container ship was down 34.3 %.  
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6-5-4. Development of New Cooperation Areas 

Last but not least, it is important to develop new areas of cooperation. The cooperation 

between Korea and Indonesia needs to go beyond simple trade and investment. Defense, 

green, and cultural industries should be the next sectors for cooperation. The level of 

defense cooperation has increased conspicuously in recent years. Indonesia signed the 

contracts to buy T-50 Golden Eagles for 400 million dollars in 2011. Indonesia is the first and 

largest country to purchase Korea’s aircrafts and submarines. As defense cooperation 

normally accompanies a variety of follow-up cooperation programs including technology 

transfer, personnel training, it can be mutually beneficial and is expected to be a very 

promising area both in the short and long term.  

Secondly, the cooperation in the green industry is another crucial field. In the third TF 

meeting in Jeju Island in October 2012, green cooperation was one of the main agendas. 

The Working Group on Industrial Cooperation also dealt with green cooperation with the 

CNG vehicle. Currently, the Indonesian government is in the process of converting gasoline 

based vehicles to CNG vehicles. This conversion policy of Indonesia is expected to 

formulate eco-friendly transportation systems utilizing abundant natural gases. Korea has a 

long history of eco-friendly transportation systems such as the CNG buses which have been 

operating from 2000. Air pollution will be significantly reduced through usage of CNG buses 

in Indonesia. For cooperation, the Korean government recently asked for the detailed 

schedule plan for CNG vehicles. The green agenda will also deal with water pollution 

through the management of industrial waste water and river pollution. Above all, it is 

necessary to promote awareness of bilateral environmental cooperation.  

The last cooperation area is the culture industry. To expand bilateral cooperation, cultural 

(emotional) exchange is very important. Korea can offer K-pop, fashion, movie, cosmetics 

and sports (tae kwon do). Indonesia also has a rich culture; it has clothes with beautiful and 

practical textile designs, dynamic traditional folk dance, sculptures and paintings. Through 

festivals and seminars, both countries can increase the level of cultural exchange. Such 

exchanges rather than one-way advertisement are recommended to enhance mutual 

understanding.








