
                                                                                     

 
 
 

UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION  
Vienna International Centre, P.O. Box 300, 1400 Vienna, Austria 

Tel: (+43-1) 26026-0 · www.unido.org · unido@unido.org 

 

 

 

 

OCCASION 

 

This publication has been made available to the public on the occasion of the 50
th

 anniversary of the 

United Nations Industrial Development Organisation. 

 

 

 

 

 

 

 

 

 

 

 

 

 

DISCLAIMER 

 

This document has been produced without formal United Nations editing. The designations 

employed and the presentation of the material in this document do not imply the expression of any 

opinion whatsoever on the part of the Secretariat of the United Nations Industrial Development 

Organization (UNIDO) concerning the legal status of any country, territory, city or area or of its 

authorities, or concerning the delimitation of its frontiers or boundaries, or its economic system or 

degree of development. Designations such as  “developed”, “industrialized” and “developing” are 

intended for statistical convenience and do not necessarily express a judgment about the stage 

reached by a particular country or area in the development process. Mention of firm names or 

commercial products does not constitute an endorsement by UNIDO. 

 

 

 

FAIR USE POLICY 

 

Any part of this publication may be quoted and referenced for educational and research purposes 

without additional permission from UNIDO. However, those who make use of quoting and 

referencing this publication are requested to follow the Fair Use Policy of giving due credit to 

UNIDO. 

 

 

CONTACT 

 

Please contact publications@unido.org for further information concerning UNIDO publications. 

 

For more information about UNIDO, please visit us at www.unido.org  

mailto:publications@unido.org
http://www.unido.org/


- ,, 

~Iii • ' 
-~ 1~ < ii. ·.·' 
= ~ .. . 

-
-• 
l·' 
I 





>:iJt) 2. C,)f 
·':"~, .. ~ 

DEMATT 
BUSINESS ADVISORY SERVICES FOR WOMEN 

(A UNIDO/UNDP PROJECT) 

.. .,,.-.~·· 

-
FEMALE ENTREPRENEURS IN MALAWI 

AND THEIR BUSINESSES 
SURVEY REPORT I MAY 1991 

II I I I I I I I I I I I I I 

-·~..., ... ···-: 
/. ,...,. . .; 

•I 

I 

lllllllll lllllllllll II II lllllllllllllll llll Ill lllll II lllllllllllllllll II II I lllll lllllllll lllllllllll I lllllllllll llll 11111 11111111111111111111 Ill I 1111111 11111111111111 1111111111 I 11111111111 I 111111 1111111 111 1111111111111 11111111111111 11111111111 1111111111 1111111 11111111111111111111111111111 1111 



May 1991 
Original: F.nglish 

llUSINRSS ADVISORY SERVICES FOK WOME~ JN MALAWI 
MLW/88/027/F/01/37 

MALAWI 

Technical Report *) 

Fe•a1e Entrepreneurs in Ma1awi 
~nd their Businesses 

Vo1 I : Survey reporL 

Prepared for the Government of the Republic of Malawi 
by the United Nations Industrial Development Organization 

acting as executing agency for 
the United Nations Development Programme 

based on the work of Elisabeth Pape (Ms.) 
UNIDO expert/economist 

Ha.cl.i-;:.up 1 •i11h <Hfi,Tr·: \'.Crq.;or· (Mi-:.), Jndustri~l Tnfra!-:t.ruct.urr 
Branch 

Unit~d Nat.ionN Industrial Development Organization 
Vienna 

*) ThiR documr.nt. ha~ not. bern r.dit.cd 



- -- ---------------------------------------

May 1991 
Original: 1-hglish 

RUSJKESS ADVISORY SF.R\'JCl-:S FOR WOME!'\ JN MALAWI 
MLW/88/027/F/OJ/37 

MALAWI 

Technical Report. *) 

Fema1e En~repreneurs in Ma1awi 
~nd their Businesses 

Vo] I I : Appendix 

Prepared for the Govern•ent of the Republic of Malawi 
by the United Nations Industrial Develop•ent Organization 

acting as executing agency for 
the United Nations Develop•ent Progra .. e 

based on the work of Elisabeth Pape (Ms.) 
UNIDO expert/economist 

Backstopping Officer: V.Gregor (Ms.), Jndustrial Jnfrastructurr 
nranc:h 

United Nations Industrial Development Organization 
Vienna 

*) ThiH document haK not been edited 



• 

TARLK OF CONTENTS 

Page 

F.XF.CUTIVE SllM~ARY i - xiii 

J. BACKGROUND 

A. MALAWI'S ECONOMY 1 

B. SOCIO-ECONOMIC CHARACTERISTICS OF MALAWIAN WOMEN 3 

1. Women's Role in Society 
2. Education 
3. Economic Activity 
~- Wage Employment 
5. Female Entrepreneurs 

3 
3 
4 
;) 

6 

C. INSTITUTIONAL SUPPORT FOR FEMALE ENTREPRENEURS 7 

1 . DE~l.,,.TT 

2. Other 
7 
8 

II, THE DEMATT/BASW SURVEY ON MALAWIAN BUSINESSWOMEN 10 

A. OBJECTIVES 10 

B. INFORMATION FROM OTHER SURVEYS 11 

C. THE BENCHMARK DATA-BASF. 11 

D. SURVEY DESIGN AND EXECUTION 12 

J. QuesLionnaire Design 
2. Pilot Sur,·ey 
3. Sun·e~· Team 
-t. Traininf, of Fnum<>rnto,...~ 

::... Sample Seiectiora 
6. Survey Execution 
7. Problems Encountered 

Jo:. DATA PROCESSING AND HANDLING 

1. DATA PROCESSJ~G 
2. JJ,\l:\ . .\\ . .\LYSJ~ 

t'. COST OF THI-: SUllVJ.:Y 

1 ~ 
J 3 
J 3 
I .; 
l I 
J i 
18 

J 9 
20 



• 

Ill. RESULTS 

A. DISTRIBUTION OF FEMALE OWNED BUSINESSES 
IN THF. SAMPLE 

I. Dist.ribution by Hegion, by Rural and rrban 

Page 

23 

23 

Area, and by Sector 23 
2. Distribut.ion by Size of t.he Business 23 

8. THE PROFILE OF FEMALE FNTREPRENEURS 

1. The Typical Mala~ian Rusiness~oman 
2. Age Structure 
3. Marital Stat.us 
~. ~11mh~ r of flPpPndPnt.s 
5. Educational Background 
6. Employm~nt Background 
7. Former Business Experience 
8. Tra~el Experience 
9. Responsibilities in Society 

10. Husband's Job 

C. THE BUSINESS PROFILE 

1. Legal Status 
2. Accounts 
3. ~umber of Businesses O~ned 
4. Age of the Business 
5. ~~mber of o~ners and Decision Makers 

6. The ~oman's Activity in the Business 
7. Time Spent in the Business 
8. Tr.<tining fif'll'ltPd to Rusiness 
9. The Husband'H Role in the Business 

} ~ : ;: : • ; ~ I I . · i. I' 

J J. Eniplo:rmP11t rreation and ~ages Paid 
12. Turno\•er 
13. Income Equivalent 
14. Value of Assets 
15. CapitaJ-LaLour Hatio 
16. Capacit~ ltilization 
] 7. Loans 
Ji:l. ('11<domPr ('r·f>dit 

I !J • 1 ~ i ~ i.;' ~ : I '1 u: • I <' 111 a :. l' n~ s E· 1 ii 

28 

28 
28 
29 
30 
32 
35 
3i 
38 
40 
40 

43 

43 
44 
44 
46 
48 

49 
49 
50 
52 

53 
5& 
60 
64 
66 
69 
i I 
i:. 
I I 



e 

D. HO\\ WOMEN START BUSINESSES 81 

... 
,., 
" . 
3. 
I .... 
5. 
6. 

u1·1bi11 01 1·.u,.-.,11t:-~::::. j(jee:. 
Ad\ ice 
Initial Cash Investment 
~ajar Source of Initial Investment 
Start-Cp Problems 
Development of the Business since Start-Cp 

i:.. ~ 
81 
82 
8-1 
8 I 
8 I 

E. FACTORS INFLUENCING THE BUSINESS PERFORMANCE 90 

IV. CONCLUSIONS AND RECOMMENDATIONS 99 

A. CONCLUSIONS 

I. Characteristics of Female O~ned Businesses 99 
2. Factors Influencing the Success of Female 

Entrepreneurs 100 

B. RECOMMENDATIONS 

J • The Need to Differentiate 101 
2. Fields of Support for All Small Businesses 102 
2. I. Access to Credit 102 
2.2. Identification and Promotion of ~e~ Products 

2.3 
and Non-Traditional Fields of Business 103 
Marketing Organization 10-t 

2.4 Improving the Procurement of Equipment and 
Ra~ Materials 10-1 

2.5 Reducing Energy Consumption through Conser-
vation Measures 105 

3. Particular Aspects of Support Programmes 
for ~omen in Subsistence Oriented Businesse~ 105 

3. ] Institutional Supp0rt JO;i 
3.2 How to Reach the Target Group ? 105 
3. 3 Content. of Training Courses 106 
~.-I Fl iniinat inl' ...\rPris of Con fl icct hetK"r>rn Gon.'ri1-

m<·1d ..\d111inist.1·c.at.1011 aud ~li.c:1·oi::1.: r·t. pJ t.·11t-ur·!-. 11.t. 
-t • Particular Aspects of Programmes for ~omen in 

Small Businesses ~ith Growth Potential lOi 
4. J Institutional Support 107 
4.2 Content of Training Courses 107 
4.3 Sectoral Preferences 108 
5. Support for ~omen in Medium-Scale Rusinessrs 109 
f) • Aspects of Support Programm~s for Rural 

Fnl f'P)'J'f'rlPllJ'S ] o:• 
I• \1·1• his i 11,.~- ·" l>e\·t· J OJ>l11<'11 t J•r·og n1n m<•s 110 
fL "'h;it Shoul<i n(.' r>iffrrPnl ill ~·rr·--:rammf•s for 

F ~· m;i 1 c· Er it rt• I' r·t· rw 11 r· s I 1 (J 
9. "'hat Sould \ot. llf' 1>011r I JO 



• 

v. 

VI. 

..\\\EX 

BJBLJOGRAPllY 

A\XEXES 

Ulher Institution~! !>upporl t0 \..on1c11 

Entrepreneurs 

A~XEX 2 Respondents by Type of Business 

AXXEX 3 Qt:esl ionnaires 

APPENDIX 

I. Tables by Size of Business 

I I. Tables b~- Sector 

III. Tables by Region 

n·. Tables by Rural/l'rban Area 

I I I 

115 

1 1 9 

121 



T..\flLF _,'\O. 

1 

') ... 

3 

• .. • 5 

6 

i 

8 

9 

10 

I I 

12 

D 

I ·I 

15 

16 

l i 

1 f' 

I~ 

LIST OF TABLE;? 

1 L!.1 TEf\:KY LE\"El~ l{Y SL\ I I\ ~ ! -t 

\\"AGE E~IPLO\ ~IE.\ T BY I '.\lJlSTlff G!iO\.."f'S C 

DI STRI Bl_"TI 0\ OF fHE BE\Cml..\HJ\ Ii..\ T..\ £..\SE 1 :2 
BY HEGIO\ ..\\D SECTOR 

COST OF THE SlRVEY 22 

DISTRIBlTIO\ RY REGIO\, SECTOR, RlR..\l/lRBA\ 23 

~ARITAL STATLS II\%) 

\U!BEH OF Sl'PPORTED CH I LIJl\E\ A\ll OTHER 
DEPEXDESTS BY SIZE OF BlSl\ESS (l\ %) 

DISTRIBCTIO\ OF FE~ALE E\TREPRE\ElRS HY 
REGJOS A\D BY PLACE OF BIRTH 

PRESEST E~PLOY~E\T STATlS BY SIZE OF 
Bl:SINESS (IN%) 

PREVIO~S E~PLOYME\T EXPERIE\CE BY SIZE OF 
BL'SINESS (I\%) 

PRESE\T E~PLOYME\T STATlS BY SECTOR (I~%) 

~O~E\ ~ITH SPECIAL RESPO\SIBILITY I\ 
SOCIETY (I\%) 

111 "SH..\\D. s .IOI~ (" .\TEGOlff Fern \f..\Rl~ l F ll \\()~If\ 
(!:'\ %) 

STA In OF lll"S I \F~S J•.r Sl·:cnw ( I\ ~.) 

STAHl OF Bl"Sl\ESS H\ lffH..\I./UW..\\ ..\l<L\ 
( I:'\ % ) 

~DIBJ.:H OF O\\"\EHS ( 1 \ % ) 

~1-\\ .. \CjE~IF\T OF Hl."SJ\J:ss (I\%) 

o\,'.j !I'S ll!lf f J\ !Iii· Ht Sl\J:s~ I I' ~.) 

30 

31 

36 

36 

t 1 ., . 

' -"1 I 

-t 8 

: 1) 

Tl'Ji Sl'I \l> l\ 1;1 !--i\IS:-. H\ Sll"i(Jf: I I\~ .. ) ;.(· 

' 
1111 11111111111111111111111111111 11111 1111111 I 11111111111111111 11 1111111111111 11111 1111111111 1111111111 11111111111111111111111111 1111 I 1111111111111 11111111111111111 11111111 11111111111 1111111111111111 I 11111111111111111lllll11111111111111111111111111111111 Ill 11111 II 1111111111111111111 111111 II 1111111111 



1--\BU. '.\U. 

20 

21 

22 

23 

• 2-t 

25 

26 

2i 

28 

29 

30 

31 

34 

3;; 

_I j l Li..:. 

TRAI'.\t\G HELATED TU UlSI\ES~ (l\ ~} 

HO\~ Tll!·: HLSB--\\ll HELPS l\ THI BLSl \ES::> 
{I\ % l 

BLSI\ESS CO\THIBlTHJ:\ TO F . .\\lli.\ I\Co~~1· lff 
SIZE OF BlSI\~SS II\%) 

EMPLOYME\T A\D WAGES II\ K\.\ACHAI DY SJZE 
OF THE Bt:Sl'.\ESS 

51 

53 

5~ 

EMPLOY~ENT A\D KAGES (I'.\ KWACH--\) HY SECTOH 55 

EMPLOYME\T A\D WAGES (I\ KKACHA) BY 
RlkAL/lRBA'." AREA 

TlR\OVER PER MO\TH I\ FE~ALE OK\EU 
BlSI\ESS (l\ KWACHA) 

FREQCE~CY DISTHIBLTIO\ (1\ %) OF THE 
M0\THLY !\COME EQlIVALE\T BY SIZE 
OF RL'Sll'\ESS 

FREQL'E~CY DISTRIBCTION (IN%) OF THE 
MO\THLY INCO~E EQUIVALE\T BY SIZE OF 
BUSINESS 

FREQUENCY DISTRIBVTION (I\%) OF FIXED 
ASSETS VALlES BY SECTOR 

FREQUE\CY DISTRIBCTIO\ (I\%) OF FIXED 
ASSET VALlES BY HEGIO\ 

CAPITAL L\BOL'I\ RATIO J\ FE~IAl.E O\o,"\EIJ 
Dl. SI \ESSES ( I\ k\..AU-IA PFH \.\Ol<hl-.H) 

C\ p A {. I n l T I I.I l. .n I () \ - ( I \ /; I 

lff..\SO\S FUli 1-.Xt"l::SS C:\P . .\C I TY B'i Sl·.CltiH 
(J\ %) 

kEASO\ FOR EXCESS CAPArJTY DY SIZE OF 
Bl:S 1 \ESS ( 1 \ % ) 

J.().\\ PATTER\ BY OF HCSJ\ESS FOii 1.0A'.\S 
l\ECFI\"EI> nr;n \(; TllF P:\S"! n,·o YJ:.\HS 

55 

59 

61 

62 

6-l 

65 

68 

f.0 

iO 

iO 

--, , .. 

llllll:ll 1111111111 11111111111111111111 11 11111111111111111 11111111111111111111111111 11111 1111111111111111 11111 11111111111111111111111111111111111 1111111111111111 111111111111111111111111111111111111111111111111111111111111111111111111111111111 11111111111 11111111111111 11111111111111111111 111111111111111111 11111111111111111111111111111111111111111111 II 



:) t; ~-l-'-\\ i-".-\:'Ji-.H\ ll \ stno1; I-Uh Lll .. \\!- i .. ~ 
f\Fl"l-. I \E!J DLRJ\'., TllF P.\Sl T\\r) n: . .\f\S 

31 HE.\SO\ FttH \Pl fl\>l\H\.)\\ l \G I l \ •. l .... i :r 

38 CTSTm!EH CfU.[JIT ST..\ Tl STJ C~. it; 

39 BIGGEST PROB LP! BY SIZE OF HLSI\i:.SS (I\ ~) 78 

40 .BIGGEST PROBLnr BY SECTOR ( I \ XI 19 • 4 1 ORI GI'.\ 81 OF RLSI'.\ESS IDE..\ I I:\ %) 

42 ..\l>\"JCE SOtGHT ..\T ST..\HT OF PLSl\ESS ( I\ %! 81 

43 FREQLE\\Y DISTRIHl"TIO\ ( I'.\ %) OF nITLU 8 =~ 
C..\SH I '.\\.EST~IE\T BY SECTOH 

44 FREQLE\CY DISTHIHL"TIO\ (I\ ~) OF 1\lTI . .\L 8-l 
C..\SJI I '.\n:sT~IE\T BY SIZE OF BLSI\ESS. 

45 !-P.JOR SOL"RCE OF I\ITJAL I \\"ESTME\T ( I'.\ %) 86 

46 BIGGEST PROBLE~f I'.\ Bt:SJ'.\ESS AT START-l."P Bi 
(J\ ~) 

4i DF.n:LOP~fE\T OF BL'SI\ESS SI\CF. ST . .\RT-rr 88 
( I\ %) 

• 48 PER FOFl~l . .\'.\C E CRITERIA A'.\O POSSIBLE 92 
E:XPLA I'.\ I '.\G FACTORS (I\ %1 

I I 

111111 1111 111 11111111111111 I 111111 1111111111111111 I 111111111111 111111 111111 111111111111111111111111 11111111111111111 1111111 



LIST OF CHARTS 

CH.-\lff \0. P.-\GJ: 

l MICRO, SSE A\D ~ISE BY SFCTOH 2-i 

2 MICRO, SSE A\fl ~!SE BY RLR-\1. .-\\fl um.-\\ .-\HL\ ,, -
~:.1 

3 MICRO, SSE Ar\D ~!SE BY REG IO\ 26 

4 EDCCATJO~ BY SIZE OF BL'SI\ESS 32 

5 SECO~DARY EDCCATIO~ BY SECTOR 33 

6 PREVJOlS DlSI\ESS EXPERIE~CE BY SIZE OF 38 
THE m.:SI\ESS 

7 TRA\"EL EXPERIE\CE BY SIZE OF BCSI\ESS 39 

8 LEGAL STATCS BY SIZE OF BUSI~ESS 43 

9 \l~BER OF BUSINESSES O~~ED BY SECTOR 45 

10 TRAI~ING RELATED TO BUSINESS BY SECTOR 51 

11 AVERAGE NUMBER OF EMPLOYEES PER BUSINESS 56 
SECTOR 

12 AVERAGE WAGE SUM PER BUSINESS BY SECTOR 57 

13 AVERAGE MONTHLY SALES BY SECTOR 60 

14 MEDIAN OF INCOME EQUIVALENT BY SECTOR 63 

l 5 FREQCE\CY DJSTRIBVTIO\ (IN%) OF FIXED 65 
ASSETS (1000 K~ACHA) 

1f. C.-l.PIT.\I. L\ROtR R..\TI(l JIY SFC'TOH ( J;\\·.\C!L\ f.7 
\o. (J" hi'. I< ) 

1 i AVERAGE LOAN AMOUNT 1988 - 1990 BY SECTOR 74 

18 SOURCE OF INITIAL !\VESTMENT 86 

] 9 COHHELATIO'.\ HET~EFN \UMBER OF E~PLOYEES AND 94 
JCE, THAI~l\G, F.MFLOY~F~T, HlJSB.-\\I>'S JOB 

20 COHHEL..\T I 0\ HET\o.'EE\ J r-.cm11-: EQl: J\".-\LF.\T A\D 9;) 
JCJ-:, Tf-1 . .\1\J\(j, E~H·1on1E\T, Hl'SBr\\l>'S ,JOH 

21 CORh'El.r\TJO\ HETWEE!\ MO\Tlll.Y Sr\LF.S A\ll 96 
JCE, THA l\J Mi, PIPUJntF7'T, HL'SBA\T>' s JOH 



• 

EXECUTIV~ SUMMARY 

1. SURVJo:Y Dl•:SIGN AND OHJJo:CTIVES 

111 I :J 9 l1 , 01·.'.'-L\ TI m,1je r· 
( U..\S\o..), conducted a 
PntreprPneurs in ~ala1d 
follo"ing objectives: 

its f;L!)j\J·.~~ .r\Lt\l~ul\\ !:>l:.k\Jl'l·!-i j-~.i~ 'HJ'.'fr.\ 
nation--..:ide sample sur,·p~· ora female 
from August 6th to September- J 1th ~- i th t hf' 

To ident if~· the characteristics of ~lal a\.- i an bus i rH~ss-\·•ome11. 

To provide a description of t.hei r businesse-s as regards 
employees, turnover, income, loans, development, etc. 

To find out and explain thP differences bet.ween urban and 
rural businesses, bet"een businesses of different size, 
bet.\.\·een bus i nessPs from different sec~ors, and bet"'een 
businesses ir1 different regions. 

To identify the factors \.\"hich influence the performance of 
female o"'ned businesses 

To recommend future areas of intervention \.\"i th emphasis on 
the support which could be provided by the BUSINESS ADVISORY 
SERVICES FO~ WOMEN in DEMATT. 

Stratified random sampling was applied to select 225 businesswomen 
from the DEMATT/BASW benchmark database, which contained just over 
1000 names and basic details on female entrepreneurs. 
Stratifica~ion was don~ by region comprising the North, the Centre 
and the South, and by sector comprising Agro-Business, Food & 
Beverages, Services, Textiles, Trade and "Other". Ex post, the 
sample was further classified into rural and urba~ entrepreneurs 
and into micro, small- and medium-scale entrepreneurs. 

2. SURV~:y RF.SUI, TS 

2.1. The Typica] Female Entrepreneur in Malawi 

Ac:c:ordj11~ lo tlw ~Lii'\(·~, tbt- l,yµic:a1 ~l<1la"iar1 l.Jusirae!>s"'on1a11 
(represented by the median) is 39 years old, and supports four 
children and t~o other dependents. She is married to a husband who 
encourages her in her business endeavour and helps her by providing 
genera] or financial assistance. She has been to school and has 
obtained a PSLC. She has travelled outside her region, and possihJy 
to some other neighboring countriPs. lh•r Lusiness i" about thr·pp 
years old, which means that. s}1P 101s in hf'I' mid thirties, "'hPri it 
st ll rt f' d . Th r · i n i t i ;sl c a sh i n ,. ,.. s t "" r 1 : ( i ri HEH> I"· i r · f• ~ ) "'a ~- I\ .J :.ri . 
The ln1sirl('ss 1•mplo~·h c>r1f' ".,,,.i.,,.,. "·ho ii-. mi-tic' a11d \,or-ks ful J t inn•. 
"'' r·,•c·1•i\(·~. a l--'.ii]111·~ of I\ -10 [Jf•1· morllli. ~i!li m11nthl~ !-.all's of J\ f,(l(l 
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a11d;.. \aiu~· uf fi\.•·<i n~'t->t!- of•~ l,90:~ thP l1•,:-i11P~!- I!-. c?~!-!-.ifit>1! 
as ;i microPntt>rprist .. 

2.2. Thr C'harac-tPr of FE>aale Owned Businr.ssrs 

Feaa) e owned busi nPsses are often rather 
thP ,.-om~r1 pl~yirig thP most acti,·e part 
foll"''!- fr·om the fin<iings that nearly all 
,..·om;.au in hPr· business and near}~· all also 

2.3. General Business Characteristics 

family businesses ~ith 
in tht> business. This 
husbands encourage the 

help in the business. 

Start : Half of thP Kamen said that to start the business was their 
own idea. They usually did not ~eek any advice and started ~ith 
a cash investment of K 450 (in 1990 prices), financed predominantly 
by equity (SOX). Most often the husband provided the money. 

Size Nearly 80% of the enterprises in the sample were 
•icroenterprises, 15% were saall- and 6% medium-scale enterprises. 
In terms of employemnt, value of assets, and monthly sales made by 
all businesses in the sample, the share of microenterprises falls 
belo"'" 50% (see Chart I). 

E•ploymenl : Three out of ten female entrepreneurs in the sample 
h~d no employees at all. Their business is simply a form of self­
employment in a society of surplus labour and often "employment of 
last reso:·t" for the oKner. About half of the businesses employed 
between 1 and ~ people. 

Sales Average monthly sales were about K 2,500, but half of the 
entrepreneurs did not make more than K 500 in turnover. 

Income : The exact income is in general not kno,...n. This is not 
surprising in view of the finding that only 55% of the 
businesswomen keep accounts, many of t.."hich are of doubtfuJ 
acc:urac·~·. We U1Prefore attempted to get an idea of the incomE> h~· 

asking for the salary for which the woman would be willing to quit 
tht• busines8 for an interesting joh. ~0% said the~· could not give 
up th1· b11'-illf>S!-.• Hn1f of tl1osf' \.-l10 did sprcif~- rln inr-omP 
equivalent, would gin· up for a monthly salan· of I\ -WO oJ· Jess. 

Fixed Assets : The average value of fixed assets was K 15,700, but 
ha~f of the businesses had assets worth less than K 1,900. 

F.xceRs Capacity : Four out of ten women owned businesses exhibited 
excess capacity in the sense that they could havp produced more 
"ith thP P~;isting equipment and people employed. Half of them 
regcJ rd Pd J ac:k of customers as thr reaso11 for E'~.c·es!-. capac it~·. 

j j 
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Chart I Weight of ~liCRO, SSE and MSE iu lliC' sample 

MICRO, SSE AND MSE 
weight of enterprises in sample 

llSE 
6% 

in % of total number 
of businesses 

MSE 
45% 

in 3 of total value 
of assets 

DBMATT/BASW SURVEY 1990 ON BUSINESSWOMEN 

i i i 

SSE 
20% 

llSE 
37% 

in % of total 
employment 

I 

MSE 
487. 

in 3 of total 
monthly sales 

' 
11111111 I 11111 1111 11111111 1111111111 111111111111111111111111111111111111111111111111111111 Ill 



Loans .-\lm0~! tiO~~ of the busi11e~~a.-on:0r1 ir. the sarnplt• hari ne\·er· 
borro"·f'd money for their· business, most}~ becausr they cLd not see 
the need to bo1-r-o"· or because the~ \."ere afraid to borrm' mone~. Of 
thost' "·h(I had recei\·ed a loan, 1 oul of ..; reported that Jip1· io<tn 
l"PJ'a~·m••nt~ l\r>t·.-· no! up to d<>te. 

Devr]opmcmt. : ..\hout 2/3 said that their sales \·olume had i11cre:~sed 
siric-e start-u1·. 23% reported a dec-reas~ c.nd 8";. said titer-<>''<~~ 11c 
chan~e. 

Biggest Problem On~rall, lack of capital \."as mo~t ofter. 
considered as the biggest problem of businesses. There is e\id~nce 
that this predominantly refers to lack of "orking capital and not 
to loans for busi:1Pss expansi~rn. \·:orking c·apital problems are not 
surprising given that 90% of the \o."Omer1 immPdiately paid for goods 
purchased or ser~ices received, but 60% sold to their customers on 
credjt. 

2.4. Characteristics 
Entrepreneurs 

Hicroentrepreneurs 

of Micro, Small-, and Hedium-Sca]e 

Most • 1croenterprises have no or only one employee ( 60~ in the 
sample) and monthly sales are usually less than K 500 (56%1. Since 
they add onl!-· little income to the low income from othe1· sources, 
it 'iould be more precise to refer to them as subsistence or 
survival oriented activities. 

The \o."omen operating microenterprises have many characteristics 
which compare fa\·orably lo\ith the typical Mala\dan women. Regarding 
Pducation, about 50% in the sample have achieved PSLC and 30% JCE. 
Approximatelf 50% of the ~omen have job experience, and 50% arP 
married 1.o mPn \o."hich can be PXpect.ed to earn a higher income than 
the a\erage Mala"·ian. Though th£·!-· arP bett.Pr off than most ~lala"·ian 
womeri, who main)~- "ork as subsistence farmers, they considerab]~­
lag brhind small- and medium-scale entreJJr·enPurs. 

Small-Scale Entrepreneurs 

Jn t.hP sample, 16% ~ere classified as small-scale businesses. They 
typically employ more than 4 people (55% in the sample) and monthly 
sales excPed K 1,000 (60%). 

Small-sca]P entrepreneurs have on average complPted full prjmary 
rduc:at.ion ( i5% achie,·ed PSLr) and about 50% have bPen to secondar~ 
sc:hoo 1 ( 55% ach i P\"Pd JrJ·:). Abou l 60% ha\'C' (•ver· bt>Pfl empl c'~·f'd and 
if.% of their husband!' can bf' E•xpt>c·tt•d to havt> a highPr iric-omc· than 
t h P n ' f• r a gr Ma I a"" i a n • 



Hedium-Scalr Entrepreneurs 

Oril ~ fe"· ~la i a\, i an 1'0men are o"·ners of mPd i um-seal e ent erpri srs. In 
the sample, on}~- 13 out of 225 or 6". M£>dium-scale businesses 
tH•iv;tl l;- fll.}•lo~ 1110:·t· th;1n };; p1·c•plc (:0;'.'.!~ IH tht• sanoi };.') and 
monthly sales exceed K 10,000 (69") 

Regarding charactrristics of mrdium-scale entrPpreneurs, they turn 
out to be much better edu~ated than other bus i ness"omen. 90" of the 
intervie"ed o"ners of MSE had achieved PSLC and 75" JCE. They have 
usually been employed before starting the business (90"), and most 
of the husbands ha\·e an at tractive job as a c h·i l servant, a 
professional in the private sector or a businessman (80"). In the 
sample, 50" were married to a businessman as compared to about 10" 
of micro and 20" of small-scale entrepreneurs. 

2.5. Sectoral Highlights 

Food & Beverages is the sector "ith the highest share of "omen who 
started t.'ith hardly any initial capital (60" less than K 100 
initial cash investment in 1990 prices compared to O" in Trade and 
28" on average). In this and the "Other" sector the replacement 
value of fixed assets is less than K 500 for almost 60" of the 
businesses. 

Agro-Businesses turned out to be the most profitable type of 
business. There can be no doubt that this is largely the result of 
the prowotion it received from the Government. The promotion is 
among o _hers reflected by the finding that compared with other 
sectors~ significantly higher percentage of t.'omen in Agro-Business 
had received training in business related fields. 

It must, however, be noted that the pr~motion was not well 
coordinated with the supply of raw materials. Almost 40" of womer1 
in Agro-Business mentioned lack of raw material - above all chicken 
feed - as their biggest problem. 

Trade and Textiles came second and third with respect to incomP 
earned by the o"·ner in the businrss, folJowt>d b~· thP sector· 
"Ot.hE·1·", \\hen• womc-11 a1·£> vrt>domir;arit 1~ e11gagNJ in b1·i, J.. 111:-d.in!i, 
stone quarrying and pottery/ceramics. Food & Be\·erages and Ser\· ices 
were the least profitable sectors. 

The rank order is different with respect to employment creation. 
The average employment figures ~ere highest in the sector "Other" 
(approximatPly 10 employees per businPss), folloi.·ed by Ser\·ices, 
Food A Re\·erages and Agro-Rusinef';s (about 3 each). Businesses in 
TE:·~.til£'~ hrsd t.hP sma1Jf>st. numbpr· of Pmp10!-'f'f>R (about 1 each). 

\' 
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If. one looks at employffient generation in terms of capital invested. 
or capital invested per job created, the picture changes again. The 
sector "Other" produces with least capital per worker, follo~ed by 
Fnod 1. Ht•\·E·!a~t:'!:. a!1d T•:-:'.I i lf·s, "-hlle Tr·;:rfr <ir1d A!:rT-f:;:~ :r,r!-!-". h.<!n=• 
the highest capital-labour ratio. 

2.6. Differences between Businesses in Urban and Rural Areas 

The main difference is that. businesses in rural areas tend to be 
smaller. In the sample, 85X of the businesses in the rural areas 
~ere microenterprises as opposed to iOX in the urban areas. As a 
consequence, they have fewer employees and the monthl~ turnover, 
the income and the value of assets is smaller. Rural entrepreneurs 
have also less often applied for loans which is probably not only 
due to the smaller size of their businesses but also reflects that 
lending in~tilutions are less present in rural areas. 

The ~ain reason for the smaller size of rural husinesses must be 
seen in the lower purchasing po~er of the rural population and the 
lower population density in the rural area, meaning there are fe~er 
customers and the cost to gel the goods to the customer is higher. 
Only those female owned businesses in rural areas producing mainly 
for urban markets, like Agro- Industries abo,·e al 1 pou 1 tr!-· 
raising - tend to be bigger. This deaonstrates that there is e. 
growth potential for fe•ale owned businesses in rural areas if one 
succeeds in establishing aarkets outside the rural area. 

2.7. Regional Differences 

The general picture emerging is that businesses in the Xorthern 
Region compare to those in the Central and Southern Region as rural 
businesses compare to urban ones. Thus, they are in general smaller 
in terms of employees, turnover, income generation and assets. 

The reasons are also basic-all!-· those which explain the urban/rural 
differences, exac·erbateci b~- the fac-t that population densit~· is 
m11c-l1 le!-:s iri Ilic· ~;orth arid lhP J,.,,.,J of Pc·onomic rH"I j\·it~· is ]0h·f'r·. 

2.8. Factors Influencing the Success of Female Entrepreneurs 

Success can hr ~easured by different criteria. For the owner, thP 
income deri\'Pd fr·om the business is in genera) the most important 
succ:Pss cr·itPrium whPreas employment g(•nrr·at ion is 11s1rn)J~- most 
impc>?'t-.rit for· l;sbour surplus socirtir>!-i like ~fala1'.i. Hoth C'riteria 
\Ot·rf' llS(•d 1'.ht•11 arial~;:ir1~ ~hich factors ar·t· im1•orUrnt for the• 
SIJC'Cf'SS () f the· bus j ?IP!-\S. 

\ j 



Eduration is the dec1si\e factor fo1· stwc-F:-·s, both \.-ith re~pect to 
emplo;ymrrat and thc- income earned b~· lhP O\•ner. The latter had been 
measurc-d indirectly by the amount of money for "hi ch the 
businPss\o.·oman "'·otald be "·illing to gin? UJ· hPr business. 

Job e:qJe1·ienc:t> of the 
husband and additional 
SllC'Tes<.; fac:t ors. 

business\\oman, a p1·i\·ileged job of the 
capital from loans turned out lo be other 

"helhc-1· arid lo "hat extent loans impro\·e the business performancP 
depends in the fir· t place upon the capabilities of the 
business"oman. Taking this into account and the finding that the 
factors "Job Experience" and "Husband's Job" "ere highly correlated 
t."i th the le\·el of educ at ion, it follows that "Education" is the 
ulti•ate factor of success. 

Thus, the i•prove•ent of the education of woaen (it is estimated 
that iO" of the Malanian -..:omen are illiterate) is of utmost 
i•portance if one wants to increase the number and to improve the 
performance of fe•ale entrepreneurs. Training courses, seminars, 
workshops, consultancy etc. can assist female entreprene~rs but 
they cannot substitute foraal education. 

The survey sho"ed that the influence of al 1 factors is usual l ~· much 
stronger at l O'-" ranks of success. In particular, microentrepreneurs 
above the subsistence level have •ore in common with small-scale 
businesswomen than with subsistence oriented microentrepreneurs. 

3. RF.COMMENDATIONS 

ThP folloning recommendations are based upon 
and take into account ,..-hat has been learned 
b11siness\>"omen "ithin DPIATT's BAS\..' project. 

3.1 The Need to Differentiate 

the sun·ey results 
from contacts ni th 

St.r·;itP!,{ir·s to promote female entrepre11eur!-. should differentiate 
bet. '"'P n: 

fl) sur\·ivfl} or·iented husinf'ssrs, 
L l :-. n.; • ! l Lu~ i r, t :-: ~ f • s ( m j c 1 · o - ;, 11 d c.. r,,:. l l - : . ; 1 l ( l ;al . c, \ ( t i 1 ( 

suhsist.cnc:e level 
c) medium-sca]e businesses and small-scale businesses closP 

to the entry level of medium-scale. 

Thr nE>cE>ssit~· for this classification ririsPs from si'(nificant 
diffprPncp~ ~ith respE>ct t.o: 

t.t1r n11mbt•r of businP~.srs i.·ithiri e:wh gnrnp , 
!hf· "ducat ional a11d sociHl li;ic-k~r·c;11nd of th<' fPmalr 
f·flt rr·pr < 11r11r·s , 
th<· si~·, Mid ~n11•tl1 p<>lf"nl ial of th<· l111sir1r·sse!-. 

di 
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3.2. Fields of Support for All Small Businesses 

Though support programmes tdll ha-.·e to be different for subsistence 
orif'Hted Lu~.iraesse"' cts oppust·d to sn.cdl busi11esses aLo-.-t' tia.:­
suhsistence )eve) , there are common fields of support. 

Access lo Credit 

In the Stlr\'ey, lack of capital ,..-as most often mentioned b~- micro 
and small-scale entreprPneurs as their biggest problem at start-up 
and, together "i th lack of customers "-as the main problem 
thereafter. 

The reasons Khy it is difficult for small businesses to obtain loan 
f inane ing from lending institutions are manifold. An important 
reason is that established lending institutions are usually not 
keen to finance micro and small-scale entrepreneurs. Their small 
need makes loan administration costly and lack of collateral and 
absence of proper records puts the provision of credits to 
microentrepreneurs at high risk . 

There are several promising innovations on the ,..-ay in ~ala"i to 
overcome these problems. MUDZI Fund has started t,..-o pilot projects 
of loan savings clubs targeting at the rural poor. SEDml has 
started an expansion programme "'ith rural field offices to 
facilitate the access to credit in rural areas. The Komen's World 
Banking is in the process of setting up a loan guarantee scheme 
for female entrepreneurs "'ho other"'ise "'ouldn • t get loans from 
Banks. 

Identification and Promotion of New Products and Non­
Traditional Fields of Business 

Information on product diversification and non-traditional field~ 
of business is of impor~ance because micro and small-scale 
entrepreneurs tend to establish their businessPs in tradition::t] 
fields. Sinc·e man~· compPtitors e'ist in theC'.e fields, it i'- n•'t 
surprising that lac.:k of c.:ustomPr-s ''as togelhe1· nilli lack uf c-;q.;t;.l 
the biggest problem of small businesses. 

The promotion of poultry farms is an example of a successful effort 
to promote non-traditional fields of business. 

Marketjng Organization 

Sf'I ti 111!, "I> H mad .. Pt i 111;: organization f () J' prod11c-l;,;; m<ldf h~ small 
bu:.i r11·!'.s1·~. I!-; i mpor·ta11 t for inc:-rE•asirig t h<· i r· sa l Pl', abo\-f' ;t) 1 f C> ,. 

bus i n P !-. ~"" !-. in ru r·a 1 a r·E·as. 

\ j i i 
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The mad;eting organi;'.ation should c-ollel:l the> product m.!tnufactured 
b:y mirr·oent rP}-•renPur·~ and de) h·er them to markets and shop~ in 
l0\•11, possibly also export them. It should also c-ontro) the qualit~· 
of tlit~ p1·od11ct~ arid rrf>;itF a pc1sili\"F ima~e Lr prod111 t~ madr iri 
the \"illages in Mala~i. 

Japroving the Procureaent of Equipaent and Raw Materials 

Other than producers holding a manufacturing licence, ":omen in 
micro- and sma) 1-sc:ale enterprises do not ha,·e the pri,·ilege of 
buying machinen.- and equipment as ..-ell as ra\.- materials "ith 
reduction or exemption of duty and surtax. This puts micro- and 
small-scale producers \\ithout a manufacturing licence in a 
disadvantage to licenced producers • 

Reducing Energy Consuaption through Conservation Measures 

Though not explicitly mentioned by any business"oman in the sample, 
a common area of interest is the more efficient use of energy "hich 
..-ould reduce considerably the production costs of many businesses. 
This concerns above all businesses in the sectors Agro-Industry, 
Food & Be,·erages, Ser,·ices and "Other" • Brick making and salt 
production (sector: "Other" ) are outstanding examples of processes 
"'ith enormous scope for reducing energy costs. 

3.3. Particular Aspects of Support Programmes for Women in 
Subsistence Oriented Businesses 

Jnslil~tional Support 

Gi\"en the large number and "ide dispersement of "omen in 
subsistence oriented businesses, a support programme has to be 
village or coaaunity based in order to be able to reach a 
significant portion of these "'omen. ~GOs and grassroots 
organizations are best candidates for such typP of prog1·ammrs. 

Programmrs such as DPfATT's RAS"·· targeting to assist indi,·idual 
business"omen should not addrf'ss thr g1·011p of s;1h~isie11c-f· 
en t 1 · E' l' r· P n r u rs !-. i 11 c- E· t I 11 • i r b 11 cl ~ r t n J J o \.." s t h P 1:. t c, <s .... ~- i ··. t o 1 d y a 
fairly small number. 

How to Re~ch the Targel Group ? 

Taking into ac<·ount. lhr ,·ast numli:>r of "·omen ma11::iging i:;ubsistenct· 
01·iE>nlPd businE>sses a11<1 t.hf'ir lir.iited mobilit~· duf' to th£>ir olh<'r 
rf'spo11sihi]itif>~~. support programmes must comp to thP 1.-omrn And 
11ot thl• "·omf'n to the 1•ro~rammr. Trai11ing could liC' in t.hr form of 
roving workshopR or mohile consult.ancy &ervic:et>. 
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Cor1l.rnl. of Trairiing Cour~es 

Training fc1· sun intl oriented businesse~ sltould assist. them to do 
,,h;.t tlaC'~ d.:.; bPtter, e.g. more hygienic, Kith less energy 
ronsump1 ion, U!'ing ra"· matPrials more effic-ie11t, impro,·ing prod11c-t 
qua l it y etc- •• 

Gi' en t hr educ at i ona) background of the "·ome11 alili the fact that 
thri1· busiraesse!:. art> small b~- an~· standard, as!:.istance in business 
manageme11l should only address the ,·er~· basics and it should in 
particular be 1·elated to the da~·-to-da~- needs of the Koman. 

Accounting i!" considered not to be of importance for this group 
The survey results indicate that assistance should focus on working 
capital issues . 

Eliainating Areas of Conflict between 
Ad•inistration and Microentrepreneurs 

Government 

Most microentrepreneurs are neither registered nor licenced. Their 
production activities are therefore considered illegal by the 
authorities provoking conflicts between them and the 
microentrepreneurs. 

Parties interested in the support to microentrepreneurs should try 
to find ways how women can overcome the barriers to recei\·e a 
licence. 

3.4. Particular Aspects of Progra .. es for Small Businesses with 
Growth Potential 

Institutional Support 

The existing support institutions for small and medium-scale 
entrepreneurs are believed to be adequate to assist female 
entrepreneurs from ''upperclass" MICRO to MSE. Women in sma] 1 
businesses with growth potential should constitute the main target 
group for DEMATT's BASW. 

Content of Training Courses 

Group Training Courses for female microentrepreneurs and smal 1-
scale business..-ome11 with growth potential should be held to upgrade 
their skills ~ith a vie~ to finding new markets, reducing Pxcess 
capacity and expanding the business. 

With Iii£• c:omp]e~it~· of the h11l'>inf's~ ope>rations, thf' va]uc of boot.. 
kt-f'JJi11g and othf'r mm1agement tools iricre>ai-.es for lhf' o"·nf'r, in ,-j"'' 
of p;-;rr-cisirig rontroJ O\'f'J" tli<' b11si11f>ss. 

'.\ 



The training coursPs shoulci include: accounting tdth emphasis on 
h"hat cara be learnPd from the accounts, marketing, financial 
managPm£-nt including customer credit and ]oau application, and 
}Jt.' n:>01ia i ll•ciri;t=:t-men I . 

Courses should com hi ne technical and business aspects possibly 
through joint prug rammes of technical training inst i lutes and B:\S"°, 
as is suggested for a C~IDO programme for ~omPn in Food Processing. 

In connection with training programmes, female entrepreneurs should 
be sent on attachment to bigger companies engaged in the same type 
of production in order to improve their technical skills. 

Concerning technical skills, other countries als0 had encouraging 
experiences with programmes which concentrate on a single sector 
and seek to pro\·ide \·arying degrees of assistance to existing 
entrepreneurs who have clearly identifiable problems. 

The role of the husband in the business should be explicitly 
incorporated in training programmes given the fact that most of 
them help their wives in the business. 

The selection of candidates should be based on merit and an 
assessment of the entrepreneurial capacity of the woman. 

Training programmes should seek as homogeneous a group composition 
as possible in ordzr to be able to target the needs very 
specifically and maximize the benefit for participants. 

Sectoral Preferences 

Most Malawian businesswomen are engaged in Textiles, Services and 
Trade, and only few in Manufacturing. ~ith the intention to open 
the doo1· to industrial activities for women, training programmes 
should give preference to women in Manufacturing. 

3.5. Supporl for Woruera in ~edium-Scale Businesses 

Support programmes for medi :1m-s<.. ale businesses and smal 1-scal e 
businesses close to the entry :evel of medium-scale must in general 
be much mo1·e tai Jared tn the requirements of the individual 
business than the programmes for the other groups. Much of tlw 
cissistance will twin :he form of individual consultanq· and can 
b£' incorporatf•rl in the r£>gular progr·amme of orgardzat.ions likt• 
DPIATT. 

\ i 
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3.6. Aspt>cls of Support. Programmes for Rural Entrepreneurs 

Tht:· grot.-tli impact in tlat> rural area "ould lit- greatrr if good!' and 
~e I"\ ice~ could Le· produ(·ed for a higher f urban) i nc-ome cl as!':. For 
!S11c.i1 ;, st:·citeg~ t0 ~1;;:.:(·ep1! the· follo,,i11~ i~. 1·rt111irt-d: 

a) ldc•ntific;ition of products and ser\ices for a 
:srgmt--11t of the ecouom~ or- a11 outside mar·kPt. 
as~istancl· to meet the t.ciste and qua] it~· standards 
cl ..\ssistance in the marketing of the prod1H'ts. 

3.7. New Business Development Programmes 

hi gh!'r i ncomr 
b I !' e drn i <.:a 1 

required. 

Xe"· Business De\·elopment ( XBDs) Programmes conducted under the 
BCSIXESS ADVISORY SERVICES FOR ~O~EX should select "omen "ith the 
best potential to become successful entrepreneurs in smal 1- and 
medium-scale enterprises. The factors isolated from the survey data 
as correlating "·ell "ith success, abo,·e all edt;catiori arid 
professional experience, should be considered. 

One form of '.'\RD programmes should be combined ld th the promotion 
of non-traditional businesses and ensure that participants ha\·e 
access to a credit after completing the training. 

Another strategy should promote vertical 
training women with existing businesses to 
which is related to the old one. 

integration, meaning 
start a new business 

Yet another strategy could be to promote business start-ups for 
women with professional experience "'ho are presently occupied, but 
willing o give up their ~ob in future, possibly in connection with 
an early retirement scheme. 

3. 8. What Should be Different in Programmes for Fema] e 
Entrepreneurs? 

i l ,,·omen pcsi::.ess less assf>ts than me11 and are, cons 0 quf>nt l ~-, mo1·p 
rlc>pe1ul<1r1t c>r1 lrndin~ institutions thrsn men. Conditiow~ of lPn<lir1~ 
i11~:t .it 11t io11s i,:hould la),p that i11lo account aud L1· ri.c,1·1· fl1·~.ibl1· i11 
thP i r approach to ._·omen. Bara ks should operate \·en tu re c·api ta l 
funds, "hich can bf' ghen as small loans "·ithout collateral 
requirements to women. 

ii) Most businesses of mrirriE'n i.-omen Are famil~· businPsses r·athf'r 
thara l•om0r1' s b11si nesses. Support sctwmps for ff'rn;\ 1 P ~nt rf':•rE'n!'11rs 
shouln rf'flf·<·t that sit1rntio11. Course contents should c-o\PJ' tilt' 
dh·:l 1·il111! io11 ,,f 1·t>spo11sihi 1 it if•s in tht· b11sinc•s!->, ararl t tw h1sb;i11d 
Fho11 l d 1.1· i lie l 11rh•d ;it SOIJI(' st ll~f· i II t.h<· t ra i 1d 11i.; 
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iii) ...\ddition:-d responsibilities 
potPntial of her business. 

of a "Oman 1 i mi t the 

j\·) Traci it ional P'\l•P<tat ions on female beha\ iour and the concept 
of the role of "-omen ira soc-iet~· does not ~'ucourage the qualities 
t.hich are usuall~- sought as characterist ic-s of suc:crs~fu] 
ent1·epreneurs.Training should include ac:hie\·emPnt moth-ation and 
confidence building . 



l. BACKGllUlJNU 

A. Malawi's EconomY 

~!cd;n,i is a landlocked countr~ in CE-ntral ...\fric<! l;.:in~ South vf 
tt.J:> o?tJUator arid \.-holly ''ithin the> tropic!-;. 1t£ 119,1-IJ km::: extend 
o\·er a ma~;imum length of 910 km a11d a m:·L~;imum ,,idtl. of ltil km and 
bcrdt-1~ Zambia, ~tuzamLiyue and Tanzania. One Fifth of the total 
SIJa<:f· i~: coYe:·ed b~· Lake ~talaKi and othe1· smaller lakes. Since 
indPprndence in 196-1 Mc..laKi's population has more thau doubled and 
\.as estimated at 8.6 Million in 1989 (3.2 in 19661.The vo1Julatio11 
der1si t~ ~ s about .i times that of a"-erage Africa. 

Tl1c.> countr~- is di\-ided administrath·ely into three regions. Onb 
10% of t.he populat.ion li\·e in the \orthern Region, Khich is 
mountainous and relatively infertile . .-\bout equal numb£:>r of pE=>op}E 
1 i\·e in the Southern and the Central Regior1. The SouthPr11 Rt>gion 
is the commercial and industrial centre of the c-cuntn ''ith the 
biggest cit~· Blantyre (230 000 inhabitants), "·hile the fertile 
plain of thP Central Region is the home of t.he ne" administratiYe 
capital, Lilong~e (130 000 inhabitants). 

M&.la"i has no significant mineral resources and its de\·elopment 
st.rategy after independence focused on agriculture. \\"ith a per 
capita GDP (Gross Domestic Product) around US-$ 200 (1990), ~alaKi 
be 1 ongs t.o the group of least de\·eloped countries. !\ inety-t~o 
pPrcent of the population live in rural areas. With one har~est 
0111 ~- per year, Malawi's econom;.- is heav i 1 ~- dependent on 
agricultural output, which contributes 37 % of GDP, and on ~Pat.her 
conditions. Small-holder agriculture produces 80% of agri~ultural 
out.put, which meets the countr~·' s demand for st.apl e foods. Estates 
produce 20% of agricultural out.put. Their products are the main 
export. i terns, ~ i th tobacce; al one accounting for o\·er 60 % of 
~alaKi's exports. Their earnings have t.o pay for imports of fuel, 
mad1inery, and manufactured products, ''hich come mainl;.· from South 
Africa and Great Britain. As a result of import. liberalization 
mPr..s111·t>s adopted under a Structural Adjustment Programme to promote 
in\!·RtntPnt , the trade gap has increased b;.· about 100% from 1988 
to 1989/1990 a11d reaches almost 80% of total Pxpor·l!:' , "hilr the 
dP.bt sen·ice ratio has decreased to 36.5% in 198~ lOPC, 1990). 

Thf• J>PJ'f ormance of the world economh es pee i all;. high i nterPst 
ralt>s, and the second oil-price shock in the first half of the 
1980s hn\t~ made the decade a bleak veriod for den>J ovment for 
Afr·ic;1 as a "hole. For Mala"i in addition, the major constr·aint 
al 1 i:dc111~ hns bePn its landlocked position. This \\"as ag~ravat.<~d b~· 
H11· int<~r-ruption of its major trading 1·crnte though Mozam\.iq11e. 
fl,·ro11t in"' through tlu· port of Durban in,·o]\·es four times t.he 
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di~.l;.1:1.·t· Ii~ r<>ad (:',~;o kml a11d i:- <'OU!-.lim!n~ "1ii,11t 11:.11 ,,f ':;,l;,~.i 's 
foreigr1 e~.c:harig•· e~1·11ing!'. Tht' bE•nefits of thr Soutliern Ccrr-idor· 
Projpc-l OPsig11.,d lo rel jp\·f' that situat io11 ArP ~Pl to comf .. .\s a 
r('Stilt, thr per capita iucomP has falJen iri most ~·e.r.rs since 1980. 

\\"hi le ~lala"i e:-..µeriP11c-Pd a soaring rate of irifl;it ion iri the 19RO~, 
it has bet>n exceJ.•t io11ally successful in briugin~ :..he rate d0\•11 lo 
accept.a bl P 1f'\e1 !-: from 31 •. n. in 1988 to I;;./'}.'. i 11 l 9fi9 arid 11. 3~-' 
p. a. in 1 990. Hm.e\·pr, duP to high t ra1.sp0rt c-os t ~, t a•.es and 
impor·t duties coupled '.-ith little comµ<>tition in tradt anri most 
ser:tor~:, prices of manufactured goods iri ~la]at.:i arf- ab(,ut 3 tin;es 
aho\·e world marJ...et prices. 

These problems have been exacerbated by the huge influx of refugees 
froru Mozambique, ~hich total more than 1 million now, have led lo 
one of the ~orld's highest ratios of refugees to nationals. 
Al though the i nternat i anal commun it~- re"·ards Mal a"· i 's gene1·os j t~­
~i th finRncial assistance, there have been considerable economic 
costs in the form of displacement effects. At times, th<> fe\\ trucks 
a\·ai ]able in Mala"·i ha\·e all bePn used for the transport of aid 
goods to refugee settlements. The addition of another million 
people in an already densely populated country has strained the 
Jimited social infrastructure, created administrati,-e burdens, and 
caused rapid deforestation in the refugee areas. For the first time 
in t~o decades, Mala""i had to import maize in 1987. Other than 
these costs, there is also a positive effect on economic activity 
in Mala""i which is comparable to the gains from trade. Small scale 
entrepreneurs are producing goods ""hich are bought b~- the aid 
organizations and distributed to refugees. There are for instance 
'-"Omen who produce knitted S'-"eaters and others ""ho manufacture 
ceramic stoves for these customers. 

Commerce and Industry is largely linked to agriculture and most of 
the sectors are controlled by one or a feft bigger companies, often 
a joint venture by a foreign investor and the Government. There 
is, ho"·ever, a considerable amount of small-scale manufacturing 
actJ\·jt~ (see F.ttP.ma, 198-tl in fmch areas as brick making, mPtal 
""or·k, grain milling and tailoring. Jn its Statement of DP\elopmPnt 
Policies for l98i - 199i, thf> Go\·ernment of ~Jalatd puts par·tic11Jar 
emphasi~ on the supJ•Drt. for small-scale entervrise>, form;sJ arid 
i11fon11;1J (SP<' Rq>11hlic· of \f;ilri1.-i,p.55). 111 ord<r- fc, acn111::!. tl,, 
tr·ansit.ion of thP Pconon1y to\\ar·d industrialization and to !-:timulatC' 
sma'l and medium-scale enterprisPs, the Government. of ~alahi has 
E'staLlished institutional support structures in Uw late 
19i0s/P.arly 1980s including financial institutions, i.e. the 
Industrial De\·elopme>nt. Fund CJ~DF.Fl'~fJ), the Small F.nt(•rpr·ises 
f>t·\·eJopmerif Or·gririizat.ion of Malawj CSF.00'11, and thP ~lala1d;ir1 l:11ion 
of Sn,·ings and Cn•dit C'oopE>rath·es(~fl'SCCO) ; and entreJ•r·t·nPurshi}.I 
a11d tPc:hniud trRinin~ proiJrammes, i .P. th(' ~fala"·i Ent.re!JrPnf·und1ip 
TlMP]opm(·nt Jn~tit11tf· (~IET>TI and tht· R11J'a] Trade> School IHTSl; and 
tl1<> H11!".inPss .<ind Terh11in1J ..\1-:h·isor~ Ser\·jcps, i ,f•. The- lh·\f lopm<>nt 
of 'lfl J "'' i ;in Tr·;id('f'!-. 1 n1i-.t C OF.~f..\TT I. 

2 
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8. Socio-Economic Characteristics of Malawian Women 

1. Women's Rule in Society 

Jn tl1P \ortheru Region, in most. areas of the Central liPgion and in 
tb ... sc..ulht'rnmo~t part of ~!ala\.-i, the societies are patriliriear, 
"hi le societies ir. the rest of the count.n• arP matrilinear. In a 
matrilinear societ~·, propert~· is o"ned by the matrilineage and 
descendence and inheritage are traced and passed through thP female 
linPage. Kith marriage, a husband is expected to move to the ~ife 1 s 
villag, .. In patrilinear societies, the husband has to pay a do"ry 
termed "lobola" to the fami l~· of the bride to compensate her 
lineage for ha,·ing raised her. The pa~·ment, usual}~- a herd of 
cattle, legalizes the father's right to his children. Kamen leave 
their families and move to the husband's place. Polygamy is 
accepted in society and practiced in both lineage systems. 

The importance of the extended family system has declined in the 
recent past, but it is still prominent and family links are often 
stron~er than those through marriage. 

Traditionally, ~ala"i is a male dominated society and "omen do not 
play prominent roles in public. In matrilinear societies, it is the 
uncle (the mothers brother) who makes decisions regarding his 
nephe"s and nieces and important family decisions. The majority of 
"omen are petty farmers. On average they raise 7.5 childr~n. (see 
~so, 198-t> 

The Government of Mala"i has made the improvement of the conditions 
for "omen an explicit policy priority. A National Commission for 
~omen in Development "as set up as a separate unit in the Office 
of the President and Cabinet of the Ministry of Planning. 

2. Education 

Thr l iteraq· levels among adult "omen in ~lala'd ar£' alarmiri~. \SO 
ha~ published illiterac~·-ratf's in percent of tlw population fc'l· 
1977 (:\SO, 198-t, p. 1311. If ~e assume tsi11<.:£· mort> r·ec-cr,t figui·e!­
are not yet available) that no significant vortion ac:quired 
literAcy after the age of 15 and that death-rateR didn't differ for 
literalE> and illiterate people, the illitE>raq· rates by age groups 
iri 1990 presented are Table 1. 

1111111111 1111111111111111111111111111111111111111 1111111111111111111111111111111 111111111111111111111111111111111 11111 1111111111 11111111111 111111 II 1111 1111 II 1111 1111111111 11111111111111111 II 111111111 II II 111111111111 II I 111111111111 1111111111111111 1111111111 11111111 Ill 11111111 1111 111111111 
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Jlliterac.~ :p,·el-.; b~ se~ li11 '°' 
x Illiterate 
in .\gr-group ~ten "·omen 

~8 - 32 -H 61 
33 - 31 4 5 13 
38 - 4 z 49 78 
4 3 - 41 ~ ... 84 o .. 
48 - ~ ... 61 90 o ... 
53 - 51 68 91 
58 - 62 7-1 93 
53 - 70 75 94 
70 + 82 96 

In the rele\·ant age groups for female entrepreneurs, 6 I';;. to o\·er 
90% of the ~omen are on country a~erage rated as illiterate. 
I 11 i teracy is usually also an indicator for ,-en· poor numeric 
skills. Illiteracy and lack of numeric skills severely limits the 
rate at ~hich ne~ skills can be imparted on the ~omen. Illiteracy 
is therefore the most important barrier for ~ala~ian Kamen, ~hich 
prohibits them from entering the modern sector of the economy. 

While the Government of Mala~i is making efforts to improve female 
participation in the education , the present performance 0f girls 
in the educational s~·stem does not. lea,·e much hope for an imminF-1t! 
change to the better. 

Only about -10" of the girls at primarr schon] a;e ~tar·: scLo.;"'. ;,;,.! 
- even more alarming -of these less ti.an :o~~ c-cr..;.lcte-· St.!. :i. 1~1t 
participation of girls in sr.hool i~ far br-loi, t!i;:! of bn:·s ar:d it 
decreases t."ith the le,·el of rduuitior.. F!d~c ~i;-~~ mac-!e up -ii.7'}~ 
of the' pupil~. in $td.l, th<.·~ Mc<id.'.H! fer;, ::ir·rc 31.P.% in ~t.L?, 
<.~tr·: 1!.i.-.:!1 er.< t.:.'.;r·- !'·<·r :r·1ir:i••n 5di.:-.o1 1.£•;!\·ing C<'rtif!ca~c: 
····.-:i;.li1;,:.1oi.·-. r1.f .. .-.1:n:.:.:c1y t 11i<= <liffcrenc·(• Cl?lllOt Le a~t.1.il:;;~-·i 
: 1· •• ~· : ,, •. r·c;,·-·· i r. £ i rl ~ ~.f'nt to FC-)10•, 1 r101· a:- "r..1·;11·.::·d : :1 i:-. 
:· •• 1 •• ! ~ :(- i. ~-i.~· fi~u1·c:-. did U\·! ~·:!1c-t·. :. ~--i~r~i ~- ! ;i•.! c'~;-~!.~.--- i~1 ~ '.i·· 
:.!.al't· c,f £i1·h: i11 tli(· :.;.1r.c Std. ::. tJ,,, tf!·~r:-.. t;;;t !11 1 t.l;. fj:., .. :n··. 
r·<.'\'E>a1 ;:i highpr· drop-0:1t. r-c.1lf' of girls. Gir!!- tnLr aLc,i;~ ~:~:. r,f 
~1·c·o11.-J:an :-.c~10C1 p1;:1("(•<-. 1 ;ind lE•'.c!'-: thar. ZO~;. Cf thf· l'11i\('J"SJt;­

l'}an·!-, Tl.1' p<·rformanc<' of ~i:-ls in thf' .UT (after ti.o years 
H•<-IJ1l:1?~ !-('h:.c.J), FIT:i! p~.!(' ~;(·hoo] (•·.amir1HtlOflS lfl tt-rn;s of pf'rC:£>lll 

;•·•·"·(·d ·. :;.11ch 1-c.l"H' th;1:; for· ho;-:-· (\SO, Yf'arLooJ.. 19~f,) 

., l . i ~ 
, I I .. -,. 

' !. , ( 1 1 :. r I ( ,r' l I 

: ' • 1 ·I . I-. f. ~I I ·~:. () f t.)11 

I&!. f '"'Ill I Ii' 
i I 1 ~lit l "'' i 
,, o mr 11 i 11 

I ~l ii C(•llSll'-: 

i !-

t hf• 
t bat at 
f>('OllOPI j C' 

' .. 

o II t hf' f• C' o 11 <>II! i c 11 .- t i -. i t y 
that t i n.t· CJT• t Ii£• c-011111 r·:­

tt•·t i' 1·. a~f' bnacl-.f·t 1a·rP 

111111111111111111111 111111111111 11111111 1111111 1111111111111 
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engaged in agricult11r<- Iii-I\ of mt>nl, -i~ t•t-!T ""!St· Pmplt·~.-e~ [.~~~. 

of mPr1 I alld :% "·(>re sel f-emplo~·ed ( i'}. l.'f mf'r, J. For· t Ii.- urt.•<11: l:t-r•t £>1" 

Blantyre/Limbe the situatio11 is distincti\Pl~ difft:-rerat.. Thert> -1-U. 
of ltae ag£--releYant. fem;1le populatic•n (~~"- 0f the m~·de population) 
\.as in "·age-emplo~·ment, and thf' share of se 1 f-pm;.•1 oyme11t "·as "·it h 
10% equal among men arid ,,om~~ra. Data of thc- 19fii census '-ill be 
anailaLlt- o!ll~- i11 199!, but it is doubtful ,_.,~,titer thP pic-t11rP has 
c-l1ang~d dr-amatic:all~. A ~:ample sur\·ey of 129-i e11t~q.•i-i~.e~ c·o11d11c-ted 
1986 under the RF-\DJ project for ~ITIT ora ~m~ill-scale Pcoraomic­
ac-tiYities came to the general conclu~.ior1 that the participation 
of ''omen in small- ar.d medium-sc.ale busine-sse~ is .. negligible" as 
entrepreneurs and employees alike . 

4. Wage Employment 

Figures pro\·ided b~- the \SO and presented iri TaLle ~ £h0\.- ltw 
pattern for "·age employment in 1988 for fen1ale anJ male err.ployee-~. 
Figures in bracket give percent of total ~agP employee& of the same 
sex. 

~omen hold only 15% of the jobs in paid employment. Of these, mort> 
than tKo third (68%) are concentrated in tKo sectors, 
Agriculture, Forestry and Fishing" and " Communit~-. Social and 
Personal Series". Onl~· rough!~- 8% of female t.·age emplo~·ees "01·l-. 
in manufacturing as opposed to 13% of the male labor forrt> in paid 
employment. 

The skills necessan· for operating a business 011 one'~ o\.-r1 are r.;.:.>n· 
often than not learned ''hile Korking for som(•bod~· else. After 
gaining experiencf' in ''age emplo~·ment, and ~a\ j 11; mone~- for the 
it1\estmPnt, those hitli tlH' necessar~- entrepreneurial spir·it "ill 
star·t U1Pir· 0"11 business. ~ith the small n11mbE-r of "·omen in "a~e 
emplo~mi:ut, the ba~t- fr·orr ''hich female entrepreneurs in th£• moderu 
!-.Pctc·r· c;:sn em<·r·gi· ;!-·\"Pr~ thira. 



Iridust!·y Grou1• 

.. -\~~·!,:!;} ~ u:·e, 
Forestr~· and Fishing 

~ining and Quarrying 

!-lanufacturing 

Electrical 

Building and Construction 

~holesale & Retail Trade, 
Hotels and Restaurants 

Transport, Storage and 
Communication 

Financing, Insurance, 
Real Estate and 
Business Series 

Community, Social and 
Personal Series 

TOTAL 

FE~ALE/~ALE IX % OF 
TOTAL ~AGE-E~PLOY~EXT 

Source: NSO, 1990 

5. female Entrepreneurs 

Em1.: ! O'.\ et':=: 

I 
i 

female male 

33,-189 150,;;) 16-1,320!-l-!.Jll 
I 

- 283 (1.0:I 

5,022 (i.6)1 -19,558( 13.-! ,, 

I 
-129 ( 0. ; ) -t,i68 , 1. 3, I 
25-1 (0.-1) 3:,180 ( 8.;) l 

I 
2,88-! (-!.-1) :!9,5-1-1 I 8. 0 1 l 

I 
I 

i 
i 

l,-l51 ( 2. 2 ) 23,i33 16.-!) 

1,351 ( 2. 0) 11, 429 ( 3. 1 ) 

11,-190 (li.3) 55,19-111-l.9) I 
66,370 ( 100) 3il,009 (100) 

15.2 8-1. 8 
I 

Ir: t!1t nk-e11cc of C:C'll!::us data, it is difficult to come up "ith ;i 

fig:;!"'< of fena<1l(' entrepreneurs. In the first. J.•lacto', Ft· face a 
J:.•r0bl1·111 :·f d<'finition a::-: to "hen an acth·ity bPc-omc~. ;, IJllsinPs:..; 
Ibo" sn.;111 it c;-u1 b1·) ;.ind "li£'11 lht> pt'r~.or; cra~'.ag~d i11 tl.:·1t <1<ti,·it:'­
h<·co11;1•;.. a?, Pllt l'C'l-'J"f'll<'lll", Si11C f' ff'hl'll;\!"~ 1990 th< f'._\~"F i·: .. ·Jt r.·: ir. 
Pf"'l\T"; ··: -!1 n::il il':.1'.~ c-r.]!<·1·tc·cl i11form;i! ic- .. 1 :. h;;· . .r,c·-·.-1,(1: .. :. ar.:~ 
Ji;1·· < ·"·'l : ] 1··l ;1 d:ol ;i-f.:1~»1· 1, j th J J ~S f !tl Ii<'!-. :1:·. < ~ (:,: i•! ·. '. 9~1r. 
': .. I ( .... : ' ... f . \ i d ( I. : ' : L :it Ii• ii r. ~ r. lH. I. " 01: ' I. \, ; ; 1 ! .. ( l. ~;: !,;' (. d i : • 
J:o;•! :,•···~···I.!.-• .!:d1,'f 1::1\(• i1fl,' il1·f:: .. !iC:1,;i1 11:,!;, f ((•,~, 

(', 



!.t_,:--:-!·.-:t·1··. :.::<i ~~.F i:!l~-;~~; cj·t-.!·:-.ti:.~ ! .. .-1<!1.a:=u-d~s:.:i!!c1·~ i:l t;u 
\ ~: ~ ;.1~c._'~ ~. ·' • l:! c:-~~11!, 01,i :· fl~~. 1,c1nP1a l&. ~ ~ie cou1at1·~ Ol't"r<att.- .!: 

n1:1!.l:f; .. ·t:;ii:1~. l.ru:-ine:;;s c:;.f the ~;;:;- t!aa! it z-•·•-:1uiz-;:-~ ~ra ir;d11str-i;,: 
~.i~Tr.:·t, o:. .;,,.. 1-itl, mo;:·t- tha;a 1C eit.j-•lu:t-t:-~ .. Amcu~ thcti. are ge1r:t.<::1t 
n;:u1Lfc1<.!til•:>r·:..;, rt 1-irif'--:produc·e1·, a Lorie~. a11.:! tile pr-;.,ducer, 01:t.· 

Lal-•'1·~ cldii.'J", on1· ic:t·-.:·ream rna11ufact111·er, ora• cera::;ic:B prc .. d1;,·er. 

C. Insliluliona) Support for Female Entrepreneurs 

l. DEMATT 

I11 1989, lhe Gc\·ernment of ~Jala"i through the DI:TF.LOP~ff\T OF 
~ALAKIA\ TRADERS TR~ST (DE~ATT) launched a ne~ programffie, "BlS!\ESS 
ADVISORY SERVICES FOR ~O~E\ (BAS~)" ~itl1 the assistancP of l\JU0 
and l'\DP. The aim of the project is to foster den:•lopmer.t am0ng 
female entrepreneurs in ~lala"·i. As an entrepreneurship de\ elopment 
p1·ogrammt- for Komen it runs training programmes for Komen Kho ~culd 
I ike to gc into busir.ess and training fo1· skills-upgrading in 
specific business areas such as marketing, production, and finance 
for "·omen "i lh operational businesses. Other project components 
are the identification of non-traditional business areas for "omen 
and providing policy advice on issues related to business~omen. 

DE~ATT, the implementing institution, started out in 1978 to help 
indigenous Malawian traders especially in the rural areas. !11 the 
second half of the 1980s the organization expanded its programme 
to assist small and medium-scale entrepreneurs in ser\·ices and 
manufacturing. An analysis in June 1987 sho~ed that only 10% of 
the registered clients ~ere ~omen. 

DF.~:ATT im}->1£-ments core and non-core programmes. Core l»t·ugrcsmn.l'··c~ 
art> dPfir1ed ai:: those filed i.1rog1·amr.1c• acti\ities that hlf' offt:.·i·t<i 
to eutreI->r·e11eu1·s on an on-going basis and "·.ill remnin so fo:· t!w 
forP~1-pat,],. futurt>. '.\on-core programme:-,; ha\·e a defi11!:1- i·::.-j,·c-! 
lif1 <.:1ri arT jr..11!,·m1·11ted on a c-ost rec-o\·er·;. bas~E. 

DPl.-\TT drl in•rs its core programmes: Bl"SJ\ESS AD\.JSOr<Y sr:r:ncrs 
(R.\S), and TF.CH'.'\ICAL AD\'ISORY SERrICES IT.l.Sl through a nether!.; of 
fit•ld offices throughout the country. The field office·., a:·p 
~d;.iffpd h"itli HLSJ\f.S!" PHmlOTIO\S CO'.'\SrLTA\TS IP.PCs). Out of t!.t· 3~ 
TIPC:-:. 111 Df:\1.\TT ~ Are \\Omen. 

TJ.1· ~q> 1 •r·c.;u·li1•F. used ;\f"<.• g1·011p tr~ i rii rig ~·rogramn:E'!-: ;.111d cn1•-,•n-r.111· 
c·<n1:·:1.ll;1.:·;. 1·,., ... ·£'11tl~, tht> focus J!- Oli tlic· ]attt:·r· ,,it!. ara 
i mp n. \ 1 · . ! I'. \ ~ n1' · I J, o d" 1 o ~ y i 11 t 1·od11 n· d i 11 m i d 1 !l !) 0 "h i <: h I' 11 I :-. r nq h ri .... b-: 
c,;, :hr· i,.101-1!1 1•ot1·1;!j;,J c>f th<' 1111<-:inc·!,;~l'!- ri:-:~-:i~tf•d, 

i 
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\•. :.-cc: t..' 

Pi·ojt·: t , 
thl• Head 
~.·.,,:icn.:.1 

1-:·.;;!<.n;:i,c:.,; such a::- 'Ir·ar,'.i,.11c1t P1.:,_:.1:nr.:.::, F-.:.:;o.~ !ic:i"ll.~ 
~kdi;;r;, Scaie E11te1·pr-is£' Dc-\·;:lu);.·•=···=•~ ;-.r·e ada.i11i::-.t£'!·hi a: 
(iffict b;- spt·c.i<.il dep:-trtn.t:•rit and ir.:p:err..cated thr·c·ugl, tht 
(' ~ f; ··::·< .• 

Ju late-· 1990, thl· B.-\S\, ProjPct becam.- a c~n' ;_>;·o~n1n:r:i~~ of Dl"'!\!.T. 
Tia~?-.\~\·. st;1~f <·011c..·nt<; of fcur fer:i;i}p ~J:;.~:i: ::-::. );.•I·ofe!:~.i, .. na:~ ;1:·;! 
fot11 fen:;alt· P~.p.-1t1·i;.itp l"\ person:.<.!. 1L; \at i0n;·,~ }'1·,:.)< ·t 
C.oord.in;::o1· r.1,d tht., t"t,it·f Technical .-\d\·;~ . .:-! a!t:· b<:2.E·(: ir; f:L':·,·:T 
liPad officf'-. Ont- \·:cmc-11 Program Consulta11t ar:J Ler l"\ Cr,1111tc•·; .• :'. 
are assig!1E»i i11 ead. of the three regio11a] c:ffict:c: ir: the Scut!.~:·:., 
Central and \ortherr1 region. ThP backbo11t' of tli£:- 1:1,:j..:;t ;;o1·, ·1--. 

group training programmes: Skills l"pg1·<:dir.~ <~11.: \c+ 1~-.~:iM':-"'-
De\C'lopmr·nt Training Prograrr.n1t.•£ t.-!:Pr~· r:·!·~i•::i .. '1?:t·..:. :;:1 i._ 

assisted. in the preparaticn of b.:,,::rw~~ r.::;1<;. !i.d:-.~r.·::=.: 
c-onsulta11c-:'-· sPr·,ic-es :ire prc\·!ric»! 111:.-:~ ~!:'· ·,,; ;~;,!· f"'.~ !'1;..,;,: .. ::·::;. 

~t .. f'-! 1 1 f_.\~:t~· lt:.·-- · 0r!-~·1c t e<~ t hrc~ \! 1 :· ! : ~ ~ :.:r.~:r ,.-!; ~ c!. :.· ! . :·: :.).· .... 

~ lae· ~~- ··c.;~\! :.: 1 f : "'~Rq · · c :1:·!. r· ~ t '.·. ~ :. : ~ .. ,. r -:·; ! ~~·!: - { ·.· 1 · :.J~ 
1 

'L. ~ n ! ·:. : i·• ! ~ : ': ... \ ~ : . ~ : ~ • T ! it r· e ,._- (._ rt.· 3 7 ,. c.· n. ::- : : t· ."":. rt .i c .i l ·;.. n ! :: . ~::; ~ a ! : ~ ~­
cf '.hr· p~·:·,Jf', '. ~ i:-:!·:-:ic-d ,,~n t 1·;idit.iot1:-.! 111::-:ine:-'.se::o n.:.:~t l~· i:: ~- ;1? 

;;..;:~F;,~:.:(·-·: :.~ .. ~::·.r.~, ~-l0l:1~r·:·, I"t.~stat~r;-.?;t·:, <a.L..:: l.:t!"t=·:e:-. "!"L~· 
ori~:- 1::·:~-~:·:,:'.:1 !c·11:-!! m:in11faclu1·i11& husint'::-::-: is <i '=::C·a~.· :i;::l ... :.; 

i·!C.jf·~·t .:. :. t!1~· S-:::it !1. 

Out of the 31 i-cmt'ia "·!:o had completed the\[:!) tra:riin; pr·.::;:·:,r..:::c, 
15 ha\·c· been funded and so:ne fe\, ha,·t' startec th.?ir- b1;sines:o .::.11 
t Ii e i r· o '' n • 

Jn .-\pril and ~f.'.l;.. I99C, B.-\~\\ cor;ducted a lc~a1 c: 8 en~: day_;, .. ~ 
\c•eds A~~c·s:::mc•nt Seminars in the three re~ions \·:ith the- a:.r.. tc 
a:-.ses~: the as~i!".tance needed br ''omen in hi.1s:i.e:;~. .-\ltogether, 
atout ::::;c· "on.£'n attended. In respc::1sP tc the· needs identifi<'d, a 
serif'~ of !-.kill:-:: upgradi11g serr.inars in ~larheting and Frodi.1ct 
P1ic-ing ,,ere:> c:onduclt'd. 92 "·omen particir·a11ts ha\·e attc·nded the 
!" n i d ~ .~ :n i I HI r R • 

,, .... OUu·r 

L11·jo11•. n!.h1 ;· in"'.titutiou!-i support fernalP entrepreneurs. r\ list of 
th<'sP institutions together "·ith a description of their activitirs 
can be found in ,.\\\EX 1. Here ..-c• confine ourseh·es to a brief 
dc·~.cri1•tion of the t"o lending institution;.; ~EDO': and l\DEFL'\f>, and 
thP rwi.l~ Pst.ablishE>d \ational .-\ssociation of Bui:.ines!:-: \\"omf'n 
( \-\11\1"). 

\>ii··. F.1·t II)• 

01'\ t• l <>j•J111·11! 
in 1982 
iID}';\Ct. 

OF\"I·:J.Ol''ff\T ORG.\\ I Z.-\TTu\ 
to pr·o,· i df· fund i 11~ for 

ThiR doP~ normal]~ not 

0 I- ~1-\ 1..-\ \, I 
J1rojt>ct"' 
inc 1 udf' 

( SH10'! l 
t•ith ;, 

farmi11~, 



transl-'01·t, and rt•tai 1 trade proje:·ts. Loan ar.:culll!: ran~e fror.; sm:lll 
amount~ UJ.1 to K i5,000. rsually an equity contJ·i!.rnticn i~ required 
from tltt> Joan a1-•i-lica1i~. In order todiscc~1ragf' fur her in\·estments 
in ~dread~ cr.:.>,,de,l se1.:tors, sHch as t 1ilcriu~ aud roli1tr~, the 
requirrmcut~ ill terms of the eyuity contrib1&t ions an· liaitf' hig!i 

and strict. 

I'.\DFFl"\D sl<1rtt>rl opt"rating i11 J98C and ~i.\<"'- 1oa:.~ be~;d:e:& ~-.. )O,t°!C!• 
and I\ 210,000 and o\·er. The exi~tir.g portfuli0 co\er·ro m.::·i-< ~han ir•e 
loan recipients, but onl~ 9 of them are ,,·on;en, "hich t:rin~""'- tlieit 
share to ,.-ell helm; 10~ ~f total clients. The loan arr.ounts avi:ro,ed 
for ~omen range from K 40,000 to K 115,400. 

~AB~ (The Xational Association of Business ~ome1ll h&~ officiall~ 
set up a~ an organization in mid 1990. The overall objecti\e of 
the Association is to assist member!:' cf th€ :\s~ociat iou tc help 
themsel,·es in terms of ( i) enhancing the curreHt gi-u'-·th of 
businei:;ses run h~.- ,,omen a11d (ii} promoting ne" businesses to b(' 
run by ''omen. "ith an organization based on the di!-'.tric~ le\ el, it 
ha~ uudertaken a nationi.-ide campaign for regii:;tration, ''hich has 
resulted in 1,800 "omen members "ho are alread~- in businesi:; and 
others "ho Kould like to go into business, but intends to star·t 
one. Chairpersons have been elected at regional and d!strict le\·el, 
and SAB~ is in the ~rocess of draKing out a fi~e year plan. 

' 
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11. THE OF.MATT/BAS~ SUR\'EY ON MALAWIAN BUSINESSWOMEN 

In desi~r1i11~ a strategy to dF-\·elop female e1at rep1·e11£'•ll ~ in '!:::lat- i, 
tlw lad. of inform;?ticr. O!t \,·omc>r; etlr·eady e:1ga~ed ir1 ~·:1~.iness ·!nd 
on thP co11ditio11!". undE:r \dlich thC':'- operate "a~ pf'-rcei\r<i a:- ?. 

se,·ere ha1iCica1•. It \•a·- tht'refore dPcided to conduct a sun·e~· \,ith 
thC' follo~ing objecti\e~: 

To identify the chararteristics of ~lala\dan business-\;omen. 

To pro\· idf' a description of their businesses as regards 
employees, turnover, income, loans, development, etc. 

To find out and explain the differences bet\.\een urban and 
rural businesses, bet"·een businesses of different s i :>:P, 
het\•een businesses from different sectors, and oet\.-e<:>u 
businesses in different regions. 

To identify the factors Khich influence the performance of 
female owned businesses 

To recommend future areas of inter\·ent ion \' i tl1 emphas ls 011 

the support Khich could be pro~ided by the B~SIXESS ADVISORY 
SERVICES FOR ~OMEN in DEMATT. 

The information \.\as to go in a data base on women entrepreneurs in 
~alavi to be utilized for future analysis of vario~s aspects and 
programmatic considerations in the course of the BAS" project. 

Areas of interest \.\ere e\·identl~- the fol 10\dng: the seal e of 
operations of businesses run b~· t..·omen, the number of people they 
employ, the amount invested in their businesses, the sources of 
i11,·estn•ent and the importa11cf'- of loaris from lendirag instituticn!'. 
and ba11l,s, the vroblems in starting a busines~;, and the dr,·elopment 
of th<' business in the past. Areas of interPst also include 
h}1ethr1· thP~· p1·oduce at full c:apacit~· or· bf'.'101•, "·hether thry 
O}'f·ratf' tlw business all year round or seaso11al and ho1,· much timr 
the-~- spf:'nd in it. \dth focus on entrepreneurship deYelopm."'nt, \\t> 

Kere also intf'rested in personal characteristics and the social 
backg1·ound of the "·omen in business, the educ at iona] 1e\·e1 ach i M·ed 
arid pre,·ious emplo~·ment and business experience. Targeting \•omen, 
"e "·antt>cl to find out the role of her husband in the business and 
"tiet.hPr· incomr from the bu~irwss is the main ~our·ce of famil~· 
j llCOID(' 01· not. 
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T"'-. other sur\t:·"'· L·:rl 1Jee11 coridllcted on smail-scnle e11ter1-·rise~ i11 
tt.t:· 19~C-:-: 011~ by Chancellor College in 19~-l I see Ettema, 198-tl and 
;.11c·ll1E1· h:'-· tliP RF..\Dl p1·oject i11 19Xf lsef'- Rf.\[:l, 19.'!~!!. ButL 
sur'\·ey~: c-or:ch1cted about 1,800 inter'\ it>,,s Pach anJ \>ert> tht:refon:' 
m11cl1 big~er tha11 thP fJE\1.-\TT/B..\S'' sun·ey. 

The ol.jec-th·e cf the 198-t sun·ey ""C:'j tc fi1:d cut tii~ t~p=~ a11d tlw 
scale of small-scale ma11ufac:tu1i11~ .ac:t.i'\it~ in >Ialr.,,i, 1.-!,icl. 
e::c:ludf>d Tradt: and Sen ic:£s other tha11 ReiJ:.'t°!r Sen· ices. The sizt 
of the business ''a~ limited to assets 1,ortl1 le=:s than 
I\ 2:i,OOO. Fhe districts i.-ere selected anJ it "as attem1-·ted to 
CO'\Er them as complete!~· as possible. Komen con'-tituted 1~% of the 
san:ple but the data i.·ere not anal~·zed for se~; speci fie differences . 

The RE..\DI sun·e~ co'\·ered the Khole countn·, but did not attempt to 
apply the random principle. It e~cluded crop and li~estock 
prnc.Juctio!I and had a strong bias to1.-ards Trade, ,.-}tich constituted 
12 % cf the sample (see READI, 1989, p. 7). Female entrepreneurs 
accounted for a mere 7% of the sample. ,\ greater proportion of 
LusinessKomen in the sample had achieved higher levels of education 
than men, but the report finds no significant difference<> bet1.-ee11 
ma] e and female entrepreneurs in most areas in\·estigated, such as 
employment, turnover, initial investment, commitment to~ards the 
business in terms of time allocated to it, the training received 
and the age-distribution of entrepreneurs. 
Contrary to the results of the READI survey, data obtained from 
lending institutions (see AX:'\EX 1) clearly suggest that '.-omen-o,.·ned 
businesses are significantly smaller in terms of investment and 
employment created than male-owned businesses. 

Regarding the issue of "'omen entrepreneurs in Malai.·i, neither 
survey provided sufficient information for programmatic purposes 
of the BAS~ project. 

C. The Benchmark Data Base 

:\!:. t.llf' first step towards im}Jlementing a s11n·py 1 it 1.-a·-. df'ciuf•d tc, 
collect basic information on business i.:omen, e.g. their· r1amf', 

address, and type of business. The aim Kas to compile a list aR 
complete as possible which could then serve 8$ thP sam~ling framP. 

This data collection ,.-as started in Febr11aq 1990. So11rc-e!o; tcq.•1-•ed 
for· that iriformat.io11 1.-rre DPl..\TT's Business P1omotio11 Con!-'.1ilta11~:­
ir1 t.ht> field, SF.DO~!, J\"OFFl:\D, AR..\, ~fU-il_"C(J :111d tlir c:'.~ r0::? .. i~ . 
. -\11 ;:st t c•:npt to st ar·t fnim t lie Rt•Si strar (i(•J:e:•r;,j 1-ht·n· <il 1 l.w- i r.t"· .. :-
;a1·p ~~11pµnsr>rl t.o r·e~i!-:lf'I 1-:a~ d1·oi'l•1·d :1ftc·1 ;! .. ·. c·-f i1:.:;'.• '.'..:.! 

! Lt• 1, I!. : 11'. o 1 \"c•d I• r>11 l <! ;.··c1! f i \ (' I ("(·j ~ • ~ I f1111 1 t·• !. ~< 
t I 1 : ' .. : . ..! . ; : J I t ! If f ;} ' '.· " I. j ( I. ; ~ l • . : '. l' d ! ': ! . : ' ·. . . .. . 11 ; .,, ( (' ; • : : I i • 

: ! 
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- S:::uthp1·11 Region 

and b~ t~·pe of business, coir.prising: 

1. 

'l "" . 

3. 

-1. 

5. 

6. 

Agro-Industr~ !or -Business), \.:it}, poultr~ bein~ the mo~t 
prominent 
Food and Be'\·erages, "·hich includes among ethers cakes and 
samooza producers l.-110 sell next to the road and on markets, 
beer bre,•ers, freezets makers and a lady ''ho prod11ces '' ~ ne. 
Ser\· ice Businesses like restauraut s, resthou,...t>s, ~.al co1.s a11d 
maizemills 
Textiles "·hich includes tailoring and k11ittir,g busines~es as 
i.-ell as handicrafts such as ·mat making. 
Trade i.-hich is mostly small groceries, but nlso Khole~ale a1,d 
any other kind of trade. 
Other includes all businesses "·hich fit in neither 01:e of the 
above. Here "e find many Komen in stone quarrying and brick 
making. 

The sectoral and regional 
distribution: 

classification result~ in the follo,.:ing 

I 
....----" 

Table 3 Distribution of the Benchmark Data Bas~ 
by Region and Sector 

SECTOH REG I OX TOT.\!. 
CE\TER \'ORTH SOL"TI: 

Agro-Business 
Food /,. BE \·eragf's 
Servic:-:· 
Textile 
TradE' 
Other 

.-\LL 

Ta bl C' ;i ~hoi. ~. 

So11tlH't·11 Hf·;:; i <>11, 
C"t'lil(·J·. 

2. 8-1 
- 'l? 
::>. - " 
-I • 1 7 
8.78 
-L l 'j 

5.23 

;~ 0. -11 

l. 60 
1. RC 
3. ::!3 
3.63 
2.66 
l. 2-1 

1-1. z 7 

3. ~f'. ; • f;p 
6. ~ 1 l J . :w 
9.31 1G.8 I 

21. 63 3..J. 0..J 
9.57 16. -I 0 
5. l ..J l 1 • 61 

-----· 
5 5. l ..J 100.00 

a co11c-entralion of fem:.ile C'ntr·c·1>renf.•11r~ 111 tL! 
\d1 i cli i "'- t l1f' cou11t. r·~-' ~ c:ommf· 1-.-: i ;, ~ ar:rl i ?;1! ;~- l 1· i ;i] 
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~Jc&·l tl,;t!, u?,•~ t!ai1·,~ cf = .. 11 l.u:-:.:nes:.-\·.otr.~!. <-.rt? in -=e;.t::t::-.. h·L~(·h 
i s do m i 11 :. ~ .:- J t. :· t a i l o i · i 115 b 11 t. a l s u i n c. l u de!-'. :, n i : t : 11.:; a i.. i 
L:1?r!ic:: .. ~'.•·. l:,.:.;!d:.· <ll·''thfr tl.itd i!:' i1. Tn:dt' an,-: Sc-nices. ~lost 
liu~iH•·..,~c:- ;11 T1·;-i.k· an. g1·.-: ... p1·it:-. 1 :·E.tailc.·1·:,. a11d bottit:- !:'.tort':-.. 
f:c.;.;t<.<il"<'!·.:!:' ;,1 .. ! n.:.,:-~· n.i:J.,. accouut for· the bulk cf Ser\ice 
l.11<-i1tt·:c<-=.:-. 'k·:~t of t!1e !? '~of thP ,,omen in the seL·tn1· .. Food A 
n.-.c-1·<:,;('"'_.. an .in i.;:i.eries and cor.fectio11t>r~ p1·o:!uct~, ,,hile Rl(•St 
..\g:o-h1:-:i111c'!-St-!- an· poultn:-farms. TLe l1ighest number vf ,,omen of 
the i:n 11~%1 '11 the .. Other·· sector is found in quarn·ing 137), 
follo,,ed b:.- structural cla~· products 123). Outside te:·.tile!-. a11d 
food pro~essing, ~hich are both usually at a ~ery small scale, ~e 
find that there are only fe"· "·omell engaged in genuine manufacturi11g 
acti\·ities, such as production of soap 16), mbaulas (sto\es) (3), 
bricks (10), cemeut roofing tiles (1) and-furniture (:.:;J. 

D. Survey Design and Execution 

1. Questionnaire design 

TKO questionnaires \;ere de\·eloped: one for super\·iso1·::s .:::ir: 011·:> 

for enumerators. The questionnaires are enclosed in ..\n~e~ 3. Ther 
"'ere set up by BAS\,· in collaboration "'ith Comp•~ter Laboratories of 
Chancellor College, Zomba, and translated into Chiche~a and 
Tumbuka. 

~henever appropriate, formulations of the RE..\DI questionnaire "ere 
used. 

2. Pilot Survey 

TP:-:t inten·iel>s ldth the pilot questionnaire "'ere conducted on Z.t 
th and 25th Jul~· 1990 ~ith 8 busiues~. \;omen in Zomba in Er.;lish, 
Chicl1Pl\a and Tumbuka. Out of each of the ~d~: sectors at lt=>ast one 
"·oni:tr1 ,,·a:. inten·ie\•ed. After tbesf' te~·.ts and a f£-h chang('~. the 
q11C'F.tion11air·e 1.as finalizf'd su1d printed. 

3. Survey Team 

The ~un·e:<- team c-onsistf'd of si;.; female e1111mE"·r:ttor~: arid t1-.o fC'malr 
s11pr•r\· i so rs. 

Thn1· of U10 ern1mp1·ato1·!":·. 1;r>rf:' F.t11dP11t::-: at Cha1.c~llo1· C'ol!<·C:<', 
7cr..!i;;:, and three· ~.tudent;.. at Pol~·t(•cLnic, Blant~Tt·. Fi"· 0f tli£-m 
". < · 1 · f :~ rd ~ E' a 1 · st u d P 11 t ~; , o 11 <- 1,;1 s a f i rs t ~ r· a 1 · !-'. t. u d f' r it • TI 1 c ~ " P n­
!-., • l (': · t 1 • d f1·c,r;1 ;, 1.·.;n1hf'r of ;q·1.1l ic;ir1t:c:. Sc•l1ct ion c-r·ite1·i:: 11:-C'd ,,f>J'(' 

tla.-i1 ;w;id1io;ic pc·rfc•nll:11wr·, :-J..i]}:;.: !11 lo<"a1 1a11s.:::1ai;c·!-. ;i1 .. i 
' , · r:1n:1111 i ,. '' ~ i l.: 1 , ; •I' ;tl 1 i l i t i c· ·-. • 

I H11:· i Ii('"~· 
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rn,n:n:_iun (_;;,_.:_:i}t.--111ll Oil stud~ lt-a\t-. T!.t- \.:! • .--, !:c:lliJer\iSGI" \.-a!-: Ci 

~rc1du<dE' f1·om Ch.-.w:·t-llo?· Ccliegi:: \•ith !:.Uf'-.£~ E>~;periE-nce. 

4. Training of Enumerators 

..\ oue-hPf'!·_ in-huu~e trai11i11g for en11n.erato1-!': a?1d suJ:.•Fr\i~ors \.-a!O 
held in :..·i.a11,Tllor· Col]E-ge from 30th July le 31·J .-\ugust. The mairi 
c:ofllent::. of the traiuing "·ere 

lo e:-:vlain purpose and objecth:es of tho:- suney to e11umeratc;1·~ 
a11d super\·i scrs 

to familiarize the team "·ith the questionnaire in all three 
languages. 

to teach interviewing techniques 

to explain organizational matters, such as reporting 
procedures, map reading, channels for payments. 

~lock inter,·ie"·s \d th actual businessKomen "ere held in class. 
Enumerators and supen·isors had to fill out questionnaires \.-hich 
were marked by the instructor. 

5. Sample sP-lection 

As interviews with all women in the benchmark data base would have 
been too costly it was decided to conduct a samrle survey of a size 
of 225. 

It was decided to take a stratified random sample from thf' 
benchmark data base "·hi ch was considered to be a fair 
representation of the total population of bus inesst•omen in ~lala'd. 
Stratified random san:i-•ling t.."as applied. For that i.;.irvose, the 
benchmark d;:i.ta base has stratified b~· regio11 and ln Sf·ctc,1·, a~ ha!-'. 
bc:>en dPsc-ribE'Cl in ChaptPr 3. It "as decided to selec-t a ?:ear·ly 
equal numlipr· of b11!':inf'~s ''omrn from eacl1 rr,~!011 as \\e}1 ;:i.s f1om 
each sector becaus1• thi~ has some attract in· stati!:>tical iiropertie!-> 
\d1en mak in~ compR ri sons bet\\eera sub-groups. ( see Emerson, 1990 l. 
The se]Pc-t ior1 Ka!:> donf' as follot.-s: Each business in the lienr:hmark 
data bas£-' \,a!-: ;:il)ocaled le one of the three regions, to OIH' of thP 
si~. sector·s and to on<' of thE> follo\dng ele\·en centrt>~ 

1 .: 
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~fulauje c-0\·ering Phal ombe etc. 
P.l ant :n·C' 
\chal o/Ba1;~ ~al a 
~la.:.gc:c hi 
\t c heu/Ba 1.:.. !:a 
Dedza 
Li long,,e 
Kasungu/Do,,·a 
Mzimba 
Mzuzu 
Karonga 

So;.1th 
Scutt, 
So:;t!i 
South 
Cer.t re 
Centre 
Centre 
Centre 
~\orth 

:forth 
~orth 

Each busine~s "as allocated to the centre from Khicl1 it could be 
reached most easil~. All records in the benchmark data base Kere 
gh·en random numbers and then sorted by centre and sector in 
ascending order. Businesses were selected from these lists starting 
with the lowest random number. The selection \\as subject to the 
fol10King constraints: 

the team could only stay a limited number of days in each 
centre, as the survey was to cover all regions within the 
given time-frame. 

12 to 13 businesses from each sector had to come into the 
sample for each region. 

A second sample 1 ist w&s established by selecting businesses 
(starting again with the lowest random number) from those which 
had not come into the first sample list. In case a woman from the 
first list could not be interviewed, she \\as replaced by a wcman 
from the second list starting with the lowest number. 

Due to problems explained in detail belo"·, it was sometimes 125% 
of thP cases) not possible to conduct the inter\·ie'' with the 
se)Pcted woman either from the first or from the second sample 
list. In that case, a woman from outside the sample list who was 
engaged in the same type of business was interviewed. These \\Omen 
were usually referred to the survey team by the DEMATT BPC 
(Rusiness Promotion Consultant) in the field or by businesswomPn 
prrdous]~· interviewed. 

Jt followR from the sampling method that the survey did not intend 
to cov£>1· all districts. ~c:-vertheless, "·omen from 19 out of thf> 2-1 
\fft)a\\iau districts '-<>re among the ir1ter,·ie1'·Pe£' with t.hP fol101dng 
d1strjh11t ion: 

l 5 
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REPUBLIC OF MALAWI 

TANZANIA 

............ · 
ZAMBIA 

MOZAMBIQUE 

MOZAMBIQUE 

" . . .. -~.--...... 4.~~ :~~: -· 
16 ' 
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List of Districts Covered 

-------------------------------------------------------------
CE\TR..\L RF.GIOX SOl"THER~~ REGIO\ \ORTliEr\\ REGIO\ 
-------------------------------------------------------------
Ded::a f15l 
DDl•a ( 3 J 
l\asungu { 15) 
Lilongt.·e f351 
~khiraji (11 
Salima (i) 

Blantyre I 32 J 
Chi b-a,.-a ( 6 l 
Chiradzulu f2l 
Machinga (21 
~langochi (101 
!-lulanje ( 12 I 
~"'anza (i) 
Nsanje (1) 

h~-). ?·c1.ga I 1; : 
~l~im!.a ( 3 I 
:\khata Uay 131 
Rumphi ( 1 I I 

============================================================= 

6. Survey Execution 

The actual field work was conducted from 6 August to 11 September 
1990. On 12 September a full-day debriefing "'as held in Chancellor 
College. 

The survey teams departed for intervie"'s from the operation centres 
listed abo,·e. 

The two supervisors were equipped with the lists for first and 
second choice. They had to identify the women, visit her business 
place, coiraplete the supervisor questionnaire and make an 
appointment for the enumerator intervie"'. They had to design the 
route for the survey vehicle in charge, allocate enumerators to 
intervie"'ees, and make sure they "'ere dropped in the right place. 
In addition the~- were requirC'd to check the eniamerator 
questionnaire after the i nten· i ew for comp} eteness and 
reasonableness the answers. 

At the beginning of the field work, an intervie"- took about l hour, 
but towards the end, the average time was only 40 minutes. Often 
•tie er1umerator had to "·ait for quite some time before the busines!'> 
actually allo"'ed the "'oman to spare the time for the inter\'ie"', in 
other casef., the i nterv ie"' had to be interrupted and continued 
I a le• r·. 

l ; 
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1. Probleas Encountered 

1. T>ifficalt~ in identif~·in~ women because of change in loc-ation, 
name, or marital status and/or closing of the business. 

In one ca!'.P a "·oman from the 1 isl i.-as identified, al though she had 
a di ,·orce, changed her· name, mo,·ed to a di ffere11t place and started 
a di ffere·1t business. 

2. Failure to make an appointment for the time the stir\·e~- team 
spent in t.he area. The most common reason for that "as the 
temporary absence of the "'oman for businPss, family visits, 
funerals, and stays in the hospital. In some cases Saturdays "ere 
ruled out for religious regions. Considering the high costs of 
travel it was not possible to go back at a later time. 

3. Konsuccess in including a selected women in the tour. In some 
fe" cases the selected business was too isolated and too distant 
from the others in that c~ntre. It had to be dropped for cost and 
time reasons. Places affected were Chitipa and Xsanje. 

~. Failure to conduct an interview because the i.-oman didn't keep 
the appointment. 

5. Business discussed was not the same as the one on the list and 
was classified in a different sector. This changed the sectoral 
composition. 

6. Business had closed down. The most important example "as the 
case of stone quarrying women in the Northern Region who had been 
supplying the construction for the Lilongwe/~zuzu road and had all 
just closed down as the road "as finished. 

i. t:n1'·illingness to ans"·er. A fe"· "·omen refused to grant the 
interview. One said that she did not see how they could justify 
thC' time lost to their customers. 

8. Customers or re 1 at i\·es present at the time of the i nten· i e"· 
di stu1·bed or inf 1 uenced the wa:'-· the woman answered quest i on!L 

9. ~orkload for supervisors was too high. They had to identify the 
women from the list and conduct a short initial interview, while 
at the same time supervising the enumerators and checking their 
questionnaires. To save time, "'hene\·er possible, the enumerator 
int<'n·ip\.- follo"·ed thC' 1mpervisor inter\"ieh· immediately. 
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In addition, r·e~;·on~:f er1·ors of the f1...lio,,ir•~ ~Y}·t-s Jrll!,.t bl· 
expec·ted: 

a) The i11te:··.- ie\,PI" makPs a t•rong mark/note 

b) The ir1t£n·ie,•ee is influenc:ed b~· the euumerator's opinion 

c) The ans,•er is 
acceptt:-d/prestigious. 
loan repayment 

affected by 
E::-..air.ple:Are you 

\·:hat is 
up-to-date 

soc iall ~­
t• i th your 

d) Krong ans"·ers in true belief. It seems that there "as a 
tendency to underestimate sales in a normal month. 

e) The interviewee doesn't knov the correct information. Example: 
If you had to replace all your tools, machinery, equipment, 
building, hov much ~ould it all cost? 

f) The interviewee gives a vrong information o~ purpose. Example: 
Reporting sales figures too low to avoid jealousy among other 
people present or putting them too high to impress them. 

g) A question is interpreted in an incorrect vay. Example: "HoK 
long does it take you to sell the finished goods in stock?". 
A fev women were referring to the time of the selling 
transaction as such and not to the time they \."ould have the 
goods in stock. 

E. Dala Processing and Analysis 

l. Data Processing 

Data Base 

In }j11e tdtla DE~IATT's Client Data Base System the softt•are chosen 
for the Sur,·e~· Data Base was R:BASE. Project staff received 6 da~·s 
training. 

R:BASE pro,· ides convenient data handling and data quen· facilities. 
However, it has the disadvantage of producing results in numbers 
only and of being unable to produce percentages in cross 
tabulatioras. Thert>fore, for the compilation of perc~ntage tables, 
R:BASF. re:-;11lts wert> transferrPd into Lotu~ .. 
Graphin· t.·c·n-· vr·oduc·ed t.-ith HAR\"ARO GR .. \PilICS. 

J 9 
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Coding 

Tl1P :tll!o'''e1·:-: lo open eraded questions gi\·en in the questionuaires 
fo1· tlw first region "·ere analyzed and transferred in a coding 
system. Coding System and questionnaires were handed to Computer 
LaboratoriE>s of Chancellor College for coding, data entry and 
compilation of a pre\·iously agreed set of tables. 

Data Entry 

ThP data "·ere enter-ed in a R:BASE file 'dth ::Bl fields, the 
structure follo,.-ing the questionnaire. In addition, some ne,,· fields 
"·ere computed. 

2. Data Analysis 

Classification 

Apart from the classification by region and type of business which 
has been described abo\·e, the sample ftas classified by urban/rural 
area and by size of business. 

Rural/Vrban Classification 

According to official classification (information from Geographic 
Department, Chancellor College, Zomba) the follofting cities, towns 
and municipalities are urban areas: 

- Blant~·re 
- Lilong, • .-e 
- Mzuzu 
- Zomba 
- Mangochi 
- Balaka 
- Dedza 
- l\asungu 
- Chit .i pa 

f\erything else is rural. 

Classification b~ Size of Rusiness 

Ju U1P past man~- organizations and institutions tried to com,_ up 
"·ith their own definition of "·hat is small, medium and micro. In 
Der·emhPr 1989 a meeting at Club ~fakokolA of parties concernPcl }pd 
a proposal "'hich '.-ill bP presented to thP ~linistr~· of Trad(• and 
Jnd1n:trr for apµro\'a] aftrr furthM· discussions. 
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According to ,..-hat is called the Hard Test in this proµo~al, a 
business in ~ala~i s~ould be classified as small as opposed to 
micro if 60X or three of the follot.ing five conditions are met: 
I. The business hah five or more employePs 
2. The \"al ue of f i:-..ed in,·estment is K 5000 or more 
3. ~lonthl y sales reac-h I\ 12, 000 or more 
~- The business has a financial system 
5. The business has a legal status. 

Similarh·, a business t.."ill be considered medium scale, if three of 
the follo"ing conditions are met 
la. The business has ten or more employees 
2a. The value of fixed investment exceed or equals K 150,000 
3a. The turnover/sales exceed or equal K 27,000 per month 
4a. like 4 above. 
5a. like 5 above. 

1'hile a so-called Soft Test t.·ould look at non qua1!tifiable 
measures, the report has adopted the Hard Test definition for 
classification of enterprises. Ho~ever, as the questionnaire Kas 
defined before the MEDI classification came out, t.·e had to be 
flexible in interpreting criteria ~ and 5. As indication of 
e~; i stence of a financial system Ke asked if the business kept 
accounts. The legal status t.."as assumed to be given if the business 
"as either registered or had obtained any kind of licence. 

Analysis 

Various tables t.."ere produced, summarizing the data obtained from 
thr respondents and reporting about sample characteristics such as 
the sample distribution, the maximum, minimum and average value, 
the proportion of a certain at.tribute in the sample, etc. Based 
upon these tables, the sun·e~· results t.·ere interpreted 'd th 
em~hasis on the conclusions draKn from the sample result~ about 
the population. The finding, for example, that 53% percent of the 
intervieked '-"Omen in Agro-Business had achie,·ed a JCE (Junior 
Certificate of Education) as opposed to 25% of t.·omrn in Trade, 
gh·es rise to the h~·pothesis that "omen in Agro-Business are in 
general better educated than women in Trade. The statistical 
methods to test hypotheses can be found in various standard 
textbooks on statistics; see e.g. Cochran, 1963. If \\e cannot 
reject the hypothesis fas is the case in the above example) this 
menus that not only samp] i ng errors account for the observed 
d i f f e re n c .- . \\" e t hen s a~- that the d i ff ere n c e i s st at i s ti ca 11 ~­
s i g 1 d f i ca ri tor simpl~ si~nificant. \\·hether this is thP case' or not 
dPpc-nd!-: upon the ~am1.Jc• 1·es11lt, i.e. thP ob~.en·ed difference, and 
tliP io:ignifican<:f' ]P\f'I. \\·e genPra11y tf>st.rd hypothf>H"<.: at thf· f;'}~ 

!'. i £ n i f i c· an n· 1 e' f' J • 

' 
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I~ !i.11:.-t tJ(' t1<:-tC'd ti.at the i11terprt>ta!.i•>r. of test re-!:-ult~- t..a~ 110t 
c.h-a:-!': eas:-. Thf' m.ain reaso11 is the unkraohra size of the population. 
\\t11h- tht· ht'-i.d1m:1rk d<1la bas!i' is the most c-omvlete data base on 
bus i nesst•omeu current l :-· a\·a i 1 able, it is knm..-n that it does not 
co\·.:·r al 1 busine~~- "·omen. Personal e~'.t imates of the rate of 
co\·e1·age range betkeen 30X and 50X. As a co11se><.i11enc-e of the unknm•n 
si~e of the population, the finite population correction (f.p.c.) 
could uc,t be c-a]culatP.d. Generally spe;;J:i11~, the f.p.c. can be 
ignored ". i thout m,1ch loss if the sample does not exceed about 10~ 
of the population. For some tests, the f.p.c. can be assumed to be 
greate1· than 10", hoKe\"er, and some hypotheses "hich could not be 
rejected t•hen ignoring the f.p.c. "ould ha,·e to be rejected t..·hen 
the f.p.c. k"ere, e.g. 20X. Tn the text, "e use expressions such as 
"seems to indicate" to charaLterize such situations . 

F. Cost of the Survey 

The folloKing costs "ere incurred "ith the sur\"ey. This excludes 
the printing of the final report, the cost of salaries and per­
diems of reg~lar DE~ATT/BAS~ staff including the drivers as "ell 
depreciation of project vehicles used for field-kork. 

TABLE 4: Cost of the Survey 

Cost Item 

Salaries and subsistence allo"ances 
Fuel & Public Transport 
Professional Fees incl. Data Proces. 
Printing of Questionnaires and 
Stat ionan· 
Training Expenses 

TOTAL 

Amount in I\ 

8,651.20 
.J,780.06 
2,500.00 

1,000.00 
323 • .JO 

17,25.J.66 

Gi\"en a total number of questionnaires of 225, the cost per 
qucstionnair~ came up to K 76.70 or US-S 28.~0 (at 2.7 K/1 CS-SI. 
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III. RESULTS 

In ,..-hat follo,..-s, the presentation of sample results ,..-ill be 
confined to the most interesting ones ora each subject. \"arious 
other t.ables can be found in the Appendix. 

~here results are mentioned ,..-ithout reference to a table, the table 
can be found in the Appendix . 

A.Distribution of Feaale Owned ~usinesses in th~ Saaple 

1. Distribution by Region, by Rural and Urban Area, and by Sector 

Table 5 shows the distribution of intervie,..-s by region, rural/urban 
area and by sector. 

As can be seen, Agro-Industr~- and Trade ,....ere mainly located in 
rural areas, "hereas Food &: Be'\·erages and "Other" ,....ere 
predominantly in urban areas. A nearly identical number of Textile 
an Service businesses was found in urban and rural areas. 

Table 5: Distribution by region, sector, rural/urban 
---------------------------------------------------

I CEXTRAL ~ORTH SOl'TH Total I 
I l!RB Rl'R l!RB Rl!R URB Rl'R l'RB Rt:R I 

----------------------------------------------------
AGRO .. 6 1 11 -t 8 12 25 I 

FOOD 13 3 1 10 8 2 22 15 
SER\' 9 5 7 5 -t 8 20 18 
TXTL 12 2 -t 14 5 i 21 23 
TROE 6 -t 4 i 2 13 12 2-t 
OTHR 9 -t 4 5 8 3 21 12 

Total : 56 2-t 21 52 31 -11 108 117 

2. Distribution by Size of the Business 

Out of 225 ,....omen intervie,....ed, 35 or 16% ,....ere classified as small­
scale, and 13 or 6% as medium scale businesses. Consequently, 177 
01· i9 % ,....erf' microPnterprises. 

23 
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It must b£- noted t.hat ir. th'-' pct>ulation of all female o•·ned 
bu5inesses, the share of micro Pnterprises is likely to be higher 
thar1 i9~ ; arad the sharP of smal 1- and medium-scale enterprises 
consequently Jo~er than the sample share. This has to be assumed 
because most microenterprises are not officially registered nor 
listed ira other statistics, and onl:y fe" ha\·e institutional 
cont act~. As a consequence the~- are un~er- represented in the 
benchmart data base and thus underrepresPnted in the sampie. 

~ICRO enterprises arP distributed almost. uniformly ove1· all sectors 
h"ith a slight. preference in Textiles. Small-scale ente1·prises tend 
to go mair.h· into Trade and Ser\·ices. 5-1% of the small-scale 
enterpriseR could be allocated to these t~o sect.ors. ~edium-scale 
enterprises are mainly found in the sector Food & Beverages and in 
the "Other" sector (61X together) • 

Chart 1: ~!CRO, SSE, and MSE by sector 
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As one "·011ld t''·l-'t·,·t, <>.rr.a! l- arid med111n. ~c-;,!c· bu'- ir·~·sses are more 
common in 11 r·ku1 t h:.t11 in rural areas. 

Chart 2: Mll'ku, S~E. and ~ISE by rural and urlia1. ar·ea 

MICRO 
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MICRO, SSE AND MSE 
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The ~orth has fewer small- and medium scale enterprises than the 
other regicns. 62X of the medium-scale enterpr·isPs in the sample 
were found in the Central Region. 

Chart 3 
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B. THE PROFILE OF FEMALE ENTREPRENEURS 

1. The Typical Malawian Businesswoaan 

Various significant differences Kere found among the female 
entrepreneurs. Nevertheless, one is usually trying to produce a 
mental picture or "·hat is t~·pical if one talks about ~lalat>ian 
business\\omen. 

Rather than looking at a\·erage figures t•hich are influenced b~­
extremes, we relate the term "typical" tc the median values. The 
median divides the observations into t"o hal~es such that 50% of 
values are equal or less than the median and SOX are equal or 
greater than the median . 

The t~·pical businesswoman in MalaKi has the fol lmdng charac­
teristics. She is 39 years old and has four children and tKo other 
dependents. She is married to a husband who encourages her in her 
business endea,·or and helps by pro\·iding general or financial 
assistance. She has been to school and obtained a PSLC (Primary 
School Leaving Certificate), which implies that she is literate, 
but cannot converse in English easily. She has travelled outside 
her region and possibly to some neighboring countries. ~he employs 
one worker, who is male and works full-time. She pays him a salary 
of K 40. With monthly sales of K 500 and a value of fixed assets 
of K 1~75 her business is classified as a micro-enterprise. The 
busine~s is about three years old and was started with an initial 
investment of K 350 in 1990 prices. 

2. Age Structure 

Business women in the sample ranged in age from 22 to 74 years. The 
average woman was 39 years old. This result repeats the finding 
made in the 1983 and 1986 surveys :see Ettema, 1984 ; READ!, 1989) 

The average age of the female entrepreneur does not vary 
significantly with the size of the business, the type of businesR 
and the region, nor does it depend upon t.'hether the business is 
located in an urban or rural area. 

If we define businesswomen older than 40 as old, and those 40 years 
or younger as young, there are also no significant in the age 
distribution between sectors. 

Bu~dness"·omen in the Centre and South are more in the middlt> age 
brack<'t bPtween 31 and 50, "·hile in the :\orth they are more 
uniform}~ dist.rih11ted on•r the ages from 20 up to about iO. 
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3. Marital Status 

Three out of four business"omen in the sample '-'ere married, of 
"hich again three out of four lived in a monogamous marriage, e.g. 
\\here the husband has no other wives. 

As for married "omen, the following picture emerges "ith respect 
to polygamous marriages: 

They are more common for rural (about 1/3) than urban 
businesswomen (17%). 

They are much more common in the Korth ( 50% i than in the 
Centre (21%) and in the South (7%). 

They are more common for micro entrepreneurs (28%) than for 
small or medium-scale entrepreneurs (9% each). 

Regarding single women - almost all of them ha,·e been married 
before - the data show that: 

Rural businesswomen are more often single than urban ones (29% 
versus 20%). 

The percentage of single women is significantly higher in the 
~orth (37%) than in the South (22%) or in the Centre (15%). 

Medium-scale entrepreneurs are less often single (8%) than 
small-scale (34%) or micro entrepreneurs (24%). 

By sector, a significant difference was only found between the 
two extremes Textile and Trade, with Trade showing the highest 
( 33%) and Textile the lowest ( 16%) percentage of singles 
running the business. 
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Table 6 : Marital Status lin ~l 

Married 

O'\·eral 1 i5.6 

By size of business 

MICRO 
SSE 
MSE 

76.3 
65.i 
92.3 

By rural/urban area 

l"rban 
Rural 

By region 

Centre 
North 
South 

b;o.· sector 

Agro 
Food ~ D 
Sen· ices 
Textiles 
Trade 
Other 

80. 4 
71. 2 

85.0 
63.0 
77.8 

73.7 
78.4 
73.0 
84. 1 
66.i 
i5.8 

4 • Numb~_r _o.f __ J)~_p_enc:J_en_t_s 

Thereof 
monog. polyg. 

75.9 

71. 9 
91. 3 
91. 7 

82.6 
69.0 

79.4 
50.0 
'l2.9 

81. 5 
79.3 
60.7 
78.4 
83.3 
i2.0 

2-L 1 

2B. I 
8.i 
8.3 

I i . 4 
31. 0 

20.6 
50.0 

7. 1 

18.5 
20.7 
39.3 
21 • 6 
16.; 
28.0 

Single 

2-L -I 

23. j' 
3-1. 3 

I• I 

19.6 
28.8 

15.0 
3i.O 
22.2 

26.3 
21. 6 
27.0 
15. 9 
33.3 
2-t. ~ 

On avPra'(P R ~ala~·ian b11siness~·oman has nint· dPpencJC>nts, of \\horn 
four are ('hildren and fivt· are other depPndc>nts, usuall~· members 
of thr exterufr.cJ famil;..· s;..·st.Pm. 



Table i : Sumber of supported children and other 
dependents by size of business (%) 

Supported children MICRO SSE ~SE A~erage 

0 I I. 4 8.6 7.7 I0.7 
I I0.8 2.9 0.0 8.8 ., - 3 I8.6 31. -I 61. 5 23.3 "' 4 - 6 43.i 45.i I 5 . -I 42.3 
i - 9 I3.8 I I. 4 i.i 13.0 
IO + 1.8 0.0 i.i 1. 9 

Total !IOO.O IOO.O IOO.O IOO.O 

A'\·erage number 4 4 4 4 

Other dependents MICRO SSE ~SE A'\·erage 

-------------------- --------------------------
0 20.9 I4.3 30.8 20.4 
I I6.9 8.6 o.o I 4 . 'i 
2 - 3 2i.i Ii.I 38.5 26.7 
4 - 6 I8.I 40.0 1.i 20.9 
7 - 9 I0.2 8.6 7. i 9.8 
10 + 6.2 I 1.4 I5.4 7.6 

Total !IOO.O 100.0 IOO.O IOO.O 

Average number 4 7 11 5 

-----------------------------------------------
Total dependents MICRO SSE MSE A'\·erage 

-------------------- --------------------------
0 2.3 o.o 7.7 2.2 
1 2.3 5.i o.o ., -

'- • I 

2 - 3 15.3 8.6 23.1 1-L i 
4 - 6 28.2 20.0 23.1 26.i 
7 - 9 31. 6 20.0 30.8 29.8 
10 + 20.3 45.7 15.4 2·LO 

Total :100.0 100.0 100.0 100.0 

Average number 8 11 14 9 

There is no significant difference in the number of dependents 
bE'tl.·een rura 1 and urban areas and neither bet ,.-een regions, but the 
sur\"e~- data indicate that the bigger thr busjne!!>s, the higher the 
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number of devendents. l'hereas "omen in micrc .. businesses ha\·e 8 
dependents on average, the number increases to 11 in small-scale 
and to 14 in medium-scale businesses. This phenomenon is likely to 
be due to that the larger the size of their business, the ~ealthier 
business.,.omen tend to be (at least in the eyes of their relatives! 
Khich in turn obliges them in the African tradition to care for 
more members of the e-...:tended fami l ~. 

By sector, Komen "ith the highest number of d~pendents Kere found 
in Trade, td1ere i0% had i and more dependent~. 

5. Educational Background 

On a\·erage, 12 X of the "omen in \.he sample had ne,·er been to 
school. This is a much lo ... er percentage than for the total female 
population in MalaKi, more than 70 percent of "hich is illiterate. 

Chart 4 : Education by size of business 
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f.:: ~ hild ac.:lait·\t.·d •• PSll- lf'rimc.r~ Sc!1ocJl Lea\i1:g 1·.;-r·tifi:.atE'l am! 
Jf. X had obtai11Pd JCF. (Junior Certific-atP of F.duc:ationl. kitt. JC!. 
out> is ge11erall~ P:\pected to be able to corin•rse in E.nglisl1 "hict. 
applied to roughl~ half of ur-ha11 and one forth of rural 
business"osnen. Only 17~ held a ~lala"·i School Certificate of 
F.ducatiou PJSCF.), "hich permits access to uni\·ersit~ J..>ro\·ided c..nf-­
reac:hes th£' required grades. 

:\!-. ...-as to be exvrcte-d, tlaP le\E'l of edur:tt ionnl ac:laie\eDlf"lil 
incrE-a~<>s "ith the size of thE- Lusiness. On a\·erage, femcilf· 
ent reprenPurs in nu~dium-scalP businesses arP far better educated 
than those in SSE, and these in turn ac.-hie\·e higher educational 
standards than m;_cro-entrepreneurs. 

Better educated ~omen, defined to be ...-omen having achieved at least 
JCF., tend to establish other businesses than Services or Trade. 

Chart 5 : Secondary education by sector 
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According t.o the findings in the surYey, better educated 
business\\"omen are less often found in the :\orthern Region than in 
the ?ther regions. This contradicts at first sight national 
statistics ( KSO, 198~, p.128) "'hich sho"' a higher ~ducational 
level for the Xorth. T"o factors help explain our findings: 

a) 

b) 

The sample in thP \orth had a liiglwr share of rural 
\\"Omen, "·hich ha,.-e, on average, recei\·ed less schooling 
than urban '-"Omen. 

Many businessKomen from the ~orth are operating in the 
Central Region. As can be seen from Table 8, 26X of all 
female businesses in the Central Region were run by Komen 
"ho were born in the ~orth. 

Table 8: Distribution of Female Entrepreneurs by Region and 
by Place of Birth 

--------------------------------------------------------
Bt:SI:\ESS I:\ 

:cE~TRE NORTH SOl'TH Total 

--------------------·-----------------------------------
CE~TRE 32 I) 5 39 

' 
B in x 40.0 I) - 9.i li.3 

'• I 

0 
R NORTH 21 63 9 93 

t\ in x 26.3 86.3 12.5 41. 3 

I SOt:TH 25 5 58 88 

N in x 31. 3 6.9 80.5 39. l 

OCTSIDE MALA\\! 2 3 0 5 

in x 2.5 4. 1 o.o 2. 2 

-------------------- -----------------------------------
Total 80 73 72 225 

--------------------------------------------------------

The main reason for the ob\·ious migr;.tion from the \orth must be 
seen in that the ~orth lags behind the other regions in terms of 
economic activity. As a consequence, it is more difficult to earn 
one's living in the I\orth, which in t.urn makes many people try 
their luck elsewhere, above all in the neighboring Central Region. 
B~· interviewing the same numher of entrepreneurs in each region it 
is thus inevitable to obtain a higher number originating from the 
~orth in the sample. 



6. EaploY•ent. Background 

Emplo:'-·ment in the formal sector of the economy has a number of 
benefits for an aspiring entrepreneur. It generates income "hich 
can be invested in a business and can pro,ide the necessary equity 
contribution or security for a loan. ~ith Kork, the Koman acquires 
additional skills "hich can be the technical base ~f a business. 
On the other hand, being employed might mean that the \\Oman cannot 
devote herself fully to the business. 

On average, about 20X of the businessKomen in the sample "·ere 
employed at the time of the survey. 

As can be seen from Table 9 the percentage of currently em~loyed 
women Kas lowest in MSE (only 1 out of 13) Khich obviously indi­
cates that bigger businesses require more time input of the 
entrepreneur. The difference betl•eer1 ~IICRO and SS[ ,.-omen is not 
statistically significant. 

Table 9 : Present employment status 
by size of business (%) 

: MICRO SSE ~SE Average 

'.\o ans\i"er 
Emplo~·ed 

~ot employed 

: 2. 3 
: li.5 
: 80.2 

2.9 
28.6 
68.6 

o.o 
i.i 

92.3 

2.2 
18. 7 
i9.1 

Total :100.0 100.0 100.0 100.0 

Regarding Khether those Kho Kere not employed at present had ever 
been employed before, again no significant difference bet,•een ~IICRO 
and SSE "·as found, but MSE women had a signi ficantl~· better 
emplo:.·mpnt record. Approximately 40% of women in ~fJCRO and SSE "·ere 
Pi.P\ i ous 1 r employed, ,.-hereas "i th the e~;cept ion of one "no ans"·er", 
all "omeri in ~ISE had job experience. There can be no doubt that 
tli;~ is due to thf> better education of ~fSE "·omen ""hich makes it 
e <1 s i e r· f o r t h" m t. o g e t a job . As i n d i cat e d i n Tab 1 e 9 , the~­
<ll• Par· e 11t1 y q11 it thf> joh "·hen start in£; their time demanding 
bu : ... i 11 e s '°· • 

' _________________________ ....... ...._....., ...... """'"Ullll...llJ.IW.llUUll.JJJW.JIW..Llw...J...IJ..W.' ..L.!llllL!J!"'JLJ!lllll_' ""llll'-""'""'-"'-11111111_!1_1_1_!_!1_1~ __ _1_11~11111111111111111111111111111111 1111 



Table 10 : Previous employment experience 
by size of business (Xl 

: ~IICRO 

Xo ansKer : 2.8 
Previously employed : 35.9 
Sot prev. employed : 61.3 

SSE ~SE Average 

12.5 
-11. i 
-15. 8 

8.3 
31. i 
0.0 

-L5 
-10.-t 
55.1 

Total :100.0 100.0 100.0 100.0 

The most striking feature regarding the employment background by 
sector is that only about SX of business~omen in Services and Trade 
were employed at the time of the survey, whereas that applied to 
bet~een 20% and 30% in other sectors. There is evidence that this 
due to the fact that Trade and Services are more time demanding 
businesses. This assumption is supported b~- two results: 
(i) Regarding whether they had ever been employed, ~omen ir1 Trade 
and Sen· ices do not differ significantly from those in other 
sectors, (ii) 53% of women in Services and nearly -l9X of ~omen in 
Trade reported that they were the whole da~· occupied by the 
business, whereas, on average, only 25X of women from other sectors 
devoted that much time to the business. 

Table 11 : Present employment status by sector (in%) 

: AGRO FOOD SERV TXTL TROE OTHR Average 

a ) Presentl~· employed".' 
Yes 23.i 2i.O 5. -l 29.5 5.6 18.2 18. i 
'.\o 76.3 i0.3 91. !1 70.5 86. l 81.8 ;9. 1 
'.\o ansKer 0.0 2 -• I 

,, -
'- • I 0.0 8.3 0.0 2.2 

Total : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

bl If not, e\·er employed? 
\'es -14. 8 33.3 51. 4 25.8 32. -l 59.3 -11. 0 
No 48.3 63.0 45.i 6i.i 55.9 -l 0. 7 53.6 
~o ans\.·er 6.9 3.7 2.9 6.5 11. 8 o.o 5.5 

Tot;iJ : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
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The result that relatively more businessKomen in urban than rural 
areas were employed at the time of the survey 125~ versus I3XJ or 
had been employed in the past (49~ versus 35"> is not surprising, 
given bothr the higher level of economic activity and the easier 
access to better education in urban areas. 

There are no significant differences in the present employrnent 
status of businessKomen in the three regions. The picture is 
sl i ghtl ~- different for pre\·ious employment, "·here the \orthern 
reg ion has a significantly lower percentage than the Southern 
Region. In the sample, 53" in the South, 41" in the Centre and only 
28~ in the !'\orth had been employed in the past but not at present. 

7. For•er Business Experience 

Approximately 50" of the wo~en in the sample had been involved in 
business acti\·ities before the~- started the busiriess disc-ussed in 
the in ten· ie"-. 

By size of business, a significantly higher percentage of women 
operating a medium-scale business at present, had done so : 70" as 
compared to 47" of micro and 43" of small-scale entrepreneurs. 
That the percentage is much higher for medium-scale entrepreneurs 
is likely to be due to the fact that 50" of them are married to a 
businessman and can thus be expected to have been involved in the 
husband's business. 

By sector, about 60% of women now operating a business in the Food 
& Beverages sector or in the "Other" sector had been involved in 
business activities before. In Agro and Trade, this applied to 
approximately 45", in Textile to 40X, and in Ser\"ices to 35". 
Despite these differences in the samp]c it cannot be said that 
there are significant differences between the sectors in the total 
population of business1'omen. 

~o significant differences were found bPti.-een rural and urban 
arras, and neither between regions. 

3i 
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8. Travel F.xprrience 

OnP out of t.<'n business\\Omeri in thP s;smp]e had nP\·er IH·f>n outsidf' 
her distr.ict and on an•ragE> 3 out of ten "·omen h.:.id not been outside 
their re~ion. Almost haJf thr "'omen .i11 the samplP had ne\·pr bef'r1 
outside ~f&la"·i. 

\.\omen in bi~~t·r· husinf'sSPs havP tra\<•])f•<i mrJr·r tha11 "'Offi<'n in 
smaller cH1<·s. 9 cnll. of 10 m£>dium-sc-alf' f'11trepr·f'r1f•11r·s had bPPl1 
out.s.idt- ~fal;11,j, "·hilP onl~ -I out of 10 mic·r·o and=-, 0111 of 10 sma11-
i-.C'nle h11sinf•!-.!-.''""'''" had. Ord~ I out of 10 "''ITI''" ir1 11.1r-r·o and small­
sca]P hui-.inPs!-t·s had hN•r1 c111tsidc· .\fr·ica, hut 011! of 10 in 
n•<·dium-sc·;dr· 1111~,jrl(·Ssf·l-. had. 



B~ sector, no significant differences "·ere found regarding the 
travel categories "Outside District", "Outside Region" and "Outside 
Malawi". As for the categon· "Outside Africa", ho"·ever, three 
classes can be distinguished. They consist of Food, Ser,·ices, 
Trade, t.herE" only 5% t.an' beeu outside :\fric-11, of Agro \dth 15% and 
of Textiles and "Other" ~ith 20X. 

An equal percentage of urban and rural entrepreneurs has been 
outside the district (nearly 90X) and outside the region (about 
75X), but a significantly higher percentage of urban business ~omen 
has been outside Hala~i (56X as against 36X) and outside Africa 
(19X as against 4X) 

Given the high share of rural women in the Ncrthern Region, it is 
not surprising that relatively fewer women in the North have been 
outside Mala~i and outside Africa. 

Chart 7 : Travel experience by size of business 
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9. Responsibilities in Society 

About 40% of Mala~ian businesswomen reported that they have special 
responsibilities in society, in church, politics or community 
de,·el opment. 

There is no significant. difference bet"·een micro-, small- and 
medium scale entrepreneurs with regard to their responsibility in 
society • 

Table 12 : Women with special responsibility 
in society (in%) 

Spec. Responsibility 

No ans"·er 
Yes 
~o 

: ~fICRO 

0.6 
39.5 
59.9 

SSE ~SE A\.ERAGE 

2.9 0.0 
.JO.O 38.5 
57.1 61.5 

0.9 
39.6 
59.6 

Total : 100.0 100.0 100.0 100.0 

10. Husband's Job 

If "e refer to Civil Servants, Professionals in the Private Sector 
and Bl·.sinessmen as "attrac:ti,·e" job catego1·ies because tlie~· can b(• 
expected to pro,·ide on average a higher income than the other 
c-;.te'or·ic---, it l><·<·om<·<-- P\"idf·nt from Tali]P 1~ that thP larger thf"' 
!-. •• · (.~ 1111 l.-1-i1,1!-~, tl11 )ii~J1f'l' tJi1 JH·1·1·1·111;1!.it <>f hi.>Oli·I, \·.!iu-1 

husband has a11 attracti\'e jo0. 53% of ttw husLands of "omen i11 
micro enterprises had an attractive job as against 73% in small­
scale enterprises and 83% in medium-scale enterprises. 

Tahle 13 also demonstrates that there is a much higher probability 
for the "'·oman to brcomf• a "real" entrepreneur in the sense of 
managing a sizeable compan~· if the husband is a b11sinessm;rn: 
\\'hrrf'as 50% of "'·omc>n r11nnin~ a medium-sizf' business "·err married 
tc> a b11!->i11<·!-.!-.0IHl1 tlii!-; 011]~ a1•1•1it>d to IP.~. of!-:!-! <ll1d tc, J::~ .. <,f 
mic1·0 PntrPprf>neurs 



Table 13 : Husband's Job Category for ~larried i.·omen 
(in %1 

--------------------------------------------------
Job Categor:r I ~IICRO SSE ~ISE A\"ERAGE 

I 

--------------------------------------------------
lnemployed/Retired 11. 9 

..., ,., - 8.3 13. 1 .._,. • I 

Farmer 1-t.2 -L5 0.0 11. 9 
\\·orker 1-t.9 o.o 8.3 12.5 
Clerical -1.5 o.o 0.0 3.6 
Ch·il Ser\· ant 1 'i. 2 18.2 16. I 11.3 
Professional, Pri , ... S. 23.9 36. -t 16. 'i 25.0 
Businessman 11. 9 18.2 50.0 15.5 
Other 1. 5 o.o 0.0 l.~ 

--------------------------------------------------
Tot.al : 100.0 100.0 100.0 100.0 

--------------------------------------------------
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3. The Business Profile 

1. Legal Status 

It is a common assumption that ''omen are mainly i11\·oh·ed in the 
informal sector of the economy. ~e therefore look at the legal 
status of a business to assess, ~hich part of female o~ned 
enterprises should be attributed to the formal sertor and ~hich 
part to the informal sector. There is no strict definition of the 
informal sector, but lack of registration and licencing is among 
the generalh- ackno\\·ledged criteria ,,-hich characterize the informal 
sector (e.g. Stearn 1988, p.18). 

In the DEMATT/BASW sample, only 15 % of the ~icro enterprises, but 
48% of the SSE and 92 % of the MSE o~ned by ~omen ~ere registered 
~ith the Registrar Ger.era). 

30% of the micro, 69 % of the small and 85 % of the medium scale 
businesses had applied for and received a licence of some kind. 

Chart 8: Legal status by size of business 
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2. Accounts 

l\.t.:epi11;; accouuts is con!::.id~1·eu to Lt au imi-'ortalit ste-p fron. an 
income generating activity to business. 

-15 % of the micro, 89 ~.of the small and all medium-scale busiraess 
"omen reported that they do keep account~. Of those -1-1 % , 77 % and 
85 % respective!~· said that the~- keep separate accounti: for the 
business discussed. The t:rpe of accounting system used ''as not 
further examined but "e kno'' from other contacts "·i th businesst.-omen 
that it is in general quite basic in micro and small-scale 
enterprises • 

Whether businesswomen keep accounts or not does not depend upon the 
type of business. 

The most common reason for not keeping accounts is lack of skill 
(20%), follol•ed b~- lack of time (13%) and the opinion that the 
business is too small (10%) • 16% say there is no reason. 

3. Number of Businesses Owned 

There are different reasons for having more than one business. Some 
businesses like Agro-Businesses and Tailoring can often be run 
without the owner devoting her full time to it. Having more than 
one businesses is then a way of fully utilizing one's time. Another 
reason for having more than one business is risk spreading, 
especially if the business is affected by weather conditions and 
\·ariations in demand. Last but not least, some businesses just 
bring too little income to secure stirvival and it is therefore 
11PcP.ssary to ha\·e additional sources of incon;p, 

It. i~ thus not surprising that the percent.age of female 
eratrep1·f'f1£>11r!-: 11-<ning morf' t.hriu one busine!",.~. ha~: relati\·e]~ high: 
almo::t -I out of ]0 oKned more than one business, t1sually tho (83% 
of those "ith more than one). 

By size of business, about 50% of small- and medium-scale 
entrepreneurs o~ned more than one business, while this applied to 
only 30% of micro entrepreneurs. 
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There are no significant differences 1n thE> numbt=-r cf businesses 
O\."ned by region, but a significant higher perceutagE> of rural 
business\."omen has more than 1 busines~ (-15XJ compared \."ith 
entrepreneurs in the urLan areas. 

4. Age of the Business 

Table 1~ shows that relatively fek businesses e~isted for ~lF\en 
years or more at the time of the survey IAugust/Se~tember 1990). 
Only 17X ~ere old businesses in this sense. Further, fe~ businesses 
in the sample started in the four years from 1980 to 198~. The 
number of start-ups increased in the following t~o years and gained 
momentum in the pericd 1986 1989 ~here 56~ of the ~omen 

intervie~ed started their businesses . 

It "ould be interesting to know, ~hether the number of start-ups 
is linked to the economic development. In order to come up with 
qualified results it ~ould be necessary to conduct a survey ~hich 
includes the drop-outs. Such a survey ~ould pose enormous problems 
as regards both the sampling frame ( Ho~ to get a list of drop-outs 
?) an~ the identification of selected ~omen ( Ho~ to find the ~oman 
once not even the business is visible any more ?). 

Table 14 suggests that a shift in business preferences has 
occurred since 1984 away from Services, Textiles and Trade to~ards 
Agro-Industry, Food & Beverages and "Other". 

Table 14 : Start of business by sector (in X) 

Year I AGRO FOOD SER\' TXTL TRDE OTHR A\·erage I 

-----------------------------------------------------------------
1990 :; • 4 8. 1 10.5 6. fl 5.6 l 2. J 8.0 
1988-89 35. 1 40.5 28.9 18.2 27.8 -12.-1 31. 6 
1986-87 29.7 32. -I 15.8 22.7 25.0 ] 8. 2 2-L 0 
198-1-fl:i k. 1 1 0. P. J5.R 13.6 D.:'l t-; • I I I. I~ 

1982-83 o.o 2. i 0.0 4. 5 8.3 o.o 2.i 
1980-81 8.1 2.7 0.0 9. 1 2.A 9. 1 5.3 

1975-7'"1 8.1 2.7 21. 1 18.2 11. 1 o.o l 0. 7 
pre 1 975 5.4 0.0 i.9 6.8 5.6 1 2. I 6.2 
-----------------------------------------------------------------

T1.t:1: :1on.n 100.n 100.0 100.0 100.0 1nf•.(1 Jfh).f• 
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The picture emerging from Table 15 is that in the years before 
1986, more of the ~omen intervie~ed opened businesses in rural than 
urban areas, -hereas just the opposite holds since 1986. 

~ost businesses in both urban and rural areas are young businesses 
in the sense that they started in 1986 or later. This applies to 
i5X of urban and 53X of rural businesses. 

~ith one exception, businesses -hich started before 1975 ~ere only 
found in rural areas. 

Table 15 : Start of business 
by rural/urban area (in~) 

Year URBA\ 

1990 10.3 5.9 8.0 
1988-89 3-L6 28.8 31. 6 
1986-8i 29.S 18.6 2-LO 
1984-85 10.3 12.; l I. 6 
1982-83 J. 9 3.4 2.; 
1980-81 4.i 5.9 5.3 
19i5-i9 i.5 13.6 10.i 
pre 1975 0.9 11.0 6.2 
----------------------------------------------

Total I 100.0 100.0 100.0 I 

There are compared to the total number of female o~ned businesses 
in the region more ne~ businesses in the Centre and the ~orth than 
in the South, ~hich has also the higher share of businesses opened 
before 1980. 

..j; 
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5. Nu•ber of Owners and Decision Makers in the Business 

The majori t~· of "omen inten·ie"ed ''ere the only owner of the 
business. In total, only 22 businesses out of 225 had 2 owners, 
and a mere 3 had more than 2 oKners and can be considered as group 
businesses. 

By size of the business, the break-down is as follo"'s; 

Table 16 : Nuaber of Oloners (in%) 

No. of 01'ners I MICRO SSE MSE Average I 

------------------------------------------------
1 93.8 74.3 61.5 88.9 
2 5.1 22.9 38.5 9.8 
5 0.6 0.0 o.o 0.4 
6 0.6 o.o o.o 0.4 
9 o.o 2.9 o.o 0.4 

Total : 100.0 100.0 100.0 100.0 

Not surprisingly, there is a high correlation bet"'een the number 
of owners and the number of managing staff, as follows when 
comparing Table 16 with Table 17. 

Table 17 : Management of Business (in%) 

Manages alone ? 

Yes 
No 
No answer 

: MICRO SSE 

I 
I 
I 
I 

87.0 
5.6 
7.3 

65.i 
28.6 
5.7 

MSE Average 

69.2 
23.1 
7.7 

82.7 
10.2 
i.1 

----------------------:-----------------------------
Total : 100.0 100.0 100.0 100.0 
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6. The Woman's Activity in the Business 

The question on what the role of 
business "as asked in an open form. 
ness are shown in Table 16. 

the female o"ner is in the 
The results by size of busi-

1'"omen in MSE businesses h"ere without exception super\·isors and 
sales persons, while some women in smaller businesses were also 
involved in production. 

Table 18 : Owner's role in the Business (in%) 

Role : MICRO 

Self-employed : 
Director/manager only : 
+Involved in product.: 
N'o ansl\er 

27.1 
39.0 
33.3 
0.6 

SSE 

8.6 
65.i 
25.7 
o.o 

o.o 
100.0 

o.o 
o.o 

22.i 
46.7 
30.2 
0.4 

Total : 100.0 100.0 100.0 100.0 

7. Time Spent in the Business 

Nine out of ten women interviewed, worked in the business every 
month of the year. Approximately 80% of all women l\ere half or more 
of their time occupied by their business, but only 30% spent all 
their time on the business. 

This finding contradicts results of the READ! survey according to 
which 75% of female entrepreneurs spend all their time in the 
business. Our result seems to reflect reality better in view of the 
multiple responsibilities of women and the fact that 20% of female 
entrepreneurs are also in wage employment. 

'.\o significant differE>nces were found bet1.-een urban and rural 
busjne!'>ses and neither bet1•een regions. 

By sector, most businesses are operational all year round. Only 
businesses aggregated in the "Other" sector are apparently affected 
by seasonal variations, since 25% of women from this sector said 
they do not work in the business every month. 

As can be seen from Table 19, there an· big difff'rC'nC'('S Lct1 .. N'n thr 
!" f' r f 0 r :=. J · <' s; ;1 rd i r 1 c: t h,... f i m 1 · !"pf' n t i 11 f h P h 1 : o:.· i r," ·. '.·· . \, ~ · ' f', 1 

t>~.<im}J]t' f13i~ (,f l.i1!:.j1H·~·!-. \,(JJ1i('J1 jl1 ~l·J \I Cf '.c. '.-.; .. 1.: .. , ........... · " 
the liu!'.iflf'~'.-;' thi :-; hiJ~. f T'll( fr.r· 01il ~ 1 !'}~;. c.f ! ;,,· I. ;;.1 I. I 1. ....... '. i !. 
Agl'o-l 11.J11~.t r ~. 
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It must be emphasized that the time spent in business does not mean 
that the woman is really occupied by some kind of "ork during the 
whole time she is there. The observation that the time demanding 
sectors Ser,·ices and Trade also reported the highest percentage of 
businesses with excess capacit~- rat.her indicat.es tliat h"on;e:. in 
Services and Trade probably spend a lot of time just "aiting for 
customers. 

Table 19: Time spend in business by sector (in %1 

i AGRO FOOD SERr TXTL TRDE OTHR A\·erage 

a) Work every month?: 
Yes 
No 
No anst."er 

9i.3 
2.7 
0.0 

94.6 
5.4 
o.o 

84.2 
13.2 
2.7 

90.9 
9.1 
o.o 

91. i 
8.3 
o.o 

i5.8 
24.2 
o.o 

89.3 
10.2 
o.~ 

Total : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

b) How auch time? 
Less than half 
Half or •ore 
All time 
No answer 

32.4 
48.6 
18.9 
o.o 

21.6 
56.8 
21.6 
o.o 

10.5 
34.2 
52.6 
2.6 

25.0 
45.5 
29.5 
o.o 

16.7 
44.4 
38.9 
o.o 

24.2 
42.4 
33.3 
o.o 

21.8 
45.3 
32.4 
0.4 

Total : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

9. Training Related to Business 

On average, about 1 out of four women had been trained on aspects 
related to her business. The kind of training ranged from courses 
in Business-Management, which \Oas found in al 1 sectors, over 
tec~nical training, which, of course, is different by sector, to 
vocational training in some craft. Technical training courses were 
found in Poultry Raising, Bakery, Domestic Science/Homeeconomics, 
Knitting, Tailoring, Tiles and Roofing: Sheets Production, Brick 
Holding, Manufacture of Improved Stoves. The length of training 
varied from 1 day to 4 years, which makes it difficult to compare 
the impact. The average length of training (of those who had been 
trained) was highest in Food & Beverages with almost one year, and 
shortest in the "Other" sector with 4 days. 

As can bP seen from Table 20, half of the medium-scale entrPprene­
urs had bad somE• t.ra1nir,g for their busiM·ss, compar<>d to only onP 
forth of micro and small-scale entrepreneurs. 
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Table 20 : Training related to business (in X> 

Training : MICRO SSE MSE 
-------------------------------------
Yes 
No 

: 26.0 
: 74.0 

25.'i 
74. 3 

53.8 
46.2 

2 I. 6 
72.4 

-------------------------------------
Total :loo.o 100.0 100.0 100.0 
-------------------------------------

The share of women "ho ha"·e undergone training does not differ 
significantly between urban and rural areas, and neither between 
the regions. 

The training pattern by sector is shown in Chart 11. The 
significantly higher percentage in A~ro-Industry reflects the 
Government policy of recent years to promote this type of business 
with emphasis on poultry raising. 

Chart 11 : Training related to business by sector 

100 

80 

TRAINING RELATED TO BUSINESS 
by sector 

Percent 

60 51 

DlfiUTT/BASW SURVEY 1880 ON BUSINESSWOMEN 

51 



9. The Husband's Role in the Business 

In total, only 8 out of 170 married women reported that her husband 
does not encourage them in their business. On average, 8~ X of the 
encouraging husbands also helped in the business, "-hereby husband's 
help was most common in Agro-Businesses (96%) and least in other 
( 68") . 

The high percentage of husbands helping in the business indicates 
that female o"ned businesses are often rather family businesses 
with the woman being the one who spends most time in the business. 

Table 21 shows that the husband's help mainly consists in providing 
financial assistance (35") followed by general assistance (31"). 
As the question was asked in an open form, the answer "buys things" 
(15") could also mean firancial assistance. 

Table 21 : Ho"· the Husband Helps in the Business (in % ) 

: AGRO FOOD SER\. TXTL TRDE OTHR :\\"erage 

Helping husbands : 96.3 79.3 85.7 86.5 91.7 68.0 84.7 

Main Area of Assistance 
----------------------------------------------------------------
Money 29.6 39.1 47.8 28.1 40.9 29.4 35.4 
Buys things 7.4 21. 7 17.4 18.8 18.2 5.9 15.3 
Advice 3.7 8.7 4.3 6.3 4.5 5.9 5.6 
Accounts 3.7 0.0 0.0 o.o 4.5 5.9 2.1 
Transport 11.1 4.3 o.o 3.1 4.5 0.0 4.2 
General 37.0 21. 7 26.1 34.4 27.3 41. 2 31.3 
Other 7.4 4.3 4.3 3.4 o.o 11.8 6.3 
-------------------- -------------------------------------------
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

10. Contribution of the Business to the Family Income 

For about 50% of all families of female entrepreneurs the income 
from the woman's business "·as the famil:•'s main source of income. 

13~· s i ZE' (J f Lus i llE'S!-. I th i ~ flj>Jil j t=:d t 0 ;:, ~i% 0 f ~I j ( r·o' (.()% ssr. a11d -If.% 
of ~1Sf. bu!-.incsses. At first glanC'e the last figurC> is surpri~ingl~· 
lo"·· bec:aui,;(• Oil(' "·ould f>:\pec:t higgl·r bul">inessE's to gener·ate more 
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income and therefore to make a bigger contribution to the family 
income. The explanation is probably that nearly 50% of Komen in ~SE 
are married to a businessman ,.-ho ob,·iously generates more income 
out of his business than his Kife out of hers. Only about 10% of 
'-"Omen in ~ICRO and SSE are married to a businessman. 

Table 22 : Business contribution to family income 
by size of business (in~) 

So ansKer 
Main income 
Not main inc. 

: ~fICRO 

6.2 
52.5 
41. 2 

SSE 

2.9 
6 5. 'i 
31. 4 

MSE A,·erage 

0.0 
46.2 
53.8 

5.3 
54.2 
40.4 

: 100.0 100.0 100.0 100.0 

11. Employment Creation and Wages Paid 

Emplo~ment creation is of outstanding importance for a labour 
surplus society like Malawi. 

We asked in the interview for female and male employees, and 
whether the employees were family members, apprentices, full time 
or ganyu employees. Ganyu is the common term in Malawi for the type 
of contract where the wage is based on a piece rate and no 
additional benefits and social security contributions are paid. 

The employment figures shown below do not include family members 
and apprentices, but they do include ganyu workers. 55 out of the 
225 businesses had family members working in the business and only 
12 had reported to have apprentices. 

Three out of ten female entrepreneurs in the sample had no 
employees at all, while five out of ten employed between 1 and 4 
people. 

Table 23 shows that, as ,.·as to be expected, the bigger the 
business, the more people tend to be employed. 

Considering the total number of employees, the interviewed small -
and medium-scale enterprises together employed more people than the 
i11tt·1·\ iei.f·d mic-1oc·nt1·r·pri~c·:-.. It doC':-: not follo1, from thi~ ~::lmplf> 
result that in ~fala\\·i more people arf' em..,loyed in smail- arid 
mC'dium-scale enterprises than in female o\\·npd microer1tPrprises. 
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This co11clu~ion dues not hold because, as has been e:-.:plained before 
(Chapter A.2. ), microenterprises are likely to be underrepresented 
in the sample. 

That tlu~ a"·erage \."age is higher in small-scale enterp1 ises than 
micro-enterprises and highest in medium-scale enterprises, is, of 
course, due to that relatively more skilled labour is in general 
required if the size of the business increases. 

Table 23: Employment and ..-ages (in 1\..-acha) by size of the business 

I 
I MICRO SSE MSE Total 

---------------------:-------------------------------------------
No. of bus. in sample! 17i 35 13 225 
Total emplor•ent : 336 156 286 778 
Of ~hich male 244 99 226 569 

" female 92 5 7 60 209 

Average employment 1.9 ·LS 19.1 3.5 
Ave. no. of •ale 1.4 2.8 15.1 2.5 
Ave. no. of female 0.5 1.6 4.0 0.9 

Ave. monthly ~age sum: 84 362 li37 223 
Ave. per eaployee 44 80 91 64 

Analyzing the data by sector, it becomes obvious that the sector 
"Other" has the highest employment impact, and that among the 
remaining sectors, Agro-Industry, Food and Services create 
significantly more jobs than Textile and Trade. 

The majority of Trading businesses owned by women didn't have any 
employee (64%) while businesses without employees were not often 
found in the Service sector (16%). 

That the Textile sector pays by far the highest wages is du~ to 
that most businesses in the sector are in Tailoring and Knitting 
(84% in the sample). Both emplo:• nearl~· exclusive!~· skilled labour. 

Empl o~·ees i 11 Trading businesses receive the l o"·es t "·age on a\·erag(', 
which in the sample ~as below the official minimum wage (K 2.17 per 
day). T"·o factors contribute to that finding : ( i) most trading 
businesses are in ~ural areas, where wages are generally low 
and (ii) there are no special skills required from the employees 
who mainly do simpJe jobs. 



Table 24 : Employmen; and ~ages 'in K~acha) by sector 

AGRO FOOD SER\. THI TRADE OTHER TOTAL 
---------------------.-----------------------------------------------
~o. of bus. in sa~ple: 3i 

Total employment 104 
Of ~hich male 82 

fem~le 22 

Average employment 2.8 
Ave. no. of male 2.2 
A\·e. no. of female 0.6 

A\·e. monthly wage sum! 132 
Ave. per e•ployee 47 

3; 38 

112 122 
7i 61 
35 61 

3.0 3.2 
2.1 1.6 
1.0 1.6 

171 241 
57 75 

-H 36 

68 43 
51 26 
1i Ii 

1.5 1.2 
1. 4 o. 7 
0.4 0.5 

153 35 
102 29 

33 

329 
2i2 

57 

9.8 
8.2 
1.; 

659 
67 

225 

778 
559 
209 

3.5 
2.5 
0.9 

223 
64 

On average, a business in an urban area employed 4. 4 people 
compared with only 2.6 in rural areas. Wages per month amounted to 
K 99 in rural areas and K 359 in urban areas. 

Table 25 : Employment and wages (in K"acha) 
by rural/urban area 

Rural Urban Total 
-----------·----------:---------------------------------
No. of bus. in sample! 118 107 225 

Total employment 307 4 71 778 
Of which male 211 358 569 

" female 96 113 209 

Average em pl o~·men t 2.6 4.4 3.5 
Ave. no. of male 1.8 3.3 2.5 
A\"e. no. of female 0.8 1. 1 0.9 

Ave. ironthl :• t."age sum! 99 359 
,.,,.,,., 
"""-"" 

A\"e. per employee 38 81 6-1 
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Chart 12 Average number of employees per business bv sector 
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Chart 13 Average Kage sum per business b~ sector 

MONTHLY WAGE SUM PAID 
by sector 
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12. Turnover 

On turnover, we tried to get a balanced picture by asking for sales 
in the best, the worst, and a normal month. The sales figure shown 
belo" refer to the normal month. In the fe" cases "here no sales 
figure for a normal month was provided, the sales figure for the 
best mont~ was used instead. 

To check on the validity of the reported sales figures, we included 
questions on the value of raw materials and finished goods and on 
ho"· long they would last. In about 25-30~ of the cases, the 
validity checks failed. One explanation this is that production 
cycles sometimes exceeded one month. In general, the picture 
emerging from those checks suggest that there is tendenq· to 
unde:-estimate the ,·alue of sales. This could reflect a true 
underestimation on the part of the businesswoman or a concern that 
the inforwation provided might be connected to tax payments. 

For the whole sample , average monthly sales amounted to K 2,717, 
varying considerably between regions, urban/rural areas, business 
types, and, of course, between businesses of different size. 

A\·erage monthly sales in the Central Region amounted to K"acha 
4,553, while in the North they came only up to K 944 and in the 
South to K 2,518. These interregional differences exceeded 
differences between rural (K 1,636) and urban (K 4,014) areas as 
well as those between sectors, indicating that even businesses who 
are all e.g. in the rural area and in the same sector, tend to be 
smaller in the North. We suspect that this is due to a weaker 
purchasing power together with a less developed infrastructure in 
the ~orth. 

B~· sector , aYerage monthl~· sales ''erf' 
(K 1,027) and highest in Trade (K 5,765). 

In general, the star.dard de,·iation for sales in the sample ''"~ 
quite high for all subgroups, be it a certain type of business, a 
business of a certain size, a business in a certain region or in 
a certain area. '!'his simply means that within each subgroup, not 
all are equal}~· successful in terms of turno,·er, but that. therP at·f' 
rather large differences. 



Ta~le 26 : Turaoter per 101th i1 fe1ale 011ed buai1esset (ia l•acba) 

----------------------------------------------------------------------------------! 
:10 of :&•era1e sales;Staadard :1a1i1u1 :li1i1ij1 
:obsertatioas : :De•iation:Sale :Sale 

--------------------·--------------·-------------·---------·---------·------------' I I I I I • 

Ill Businesses I 
I 209 : 2,717 : 7,457 : 80,000 : 5 ! 

----------------------------------------------------------------------------------! 

Sales per 101th br sector 
----------------------------------------------------------------------------------· 
l(ro-hduatrr 33 l,984 3,908 22,000 30 
food and Beteraiea 36 3,405 8,579 31,951 80 
Se nice 36 1.650 3,319 15,000 s 
Te1tile u 1,027 2.043 12.m 10 
Trade 34 S,765 13,804 80,000 100 
Other 29 2,838 5,607 25,000 20 
----------------------------------------------------------------------------------· ----------------------------------------------------------------------------------. 

Sales per 1onth br rural/ijrban area 
----------------------------------------------------------------------------------! 
lural 
Urban 

114 : 
95 : 

1,636 
4,014 

: 4,395 : 3~.ooo : 
: 9,801 : 80.000 : 

s ! 
20 ! 

----------------------------------------------------------------------------------------------------------------------------------------------------------------------

Sales per 1onth br re1io1 
----------------------------------------------------------------------------------! 
Centre 
lortb 
South 

I 
I 

I 
I 

73 : 
68 : 
68 : 

4,553 
944 

2,518 

11.288 80,000 : 
: 1.887 : 12,250 : 
: 4,872 : 25,000 : 

30 ! 
10 ! 
5 ! 

----------------------------------------------------------------------------------· ----------------------------------------------------------------------------------. 

Sales per 1ontb by size of busines~ 
----------------------------------------------------------------------------------! 
licrv 
SSI 
ISi 

m: 
32 : 
13 : 

975 
4.2a2 

20.835 

: l,701 12,400 : 
: 5,513 : 25,000 : 
: 20.249 : 80,000 : 

5 ! 
80 ! 

1000 ! 
----------------------------------------------------------------------------------------------------------------------------------------------------------------------

' 
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Cliart 1.: 

AVERAGE SALES IN A NORMAL MONTH 
by sector 
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e 13. Income Egui valent 

011E:- of tht:' a1·ea!:. \\e \\t"!'l'· i1itf:'l't'~ted ~11 i:.,, thP 111com£· h<>111t·L dPI'i\e 
from their business. \\'hen desigriing the questions, ho"·e\·er, it "·as 
found to liP impracticable to ask for tlw o\,nPr·'s salan as it i~ 
kn o ". n t h l'l t ni i c r o - and i;. ma 1 1 - s ('a 1 e P 111 n• pr f' IH·' 11 r ~ o f t ,-. i 1 do n,) t 
distinguii,;}1 beti.·ee11 business and famil~ 111011e~ •. -\l!'>o Utt-· idea to 
inquire on the profit was dropped, since the concept is not known 
to man~· in tlte target group and records ''ere e~;pected to be too 
scarce and inaccurate to a1·ri\'e at reliable figun·s. Therefore, it 
\\as decided to aim at th(> opport.unit~· costs of tltf' ,,omn11's i.·ork in 
the busi11f•ss b~· asking for "·hicli sal<u-~ pc•r fll(i11tli ~lw \\Ou]d be 
" i 1 l i n g t. o s f • l ] o r · 1 ea n· t h E' l 111 s i 11 e s s • \q~ a r · r- a "'a 1 · f-• t Ii ;:i t t Ii"' 
f'~timrif(• cln,·:-. riot 011]~ r·efl<·ct thP monetflr·; ir1r<'ll!t· act11;;ill~· deri\·ecl 
f I'()"' 1 I 1 ( . ! . I : . . I I ; I . ~ ~.. I ' : I I ii I ~. ; I () I I 11 I . I 1 (• II - II• " I ' I : • ' I ·' ! . t ( ' I - - ol ! I " :- 1 I 11 

til <·ri~.u 1-,. t ., l>1· orif·' s oh·11 lou<-.s. 

fi () 
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On a\~·ragf>, -l c,u~ t>f lU fem<df' ent1·f:'1·1·e1!•·•1t~ s:1id tt.;:t tht.y ..:.c11ir1C.·t 

gi,·e up tl1e business ,,Jie11 tlit-y ''ere a~k .. .l for ''liid1 sala:·~- the~ 
'-"ould be '·illir1§; tu do it. Thi~ l1ish e~·cun·en.::·ec c-a11 ha,·e four 
differe11t reason~: 

bl Th<:· ''ome11 did not und~rstand the conditionalit~· of the 
q11e.,t io11 

cl The business does not interfere "·ith emplo:.·ment, both i~ 
possible at the same time 

d) The '-"Oman has no idea about the income she derives from the 
business and therefore does not dare to mention a sum. 

The bigger the business the fe"er '-"Omen think of selling or leaving 
the business. In the sample, only 16% of medium-scale business\>omen 
were "illing to give up the business for a job "hich earns them an 
income of up to K 1000 per month, but ~6% of SSE and 57% of micro 
entrepreneurs "ere. 

Table 27 : Frequency Distribution (in%) of the 
~onthly Income Equivalent by Size of 
Business 

-------------------------------------------------
: MICRO SSE 

-------------------------------------------------
Cannot give up 37.9 42.9 61. 5 40.0 

Would give up 62 .1 57.1 38.5 60.0 
Thereof for K\\acha 

1 - 100 21. 8 10.0 o.o 19.3 
101 - 300 30.0 25.0 0.0 28.1 
301 - 500 22.7 25.0 20.0 23.0 

501 - 1000 16.4 20.0 20.0 17.0 
> 1000 9. 1 20.0 60.0 12.6 

---------------------- --------------------------
Total 100.0 100.0 100.0 100.0 

---------------------- --------------------------

By sector, Agro-Business had the highest percentage of 
entrepreneurs that \\ould resist to give up business for any amount 
(57%), \\hile Textiles had the lowest (27%). 

If we consider those who would give up, thC' follo"·ing picture 
Pmerges if the median is used to represent the incomP generation 
b~· sr->ctor. Thl• ;i\·Pr<igf' \'ll]ue \.·ould bE' ]Pss repr·esentati,·e beca11s(' 
thP smal I samplE· s17.E· gj,·es t.oo muC'li \\c>ight to e:-..t r·emt \alu<'s. 011t• 

bu!'dnessi.omar1 in TradP mrntioned, for Pxample, that shf' would ha'e 
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to recei,·e K -1,000 per month to giYe up her blisir.ess. Including 
this t>oman leads to an a,·erage of K 620 fo·r the sector Trade. 
Excluding her l~ads to average of K -142. 

Agro-Business is the most profitable type of business, second comes 
Tre:Hk, follc.t•ed Ly TC''..tiles. "Other··· has ranL four, and Food & 
Beverages and SerYices are the least profitable sectors. It should 
be noted that the rank order is the same if only micro and small­
scale enterprises are considered. 

Table 28 . Frequency Distribution (in %} of the ~lonthl~· Income . 
Equhalent by Size of Business 

--------------------------------------------------------------
I AGRO· FOOD SER\" TXTL TRDE OTHR Average I 

--------------------------------------------------------------
Cannot gh·e 

l'ould gh·e 
Thereof for 

1 -
101 -
301 -

501 -
> 

up 56.8 29.i -H. 7 2i.3 45.i 39. -I 40.0 

up 43.2 i0.3 55.3 i2.i 54.3 60.6 60.0 
I\: 

100 12.5 23.1 H. 3 18.8 10.5 35.0 19.4 
300 6.3 38.5 42.9 21. 9 36.8 20.0 28.4 
500 31.3 15. -I H.3 28.1 31.6 20.0 23.1 

1000 31.3 11. 5 14.3 18.8 15.8 15.0 li.2 
1000 18.8 11. 5 H.3 12.5 5.3 10.0 11. 9 

Total :loo.o 100.0 100.0 100.0 100.0 100.0 ioo.o 

c '• ,, .... 
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14. Value of Assets 

To firad out the ,·alue of fixed as5-~1·t:., t!.,· !?.~en·iPt,ee "·a~ asked 
to estimate the replacement ,·alue of all the mac:hineq., equipment, 
tools and buildings the business o"·ras. It t>as considered to le 
irr.prac:tic:able for the enumerator t.o make an inspection of the 
business and determine the ,-alue of each and p·,e1·y item. Hche\·er, 
in many cases the enumerator together ". i th tl1e bus i nessKoman made 
a list of the individual items and their value. It is important to 
note that the true replacement Yalue of m0st used items is not 
kno\.·n and the figures therefore remain at best rough estimates. 

The average asset value amounted to K 15,700, but there ,...ere, of 
course, enormous differences bet,...een businesses as is best 
reflected b~ the fact that for half of the ,...omen, the asset value 
is less than K 1,000. 

There are significant differences betl.·een sectors. In Food A. 
Beverages, the majority has assets ,...orth K 500 or less, ~hile most 
,..-omen entrepreneurs in Agro-Business, Sen· ices, Text .i. l es and Trade 
haYe assets worth more than K 1,000. 

Table 29 : Frequency Distribution (in%) of Fi:-.ed Assets \"alues 
by Sector 

Fixed Asset Value (K~acha) AGRO FOOD SER\. TXTL TROE OTHR ,\\"e 

0 0.0 5.6 3.0 11. 6 6.9 16.1 7. 4 
> 0 - < 100 6.5 25.0 o.o 9.3 6.9 12.9 10.3 
100 - < 500 16.1 27.8 6.1 2.3 10.3 29.0 14.8 
500 - < 1,000 16.1 8.3 6.1 9.3 6.9 6.5 8.9 

1,000 - < 3,000 22.6 5.6 21. 2 20.9 13.8 19.4 li.2 
3,000 - < 5,000 0.0 2.8 9.1 H.O 3.4 o.o :; • .t 
5,000 - < 10,000 12.9 8.3 18.2 11. 6 1j'.2 3.2 11. 8 

10,000 - < 50,000 12.9 11. 1 30.3 16.3 31.0 3.2 17.2 
50,000 + 12.9 5.6 €.1 4.i 3. -1 9. j' 6.9 

-----------------------------------------------------------------------
Total 

.\verage \"aiue 
in 1000 Kwacha 

I 
I 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

30.8 16.7 14.6 6.5 18.5 11.0 15.7 

ln the \orthern region, businer-.sf's 'dth assets "·orth abon, I\ ;o,ooo 
'-"<'re lE>R~. frequent (12%) than in the the Southern 120%) and Central 
Region (26%). 

I I I I I 
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Table 30 : Freque11cy I1istributior1 I .in~) of 1-ixed Asset 
Values by Region 

---------------------------------------------------
Fixed Asset Value 

(l\"acha) 
CE~TR \UHTH SUlTH A\erage 

----------------------------------------------------
0 6.6 12. 3 1. 9 'j • 4 

> 0 - < 100 11. 8 9.6 9.3 10.3 
100 - < 50(; 13.2 1 'j • f' 13.0 1-L8 
500 - ( 1,000 1.9 9.6 9.3 b.9 

1,000 - < 3,000 1i.1 20.5 1:<.0 11.2 
3,000 - < 5,000 5.3 -L 1 i . -I :; I 

·~ .... 
5,000 - < 10,000 i.9 13. I 1-L 8 •. 8 

10,000 - < 50,000 19. I 9.6 ~-L 1 .. .... 
50,000 + 10.5 ') -

~•I 
- t 
I•-. t • 9 

----------------------------------------------------
Jotal : 100.0 100.n 100.0 100.~ 

==================================================== 
,\\·erage ral ue 
iu 1000 K"·acha ,: ..... : :=: • (' 

---------------------------------------------------· 
Chart 15: A\·eras;e \·a~·.:.: 0'. <..:.~sr::-. ~,· .-... , .f ~;;:~::••:-:-. 

VALUE OF ASSETS 
by size of business 
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I;, thi? dE: .. ;101ni?!;.:.~.::r·, t.hE i.~;tt~;;:- vf t-.r!1t12 

t.akP into a..::cotH>l the> fe;;.a}r <?:!rc-1:-r·p:;<;;r· . 

: .. -

: c 

;'iffE';·f.:ri::E-~. ir1 t~:E .. cGpitn1-1aLci._lr r~t:G c:re m:Jst proLOU!J.·ed b~t\,·een 
nd:.·rr,-c .. tf·r·~·r>..;P"". au~ ~hoH' \,J.ich .:-d·c c1::i:::.si:'ied a$ small- and 
m~'d:in;.-'."-c-;.'.f'. "'~.,· IT_t·:;,c·Prr•Er,: \;_}uE'· of fi•.ed assets per one Kerker 
I inc:. :Le~ r,~.r:~·r·J !s ,;" ::nc;·n.~e K 2,238 in a micro-enterprise and 
1: !l,f.~\~: 11. <. n,rc!.iur.;-;.:.c:ale business. 

H:: sPctor·, thr- capital-labour ratio Yaried from K 1,37t) ir1 tlie 
"Other'' sE'-c.:tor to I\ 7 ,220 in Trade. The lo"· Yalue of the first is 
due to that most businesses in "Other" are labour-intensiYe and use 
a simple technolog~ (stone quarrying, brick making). Trading 
businesses on the other hand often dori' t ha\·e any or onl ~- one 
employee, but need storage facilities. 

The difference bet\Oeen the average capital-labour ratio of rural 
(K 3,234) and urba~ enterprises {I\ 4,272) \Oas not as large as onP 
would possibly expect. This can be explained b~· the urban/rural 
distribution of sectors. Table 5 shows t~at the two sectors with 
the highest. capital/labour ratio (Agro, Trade) are predominant}~· 
in rural areas. 

T>i f fer·er1c-es "ere more pronounced bE't\..'een the regions. The ca pi ta] -
1i:thou1· ratio ,,·as highest in thP South "·ith K 5,082 compared to 1-.. 
;:1,fi~H in tl1P ('errt.r·p aud I\ 2,k:L1 111 thP \or·tli. 

This finding !'-'ll~~f·s!s that tf'chriolo~iPs usc·d ir1 tbE· ~01.!l: HI'£> 111c11t 

<rq·it:1l int• .. 11~i\F r·p:.;;ir·dit•i-:·. of tl:P ;..p(·fc-,r· ri11d \.liPtr1f>t· tl;t l..i<-.Jl•t:-.-. 

is in 1-1 rur·1-1] or· 11rbar1 f•n\i1·011m£•rit .. l·.C'ouomic- lol;ii,· in.pi:(~. 11,:.! t:.•· 
rP.lAt.in• ]..>J"iC:f' of capital has t.o bt> cl1t>aper· in t.lie Sd11tli. f'os;..iblt-> 
e~;JJlnnat.ions ar·p differE->ncE->s i11 tht-> R\'1:1.ilnbilit~ of E->lt-c-tric-it:i. 
a11rl in the cost of machint-r~ 1:tnd equipmt--nt dire to differPrlC'E>s i11 
t n1ris1 101·t c·oi-.t , j 11Pq1u1 lit i es in t ht• i:t•·cf>l-:s to c- red it rs rid 
drs1•:·11·it if's i11 tllf• ];-1ho111· ni;11·l·.f'!S. l.ool.;i11sz; Ht pjpctricit~, 011:> '.'· 
~-;, ', f 1 h 1 · b 1 1 ..., i n f> ~' ... f' s 1 11 t ! 1 c • \ o r t h 11 ;.. f> o f-' l f • c : r · ; c i I ~ , i.. I. i 1 f' a lo " • 
t " " " . : ,._ fll;' 11 .' ii : d ii 1 ' Ii I; () I Ii,. I' '"I' :.. I ( / JI(.• ( ;1 ~ , • I! I ! -I 1 I'} • " I 

'' . 
' 
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Chart lt. 1.aJ>ita1-,abom· ratio b:- st:>c:, 

8 

CAPITAL-LABOUR RATIO 
by sector 

average C/L (1000 ICwacha) 

7.22 

8 -·- 6.112 ------··---------·---·-·--- -·-··--

' 

0 
AGRO FOOD & B SERVICE TEXTILE TRADE OTHER AU 

DDUTl'/BASW SURVIY 1890 ON BUSJNISSWOMBN 

---------------'-' ,_,_,_, ,_, -" ________ '_'_' _' _'_' _' ______ '_"~ 
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!abl~ 31: Capital-labour ratio in fe1ale 01ned businesses (in laacha per 1orierl 

----------------------------------------------------------------------------------! 
:10 of 
: Obserntions 

Average :standard : Ba1i1u1 : Binilijl 
:Dt•iation: ____________________ 1 ______________ • _____________ 1 _________ , _________ • ____________ 1 

I l I I I • 

All Businesm I 203 : 3,TSG 8,735 : 62,500 : 0 ! 
----------------------------------------------------------------------------------~ 

bJ sector 
----------------------------------------------! 

&1ro-Indu1trr 31 5, 712 11.115 40, 000 10 
food and Benr11e1 36 2,669 7,m to,ooo O 
Sm ice 33 3,335 4,522 18, 750 0 
Teitile 43 2,932 7 ,545 50 ,000 O 
Trade 29 7,220 12,781 62,500 0 
Other 31 , 1,376 5,266 : 28,571 0 
----------------------------------------------------------------------------------· ----------------------------------------------------------------------------------. 

bJ rural/urban area 
----------------------------------------------------------------------------------! 
Rural 
Orban 

102 : 
101 : 

3,234 
4.272 

: 8,661 
: 8, 778 

: 62.500 : 
50,0~0 : 

5 ! 
20 ! 

----------------------------------------------------------------------------------------------------------------------------------------------------------------------

bJ relion 
----------------------------------------------------------------------------------! 
Centre 76 : 3,628 : 7 ,404 : 40,000 30 
lortb 73 : 2,393 : 7,549 : 50,000 : 10 ! 
South : 54 : 5,082 : 11,395 : 62.m : 5 ! 
----------------------------------------------------------------------------------· ----------------------------------------------------------------------------------. 

bJ size of business 
-----------------------------------------------------------·----------------------! 
!icro 
SSE 
!SI 

155 
35 : 
13 : 

2,238 
8,261 
9,663 

6,616 
: 12,466 
: 11.m 

50,000 I 

62,W: 
38,462 : 

5 
80 ! 

1000 ! 
----------------------------------------------------------------------------------------------------------------------------· -----------------------------------------
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IS f.".C"~S~ Cct]•:~c:~.\ 

(,_, .. _ :!~ .-.·- -~ .. c;: :::. \· .. ~ a~~.t·d \ .. :r.~. ~ ?1t·r· :-\?ii t Otild !--'1·ucJ:1(·t: U!·::!·~ I·. i t l: 
t·•:ttri;·::::-:it <1111: u,;i:·hiru:·ry. if !-.!1t- ar1si-·E°"rl·ci 1-. ! th ~E :- , it ·" .-­
i1,\est.i~at.cd 1daf··t!:l'l" !'.hP \\·,,:ild ll<E•,i li1G!"F- t•r:,j.•:o::f,-:-: ~c 
that 1.a!':> not t ht- ca!->r, '··.•·.:·:~.!-. c::q ·,cit.; 1.;1~ ,; i ;,;:,!1·_;!".E'•~. 

C·: 

:· l! :. !.-: r· 

~-- . : f 

On aYeragE, -1~~~ of th(' L<isinP~~-Es iri the samt-iie 1-.er·e fc·<..:1d t.: h;,q_• 
excess cn.1-1a<:>it.y, P.g. !.hr~: 1-.0:1ld ha'.·E' !;E-e11 a!11<· to }Jl(,rl1.::t- n1cr-e 
'•ilh thl' prc~•·nt eq11ipmerrt 1-.ithcut em}Jloyiug aJJit~cnal 1.odi.e1·s. 

F·.cr>ss cnp<:c~:~ 1-.as foina: n:on- f1·t-•-il!P11t.l~ ir: mH·1·0 E-:1te:·pr-.i:-.e:-. thc..:1 
11i sn.;i.:i 1-scr:'.r rntE :·p1 i~f·~. ( .;;:.·:;_ \t>t·s.i~ ~.;~;.) <:nd 1~'1:-.t fre'-j••"-'llt 1:­
! rr med i ur:;-sc·;.:.} ,, entPrp1 , s.·-~ ( '.iC~~). 

\.. h ; J P i 11 T c·. ~ i lt:· s or, 1 :· 2 I % o f tt, e Lu s .i n e s s e s '' e r e ;;f f ~ c tf.· d , t he 
}J•·rcen:.a~F ,,·as ;";6?~ in TnidP, 5:'.% i1; Ser\ ices, -:Jc:;. in .-\~ro-l\11si11es~ .• 
c.nd 3€'~ in ''Other···. Based on these results, it cari be said th;it 
there 1s significantly le!->s excess capacit~ in Te,;tl1<'S tha11 111 

Trade, Ser~ices, and Agro-Industry. 

Table 32 Capacity ~tilizalion - (in%) 
Can produce more 1dth existin~ equipment'? 
If yes: ~eed more employees to do so ~ 
If no: Could pr·oduce more ~ith mor~ e~ployE-es ~ 

-----------------------------------------------------------------
Equipmt I Employees: AGRO FOOIJ T\"J :. Tl-IIH. UTllH Average 

-----------------------------------------------------------------
\ t· :- I \ t<- I ~ 

. r, 
·l I L r, I 27 ~ I ') ,, ' I l ... ...... . l - ~ . • . .. - ., ·'- ., 

Yt· :-; I .\o "' 50. 0 :1 I H ;i -I 1 '"•""." '; :) :J t :~ 6 . ... . u , .. I . ,, . 
\c I \ f' !-. l '• '· ~. -I p, I c k ~) 6 fl . 1 .o ,} .. . . . 
\~, I \v *:t l p j r, I 

,, 
2 ' f. 1 I I I ] l ! r. I ' (. i - .: . . 

-----------------------------------------------------------------
Total :100.0 100.0 100.0 100.0 100.0 100.0 100.0 

-----------------------------------------------------------------

11111·;, j 1>1,1.. 11>1·~·~' :-. ~f'< ni I c, lw '""' 1· af fp1·t 1•d Ii~ (·\. f·· ... ~ c;1;·;,, 1 I 
I h:: 11 11J'l1;,11 bt1 ~. lr>f' ~ ·-.c !-. ( ~ f 'Y. l . 

1·:·· 

I'''' ' t .•If, I 
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Ir. all !"ector·s l:ut Agro-Business, the most commor; reason for exc-e-~s 
capacity l.·as lack of customers loll a\·era~E' in -l5~~ of all types of 
Lusiues~ ! . In Agro-Business most frequent!:.· lac-I-: of rat..- materials 
~as responsible for excess capacity 132%). This is in line ~ith the 
temi-•Orar:.- ~hortage~ of chicken ft>ed e~;per-ieraced e\·er-.rt•hereo in 
~lalat,·i after poultry businesses had been act\\·ely promoted and 
attracted man:· eut repreneurs. 

Table 33 : Reasons for excess capacity by sector lin %1 
----------------------------------------------------------------------------
Reason AGRO FOOD SER\" nn TRDE OTHR ,\\"erage 
----------------------------------------------------------------------------
Lack of customers : 
Lack of ra" material: 
Lack of "orking cap. 1 

lack of time 
Lack of space 
Production problems 
~e'-" Business 
•iai ting supply 
Other 

10.5 
31.6 
21.1 
0.0 

10. 5 
10.5 
5.3 
5.3 
5.3 

57.1 
i.1 
i.1 
i'.1 

H.3 
o.o 
o.o 
0.0 
i'.1 

i5.0 
5.0 

10.0 
5.0 
0.0 
o.o 
o.o 
0.0 
5.0 

-11. i 
25.0 
8.3 

16.7 
0.0 
8.3 
o.o 
0.0 
o.o 

35.0 
30.0 
20.0 
5.0 
0.0 
0.0 
0.0 
0.0 

10.0 

58.3 
8.3 
o.o 

16.7 
e.3 
o.o 
8.3 
0.0 
0.0 

-15.8 
11.i 
1~.5 

-:- ? .. -
3. ~ 
2. 1 
1.0 
5. l 

-------------------- --------------------------------------------------------
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

==============================================================;============== 
Regarding Table 3-l, the most striking result is that no medium­
scale businesswomen mentioned lack of customers as the reason for 
excess capacity Khich indicates that they have Kell established 
markets for their products. 

Table 3-l : Reason for excess capacity 
by size of business (in%) 

Rea!-" or, : ~IICRO SSF 

Lack of customers -17.5 50.0 0.0 
Lack of rai..- materials I 1 7. 5 1 f) • 'i z:,. 0 I 

Lack of l.·orking eai•i ta: 13.8 o.u 25.0 
Lack of time 8.8 o.o o.o 
Lack of space 3.8 8.3 25.0 
Production problems 2.5 8.3 0.0 
~ei.· busine-ss 2.5 0.0 0.0 
\\'ait ing suppl~- 1. 3 o.o 0.0 
Other 2.5 16.; 25.0 

-t 5 • P. 
1;. i 
1 2. =· 
i.3 
5.2 
3. 1 
2. 1 
}. 0 
5 . 1 

T0tal ; 100.0 100.C' lflf'.(• 100.0 

i (I 
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Shortag"e of time "·as a pronounced factor inhibitin~ catJac-ity 
utilizatior, in the ~orth only, "hile lack of rat> materials "·a~ 
important in the Centre (30"1 and lack of "·orkir•g capital I 19~~: ,,as 
thE" ~e-c-ond mo!"t important impediment to caiital utili::aticr! ;n tht.' 
Sou tla. 

17. I.oans 

A common assumption is that lack of access to loans i,,; 011e of the 
most important reasons "'hY "·ome-n are underrei.:reselited ira the 
business communit:!--. Contrar:!-· to this, it t>as claimed by SEDO'! that. 
loan appro,·al rates for female applicants \;ere higher than for 
their male colle;:igues (READ!, 1989, p. 551. 

Overall, about 1/3 of the inter,ie""ed business"omen had applied for 
a loau during the past tKo years prior to the strr\·ey, and 3 cut of 
4 applicants had received the loan at the time of the survey. The 
average loan amount ""as K 7,431. One out of four loans had already 
been repaid, and also one out of four "'as not up to date t."i th 
repa:!-·ment s. 

As ""as to be expected, a significantly higher percentage of medium­
scale enterprises applied for a loan during the past t"'o years: 54% 
as against 31% of small-scale and 36" of micro enterprises. 
Approval rates did not depend significantly upon the size of the 
busine~~. The average loan amount increased Kith the size of the 
busines~ from I\ 3,249 in micro •o K 12,501 in small-scale and 
K 34,600 in medium-scale enterprises. ~icro- and small-scale 
business"·omen had more often difficulties "ith repayments than 
medium-srale businessKomen. 

-. 
I 1 
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L~~:t!. 1::. ! : t. r~. L: ~ : . .-.- · :· !. ·::- i !~ 
durin:..;t!i.·j•:::~: :1 .. ~ .. :;-

--------------------------------------·--------------------------
' .... 
l ~ • ;,. .; 

_____________________ l __________________________________________ _ . .. I . ,-- .. - t •) ,..., -·"'·'• . ... - ~ : ' . . • 1. ... --·' 
,. 

~i·i. ~ : t •: 
,. 

lo.:.&. . f ; ': £:. ·'' .... ·••I . : 
% aj1i•:i id; for lua11 ~~(;. :::: :• ! . .;: : ~~. ~··:· .. ...,.... I•• 

.,.,. "'! .. 

\o. reC"t· i \·ed loan -E ,,... 
:• c; • L 

% successful applic. I i I. 9~~ 90.9: iL.tt -· ,. 
I 1-t. , ... 

.\\·era~" 3.ltC:Uil t (I\) 3,2-!8.80 12,502.iO 3.;,soc.00 i,-l30.i0 
~inimum loc..i (K) 200.or. 52!.00 5,000.00 20C.OO 
~ia :-.. i c; ui:; luar; (I\ l 15,000.00 30,000.00 80,000.00 80,0~0.00 

\o. alreac~ repaid I 10 2 3 15 I 

fo. sti 11 outstaliding: 3f. 8 2 -16 

\CJ, not up to date 13 '> 0 15 ... 
not up to date in % 28.3% 20.0% O.Ol 2-t.6% 
of loan~ recei\ed 

-----------------------------------------------------------------

By sector, the picture is as fcllo~s. Agro-Business and Textiles 
havP the highest application rates. Average loan amounts varied 
from K 2,750 in Textiles to K 16,315 in the "Other" sector. Trade 
had the lo~est approval rate (55~), but the sample is too small to 
al lo~ a qualified statement ~hether this percent age is 
significantly lower compared ~ith the other· sectors. The same 
applie!-. to Food 1i. [lp,·pr·age!-., sho,,ing the ]o, .. e!::t AVi·lica.t!ori r<ite 
and the highest 1Jercentage of loans in arreal" for· those "ho h.:tcl 
rc·cc· i \'t•d a ! oa11. 

11111111111111111111111111111111111111111111111111111111111111111111111111 
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----------------------------------

Table 3E : Loat patter• bJ sector for loans receited da~i•r 
t~e past t10 Jears 

------------------------~------------------------------------------------------~-----------------
IGID FOOD SIR'1Ci TIITILI TUM OTllt TOTAL 

---------------------·---------------------------------------------------------------------------
lo. of buiaeu Ji 37 31 H 36 33 225 

lo. applied for 1011 : 17 lD 11 21 11 12 12 
S applied for loan 46.DI 27.H 29.0S n.n 31.&l 36.41 36.tl 

lo. leceited loaa I 14 7 I 11 6 9 61 I 

S 11cce11ful applic. : 12.41 TO.DI 72.71 11.0l SUS 75.H 74.41 

berage 11ouat 1,179.H 7,HS.70 l,471.43 2,751.ID 5,3H.H 16,314.li7 7,43UO 
li1i111 loaa 267.H 211.IO 2,111.IO 750.11 1,211.H 527.11 210.ID 
l11i1a1 loaa ! 51,IDO.ID 31,IOO.DO l2,5H.IO 10,IOO.ID 15,000.H IO,HO.IO H,IDO.IO 

lo. alreadJ repaid I 4 1 1 4 4 1 15 I 

lo. still oat1ta1dir : 10 6 7 13 2 I 46 

lo. aot ap to date 3 4 2 3 0 3 15 
aot ap to date ia S 21.41 57 .lS 2~.es 17 .61 to~ 33.31 24.61 
of 10111 receited 
-------------------------------------------------------------------------------------------------

Women in the North have applied for loans less often than those in 
the other regions: 29% compared to 43% in the South and 38% in the 
Centre. The avera~e ~mount of a loan received is lowest in the 
North with K 3,537. I~ is about twice as high in the Centre (6,975) 
and three times as much in the South CK 10,263). 

Women in the North reported more often difficulties in keeping 
payments up to date, but the differences be~ween the regions were 
not significant. It may be interesting to note that according to 
lending institutions arrears are more frequent in the South. 

A significantly higher percentage of urban businesswomen has 
applied for a loan (44% versus 30% in rural areas). Approval rates 
were not significantly different. The average loan amount was 
higher in urban areas: K 8,938 versus K 5,545. 

The majority of businesswomen (62%) in the sample has never 
borrowed money for her business. This percentage is only slightly 
lower for women in SSE (50%), bu~ it oeems that relatively fewer 
women in MSF have never had a loan for their business (30%), which 
again, i~ n0t surprising. 

7~ 
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Cha:·t 1/: A·•£>r·agP loait amount 1988-1990 b~ sectc:· 

20 

15 

10 

5 

0 

AVERAGE LOAN AMOUNT 
1988 1990 by sector 

1000 ICwacha 

16.314 

AGRO FOOD .tc B SERVICE TEXTILE TRADE OTHER 

DIMAn'/BASY SURVIY 1890 ON BUSJNISSWOMIN 

AU. 

There are no differences in the share of '-"OmPn i.-ho lrn\e ne,·er 
borro"·ed bc-t"·een region, ar,<l neither beti.-ee1a rural and urban areas. 
This a1-1plies also to all sectors but Agro-Businf'!-.s, "·herf• only 30'; 
ha,·e ne\·pr borro"'ed n:o11ey. Again, this reflects the fact that r\gro­
Industrr and in particular poultry businesses haH• been promoted 
b~· SEDO~I as weJl as the ~linistr~· of Agricl.lturc· in last fei..· year. 

The most common ans"'er to thP question "'h~ they t1ad ne\rr borroi.-ed 
money "·as ti.at thry had euough. (32~). Orie· forth of U1f· '-Omen said 
thnt. thPy an· afraid to borTO'- money, '-lii}P ]~~ Parh d1d11't knoi. 
he•\• to ~o <il1<111t it er· tr-i<·d but didtt't ~t·: ;i 1<1;::1. 

7 I 
' 
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TaLlt> ~~I : Rt·3s~111 f~·r 11"1 Borroi.in:, (in %) 

------------------------------------------------------------------------------
: AGRO FOOD srnr nn Tl\Df OT!fr: 

-----------------------·------------------------------------------------------
H:!·,e Pnou;h rr.~n· ~ 

Afraid to borro'-' money 
Don't knoi.· to go abm;t 
Tried but didn't get it 
~e\·er thought about it 
Other 
Xone 

8.3 
8.3 

16.i 
0.0 
8.3 
0.0 

~P.. (t 

36.0 
12.0 
12.0 
0. l1 

12.0 
0.0 

3~.o 

16.0 
-1. 0 

12.0 
-t. 0 
0.0 

3?. :~ 
31. 5 
12.5 
12.5 
0. [' 
-L2 
0. () 

1 j. -t 
15.~ 
] 9.:: 

") (,: 
~ .. \..• 

1.'i. 3 
3.R 

3('. ') 
1~ •. 0 
15.0 
:;:o.c 
~.o 

10.0 
:...0 

32.f 
•)'"' (.,' 
~V •It 

13.f 
] :1. 6 
3.8 
9. 1 
1.;; 

-----------------------------------------------------------------------------
Total :loo.o 100.0 100.0 100.0 100.0 100. (l 100.0 
-----------------------------------------------------------------------------

18. Customer Credit 

Almost 90% of the Komen reported that they "ould al"ays pay cash 
for purchases in their business. Almost 60% ho"ever, sold their 
products not only for cash, but gave credit to their customers. 

On a\·erage 
K i50, and 
month. 

, the outstanding amount O\."ed by customers Kas about 
that was just half of the monthly sales in a normal 

Gi\·ing customers credit is equally common for businesses of 
different size, but the outstanding amount in relation to monthly 
sales is highest for microbusinesses, and higher in small-scale 
enterprises than in medium scale (about 50% compared to 30% and 20% 
resp. in thP sample). This is an indication that "·omen in biggPr 
businesst•s lf:'nd to exercise better financial l'OntroI than 
mirrorntrepreneurs. 

Tlir im1•01·t;u1rP of c11~tomrr crPdit. diffprs a lot het"·pp;i srcton;. 
\.\hilf' onl'" one third in Sen·ice sPll on credit a11d ""hill' the 
"011tc;tanding credit to sales ratio'' is 1>bout 25% in this sector, 
80% of the Textile businesses allo\\ purchases on credit and the 
ratio reacht>i:; 90% . In Food & Beverages, half of the '-"Omen se I I 011 
crt>dit, but they han• the highest outstanding credit. to salPs ratio 
( l 7 0%) . 

l\hiJP thr· pprc·pnfa~P of 1.-omPn \\ho gi\·p crt>dit to thrir customf'rs 
i!-. f·•111;d ir. tht· tli1·1·1· r·r·~io11~ .• it is inlf>JPsli11~ that JH thr· \u1tt. 
thr rn1tsta11<ii111.~ amo1111t. rp);iti\r• to sales is sigr1ific?.ntl~ hi~hr1· 
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Ttblc 3! : CuEto1tr Crtd:t Statistics 

All 

:1u1ber 1itb :11 I : l•era1e credit out-: ltt?lft sales :credit ia I 
:Gkt. credit :of croup : stand!nr (l1achal : per 1onth Ill :6f sales 

m: 57 : 142.43 : 1371.47 : 54 
:::::::::::::::::::::::::::::::::::::::::~::::::::::::::::::::::::::::::::::::::::::::::::: 

BJ sector 
-------------------------------------------------------------------------------------------!! 
l1ro 21 57 794.37 1142.63 I TO II 

food 19 51 878.09 513.32 no II 

Ser•ice 13 34 341.31 1272.23 27 II 

Tei tile 35 ID 1062.18 1184.72 IO !I 

Trade 22 61 422.44 2540.41 17 II 

OUer 21 64 I 1255.24 1503.05 84 II 
I 

---------------------------------- --------------------------------------------------------·· ------------------------------------------------------------------------------------------- .. 

Br rural/urba1 area 
-------------------------------------------------------------------------------------------!! 
iural 
Urb111 

63 : 
66 : 

53 : 
62 : 

376.96: 
1091.28 : 

1057.55: 
1671.13 : 

36 ! : 
65 !! 

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------- ---------------

Br re1ioa 
-------------------------------------------------------------------------------------------!! 
Centre 
lorth 
South 

47 
40 
42 

573.18 
770.8i 
904.73 

4~S3.36 
144.45 

2518.28 

13 II 

12 II 

36 II 

II 

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

BJ size of business 

licro 
SSI 
ISi 

105 
21 : 
3 : 

~9 
60 : 
23 : 

526.03 
1359.05 : 

4000 : 

97U9 
4282.16 : 
20834.7 : 

~4 II 

32 !! 
19 ! ! 

-----------------------------------------------------------------------~----------------------------------------------------------------------------- ------------------------------------

lo\e: In \bis \able, aYera1e 1ale1 fi1ure1 are \boae cf bu1ine1aea vi\b credit ou\1tandia1 1berea1 
Table 24 1bo11 \be atera1e 1ale1 fi1ure1 of all bu1ine11e1. 
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than in the rest of the countn·. ( 82'-' compared to 36 % in the 
Southern and 13X in the the Central Region!. The reason for that 
is likely to b~ the lo~er purchasing po~er of the customers and 
the higher instability of thei1· incomes. This implies that often, 
the option is not to do business at all or to sell on credit. 

In rural and urban areas credit sales "'ere found to be nearly 
equal 1 :y common, but the outstanding amo'i~t rel at i -.- 0 to sales "as 
higher in urban areas. 

The data sho" that in many female Ol'ned businesses a substantial 
amount of "'orking ca.pi tal is tied up in customer credit. In a 
situation l'here the "'oman does not have the option to use a bank 
overdraft or any other form of "orking capital loan, this is a 
heavy burden on the liquidity of the business. Ho"' much of these 
amounts Kill actually be paid back, is another question. 

19. Biggest Problem at Present 

While lack of customers was identified as the most common reason 
for excess capacity, lack of capital "as most frequentl~• (21XI 
indicated as the biggest problem at present, follo"ed by lack of 
customers (19X) and shortages of ra" materials (14%). 

Lack of working capital does not imply that there is a gro"'th 
potential "'hich cannot be realized because the woman has not enough 
equity or does not get sufficient loans. Lack of capital rather 
reflects a poor income situation and, above all, lack of "orking 
capital. A number of reasons might be responsible for the latter. 
Stocks of ra"' materials and finished goods might be too high, the 
profitability might be too low, outstanding customer credit might 
be too high or family demands on the business income might be too 
high. It must bE- noted in this context, that "'e kno~- from other 
contacts with business"'omen that husbands often consider the 
business income as belonging to them. This is not all that 
surprising since they often provide the bulk of initial investment 
(see chapter D.3. ). 

ii 
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Table 39 : Biggest Probl~m by size of business (~! 

-------------------------------------------------
: ~:ICf<O 

-------------------------------------------------
Lack of capital 20.9 21. 2 25.0 21. 2 
Lack of customers I) , -..... ;) 6. J 1 6. i' 18. I 
Lack of inputs 15.2 1 2. 1 8.3 I • _, 

.... J 

Lack of equipment 'i. 6 9. 1 16. I h. -i 
Getting pa:rment.s 'i . 6 6. 1 0.0 6.9 
Price of inputs 5 • 'i 12.1 0.0 € • -i 
Lack of time 3.8 3.0 8.3 3.9 
Transport 4.4 3.0 o.o 3.9 
Technology 3.2 0.0 16.7 3.4 
Other 10.1 21. 2 8.3 11. 8 
Xo ans"er 0.0 6. 1 0.0 1.0 
---------------------- --------------------------

Total 100.0 100.0 100.0 100.0 
-------------------------------------------- ==================~======= 

Jn the sample, the importance of lack of capital increased ~ith the 
size of the business, but the differences cannot be said to be 
significant. The same applies to shortage of ra" materials, ~here 
according to the sample microenterprises "ere more often affected 
than small-scale enterprises "hich in turn "ere more prone to this 
problem than medium-scale enterprises. Lack of equipment and tech­
nology problems occurred significantly more often in medium scale 
enterprises. Lack of customers is a significantly less common 
problem for small-scale entrepreneurs compared to micro entrepren­
eurs . 

Lack of capital is most pronounced in Trade (47%), "hile lack of 
customers is the most important handicap in the "Other'' sector 
(30") as "'·ell as in Food & Ben~rages (23%). Lack of inp1it~ i:- !h· 
most frequent problem f-Jr Agro-Industrif's (38%). ln the> Scnic·e,. 
sector, lack of capital, lack of customr--r:::., ani! hi~h 11: ·,·:· <:!" 

inputs are all equallr important (21% e;1d.!. l'rot·1c·r.- 1· :J.. 
Textiles Sf>ctor are diYers "·ith gc! :..i11t; i· .. ; :11,·11'. - fr . .:·. -- : -
mentioned most frequently (17%). 

' ' 
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Table 40 . Biggest problem by sector (in %) . ------------------------------------------------------------
I AGRO FOOD SER\" TXTL TRDE OTHR A'-·erage 
I ------------------------------------------------------------

Lack of capital I 14.7 10.0 20.6 14 .6 47.1 20.0 21.2 
I 

Lack of customers: 11. 8 23.3 20.6 12.2 17. 6 30.0 18.7 

Shortage of Raw M: 38.2 13.3 8.8 7.3 5.9 13.1 14.3 

Lack of equipment' o.o 13.3 14. i 1-L6 o.o 6.7 8. 4 

Getting payments o.o o.o 2.9 17.1 11. 8 6.i 6.9 

Price of inputs o.o 6.i 20.6 i.3 o.o 3.3 6. -l 

Lack of time 2.9 3.3 c.o 9.8 2.9 3.3 3.9 

Transport 14.7 3.3 2.9 2.4 o.o o.o 3.9 

Technology 2.s 10.0 o.o 2.4 o.o 6.7 3.4 

Other 14.7 16.7 8.8 9.8 11. 8 10.0 11.9 

• No answer o.o o.o o.o 2.4 2.9 o.o 1.0 

-----------------------------------------------------------
Total 

I 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
I ------------------------------------------------------------

• 
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D. How Women Start Businesses 

One out of t"o business\.-omen claiml'-d that thP ide:t for the business 
"as genuinely he·· m•n. Second most important for the origin of the 
idea "·ere other PPuple in that business. Jn 12% of thf' cases tht-> 
idea originated from friends and relati\-es, in 7% from the husband, 
and in 8% from ~~~e~here else. 

Table 41 : Origin of business idea (in%) 
-----------------------------------------------

: MICRO SSE MSE Average 

-----------------------------------------------
1\o ans"-er 0.6 0.0 o.o 0 • -l 

O"n 50.3 ..io. o 53.8 48.9 

Friends A. Re lat i \-es 13. 6 8.6 0.0 12.0 

Husband -L => 20.0 I • I i . 1 

People in that Bus. 23.7 20.0 30.8 23.6 

Other 'i. 3 11 . -t I. I 8.0 

------------------------------------------------
7otal : 100.0 100.0 100.0 100.0 

-------·----------------------------------------

2. Advice 

About 60% of all entrepreneurs in the sample didn't seek any advice 
"hen they started, they "ent into business blindly. Interestingly, 
that is true for microentrepreneurs and small- and medium-seal.? 
business~omen alike. Those ~ho did seek advi=e, did so mainly on 
technology if they "ere microentrepreneurs, and on business 
mana~<>m·:·nt or book-keeping, if thc:>y started ci small-or medium-scale 
bus i nc·ss. 

1 . :I . 1 c I :: : ..\ 1h i c 1, '"'" 11 ~ h t ;, t !-. : <• r t o f Ii 11 s i r H' l'- s { i 11 ~. l 

--------------------------------------------------
: ~ncrw SSF 

--------------------------------------------------
Tee-lino 1 or;:-· 19.8 8.5 I, I l i. 3 

C11st.om£'r relationship 2.3 2.9 0.0 2 '> ... 
B11siness ~I ri Tl'!~(' mc- n t 9. fi l i . l l :; . ~ l l . I 

Boo I. kt•<' pin~ 2.3 0.0 l 5. -l 2.i 
Lr, an app] icat io11 l . l 2.9 0.0 l • 3 

< >t hf· r· 2.3 l I . -t (l • (l 3.6 

\CHIP f) ~ • ; ;> i . l 6). ;, ti I . f! 

-------------------------,-------------------------
100.0 100.0 100.0 100.0 

=========================~========================= 

'"'/ ,)o 01. 
I I I I II I I II II I I I I 1111 I I I 1111 I 1111 
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f\e~ardin~ the start-ui.: of a lrnsint>-ss, th. i ;1st c.1t:"':1 of ir.:»1·~· . ..,: 
is the initii:d amount in\·psted ir1 a "·oman's bli~.ines!:' and "·ht?re this 
n:une:- c.imps fron1. Irnestmrnt in kind, su.:·h as inheritP1i or 
pr·p\·iousl:- a;·quirPcl n,a;:·hinP~ .• ,.-as n~-t i11cluiied. Tl.e r~as01. for 
doin~ so ":as to ;n·o:.d th<" inaccurac:- th:tt \\:ould cornf' in by 
estim::-.ting tlw \·alue of an iten., "hich \,·as already used and "'host:' 
market. price ,,.-as usually not knot.·n. 

Jn order to br ah!e to compare the data, the initial cash 
investments of those businesses ,,.-hich started before 1990 "'f"-rP 
corl\·erted into 1990 \·alues by means of the GDP deflater. 

Businesses "hich started 1972 or earlier t.-ere not incl11dt=>d. lhe 
further the starting year dates back, the less reliable data on thP 
initial investment are. Ke belie\·e, that data on in\·estmt3nts ,,.-}aich 
"'-"'re made more than 18 years ago are so inaccurate that. tht=-y an" 
not "orth,,..hile considering. T0gether "itl1 missing data on initial 
in\·estment, 31 out of the 22;-i businesses inter,·ie"·ed "'ere e~;cluded 
from the analysis. 

Year GDP De fl a tor Con\·e rs ion 
1978 = 100 Factor 

1990 ·Ii~. 1 1. 00 
1989 ~29.0 1. 11 
1988 350.8 1. 35 
1987 276.3 I. 72 
1986 2~7.2 1. 92 
1985 217.6 2. 18 
198-1 187.6 2.53 
1983 1i1 . 6 2. ; f, 

1982 1:-.7.0 3.02 
1981 13 i. 1 3. -I b 

1980 118.8 3.99 
1979 98.6 ·L 81 
1978 100.0 L 7~ 
19i7 99.8 L 75 
1 9 7 6 88.0 5.39 
197;, 80.0 5. 9;1 

1 9i -I i :l. 9 fi. ~ 2 
1 9 i ;1 62.f. i . 5 ~) 

so 11 r c" : ~1 i n i st n o f F i nan n· 



The djstribution of the initial inYestmeut by size of business and 
by sector is shoKn in Tables 43 and ~~ respectively. 

O\·erail, more than 50% had a starting capital of less than K 500 
and 75% started Kith less than K 3,000. 

By sector, the values differ considerably. ~hile nobody in Trade 
started Kith less than K 100, almost 60% in Food ~ Beverages did. 
The vast majority in that sector (80%l started ~ith less than 
h 500, and with the exception of two businesses which started with 
more than K 50,000, no business in Food & Beverages had an initial 
investment over K 5,000. Note that the average initial investment 
in Food & Be,·erages declines from K 4,973 to K 356 if the 
businesses with the exceptionally high investments are excluded. 
In ~extilPs almost 60% started with less than K 500. Agro-Business 
had on one hand the highest share of women who started without any 
cash outlays at all (18%), but on the other hand, the sector had 
also the highest share of women who started with K 3,000 or more 
(40%). In the "Other" sector, about half of the women started ~ith 
less than K 500. 35% had an initial cash capital of K 5,000 and 15% 

had more than K 10,000. 

Summarizing, the following picture emerges: Trade requires by far 
the highest initial cash investment, Kith m?st of the money going 
into the purchase of the traded goods. Textiles and Food ~ 
Beverages demand the lowest entry fees. Agro, Services and "Other" 

constitute the middle class. 

Table 43 Frequency distribution (in%) of initial cash investment 
by sector 

--------------------------------------------------------------------
Initial Investment 

Kwacha) AGRO FOOD SER\" TXTL TRDE OTHR A\·eragP 
( 1990 

--------------------------------------------------------------------11. 5 8.2 
0 18.2 5.9 9.i 5.3 o.o 

> 0 - < 100 6.1 52.9 16. 1 26.3 0.0 11. 5 19.6 

100 - < 500 21.2 20.ll 3:l.5 26.3 15.6 26.9 24.2 

5(J(J - < 1 ,000 6.1 8. fl 9.i i.9 12. 5 11. 5 9.~ 

1,000 - < 3,000 9.1 2.9 12.9 18.4 2:"1.0 1 ). ;, 13. -I 

3,000 - < 5,000 18.2 2.9 3.2 5.3 12.5 11. 5 8.8 

5,000 - < 10,000 15.2 o.o 3.2 5.3 25.0 0.0 8.2 

10,000 - < 50,000 3.0 o.o 6.5 5.3 6.3 7.7 4.6 

+ 3.0 5.9 3.~ 0.0 3.1 7.7 3.6 
50,000 
------------------------------------------------------------------100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Total 
------------------------------------------------------------------

6. 1 5.0 6. fl 2.1 10.8 i. i 6.2 AveragP \'al UP 
(in 1000 l\wacha) 
------------------------------------------------------------------

83 



Bigger· businesses la:.\t "':;d ~Pl; \·.ith hi~~-< 
t\},11P r~c· m•'di1~!·-.... ... !'"·!·~: !"'· ~~-~r·t''•~ ,._ ··' ·- : L:1:: I. ."°;" I 

r f ~~! ~!:i,: c:i~ cf '1!·.·i:,~ c;l;. 

Fr-~'(.!lit':w~ dist 1i~t:t icu (ill'~ l cf i11it ial 
c: ~-ts h i 11' t' s t nw n t by s i z e o f iJ u:: I n P s ~ 

Initial Investment 
( 1 9'.)0 l\\<.·acha) 

0 
> 0 - < 100 
100 - < 500 
500 - < 1,000 
1, 000 - < 3,000 
3,000 - < 5,000 
5,000 - < 10,000 
10,000 - < 50 '0110 
50,000 + 

Total 

A\·erage Value 
(in 1000 Kwacha) 

Median (in 1000 K) 

~lICRO SSE ~!SE :\\·era~e 

-----------------------------
9.3 6.3 0.0 8.:: 

2-L 7 3. I 0.0 19.C 
28.0 15. 6 0.0 ::!-1. 2 
l 0. i 3. I 8 . :i 0 ·:, ..... .., 

12.0 18.8 I£. i 1 3. ~ 
8. 7 12. 5 c.o 8.8 
5.3 18.8 i f. • i 8.2 
! . 3 15.6 16. i -t.6 
0.0 6.3 4 1 • i 3.6 

: 100.0 100.C 100.0 100.0 

1. 4 13.6 45.9 6.2 

0.3 3.8 3-t.4 0. -t 

. . ~ . 

Comparing rural t."ith urban businesses, there t."ere more busin£-sst>s 
in rural areas, t."hich had started t."ith no cash at all 11~~ versus 
5%), and less t."hich had started \."ith mol"f' than I, I ,(I;!() I::::~~;. \·ers11s 

34%). The a\·eragf' initial inn~stmc•nt. amounted to h f.,-t20 in 11rba11 
and h :> , 9 0 -t i n r u r a 1 are as , ". h i 1 t> the m <' ci i 1-111 h«l s h f. ;) t ;111 d K ~l H t 
rc->spect. i \"f' 1 ;.- • 

~a.ior Sourr.e of JnitiaJ Investment 

\early ?.0% of thl' b11!-dness\.·omen in tht> samJ•le financf'd th£> initial 
in\·est.mf·nt. b~ t·q11it.~. Tlw mairi so11rct> of t>y11ity "·as t.hf• h11!-:ba11d 
I for· ~12% of t hoi-;r- "it h eq11 it.~· f i nanc· i 111.(' I. I rwomt> fnrn1 anot iwr 
h II !·d II f' f; s \<. H s s :-i i rl t 0 I If• t. h (' sf'('. n n d rn 0 !'; t i mp() I' I a n t s () 11 f"(' f' (, f t• •.jl Ii t ~ 

( 2i%), Hr1d th i r·d cam(· i ncomf• fr·on. Pmpl n~·nl(•nt Iii~.). 1.oari f i naric i ri~ 
\<.·as pr·o,·icif•d h~· instit11tions a11d n·Lili\f'!-./f'r·i,.r1d!-., i.11!1 
inst it11t ions be· int; thf• mo~.t import:-irit so11rT1·. 

HI 



111 0t;1 ~.111\e), 1:""1":;. 0: ti:f· t1u:~!r1E':~shon:t·r. sain tla~! ir.s: it11!1011~ 
fi:.·1:.coc.: tlLP bi~~-P~t por:10:1 of ::;.:,ir· initial ill\·estmrr.:. l 1ther· 
stwJit·s <1!! smail scalf- t'1.ttr·1-·r·ist-:-. 111 .-'.f1·ica (am.-- 'Ii''-!'!.;: mn,··}. 
lot,£·?· J-•l: r·c-~'nlagt> of lilt!-.ille!'-.Sf-·!-' r·rl: ing on inst itut ioua~ f;ri;,race for· 
sta!·t-up. ·it.., \\·or·ld Haut tl~J;~-,, p. 21J n1P11tio11~ for· \~s;P!·ia, 
lar1.:ar:ia, ~iPr-r;, Lc'G!lE'" h!H~ l£;.r,d:: f,~i:!F'.·. bet\,t-t'U fJ.;.-;. n'.11: :;,._ 

For 'lalah.i, the f\E.-\DI sur·\·ey sho\•ed a higtwr perc<>nt.n."'-t of ,,ornP11 
(18~·.,) relying on loan fi11ar.c·e for inilini capital in\estmt.->nt than 
mPn (-1"), l1m.-en~r, i..-ithout distinguishing i11stit11ti~;11a: and nnr1-
instit11tional sources (RE..\Dl, 1989, p. 170, Table I.~.6. ). 1his is 
in fact not \'ery surprising, considering that \.omen hct\·e }PS!'-'. often 
income of their o\.·n from employment and are less often heirs of 
assf't.s, bot.h of i..-hich cou]d be used to sta!"'t a h11siness. 

lnst itut ional finarice is most important for· businesses clas!-.!fiPd 
as mPdi11m-scale, ,,-here almost e\·er~· sec:onci business (-16'}~) got i:.s 
initial capital mainJ:-- from that source. This c:omvare!" ,,1U. 
approximately 13% in micro- and small-scale enterprisP~. 

There is e\·idence that the relati\·e non-importance of lendin~ 
institutions for micro ~nd sma]]-scale entrepreneurs does not mean 
that thp:-· ha\·e enough monp:-· but rat.her reflects that access to 
formal credits is difficult. for them. As "il 1 be seen in the 
following chapter, 'ack of capital is hr far the most important 
st.art-up problem. 

Whal 1:iakes access to c:rrdit. difficu]t for micro and smnll-scalP 
entrrrreneurs is the sm<ill nat11rf:' of their operations i..-hich mahes 
t.hE>ir· r1f'('O!-: too smAll to he attracti\·e for Jenning inst.it11t ions. 
l.;1 c k o f c- o 1 1 a t e r ·a I , 11 n f n H• i 1 j a 1 i t :- '' i t h 1 o a n a pp ] i c a t i CJ Ii I If· o c P 1

1 
ii : -c '"· 

and an ins11fficiPnt net\.·orh of finarwin~ inst.itut ion!-. ;.1n f111·~!:P~ 
r·,·;1!-"or1!-". (!-:Pf' 01.;,•lo, 19?.::il. 

Bf'l.\."<>e11 sect.ors, the import;u1cf· of i11st.it.11tional fin:111cP \;1r·if·d 
frc>m 24% in Fot,d & Hf•\·erai;e!-. to 5% in SPrvicps. Tt1P difff•renn· 
hE-•t.\<\ePn Food A BE>verages and TradP (8%) is surpr·isina;. J\usi11f·S~C'!-. 
i1. Food A Bf'\·erna;e~ had CHI li\"Prag£• ttw lo\.·est initial inn-'stm<·rit 
Hr1d IJ11!-·.i11<•s!-:~s 1n TrarJr thP highr-st. Onr \."011ld t.hf>rf>forf· , .. ,pt•ct. 
th;sl ir1~.1 it11t ion!-: t.-Prc mon impo1·tarll for b11sinc>s!-.('!-. in ·1r·ad(• than 
for tho'.-,1 i11 Forni>. l\<•\"f"f"fll.?;f'!-:, b11t j11st tltf' oppositP ho]ch:. 'lltis 
':::, !H c·-.p1;1inrd h~ th'' fHc-t thrit Sl·IH>'i, ltlf' mcist imp(1rl.ant. fir1ar1<c· 
ir,·.I .till iori for· n1ic1·0 and sn.:ill !-.c-ril1• f'ritf•1·pr·isl'!-., rl1i1·:-. r,r,: \11\r· 

i ,;111~ I< ·1r·;1d1-. -\r1ollwr· f•'.J•lar1at ion c-t,11ld b(• thril \\Offif•r1 ~;i.r,i..: irito 
I 0.111 1, Ill'\ 1·n1~f·!'-. <1r-P poon·r· 1,h1·r1 t lir~ st ar·t t lt;ir1 h<.J11•·r1 L.• .. 1 ''-· 1111 c, 
·11·;1rlr·. 'Iii!:-., ltoi-1·\·pr·, c-arinot l"' infc rTf'd fr·on. 011r rlal:1 11111 1,011)1'. 

r · r · • ! 1 • 11 · ,, f 1 ir· I h < · r · d; ii a 1 · c' I 1 "1 · 1< >'II • 

f-: .-. 
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lablt· -i5 .'l:1_ior ~ource cf initial in\·estmer1t I in "J 
--------------------------------------------------

I 
~II CRO I S!:>E ~ISE .-\\c-racc-

--------------------------------------------------
llusbar,d 2-1. 8 28.1 2~. 1 ') - ,., 

~~ .... Other business 23.6 1 ~. 5 I• I ~ :j. f; 
ln!'.tit.ution~ l.i.-1 1 :: • 5 .if .. 

1 5. :·1 . .;.. 
Empl o~·ment I 2. 1 I 8. 8 j • I 1:::. 9 Sa\·ings ~.6 9. -I l :i • ~ 9.9 
Rel at i ,-e/fri enli 7.0 6.3 (; . (.' 6 • ..; Garden ( *) -I • 5 3. 1 (i • (J -I • (J Sale of assets l. 3 3. 1 (I • (• 1. 5 Other 3.8 6.3 (J. 0 -LO -----------------------------------------------
Total :100.0 100.0 100.iJ 100.0 
------------------------------------------------
(*) Sales of garden products 

Chart 18: Source of initial investment 

MAJOR SOURCE OF INITIAL INVESTMENT 

..._lOS 

EQUITY 

DIMA1T/BA8W SURVIY 1880 ON BUSINISSWOMEN 

LOANS 

in.uiuu-
71 S 
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.\i·i'r·o:-.imc.tely 15% said thr:• had rw start-ui-• p?·oh~em:- . 

.-':.!::: f01 thf> re11.aini11g 8:•'}, hith µrot.lF-m'i, iack (•:· C'f!.i·itai ''""'· thf> 
ma,jor· problem in all sectors and affPctPd on a\·eragf- ..;~% of the 
bu!-;i!IPSSf>!' "ith start-up problems. !t l'as most c-om111on in Trade 
( 581. I arid t.hP "Other" sector· ( 61"- I. Lack of customPr·s "a~ a 
handicap in Services (30%), in Food l Beverages 123%) ah~ Textiles 
(22%1. For 20% each in Agro-Business and ih Food & Beverages lack 
of inputs "as most important . 

Table -t6 : Biggest problem in business at start-up I ~r1 %) 

Problem : ..\GfW FOOU SH:\· TXTL THIJE OTllH ..\n:R..\GE 

Lack capital -t 0. 0 38.7 3 6. -t 2-t. 3 58. 1 60.7 -t 2. 1 
Lack customers 0.0 22.6 30.3 21. 6 9.7 0.0 1 -t • 7 
Lack of inputs 20.0 1 9. -t 6. 1 13.5 3.2 7. 1 1I.6 
Employees 6.7 0.0 9.1 10.8 o.o 1-t . 3 6.8 
Technology 20.0 6.5 0.0 5. -t 0.0 3.6 5.8 
Lack of equipment 3.3 0.0 6.1 5.4 3.2 3.6 3.7 
Multiple 3.3 3.2 3.0 2.7 6.5 0.0 3.2 
lietting payments 0.0 o.o o.o 8. l 9.7 0.0 3.2 
Management o.o 3.2 3.0 2.7 0.0 3.6 2. 1 
Transport o.o o.o o.o 0.0 3.2 i. l 1. 6 
Personal problems 0.0 3.2 3.0 0.0 3.2 0.0 1. 6 
Lack of time 3. 3 0.0 o.o 2.i 0.0 0.0 I. 1 
Competition 0.0 3.2 0.0 2. i (j • (J o.n , 

~ . ' 
Business location 3.3 0.0 0.0 J.0 0.0 0.0 0. :1 
Expensive inputs 0.0 o.o o.o 0.0 'J '• !) • (' (1 • ;-; ' . ~ 
(Jt hPr 0.0 0.0 3.0 n.o ( . (. (· ,·\ ... . . 
------------------- --------------------- --··· - - - - - . -

lotal 1CC 100 I~.' 0 ; (' (' I (• .! 1 (I .• ~ , r,: 
• l" 

------------------- ---------- ----------- ·- - - .. . - . 

Sl.<.rt-111· prubl rm;; c! : d I.- t diffc1 !, . .i g ! I i f .i ( .'HI(. l ~ bf' t. \<'(·('II J'llJ'C•: <snG 

11i·b:.a1 Cl l'f'a:o; 1 II D I' bc't '" c:. r£:~ion~~. 
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For the o"ner, thl' income deri\·ed from the business is the key 
pt'rformar.c:e iudicator·. ~uestiun~ asking for· the vrofit usualh fail 
to bring reliable results, either because the bu~iness person 
doesri' t know how muc-t• profit he or she makes, or because he or she 
is not ,..-illing to disclose it to forrigners. To go around that 
pr0Llen1, "e asked the business"•oman for ,..-hich monthly salar~ she 
"'ould be "illing to take on an ir• eresting job and gi\"e up the 
business (see Chapter III.C.13). It would be naive to assume that 
the reported \"alues are an accurate reflection of the true monthly 
income. The income equivalent must be expected to rather o\"er- than 
understate the monthly income, since it must bring an impro\"ement 
for the woman to give up the business. It probably also includes 
intangible benefits such as the pleasure to be one's o"·n boss. 
~hen analyzing which factors influence the income equi\"alent, ,..-e 
therefore do not base the analysis on the absolute height of the 
\"a}ues but on the rank order. Example: Is there a tendenc~- that a 
higher income equivalent coincides ,..-ith a better education~ 

Employment creation has been considered as another performance 
criterium because it is the most important aspect for society. 

In order to substantiate the results, other criteria were used in 
addition. These comprise: the monthly turno\·er, the business 
development and the con tr ibut ion of the business to the fami I y 
income. 

The fol]o,..-ing factors were analyzed with respect to their influence 
on the business performance: 

- F.ducation : 

Job experience 

- Rusinrss 
F.:\.pPrienct· 

- Training: 

- Loans: 

- Husband's Joh: 

a) ~hether the business,..-oman has achieved PSLC 
b) ~hether she has achieved JCE 

~hether she has e\"er been employed 

\\.hPt.her she has been invoh·ed in othP1 
business activities before 

~hether she had recein•d an:• traini11g related 
to her business 

Whether she has e\"er borrowed monr~- for her 
busines!-'. 

\\"hrthPr hf·r· husband hrts an at t rrtct i\(' joh 
(ci,il sPrnrnt, pr·ofpssional in the· 111-j\·atf' 
Sf·c·tor, h11sirH·ssman) 
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Tal. 1 t' -Hi sho1.-s hoi.. t.hrse factors carrel ate i..· it h the performance 
c:r·iteria. The folloi..·i11g conclusions can be dra"n from the table if 
i..·p first do not include the performance criteriuir. "Contribution to 
Fam i 1 y I riconaP ·•• 

Tn KhHt folloKs, "e "ill sometimes use the expression " least 
successful Lu". i nessi.·omen •· . This expression has to be ur.derstood 
relat.i\·e to other businessKomen and Kith respect to the abo\·e 
mentioned performance criteria. It does not mean that a 
business\\"omen bPlonging to this class is not successful in absolute 
terms. Depending on the definition of success, she may ""ell be 
successful. In general, taking into account their starting 
position, also women managing businesses at the subsistence level 
should be called successful since t.he little income they derive 
from their business contributes to reducing poverty. 

Genera] Observation: 

It is striking that the influence of all factors is usually much 
stronger· at lo" ranks of success. \,\hereas, for e:xampl e, 26% of 
businesswomen with no employees are married to a husband "ith an 
at tractive job, the percentage increases sharp!~- to 49% in the 
class employing between 1 and 4 people. From there, only a 
relative!~- modest increase to 62% is experienced in the class 
employing 5 to 9 people. This indicates that (i) the factors exert 
a strong influence on the business performance only up to a certain 
level and that (ii) there is a marked difference between the least 
successful class and the other classes "i th respect to these 
factors. As a consequence, the factors can be used to determine 
whether a businesswoman must be expected to be among the least 
successful ones. 

Education: 

Fduca ti on shoi.·s tht> highest correlation "i th business performarac-e. 
ThP bet t.er t hP \\"Omara is educated, the highrr· her income tends to 
hi-- ;:ir1d lhP mnr" pPnplr shP f Pnrls to Pmplo~-. 

Employment Experience: 

There is a }1igh corrrlation between the businPsswoman's joh 
experience and thP success of her ent.erpri se. \..'om<>n i.-ho han• Pver 
been Pmpl oyPd tPnd to bf' more successful both "i t.h respect to 
incom<> and E•mp]o~·m~nf. genf>r:tt ion. Through "'-Pf·r·irncE' in R job, thr 
i.:omari oh\io11s)y aC'q11irPs sJ..ill~ from 10hich siu• hP11efits in r·unnini.?: 
tH·r oi..n b11siriPss. 
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Former Business Experience 

Gi\"en the positivP employment impact, one would probably expect 
the previous involvement in business activities to sho" the same 
positivP impact. The sample results sho", however, that the 
business performance does not depend upon this factor·. This seems 
to indicate that those who are successful, are in general 
successful "hether or not the~- ha\'e been in\·ol ved in business 
activities before starting their o'"n business. Those "ho are not 
':ery successful do not l~arn from business acti"·ities ho" to 
improve. As a consequence, a thorough assessment of the former 
business is highl~· recommended for those women who quit their 
former business and ask for support of another. 

Training 

Overall the sample results show that training is positively 
correlated with the income derived from the business but the 
correlation is far from being perfect. While, for example, 37% of 
women in the income class I\ 101 - I\ 300 per month had received 
training , only 16% in the higher income class I\ 301 - I\ 500 had. 
This may be due to differences in the type of training , in the 
length of the training and in the quality of the trainers but it 
probably also reflects that what people learn from training courses 
not only depends upon the training course but also on their 
educational and social background. 

The well established correlation between training and the number 
of employees reflects the tendency that the attendance of training 
courses increases with the size of the business. 

The conclusion that the size of the business increased because of 
the training, however, cannot be drawn from the mere existence of 
a high correlation between training and the size of the business. 

Loans 

Th(· fartnr· lo;ins sho"·s a "·rlJ Pstahlishf'n pnsitin' corrPlat.ion with 
the pPrformance criteria. Access to loans is an important fac:lor 
of business success. Loans are often necessary to start a business 
and they are usually necessary to expand the business. Even if the 
business does not expand, the commitment of loans would be a 
success factor, if it helps to stabilize the business, thereb~· 
stabilizing otherwise precarious jobs which is of outstanding 
importance for a lahour surplus society like Malawi. Of course, 
whPther loans wi 11 c:ontribut.e to the success depends upon the 
capabi 1 it. i es of t.he ownPr and not upon U1P loan amount. But it is 
also true that the difficult. access to loan fir1ancing pre\·ents 
\oom<'n from dt>\f>]oping th(>if' entreprE>nPunal c-apabilit.ies. 
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Chart J :1 1 ,q·:·,·!rit iL'rt bc·lhP<·n ri11mlt;·1· ,,r t·nq·l,·: .-.·~· a1:1! JC~ .• 
t 1·;,i11i11~, P01J.•loymr11t, rt11d l.1,~b.-111.!'~ .rot'. 
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DEMATT/IASW SURVEY 1990 ON BUSINESSWOMEN 

m10• 

Husband's Job 

Thf' most striking result is that only mirior diffprences exist 
betwt>rrt most. clasRes but the least. s11ccc>ssf11l class differs 
markedly from a]] others. A much lowPr µerc:P11tagP of the least. 
successful womc>n is marriNi a husband ~d10 has ari attractive job. 

Husband's Help 

There is a positivP corn•]alion betwPen the p<'rce:'lla~e of husbands 
helpin~ in tt1P businc•ss and thP mo.•thly turnon•r· as well as thP 
number of PmployE>e~;. This probably rt>fler:t.s that the bigger the 
business, t.t1P more h11Rbands gpt i.-1vol\"f>d in one, \>a~· or anoth.-.r in 
t.hP bu~iflf'!-.!-., 
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Chart 20 Cor·rp}at ion bPt"'een incom<' equi\alent and Jl'I·, training, 
employment, and husband's job. 

CORRELATION 
between income equivalent and ... 
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lor IDCOlll• eqalYaltDt of L- per lllODtla 

- - 100 - JOI - SOO CJ 301 - IOO - 501 - 1000 l:::::l 1000 + 

DEMATT/BAIW SURVEY 1990 ON IUIJNEISWOMEN 

The mere fact that thP husband help~, ho"ever, does not necessarily 
increase the income derived from the business. As can be seen from 
Table 48, about the same percentage of husbands help in all income 
classes up to K 1,000. It is only in the class "more than K 1,000" 
that a much higher percPnt.age helps. 

Rather than depencJ i ng upon whE-lhe 1· I.he husband hP l pR, t hP income 
derived in thP bmdnrss probably depend!". upon "hat. kind of help 
the husband pro\·irles. Jn or<:IPr to tei::t this hypothesis ;n1d to find 
out which kind of help is most efft•ctiq·, furtlwr data i.-ould be 
nf>cessar~·. 
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Chart 21 Cnr-r-E·laticu b<>l\•een moutliiy !-.:·t!E.·s <i11d .ll"L, training, 
Pmp l oyment , and husbaud 's job. 
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Travel Exposure 

It may be int.(•resting to note that a high corrf'lat ion also exists 
between Uaf' business performance critPria and thP ntriable "Travel 
to otht>r countr·ies". Thf' morP s11c:c·pssf11l I.he- b11sinf'ss"oman is, t.he 
gr-:>ater thf' prohAbilit.~· that she• has bN•11 out.sidf• 'fala"·i. 

Sine? Uac• dirrc-tion of U1r ca11salit~ iR 1111kno\.11 - )Jid !hf• hu!-.iness 
pPrformHracf• c-;111s<' thf· tra\1•! O!" \,,, .. 1111' 1•1·1fonr.:111r1· (arn•in~ othc·rs) 
thr rrs11)f r,f thf• tra\"f'l this f;:ctor· ha!-.'"" hf'f•r1 jpc)11ried 
i n t o t h" I i ~ t o f' f' o !- !-: i Ii l<· s '" r· 1 • !- !-. f;, r · I <. 1 · :- • 



Contribution of the Business lo the Family Income 

..\ suq·1·i!-.ill~ res11lt is the negati\·e c-orrelat.ion bet\•een all factors 
arid lhe performance criterium "Contribution of the business to the 
famiJ~ 11wumr_,.. For example, tht-> hPtt<=>r ed11r<1tPrl the 
businPSS'koman is, the less likely it is that the incomP der·iYPd 
fr·om her husiness constitutPs thP family's mriin iHcomP. This ]Pads 
to U1e c-orwlusion th.<tt the morP s11cces'-'fll~ the husiness1,·om;<:n is, 
ttlP mor·r likel~ it is that hPr· h11sbanrl has ari e\·en hie;hr-r income 
or t hrit her· hnshar1ds inc-om:> anrl her i ncomt:' from a job she has in 
addition to her· husinpss exceed the income from the business. 

Summarizing, tJ,e following picture emerges: 

If a woman has achieved a high level of education (JCE or better), 
if she h.<ts in addition job experience and if her husband has an 
at1 rar-t iYe job, she is a promising candidate for a successful 
female entrepreneur. The latter in the sense that her business will 
provide her with a decent income and generate employment for 
others. Since her income from the business is not the main source 
of income in her family her business can expand due to reinvested 
profits. Though her job experience she has gained certain skills 
useful for her business. She is used to the business environment 
and knows how to solicit support from institutions for advice, 
training and loans. Training and the commitment of loans can be 
expected lo increase the growth prospects of her business as will 
the technical or financial help of her husband. Jn addition, the 
husband's business contacts or his influence in society are likel~· 
to ha,·e a positive impact on h]s wife's business performance. 

If, on the other hand, a woman has not achieved PSLC , has never 
been employed and her husband's job is not earning him an 
attractive income, it will be difficult for her to brake into the 
ranks of small-scale entrepreneurs. Her business is Jjkel~· to 
rPmain a survival or]ented activity. 

ShP \.'ill oft.Pn be cau~ht in a \'icio11s circle. Due to her )0\.- le\·el 
of erlnca1 ion shf' doPs not find "·age employmPn1 iu an en\·ironmPnt 
\.l.i:·~1 ·ffc·r·~ fc1, f'nq-10:;mP1it oppc.rt11riif i0~ .• Slir· thnr<'fcirP hfl~; no 
sa~ings anrl it is difficult for her to get loans because she has 
no collateral, and her husband's income is low. As a consequence 
shP goes into markets requiring little capital to start, but where, 
berRuse of this, many competitors exist, leading to low sales, many 
on cr·edit, and low profits, which tend to be absorbed b~· the famil:.· 
nPPds. 

9i 
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Many female entrepreneurs fall bet~een those t"o extremes and lh~re 
will always be exceptions from the rule. Despite odd social 
conditions a '-"Oman ~ilh an exceptional personalit:y can perform "·ell 
and become a successful entrepreneur. ThP s11rYey results, hol--e\·er, 
clear·ly shm• that, like else"}wre in life, better starling 
conditions 011 a\·Prage lead lo better performance. 

It should finally be noted that a correlation anal:ysis betl.·een the 
factors education and employment and bet"een education and 
husband's job showed that the factors are highly correlated. The 
better the businesswoman is educated, the higher the probability 
that she has ever beP.n empl o~·ed and that her husband has an 
attractive job. This not surprising result demonstrates that 
education can be considered the ultimate factor for success • 
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A~ ___ G_Qn<::l~~j_ons 

I. Characlerislics of l'ema]e Owned Businesses 

FPmalP owned businesses ar<' often rather family businesses\.: t ~. th<> 
"·oman playiri~ !ht-· n:ost ;.c-1.i\"E' par·t in ~i.,. tlli!--ir.•!--'-.. ·1i.;s ft;iioi-!" 
fr·om thP sur\f·:· findiri~s that nf"·ar-1:- ali ti:i'-.!·:.irili'": rllc:uur·a~P thf-• 
"·ornP11 in h(·r· busirwss and nPar·Jy all alsc. Ltil· ir. tht-~ b1isinPss. 

Tl1P \·;· .;t majority of 
( 79'}~ i 11 tht> sampl P). 

as sma]l-scalP (16'}.; 
sampl P ) • 

female o"·npd bus i rtPsSPs a rf• mi c- r·oenterpr j ses 
FP\.\ businesseos o\o.-r1Pd h:-· '-'Onwn are classified 
in the sample), or nlC'dium-scale (6% in thP 

Sample residts indicate that small-sc-ale er1lPrpr·ises ha\P in 
ge11t'r<d not de\·e]oped from micr·oenterpr·i~.Ps but that they ha\·e bet>n 
small-scale r·ight from U1P stnrt. The samP aµplit>s to mPdi11m-s.·d~•­
enterprises. This encourages the view lo look al micro, small-scale 
and medj um-scale ent.repreneurs as di sl i net. sub-groups and not. as 
different phases in an evo]ut.ionary process of business growth. 
As a consPquence, st rate~ i es \-1.'h i ch aim to supi.•o r·L fpma 1 e 
entrepreneurs mus! rliffrr bet\•eer1 micro, sn;all-s"alt' and n.edium­
sca]e h11sinPsSPs. 

Overall, lack of capita] ~as most often considered as the biggest 
problem of ft->malf• O\.\ned businesses. There is e\·idence that this 
predominantly refers to lack of working capit.a] and not to loans 
for business expansion. \t."orking capit.al problems are not 
s11rµJising, gi\"en that. almost 90% of the \.\Omen immediately pa~· for 
purchased goods or sen· ices but 60% sel 1 on credit Training 
courses on business management should thus deal \.\ilh \.\orking 
capital issues more intensively than in the past.. 

I.ack of customerR "as considered b~· bus i nPss"omPri as the sPcond 
most import.arit. prohl<'m. In the s11r\·e)· this \o\iH·: cl«arl) n·flE'r·tpd 
by U1e high pPrcPntage of businesses "'it h (·:.c ess capac it).. On 
a\·er·age, rwar1)· -tfi% could ha,·E- produc-E·d n.or•· \•it.ht.he e~.i:-.tinc; 
f>(JllipmPrit \.\itho11t emp]oyini:?; mon· l•POJ>lf'. :\11 inqinr·tanf rf'asn11 for· 
lad, of cu:-.tomc·r:-. is that "ome11 start i11g miC"r·~, a11d small-slrsl<· 
Lu!:dnt>sses f Pnci to "fol lo"· their neighbor" i .t>. g•> into mad.Pt s 
"here man~ competitors exist. 

It is "'·ort.h mer.tioning that m;.iny "omPn ha\irt~ t-",c·pss c-apacity in 
ttwir· b11siness d11e to lack of customf'rs c·c>r1sickr· 11•'\'t•rtht•lf'~.s l<tch 
of c-apilHl a!-: thrir· biggt•st proii)Pm. 
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2. Fact.ors lnfluPnr·ing the Success of Femalr Enl.rPprPnrurs 

St1lTes~ ca:. lie> ntf_•as11n•d l:'.1- different criteria. f·.Yr· the O\•ner·, the 
irl<"ornt> tit-r·.i,~d fr·om thP business is in general the most important 
!-11;..-es'-' c1·i~f'ri11m "·hr!·e~s t->mp10'.l-·n1Pnt £fPneratin;1 is usua11'.I- most 
imvc:r·t;sr.t fPr Jabour· s1a·1--·1u~ societies likc-- 'la];-1\,i. Hoth c::r·it.eria 
"c--n• usPcJ \d1f'l1 analyzing "·hich factors are important. for the 
SllCCt-'SS (\ f thf' bus j TiE'SS. 

Ed11cat ion is tht> dec-isj\·E- factor for succPss, both \,ith r·espec-t t.o 
emp)o~·ment and the incomP earned by the o-i.ner. The sun·ey c]eariy 
sho-i.·s that the better the woman is educated, the morP people her· 
business usual!~ employs, and the higher her income tends to be. 
The lattPr had been measured indirectly b~- the amount of money for 
,...hich the business-i.·oman "·ould be -i.·illing to gh·e up her business . 

Job e'.\.perience of the bus i ness"·oman, a pri ,. i] eged job of the 
husband and additional capital from loans turned out to be other 
success factors. 

Whether and to what extent loans improve the business performance 
depends iri the first place upon the ca:rabilities of the 
businesswoman. Taking this into account and the finding that the 
factors "Job Experience" and "Husband's Job" ,...ere highly correlated 
with the le\·el of education, it follows that "Education" is t.he 
ult.imate factor of success. 

Thus, the improvement of the education of women (it is estimated 
that i0% of the Malawian women are illiterate) is of utmost 
importance if one wants to increase the number and to improve the 
performance of female entrepreneurs. Training courses, seminars, 
workshops, consul t.ancy etc. can assist female entrepreneurs but 
they cannot substitute formal education. 

The potential success factor "Training in business related fields" 
sho'-'Pd a positive but not a strong correlation "ith business 
performanc:P. An explanation would requirr an in-depth anal~sis of 
t.hf' diffen•nt training coun::es, -i.·hid1 "·ould gu twyond tl1f' gc-01•,· of 
this stwi~. 

Tl I"" irr.po1·ta11t to t.al.P n<1f .. of thr bi~ ;r11• l>c·~ht'C-ll th1· r.1:..1"­
e11lrevrerwur:s at t.he Lottom of thE' ~calf' r.Hid tht' l'P!->t or thP 
businesswomen. \\ith resJ.>f,c:t to the factors correlated with suc:<·ess 
i 11 business, "upper cl ass" mi cro<mtrcpreneurs have more in common 
with small-scale businesswomen than with the "bottom" 
microentrepreneurs. 

1 ()( J 
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B. Rt-commcradat.ions 

Thf· f,J}lo\•iu~ l"E-'Cl:mr.1£-11d;itions ar-e La::;ed upon the Slll·\ey results and 
take ir1to account "·h;.t has beer; le;irried fr·om contacts \,itl1 
lH1siue~s\,omeu "·ithiri DUJ...\TT's BAS\, _pr·oj(( t. 

l. The Need t.o Di fferenliale 

Strategie!:; to promolt female e11t reprene11r:-:. should different iatP 
be>t"een: 

a) survival oriented businesses , 
b) small businesses (micro - and small-scale) above the 

subsistence level , 
c) medium-scale businesses. 

The necessity for this classification arises from significant 
differenct>s "ith respect to: 

the number of businesses within each group , 
the educational and social background of the female 
entrepreneurs , 
the size and gro,..th potential of the businesses. 

The differences require separate approaches for support programmes 
in order to be effective. (It should be noted that the definition 
is not identical with the definition of micro, small-scale and 
medium-scale enterprises, given in Chapter III.A.2) 

The first group is the largest group by number. Most women in this 
group are entrepreneurs in order to survive in an environment which 
offers fetr.· employment opportunities. The group wi 11 in general 
consist of microentrepreneurs with a relath·ely low level of 
education (PSLC at best) , who have usually never been employed, 
and are married to a husband who earns only a little income. The 
business will typically have no or only one employee and could b~ 
describen as survival oric..nted acth·it~-. 

The second group comdsts of the otr.·ners of smal I-scale enterprisPs 
and those female microentrepreneurs whose busin~sses are not merely 
subsistence oriented activities. The majority of '-"Omen in this 
group has at least completed primary school education, many of them 
had been employed before starling the business, and they are 
usually married to a husband whose income is above average. 

The third grouv comprises medium-scale entervrisPs and small-scale 
enterpr·ises close to th<> ent.r·~· lt•vf'l of mPdium-scale. Thf' groui• has 
L~· far tht· smalle~d numhf'r of m<•mbf'rs. \\"omf'n in this ~roup ha\·f' 
usual]~· coml'lr·ff'd secor11iary srhool ed11cati0n, ha,.,, been PnlJ>lo~·,.d 
LPfore slrtr·t ing fh(• b11sin<>i,..!-i, ;i11d ar·p mar"l'i<'d lo a c:ompar'1f in·!~ 
'-"<•alth~ huslia11d. 

I OJ 
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Assist;.ric.-- to ~Ur\ i\cal oriented micr-0P:1! r-t:-i rf'r.~·,:n.: ,~: i r ir;.::-.r i!:­
bas.:·d vii Pyuity grl•Unds. It is ar. in.j•0r·tant element in a 
dP\·elopme11t strate&~ aiming at the allt•\i<t~iori of po,·t-rty and thf' 
intP.,:n-;t;,,,, :.f \,or.,~;, iu c:IP\PlopmEnt. 'i£"i;;!•"!"" in thi'- gr-0111· 
cur1~tillllt• by f;sr lt1E' biggest proportion cf l.usiness~omeh. Though 
at th"" indi\ idual len•l, microenterprises rm1-lo~ ~ignificantl~ less 
peoplt." thau smiil !- and medium-scale entPr·1·1·ise~, tl1eir tctai 
employmt'Hl impcict can be expected to be highf'-r, Fspe>cially if ora.-. 
ir1clud('s the busir.ess"oman and helping family members. Assisting 
microenterprisPs can thus have a considerahle employment impact, 
be it through the creation of ne,..- jobs or through the stabilization 
of existing but ofter. precarious jobs. 

of incom<> 
is today 
see that 

The important function of microenterpr~ ses in terms 
generation for those •ho would otherwise be unemployed, 
widely acknowledged (Stearn, 1988). One must, however, 
the entrepreneurial potential of women managing survival 
microenterprises is limited by their educational and 
background. 

oriented 
social 

Including women into mainstream economic development requires that 
assistance is not limited to the survival oriented businesses. If 
it is a national objective to increase the share of women among 
Mala"·ian entrepreneurs, then this w i 11 be only achie,-ed if the 
start-up rate and the growth rate of female owned enterprises is 
higher. In other words: on average, women have to do better than 
their male colleagues. Entrepreneurship de,·elopment programmes ha,·e 
the duty to identify and assist women who have the potential to 
excel. Therefore, there has to be both, assistance to sun·h·al­
oriented businesses and assistanc~ to growth-oriented businesses. 

2. Fields of Support for All Small Businesses 

Though support programmes will have to be different for subsistence 
oriented businesses as opposed to smal 1 businesses abo,·e the 
subsistence level , there are common fields of support t.hich will 
be discussf'-d first. 

2.1. Access to Credit 

In thP survey, lack of capital was most often mentioned by micr·o 
and small-scale entrepreneurs as their biggest problem at start-up 
of and, together with lack of customers \\"as the main prob} em 
thereafter. 

The reason~ why it is difficult for small businf'sses to obtain loan 
financing from lendi11g in~.titutions ar·f' manifold. A!=iked t.·h~· the>y 
had J1t>\"e>r· bor-ro"·ed morip~·, t.~·pical ans"·er·s "-'Pre ''..\fr.clid t.o horro"" 
(28'}~ of micro<'ritr<>prt•nPurs) , "Don't kno"· hO\, to go about" (16~.) 
and "Tr·it-d li11t dinri't gpt it" (13%). Thf• la~t ar1~1.-r·r· n·flf'<·t'"° that 

102 
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t-: ;,. ; lt•11d1r.~ itn-.t it ut jt,11!- <11·.- u!-11<d I:. root :.,,,,.,, t0 fir.aro.·r­
!!,i, I• :"!11d ::.m:1! i-"< .. 1 •. er1trt-pr·rnPur·~. ThPir- small need n.ake-s loan 
administ rit! io11 <"O!-.t )~ lH1d lack nf c0! latPraJ :u1ri absPncc of pre.per· 
r.-ror·J:.,. p11!!- tt.e 1·ro\·ision of c·rt·dit!-. to microe11trepr·E-11e-1n·~ at high 
1-i~ ~- Th•,.,. i :~, hntd \•·r·, PJ..-o;i1 .-,;.:·; r.~ '"·l't'r-;•·11• r fr,,:: ot h<":· 
c-0111.t r·i(-. c-1,;.J }P11ging tht> cori\ent ior.,,: "'i~<lon. that n.ic :·c., <ii••! smc.l 1-
~ca)P tu! rT1•rt•11P11rs "-011ld not l1P rt! iaLlt=- hi-tril,iug clients .. The 
~lice-.-:-!- ,,f ti .. · lir;rn,r-Er• J~:::.I 111 h<111:;;l<1:lt>:-:t, 1s p1·cb;1lol~ tht- m::.st 
<J11 t ~ t it r, d i r 1.. P ~-a :r• 1-• l r· C :•. ,, Y" n 11 !-. , I 9 H 9 : • 

Thf rt· ur•· SP\£"-ral premising inr10\at iora!'. or. the .,.-a~ in ~!alat.-i to 
over~omP these problem~. ~lDZI Fund ha~ started t~o pilot projects 
of loan savings club~ targeting at the rural poor ~ith a concept 
influenced b:r the Grameen Rank in Bangladesh. \i\ith a nation"idf' 
implemE>ntation, a largf' number of female microE>ntrepreneurs should 
be able to benefit. SF.DO~t has started an expansion programme "·ith 
rural field offices to fac-ilitatP the acces!;' to credit in rural 
arE>as. Tt.r \i\on1en's \\orld Bariking is in 'Lhe process of setting up 
a loa11 g11,11a11ter sc-liPme fo:· ft.'m;;}p entrepreriP11rs t.:ho othertdsP 
...-ou}dn't gPt loans from Hanks. 

2.2. Identification and Promotion of New Products and Non­
Traditiona] Fields of Business 

Information on product diversification and non-traditional fields 
of business is of importance because micro and small-scale 
entrepreneurs tend to "folio~ their neighbor", i.e. go into already 
existing businesses, as indicated by the sample result that they 
considered lack of customers (together ~ith lack of capital) as 
their biggest problem. 

The promotion of poultry farms is an example of a succpssful effort 
to promote non-traditional fields of business. The survey sho~s, 
ho"ever, that it was not very ~ell coordinated "ith the supply of 
chicken feed. !'\early all engaged in poultry raising complained 
ahout shortage of chicken fE>ed. 

Product!'> suitable for 1•roductiori in micro ancl small-sc-alP 
entervri sr!:' should hF- basPd on \" i l lage crafts found in ~1'1lat.-i (such 
a:-; pottrr~, and mat n1al-.i11gl arid 11sf' local ra"· m;.tE>ria]s. They 
should tar·get the markE-t of thf' higher income bracket possihl~· also 
outside Mala"·i in ordE>r t.o induce a flo" of resources to the poorer 
segme11ts of the ec-onomy. A success example for such a product ar~ 
l\f"nyan hagF made from sisal, "·hich are sold nc"· in E"·ery small to"'n 
i ra F.11 ropr. 

Fe>r- ,\~n,-B11sines~f'~., it m.<\:• he 1o.·ort.h"·hile examining thr prosprct.!-i 
of high \;sJ11,. lo\<· b11Jk vr~Pt.ab](•H rind plant~: for· export (~Hrlic, 

~ini.u·r·, c-1.iliP~ .• slnndwr·1·i"'"• floi..-pr·i-;). Fea~.ihilit~· SturiiP!-. ~ho:ild 
hf pn·1•ar-1·d or1 tllC' suit;illi)il~ of ~oil a11d clim;ll(' for fli(· 

ird11.d111 I io11 11f """ \·t·i::(·f;il.J1·~. 111 1.Psotlio, k!-.~·;1111i.::11!-. c·1illi\ill i<111 
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\,,,:..; j :1: :·c,;:1.·t·d i ti COllllf'-C I. i 011 \,it It S:f' t t i Ii!.. !I}• l Ii•· 
\d,ich t.11:, !-. tlit- \·Eget ables from small l" 0du~·f-1·s 
ca11rtPd 1·1·c,d11ct to Eu1·01 .. e. 

H;t~l'thc.• Ca1t11f-ry, 
and ex}-lort s the 

:\eith.-1· n.icro nor s:mall-scale entrepreneurs can be expected to comP 
up ,,jtlt p1·opos<ds for suitaLle p1·od1ic:t~- due> to tl.eir distc.r.ce tc 
lltos< markets and differences in tastP. Therefore donors can come 
ir, 1o:itl1 consultancies and market studies to idenlif:- type and 
pr·opt·r de!-.ign of such type of products in order to reduce 
comv<·t it ion a11d O\:ercome t.he problen. of lo\..- purchasing PO\·:i?r in the 
traditional markets for microentrepreneurs. ~!any feasibility 
studies ar·e already a\·ailable at \·arious ~linistries and 
Institutious, but the information has not reached those Kho could 
actually use it. ~ays to disseminate information could be through 
the radio, in the form of promotional seminat·~ or demonstration 

• units. 

2.3. Marketing Organization 

Setting up a marketing orgauization for prodacts made by small 
businesses is important for increasing their sales, aboYe all for 
businesses in rural areas. There, the purci1asing poi.;er is general 1:­
lo"' and in the months before the harvest Yi rtual 1 :-· dried out. 
Population density is lo'' and the "'ay to the customer far, time 
consuming and expensive. Business is best "·here t.he mone:-· is. The 
marketing organization should collect the product manufactured by 
microentrepreneurs and deliYer them to markets and shops in to"n, 
possibly also expo~t them. It should also control the quality of 
thP products and create a positiYe image for products made in the 
Yillages in Mala"i. Implementing agency should be either an \GO or 
a self-help organization of entrepreneurs. 

Inst.it11tions should also ensure the representation of small-scale 
business,.:omera al trade fairs. 

2.4. Tmpr·oving the Procurement. of Equipment. and Raw Materials 

Otli<'r· tlirir. pr-oduc-er!-. holding a m;u111facturin( icPr1c-c, "-,.mC'r1 ir. 
mien·- arid sn;nl 1-scalr t>rit t>rJ>rjsps do 11ot };;.,\-.-· t hf· pi·i' i 1P.:;• of 
bu~iu~: ma('lii11er~· csnd f'(j11jpn1(·11t ftS "~·11 ;1:·. 1·;11·. r;.;ltt1·i;il::- 1.it!1 
red 11 c I. i o 11 o r f". f' mp t i o n o f t a '· a n d d 11 t. ~· . Th i s p 1 1 t s m i c r o - a n d ~ma l l -
sc-a)t> producers '.-ithout a manufacturing lic-e11c<• ir1 a disad\·antagr 
to J ic·p11c-Pd produc(•f'!-~. T"o f>xamp]es: \.\omf'n in Tai 1oring \ISP to a 
lan:;e ~:..t(•lll n,.,·jd \\hiLPhearl mr:teria]s. Ho"f'\f'r, they cannot bu:-· 
11.P mrsl<·rial at fact.or~ pr·icPs but. ha\·e to pa~ :35% surtax 011 it. 
Small l'"'-l;111n111t!-: ,,ho t.'flnt a frf>P2f'I' 01· fridgt> \>ill ha\·<' to makP 
m1 ill\f•:•.lrn<·ril of a minimum of K -t,00(1 d11f' lo hi'th import taxf's a11ci 
hi~h pr·ofit ma1~ins in Tr-ad(•. Supplier·s 11!-'11all~ are n~it "·ill in~ lo 
giu• di~.c·rn111t to i11di\·jd11al sm;ill c-ustonif'J'!-.. It i~·. tl1Pl'Pfon· )pfl 
to th<· im;1~i11af ior1 of th(· (iu\·f'1·nnwrit i:.11pj 1nrt iw-.t it11t ion!-- to com<· 
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lit-· 1,itL <: s,·l1t>r.i,· 1d1ic'.1 ca11 reduct· tlae cos! uf eyt;iµm.-nt ar:J ra1,· 
mater·ial if :::~.Pd fo1· pr·oducth:e puq)OSt'!-. i11 micrc- au.: sm.:tll-scale 
e11te1T:·!s .. s. 

2.5. Rrducing Energy Consumption through Conservation Measures 

ThLugt. not e:..:1-11icitly mE-11tio11ed b,\ ariy h·•~ir.essi-·0man in the sa;nr>le, 
a common ar·Pa of interest is the mere rffic-ier,t use of energ~ 1,·J1id1 
1•ou1d reduce considerably the production costs cf many businessPs. 
This concerr1s abon• al I bHsinesRes ir1 th£:> sec:ors .-\gr·o-Industry, 
Food A Bevprages, Services and "Other" . Brick making and salt 
product i 011 (sector: "Other" ) are outstanding examples of processes 
~ith enormous scope for reducing energy costs. (sing energy more 
efficiently kould not only benefit individual businesses but the 
society as a "hole by reducing the pressure on ~!ala1.-i 's forest. 

3. Particular Aspects of Support Programmes for Women in 
Subsistence Oriented Businesses 

3.1. Institutional Support 

Gi \-..en the large number and "·ide dispersement of "'omen in 
subsistence oriented businesses, a support programme has to be 
village or community based in order to be able to reach a 
significant portion of these women. !\GOs and grassroots 
organizations are best candidates for such type of programmes. To 
learn from experiences in other de\·eloping countries, exchange 
programmes of grassroots organizations "'ill be ~orth"hile 
considering. 

Assistance could also be provided through institution building of 
organizations formed by entrepreneurs themselves, like the Xational 
Association of Business~omen. 

Pro~rammes Ruch as DE~ATT's RASK, targeting lo assist individu~l 
busjnes!-a•omrn should 11ot address the group of subsistenrt"' 
ent1···~q·,'111·11n-. sincf' tlwir budget alloks tl1e-m to a~.::-:i:;;t. cnb n 
fairly small number. For example, the annual target for DPIATT's 
BASK is 90 \\omen assisted If they were all in the group of 
subsistence entrepreneurs, the assis.tance '·•ould still bf' onl~· a 
drop in the bur.ket, besides being selecthe on hardl~ ,justifiable 
grounds. 

3.2. How lo RC'ach t.hr Target Group ? 

Ti1l,i111,; into rl'<"Ollnl n.,. \';\'."f n11mber of t.omc·n niPIH<lg'ln~ subsistence 
or·if·:d1·cl 1·11:-.ilif'!-!-1'!- arid thr·ir· Jimilf'd mohilit~ ci11£' to thPir· other 

l 0:. 



n'-;·<·11.•.:!1i ! it 1c :-., !"11.i.•i,•·.n t programme~. must c.ome lo i..-cmen and not the 
\..oH.<:. Li tlw 1q·0:.;.:·am!l'.-·. Training could be in the form of roving 
workshops or 11obtle consultancy services. In l\en~·a, mobile> training 
tmits i..·ere introduced to disseminate information and skills 
n·quin·d fo1· tlac> 1•:·od11ction of impro\·C'd sto\.E'!= (sef• Cari·, 1989, 
r.11:1. 

3.3. Conlenl of Training Courses 

Given the> educational background of the "'omen and the- fact that 
lhei r businesses are small b~- any standard, assistance in business 
management should only address the very basics and it should in 
particular he related to the day-to-day needs of the "'oman. 

• Accounting is considered not to be of importance for this group 
(see also Harper, 1989, p.179 f). The woman may not be able to 
calculate the profit but that does not mean that she makes no 
profit. ~ost ~omen will,and those "'ho do not "'ould probably neithPr 
do by keeping accounts. 

The survey results indicate that assistance should focus on ~orking 
capital issues. 

Training prograaaes have to accept the limitations inherent in the 
b~ckground of their clients rather than being too ambitious. 
It is doubtful whether a larger number of no"' self-employed micro 
entrepreneurs would be able after "'hate\·er sort of training to 
manage a small-scale enterprise "'ith a couple of employees. 
~hatever assistance provided has to have realistic goals and these 
might rather be stabilizing at a current level and giving 
assistance for survi"·al rather than ha\·ing the business gro"·· 

3.4. Eliminating Areas of Conflict between Government 
Administration and Microentrepreneurs 

Jt is hcl iP\Pd that microrntPrp1·ise~. in the inform;il sect.01· i:tre 
!-q•rt·<Hlirag d£•spitf', not bee-au~.£' of Go,·ernment int.ern;•ntio11. ~lost 
niic1·ot>ntn--p1·r>11P111·s i:tt·P 11£-ithPr rPgist.ered no1· licPllCP-d. Th£>i1· 
pr·c,.Jtwtin11 <sr·fj\·it1t•!-. nn• lt1t•1·pfon• c-orisid<'red illPgfll b,· tt1P 
autlioi-i ti f'S }>ro,·ok i 11~ c·onfl icts bet"·een them and thf' 
mi cro£>nt r£>prenrurs. Examples: Supermarkets \.:ere a con\·eni ent 
ma rkP ti 11g out l Pt. for man~· \o:OmPn producing mandas i , samoozai:; and 
cakes. Recently they have been advised not to buy from non-licenced 
p1·oducers any more for hygiPnic reasons. For the same reason, 1.omPn 
!>£>lling thesP products br t.hP roadside arP chase>d a1;;,~· and thc·ir 
good!:> an• confiscaf.pd b~ City lounci} OfficPrs. 

ra r t if'~. 

tc, find 
I C"f'flC"<•. 

iritf·rc•sl<'d ir. th1' s11pporl tn mic-roP11tr1·pn·raP111·~ sho11)d tr·~ 
k;t~·s ho" k'nmr·11 ra11 c1\·prconH' thr b:trTit·r·s to r·p1·f'i\1· a 

In r. 

111111111111 11111111111111111111111111111111111111111111 111111 11111111111111111111111111111111111111111111111111 I 11111111111 1111111111111 1111 111111111111111111111111111111111 111111111111111111111111 1111111 111111111111111111111111 111111111111111 111111111111111111111111111111111111111111 11111 11111111111111111111111111111111 llll 111111111111111111111111111111 I 



4. Particular Aspects of Programmes for Small Businesses wilh 
Growth Polenlial 

4.1. Institutional Support 

The P.'\i!:-'.tir1g support institutio11~ for· sm:il; a11d medium-scale 
er1tre11rene-ur~ are bel ieH'd to Lt> adequate t c• integrate support for 
female eutreprent>urs from "upper class" micruentrepreneurs to 
medium-scale in thrir· sen·ices. "l'pper class" micro and small-scale 
business"·omeu should constitute the main target for act i \"it ies of 
DE~ATT's BAS~, "'hile medium-scale businessKomen should preferably 

• be integrated in regular support programmes open for both sexes. 

4.2. Content of Training Courses 

Group Training Courses for female microent repreneurs and smal !­
scale businesswomen "'ith growth potential should be held to U?grade 
their skills with a \"iP"' al finding ne"· markets, reducing excess 
capacity and expanding the business. 

The training courses should include: accounting "'ilh emphasis on 
what can be learned from the accounts, marketing, financial 
management including customer credit and loan application, and 
personal management. 

Courses should combine technical and business aspects possibly 
through joint programmes of technical training ins ti lutes and BAS\\, 
as is suggested for a UNIDO programme for Women in Food Processing. 

In connection with training programmes, female entrepreneurs should 
be sent on attachment to bigger companies engaged in the same type 
of production in order to improve their technical skills. A major 
effort is required by Training Institutions, and the Go\"ernment to 
win companies for that idea since they usually fear to raise their 
0"·11 compel i tors. 

Concerning technical skills, other countries also had encouraging 
experiences "'ith programmes "'hich concentrate on a single sector 
and seek lo JJrovide var~dng degrees of assistance to existing 
entrepreneurs "'ho ha\·e clearly identifiable problems ( sP.e Carr, 
1989). 

Ttlf' rolP of t.hP hushand in the husiness should be f'',plicit)~· 
incorporated in t r·aining programmf's gi\·en thr fact that most of 
thrm hf'lp t.hPir "·h·es in business. 

Thf· !-c·lc·ct ion of 
a~~:c•ssn.Put <> f I h1· 

c-andid.:ttf's ~.lw11ld bf• ti;isc•rl on m<·rit 
Pritr1·p1·1·nc'll'"ial capacit~ of Uw "·omf.111. 
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Tn1irii11~ 1'1·og1·ammf's should seek a~ homogeneou:o-- a group compositio11 
as possible in order to be able to target the r•eeds \·ery 
specifically a11d maximize the benefit for participants. 

4.3. Sectoral Preferences 

Si11cP pr-ofit is the source of self-induced grohtl1 of a b11sinrs!", 
emphasis should be on the profitabilit:y of the business. Sun·e;:.­
data indicate, that Agro-Business, Trade a11d Te~.tilEs dirl 011 
a\·erage better than Sen·ice, Food E.. Be\·e1·ages &.lid the SE-ctor 
"OthPr", but there are more and less profitable· businesse!= in each 
sPc:tor. 

Of the more profitable group, Textiles has the advantage of having 
a lo"'er capital labour ratio and using skilled labourers, t.;hich is 
p&id better "'agPs. It also develops skills Khich can be used for 
manufacturing, ft'hile most tailoring businesses today are basicall~­
sen·ice businesses producing on order onl~- and \o\ith material 
supplied by the customer. In the sample, Textiles had the highest 
share of microenterpri ses, and many were operated by ,.-omen as a 
si~~ business along side formal employment of the owner. If they 
have the drive to go into manufacturing and diversify their 
production programme such as adding home textiles and toys, there 
is scope for developing this sector. 

Agro-Businesses has already recei\·ed a lot of promotion in the 
recent past, but there is potential in developing other businesses 
than poultry farms. Trade has the disadvantage of requiring high 
cash investments and creating little employment. An explicit 
promotion is therefore not recommended. 

Food & Beverages is the sector with the highest share of survival 
oriented businesses due to the low entry cost. However there are 
also some bigger manufacturing businesses in that sector, and given 
the high prices of imported and even locally manufactured food 
products in Mala"·i tl.~rP is scope for further expansion in 
substit11ting impor·ts such as fruit juices, cheese, sausages. 

Tl1r "Other" SeC'tor has the highest employment impact., and besidPs 
that i11c-Judf•s more n1;,11ilfac-t11ring acth·itiP$ th;iri t.h( othpr· s£>c-tor$, 
such as furniture product ion, ceramics, soap making, brick and 
tiles production. 

As evident from the benchmark data base, most businessKomen are 
engaged in Textiles, Sen·ices and Trade, and onl~· fe"· in 
~fcsnufacturing. \\"it.h the intention to ope11 tt1£> door for "·omen to 
industrial aC't h·it iPi-;, training programmes should give preference 
t.o women in Manufacturing. 

1 OP. 
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5. Support for Women in Medium-Scale Businesses 

Support programmes fo~ medium-scale businesses must in general be 
m11cli n<•IP tailorPd to the requiremf'nts of the indh-idual busines~ 
thar1 tlw programmPs for the other groups. ~tuch of the assistance 
kill be in the form of individual consultancy. 

Gi\·en the small number of medium-scale business,.:omen and their 
educational and social background, these ~omen can well be 
integrated in regular progr .mmes of support institutions in the 
small- and medium-scale sector, ~hich should seek a fair 
representation of both sexes. 

Usually these women are better in identifying their problems and 
needs and also in soliciting support. However, also problems tend 
to get more complex ~ith the size of the business. Women in this 
group are pri\·ileged compa: .?d to small- scale and 
microenterpreneurs but they are still small in absolute terms. For 
the advancement of women in society it is very important to have 
women represented in the business community, since they can be role 
models for others. 

6. Aspects of Support Programmes for Rural Entrepreneurs 

Women tend to go into production of goods and provision of services 
they use themselves, satisfying the needs of their 01.:n class. There 
is definitely a high social benefit from these enterprises 
satisfying the needs of the rural and lok- income population. 
However, these businesses do not induce a flow of resources to the 
backward areas. Due to the low purchasing power of the rural 
population who is at best partially integrated into the market 
economy, those businesses often cannot materialize economies of 
scale and therefore remain at their micro level. 

The !P·o"·th impact in the rural area "·ould be greater if goods and 
s~rvices could be produced for a higher (urban) income class. This 
would lead to a f)o\o.· of income and finall~· a flo\o.· of goods to the­
rural area. For such a strategy to succeed thP follo1dng is 
required: 

a) Identification of products and services for a higher income 
segment of the economy or an outside market that can be 
provided with ~he resources, material and knowledge available 
in rural areas. 

b) TPc:hn:ical assistance to meE-1 the taste anrJ qua] it~· standar·ds 
r·t:•<111 i rE'd. 

c ) .-\ s s i s f. a 11 c " i n t h" m ;1 1 · k 1 • t i 11 ~ o f t h 1 • p rod 11 c t s a s d " s c 1 • i lw rl 
1-1 bo ,. P • 
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7. New Business Development Programmes 

\e\." Bu~ i 11ess De\·elopment ( \BDs) ProgrammP~ cor.duc-ted ur.•1Pl" t i1P 

Bl.SI\ESS :\D\"ISORY SER\"ICES FOR \.."O~IE\ should select i..·omen i..·ith the 
best. potential to become successful entrepreneurs i11 smaL- and 
medium-scale entt:>rprh•es. The factors i~olated from the sur\·e:- d<tta 
as correlatin£ Kell i..·ith success slioul.i hE- co11sidf>red. Sp» ial 
emphasis should bt.• put on the er.iplo~•ml'nt P~-.periencC' and the ski1ls 
"hich U1P i..·oman can bring into the busiuess. :\n:y pre\·ious busine~s 
experience has to undergo rigorous screetting. 

One form of NBO programmes should be combined "ith the prowotion 
of non-traditional businesses and ensure that participants ha,·e 
access to a credit after compieting the training. 

Another strategy should promote vertical integration, ~eaning 
training \\omen i..·ith existing businesses to start a ltE-\, busine!:>s 
"hich is related to the old one. 

Yet another strategy of this type of programme could address "omen 
\\ho are presently employed and i..·illing to gi\"e up the job for 
starting their O\\ll business. In Ghana, such a programme is linked 
to an early retirement scheme by the go\"ernment (The ~orld Bank, 
1989). While these groups belong to the relati\"ely more pri\"ileged 
part of society, the benefits in terms of income generation and 
gro"th potential would bE substantial for society. 

8. What should be Different in Programmes for Female 
Entrepreneurs? 

Many of the proposals for support to female entrepreneurs ~ould 
also benefit male entrepreneurs. ~hat is different the11 in female 
entrepreneurs other than ha\"ing the op~osite sPx ~ 

i) Women possess less assets than men and are, consequently, more 
dependant on lending ini->tit.ut.ions than m<'n. Tl.c-:· a1·p 11s11a11: 1101 
hc>irs of famil:· \..:f'altti. The husband is cor1sid£·1·f'd to tw ttw O\dH'l' 

of all household items, and if he dies, his famil~ "·ill cor.ie a11d 
coll£>c-t. furniture and other boods of nduf'. l1iomen usual}~· don't 
earn an i ncomP from "age employment. Therefore it is di ff ic-111 t for 
them to gC'11erate scs\·ings i..·hich c-011ld Le im·estf'd in fl buRinc>ss. 
Ther ar·t· ther·f·forf> mainly depPndant. 011 tliP li11sba11d (25% i11 th<' 
samplt•) ar..I lorim.; (22%) from the fcimil:· or frie11d!' or· lendi11g 
inRtit11tior:s. Jla,·ing ric1 a~~f'ts, no S<'t\·ings ;arid r.o !-.... d;ary mak<'!- it 
d i f f i c- 11 1 I l · • o lo t ;, i 11 l <lf1 w- f r ·om 1 c• n rl i r: ~ i r, c; t i t 11 t i (J w-. • l :-~ 11 a : 1 ~ t h ' 
h11sbar1d i!-' 1"1··1•iir<'d lo f111wl io11 ;1!-. ;a s,:11a1·.11itor f<q· a loa11 gi\·(·11 t« 

!ii'.~ 1•if1·. Condit.ioni-> of ]ending inRtit.ut.ions should t.akr t.hat 
disadvanl.ag<· into ac·r.ounl nnd hf' more• flexiblf' in t.h<"ir approacJ1 
to wonH•r1. Hanks !-'hould opc•ratC' vPnturc· capital funds, which can tw 
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givc'11 a!-' sm;d l loans without. collateral requirements lo women. 

i ! ) \.: i I L ! i • • l 111 --. I rn n.: Lr i 11 g i 11 g j 11 n. :--, ~ • '' f t hr· ca 11 i t ;-, l i 11 \.est r .J i 11 

tli; t·,·-i1.e~'·• c·:· bf·i1.~ g11arr;r!!or fcir a ]Ortli, it :iR 11ot surprising 
tL::! ftt· h;i1 e:'.t•1c~!-i,~ his i11f11i£=-?1lt--- oz, tl1t- business. ~10st 

L:1·-.i1w:-..-.t' of n.::rrifd \,·omen should the1·efore be r·egar·ded as family 
busi r1c>ssps rat.her than women's businesses. Support schemes for 
f(-1;.:dl e1,t1·t-pn·r,.~:1r!-: :,,.J-.ould rE'flect tLat situation. Course contents 
should cover t.hC' distribution of responsibilities in t.he business, 
and the husband should be included at some stage in a training 

iii) Additional responsibilities of a woman limiL the growth 
potential of her business. The family and the business have 
competing demands on the time of the ~oman as ~ell as on thP income 
from the business. Other than male entrepreneurs, who (according 
to RE . ..\DI, 1989) spend in general mostl~· all their time i11 business, 
most ~omen cannot devote all their time to the business. Given the 
freq11ent instabilit~· of marital relationships iu ~:ala\;i (3lmost all 
single entrepreneurs have been ~arried before), the ~oman is left 
to support a number of dependents as the husband \;j thdra\\S the 
finar.cial support. This often contr·ibules to the depletion of 
Korhing capital. Assistance should be given to female entrepreneurs 
in ho~ to divide their resources bet~een family and businesses, and 
ho" to protect the business as a source of future income for the 
family from depletion of Korking capital. 

iv) Traditional expectations on female behaviour and the concept 
of the role of Kamen in society (see Hirschmann, 198~) does not 
encourage the qualities ~hich are usually souglit as characteristics 
of successful entrepreneurs, such as to be assertive and outgoing. 
traditionally women are restricted to mix freely with men, a fact 
1.t1ich also makes entrr in the business sector difficult. Training 
should include achievement motivation and confidence building. 

9. What. Should Not Be Done 

F1·on; t~1f• side of fem;ile entrepr·enPurs il is somf't imes dr·mandPd tl1at 
t ht Go\ E:'r·1,n,(•n! should idPnl i fy a good 1nodt1c-t and reseru 
p rod u c t i on s J"i g h t s ex c l u s i v e 1 y f o r 1.· omen • G i v en t he h i s to n· o f 
protected markets in ~ala1.·i, it is not all that surprising to come 
up 1.·itti such an idea. One could also use the infant .industn· 
argumPut to justify such a measure. Ho1.·e\·er, since from experience, 
prot f'C t.ed indus1 ries tend t.o ha\·e problems lo become efficient. at 
ririy stflg£•, 1.·e do nGt fan>11r this idea. Small- (and medium)-scalf' 
b11!-.it1f·ss1.·oni£•11 !-..l1011ld not tr~ to get spc>cial pr-h·i]eges he>ca110.:e tl1e~ 

ar1· ,,c,mr·ri J.1.t thPy should he· he·lped to hr integrated ir1 c-ommPrn· 
;111d ir1d11!-;t1·;- a11rl ],•an1 th'' 1·11]rs of l.t11· ~ar.10 111 a mal"l-.PI f•co11omy, 
'"'-'.· n•·c·<·J•I tl11 c-hal ],·11~< of con!J>f'I it ion arid the· rH•f:'d to It£• 
i lllll•\ ;.t i ·. f•. 
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The Nat ior1al Co111mission on Won1en in Developme?at was created in 1984 
in response to the UNITED NATIONs Decade for Women (1976 - 1985). 
Its main mandate is to work towards the full integration of women 
in developffient, and to make concrete proposals on strategies which 
ensure women·~ effective participation in development. NCWD has 
specialized comruittee~ for properly carrying out it~ objectives and 
aruong these ie a com111ittee for Small- and ~edium-Scale Enterprises 
and a~other one on women in employment. The Commission was involved 
in setting up the BASW project in DEMATT and is now a collaborating 
institution. Presently it has a role in setting up WWB (see below) 
and the BUSINESSWOMEN"S ASSOCIATION of Malawi . 

7. WOMEN·s WORLD BANKING (WWB) 

Preparations to start a Women·s World Banking Affiliate in Malawi 
have started in 1987. A steering committee is headed by the 
producer of MULUNGUZI WINES in Zomba, Mrs. Nyandovie-Kerr. After 
collection of the required equity contribut!on of US-$ 5,000, WWB 
will set up a loan guarantee-scheme with the National Bank of 
Malawi. WWB deposits will serve as a guarantee for loans to women 
who couldn·t get a loan otherwise due to lack of collateral. 
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A~NEX I 

OTHER INSTITUTIONAL SUPPORT FOH WOHl!:N ENTRF.PRENEURS 

I. SEDO~I 

The S~l..\LI. E\TEHf'R I SE DE\"f·:LOP~IE\T URG . .\\ J ZA r I{)\ OF ~JAL.\\\ I ( SEDO~I) 
was set up in 1982 to provide funding for projects with a 
development impact. This does normally not inrlude farming, 
transport, and retail trade projects. 

Loan amounts range from small amounts up to K 75,000. Vsually an 
equity contribution is required from the loan applica~t. In order 
to discourag~ further investments in already crowded sectors, such 
as tailoring and poultry, the requirements in terms of the equity 
contributions are quite high and strict. In tailoring for instance, 
the entrepreneur has be bring in the seking-machine, while SEDO~ 
is willing to finance K 750 per machine only for working capital. 

While this measure is justified from the point of view that SEDO~ 
wants to diversify its portfolio, it hits exactly those sectors 
where there is a concentration of women, while they are not yet 
benefitting from diversification measures. 1'ith the opening of 
field-offices in rural areas, SEDOM is now better accessible for 
the rural entrepreneur. The appraisal process in SEDOM tends to be 
lengthy, which discourages many entrepreneurs. 

Data compiled by SEDOM on 31 August 1990 on their current portfolio 
show that the 682 women who received a loan from SEDO~ have a share 
of 29% in the number of loan recipients and of 17.2% in the 
amounts invested. The average amount of a loan given to a woman is 
K 3593.18, while the average amount given to a man is almost double 
as high k"ith I\ 6999.16. The jot-s created in the businesses of 
female loan recipients add up to 2485 or 15.75% of the total jobs 
in businesses funded under the current SEDO~I loan portfolio. 

The sharp of '-'OmPn in the total Joan amount "ind the share in thf' 
total jobs creatPd compared to the shan• in SEJ)O'I client!-> is a 
c]f'~sr· i111licali011 th;st ;ii least tho~t· ff'n1;1lt· c•\'11•·1l li11sir1f'S"1'!-. ti.at 
receive funding from SEDO~I are much smaller (about half) in size 
compared to those o"ned by mPn. 

One explanation - but it doesn't account for the total difference -
is that i..omen loan recipients are hea,·ily concentrated in a fp" 
traditional typPs of businesses. Rough]~· 42% of SEDO'f's fpmale 
clierits an· in clothing and tailoring. Jf "'·e look at this suh­
st"'c-t.or only, , .. (> find that t.he a\'eragf' amount of a loan gi\"en tu a 
\Oomnu is h: 2138.3, k·hilP thf' a\·pra~e amount of thf' loan gi,·en tu 
a mf111 is I\ 337:i.9:i. 
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Hc.'''f''.·t>r-, the conclusion that men are fa\·oi-ed by thP organization 
ir; the allocation of loans does nut hold if om~ con!.;iders 
employment as ~ell. A business o~ned h~ a ~oman employs 2.8 people 
011 a\·f'rage compared to 5.9 in a male o~ned business in clothing and 
tailoring. The average loan amount per employee is therefore I\ 
770.66 for a female client and I\ 568.56 for a m~le client. The fact 
that i..;omeu funded by SEDO~I rec:ei'l.·e a higher loan per person 
employed in their business lPa\·es t~o possibilities for 
interpreta!ior1: Either women o~ned businesses usP a slightly more 
capital-ir1tensi'l."e technique than men o~nec businesses, or they are 
more dependant on loan-f i nauc i ng than men. If one takes into 
account that ~omen ha\"e less access to other monetary sources, e.g. 
income from wage employment, the latter possibility makes much more 
sense . 

2. I XDEFt:~D 

Project appraisal of INDEFV~D focusses on the economic 'l."iability 
of the project. Furthermore the applicant is required to make a 
minimum contribution to the project of 15X. 

I~DEFCSD started operating in 1980 and gi'l."es loans between I\ 30,000 
and K 210,000 and over. The existing portfolio (as of October 1990) 
covers more than 100 loan recipients, but only 9 of them are women, 
which brings share to well below lOX of total clients. The loan 
amounts approved for women range from K 40,000 to K 115,400. One 
of the women had two loans with a total of K 152,200. Out of the 
9, 3 are in wholesale, 2 in hotel/motel, 1 in commercial farming 
and only three in manufacturing. The manufacturing businesses are 
a bakery, an ice-cream production and a ceramic factory. In the 
case of female clients the average amount of a loan approved was 
K 42,835.22, while it was K 72,146.55 on average for the total 
portfolio. Loans given to women account for only 5.39X of the total 
portfolio approved. 

3. ~fFTJl 

Th,·· ':·-:L-11. ia11 F11tr·f'l'l'f'llf'lll'S [)f·\·p]opment Inst it11tf' l'IFDJ l, startE>d 
operations in 1981. It provides 4-10 months on-campus training 
courses in a) metal work b)construction c) electrical engineering 
and d) automotive engineering 

The number of participants admitted per year is belo~ 100, "hich 
norma1h· wou]d bt:> required to have a minimum educational le\'e} of 
Jr. Prior to September 1989 the participants recPi'l."ed a loan from 
MF.OJ ution i-;ucct"ssful c-omplet.ion of th£>ir coursf', but. no~ thr loan 
programmf' has hPf'll haricif~n O\(·r· to SEr>ml. Jr1 1988 ~IEI>J had th<' first 
t"'" "·oniE>n ~·;irticipanti--, c>r1f· in con!-;ln1ctio11 (roof-i-;h<'E'tingl and c>11E' 
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in electrical. 111 1989 one 1 .. ;omari completed a11 on-campus c-ourse in 
elect rind. Those three are oµerating their o"·n businesses as 
corit rac t or·s no"·. Present! y, three "omen are enrol led in electrical 
out C'lf a total of 50 students at ~El)J. 

Since 1987 ~EDI has also been conducting 3-"eek off-campus training 
courses in Lil ong"·c·, Rl antyre and Mzuzu "-i th class sizes bet ,,·een 
36 and .io participants "ho ha\·e to pay a token-fee of I\ 75. :\n 
additional course of this kind "'as held in 1987 for 7 "·omen 
operating a maize mill upon special request of the GTZ project for 
"'omen in rural gro"th centers. One woman participated in a course 
in Lilong"e in 1987, "'hile there "'as no female participant in 1988. 
In 1989 5 "'omen received MEDI off-campus training in Blant~·re, 
~hile altogether 16 "'omen attended courses in Lilong~e (11) and 

• Blantyre ( 5) in 1990. 

4. MUSC'CO 

The Malawi Vnion of Savings and Credit Cooperatives (MVSCCO) "as 
formed in 1980. Groups of at least 10 people can form a credit 
union if they fulfil certain requirements. They need to register 
"'i th MTIT. In order to become a member one has to apply to the 
board of Di rectors which "i 11 asse.;;s each person individually. 
Presently there are about 16,000 registered members. There are no 
women's-only-groups, but women participate in mixed credit-groups. 
As the lack of regular income and the responsibilities towards the 
family make it difficult for many women to achieve the requirement 
of regular savings in these clubs, especially for women who live 
in rural areas and those who are heading their house-holds, women 
are grossly underrepresented, but no specified data is available. 
Out of the 18 business-loans of a total value of K 140, 002. 18 
distributed to MVSCCO-members in the first three quarters of 1990 
none went to a woman. 

5. ML'DZJ Fund 

Mala,.d m;ozr Fund is based on the Grameen Banh Modt'>J and gi\es 
11risf rnrf"<i 1 can!= up to an amo1111t of E 500. J ti=: pi I ot phfl".C' h:i<- llf•1·11 

launched in two areas (Mangochi and Chir·a<izulu) in 19~0. 11i<· 
project is targeting the very poor in rural ares, who do not have 
access to other form~ of credit. The system works on the basis of 
sma]] single sex saving clubs. It is hoped that a lot of "typical" 
Ma1a"ian b11i:;inesswomen will take advantage of the scheme. 
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The ~at ional Commission on \.\omen in De"·elopment Kas created in 198-t 
i n response to the l'~ITED ~ATIO~s Decade for ""omen I 19i6 - 1985). 
Its main mandate is lo work toKards the full integration of Kamen 
in development, and to make concrete proposals on strategies Khich 
ensure women's effective participation in development. XC\l\D has 
specialized commit.tees for properly carrying out its objectives and 
among these is a committee for Small- and Medium-Scale Enterprises 
and another one on ~ome~ in employment. The Commission was involved 
in selling up the BAS\.\ project in DEMATT and is now a collaborating 
institution. Presently it has a role in s~tting up WWB (see below) 
and the BVSINESSWOMEN 1 S ASSOCIATION of Hal6~i . 

7. WOME~'S WORLD BANKING (WWB) 

Preparations to start a Women's ~orld Banking Affiliate in Mala~i 
ha'\·e started in 1987. A steering committee is headed by the 
producer of MULUNGUZI WINES in Zomba, Mrs. Syandovie-Kerr. After 
collection of the required equity contribution of US-S 5,000, WWB 
will set up a loan guarantee-scheme with the National Bank of 
Malawi. W~B deposits will serve as a guarantee for loans to women 
who couldn't get a loan otherwise due to lack of collateral. 

1] 8 
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ANNEX 2 

Respondents by Type of Business 

Sectoral Classification 

The sectoral classification was taken over from the Benchmark Data 
Base. 

The following businesses were actually interviewed: 

Agro-Businesses 

Poultry (2i) 
Piggery (2) 
Farming (5) 
Timber Growing/Selling (1) 
Mushroom Cultivation (1) 

Food & Beverages 

Bakeries ( 8) 

Confectionary (Cakes, Zitumbuwa, Mandasi, Samoozal (15) 
Butchery (2) 
Beer Brewing (1) 
Chutney Production (1) 
Cooking Oil/Oil expelling (2) 
Juices (1) 
Salt Making (1) 
Cassava/Potato Cooking (2) 
Maize/Groundnuts processing (4) 

Services 

Restaurants/Take away 129) 
Tea room (2) 
Resthouse (1) 
H a i r· Sa 1 o c r. ~ ( 2 ) 
Maize Mills (2) 
Traditional Doctor (1) 
SP.creterial Centre (1) 

Textiles 

Tailoring 126) 
Knitting (11) 
HandicrRfts (4) 
M;st Making (3) 

' ' ' 

J 19 
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Trade 

Bottlestore (~) 

Bottlestore & Grocerr (4) 
Grocery ( 1 I) 

Wholesale (2) 
Store (3: 
Second Hand Cloths (2) 
Produce/Timber Selling (2) 
Curious (1) 
Other Trade (2) 

Other 

Brick Making (4) 
Carpentry/Furniture (3) 
Ceramics/Hbaula/ Concret & Ceramics (4) 
Pottery (4) 
Stone Quarrying (8) 
Soap Making (2) 
Tinsmiths (3) 
Tiles/Roofing Tiles Production (2) 
River Sand Deliveries (1) 
Stationary (2) 

120 
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----------- IHSTRUCTIOHS FOR EHUllERATOR ------------------------------ ENUr.EP.ATOR : COJ'Y (l[lRilS [l[l(IV ----------

1. READ All the notes th•t your Supervisor has •ade 
PEFORE you start the interview. 

2. In the rase llhere the bu'!iiness-ll09an has ~re than 
one llusiness, your Su,.rvisor •ill have already 
derided, with the business-11011.tn, which one you •!e 
1oin1 to discuss ••• 

RAKE SIJ\E THAT POTH YOU AHD THE PUSIHESS-llll!IAH 
ltllJU lllIOf PUSIHESS YOU ARE OOIHG TO DISCUSS ! 

3. llRITE DOllH the answers she 1ives as you proceed. 
IO llJT RELY mt YIU ftEllORY - IT VILL FAIL YOIJ ! 

4. Always CIRCLE responses, unless told otherwise. 

5. In IJ'EH-OUESTIOHS, write what she says, and do 
so i89edi1tely. AVOID SU6G£STIHG f'OSSIBLE AHSVERS. 

'· DO llJT GUESS ANY of the 1nswers for the interviewee. 
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or cannot answer, llRITE 
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If the business-wo•an is late, or is interrupted, 

- ltEEP CAL" 1 BE PATIENT 
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1 

2 

2• 

3 

4 

6 

6a 

7 

8 

9 

10 

11 

12 

13 

Kodi bizinesi yanu ndi ya anthu angati 
kuphatikizapo inuyo 7 

Kodi inu •u•ag•ira ntchito ya bizinesiyi 
•iyezi yonse, Januwale •paka dise•bala 7 

Nanga •u•ag•ira •iyezi iti 7 

Ndintha•i yayitali bwanji i•ene •ukhala 
pa bizinesi yanu ino 7 

lodi inuyo •udayaaba l.~i kuyendetsa 
bizinesiyi? 

Kodi buzinesiyi inali itangoyaaba ku11ene 
••ene •uaaya•ba 7 

Ndani adayaabitsa buzinesi iaeneyi 7 

Liti 7 

1 

2 

2a 

3 

4 

5 

6 

6a 

Vuto lanu lalikulu linali liti •aene 7 
inuyo •~•ayaaba kuyendetsa bizinesi 7 

Kodi ndi ndalaaa zingati zi11ene 8 
audayaabira nazo bizinesiyi 7 

Ndalaaa zoyaabira nazo buzinesiyi 9 
audazipeza kuti kapena awanjira yotani 7 

Hdindalaae zingati ziaene inuyo 10 
audagwirilsa ntchito poyaaba 7 

HJal••• zanuzo audazipata bwanji kuti 11 
auya•bire bizinesiyi 7 

Kodi udindo wanu weniweni pa bizinesiyi 12 
ndi chiyani 7 

Kndi audafunsa aalangizo otani 13 
ausanayaabe bizinesiyi 7 

Kasi bizinesi iyi nja banlhu balinga 
kusazgapo i••e ? 

Kasi •ukugwira awekha aubizlnesl iyi 
••ezi yoee 7 

Para yayi, ndi ••ezi uli iyo •ukugwira ? 

Ka nyengo iyo •~kugwira pa bizin~si yinu 
njinandi uli 7 

Kasi i••e aukaaba pauli kuyendesya 
bizinesi iyi 7 

Kasi •ukachita kwaabiska ndi••e panji 
yakuwapo kale ? 

Para yayi abanjani awo baka•ba ? 

Yika•ba pa uli 7 Chaka 

para enya, 
Para pakawa unonono pa~·a•ba bizineei, 
ukaba wa atundu uli 7 

ftuka•ba na ndara•a ziringa 7 

Hdaraaa izo auka•bira zikafu•a nkhuni 7 

Iawe awaweneko aukawikaao ziringa ndara•a 
zakwaabira 7 

Hdaraaa izo auka•bira zikafu~a nkhuni ? 

Ntchito yinu i•we sono aubizinesi uau nja 
•lundu uli 7 

Chikabapo chilongozgo icho aukapokerapo 
paabere aundaabe bizineai iyi 1 
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14 Kodi •uli ndi chigawo chachikulu •o~~ni 14 
••bizineeiyi T Chochepera pa theka, 

Ka i••e ndara•a izo •uli kuwika•o •u 
bizinesi u•u ziringa ? Zakuchepera pa 
hafu panyakhe zikuju•phirapo ? theka ch•be, k•pena chopitirira theka. 

15 Kcdi inu •u•agwira ntchito ya bizineaiyi 15 
•iyezi yonae, Januwale •paka diseabala 7 

Kasi aukug~ira awekha •ubizinesi iyi 
••ezi yose ? 

15a Nanga auaagwira aiyezi iti 7 15a Para yayi, ndi awezi uli iyo aukugwira ? 

16 kodi pa bizineei p•nu pano auaakhalapo 16 
nth•wi yayitali aotani T Kodi ndi 

Ka nyengo iyo aukugwira pa bizineel yinu 
njlnandi uli ? 

yochepera theka, ndi theka kapena 
kupitirir•, ndi nthawi zonae. 

17 kodi ndl •ngati anzanu • bizinesi yanuyi 17 
•aene aaagwira ntchito pano koposa theka 

Wanyinu awo auli nawo aub;zineei uau, 
nyengo iyo bakugwira aubizineei uau 
njinandi uli ? la nth••i y•wo ? 

18 Kodi inuyo •udayaaba liti kuyendetsa 18 
bizinesiyi? Kasi iawe aukaaba pauli kuyendesya 

bizinesiyi ? 

• 
19 Kodi buzinesiyi inali itangoyaaba ku•ene 19 

.. ene auaay••b• ? Kasi aukachita kwaabiska ndimwe panji 
yakuwapo kale ? 

~ Ndani •dayaabitsa buzinesi iaeneyi ? 20 Para yayi abanjani awo bakaaba ? 

20a Liti 7 

21 Yuto l•nu l•likulu linali liti aaene 
inuyo •u••yaaba kuyendetea bizineai 7 

22 Kodi ndi ndalaaa zingati ziaene 
audayaaba nazo bizineei yanuyi ? 

~ Nanga ndalaaa za•biri zidachoka kuti 
zoyaabira nazo buzineei ? 

24 Hdindalaaa zingati ziaene zidachoka 
•'dzanja awanu•u zoyaabira nazo 
bizineai ? 

25 Nanga ndala•a ziaenezo audazipeza kuti 
kwenikweni ? 

26 Kodi udindo wanu weniweni pa bizinesiyi 
ndi chiyani 1 

27 Tatiuzani ••langizo aaene audawafuna 
•u•anayaabe bizine•iyi ? 

20a Yikaaba pa uli ? Chaka 

21 para enya, 
Para pakawa unonono pakwaaba bizinesi, 
ukaba wa atundu uli ? 

22 Ka ndaraaa zakwa•bira bizinesi zikaba 
ziringa ? 

23 Ka ndaraaa zakwaabira izo zikaf uma 
khuni ? 

24 Iawe aukawikaao ziringa ndarama 
pakwaabira bizinesi iyi ? 

25 Ndaraaa izo aakawikamo iawe zikafuaa 
nkhuni ? 

26 Htchito yinu aono au bizineai umu nja 
atundu uli ? 

27 Para chilongozgo chili chose chikawapo 
aundayaabe bizinesi, chikawanga cha 
•tundu uli ? 



~8 ~odl 1nu nzeru yoya•ba bizinesi ya•tundu 28 
uvu •udaitenga kuti 1 Ka nchifukwa uli icho •uka•bira bizinesi 

iyi. panyake nchifukva uli icho 
•ukasazgirana bizinesi iyi cho•ene ? 

29 Kodi bizinesi yanuyi i•adziwika ndi 
dzina lanji 7 29 Ka zina la bizinesi iyi liripo ? 

Tiphalireni. 

30 Kodi dzina li11enelo liaaphatikizanso ndi 31 
aayina a ••ini bizineaiyi 7 Ka zina la bizinesi ilo, likulongola 

chieazga cha •ose i•ve •uli au bizinesi 
uao ? 

31 Kodi dzina la bizinesi yanuyi 
audakaleabetea kubo•a 1 

32 Kodi •alo a bizineai yanu 
ndi ya •akolo anu 

•u•alipira 
ndi aaunthu aliyenae 

~ aaene angafune kuchitapo bizinesi 1 

33 Kodi aalo ano inuyo •u•alipira 1 

31 Kaai bizinesi iyi yiri kuleabeskeka ku 
boaa ? 

32 Kasi •alo agho pali bizinesi ghali au 
charo ckakwinu, charo chafu•u yinu 
panyake •uli kuchita au charo cha liai 7 

33 Ka aalo gha bizinesi agha nginu na ghinu 
panyakhe aukuchita kupereka rendi ? 

LEAD Talinganizani uao bizineai yanu inaliri LEAD Wonani uao bizinesi yinuyiliri aono na 
poyaaba. uao yikaabira pa chaka chakwa•ba chira. 

34 Kodi bizineai yanu yawonjezeka kapena 34 
yataika kupoaa poyaaba pena siyinaainthe Ka bizineai aono yakwera panyake 

yakhirako 1 

34a Ngati yawonjezeka, kodi yawonjezeka 34a Kasi yababana kawiri, Panyake yiri hafu? 
kawiri 1 
Ngati yataika, kodi yataika ndi theka ? 

LEAD Talinganizani anthu antchito taopano ndi LEAD Wonani unandi wa banchito awo •ult navo 
aaene audali nawo poyaaba. aono pa awo aukawa navo apo auka•biranga. 

35 Kodi antchito achulukirapo,acheperapo 
kapena naabala •iyinaainthe 1 

35a Kodi awonj•zekerapo kawiri? 
Ngati achepera,achepa ndi theka 1 

35 Kasi nambara yakwera ya banchito, 
panyakhe yakhirako ? 

3Sa Yababana kawiri ? 



LEAD Chiy••bire kuyendele• bizineei yanuyi LEAD U•o auri k•a•bira bizinesi iyi, 

36 Kodi inu eni ake •••phunzir• luso 
laleopano lopa•b•n• kale 7 

36 

37 Nanga anlch~lo anu kodi aphunzira lueo 
lalsopano 7 

37 

38 

39 

Nanga inuyo ••ale•ba anlchilo atsopano 
alueo oposa antchito anu akele 7 

Kodi ••agula zipangizo zabwino zatsopano 
zopoea zakale 7 

38 

39 

40 Kadi aukuwona kuti auli ndi aalo abwino 
atsopano kupoaa akale 7 

48 

41 

42 

43 

45 

46 

47 

48 

49 

50 

Kodi ••akoaetaa zi11ene auaapang• kapena 41 
ntchito yanu kuposa kale 7 

Kodi auli ndi bukhu loawe •u•ale•b••o 42 
zonse za bizineei yanu 7 

Kodi •u•a•erengera padera zochitika 43 
a'bizineei yanuyi 7 

ftungatiuze chif uL•a chake 7 44 

Kodi ndi•iyezi iti pa11ene bizineai yanu 45 
idayenda bwino kopoaa chaka chino 7 
fTiuzeni •iyezi yake> 

Nang• ndi aiyezi ili paaene bizeneei yanu 46 
•idayende bwino koposa chaka chino 7 
fTatiuzani •iyezi ?ake> 

ftudapata ndala•• zingati pa awezi uaene 47 
bizineai idayenda bwino kopos• 7 

ftudapat• ndalaaa zingati zokha pa•wezi 48 
uaene bizineei •idayende bwino 7 

ftudapata ndalaaa zingati pa awezi uaene 49 
bizineai idayende aonga ••••••iku onee 7 

Chifukwa chiyani auaapeza nd•l••• 50 
zochuluka kapena zochepa aiyezi ina 1 

l•we ••abeneko •uli tuea•birapo u•isill 
walero wakapangiro ka vinthu 7 

Panyake ba nlchito bali kusa•birapo 
u•isili •alero 7 

ftuli kule•bapo banlchilo awo balina 
u•isili uweaiko 7 

lull kugulapo vyakugwiriskira na 
kupangira vinthu vya aono 7 

Ka •alo gha bizinesi ghinu,ngaweaiko 
sono kujuapha pakwaabira ? 

Ka vinthu ivyo eukupanga, panyake 
wovwiri uwo •ukapereka nguweeiko sono 
kujuapha pakwaabira 1 

Ka ndondo11eko yakendeskero ka biz~si, 
•ukuleeba a'buku 7 

Kasi ndondo11eko yakendeskero ka bizinesJ 
iyi aukuleaba na kuaunga padera 7 

Kasi nchif uk•a uli icho eukulekera kule• 
ndondoeeko yakwendeskera bizinesi yinu • 

ka chaka ichi chaju•pha ni•iyezi uli apo 
bizinesi yikaewenderani eakora ? 

Pachaka ichi chajuapha ni aiyezi u~a~o 
bizinesi yikawa nge yanjirako pasi.., 
cho•ene 7 

ftu ewezi uwo bizinesi yikenda aakora 
choaene aukapanga ziringa ndaraaa 7 

ftu ewezi uwo bizinesi yikawa nge yenda 
viwi eakora yayi aukapanga ziringa 
ndara•a 7 

lge aukendeskero kanyengo zose ka 
bizineei, •ukupanga ziringa ndara•a 7 

Ka nchifukwa uli icho aukutondekera 
kwp1ng1 nd1r1~1 11kuy1n1 1•-1& yo1' t 

I 111 II I Ill I 

'' '' '' '' 
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LEAD Kodi •u•alandir• nd•l••• ••btzineei 
yanuyi zochokera ku 

LEAD Ka ziripo ndara•a izo bizinesi iyi 
yikupanga T 

51 

52 

53 

lend! ya nyuaba yanu ? 51 

kw• anthu olengeza .. 1onda pa .. kho.. • 52 
nyu•ba yanuyi 1 

paaene anthu ena aaadza ndi antchito ••o 53 
kuti inuyo •uwaphunzitee bizinesi yanuyi 

LEAD lodi •u .. lipira ndalaaa 7.lngati za lendi ,. 
54 aalo anu ano T 54 

• 55 nyu•b• yochitira•o bizineai ? 55 

lufu•a panyake ku rendi iyo aukuchitiaka 
kufuaa ku nyuaba zinyake izi ziripo pa 
•alo apa 1 

Panyake ziripo ndara•a izo •ukupanga 
kufuaa ku kuaaaka •alonda, kuti 
waaabizineai waleabenge pa viliba ? 

Panyake ziripo ndara•a izo •ukupanga 
kufu•a ku ••o wakusa•bira u•isili •a 
kapangiro ka vinthu pa bizinesi yinu apa ? 

Kasi lendi iyo aukupereka ku charo icho 
•ukuchitapo bizinesi, •ukupereka ziringa 
pa sabata, paawezi, pachaka • 

Lendi r• nyuaba za bizinesi •ukupereka 
ziringa paaabata paawezi pachaka. 

56 l•kin• ndi zipangizo zogwirir• ntchito T '56 Lendt ya viaulo ivyo •ukugwiriaka 
nchito, •ukupereka ziringa pa sabata, pa 
••ezi, pa chaka. 

57 

59 

60 

61 

62 

62a 

lodi katundu wofunik• kwaabiri ndi uti 
aaene bizineai yanuyi i•apanga T 

Kodi katundu wanuyu •u .. tu•iza kunja 
aukatha kupanga ? 

luaatuaiza •• ndal••• zingati ? 
pa ••ezi pa chaka 

Kodi •ukawerengera katundu oeagulitaa 
aaene •ukueunga •udza•ugulitea ndal••• 
zingati ? 

Kodi padzapita nthawi yotani kuti 
•ugulit•e katundu ••nu yen•eyo T 

Ko~i •u•alengez•t•• bizin••i yanuyi ? 

ftu•alengezet•a bwanji ? 

57 

S8 

59 

61 

62 

62• 

Pa vinthu, vyapachanya ivyo •ukupanga 
aubizineai iyi, vinthu ivi ni vi 1 

Ka vinthu ivyo aukupanga •ukuviguliaka 
kuwalo kwa lalawi T 

Ka vinthu ivyo vingakwana ndara•a 
ziringa pa ••ezi 1 

katundu yoae uyu •ukuguliska aono, 
•ukughanaghana kuti ndara•a zake zose 
zingakwana ziringa 7 

Rukugoaezga kuti patorenge nyengo uli 
kuti katundu yoee uyu wa guliakike 7 
lazuba, aaeabata, •yezi. 

Kasi bizineai iyi •ukuct.e•erera 7 

ftukucheaerera uli 7 
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63 

64 

65 

67 

68 

70 

71 

72 

Tatiuzani katundu wofunika kopoaa a .. ne 63 
ausayenera kugula T 

Kodi •u•akagula kuti kapena kwayani T 64 

lodi katundu wotereyu ndi wopangidwa 65 
•'lalawi •o••uno ? 

lodi katundu wopangira zinthu zanu 66 
ngwandala•a zingati amene aukuaunga inuyo 

ftuganiza kuti papita nthawi yotani kuti 67 
•u•alize kugulitaa katundu wanuyu ? 

ftubizineaiyi. kodi •u .. lipira ndala.. 68 
nthawi zonae •ukaf una kugula zinthu 
zabizineai t C O.ati zipangizo I 

••nga •u•alipiranao ••anjira yotani 69 
/au .. lipiranao bwanji ? 

Kodi okugulaniwo aaapereka ndalaaa nthawi 78 
zonae akafuna kugula zinthu ? 

l•nga ••agulanao ••anjira yotani 71 
/kulipiranao bwanji ? 

lodi okugulaniwo, ali ndi ndalaaa zanu 72 
zangongole zokwana zingati palero ? 

LEAD ftuganizire za zinthu zanu za bizinesi 
zonee aonga nyuaba ndi zipangizo 

73 

e 

74 

lodi aukadaf una kugula zipangizo zonae za 
bizineai yanuyi paaodzi ndi aakina ndi 
nyuaba zogwirira ntchito. zonae auli 
nazozi, •ukadaawaza ndala•a zingati ? 

73 

Kodi •u•akonzeratu zinthu za aalonda 74 
ndi chikhulupiriro choti anthu akabwera 
agula ? 

Pavinthu aukugura i•yo •ukuguliska, 
vinthu ivi ni vi ? 

Yinthu ivi •ukuvigura nkhuni ? 

Ka •ukuchita kuwoda vinthu ive ? 

Yyakupangira ivyo aukuguliska 
aukughanaghana kuti ndaraaa zake zose 
zingakwana ziringa aono? 

lukugoaezga kuti vitorenge nyengo uli 
kuti vi•ale? •azuba, aaaabata, •yezi. 

Pa vinthu vyoae aukugura pa bizineai 
iyi. kaai nyen~o zoae aukulipira kashi 7 

Para yayi. aukulipira uli 7 

Kaai awo wakuaugulani wakupereka kaahi 
nyengo zonse 7 

Para yayi wakulipira wuli ? 

Kaai awo bakuaugulani walina••e ndara•a 
ziringa palero ? 

ka para tingeti tiyerezgere kuti 
aukugura vinthu ivyi nge ni nyuaba za 
bizineai. vyakugwiriakira nchito vyoae n 
aaahini. ivyo viri au bizineai u•u aono, 
kufuaiskapo ivyo awapanga, aukugoaezga k 
vyose vingakwana ndara•a ziringa ? 

Kaai aukupangirathu vinthu kughanaghana 
kuti vigulikengr ? 



LEAD Pall@ne aukonza •tengo •• katundu •anu, 
kodi •u•aganizira 

75 ndala•a ziaene okugulani angathe 
kulipira katundu aaene afuna kugulayo 7 

LEAD Para •ukughanghana za kuwika •itengo pa 
vi •atha ivyo •ukuguliska 

75 Ka para aukuwika •itenga ya vinthu, 
Rukughanaghanapo za ndara•a iza wanthu 
•angalipira 7 

76 ndala•a zonae ziaene ••aononga pogula ndi 76 
kunya•ula kalunduyo 7 Za ndaraaa zoae izo ••alipira kuti vinthu 

vipangike ? 

77 aalaaulo a boaa pa •ilengo yoyenera 
kugulitaira katundu wanu 7 

78 atengo uaene anzanu a bizineai akonza 
/akugulilaira 7 

79 P.uganiza kuti chofunika kopoaa cha 
zinthu zinayizi ndi chili pokonza 
•ilengo yanu 'I 

LEAD Taganizani za anlhu onae aaene a•agwira 
ntchito •ubizineaiyi 

80 Kodi •unali ndi antchito aauna angati 
••ezi wathawu t 

81 Kodi aunali ndi antchilo akazi angali 
awezi wathawu 'I 

LEAD Ndi angati aaene anali 

82 antchito anu anthawi zonae ? 

83 antchito aganyu chabe 'I 

84 anan•i anu enieni 'I 

• owaphunzit•a ntchito yanuyi chabe 'I 

86 odziwadi ntchito yawo,a luao 1 

87 Kodi audalipira antchito anu onae 
ndah11a zingali paaodzi ••ezi watha•u 

88 Kodi audawapat•ako antchito anu zinlhu 
zina kupatuka ndal••• ••ezi wathawu 'I 

89 Zonae zinakwana ndalaaa zingati 'I 

'I 

77 Za •alango gha Bo•a 7 

78 Panyakhe za uao aabizineai ghanyake 
ghakuwikira •itengo 7 

79 Ka pa vyoee ivi ichi nchakuzir•a 
pakuwika •itengo ni nchini ? 

LEAD ghanaghanani za wanthu wonse ••o 
wakugwira ntchito pano 

81 Pa ••ezi uwu •a•ara, wanchito wanalu•e 
•ukawa nawo walinga ? 

81 Pa ••ezi unu waaara, banchito banakazi 
•ukawa na•o walinga ? 

LEAD ftbalinga awo wakawa: 

82 Wakale na kale ? 

83 Wakuleabeka ganyu ••ezi weneuwo ? 

84 Wabali dnu ? 

85 Vaaaabiri wanchito ? 

86 Vaaanyi wa zinchito ? 

87 Ndaraaa izo •ukalipira wanchito zikaba 
ziringa ••ezi waaara 7 

88 Ni ndaraaa ziringa izo •ukukapereka pa 
aaro gha kugona na chakurya chaabura 
kulipira cha wanchito winu 7 

., Zikawa nd1la•1 s1r1no1 7 



90 Kodi auaagwiritaa ntchito ••dzi 
a'bizineai yanuyi ? 91 Kasi aaji ghakukhu•bika aukendeskero ka 

bizinesi iyi ? 

91 ft•ezi watha aud•lipira ndala•a zingati za 91 
•adzi ? 

92 Kodi bizineai yanuyi iaagwiritaa ntchito 92 
aagetai ? 

93 Kodi aagetai alipo ? 93 

94 Kodi bizineai yanuyi iaaf una aagetai ? 94 

9S ftudalipira ndalaaa zingati za •agetai 95 
••ezi wathawu T 

96 Kodi auli ndi laaya yogwiritaira ntchito 96 
yokhudza bizineai yanuyi ? 

97 Kodi auaayenda pa chiyani aukakhala pa 97 
ulendo wokhuzana ndi bizineai yanuyi ? 

98 lodi auaapita kwa aakiaitoaala anu 
kukagulitaa zinthu za bizineai yanu 98 
kapene iwowo aaabwera kudzagula 7 

ftukaripira ndaraaa ziringa za •aji ••ezi 
uwo •a•ara ? 

Para rayi, ka aageei ghakukhu•bikwa pa 
kendeakero ka bizinesi iyi ? 

ftagesi agho ghalipo ? 

ftagesi agho ghakukhuabikwa ? 

ftukaripira ndara•a ziringa kuaagesi ~ 
••ezi waaar~ uwu ? 

Nanga thelefoni ••• ? 

Ka para aulipaulendo wabizineei yinu, 
•ukwenda pa vichi ? 

ftubizinesi iyi, 
ldi•we •ukuruta kwa •akaaitoaala 

panyakhe 

98a iwo wakwiza kwa inu ? 

98b ftwa aakaaitoaala anu, ndi angati oawe 
aaakhala •alo ozungulira pano 7 

98b Kasi wanthu awo wakuaugurani vinthu 
wakukhala pa •aro ghano 7 



99 Kodi inuyo •udachitapo ••phunziro a 
kayendetsedwe ka bizinesi yanuyi T 

100 naphunziro ake anali a•tundu wanji ? 

101 nudachitapo liti •aphunziro aaenewa 
lchaka> ? 

102 nudachitapo kuti •aphunziro a.enewa 
l•alo> T 

103 Rlhawi yayitali bwanji ? 

99 Kaai i••e •uli kuaaabirapo •aaa•biro gha 
kendeakero ka bizineai iyi ? 

100 naaa•biro agho ghakawa gha atundu wuli ? 

101 Chaka? •••••••. ? 

102 nukasa•bira nkhu ? 

113 Ryengo ? 

104 Kodi •uli ndi luao lokwanira loyendelaera 114 
bizineai yanuyi 1 

null nawo wakukwana uaiaili uwo 
ukukhuabikwa pa bizineei iyi ? 

105 Kodi pall luao lanji lenileni 11.ene 
aukuf una inuyo ? 

115 Ii u•iaili uli uwo aukuona kuti 
ngwakuwerera •'•anyu•a,kutl ngwakukwana 
yayi ? 

Kodi ndi anthu aluso laatundu wanji aaene 116 
aaavuta kuwapeza ? 

Ribaaiaili ba•lundu uli awo •ukusanga 
kuli auwaleabe ntchito ? 

Kodi audakhalapo kunja 

107 •••••• kwa Bo•a lanu? 

107a nunakhala nthawi yayitali bwanji ? 
lftIYEZI,ZAKA> 

108 •••••• Chigawo chanu? 

108• nunakhala nthavi yayilali bwanji ? 
lftlYEZI,ZAKA> 

109 •••••• nalavi ? 

~09a nunakhala nthawi yayitali bvanji ? 
cnIYEZI,ZAKA> 

110 •••••• Africa? 

llOa nunakhala nthavi yayitali bvanji ? 
(ftlYEZI,ZAKA> 

107 Kasi aulikulutapo kuwaro kva Boaa ? 

117a Yiliaika viringa kuwaro ? 

108 Kaai aulikulutapo kuvaro kwa chigawa 
chino ? 

108a Yili•ika viringa kuvaro ? 

119 Kaaf aulikulutapo kuwaro kva ftalawi ? 

109a Yiliaika viringa kuvaro ? 

118 Kasi aulikulutapo kuwaro kwa Afrika ? 

118a Yiliaika viringa kuvaro ? 



LEAD Zofufuzazi zikag•iriteid•• ntchito ndi 
a DEftATT 

111 lodi aunaavapo za DEftATT T 

112 Nanga audaavapo za SEDOK, INDEFUND, 
Coaaunity S@rvicea,ftUSCCO,ABA,ftudzi, 
ftEDI T 

113 lodi •un•••peaphapo chithandizo T 

114 Adakuthandizani aotani 1 

LEAD ftafuabo ••• wafuaira ku DEKATT •.• 

111 Kaai auli kupulikapo za DEKATT ? 

112 Kaai •uli kupulikapo za SEDOft, 
INDEFUND,Coaaunity services,ftUSSCO, 
AiA,ftudzi,ftEDI ? 

113 Kasi aulikuyowoyeskanapo na•o ? 

114 ftuli kupokerapo nakug•iriakapo nchito 
wov•iri uwo wakupereka ? 
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130 Kodi •uli ndi ngongole zina zimene 
auaanabweze a"bizineai yanuyi ? 

139 Rull na ngongole iyo •undawezge pa 
bizineei iyi 1 

LEAD Ghanaghanipo za ngongole ya eonoko iyo 
•undawezge yoee. 

131 lgongole iaeneyo adakukongozani ndani ? 131 Rbanjani awo waka~upani loni iyo ? 

132 Rudatenga ngongole i•eneyo chaka chiti ? 132 

133 ft~dati aukufuna kugwiritaa ntchito yanji 133 
ngongole inayo ? 

134 

135 

137 

138 

139 

140 

e 
141 

142 

Chifukwa ninji audakafunaa ngongoleyo 
kuaalo aaenewo 09ati kwina ? 

ftudaf unaa ngongole ya ndala•a zingati 1 

Adati •upereke chiyani audzapanda 
kubweza ngongoleyo 1 

Adakupataani ngongole ya ndala•a 
zingati 1 

Kodi audzaaaliza kubweza ngongoleyo 
chaka chiti 1 

Nanga chiongoladzanja ndi ndalaaa 
zingati P•••ezi/pachaka 1 

Ngongole i•eneyo audayigwiritsa ntchito 
yanji 1 

Kodi aukutha kulipira pa nthawi yake 
ngongole i•eneyo 1 

Tatiuzani zifukwa zake 1 

134 

135 

136 

137 

138 

139 

140 

141 

142 

ftukatola •uchili•ika uli ? 

Pakutola loni iyo, i••e •ukati 
•ugwiriekenge nchito uli ? 

Mchifukwa uli aukaf u•ba loni uko 
•ukatola ? 

Iawe aukaf u•ba loni ya ndara•a ziringa ? 

ftukale•beeka vichi, pa uea•bazi uwo 
auli nawo, kuti waaupani loni iyo 1 

Iwo waka•upani ziringa ? 

Ngongole ya u•alilo aukawezgero ka loni, 
auwezgenge au chili•ika nchi ? 

Intereeti yake ya loni iyo ni zilinga,pa 
awezi, pa chiliaika ? 

l••e loni iyo •ukagwiriskira nchito uli ? 

Ka aukuwezga ngongole •undondo•eko yake ? 

Para yayi, nchif ukwa vichi ? 



··--- ------···- ... -.,.., •n••.&.••• 
ntchlt~ yabizineai 7 

144 Chifukwa chiyani 7 

145 Kwandani 7 

146 Kodi •udafunaapo chilolezo cha bizineei 
yanu 7 

143 Kasi •ult kukongolapo ndala•a za 
bizineei iyi 7 

144 Para yayi, uli 7 

145 ftukakongola nkhu 7 

146 Ka •uli kufu•bapo za •sonkho wa bizinesi 
panyake pere•iti ya bizinesi ? 

LEAD Ghanaghanipo za ku •anyu•a .••• 

147 chinali chilolezo cha chiyani (chantchito 147 
yanjU 7 ftsonkho uwo panyake pere•iti iyo yikawa 

ya vichi 7 

148 

150 

151 

152 

Kodi adakupataani chilolezocho 7 

Adati zifukwa zake ndi ziti (nziyani> 7 

Padapita nthawi yotani asanakupatseni 7 

Kodi nthawi i•ene •unkad~kira 
chilolezocho panali zovuta zina pa 
bizinesiyi 7 

Zovuta zanji 7 

148 

149 

150 

151 

152 

Waku•upani pere•iti iyo 7 

Para waku•upani yayi, tingakondwa para 
•ungatipharira vifukwa ivyo bakalekera 
ku•pani pere•iti iyo 7 

ftukati ••afu•ba za pere•iti,pakaju•pha 
nyengo uli kuli •upokere zgoro ? 
Pakaju•pha •asabata Panyake •yezi 
yiringa 7 

Ka nyengo iyo •ukalindizganga pere•iti, 
yakati•banizga nau•o •ungendeskera 
bizinesi 7 

Para e.aya, yikati•banizga •u thowa uli ? 
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154 Pali •avuto ena a•ene •ukuwaona 7 

155 Kodi nthawi zina •u•aganiza zosiya 
kapena kugulitsa bizinesi yanuyi 7 

156 Kodi wina atafuna kukule•bani ntchito 
yokusangalaeani kwina kwake •ungavo•ere 
atakulonjezani •alipiro a ndala•a 
zingati pa ••ezi 7 

157 Kodi •u•afuna kuti bizinesi yanuyi 
ikadakhala pa •alo ena osati kuno 7 

158 Bwanji nanga si•ukuchoka 7 

LEAD 

-
160 

161 

162 

163 

164 

166 

Kodi chaka chaaawa •uli ndi 
chikonzekero 

chole•ba antchito ena kuwonjezera a•ene 
•uli nawowa 7 

chole•ba antchito odziwadi ntchito yawo 
bwinobwino,a luso 7 

chogula zipangizo zina 7 

kuya•ba kupanga zina zogulitsa kapena 
kuwcnjezera ntchito yanuyi 7 

kukonzanso •okongoletsa zi•ene 
•ukupangazi ndi kuwonjezera ntchito i•ene 
•ukugwira 7 

Pazonsezi ndichiti chi•ene 
chidzakuvutani kopoea kuchiyesera 7 

Ndi zipangizo zo•we •uli nazo tsopano, 
Kodi •ungathe kupanga zinthu zochuluka 
kupoaera zoawe •u•apanga taopano 7 

"ungafune kuleaberapo antchito ena 7 

166a Nanga auta!e•berapo antchito ena, 
•ungapange zinthu zochuluka kuposa 
taopano 7 

167 Bwanji ai•ukupanga zochuluka kupoaera 
zo•we •u•apanga taopano 7 

•ukuona kuti ulipo •ukendeskero ka 
bizinesi iyi 7 

154 Ulipo unonono unyake ? 

!SS Ka •ukughanaghana panyake zakugulisk~ 
panyake kuleka kuchita bizinesi ? 

156 Para •ungaeanga nchito yi•e•i ya ~a 
••ezi ni ndara•a ziringa izo 
wanga•upani pa sabata. pa ••ezi, pa 
chili•ika; zakuti zingakulekeskani 
bizineei nakunjira ntchito iyo ? 

157 Ka •ukughanaghana kuti bizinesi iyi ntha 
yikaba pa •aro ghanyake ? 

158 Para enya, •ukulekerachi kukayiwika pa mar 
ghanyake apo ? 

LEAD Ka pa chaka chikwiza ichi. •ukunozgerapa z. 

159 Kuleaberapo wanchito banyake ? 

160 Kule•berapo waaisili waaanyi pa nchito ? 

161 Kugulirapo vyakupangira vinyake vya vinyhu 
ivyo •ukupanga ? 

162 

163 

164 

165 

166 

Kupangirapo vinthu vinyake vya sono panyakf 
kupereka wovwiri unyake wasono ? 

Kapangiro kawe•iko ka vinthu ivyo 
aukupange, panyake kulutirizgapo wovwiri 
uwo •ukupereka •u uwe•e wake ? 

Icho •ukuwona kuti chingawa chinonono 
kuti auchite ni nchini ? 

Na vyakugwirira ntchito ivyo •ulinavyo 
sono, •ukughanaghana kuti •ungapang~ 
vinthu vinandi kujuapha pasono ? 

ftungakhu•birapo wantchito wanyakhe ? 

166a Para •ungawa nawantchito wanandi 
•ungapanga vinthu vinandi ? 

167 Nchifukwa •uli •ukuleka kupanga vinthu 
vinandi sono 7 



168 Kodi •uli ndi zaka zingati ? 

169 Bo•• la kwanu ? 

170 Ndinu wokwatiwa kapena ayi ? 

171 Kodi a•una anu ali ndi •itala 7 

171a Kodi a•akuli•bikitsani pa bizinesi 
yanuyi ? 

171b Kodi ••akuletsani kupanga bizinesiyi ? 

171c Nanga a•akuthandizani pa bizinesi 
yanuyi ? 

171d A•akuthandizani •otani ? 

171e Kodi a•agwira ntchito yanji ? 

~72 Kodi •udakwatiwapo ? 

173 Kodi ndinu na•fedwa, •udasudzulidwa, 
•udapatukana ? 

174 Kodi •uli ndi ana ? 

175 ftuli ndi ana angati ? 

176 Ali ndi zaka zingati ? 

168 Kasi •uli na viri•ika viring~ ? 

169 Ka Bo•a la kwinu ni ndini 7 

170 Ka ndi••e wapa•phara, wakutora, •beta, 
wakutengwa ? 

171 Ka banalu•i winu •ba•itala ? 

171a Ka bafu•u winu waku•ukhomezgani 
zakulutizga bizinesi ? 

171b Panyakhe waku•ugongoweskani ? 

171c Ka bafu•u winu waku•uvwirani •u 
bizinesi iyi ? 

17ld Vaku•uvwirani uli ? 

171e Iwo wkugwirwa nchito uli ? 

172 Ka •uli kutorapo, kutengwapo ? 

173 Ka ndi•we chokolo, bakusuzulika ? 
Panyakhe •uli kapatukana pa nthengwa ? 

174 Ka •uli na bana ? 

175 ftuli na bana balinga 1 

176 Phalani vy~ka vya bana binu. 

I 11 111111111111111111111111 



177 Kodi ••• ana ••enewa ndi angati a•ene 
•u•••••••ala inuyo ? 

17e Kodi alipo achinansi kupatula ana anuwa 
••ene •u•••aaa•alaneo ? 

179 Alipo angati a•ene •u•awasa•ala ndi 
kuwathandiza ko•a aiana anu ? 

180 Kodi •udaphunzirapo sukulu ? 

181 ftudalekeza kalaei yanji ? 

182 Nanga •uli ndi setifiketi yanji ya 
sukulu ? 

PSLC ? 

JCE ? 

llCE ? 

Tchulani ena ngati alipo: 

Setifihti 

diplo•a 

Degree 

Ena 

177 llbalinga ••a bana awa, awo •ukubabovwira 

178 Padera pa bana binu, balipo awo 
•ukubawovwira ? 

179 Para zgoro ni enya, •balinga banyake awo 
•ukubawovwira ? 

180 Ka •uli kusambirapo eukulu ? 

181 llukalekera •ukalasi uli ? 

182 llukatora •a eatifikiti uli ? 

PSLC ? 

JCE 7 

llCE ? 

Phalani •aeatifiketi ghake: 

Setifiketi 

Diploma 

Degree 

Ghanyake 
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I. Tables by Sir.e of Business 

• ( 



DEMATT - Business Advisory Service for wa.en - survey 1990 

TABLES BY SIZE OF THE BUSINESS 

Umber of questionnaires: 225 

Table 1.1 Distribution b~ Age 
--------------------------------: ----------
Age of Woman (years) :MICRO SSE MSE Total . MICROS SSD MSD Average -
---------------------------------------------------------------------
No answer 3 1 0 4 1. 7 2.8 o.o 1.8 
20-30 34 7 1 42 19.5 19.4 7.7 18.8 
31-40 67 12 7 86 38.5 33.3 53.8 38.6 
41-50 47 11 4 62 27.0 30.6 30.8 27.8 
>50 23 5 1 29 13.2 13.9 7.7 13.0 

Total : 174 36 13 223 : 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.2 Famil~ Status 
--------------------------------------------: -------------------------• :MICRO SSE MSE Total - MIC~ SSEI MSD Average . 
-----------------------------------------------------------------------
Married 135 23 12 170 76.3 65.7 92.3 75.6 
Of which monogamous 97 21 11 129 71.9 91.3 91.7 75.9 

polygamous 38 2 1 41 28.1 8.7 8.3 24.1 

Single 42 12 1 55 23.7 34.3 7.7 24.4 
Of which separated 11 2 0 13 26.2 16.7 0.0 23.6 

divorced 16 4 1 21 18.1 33.3 100.0 38.2 
widowed 12 6 0 18 28.6 50.0 0.0 32.7 
never married 2 0 0 2 4.8 0.0 o.o 3.6 
missing 1 0 0 1 2.4 o.o 0.0 1.8 

-----------------------------------------------------------------------
Total I 177 35 13 225 . 100.0 100.0 100.0 100.0 I . 

-----------------------------------------------------------------------



Table 1.3 Number of De~ndents 
-------------------------------------------:----------------------------

:MICRO SSE MSE Total . MICROS SSES MSEI Aver • . 
-----------------------------------------------------------------------
a) Support. children' 
0 19 3 1 23 11.4 8.6 7.7 10.7 
1 18 1 0 19 10.8 2.9 o.o 8.8 
2 - 3 31 11 8 50 18.6 31.4 61.5 23.3 
4 - 6 73 16 2 91 43.7 45.7 15.4 42.3 
7 - 9 23 4 1 28 13.8 11.4 7.7 13.0 
1o+ 3 0 1 4 1.8 o.o 7.7 1. 9 

-------------------------------------------------------------------
Total 167 35 13 215 . 100.0 100.0 100.0 100.0 • . 

------------------:--------------------------
b) Other dependents 
0 37 5 4 46 20.9 14.3 30.8 20.4 
1 30 3 0 33 16.9 8.6 0.0 14.7 
2 - 3 49 6 5 60 27.7 17 .1 38.5 26.7 
4 - 6 32 14 1 47 18.1 40.0 7.7 20., 
7 - 9 18 3 1 22 10.2 8.6 7.7 9.8 
1o+ 11 4 2 17 6.2 11.4 15.4 7.6 

--------------------------------------------------------
Total I 177 35 13 225 : 100.0 100.0 100.0 100.0 I 

-------------------------------------------·----------------------------
c) Total dependents 
0 4 0 1 5 2.3 0.0 7.7 2.2 
1 4 2 0 6 2.3 5.7 0.0 2.7 
2 - 3 27 3 3 33 15.3 8.6 23.1 14.7 
4 - 6 50 7 3 60 28.2 20.0 23.1 26.7 
7 - 9 56 7 4 67 31.6 20.0 30.8 29.8 
10+ 36 16 2 54 20.3 45.7 15.4 24.0 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

2 
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Table 1.4 Educational Background 

Total no in group 

Attended School 
in x 

PSLC 
1n x 

I 
I 
I 
I 

MICRO 

177 

100 
56.5X 

SSE MSE Total 

35 13 225 

32 13 198 
91.41 100.0I 88.01 

27 
77.11 

12 
92.3X 

----------------------:-------~---~--~------~---------
JCE 

1n X 
' I 
I 
I 

52 
29.4X 

19 
54.3X 

10 
76.9X 

81 
36.0X 

----------------------·-----------------------------------
MSCE 

1n x 
' I 
I 
I 
I 

23 
13.0X 

10 
28.6X 

----------------------·-----------------------------------' 

Table 1.5 Employment Status 

--------------------------------------------: -------------------------
Presently employed ? :MICRO SSE MSE Total : MICROX SSEX MSEX Average 

No answer 
Yes 
No 

4 
31 

142 

1 
10 
24 

0 
1 

12 

5 
42 : 

178 : 

2.3 2.9 
17. 5 28.6 
80.2 68.6 

Total : 177 35 13 225 : 100 100 

o.o 2.2 
7.7 18.7 

92.3 79.1 

100 100 
--------------------------------------------: -------------------------
If not, prev. amployd?:MICRO SSE MSE Total : MICROX SSEI MSEI Average 

No answer 
Yes 
No 

4 
51 
87 

3 
10 
11 

1 
11 
0 

8 2.8 12.5 
72 : 35.9 41.7 
98 : 61.3 45.8 

Total : 142 24 12 178 : 100 100 

8.3 4.5 
91.7 40.4 
0.0 55.1 

100 100 
----------------------------------------------------------------------------------------------------------------------------------------------
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Table 1. 6 Social Background 
--------------------------------------------: -------------------------
Husband's Job :MICRO SSE MSE Total . MI~ SSE' MSE' Average . 
-----------------------------------------------------------------------
Not married/no answer 43 13 1 57 24.3 37.1 7.7 25.3 
Unempl/Retired 16 5 1 22 9.0 14.3 7.7 9.8 
Farmer 19 1 0 20 10.7 2.9 0.0 8.9 
Worker 20 0 1 21 11.3 0.0 7.7 9.3 
Clerical 6 0 0 6 3.4 0.0 0.0 2.7 
Public Sector 23 4 2 29 13.0 11.4 15.4 12.9 
Professional, Pr'iv.Sec, 32 8 2 42 18.1 22.9 15.4 18.7 
Businessman 16 4 6 26 9.0 11.4 46.2 11.6 
Other 2 0 0 2 1.1 0.0 0.0 0.9 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
--------------------------------·-----------------------------------------------------------------------·---------------------------------------

Table 1.7 Special Responsibilities in Society 
--------------------------------------------: -------------------------
Do you have •••• ? 

No answer 
Yes 
No 

:MICRO SSE MSE Total : MICROI SSE' MSE' Average 

1 1 
70 14 

106 20 

0 
5 
8 

2 0.6 2.9 
89 : 39.5 40.0 

134: 59.9 57.1 

0.0 0.9 
38.5 39.6 
61.5 59.6 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
--------------------------------------------: -------------------------
Type of respons1b111ty:MICRO SSE MSE Total : MICR°' SS~ MSE' Average 

Church/Womens Gu1lde 34 7 1 42 48.6 50.0 20.0 47.2 
Social welfare 2 0 0 2 2.9 0.0 0.0 2.2 
IGA 2 0 0 2 2.9 o.o 0.0 2.2 
Professional Organisa. 4 1 2 7 5.7 7.1 40.0 7.9 
CCAM 15 3 2 20 21.4 21.4 40.0 22.5 
MCP/Womens League 12 3 0 15 17. 1 21.4 0.0 16.9 
Other 1 0 0 1 1. 4 o.o 0.0 1.1 
----------------------,------------------------------------------------

Total 70 14 5 89 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
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Table 1.8 Previous Business Exper1ence 
--------------------------------------------: -------------------------
Involved in bus.before:MICRO SSE MSE Total : MICROI SSEI MSEI Average 

Yes : 84 15 
No : 92 20 

No answer : 1 O 

9 
3 
1 

108 47.5 42.9 
115 : 52.0 57.1 

2 : 0.6 0.0 

69.2 48.0 
23.1 51.1 
7.7 0.9 

-----~---------------·----~------~------~------~-----~-----------• Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

Table 1.9 Travel Experience 
--------------------------------------------: -------------------------
a) Outside District :MICRO SSE MSE Total : MICROI SSEI MSEI Average 

Yes : 150 32 13 195 : 84.7 91.4 100.0 86.7 
No : 27 3 0 30 : 15.3 8.6 0.0 13.3 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

-----------------------------------·---------: -------------------------
b) Outside Region :MICRO SSE MSE Total : MICROS SSEI MSEI Average 

Yes : 1~4 29 12 165 : 70.1 82.9 92.3 73.3 
No: 53 6 1 60: 29.9 17.1 7.7 26.7 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

--------------------------------------------: -------------------------
c) Outside Malawi :MICRO SSE MSE Total : MICROS SSEI MSEI Average 

Yes : 73 18 12 103 : 41.2 51.4 92.3 45.8 
No : 104 17 1 122 : 58.8 48.6 7.7 54.2 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

--------------------------------------------: -------------------------
d) Outside Africa :MICRO SSE MSE Total : MICROS SSEI MSEI Average 

Yes : 17 3 
No : 160 32 

5 25 : 9.6 8.6 38.5 11.1 
8 200 : 90.4 91.4 61.5 88.9 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
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Table 1.10 N1.111ber of Bus;nesses Owned 
--------------------------------------------: 
No of Bus;nesses :MICRO SSE MSE Total : MICROS SSEI MSEI Average 

1 
2 
3 

4 + 

115 
53 

9 
0 

17 
15 

2 
1 

7 
3 
1 
2 

139 
71 
12 

3 

65.0 
29.9 
5. 1 
0.0 

48.6 
42.9 
5.7 
2.9 

53.8 
23.1 
7.7 

15.4 

61.8 
31.6 
5.3 
1.3 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.11 Number of Owners in the Business 
--------------------------------------------: 
No. of Owners :MICRO SSE MSE Total : MICROI SSEI MSEI Average 

1 166 26 8 200 93.8 74.3 61.5 88.9 
2 9 8 5 22 5. 1 22.9 38.5 9.8 
5 1 0 0 1 0.6 0.0 o.o 0.4 
6 1 0 0 1 0.6 0.0 0.0 0.4 
9 0 1 0 1 o.o 2.9 0.0 0.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.12 Owner's Role 1n Business 
--------------------------------------------: -------------------------
Owner's Role :MICRO SSE MSE Total : MICROI SSEI MSfl Average 

Self-employed 
Manager/Supervisor , 
+involved 1n product.: 
No answer 

48 
69 
59 

1 

3 
23 

9 
0 

0 
13 
0 
0 

51 
105 
68 

1 

27.1 
39.0 
33.3 
0.6 

8.6 
65.7 
25.7 
o.o 

0.0 
100.0 

0.0 
o.o 

22.7 
46.7 
30.2 
0.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
--------------------------------------------: 

Table 1.13 Management of Business 
--------------------------------------------: 
Manages herself :MICRO SSE MSE Total : MICROI SSEI MSEI Average 

Yes I 154 23 9 186 87.0 65.7 69.2 82.7 I 

No I 10 10 3 23 : 5.6 28.6 23.1 10.2 I 

No answer I 13 2 1 16 . 7.3 5.7 7.7 7 .1 I . 
----------------------·---------------------· -------------------------I . 

Total I 177 35 13 225 . 100.0 100.0 100.0 100.0 I . 
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Table 1.14 Tiine Spent in Business 
--------------------------------------------: 
Of her time spent... :MICRO SSE MSE Total : MIC~ SSE' MSE' Average 

less than half 
Half or more 
All the time 
No answer 

37 
84 
55 

1 

10 
14 
11 
0 

2 
4 
7 
0 

49 
102 
73 

1 

20.9 
47.5 
31.1 
0.6 

28.6 
40.0 
31.4 
0.0 

20.0 
40.0 
40.0 
0.0 

22.1 
45.9 
31.5 
0.5 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.15 Husband's SupDQrt in Business 
----------------------------------: ---------------
Husband encourages ? :MICRO SSE MSE Total : MI~ ssa MSB Average 

Yes I 128 22 12 162 94.8 95.7 100.0 95.3 I 

No I 7 1 0 8 5.2 4.3 0.0 4.7 I 

Of which discourages?: 
Yes I 3 0 0 3 42.9 0.0 37.5 I 

No I 4 1 0 5 57.1 100.0 62.5 I 

-----------------------------------------------------------------------

Husband helps ? 

Yes 
No 

Total I 135 23 12 170 : 100.0 100.0 100.0 100.0 I 

:MICRO SSE MSE Total : MI~ SSEi MSEI Average 

: 111 21 12 144 : 86.7 95.5 100.0 88.9 
: 17 1 0 18: 13.3 4.5 0.0 11.1 

Total : 128 22 12 162 : 100.0 100.0 100.0 100.0 
------------------------------------------------------------------------------------------------------------- ---------------------------------

Table 1.16 Type of Husband's Assistance 

Field of assistance :MICRO SSE MSE Total : MICR°' SSEI MSE' Average 
----------------------·------------------------------------------------
Money 42 6 3 51 37.8 28.6 25.0 35.4 
General 30 9 6 45 27.0 42.9 50.0 31.3 
Buys things 19 2 1 22 17. 1 9.5 8.3 15.3 
Advice 6 1 1 8 5.4 4.8 8.3 5.6 
Transport 5 1 0 6 4.5 4.8 0.0 4.2 
Accounts 0 2 1 3 o.o 9.5 8.3 2.1 
Other 9 0 0 9 8.1 0.0 0.0 6.3 

Total : 111 21 12 144 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
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Table 1.17 Business Main Family Incmne? 

:MICRO SSE MSE Total : MICROS SSEX MSES Average 

No answer : 11 
Yes : 93 

No : 73 

1 
23 
11 

0 
6 
7 

12 
122 : 

91 

6.2 
52.5 
41.2 

2.9 
65.7 
31.4 

0.0 
46.2 
53.8 

5.3 
54.2 
40.4 

--------------------·----~------------------------~~-----~------------• Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

Table 1.18 Start of Business 

Year : MICRO SSE MSE Total : MICROS SSES MSES Average 

1990 15 2 1 18 8.5 5.7 7.7 8.0 
1988-89 55 14 2 71 31.1 40.0 15.4 31.6 
1986-87 42 8 4 54 23.7 22.9 30.8 24.0 
1984-85 21 1 4 26 11. 9 2.9 30.8 11. 6 
~982-83 5 1 0 6 2.8 2.9 o.o 2.7 
1980-81 10 1 1 12 5.6 2.9 7.7 5.3 
1975-79 16 7 1 24 9.0 20.0 7.7 10.7 
pre 1975 13 1 0 14 7.3 2.9 0.0 6.2 

Total : 177 35 13 225 : 100 100 100 100 

Table 1.19 Origin of Business Idea 
--------------------------------------------: -------------------------

:MICRO SSE MSE Total : MICROS SSES MSES Average 
-----------------------------------------------------------------------
No answer 1 0 0 1 0.6 0.0 0.0 0.4 
Own 89 14 7 110 50.3 40.0 53.8 48.9 
Friends & Relatives 24 3 0 27 13.6 8.6 0.0 12.0 
Husband 8 7 1 16 4.5 20.0 7.7 7.1 
People in that Bus. 42 7 4 53 23.7 20.0 30.8 23.6 
Other 13 4 1 18 7.3 11.4 7.7 8.0 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
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Tabl*Lh._20 Advice Sought at Start-Up 
--------------------------------------------· -~-----------------------

:MICRO SSE MSE Total . MICROI SSEX MSEX Average . 
-----------------------------------------------------------------------
Technology 35 3 1 39 19.8 8.6 7.7 17 .3 
Customer Relationship 4 1 0 5 2.3 2.9 o.o 2.2 
Business Management 17 6 2 25 9.6 17 .1 15.4 11. 1 
Book Keeping 4 0 2 6 2.3 0.0 15.4 2.7 
Loan Application 2 1 0 3 1. 1 2.9 0.0 1.3 
Other 4 4 0 8 . 2.3 11. 4 0.0 3.6 . 
None 111 20 8 139 . 62.7 57.1 61.5 61.8 . 

Total : 177 35 1 .. .;, 225 ; 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
Table 1.21 Initial Cash Investment 

-------------------------------------------:----------------------------
value in 1990 Kwacha:MICRO SSE MSE Total . MICROX SSEI MSEI Average . 
-------------------------------------------:----------------------------

0 14 2 0 16 9.3 6.3 0.0 8.2 
> 0 - < 100 37 1 0 38 24.7 3.1 0.0 19.6 
100 - < 500 42 5 0 47 28.0 15.6 0.0 24.2 
500 - < 1,000 16 1 1 18 10.7 3. 1 8.3 9.3 

1,000 - < 3,000 18 6 2 26 12.0 18.8 16.7 13.4 
3,000 - < 5,000 13 4 0 17 8.7 12.5 o.o 8.8 
5,000 - < 10,000 8 6 2 16 5.3 18.8 16.7 8.2 

10,000 - < 50,000 2 5 2 9 1.3 15.6 16.7 4.6 
50,000 + 0 2 5 7 0.0 6.3 41.7 3.6 

Total I 150 32 12 194 . 100.0 100.0 100.0 100.0 I . 
------------------------------------------------------------------------
Table 1.22 Major Source of Initial Cash Investment 
---------------------------·-----------------: -------------------------
Source :MICRO SSE MSE Total . MICROX SSEI MSEX Average . 
-----------------------------------------------------------------------
N/A 20 3 0 23 11. 3 8.6 o.o 10.2 
Husband 39 9 3 51 22.0 25.7 23.1 22.7 
Other business 37 4 1 4~ 20.9 11.4 7.7 18.7 
Employment 19 6 1 26 10.7 17 .1 7.7 11. 6 
Institutions 21 4 6 31 11. 9 11. 4 46.2 13.8 
Savings 15 3 2 20 8.5 8.6 15.4 8.9 
Relative/friend 11 2 0 13 6.2 5.7 o.o 5.8 
Garden 7 1 0 8 4.0 2.9 0.0 3.6 
Sale of assets 2 1 0 3 1. 1 2.9 0.0 1.3 
Other 6 2 0 8 3.4 5.7 0.0 3.6 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
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Table 1. 23 Start-uQ Problems 
--------------------------------------------:----------------------------
Problem I MICRO SSE MSE Total . MICR~ SSEX MSEX Average I . 
------------------------------------------------------------------------
None 32 3 0 35 18.1 8.6 0.0 15.6 
Lack of capital 68 9 3 80 38.4 25.7 23.1 35.6 
Lack of customers 22 6 0 28 12.4 17. 1 0.0 12.4 
Lack of inputs 17 2 3 22 9.6 5.7 23.1 9.8 
Employee relations 10 3 0 13 5.6 8.6 0.0 5.8 
Technology 9 1 1 11 5.1 2.9 7.7 4.9 
Lack of equipment 4 3 0 7 2.3 8.6 0.0 3.1 
Getting payments 5 1 0 6 2.8 2.9 0.0 2.7 
Multiple 3 3 0 6 1. 7 8.6 0.0 2.7 
Management 0 1 3 4 o.o 2.9 23.1 1.8 
Transport 1 1 1 3 0.6 2.9 7.7 1.3 
Personal problems 2 1 0 3 1. 1 2.9 0.0 1.3 
Lack of time 1 1 0 2 0.6 2.9 o.o 0.9 
Competition 1 0 1 2 0.6 0.0 7.7 0.9 
Business location 1 0 0 1 0.6 0.0 0.0 0.4 
Expensive inputs 1 0 0 1 0.6 0.0 0.0 0.4 
Other 0 0 1 1 o.o o.o 7.7 0.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.~ 

------------------------------------------------------------------------------------------------------------------------------------------------

Table 1.24 Legal Status 
--------------------------------------------: -------------------------

Licenced 

:MICRO SSE MSE Total : MICR~ SSEI MSEI Average 

I 
I 

Yes : 119 9 
No : 53 24 

No answer : 5 2 

2 
11 
0 

130 
88 

7 

67.2 25.7 
29.9 68.6 
2.8 5.7 

15.4 57.8 
84.6 39.1 
0.0 3.1 

----------------------·------------------------------------------------

Tradename 

' Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

I 
I 

Yes : 74 29 12 115 : 41.8 82.9 92.3 51.1 
No: 103 6 1 110: 58.2 17.1 7.7 48.9 

----------------------·------------------------------------------------

Registered 

• 
Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

Yes 
No 

No answer 

27 17 12 
44 12 0 
3 0 0 

56 
56 

3 

36.5 58.6 100.0 48.7 
59.5 41.4 0.0 48.7 
4.1 0.0 0.0 2.6 

---------------------- ------------------------------------------------
Total 74 29 12 115 : 100.0 100.0 100.0 100.0 

----------------------·-------------------------------------------------
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Table 1.25 Bookkeeping 
--------------------------------------------: -------------------------
Do you keep accounts ?:MICR<" SSE MSE Total : MICROi SSEi MSE' Average 

Yes: 79 31 13 123 : 44.6 88.6 100.0 54.7 
No : 98 4 0 102 : 55.4 11.4 0.0 45.3 

----------------------·------------------------------------------------• Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
--------------------------------------------: 

Separate accounts ? :MICRO SSE MSE Total : HICR°' SSE' MSEX Average 

Yes : 75 27 10 112: 94.9 87.1 76.9 91.1 
No: 4 4 3 11 : 5.1 12.9 23.1 8.9 

----------------------·------------------------------------------------' Total : 79 31 13 123 : ;oo.o 100.0 100.0 100.0 

Why no accounts are kept 
-------------------------------------------·--: 
Reason :MICRO SSE Average 

Lack knowledge in B/K 19 1 20 19.4 25.0 19.6 
No reason at all 16 0 16 16.3 0.0 15.7 
Lack of time 11 2 13 11.2 50.0 12.7 
Business too small 10 0 10 10.2 0.0 9.8 
La~·k of mat~rials 9 0 9 9.2 0.0 8.8 
I 11 iterate 7 0 7 7. 1 0.0 6.9 
Intends to do it 6 1 7 6.1 25.0 6.9 
Does it partially 6 0 6 6. 1 0.0 5.9 

• Uses money after sale 4 0 4 4. 1 0.0 3.9 
Get discouraged 3 0 3 3.1 0.0 2.9 
Not established 2 0 2 2.0 0.0 2.0 
Lack of support 2 0 2 2.0 0.0 2.0 
DK 1 0 1 1. 0 0.0 1.0 
Others 2 ., 2 2.0 0.0 2.0 

Total 98 4 102 : 100.0 100.0 100.0 
-------------------·--------------------------------------------------------------------------------------------------------------------------
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lable 1.27 Tra1ning Related to Business 

Has received training.:MICRO SSE MSE Total : MICRO% SSE% MSES Average 

Yes : 46 9 
No : 131 26 

7 62 : 26.0 25.7 53.8 27.6 
6 163 : 74.0 74.3 46.2 72.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
------------------------------------------------------------------------------------------------------ ----------------------------------------

Table 1.28 Emplovment Creation 
--------------------------------------------: -------------------------
Number of employees :MICRO SSE MSE Total : MICROS SSE% MSES Average 

0 
1 - 9 
5 - 9 
10 + 

67 
96 

9 
5 

4 
12 
18 

1 

0 
1 
2 

10 

71 
109 
29 
16 

37.9 
54.2 
5.1 
2.8 

11.4 
34.3 
51.4 
2.9 

0.0 
7.7 

15.4 
76.9 

31.6 
48.4 
12.9 

7 .1 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.29 Monthly Wage Sum 

--------------------------------------------: -------------------------
KWACHA :MICRO SSE ~SE Total : MICROS SSE% MSES Average 

0 I 79 6 0 85 44.6 16.7 0.0 31.8 I 

1 - 100 I 66 7 0 73 37.3 19.4 0.0 32.4 I 

101 - 500 I 28 18 1 47 15.8 50.0 8.3 20.9 I 

501 - 1,000 I 2 0 4 6 1.1 0.0 33.3 2.7 I 

> 1,000 I 2 5 7 14 1. 1 13.9 58.3 6.2 I 

----------------------·------------------------------------------------I 

Total I 177 36 12 225 100.0 100.0 100.0 100.0 I . 
----------------------------------------------------------------------------------------------------------------------------------------------
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Table 1. 31 Turnover in a Nonnal Month 
--------------------------------------------· -------------------------
Kwacha (1990) :MICRO SSE MSE Total . MICROX SSEI MSEI Average . 
-----------~---------·---------------------· -------------------------

0 3 0 0 3 1. 7 0.0 0.0 1.4 
1 - <100 35 1 0 36 19.8 2.9 0.0 17.0 

100 - <500 61 5 0 66 34.5 14.3 0.0 31. 1 
500 - <1000 25 5 0 30 14.1 14.3 o.o 14.2 

1000 - <3000 27 7 3 37 15.3 20.0 23.1 17 .5 
3000 - <5000 11 5 1 17 6.2 14.3 7.7 8.0 

5000 - <10000 4 4 0 8 2.3 11.4 0.0 3.8 
10000 + 1 5 9 15 0.6 14.3 69.2 7.1 

-----------------------------------------------------------------------
Total : 177 35 13 212 : 100.0 100.0 100.0 100.0 • ----------------------------~------------------------------------------------------------------------------------------------------------------

Table 1.32 Income Equivalent (Willing to give up business for ••• ) 
--------------------------------------------: -------------------------
Kwacha per Month :MICRO SSE MSE Total : MICR°' SSEI MSEI Average 

1 - <100 24 2 0 26 13.6 5.7 0.0 11.6 
101 - <300 33 5 0 38 18.6 14.3 0.0 16.9 
301 - <500 25 5 1 31 14.1 14.3 7.7 13.8 

501 - <1000 18 4 1 23 10.2 11.4 7.7 10.2 
>1000 10 4 3 17 5.6 11. 4 23.1 7.6 

Cannot give up I 67 15 8 90 37.9 42.9 61.5 40.0 I 

----------------------'------------------------------------------------I 

Total I 177 35 13 225 . 100.0 100.0 100.0 100.0 I . 
-------------------------------------------------·---------------------------------------------------------------------------------------------

Table 1.33 Re~lacement Value of Fixed A§sets 
--------------------------------------------: -------------------------
Kw a cha (1990) :MICRO SSE MSE Total . MICR°' SSE' MSEI Average . 
----------------------·---------------------· --------------------------I . 

N/A I 22 0 0 22 12.4 o.o 0.0 9.8 I 

0 14 1 0 15 7.9 2.9 0.0 6.7 
0 - <100 21 0 0 21 .• 1. 9 o.o o.o 9.3 

100 - <500 30 0 0 30 16.9 o.o 0.0 13.3 
500 - <1000 17 0 1 18 9.6 o.o 7.7 8.0 

1000 - <3000 33 2 0 35 18.6 5.7 0.0 15.6 
3000 - <5000 11 0 0 ~1 6.2 0.0 0.0 4.9 

5000 - <10000 14 9 1 24 7.9 25.7 7.7 10.7 
10000 - <50000 11 19 5 35 6.2 54.3 38.5 15.6 

50000 + 4 4 6 14 2.3 11.4 46.2 6.2 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
--------------------··-------------------------------------------------------------------------------------------------------------------------
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Table 1.34 Ca~ital Labour Ratio 
--------------------------------------------: -------------------------
Kwacha per worker :MICRO SSE MSE Total . MIC~ SSEI MSEi Average . 
-----------------------------------------------------------------------

0 - <100 49 1 1 51 31.6 2.9 7.7 25., 
100 - <500 36 3 2 41 23.2 8.6 15.4 20.2 

500 - <1000 20 2 1 23 12.9 5.7 7.7 11. 3 
1000 - <5000 36 11 2 49 23.2 31.4 15.4 24.1 

5000 - <20000 8 14 5 27 5.2 40.0 38.5 13.3 
20000 - <62500 6 4 2 12 3.9 11.4 15.4 5.9 

Total : 155 35 13 203 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.35 Capacity Utilization 
--------------------------------------------: 
Equipment I Employees !MICRO SSE MSE Total : MICRoi SSEi MSEi Average 

Yes 
Yes 
No 
No 

Table 1.36 

I 
I 
I 
I 

Yes 
No * 
Yes 
No ** 

57 
80 
13 
24 

12 
12 
4 
6 

4 
4 
1 
4 

73 
96 
18 
34 

32.8 
46.0 

7.5 
13.8 

35.3 
35.3 
11.8 
17 .6 

174 34 13 221 : 100 100 

* Excess Capacity , ** Full Capacity 

Reasons for ~xc1ss Ca~acit~ 

30.8 
30.8 
7.7 

30.8 

33.0 
43.4 
8.1 

15.4 

100 100 

--------------------------------------------· -------------------------
:MICRO SSE MSE Total . MICRoi SSE' MSEi Average . 

-----------------------------------------------------------------------
Lack of customers 38 6 0 44 47.5 50.0 o.o 45.8 
Lack of raw materials 15 2 1 18 18.8 16.7 25.0 18.8 
lack working capital 11 0 1 12 13.8 0.0 25.0 12.5 
lack of time 7 0 0 7 8.8 o.o 0.0 7.3 
Lack of space 3 1 1 5 3.8 8.3 25.0 5.2 
Production problems 2 1 0 3 2.5 8.3 o.o 3.1 
Other 4 2 1 7 5.0 16.7 25.0 7.3 

Total : 80 12 96 : 100.0 100.0 100.0 100.0 
======================================================================= 
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Table 1.37 Biggest Problem 
-----------------------------·---------------. -------------------------
Pr'- ,em :MICRO SSE MSE Total . MIC~ SSEX MSEX Average . 
-----------------------------------------------------------------------
None 19 2 1 22 10.7 5.7 7.7 9.8 
Lack of capital 33 7 3 43 18.6 20.0 23.1 19.1 
Lack of market 34 2 2 38 19.2 5.7 15.4 16.9 
Shortage of raw mat. 24 4 1 29 13.6 11. 4 7.7 12.9 
Lack of equipment 12 3 2 17 6.8 8.6 15.4 7.6 
Get payments 12 2 0 14 6.8 5.7 0.0 6.2 
Competition too high 9 4 0 13 5.1 11.4 o.o 5.8 
Transport 7 1 1 9 4.0 2.9 7.7 4.0 
Employee relationship 6 1 1 8 3.4 2.9 7.7 3.6 
Raw mat. expensive 7 1 0 8 4.0 2.9 o.o 3.6 
Technology 5 0 2 7 2.8 0.0 15.4 3.1 
Multiple 0 4 0 4 0.0 11. 4 o.o 1. 8 
Business location 3 1 0 4 1. 7 2.9 o.o 1.8 
Lack of time 2 0 0 2 1.1 o.o o.o 0.9 
Condition of premises 1 1 0 2 0.6 2.9 0.0 0.9 
Personal expenses 1 0 0 1 0.6 0.0 o.o 0.4 
Management 1 0 0 1 0.6 0.0 0.0 0.4 
Other 1 0 0 1 0.6 o.o o.o 0.4 
No answer 0 2 0 2 0.0 5.7 0.0 0.9 
-----------------------------------------------------------------------

Total I 177 35 13 225 100.0 100.0 100.0 100.0 I 

----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.38 Payment System 
: -------------------------

You always pay cash ? :MICRO SSE MSE Total : MICROI SSE' MSEX Aver. 
----------------------·------------------------------------------------

Yes 
No 
No answer 

' : 153 
: 14 
: 10 

32 
3 
0 

11 
2 
0 

196 
19 : 
10 : 

86.4 
7.9 
5.6 

91.4 
8.6 
0.0 

84.6 87.1 
15.4 8.4 
0.0 4.4 

Total : 177 35 13 225 100 100 100 100 

If not, how else? 

Barter 
Credit 

1 
13 

Total : 14 

0 
3 

3 

0 1 7.1 0.0 o.o 5.3 
2 18 : 92.9 100.0 100.0 94.7 

2 19 : 100 100 100 100 
-----------------------··----------------·-------------·---------------------------------------------------------------------------------------
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Table 1.39 T~inking of Giving up the Business 

:MICRO SSE MSE Total : MIC~ SSE' MSE' Average 
----------------------·------------------------------------------------
No answer 
Yes 
No 

• I 
I 
I 

2 
35 

140 

1 
5 

29 

0 
1 

12 

3 
41 : 

181 : 

1.1 2.9 
19.8 14.3 
79.1 82.9 

0.0 1.3 
7.7 18.2 

92.3 80.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 

Table 1.40 Develooment of Business since Start-U~ 
--------------------------------------------· -------------------------

:MICRO SSE MSE Total . MICR°' SSE' MSE' Average . 
-----------------------------------------------------------------------
Increased 117 26 11 154 66.1 74.3 84.6 68.4 
- of which doubled 66 16 9 91 56.4 61.5 81.8 59.1 
- less than doubled 51 10 2 63 43.6 38.5 18.2 40.9 

Decreased 43 7 2 52 24.3 20.0 15.4 23.1 
- of which halfed 19 4 0 23 44.2 57.1 0.0 44.2 
- less than halfed 24 3 2 29 55.8 42.9 100.0 55.8 

Same 17 2 0 19 9.6 5.7 0.0 8.4 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.42 Reason for not Borrowing 
--------------------------------------------· -------------------------

:MICRO SSE MSE Total . MICR°' SSE' MSE' Aver • . 
-----------------------------------------------------------------------
None 2 0 0 2 1.8 0.0 0.0 1. 5 
Have enough money I 34 8 1 43 31.2 42.1 25.0 32.6 
Afraid to borrow money: 30 4 0 34 27.5 21.1 0.0 25.8 
Oont know to go about I 17 0 1 18 15.6 0.0 25.0 13.6 I 

Tried but didnt get it: 14 3 1 18 12.8 15.8 25.0 13.6 
Never thought about it' 2 2 1 5 1.8 10.5 25.0 3.8 
Not ready 3 2 0 5 2.8 10.5 0.0 3.8 
Need to borrow from in 3 0 0 3 2.8 0.0 0.0 2.3 
Intends to 2 0 0 2 1.8 o.o 0.0 1.5 
Others 2 0 0 2 1. 8 o.o 0.0 1. 5 
---------------------- ------------------------------------------------

Total 109 19 4 132 : 100.0 100.0 100.0 100.0 
-----------------------------------------------------------------------

16 

1111111111 111111111111 11 11111111111 11111111111111111111111 11111111111111 11111 1111 111111 11 111111111111111111 111111 Ill 11111 11111111 I Ill I Ill 111111111111111111111111111111 111111 11111 1111 111111 11111111111111 I I 11111111111111111111111111111111 1111111 11111 11111111111 11111111111 



• 

• 

Table 1.43 MICR0 1 SSE and MSE by Sector 
--------------------------------------------· -------------------------
Sector :MICRO SSE MSE Total : MIC~ SSEI MSEI Average 
-----------------------------------------------------------------------
Agro 30 5 2 37 16.9 14.3 15.4 16.4 
Food & Beverages 30 3 4 37 16.9 8.6 30.8 16.4 
Service 26 10 2 38 14.7 28.6 15.4 16.9 
Textile 39 5 0 44 22.0 14.3 0.0 19.6 
Trade 26 9 1 36 14.7 25.7 7.7 16.0 
Other 26 3 4 33 14.7 8.6 30.8 14.7 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.44 MICR0 1 SSE and MSE by Region 

Region 

Centre 
North 
South 

!MICRO SSE MSE Total : MICROI SSEI MSEI Average 

59 
62 
56 

13 
9 

13 

8 
2 
3 

80 33.3 37.1 
73 : 35.0 25.7 
72: 31.6 37.1 

61.5 35.6 
15.4 32.4 
23.1 32.0 

Total ! 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------

Table 1.45 MICR0 1 SSE and MSE by Rural and Urban Area 
--------------------------------------------: -------------------------
Area 

Rural 
Urban 

!MICRO SSE MSE Total : MICROI SSEI MSEI Average 

: 101 14 3 118 : 57.1 40.0 23.1 52.4 
76 21 10 107 : 42.9 60.0 76.9 47.6 

Total : 177 35 13 225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------
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• II. Tables by Sector 

1 E: 



DEMATT - Advisory Service for Women Survey 1990 

TABLES BY SECTOR 

Number of guesticnnaires: 225 

Table 2.1 Distribution bI An 
----------------------------------------------------------- . ---------------------------------------------~ - ------

• Ape of lolu (years); AGRO FOOD SERV Till TROE om Total : AGROl FOOOI SERVI TXTll TRDEl OTHRl Average 
--------------------------·---------------------------------------------------------------------------------------------
10 uswer I 1 0 a 1 4 2.7 2.7 2.6 0.0 0.0 3.0 1.8 
20-30 5 11 ' ' 10 5 '3 13.5 29. 7 15.8 13.& 21.8 15.2 19.1 
31-40 u 1' 16 22 10 10 " 31.8 31.1 42.1 50.0 21.I 30.3 38.2 
41-50 10 9 I 13 10 13 u 27 .0 24.3 21.1 29.5 21.8 39.4 28.0 
>50 1 2 1 3 ' ' 29 18.S 5.• 18.C 6.8 16. 7 12.1 12.t 

Total : 37 37 38 " 36 33 m : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
-·-----------------------·--·-------------------·--------------------------------·---------------···-·-----·--------·-·· -.. ---.. --------.... -....... --.. -... -------------------------.. -- .. ------------.... ------.. --.. -------·. ---------- .. -.. --------... -------. 

Table 2.2 Fuilr Status 
-----------------------------------------~·--------------------- : -------·----------------------------------------------

•arita 1 Status : AGRO FOOD SERV TXTL TROE OTHR Total : AGROI FOODS SERVI TXTLI TRDEI OTHRI Average 
------------------------------------------------------------------------------------·-----------------------------------
•mied I 21 29 28 37 24 25 110 ; 100.0 100.C 100.0 100.0 100.0 100.0 100.0 I 

of which aonoguous ~ 22 23 11 21 20 18 129 81.5 19.3 &0.1 78.4 83.l 72 .0 1 .• 9 
polyguous : 5 I 11 I 4 1 41 18.5 20. 7 39.3 21.i 16. 7 28.0 24.1 

Single 10 I 10 1 12 I 55 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
of which widoved 4 I 2 2 5 • 18 ,0,0 12 .5 20.0 28.6 41. 7 50.0 32. 7 

divorced 4 5 2 4 2 21 40.0 12 .5 40. 0 28.& 33.3 25.0 38.2 
separated 2 2 1 3 2 13 20.0 25.0 30. 0 14.3 25. 0 25.0 23.i 

never 1arried 0 0 2 0 0 3 0.0 0.0 10.0 28.& o.o 0.0 5.5 
-----------------------------------------------------------------.. ·-----------------------------------------------------

Total : 37 37 38 " li 33 225 ; 100.0 100.0 m.o 100.0 100.0 100.0 100.0 
---........ --- .. --------.............. ------... --------.. ------------------- : --------..... -------- ... ----.... -........ --· ... --- .. ----........... -------
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Table 2.l !luaber of Dmnaents -------------------------------------------------------------- . ------------------------------------------------------
I AGRO FOOD SERV TITL TROE OTHR Total : AGROl FDOCI sun um TIDES OTHRS Average 
I 

--------------------------------------------------------------------------------------------------------·----------·----
t)S,pportd chi ldrcn: 
0 • 3 • 3 3 23 10.8 I. t 10.S u 1.3 11.2 10.2 

1 2 1 • 1 2 t 19 u I. t 10.5 15.9 5.6 3.0 ••• 
2-3 12 10 13 12 ' 1 '° 32.• 21.0 3U 21.3 15.T 21.2 26.7 

4-6 
,. ,, 10 1§ 23 13 91 31.8 U.2 26.3 3"1 U.9 39.' .a.• 

M • 5 ' 1 2 • 21 to.I 13.5 15.I 15.9 u 12.1 12.• 

10+ 1 0 1 I 0 2 • 2.1 8.0 2.& 0.0 u E.1 1.1 

• ---------------------------------------------------------------------------------------------------------------------
Total I 31 31 31 .. 36 33 225 : 100.0 100.0 100.0 110.0 100.0 100.0 100.0 

I ----------------------------------------------------·---------- . ----------------··----------------------------------
b )Other depePdents 
0 11 10 10 1 3 5 •6 29.1 21.0 2tl 15.I l.l 15.2 20.• 

1 1 ' 1 ' ' 3 33 11.9 1U 11.4 t.1 16.T 9.1 14.1 

2-3 I 1 I 11 I 12 &O 21.1 11.9 21.1 3U 22.2 3U 2'.T 

H ' t 1 I 11 I 41 10.I 2U 11.• 11.2 30.i 24.2 20.9 

M 3 3 2 5 1 2 22 1.1 1.1 5.l 1U 1U 6.1 9.1 

10+ 4 2 4 3 3 n 10.I 5.4 10.5 u 2.8 9.1 l .6 

·----------------------------------------------------------------------------------------------------------------------
Total I 31 31 31 44 36 33 m 10G.O 100.0 100.0 100.0 100.0 100.0 10U 

I ------------------------------------------------·-·------------ . -----------------------------------------------------
c) Chi ldren+otller 
0 1 1 ~ 1 0 2 5 2.1 2.1 o.o 2.3 0.0 6.1 u 

1 2 1 3 0 0 0 ' 5.• 2. 7 1.9 0.0 0.0 0.0 2.1 

2-3 I ' 7 7 2 3 33 21.6 1U 11.• 15.9 u 9.1 14.i 

4-6 ' 11 I 14 ' ' '° 24.3 29.1 21.1 31.I 25.0 21.l 26.i 

1-9 I 11 11 10 14 13 61 21.6 29.7 21.t 22.7 31.1 3U 29.E 

10+ t 1 9 12 11 6 5• 2U 11.9 23. 7 21.3 3U 11.2 2U 

----------------------------------------------------------------------------------------------------------------------· 
Total I 31 31 31 44 36 33 225 100.0 100.0 100.0 100.0 100.0 100.0 100. 

I ................................................................................................................................................................................................................ -....................... .......................................................................................................................................................................................................................... 
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Tele 2.C Educational lackgroane 
-------------------------------------------------------------- : ---------------------------------------------------

: A&RO FOOC SUV TITL TIDE OTIR Tota I : A&ROl FOOOl SERYl TITLl TIDEl OTllRl Image 

a) Attended sclloo 1? : 
Yes : 33 ~~ 3~ •1 32 21 m : H.2 au 1u 13.2 au 11.1 11.0 
le ' ~ 3 i 21 : 10.1 13.2 13.5 U 11.1 18.2 IL.I 
----·-------------------------------------------------------------------------------------------------------------------

Total : 31 37 31 " 36 33 225 : 100.0 100.0 IDO.O 100.0 100.0 100.0 100.0 
--------------------------------------------------------------- : -------------·----------------------------------------
b) Schoo li1g leve 1 
lo answer a 0 0 1 0 2 0.0 0.0 0.0 2.3 2.1 a.a 0.1 • lone ' 5 5 3 ' ' 27 10.I 13.5 13.2 u 11.1 11.2 12.0 
Stdl-Std5 5 2 7 ' 7 3 21 13.5 5.• IU 9.1 IU t.1 12.• 
Std6-Std8 7 u 17 15 11 11 75 18.9 37.8 •U JU 30.6 ll.3 33.3 
For1Hor1• 21 16 I 21 13 13 93 56.8 •l.2 23.7 '7.7 31.1 JU •1.3 

Total : 37 37 31 " 31 33 225 100 100 100 100 100 100 100 
--------------------------------------------------------------- . ------------------------------------------------------
cl PSLC? 
Yes 2, 23 21 29 21 21 139 IU 62.2 55.3 65.1 51.3 63.6 &1.8 
lo I 9 12 12 11 ' 59 2U 2U 31.6 27.3 30.& 18.2 26.2 
lo answer ' 5 5 3 ' 6 27 10.I 13.5 13.2 6.1 il.1 18.2 12.0 

Total ~ 37 37 38 " 36 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
--------------------------------------------------------------- : ------------------------------------------------------
d) JCE? 
Yes 19 13 10 11 I 11 11 SU 35.1 26.3 '3.2 25.0 33.3 31.0 
lo 1' 11 22 20 23 11 113 37 .8 •e.& 57.9 45 .5 63.t •8.5 50.2 
lo mm ' ' I 5 • i 31 10.8 11.2 15.8 11.• 11.1 18.2 13.1 

Total : 37 37 38 " 31 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
--------------------------------------------------------------- . ------------------------------------------------------
e) NSCE? 
Yes 10 1 5 9 ' ' 39 21.0 18. 9 13.2 20.5 11.1 12 .1 17 .3 
lo 19 23 25 21 27 21 "' 51.' 62 .2 65.8 65.9 75. 0 63. 6 6U 
lo answer 8 1 8 6 5 8 •2 21.6 11.9 21.1 13.6 13. 9 2"2 18. 7 

Total : 37 37 38 " 36 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 -.......... -.. -. -.................................. ·- ...... -...................... -......... -..... -.. ·-..................... -.................... .. . . .. ... -.. --.......................... --- ......................... --- ......................................... -...... -...... --- ............. -........................ -........... --. ··-....... ... 
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Tablt 2.5 E1plomnt Status 

Prmently uploped?; AGRO FOOD SERY TXTL TIDE OTHR Total : AGROl FDODl SERVl Tllll TROE& OTHRI Alerage 

Yes 10 2 13 2 ' ,2 24.l 21.0 5.3 29.5 5.6 11.2 11.7 
lo I 21 26 35 31 31 27 118 15.1 70.3 12.1 70.5 16.1 11.8 71.1 I 

lo answer 0 I 0 3 0 5 0.0 2.7 u a.a 1.3 u 2.2 
----------------------------------------------·---------------- . ------------·----------------------------------------· 

Total : 37 37 38 " 36 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

-----------------------·---------·----------------------------- . ------------------------------------------------------
Previous lJ up loyea?: AGRO FOOD SERV TXTL TROE OTHP. Tota 1 : AGROS FOOOI SERVl TITLl TROEI OTHRI Average 
----------·· ----------------·-------------------------------------------------------------------------------------------
Yes 13 9 11 I II " 75 '6·' 3U 51., 25.1 35.5 51.3 ,2.1 • lo I 13 17 17 21 II 11 II '6.4 65.4 '8.& 67.7 61.3 '8.7 55.1 I 

lo ar.sm 2 0 0 2 I 0 5 7.1 0.0 0.0 6.5 3.2 a.o 2.1 

Total : 28 26 35 31 31 27 178 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Table 2.1 Socia I Background --------------------------------------------------------------- : ________ .. _____________________________________________ 

Husband's Job : AGRO FOOD SERV TXTL TROE OTHR Total : AGROl FOODl SERVl TXTLI TRDEI ~THRl Average 
----------------------------------------------------------------------------------------·-------------------------------
lot 11rried/no am.: 10 • 10 I 14 I 58 27.G 21.6 25.3 11.2 37.I 24.2 25. 7 
E1p loyed/Ret ired 4 3 5 3 • 3 22 10.8 8. I 13.2 6.8 10.8 I. I 9. 7 
Fanier 5 2 5 1 3 4 20 13.5 u 13.2 2.3 8.1 12.1 1.8 
Worker 2 4 2 • 0 3 19 5.4 10.8 5.3 18.2 a.a t.1 1.4 
Clerical 0 2 I 2 2 1 • 0.0 5.4 2.6 4.5 5.4 3.0 3.5 
Govern1ent 3 5 3 12 I 5 21 I. I 13. 5 1. 9 27 .3 2.1 15.2 12.8 
Professional 10 6 6 8 6 6 42 27.0 16.2 15.8 18. 2 16 .2 18.2 18.6 
8usinm11n 3 1 6 2 5 3 26 1.1 18.9 15.8 4. 5 13. 5 9.1 II. 5 
Other 0 0 0 0 2 0 2 0.0 0.0 0.0 0.0 u a.a 0.9 
----------------------------------------------------------------------------------------------- ···----------------------

Total I 37 31 38 ,. 37 33 m 100 1ao 100 100 100 1ao 100 I .............................. -...... -................................................... -............................. -... -..................... -............................ -.... ............................................................................................................................................................................... 
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Tille 2.7 Special Responsibilities in Society 
---------------------------------------------------------·-- : -------------------------------------· --------------

: AGR~ FOOD SERV TITL TROE OTHR Tota I : AGROl FOODl SERYl Tllll TIDES OTHRS Amage 

le answer 
Yes 
le 

: 0 0 1 
: 19 13 21 
: 11 2~ 16 

0 1 
12 13 
32 22 

o 2 e.o o.o u 0.0 2.1 1.0 O.I 
II H : 51.l 35.1 55.3 27.l 36.1 lU 39.1 
22 134 : 48.& U.9 42.1 12.1 61.1 '6. T 5U 

Total : 31 31 31 " 3' 33 225 : 100.C 100.0 180.D 100.0 100.0 100.0 100.0 

Table 2.8 Business Experience 
---------------------------------------------------------------. -----------------------------------------------------

Prev. Bus iaess : AGRO FOOD $ERV TlTL TROE OTHR Total : AGROl FOODl SERn Tllll TRDEI OTHRl Average 

&)Previous business?: 
Yes 18 2l 13 11 
~ 11 14 25 26 
lo answer 1 0 0 0 

Total I 37 37 31 " I 

16 
11 
1 

36 

20 IOI 
13 115 
0 2 

33 225 
-----------------------------------·--------------------------- . 
b)Yrs in business 
( 1 JHr 0 0 2 0 I 2 5 
I rm 0 4 2 1 2 2 II 
2-5 yrs I ' 4 11 1 I .. 
&+ rears I 10 4 ' 3 7 1! 
lot known 2 3 1 0 3 I 10 

41.6 
'8.6 
2. 7 

100.0 

62.2 3t2 
l7 .a 15.1 
0.0 0.0 

100.0 100.0 

40.9 4U 60.6 
59.1 52.1 39.4 
0.0 2.1 0.0 

100.0 100.0 100.0 

41.0 
51.1 
0.9 

100.0 
------------------------------------------------------

0.0 0.0 15.4 0.0 6.3 10.0 u 
c.o 17.4 15.4 5.& 12.5 10.0 10.2 

4U 25.1 30.1 '1.1 43.8 40.0 40. 7 
4U 43.5 JU 33.l 1U 15.0 35.2 
11.1 13.0 7. 7 0.0 18.I 5.0 t.l 

-------------------- ---------------------------------------------------------------------------------------------------
Total I 18 23 11 18 16 20 108 100 100 100 100 100 100 100 I .................. -........... -· ..................... -....................... -.... ---..... -.. -...... -.. "' ..... -. ---.......... -- ................ -- .. --- ..... -- ........ ----...... -·---........ --.. ---------------........... --.......... --. -............ -... -... -.. ---..................... --....... -.... -- ................ 
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Table 2J Imel bperime 
---------------------------------------------------------- : -------------------------------------------

! ISRO FOOD SEIY Till TIDE OTIR Total : AGIOI FOOh SEln TITLl TIDEI OTllb Awerage 

a) Outside District!: 
Yes : 32 3• 33 ll ZI 2t lt5 : lt.5 11.I IU Ii.• 18.l 11.9 IU 
lo 5 3 S I 1 C ll : 13.5 1.1 13.2 1U H.• 12.1 13.3 

Total : 37 31 ll cc 3' 3l m : 111.& 1ao.o 100.0 1ou 1aa.a 100.0 1oa.a 

•) Ottsidt legiOI! 
Yes ZI 31 Zi 31 2S 23 1'5 11.• 13.1 , ... 11.5 H.4 H.7 JU 
lo I ' 12 13 11 18 '° 2U 11.2 31.1 21.5 38.1 31.3 2U 

------------------ --------------------
Total : 37 r 31 .. 3' 33 225 : llU 110.0 111.1 181.1 1IO.t 1IU 10U 

----------------------------- --- . -----------------------------
c) Ottside lalavi! I 

I 

Yes I 20 11 11 1t 1S 13 183 SU SU cu •3.2 •1.1 3U CS.I I 

lo I 11 II 21 2S 21 21 122 •5.1 CU 55.3 Sl.I 51.3 IU SU I ------------------------ -------------------------------------------
Total : 37 37 31 .. 31 33 225 : 100.0 IOU 1H.I HG.I 110.0 100.0 180.0 

--------------------------------------------------------- : ----------------------------------------------------
d) Outside Africa! 
Yes 
Ill 

S 2 I 10 1 I 2S : 13.S S.C 2J 22.7 2.1 11.2 11.1 
32 35 37 l• 3S 21 200 : 11.5 tU t1 .c 11.3 t1 .2 II.I II.I 

Total : 31 37 31 .. 3' 33 m : 110.0 100.C 100.0 100.0 IOU IOU !DU 
.. ------------------------------------------- ..... ----.. ---------.. ---. ------··---------------------. ---.... -.. -----..... --....... .. .. ------..... ---------------------------------- ............. -----... -.. ---. -... ·-... -----------. --. ----- ... -----......... -----.... -- .. -----

Table 2.10 l11ber of lusiames Owned 
--------------------------------------------------------------- : ------------------------------------------------------
lo. of bis i nasses : AGIO FOOD SERV TXTL TIDE OTNR rota l : ASIOS FOODS SERYS TITLI TIDES OTNRS Awtrlte 

0•• 
Two 
3 or 10r1 

:1125 2' 21 21 20 m .s.1 '7.6 H.C IU U.t 68.6 11.1 
! 20 I 11 15 10 1 11 : 54. I 21.1 21.t 3tl 21.1 21.2 31.i 

0 • 1 I 3 6 IS : U 10.1 2.1 2.l l.l 18.2 1.1 

Total : ll 37 31 .. 3' 33 m : 100.0 100.0 100.0 100.0 100.0 100.0 IOU 
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Tab It 2.12 Owner's Roie in lusi1ess 
--·--------·-----------------· ---------------·------------------ . -··------------------------------------------------

: &GIG FOOD sm TITL TIDE OT& Total : &GIGS F008l SERVI TITLI TUEi OTllRS Awerage 
-----------------------------------------------------------------------------------------------------------------------

lo US•U : I 1 I 0 I I 1 u 21 u I.I I.I 1.0 u 
Self-uployel! : ' 15 ' 1l 11 ' 51 10.1 '8.5 18.5 29.5 31.i 12.1 22.1 

l111gir : 2l 10 22 11 11 21 115 62.2 21.G 57 .t '8.9 JU iU •U 
Inohed in Prod1c'1; 10 11 12 13 ,, I ii iU 21.1 31.f 29.5 31.S 2'-2 JU 

Tota! : 3I ~1 31 '4 36 33 225 : 100.0 110.: 11G.O IOU 100.0 110.0 100.0 

Table 2.13 lanapnt of luslms 
------------------------------------------------------------- : -------------------------------------------------

: AGRO FOOD SERV TITL THt OTHi Total : A&ROI FOODI SEIYl TlTll TIDES OTllb Average 

lo us.er : 3 1 2 3 2 " 2.1 2.T 5.3 I.I 1.3 6.1 5.3 
Yes : 21 31 33 •a 26 21 m •5.1 51.5 71.1 29.5 H.I SU 5'-2 
lo : ' 3 ' 2 1 l 23 51.• 31.1 2l.1 6U 22.2 3U , ... 

----·--------------- ·-----------·------------· ------------------------------------------ -----------------------------' Total : 31 31 38 " 36 l3 225 : 180.0 tOo.t tlO.O 118.0 llO.O 180.0 100.0 

Table 2. 14 Ti• SpHt in l1sims 

: A&RU FOOD SUV TITL TIDE OTHR Total : AGROS FOODS SERVI TITLS TIDES OTHRI Average 

al Mork emr 1anth!: 
Yes 36 35 12 
lo I 2 5 
ID au.er o a 1 

Total : 37 31 38 

,0 33 

' 3 0 0 

" 36 

25 201 
I 23 
0 I 

33 225 

tl.J tu 
2 .1 5.4 
0.0 ... 

100 IOG 

lt2 
13.2 
2.1 

100 

to.t 
t.1 
u 

1oa 

11.1 15.1 
1.3 2"2 
1.a a.a 

100 100 

19.3 
10.2 
o.• 
100 --------------------------------------------------------------- : _____________________ .., ________________________________ 

b) lfol IUCh till! 
LISS tban bl 1 f 12 I ' 11 ' I " JU 21.I 10.S 25.0 11.l 2t2 21.1 
Half or 1are 11 21 13 20 u " 102 , ... 51.1 3"2 •5.5 .... •u 45.3 
All ti• 1 I 20 13 " 11 ll 11.t 21.6 52.1 29.5 31.t 33.3 32.t 
lo ans.er 0 o I 0 o 0 1.0 o.a 2.6 o.a a.a 0.0 ••• 

Tota I : 37 37 31 .. 36 33 m : 100 1oa 100 IOG 100 100 100 
......................................................................................................................................... ........................... .......................................................................................................... . 
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Table 2.15 lnbue's S1HOrt i1 l1Si11tss 
--------------------------------- . ------·-------------------------

: - FOOD SEIY TITL TllE OTll Total : ACIOS FOGGS SEM um TllEI Oilft Ama91 
-------------------------------------------

l)bsband ueotrages: 
Yes : 21 2i u ll 23 23 m : 111.0 u.1 92.1 11.3 15.I 12.0 15.3 
le I 2 2 2 I : U U 7.1 2.1 U U U 

!otal : 2i 29 21 31 2' 25 111 : 1H IH llO Ill 110 1CO 1H 

~)N1sb1d flScomges: 
Yes I I I I 1 3 : I.I I.I I.I 11U Ill.I 51.1 31.5 
ID I 2 2 I I 5 : 1.0 11G.I 111.I I.I I.I 51.1 12.5 
----------------------------------------------------------

Total : I 2 2 2 I I 110 llO 111 11G 110 111 
-------------------------------------------- .. ------------------------------------------
cl llsb111d lie lps 
Yes 21 23 2• 32 22 11 I« 91.l 11.l 15.1 IU 91.1 H.O IU 
ID I ' 2 ' ' 11 3.1 13.1 1.1 1U C.2 2U IU 
ID usnr • 2 2 1 2 I l.G u 1.1 2.1 C.2 I.I u 

'ota 1 : 21 21 21 31 2' 25 118 : 110 IH IH IH 111 18G 11& 
---------------------·---------------------------------------------------------·--------------------------------------------------------------·-------------------------------------------------------------·------···························-· 

Tole z.11 T11!1 of 11tsband'1 Assistuce 
-------------------·--------------------------------------- : ---------------------------------------------·-------
Field of Asslstuce : AGIO FOOD SEIY TlTl TIDE OTll Total : AGIOS FOOOI SERVI Jilli TIDEI OTMll Am age 
-----------------------------------------------------------------------------------------------------------------------
lays l~il9s 5 ' ' ' I 22 1.1 21.7 11.7 1U 11.2 5.t 15.3 
Koaey 9 12 ' t s 51 21.t 39.1 50.0 21.1 •o.t 2U 3U 
AdYice 2 ! 2 1 I 3.1 1.1 •.2 u C.5 5.t u 
Accounts 1 0 0 o 1 1 3 3.1 0.0 u 0.0 C.5 5.t 2.1 
Transport l 1 o 1 0 ' 11.1 c. ~ u 3.1 u 0.0 u 
Cemal 10 5 ' II ' 1 cs 31.1 21.7 21.1 3U 27 .3 •1.2 31.3 
Ot111r 2 I 1 3 • 2 9 u C.l u u 1.0 11.1 u 
-------------------- ---------------------------------------------·-------------------------------------------------·---

Total : 26 23 2C 32 22 17 ICC : 100 100 100 100 100 100 100 
.. -....... ----........................ ---·. -.......................................... -................. -................... . .. .. . .. -.. -.................... -· ... ---.. --... -...... ---· ....................... -.......................................... . 
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e 

iat le 2.11 Imam l1i• Ilcae i1 Fui !r 
---------------·--·--·---------------------------------------- : ------------------------------------------------------

: ~ FOOll SH\' TITL TIDE OTllR Total : A&RGl FOOGl sun TlTil TIDEl OTlft Amqe 
--------------------------------------------------------------------------------------------------------------------

lo. uswr: 
Yes ; ll 
lo : 1t 

1 
22 
14 

2 3 
21 13 
I 2; 

l 
2S 
1 

2 12 2.7 2.1 
ti 122 : •5.9 SU 
1l St : SU 31.1 

5.3 u u '·' 5.3 
11.1 21.1 l1J SU SU 
23.7 U.• 2U 3U '8.• 

-------------------------------------------------------------------------------------------------------------·-----
Totai : lT 31 31 •S lS 33 m : 100.0 100.0 100.0 IOC.O 180.0 IGG.0 100.U 

-------------------· ------------------------------------------------------·-------------------------------------------

Tole 2. ti Start of llS i HSS 

--------------------------------------------------------- : ----------------------------------------------
: AGRO FDG8 SEIY Till TIDE OTllR Total : WO\ FDG8S mn um TIDn OTHft A map 

------------------------------------------- ·-----------------------------------------------------------------------
ma 2 3 ' 3 2 • ti 5.• I. t tU u 5.i 12.1 1.0 
1111-11 13 1S 11 I 10 " 11 35.1 CG.5 21.1 11.Z 27.1 •2.• JU 
11~. -11 II 12 ' II I ' 5• 21.1 32.C IS.I 22.1 2S.G 11.2 2U 
1114-IS 3 • I ' 5 2 2i I. I 1U 1S.I 1U 13.1 i.I 11.i 
111M3 0 I I 2 3 a ' l.G 2.1 1.0 u 1.3 1.0 2.1 
111M1 3 I D • 1 3 12 1.1 2.7 1.0 I.I 2.1 1.1 5.3 
1115-71 3 I I I ' 0 2• 10.S 2.1 1U 11.2 11.1 o.a 10.1 
•r• ms 2 I 3 3 2 ' 1' 5.3 0.0 1.1 I.I u 12.1 1.2 
--------·---------------------------------------------------------------------------------------

Total : 31 31 31 " li 33 m 100 tac 110 100 100 100 100 
-----------·------------------------------------------------------------------------------------------------------

Table 2.1t OrJgi1 of lasims Idea ----------------------·- ____________________________ ....... -------- : -------------- ---------------------------------------
; AGRO FOOD SERY Till TIDE OTHR Total : AGRO& FOODS sun nm TIDES OTNRl Average 

----------------------------------------------·-------------------------------------------------------------------------
lo amer 0 0 1 0 0 0 I D.C a.o 2.6 0.0 a.a o.a u 
Own 20 II IT 25 IT 13 110 SC. I •U ll.1 56.I 47 .2 3U '8.1 
Peo~le doing sue II I s 1 10 11 51 29.T 2U 13.2 15.t 27 .I 33.3 2U 
Friends & Relatives : l 3 ' 5 ' ' 27 8.1 8.1 15.8 11.• ti.I 18.2 12.0 
Husband 1 2 5 3 1 16 2 .1 u 13.2 u 11.1 l.O 1. I 
Other 2 5 ' ' 2 II u 13.5 !0.5 t. I 2.1 I.I u 

Total : 37 37 38 '4 36 33 22S : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
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Tole UD Adme Soal!Jt at Start-•~ 
--------------------------------------------------------- : ----------------------------------------------.. -· -

: A&IO FOOi SEIY Till TUE OTHR Total : AGIOI FGOh SElft um TUEi OTlll Awe rate 
-----------------------------------------------------------------------------------------------------------·------
Tecbaolog, II 3 I I e It Jt 51.C 1.1 I.I 1U 0.0 33.l 11.3 
l1s i1ess 1H1gneat 3 3 2 2 t I 25 1.1 1.1 5.3 u 25.1 11.2 11.1 
look teepi15 I 3 1 1 0 I u 1.1 2.6 2.3 2.1 I.I 2.1 
C1St111er re lat ions • 2 2 0 I 5 ... u 5.3 2.3 u u 2.2 
LDP IPP heat iOI I • I I • 1 3 1.0 I.I 2J 2.3 I.I u 1.3 
otlltr 1 1 3 I 2 I I l.1 2.1 1.t I.I u 3.1 u 
IOI! 1C 25 2t 33 2C 14 m 31.1 '1.1 11.3 15.D H.1 cu II.I 
------------------. --------------------------------------------------------------------------

Total I 31 31 31 u 31 33 m : 100.0 110.0 IOD.I 180.1 tDU 118.I Ill.I I 

------------- ------------------------------------------------------------------------------------

Tole 2.21 llitial Cash I1mt1ent 
--------------------------------------------------------- : -----------------------------------------
nlae i• lmha me : AGRO FOOD SEIY TlTL TIDE DTHI Total :AGROI FOOOI SERVI TXTLI TIDES OTHRI Amige 
-----------------------------------------------------------------------------------------------------

I I 2 3 2 I 3 11 11.2 5.t 1.1 5.3 I.I 11.5 1.2 
) 0 - ( 100 2 11 5 10 I 3 31 1.1 52.t 11.1 21.3 1.0 '1.5 1U 
100 - ( 500 1 T 11 10 5 1 Cl 21.2 21.1 35.5 21.3 15.I 21.t 2U 
;oo - < 1,000 2 3 3 3 ' 3 11 1.1 I.I t.l 1.t 12.5 11.5 t.3 

1,000 - ( 3,000 3 I ' 1 I 3 2& t.1 2.t 12.t 11.C 25.8 11.5 13.C 
3,000 - ( 5,800 I 1 1 2 ' 3 11 11.2 2.1 3.2 5.3 12.5 11.5 1.8 
5,000 - ( 10,000 5 I 1 2 I • 11 15.2 1.0 3.2 5.3 25.0 0.0 1.2 

10,000 - ( 50,000 1 0 2 2 2 2 t 3.0 o.a u u u 1.1 u 
50,000 t 1 2 1 • 1 2 1 3.0 5.t 3.2 u 3. I 1.1 u 
--------------------------------------------------------------------------------------------------------

Total : 33 3C 31 31 32 26 ltC : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
---------------------------------------- ... ---------------------------------------------------------------
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Tole 2.22 lajor Some of bit i.t l Cash l11est•nt 
--·-------------------·------~--------------------··---------- . ------------------------------------------------
Source : lCIO F'JOll SEIV Till TIDE OTO Total : ACIOS FOOOl SEm TITLS TIDEl OTllh Am age 
------------·--------------------------------------------------------------------·-----------------------------------
Husband 1 10 ' 1& 13 5 51 11.C 21.8 H.2 22.T 36.1 15.2 22.1 
Otller business 3 I 11 I ' ' C2 u 21.& 2U 11.2 H.7 11.2 11.T 
lastit1tions I ' 2 5 3 c 31 21.1 2C.3 u 1U u 12.I 13.1 
E1Ploynr.t 5 3 2 10 0 ' 2' 13.2 I. I u 22. 1 Q.O 11.2 11.6 
Suiags 1 2 1 3 ' 3 20 u 5.C 11.t u 11.1 9.1 u 
h let iwe/friend I 2 • 3 ' • 13 8.0 5.C 11.1 u 11.1 8.0 5.1 
Gardea 1 0 1 a ' 2 I u a.a 2.1 D.O 11.1 u u 
Sa le of assets a I 0 1 2 I 3 1.0 u u 2.3 5.i 0.0 1.3 
Other ' 1 1 I D 2 I 13.2 Z.T I.I 1.0 0.0 1.1 u 
1/a I 2 ' ' • 5 23 21.1 5.• 11.1 t.1 O.D 15.2 11.2 
-------------------------------------------------------------------------------------------------------------------

Total I 37 37 31 " 36 33 225 100 100 11a 100 1oa 100 100 I --.... -- ...... ---------------.......... ----------------------------------------------.. -----------------------.... -.. ---------.. -----... -------------·--·--------·-------------------------·--------------------------------·---------------·--------------------

Table 2.23 St1rt-11 Problas 
----------------------------------------------------------- . ----------------------------------------.--------------
Problu : AGRO FOOO SEh Till TIDE om Total : AGROS FOODl mn TlTLl TIDEl OTHRl Amage 
------------------------------------------------------------------- ·------------- ·-----------------------------------
IDH 1 ' 5 1 s 5 35 11.9 11.2 13.2 15.1 13.t 15.2 15.I 
Lack capital 12 12 12 t 11 IT 10 32.• 32.• 31.1 20.5 5a.o 51.5 35.1 
Lack CISlOltrS a 1 10 I 3 D 21 o.a 11.1 21.3 11. 2 1.3 0.0 12.• 
Lack of inpats ' ' 2 5 1 2 22 11.2 11.2 5.3 11.• 2.1 1.1 I.I 
E1Ployees 2 D 3 ' 8 13 5.• a.a 1.9 t.1 a.o 12.1 5.1 
Ta:hnology ' 2 0 2 0 1 11 11.2 5.• 0.0 u 0.9 3.0 u 
Lack 14ulP11nt 1 0 2 2 1 1 1 2.7 a.a 5.3 •.5 2.1 3.0 3.1 
Getting PIY•"ts 0 0 D 3 3 0 ' 0.0 D.O D.O I.I 1.3 0.0 2.7 
lu lt ip le 1 1 1 1 2 0 ' 2. 1 2. T 2.6 2.l 5.6 a.a 2. 1 
lanage1ent 0 1 1 1 0 I ' 0.0 2. 1 2.1 2.3 0.0 3.0 1.1 
Persona 1 prob lus 0 1 I 0 1 0 3 0.0 2.T 2.6 0.0 2.1 0.0 1.3 
Transport 0 0 0 0 I 2 3 a.o 0.0 0.0 o.o 2.1 1.1 1.3 
Lack of tt• I 8 0 I 0 0 2 2.1 0.0 1.0 2.l 0.0 0.0 O.I 
C01pet it ion 0 1 0 1 0 0 2 0.0 2. 1 o.a 2.3 0.0 0.0 o.t 
lus tms location 1 • 0 D 0 a 2. T O.D 0.0 0.0 a.o o.a o.c 
Elpens ive Inputs 0 0 a 0 1 0 D.O 0.0 0.0 0.0 2.1 0.0 a.• 
Other 0 0 I 0 0 a 0.0 0.0 2.1 0.0 l.O a.o o.• 
------------·-·-····------------------------------····· ·----------------------------------------------------------------

Total : 31 37 31 u 36 33 225 1ao 100 100 100 100 100 100 
............................................................................ ···-............................ .,. .................................... -.................. -............................................................................. ·-· .............................................. 
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Table 2.24 Lesa! Stalls 

: - rooo SEIY TlTL TROE OTllR Total 

Liceaced? 
Yes 
~ 

Total : 

' 31 

31 

' 21 

31 

21 
11 

38 

10 
34 

" 

21 
15 

3i 

20 93 
t3 132 

33 m 
-------- -----------------------------------------------------
Tradea•! 
Yes 11 11 32 14 25 14 115 
lo " 21 I 30 II 19 111 

Total : 37 37 31 " 31 3~ 225 
-------------------------------------------------------
If so, registered? 
Yes ' ' 15 5 12 t 51 
lo ' 5 11 I 13 5 5& 
lo usnr 0 I I 1 I a 3 

AGIOS FOOlll mn mu TRDEl OTllh Amite 

15.2 
13.I 

IOC 

U.3 
15.1 

100 

71.1 
2U 

110 

22.1 
11.3 

10C 

51.3 
41.7 

IDC 

HJ 
3U 

11G 

41.3 
51. 7 

100 
-----------·-·------------------------------....-------

cu 21.1 au 31.1 n.2 C2.4 51.1 
50.0 70.3 1U H.2 21.1 57.1 41.9 

110 100 IDO IDG 180 lie !at 
-----------------------------------------·----------
50.0 5C.5 cu 3U 41.2 U.3 41.7 
50.0 45.5 50.0 57.1 50.D 35.1 41.i 
1.0 u 3.2 7.1 3.1 u 2.1 

Total : 11 11 32 2J 1' 115 : 100.0 100.0 100.0 10C.O 10C.O 100.0 18~ .I --......... -- .. -- .......... ---...... -----........ ----.. -.. ---...... -.. -....... -- ...... --...... ----- ... -- ..... -- .. ---------...... -.... -- ----.. -..... -................. -..... --- ......... ... .. -............ -.. -.... -.. ---.. ---------.. -----.. ----.. ---------------------. -------.... ---------.. -----..... ---. --...... --......... ---............. -.... -
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Tuie 2.25 loolkeeain9 
-----------------------------------------·-------------------·- : ---------------------------·----·-------------------

: AGIO FGOll SUV Till THE OTH Total :ACIGl FOODl SERVI Tllll TftEl OTllll Ave rate 
---------------------------------------------------------------------------------------------------------------------
al•ritte~ moam: : 
Yes I 25 11 ti 22 22 11 123 IU 41.1 51.8 SU 11.1 51.5 54.T 

I 

le I 12 ti IS 22 14 Ii 112 . 32.4 51.4 58.8 50.0 38.! 41.5 45.3 
I 

------------------------------------------------------------------·------------------.... ------------------------------
Tota1 I 11 31 ll " 31 31 m ,~.; 118 18C 100 100 110 lot 

I 

------------------------------------------------------------- . -----------------------------------------------------
b)Sepmte acco11ts!: 
Yes I 21 1& 11 22 20 17 112 IU 11.t IU llU tu llU 11.1 I . 
lo ' 2 3 I 2 I 1t 11.1 11.1 15.1 u 1.1 I.I I.I 
------------------------------------------------------------------------------------------

Total I 25 11 11 22 22 11 123 . 118 110 100 118 118 110 11G I . 
----------------- ---------------------------------- . -------------------------------------
C )Wll t 10 ICCOUltS? 
lick slill 5 2 3 I 2 2 21 ll.5 18.5 11. 7 21.l 14.l 12.5 IU 
lo reason l ' 2 l 3 1 11 23.1 21. t 11.1 tu 21.4 u 15.1 
lo ti• t c t ' 3 I 13 1.1 21.1 5.1 tl.2 21.C 8.0 12.1 
l1S11ess sa 11 1 l 1 2 I l 18 1.1 15.1 5.1 t.1 I.I ti.I I.I 
lo 11teri11s 2 2 2 2 • 1 I 15.4 18.5 11. t 1.1 I.I u I.I 
Illiterate a 1 I 1 1 ' 1 u 5.l 1.0 C.5 1.1 25.0 l.t 
I1t11ds t~ • 1 3 1 2 I 1 I.I 5.3 11.1 4.5 1'.3 o.a I.I 
Partially 1 1 2 a 1 1 I 1.1 5.l 11.1 1.0 7.1 u 5.1 
Uses m1ey ••ictly I I 2 1 1 D ' ... I.I 11.1 C.5 1.1 0.0 u 
Aloant discoara11s • I 1 I 0 2 3 1.0 1.0 5.1 I.I I.I 12.5 u 
lot es tu Ii slled I 1 I I • 1 2 u 5.l u u ... u 2.8 
lo Slpport I I 0 t 1 I 2 u 0.0 I.I 4.5 1.1 0.0 2.1 
Other I I 1 0 I 1 2 1.0 D.O 5.1 I.I u l.l 2.0 
Don't bow I D I I I 1 8.0 ... l.O 4.5 ... I.I t.I 
--------------------------------------------------------------------------------------------------------------------

e Total : 13 II II 22 1' 11 102 100 100 100 100 100 100 180 
....... -... -.. -·-· ..... -.. --...... -. --................. -........ --... --.. -- .......... --... -.. -- .. -........ -.. -.. ---.. --...... -............ -..................... -..... .. . . .. .. -..................... -........ ---... -.. -...... --.... ··~--..... -.... -... --. --......... --...... -........ ---.. -.... -.. --..... -.... -.............. --.......... --............... 
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111111 I 11111111111111 1111111111111 

Tole Ui Physical Locatiot of tM l1si1tss 
-------------------------·-----------·--------------·--------------------------------------------

: AGIO FOOD SEIY Till TleE OTIR Total : ASlOl RIOlll SERVI TITLI TIDEI Ollll Amage 

Ia buildi1;'.' - Yes: 32 3C 31 32 31 
lo : c 3 • 12 c 

lo PSWU : 8 I I 1 

Total : 31 31 31 cc 36 

15 112 16.5 
17 ~O : IU 

3 : u 

33 m 1IO 

11.1 IOU 72.7 16.1 
I.I l.O 21.l 11.1 
D.O I.I 1.0 2.1 

1H tDG 100 100 1IO 

IQ.I 

11.1 
1.3 

110 
---------------------------------------------------- : ---------------------------------------------
Open Air? - Yes: I 5 I I 2 15 3C 15.1 13.5 I.I 1U u 45.5 15.1 

lo : 30 32 31 31 32 11 111 IU H.5 108.8 IU 11.t 51.5 13.1 
1:1 uswer : I I I I 2 1 c . u u I.I I.I 5.5 3.0 1.1 

------------------------------------------------------------------------------
Total : 31 31 31 « 31 33 m 110 1IO 118 110 100 m 110 

------------------------- --------- . -----------------------------------------------------
U1der tree? - Yes: 0 1 8 c I 2 1 8.0 2.1 u 1.1 u 5.1 3.1 

lo : 36 31 31 " 3C 30 m 11.3 tl.3 1ff.O 91.9 tu ta.t 15.1 
lo amer: I I I • 2 1 c 2.5 1.8 u I.I 5.& 3.8 I.I 

Total : 37 31 ll '' 36 33 225 . 110 100 111 108 100 100 100 
-------------------------- ----------------- . --------------------------------------------·--------
OI tllolde? • Yes; • • • II I I 11 1.0 0.1 u 22.1 a.o 3.0 u 

lo : 35 37 31 3C lC 31 m 11.3 100.0 100.0 17 .3 tu 13.t 93.3 
lo usnr: I I I I 2 I c . u 1.0 a.a a.a u 3.0 I.I . 

-------------------------------------------------------------------------------------------------------
Total : 31 31 31 " 3' 33 m 100 100 100 100 100 100 100 

----------------------------------------------------- : -----------------------------------------------------
ly Roadside? • Yu: 5 ' 3 3 t 32 11.2 13.5 15.I u 1.3 27 .3 14.2 

lo : 30 32 32 " 31 23 Ill It. I 16.5 U.2 13.2 I&. I H.7 au 
lo uswer : I 0 8 I 2 I c . 2.1 0.0 0.0 o.a 5.6 3.0 I.I 

---------------------------------·----------------------------·------------------------------------------ ... ·-------------
Total : 31 31 31 cc 3' 33 m 100 tOu 100 100 100 100 100 

--------------------------------------------------------------- : ------------------------------------------------------
Printe house? - Yes; 0 20 I 27 c ' 58 0.0 5U 2.6 &1.C 11.1 11.2 25.1 

lo : 36 11 35 11 30 26 1&1 tl.3 45.1 92. t JU 13.3 18.1 11.6 
lo ansm : I 0 2 a 2 I ' 2.1 0.0 5.• 0.0 5.6 3.0 2.1 

Total : 31 31 31 U 3& 33 225 : 100 100 100 100 100 100 100 
--------------------------------------------------------------- : ------------------------------------------------------
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Tele U! Traimg P.el!tec to lcsiness 
----·---------------------------------------------------------- : -------------·----------------------------------------
leceiYed trai1i19 ; ACIO FOGO SEP.I TITL TIM OTHR Total : AGRQI FOODS SEP.YI TITLI TRDEI OTlth Arerage 
------------------·---------------------------------------------------------------------------- -----·----~ -----·-------

Yes : JI II 10 12 • I 12 : SU 2U 25.: 21.3 II. I 11.2 2U 
le ; II 2& 21 32 32 27 m : 4U 70.l 13.1 12. ~ 11.9 II.I JU 

-----------------------------·--·------------------- --------------------------------------------------------------------
Toti l : 31 31 ll •• 36 ll 225 : 100.0 100.0 IOU IOU 100.0 100.0 IOU 

------------.. --------------------------------------------------------------------------------------------------·-------

Table 2.!~ Elclo~nt Creation 
---------·-------·----------------------------------------- . ------------------------------------------------------
blber of •loyees : A&RC FOOD SEIV TlTL TRDE OTHR Total : AGROI FOODS SER'a TITLI TRDEI OTHRI AYm;e -----------------------------------------------------------------------------------------------------------------------

a : 10 I& ' II IT ' 71 27.0 Cl.2 15.8 lU '7.2 11.2 31.& 
I - 4 : 17 1' 2' 25 17 12 109 •5.9 37.8 U.2 56.1 47.2 3U 4U 
5 - ' : I 3 1 3 2 I 29 21.6 I. I 11.C I.I u 11.2 12.9 

>10 : 2 • D 0 ' " 5.• ID.I 2.6 0.0 a.a 21.3 7.1 ------------------------------------------------------------------------------------------------------------------------
Total ; 31 31 38 •c 31 33 225 : 100.0 100.0 100.0 100.0 100.0 IOU 100.0 

-----------------------------------------------------------------------------------·-----------------------------------

Table 2.21 lonthl1 Wal! Sui 
-------------.. ------------------------------------------------- : -----·----------------------------------. -------------
lmha ! AGRO FOOD mv TITL TROE OTHR Toh! : AGROl FOODS SERVl TATll TRDEI ~T~RS Average ·--------------------------------------------------------------·--------------------------------------------------------
10 1l II 1 II 22 1 15 35.1 '8.& 11.• 40.t I I. I 21.2 31.8 
11 - mo 12 " u 10 10 I 73 JU 37 .I 50.0 22. 7 21.1 24.2 32.• llOI - l500 I 2 I " ' 10 ,, 24.l 5.4 21.1 ll.8 11. I 30.l 20.9 
1501 - ~1.000 2 1 D a 2 6 u 2 .1 2.6 0.0 0.0 6.1 2.7 
kl,OGI + 3 2 0 6 u 2 .1 5.4 1. 9 u a.o 11.2 6.2 ---------------------------·---------------------------------------------------------------------------------------------

Tota! : 31 37 38 U 36 33 225 : 100 100 100 100 tao 100 100 
:: : : : : :: : : : : : : : : : : : : : : : :: : : ::: :: : : :: : :: : :::::::: :::: ::::::: ::: :: : ::: : : :: : : : : : : ::: : : :: :: : : : : : ::: : : : : : : :: : : : : : : : : : : : :: : : : : 
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I 1111 111 11 111111111 

1'1~:e :.E M» S1:es Cifft• Ever~ ~ant~ 
--------------------------------------------------------------- . -·--------------------------·-· -----------------------
Rum ; AGRC ~OO!i sm Tlil !ROE O!lli iot1l : mci ~oua1 SEm Tllll TID:l OTNRl Awerl!e 
------------------------------------------------------------------·----------- 4-------------·---------------------------
Smaul du1.~a u I 20 11 8 11 10.S 31.8 2U C5.5 cu 2t2 31.I 
Other dmnc ' 10 19 I 11 t'. u IU 21.0 51.4 ti.? lU lU H.O 
Other ' 2 2 a 0 5 21 iU 5.4 u 18.2 0.0 IU t.l 
PraC~tt iac ''=~ ~m : 1 t 0 1 5 2 20 2U o.e 2.1 tU 2.1 6.1 1.9 
SHSO~l: S:l~tly 5 t 2 12 tl.2 ' . ... c.o u 2.8 6.1 5 3 
Otller su~p l~ 1 G ' G 11 1.9 8 ' 2. 7 o.~ I!. t t.9 t.S 
Persc,! '. fm 1!rs Q ' a 0 0 a ' 0.0 10.! o.e 0.0 a.a a.a 1 .I 
leM presises 0 0 Q 0 2 o.e 0.0 a.a O.ii u 6.1 t.3 
F11mial 0 0 0 t a 2 0.0 o.e a.u u u a.o OJ 
lo miation 1 2 ' a 0 3 t8 ti.I s .c 1U 0.0 O.G 9.1 u 
-----------------------------------------------------------------------·---------------------------------------·--------

Total : 11 31 11 u l6 33 m : m 100 1ao 1ao m 100 tao -..................... -.. -............................................. -...................... -- ................ -... -............ -............. --..... -........... -- ... -- ..... -- ........... -............. -.. -- .................................. ---· --.............. -... --............... --............................. -......... --....... -..... --- .. -............... -- ........... ---. -.... -... -............. -.................... -............ --............................... --- .... ----

Table Z.31 Turnover in t loml Rar.U 

lmha (1990) 

0 
> 0 - ( 100 
10C - < 500 
50C - < 1,000 

1,m - < 3,ooo 
3,000 - ( 5,000 
5,000 - < 10,aOO 

10, 000 + 

: AGRO FOOD SERY TlTL TROE OTHR Total : A&ROl FOODl SERYl Hill TRDEl OTKRl Amage 

0 0 
5 12 

' " 16 " I 4 5 4 

10 ' 5 1 
3 t 2 3 

o a 
' 1 

0 2 l 

0 ' 36 
I 10 H 
5 ' 30 
' 5 37 
6 2 11 
; 1 8 

' 3 15 

u o.o o.o o.o a.o 6.5 1.c 
11.S 25.0 13.9 29.3 o.o 12.! 11.0 
11.8 38.9 "-' 3t1 23.5 32.3 31.1 
23.5 11 .1 13.9 9.8 1U 12.9 U.2 
29.C 11.1 13.9 11.1 17.6 16.1 11.5 
u u 5.6 u 1u 6.5 8.o 
2.9 0.0 2.1 0.0 14.7 3.2 3.1 
2.9 11.1 5.6 2.4 11.I 9.l 7.1 

Total : 3' 3S 36 41 34 31 m : 100.0 100.0 106.0 100.a 100.0 100.0 tOO.O 

Tatle 2.32 Inco1e Equivalent (willing to give ap business for .•• ) 
--------------------------------------------. -------- ·--------- ; ------------------------------------------------------
lmha per Ranth : AGRO FOOD SERV TXTl TROE om Total : AGRCS FOOCl SERn TXTLI TROES OTHRI Average 

1 - <100 : 
101 - <300 : 
301 - <500 : 

501 - ( 1000 : 
> 1000 : 

C1nnct give up : 21 

6 
10 

' 3 
l 

11 

3 
9 
3 
3 
3 

17 

' 7 
9 
6 

12 

2 
l 
6 
3 
1 

26 5.• 16.2 7.9 1U 
' 38 2.1 27.0 2U 15.9 

' 31 1l.5 10.8 i.9 20.5 
3 21 13.5 1.1 7 .9 1l.6 
2 1l 1.1 1.1 u 9.1 

13 90 56.8 29.T U.T 27.l 

5. 7 21.2 
20.0 12.1 
17.1 12.1 
8.6 9.1 
2.9 6.1 

C5.7 3U 

11.5 
16.9 
13.8 
10.2 
u 

•a.a 

Total : 31 37 le U 35 33 m : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
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hcie 2_j; Re£ia:m~: ia:~e c~ F:ie: Asse:s 
--------··---·-·--------------------------------------·---- ____ ... _ .. --·-------------- ..... ------------- .... -
lu~t.: : a;c: ' AGR~ FOO: m, m. TRJE OT~F rou: : JGR~l FGO=l SEm nm Tilm HKiil Awage 

' ------·--------------------------------·-----------------------------------·-----------------------------
c Q 2 t~ u u l.Q t 1.l u tU ;.. 

) ~ - \ tCJ ' a ' ' 21 u 2U G.Q u u t2J to.: 
m- \ 5r.- t~ 9 lC tE.! t.@ E.1 2.3 tG.J 2U tU 
so: - ' t,m ' I@ 16.l i.: 6. 1 9.l u u u 

t,ac: - \ l.m 9 35 2U ~ .6 21.2 20.t tU IU ti.2 
J,m - ( 5,QG~ s ' t! 0.0 2.8 i. ! tU u u u 
5,oca - I 1a,oca ' 5 t 2• 12.9 1.3 tU tU 17.2 u ti.I 
ia,m - ( 50,CQC ' ' IQ 35 !U !!.! JU IU 3!.0 :.2 tU 
50,000 + ' 2 2 14 tU u f.t u u 9.1 u 

----------------------------------------------------------------------------------------------·---------
Tota! : 3t 36 l3 43 29 Jt 2CJ : IGG.O IOG.G IOG.0 100.0 100.C ICO.O 100.0 

T~le ?.JC c~;t!i LUOiir RattG 
-----------------------------------------------------·--------- . --·· ----------------------------------------------... ----
I.act.! per worker : AGRC roe: SERY rm TRQE OTHP. Tota! : AGRO: FOOOl SERYl TlTLS TROE: CTHRI Avera;e 
---------·-·--------------------------------------------------------------------- ·----------------... ·-----·-------------· 

0 - ( 100 : ' 15 10 ' 17 51 12.9 cu 3.C 2l.l 13.8 5U 25. I 
10C - <50C : 10 I 1 ' II " 12.3 22.2 21.2 u 13.! lU 20.2 

soc - <1000 : ' 5 ' I 2 o 2l 12.9 13. g 12.1 18.& u a.a 11.l 
IGOC - <5000 : 5 3 13 1t I '' 1&.1 l.l 39.4 '4.2 2U 3.2 24.1 

saoc - <moo : 3 I ' 1 21 tU 1.3 2'-2 t.l 2U l.2 13.l 
m~c - <moo: 2 0 t 12 12.9 5.6 O.G u 13.I u 5.t 

Total : ll 36 13 0 29 31 m : 100.0 IPO.O 100.C 100.0 10C.0 10C.O tOC.Q 

Table 2.15 C1;mti Ut 1 llat ion 
---... -... ------ ... ---- ....... ---- ..... ---.... --... --- ..... --------... ---......... --....... -.... : ... --... -......... ---...... -........... -- ....... -... ---..................... -...... ----- ........... -..... -..... 

Equ 1p1t I Ea~ !oyees?: m: FOCO SEP.Y mt TP~E ~THR Total : mes FOO~l SERil THLS iRDEs oms he rage ---------·---··· ............................................... _ ................................................................................................................................... 
Yes I Yes 12 1 2' 10 14 73 1U 32 ·' !l.C SU 27.I 4?.C lt.C 
Yes I le • ' Ii " 20 12 20 12 ST SU 31.1 S2 .6 27.3 SU JU •J.1 
le I Yes s 2 l 3 2 " ll.S u 1.9 u 5.6 I. I 1.0 
le I le .. 1 9 I 5 ' l1 IU 2U 21.6 1U 11. 1 12 .1 IU 

Tots! : 3; 37 JI " 36 l3 m : IOC IOC IOC 100 100 100 100 .......... ······ ................................................................................................................................. .. ........ ········· ...................................................................................................................................... .. 

•hem Cmc1t1 • u Full Capmty 
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Tlhie U5 Rmcns for Elem cgacitr 
--------------------------------------------------------------- ------------------------------------------------------
Rmcn : AGRO FOOG sm TlTL TROE OTKR iota! : A&RGl FOCDl SERVl um TROEi OTHR: Awmge 
---------------·--------------·-----------------------------------------------------------------------------------------
lo custDl!rs 2 15 5 1 " 1C.5 57. I 75.0 tt.1 35.0 51.3 tU 
le 11temls 6 1 1 3 6 1 18 31.6 7.1 5.0 25.0 30.0 1.3 18.6 
lo Ion!) • 1 2 I • 0 12 21 .1 7 .1 10.0 u 20.0 0.0 12.t 
le t11e 0 1 1 2 1 2 1 0.0 7.1 5.0 16.7 5.G 16. i 7.2 
u spm 2 2 0 0 0 1 5 10.5 14.3 0.0 0.0 0.0 1.3 5.2 
lew Business 1 0 0 0 0 1 2 5.3 o.o o.o 0.0 0.0 1.3 2. 1 
Waiting supply 1 0 0 0 0 0 1 5.3 0.0 a.a 0.0 0.0 0.0 1.0 
Product io~ prob lea 2 0 a 1 0 0 3 10.5 0.0 0.0 u 0.0 o.o 3.1 
Other 1 1 0 2 0 5 5.3 7.1 5.0 0.0 10.0 0.0 5.1 
------------------------------------------------------------------------------------------------------------------------

Total I 11 It 20 12 20 12 91 100 100 100 100 100 100 100 
I . 

.. ----..... -----...... -- .... -- ..... --------- .... -.. ·--· ... --. ·--... --.... --......... -........ -.... -....... -.... ---- .. -- .. -- .......... --.... ---.... ----------.......... -------...... --.. ---------... -----------. --.... ------.. ----.. -.... -...... --...... --.... -......... --- .... -.. ---.. -.. ---.. -.... ---.. ------.. ------.. ---.. -........ 

Table 2.37 Biggest Problea 
--------------------------------------------------------------- : ------------------------------------------------------
Problea Type : AGRO FOOD SERY TXTL TROE OTHR Total : AGROl FOODl SERYl TITLl TRDEl OTHRl Average 
-----------------------------------------------------------------------------------------------------------------------
IOIE 3 1 4 3 2 3 22 8.1 18.9 10.5 6.8 5.6 9.1 u 
Lack of capita 1 5 3 7 6 16 6 43 13.5 1.1 11.4 13.6 44.4 11.2 19.1 
lack of urket • 1 1 5 6 t 38 10.8 11.9 18.4 11.• 16. 7 27 .3 16.9 
Shortage of Raw lat.: 13 4 3 3 2 ' 29 35.1 1U 7.t I.I 5.6 12.1 12.9 
Lack of equip1ent I 0 4 5 6 0 2 17 0.0 10.8 13.2 13.6 0.0 6.1 ! .6 I 

Get pay1ents I 0 a 1 1 ' 2 14 0.0 0.0 2.6 15.9 11.1 6.1 6.2 I 

C01petition too high' 0 2 1 3 0 1 13 O.G 5.4 18.4 6.8 0.0 3.0 5.1 
Trmport 3 3 0 I a 2 9 8.1 8.1 0.0 2.3 0.0 6.1 u 
Price of Raw lat. 5 1 1 1 0 0 8 13.5 2. 7 2.6 2.3 0.0 0.0 3.6 
E1p loyee re lat ions 1 I a 4 1 1 8 2. 7 2.7 0.0 t.1 2.8 3.0 3.6 
Technology I 3 0 1 0 2 7 2. 7 8.1 0.0 2. 3 0.0 6.1 3.1 
lultiple 1 0 1 I 1 0 4 2. 7 0.0 2.1 2.3 2.8 o.o 1.8 
Business location 1 a 0 1 2 a 4 2. 7 0.0 0.0 2.3 5.6 0.0 1.8 
Lack of t i11 0 0 0 I 1 0 2 0.0 0.0 0.0 2.3 2.8 0.0 0.9 
Condition of pr11ise, 0 0 I 0 0 1 2 0.0 0.0 2.6 0.0 0.0 3.0 0.9 
lanagesent c 1 0 0 0 0 I 0.0 u 0.0 0.0 0.0 0.0 0.4 
Personal expenses a 0 1 0 0 0 0.0 0.0 2 .6 0.0 0.0 0.0 o.• 
Other 0 1 0 0 a 0 0.0 2 .1 0.0 0.0 0.0 0.0 0.4 
lo answer 0 0 0 0 0.0 0.0 0.0 2. 3 2 .8 0.0 0.9 
•• •• • • •••• • • •• •••••• I • ••••••••••• •••••••••••••••••• •••• •••• • •• • • ••••• ••••••••••••• ••••• ••• •• • ••••• ••••••• ••• ••••• •• ••• 

I 

Total ; 37 37 38 " 36 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
.................................................. -........ --. -........... -................. --...................................................... . . . . . . . . . . .. . . .. . -...................................... -.................... -................ -.... ··-.......... -.. -............................ -........... -. -- .... 
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Tabie 2.15 P!JIU~ Sisto 
--------------------------------------------------------------- ----------------------------------------·-·-----------

: A&RG FOO~ SERI TIH TROE OTHR iota 1 AGP.01 FOOe' SEIVS Tllll TIGc' OTHft Amage 
-------------·-------------------------- ·---------------------------------------------------------·---------------------
a) YH alnts pap cash? 
Yes 32 
lo 5 
lo emer o 

3l 
2 

3E 
2 
G 

4G 

' a 

3• 
2 
G 

2Q 

' 9 

19' 
1' 
10 

16.5 
13.5 
u 

91.t 
u 
2.1 

tu 
5.3 
l.G 

tu 
1.1 
l.O 

tu 
SJ 
a.a 

18.l 
12.1 
2i.3 

11.1 
u 
'-' 

------------------------------------------------------------------------------------------------------------------·----
Total : 31 37 31 " 36 33 m 100 100 tDe 106 100 tac IOG 

--------------------------------------------------------------- ------------------------------------------------------
b) If aot, bow else?: 
larter 0 a 0 0 a 1 0.0 0.0 a.a I.I l.G 25.0 5.3 

Credit 5 2 2 ' 2 II IOG.G 100.0 IOU 100.0 1oa.o 75.0 tu 
Work D a 0 0 0 0 a.a I.I D.O D.O u I.I u 
------------------------------------------------------------------------------------------------------------------------

Total : 5 2 ' 19 180 m 100 100 100 110 100 
...... -.................................. -..... ---... -.......... ---........ -- .. --.. ---........... -................... -. ---------.... -- ...... --..... ----....... -....... -... -.. -................ ---.... ---............. -- .................. -.... -.. ·---- ... -.. -..... ----............. -----........... -........... --......... -.. ---.. -........ ----- .. -- .. -----....... --............ -- ................... -.. -... -................. -... 

Table 2.39 Tbint:ng of Givia; up the Business 
------------------- -------------------------------------------- ------------------------------------------------------

: AGRO FOOD SERV TXTL TROE OTHR Tota 1 AGROl FOODl SERVl TXTLl TROES OTHRI Average 
-------------------------------------------------------- ·---------------------------------------------------------------

lo uswer ' 
Yes 
lo 32 

0 
1 

30 

a 
11 
27 

1 
a 

35 

0 
l ., . 

1 
I 41 

2' 181 

2.1 
IQ.I 
au 

a.a 
11.9 
II.I 

a.a 
28.9 
71.1 

2.3 
tl.2 
79.5 

0.0 
1.3 

ti .1 

3.0 
24.2 
12.1 

1.3 
11.2 
IG.4 

------------------------------------------------------------------------------------------------------------------------
Total : 37 37 31 36 33 225 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

------------------------------------------------------------------------------------------------------------------------
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!lllle UG Imam lmioDH~t mce Start-Up 
--------------------------------------------------------------- : -----------------------------------·---------·--------

: AGIG FOOD SERI TlTL TIDE OTllR Iota: : AGIOi FOODl SERVI TITll TIDEl OTllll Areratt 

al rmease~~ 
I muse: 
llmmet 
SUE 

Total : 

31 2S 21 33 21 
1 ' 13 10 11 
a 2 3 ' 

38 JI 31 " 3' 

1t 15• 
5 52 
t 19 

33 m 

II.I 11.C 5U 75.0 58.l 57.6 IU 
11.C 1U 35. l 22.1 3U 15.Z 23.1 
G.O U 1.1 2.l 11.1 2?.J U 

100 m 1DC 10C 100 lOC 100 
------·------------------·-----------·------------------------- : ·---·------------------------·------------------------
bil Increasea: dou: lee? 
Yes I 21 t2 15 23 11 t It 51.1 "·' 11.C H.7 52., 'u St.I I 

Ill I tG 11 6 10 10 10 u 32.3 5U 2U 30.3 41.I 52.5 41.t I 

Total : 31 29 21 33 21 19 m . 100 100 110 !DO IH 100 !DD 
--------------------------------------------------------------- : -------------------------· ----------------------------
bi i ) Decreased: halved? 
Yes 2 3 3 5 I 2 2~ 2U 50.0 23.1 50.0 12.1 ,0.0 0.2 
Ill 5 3 9 5 3 3 :d JU so.a U.2 sa.o 27.3 H.O 53.I 
lo ansm a 0 1 0 a 0 a.a a.a 1.1 0.0 o.a a.a t.t 

Total : 13 to It s 52 too 100 100 100 too tOO 100 
-- .. ------------------------------------------------------------ .. ------------------------------------------------·-----
c) lore uolcyees? 
I mused ti 13 " II 2 13 '1 37 .I 3S.1 31.9 26.2 5.1 40.& 30.6 
Decrease~ 4 ' 1 I I 4 31 10.1 ta.I n.c 21.C 25.1 12.5 IU 
Sue 19 20 15 22 2• IS 115 51., St t ,1.1 SU H.6 'u 52.5 

Total : 31 31 36 '2 35 32 219 100 100 100 100 100 100 tao 
------------- ~---------------------------------------------- : ------------------------------------------------------
d) If so, doubled? I 

I 

Yes I II ti 11 0 I " 71.6 au 11.6 U.6 o.o il.5 11.& I 

lo 3 2 3 2 5 11 2U 15., 2U 3U tao.a 31.5 2U 

Total : U 13 U 11 13 17 : tOO 100 100 100 10C 100 100 
-----. --------------- ........ -........ -............ -------- .. ----------------- : ------------ .. ----------- ... --- ... --------------------.. --- ... 
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• 

Table '-'G l1sims Dewelop1ent si1!e Start-Up (C01~i1udl 
--------------------------------------------------------------- : ----------------------------------------------------

: AGIO FOOD SEIV TlTL TIDE OTIR Total : A&IOl RIOh SEIVl flat TIDES OTlll lwera,e 
------------------------------------------------------------------------------------------------------------------------
el Owner mer slills?; 
tes : l' 32 21 3t 21 2' 113 : H.5 16.5 70.l au TU 12.l au 
lo 4 5 11 5 I I '2 : 10.5 13.5 ZU 11.4 22.2 21.3 11.l 
--------------------------------------------------------------------------------------------------------·-------------

iota! : ll 37 ll " 31 33 225 : 180 1DG 10G 1H 108 110 100 
------------------------------------------------------------- : ------------------------------------------------------
fl Elpls 1ev stills?: 
Yes 21 1' 21 21 t 11 105 : 5U 50.0 51.l 55.3 29.1 53.1 51.0 
lo H 1' 15 11 22 15 101 : Cl.2 50.0 '1.7 44.l 71.G 'U ".8 

Total : 37 32 3' ll 31 32 201 : 100 1'0 100 100 100 100 100 
---------·----------------------------------------------------- : ---------------·---··----------------·----------------
g)letter-slill upls: 
Yes I ' 1' 1l ' 13 51 : 23.l II. I 31.1 31.G 11.6 3U 2U 
lo 21 32 23 21 21 20 1&t : 16.3 II.I 12.2 H.O IU 10.i 13.2 

Tota I : 31 36 ll 42 3' 33 220 : 180 100 100 100 100 100 100 
-------------------------------------------------------------- : ------------------------------------------------------
h) letter equiput? : 
Yes 21 11 23 22 11 15 m : 11.1 cu 12.2 50.0 52.1 c5.5 55.1 
lo 11 It 1' 22 11 11 101 : 21.1 51.• 31.1 50.0 41.2 54.5 ''"' 

Total : 31 31 37 " ll 33 225 100 100 100 100 100 1IO 100 
-----------------------------------------------------·-----------------------·------------------------------------------
ii letter pruises? : 
Yes 22 u 11 21 21 I 103 51.t 31.I •5.9 .i .1 51.l 24.2 ,; . 8 
lo II 23 20 23 15 2, 121 ,2, 1 12.2 5U 52.3 •t. 7 12.1 53.1 
lo ansm 0 e 0 0 0 I 0.0 0.0 0.0 a.o 0.0 3.0 o.• 

Tota 1 : ll l1 37 U 36 33 225 : 100 100 100 100 100 10G 100 
-----....... ------- ... ---------------------------------------------- : ----------------------------...... ---· -- ... ----------------

j I Iaproved prods? 
Yes 32 29 31 •1 27 25 115 : 8'.2 71.• ll.I 13.2 75.0 75.1 12.2 
lo I I I 3 9 I '0 : 15.1 21.1 16.2 I.I 25.0 2t2 17.1 

Tota 1 : 38 31 37 " 36 ll 225 : 100 100 100 100 100 100 100 
........................................................................................................................................... ............................................................................................................................................ 
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tit ie U ! Lm AIP Ii cat ian 0-Jring tile Last TllO Years 

; AGRli FOOt SERV TITL TIDE OTlll Total : AGRO: FDOft SEl\l TlTLI TIDn OTHS Ama91 

&oo lie~ for loa.i! 
Yes : 1T 10 tt 2t II 12 12 : •5.1 27 .0 21.1 Cl.1 tlU lU 3U 
le : 20 2? 21 23 25 21 m : SU 13.9 11.! 52.3 221.l IU IU 

Total 31 n 31 ., II 33 225 : 100.0 180.G too.a tto.I tDG.O IOU tao.a 
.................. -------........ -.. -- .......... ------- .......... -- ..... --· ... -- ........ -- ... -........ --.................. --- ....... --... ------. -----. -----. ---. ---...... -----.. -..... -. ------ ... .. .. -- ............... --- ... ---------... --......... ----....... -------........ -.............................. -.. ---...... ---...... -... -......... --...... -........ -...... -... -.. -- .. -........ -...... -... -· -.. -... -- ... -- .. --- .. -

Tllose rllo Qp lied for a loan in tile last two rears ... 

: AGRO FOOll SEIY TITL TIDE OTIR Total : AGRGi FDODI SEm TlTLI TIDEI oms berate 

(a) Got the loan? 
Yes 
lo 

;otal 

I 
I 

: " 
3 

11 

1 
3 

to 

I 
3 

11 

II 
3 

21 

' 5 

11 

I 
3 

t2 

12 : 12.• 
20 : tu 

12 100 

71.0 
30.0 

too 

12.1 
21.3 

too 

15.7 
ltl 

100 

5"5 
•5.5 

too 

75.8 
25.a 

ilO 

75.6 
2U 

100 
--------------------------------------------------------------- . ------------------------------------------------------
(b) Nov 1ucb? 

( 1500 2 t t I a a 5 tU tU t2.5 5.1 a.a 0.8 I. I 
500 - ( 11800 0 t 0 1 0 I 3 0.0 U.3 a.a 5.1 a.a tt. t ... 

1000 - ( 12500 a 2 • I 2 2 u 0.0 21.6 G.O 44.C 33.3 22.2 22.6 
uoa - <moo 5 0 t 5 t 4 " 35.7 0.0 12.5 21.8 tl.1 44.C 25.1 
5000 - < m,ooo 3 t 4 2 2 a 12 2t.C tu 50.D II. I 33.3 0.0 IU 

tOOOO - ( 125, 000 3 1 2 1 t 0 I 2t .C U.3 25.0 u 16.7 0.0 12.1 
25000 - ( 150 I ODO : 0 t a 0 8 0 t 0.0 IU 0.0 0.0 l.O 1.0 t .I 
50000 + 0 0 0 I 2 3 1. I 0.0 0.0 a.c u 22.2 ... 

Total U I 11 I 12 : too tOO tOO tao 100 tao tOO 
................................................................................................................................................................................................................. .................. .......... .... --- .................................................................................................................................................................................................. . 

Table 2.4: Reason for 1ot Borrowing 
------------------------------------------------------·-------- : ------------------------------------------------------
Reason : AGRO FOOD SERV TXTL TIDE OTHP. Total : &GROS FOODl SERVI Uhl TIDEI OTHRI Am age 
-------------------- ·-----·------------------------------------ . --------------------------------·-····----------------I 

lone I 0 0 D 0 I t 2 0.0 0.0 0.0 0.0 3.1 5.0 1.5 I 

Have enough 1eney I 1 1 I I 1 I Cl 51.l 21.0 32.0 33.3 26.t 30.0 32.6 I 

Afraid to borro• I t I ' • 3 34 l.l 36.0 32.0 37.5 IS.C t5.0 25.1 
Don't kno• how .. I I 3 ' 3 4 3 11 1.3 t2.0 11.0 12.5 15.• 15.0 13.6 
Tried but didn't get; 2 3 1 l 5 4 11 11.1 12.0 u 12.5 11.2 20.G IU 
lever though about 0 0 l 0 I 5 0.0 0.0 12.0 O.d 3.1 5.0 3.1 
Others 0 0 I 0 I 5 0.0 0.0 u 0.0 II .5 5.0 u 
lot ready 0 3 0 I I 0 5 0.0 12.0 0.0 u u 0.0 u 
Intends to 0 0 a 0 I 2 8. l 0.0 0.0 0.0 a.o 5.0 1.5 
..................................................................................... -..... --- -- -- ... : -- -........ ---------------------------------------------

Total 12 25 25 2• 26 20 132 : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
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III. Tables by Region 



• 

DEMATI - Business Advisory Service for wa.en - Survey 1990 

TABLES BY REGION 

Number of questionnaires: 225 

Table 3.1 Cistribu~ion bv Age 

Age of Woman (years): CENTR NORTH SOUTH Total : CENTRS NORT"" SOUTtft Average 

O (no answer) 
20-3\) 
31-40 
41-50 
>50 

Total : 

3 
10 
42 
17 
8 

80 

0 
22 
20 
18 
13 

73 

1 
11 
24 
28 
8 

72 

4 
43 
86 
63 
29 

225 : 

3.8 o.o 1.4 1.8 
12.5 30.1 15.3 19.1 
52.5 27.4 33.3 38.2 
21.3 24.7 38.9 28.0 
10.0 17 .8 11. 1 12.9 

100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.2 Family Status 

: CENTR NORTH SOUTH Total 

a) Marital Status 
Married 
Single 

Total 

b) Ever Married? 
Yes 
No 

Total 

c) W1d/Div/Sep? 
Widowed 
Divorced 
Separated 

68 
12 
80 

12 
0 

12 

6 
4 
2 

46 
27 
73 

24 
3 

27 

6 
12 
6 

56 
16 
72 

16 
0 

16 

6 
5 
5 

170 
55 

225 

52 
3 

55 

18 
21 
13 

: ----------------------------
: CENTRS NORTtft SOUTtft Average 

85.0 63.0 77.8 75.6 
15.0 37.0 22.2 24.4 

100 100 100 100 
----------------------------

100.0 88.9 100.0 94.5 
0.0 11.1 0.0 5.5 

100.0 100.0 100.0 100.0 
----------------------------

50.0 25.0 37.5 34.6 
33.3 50.0 31.3 40.4 
16.7 25.0 31.3 25.0 

Total : 12 24 16 52 : 100 100 100 100 
--------··-------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.3 Nmber of Dependents 
------------------------------------------------- : ----------------------------

! CENTR NORTH SOUTH Total : CENTRS NORTH% SOUTH% Average 
--------------------------------------------------------------------------------
a)Supported children' 
0 10 9 4 23 12.5 12.3 5.6 10.2 
1 2 9 8 19 2.5 12.3 11.1 8.4 
2-3 24 19 17 60 30.0 26.0 23.6 26.7 
4-6 32 30 29 91 40.0 41.1 40.3 40.4 
7-9 12 6 10 28 15.0 8.2 13.9 12.4 
10+ 0 0 4 4 0.0 0.0 5.6 1.8 
--------------------------------------------------------------------------------

Total t 80 73 72 225 100 100 100 100 
I 

------------------------------------------------- ----------------------------
b)Other dependents 
0 20 13 13 46 25.0 17 .8 18.1 20.4 
1 8 14 11 33 10.0 19.2 15.3 14.7 
2-3 26 18 16 60 32.5 24.7 22.2 16.7 
4-6 16 11 20 47 20.0 15.1 27.8 20.9 
7-9 6 10 6 22 7.5 13.7 8.3 9.8 
10+ 4 7 6 17 5.0 9.6 8.3 7.6 
-------------------------------------------------------------------------------

Total I 80 73 72 225 100 100 100 100 
I 

------------------------------------------------- ----------------------------
c) Ch11dren+other 
0 3 1 1 5 3.8 1.4 1.4 2.2 
1 1 3 2 6 1.3 4.1 2.8 2.7 
2-3 14 9 10 33 17 .5 12.3 13.9 14.7 
4-6 24 23 13 60 30.0 31.5 18.1 26.7 
7-9 20 22 25 67 25.0 30.1 34.7 29.8 
10+ 18 15 21 54 22.5 20.5 29.2 24.0 

Total : 80 73 72 225 : 100 100 100 100 
======================================================:::;::==================== 
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Table 3.4 Educat;onal Background 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENT~ HORT!« SOUTI« Average 
--------------------------------------------------------------------------------
a) Attended school? 
Yes 
No 

70 
10 

65 
8 9 

198 : 87.~ 89.0 87.5 88.0 
27 : 12.5 11.0 12.5 12.0 

Total I 80 73 72 225 100 100 100 100 I 

------------------------------------------------- ----------------------------
b) Schooling level 
No answer 0 0 2 2 0.0 0.0 2.8 0.9 
None 10 8 9 27 12.5 11.0 12.5 12.0 
Std1-Std5 10 9 9 28 12.5 12.3 12.5 12.4 
Std6-Std8 22 35 18 75 27.5 47.9 25.0 33.3 
Fonn1-For-M 38 21 34 93 47.5 28.8 47.2 41.3 
------------------------------------------------------------
c) PSLC? 
Yes 
No 
No answer 

Total : 80 

53 
17 
10 

73 

41 
24 

8 

72 

45 
18 
9 

225 

139 
59 
27 

100 

66.3 
21.3 
12.5 

100 

56.2 
32.9 
11.0 

100 

62.5 
25.0 
12.5 

100 

61.8 
26.2 
12.0 

--------------------------------------------------------------------------------
Total I 80 73 72 225 100 100 100 100 I 

-------------------------------------------~--- ----------------------------
d) JCE? 
Yes 32 15 34 81 40.0 20.5 47.2 36.0 
No 37 50 26 113 46.3 68.5 36.1 50.2 
No answer 11 8 12 31 13.8 11.0 16.7 13.8 

Total I 80 73 72 225 100 100 100 100 I 

------------------------------------------------- ----------------------------
e) MSCE? 
Yes 18 6 15 39 22.5 8.2 20.8 17 .3 
No 50 58 36 144 62.5 79.5 50.0 64.0 
No answer 12 9 21 42 15.0 12.3 29.2 18.7 

Total : 80 73 72 225 : 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.5 Employment Status 
-------------------------------------------------- : ----------------------------
Presently employed? : CENTR NORTH SOUTH Total : CENTkl NORTHS SOUTHS Average 

Yes 
No 
No answer 

Total : 

17 
62 

1 

80 

13 
57 

3 

73 

12 
59 

1 

72 

42 
178 : 

5 : 

225 

21.3 
77 .5 
1. 3 

100 

17.8 
78.1 
4.1 

100 

16.7 
81. 9 

1. 4 

100 

18.7 
79.1 
2.2 

100 
------------------------------------------------- : ----------------------------
If not, prev1ously amployed? 

Yes 
No 
No answer 

26 
32 
5 

17 
42 

1 

32 
24 

4 

75 
98 : 
10 : 

41.3 
50.8 
7.9 

28.3 
70.0 

1. 7 

53.3 
40.0 
6.7 

41.0 
53.6 
5.5 

--------------------------------------------------------------------------------
Total : 63 60 60 183 : 100 100 100 100 

----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.6 Social Background 
------------------------------------------------- : ----------------------------
Husband's Job I CENTR NORTH SOUTH Total : CENTRS NORTHS SOUTHS Average I 

--------------------------------------------------------------------------------
N/A 13 27 17 57 16.3 37.0 23.6 25.3 
Unemployeo 10 7 5 22 12.5 9.6 6.9 9.8 
Farmer 6 9 5 20 7.5 12.3 6.9 8.9 
Worker 6 9 6 21 7.5 12.3 8.3 9.3 
Clerical 3 0 3 6 3.8 0.0 4.2 2.7 
Government 17 7 5 29 21.3 9.6 6.9 12.9 
Professional 11 9 22 42 13.8 12.3 30.6 18.7 
Businessman 13 5 8 26 16.~ 6.8 11. 1 11. 6 
Other 1 0 1 2 1. 3 0.0 1.4 0.9 
--------------------------------------------------------------------------------

Total : 80 73 72 225 : 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.7 Special Respons1bilities in Soc1ety 

:cENTRE HORT~ SOUTH Total : CENTRX NORTHS SOUTHS Average 

No answer 
Yes 
No 

I 
I 
I 

• t 

• 

0 
27 
53 

1 
28 
44 

1 
34 
37 

2 
89 : 

134 

0.0 
33.8 
66.3 

1.4 
38.4 
60.3 

1.4 
47.2 
51.4 

0.9 
39.6 
59.6 

--------------------·-------~-~------------------~----------~-~----------~ • Total : 80 73 72 225 : 100.0 100.0 100.0 100.0 

Type of Respons1b. :cENTRE NORTH SOUTH Total . CENTRX NORTHS SOUTHS Tot X . 
--------------------------------------------------------------------------------
Church/womens guide • 13 15 14 42 48.1 53.6 41.2 47.2 • Social Welfare • 0 0 2 2 0.0 0.0 5.9 2.2 • IGA • 0 0 2 2 o.o 0.0 5.9 2.2 • Profess1onal Organ1s! 2 2 3 7 7.4 7 .1 8.8 7.9 
CCAM • 7 5 8 20 25.9 17 .9 23.5 22.5 • MCP/Womens League • 4 6 5 15 14.8 21.4 14.7 16.9 • Other • 1 0 0 1 3.7 0.0 0.0 1.1 • --------------------·-----------------------------------------------------------• 

Total I 27 28 34 89 : 100.0 100.0 100.0 100.0 • 

Table 3.8 Previous Business Experience 
------------------------------------------------- . ----------------------------

: CENTR NORTH SOUTH Total : CENTRX NORTHS SOUTHS Average 

a)Previous business?: 
Yes 
No 
No answer 

Total • 
' 

37 
42 

1 

80 

29 
43 

1 

73 

42 
30 
0 

72 

108 
115 

2 

225 
-------------------------------------------------
b)Yrs 1n business 
( 1 year 2 1 2 5 
1 year 7 2 2 11 
2-5 yrs 13 12 19 44 
6+ years 13 14 11 38 
Not known 2 0 8 10 

Total : 37 29 42 108 : 

46.3 
52.5 

1. 3 

100.0 

39.7 
58.9 
1.4 

100.0 

58.3 
41. 7 
0.0 

100.0 

48.0 
51.1 
8.9 

100.0 
----------------------------

5.4 3.4 4.8 4.6 
18.9 6.9 4.8 10.2 
35.1 41.4 45.2 40.7 
35.1 48.3 26.2 35.2 
5.4 0.0 19.0 9.3 

100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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• 

Table 3.9 Travel Experience 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENT~ NORTHI SOUT~ Average 

a) Outside District?: 
Yes 
No 

Total : 

b) Outs1de Region? 
Yes 
No 

Total : 

c) Outside Malawi? 
Yes 
No 

Total : 

d) Outside Africa? 
Yes 
No 

Total : 

73 
7 

80 

64 
16 

80 

46 
34 

80 

10 
70 

80 

60 
13 

73 

51 
22 

73 

23 
50 

73 

3 
70 

73 

62 
10 

72 

50 
22 

72 

34 
38 

72 

12 
60 

72 

195 
30 

225 

165 
60 

225 

103 
122 

225 

25 
200 

225 

91.3 82.2 86.1 86.7 
8.8 17.8 13.9 13.3 

100 100 100 100 

80.0 69.9 69.4 73.3 
20.0 30.1 30.6 26.7 

100 100 100 100 

57.5 31.5 47.2 45.8 
42.5 68.5 52.8 54.2 

100 100 100 100 

12.5 4.1 16.7 11.1 
87.5 95.9 83.3 88.9 

100 100 100 100 
-----------------------------------------------------------------------------·-----------------------------------------------------------------------------------
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• 

Table 3.10 Number of eusinesses owned 
---------------------- -------------------------- : ----------------------------
No. of businesses : CENTR NORTH SOUTH Total : CENTfa NORTHS SOUTHS Average 

One 
Two 
3 or more 

Total : 

48 
26 

6 

80 

49 
21 

3 

73 

42 
24 

6 

72 

139 
71 
15 

225 : 

60.0 
32.5 
7.5 

100 

67.1 
28.8 
4.1 

100 

58.3 
33.3 
8.3 

100 

61.8 
31.6 
6.7 

100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.12 owner's Role in Business 

:cENTRE NORTH SOUTH Total : CENTfa NORTHS SOUTHX Average 

No answer I 1 0 0 1 1. 3 0.0 o.c 0.4 I 

Self-employed I 15 26 10 51 18.8 35.6 13.9 22.7 I 

Manager I 43 24 38 105 53.8 32.9 52.8 46.7 I 

Involved in product. : 21 23 24 68 26.3 31.5 33.3 30.2 
--------------------·-----------------------------------------------------------I 

Total I 80 73 72 225 : 100.0 100.0 100.0 100.0 I 

Table 3.13 Management of Business 

Managed by herself? :cENTRE NORTH SOUTH Total : CENTR' NORTHS SOUT~ Average 

No answer I 9 6 1 16 11. 3 8.2 1.4 7.1 I 

Yes I 64 62 60 186 . 80.0 84.9 83.3 82.7 I . 
No I 7 5 11 23 . 8.8 6.8 15.3 10.2 I . 

---------------------·-----------------------------------------------------------I 

Total I 80 73 72 225 100.0 100.0 100.0 100.0 I 
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• 

Table 3.14 Time Spent in Business 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENTRX NORTHS SOUTHS Average 

a) Work every month?: 
Yes 
No 
No answer 

Total I 
I 

72 
7 
1 

80 

62 
11 
0 

73 

67 
5 
0 

72 

201 
23 

1 

225 
-------------------------------------------------
b) How much tilllf:? 
Less than half 20 16 13 49 
Half or more 33 37 32 102 
All time 26 20 27 73 
No answer 1 0 0 1 

Total : 80 73 72 225 

90.0 
8.8 
1.3 

100 

84.9 
15.1 
0.0 

100 

93. 1 
6.9 
0.0 

100 

89.3 
10.2 
0.4 

100 
----------------------------

25.0 21.9 18.1 21.8 
41.3 50.7 44.4 45.3 
32.5 27.4 37.5 32.4 

1. 3 0.0 0.0 0.4 

100 100 100 100 
------------------------------------------------------------------------------------------------------------------------------- ---------------------------------

Table 3.15 Husband's Support 1n Business 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENTRX NORTHS SOUTHS Average 

a)Husband encourages: 
Yes 
No 

Total : 

b)Husband discour. 
Yes 
No 

Total : 

c) Husband helps 
Yes 
No 
No answer 

65 
3 

68 

1 
2 

3 

58 
7 
3 

43 
3 

46 

0 
3 

3 

37 
6 
3 

54 
2 

56 

2 
0 

2 

49 
5 
2 

162 
8 

170 

3 
5 

8 

144 
18 
8 

95.6 93.5 96.4 95.3 
4.4 5.5 3.6 4.7 

100 100 100 100 

33.3 o.o 100.0 37.5 
66.7 100.0 0.0 62.5 

100 

85.3 
10.3 
4.4 

100 

80.4 
13.0 
6.5 

100 

87.5 
8.9 
3.6 

100 

84.7 
10.6 
4.7 

--------------------------------------------------------------------------------
Total : 68 46 56 170 100 100 100 100 

-----------------·-------------------------------------------------------------------------------------- --------------------------------------------------------
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label 3.16 T~oe of Husband's Assistance 
------------------------------------------------- . ----------------------------. 
Type of assistance I CENTR NORTH SOUTH Total . CENTfa NORTH% SOUTH% Average I . 
--------------------------------------------------------------------------------
Buys things 12 3 7 22 20.7 8. 1 14.3 15.3 
Money 17 17 17 51 29.3 45.9 34.7 35.4 
Advice 6 0 2 8 10.3 0.0 4.1 5.6 
Accounts 0 0 3 3 o.o 0.0 6.1 2.1 
Transport 2 3 1 6 3.4 8. 1 2.0 4.2 
General 20 10 15 45 34.5 27.0 30.6 31.3 
Other 1 4 4 9 1. 7 10.8 8.2 6.3 
No answer 0 0 0 0 0.0 0.0 0.0 0.0 

Total : 58 37 49 144 : 100 100 100 100 

• ----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.17 Business Main Income in Family 

:cENTRE NORTH SOUTH Total : CENT~ NORTH% SOUTH% Average 

No answer : 5 3 4 12 6.3 4.1 5.6 5.3 
Yes : 43 44 35 122 : 53.8 60.3 48.6 54.2 

No : 32 26 33 91 40.0 35.6 45.8 40.4 
--------------------·-----------------------------------------------------------• 

Total : 80 73 72 225 : 100.0 100.0 100.0 100.0 

Table 3.18 Start of Business 
--------------------------------·----------------- : ----------------------------
Year I CENTR NORTH SOUTH Total : CENT~ NORTH% SOUTH' Average I 

--------------------------------------------------------------------------------
1990 8 7 3 18 10.0 9.6 4.2 8.0 
1988-89 25 24 22 71 31.3 32.9 30.6 31.6 
1986-87 23 14 17 54 28.8 19.2 23.6 24.0 
1984-85 10 11 5 26 12.5 15.1 6.9 11.6 
1982-83 1 1 4 6 1.3 1.4 5.6 2.7 
1960-81 2 5 5 12 2.5 6.8 6.9 5.3 
1975-79 7 6 11 24 8.8 8.2 15.3 10.7 
pre 1975 4 5 5 14 5.0 6.8 6.9 6.2 
--------------------------------------------------------------------------------

Total : 80 73 72 225 : 100 100 100 100 

50 

' ' 
II 1111111 1111 1111111 111111111111 1111111 1111 I 11111111111 1111111111111111 Ill 1111111111111111 I Ill 1111111 111111111111 1111111111111111 111111 1111111111 11111 I 111111111 I 111111111111 1111111111 I 111111111111 111111111111111111111111111 II 111111 Ill 1111111111111111111111 



Table 3.19 Origin of Business Idea 
--------------------------------------------------------------------------------

:cENTRE NORTH SOUTH Total : CENTR1 NORTHi. SOLlTH1 Average 

No answer 1 0 0 1 1. 3 0.0 0.0 0.4 
Own 43 35 32 110 53.8 47.9 44.4 48.9 
People doing same 19 17 17 53 23.8 23.3 23.6 23.6 
Friends & Relatives 7 11 9 27 8.8 15.1 12.5 12.0 
Husband 4 5 7 16 5.0 6.8 9.7 7.1 
Other 6 5 7 18 7.5 6.8 9.7 8.0 

Total 80 73 72 225 : 100.0 100.0 100.0 100.0 

• 
Table 3.20 Advice Sought at Start-Up 
--------------------------------------------------------------------------------

:CENTRE NORTH SOUTH Total CENTRi NORTHl SOUTH\ Average 
--------------------·---------------------------- ----------------------------
Technology 13 12 14 39 16.3 16.4 19.4 17 .3 
Business management 10 4 11 25 12.5 5.5 15.3 11. 1 
Customer relations 2 2 1 5 2.5 2.7 1. 4 2.2 
Book keeping 2 3 1 6 2.5 4. 1 1.4 2.7 
Loan application 0 2 1 3 0.0 2.7 1.4 1.3 
Other 4 2 2 8 5.0 2.7 2.8 3.6 
None 49 48 42 139 61.3 65.8 58.3 61.8 
-------------------- -----------------------------------------------------------I 

Total I 80 73 72 225 . 100.0 100.0 100.0 100.0 I . 
--------------------------------------------------------------------------------

Table 3.21 Initial Cash Investment 
------------------------------------------------ . ----------------------------. 
in 1990 Kw a cha ' CENTR NORTH SOUTH Total . CENTR1 NORTta SOUTta Average ' . 
-------------------- ------------------------------------------------------------

0 5 4 7 16 7.4 6.6 10.8 8.2 
) 0 - ( 100 13 18 7 38 19. 1 29.5 10.8 19.6 
100 - < 500 14 17 16 47 20.6 27.9 24.6 24.2 
500 - < 1,000 7 5 6 18 10.3 8.2 9.2 9.3 

1,000 - < 3,001) 13 6 7 26 19. 1 9.8 10.8 13.4 
3,000 - < 5,000 5 5 7 17 7.4 8.2 10.8 8.8 
5,000 - < 10,000 4 3 9 16 5.9 4.9 13.8 8.2 

10,000 - ( 50,000 4 1 4 9 5.9 1.6 6.2 4.6 
50,000 + 3 2 2 7 4.4 3.3 3.1 3.6 

-----------------------------------------------------------------------------------
Total : 68 61 65 194 : 100 100 100 100 

---------------------------------------------------------------------------------
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Table 3.22 Major Source of Initial Cash Investment 
------------------------------------------------- . -------------------·-------. 
Source I CENTR NORTH SOUTH Total : CENT~ NORTI« SOUTI« Average I 

--------------------------------------------------------------------------------
N/A 6 8 9 23 7.5 11.0 12.5 10.2 
Husband 17 16 18 51 21.3 21.9 25.0 22.7 
Other business 14 16 12 42 17.5 21.9 16.7 18.7 
Institutions 14 11 6 31 17 .5 15.1 8.3 13.8 
Employment 12 3 11 26 15.0 4.1 15.3 11. 6 
Garden 3 3 2 8 3.8 4.1 2.8 3.6 
Savings 7 6 7 20 8.8 8.2 9.7 8.9 • Relative/friend 4 6 3 13 5.0 8.2 4.2 5.8 
Sale of assets 0 0 3 3 o.o o.o 4.2 1.3 
other 3 4 1 8 3.8 5.5 1. 4 3.6 
------------~--------------------------------------------------------------------

Total I 80 73 72 225 : 100 100 100 100 I 

---------------------------------------------------------------------------

Table 3.23 Start-U~ Problems 
------------------------------------------------- . ----------------------------. 
Problem I CENTR NORTH SOUTH Total : CENT~ NORTI« SOUTI« Average I 

--------------------------------------------------------------------------------
None 9 15 11 35 11. 3 20.5 15.~ 15.6 
Lack of capital 29 20 31 80 36.3 27.4 43.1 35.c; 
Lack of customers 9 9 10 28 11. 3 12.3 13.9 1~.4 

Lack of inputs 8 10 4 22 10.0 13.7 5.6 9.8 
Employee relations 9 2 2 13 11. 3 2.7 2.8 5.8 
Technology 4 4 3 11 5.0 5.5 4.2 4.9 
Lack of equipment 2 2 3 7 2.5 2.7 4.2 3. 1 
Getting payments 3 2 1 6 3.8 2.7 1. 4 2.7 
Multiple 2 3 1 6 2.5 4. 1 1.4 2.7 
M~nagement 1 1 2 4 1. 3 1. 4 2.8 1.8 
Personal problems 0 1 2 3 0.0 1. 4 2.8 1.3 
Transport 1 1 1 3 1.3 1. 4 1. 4 1.3 
Lack of time 1 0 1 2 1. 3 0.0 1.4 0.9 
Competition 1 1 0 2 1. 3 1.4 0.0 0.9 
Business location 0 1 0 1 0.0 1. 4 o.o 0.4 
Expensive inputs 0 1 0 1 o.o 1. 4 0.0 0.4 
Other 1 0 0 1 1. 3 o.o 0.0 0.4 
--------------------------------------------------------------------------------

Total I 80 73 72 225 : 100.0 100.0 100.0 100.0 
' ----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.24 Legal Status 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENTm: NORTHS SOUTHX Average 

Licenced? 
Yes 
No 

Tradename? 
Yes 
No 

Total : 

Total : 

If so, reg;stered? 
Yes 
No 
No answer 

Total : 

34 
46 

80 

40 
40 

80 

17 
22 

1 

40 

25 
48 

73 

35 
38 

73 

18 
16 
1 

35 

111111111111111111111111 1111111111111111 11111 Ill 1111111111 111111 111 111111111111 1111 11111111111111 lllllllll I 
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34 
38 

72 

40 
32 

72 

21 
18 

1 

40 

I 111111 1111111111111111 

93 : 42.5 34.2 47.2 41.3 
132 57.5 65.8 52.8 58.7 

225 

115 
110 

225 

56 
56 
3 

115 : 

100 100 100 100 

50.0 47.9 55.6 51.1 
50.0 52.1 44.4 48.9 

100 

42.5 
55.0 
2.5 

100 

100 

51.4 
45.7 
2.9 

100 

100 

52.5 
45.0 
2.5 

100 

100 

48.7 
48.7 
2.6 

100 

1111111111111111 II II II 1111111111 11111111111111111111111 1111111111111 
1111111 1111111111111111111111111 1111111111111111111 
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Table 3.25 Bookkeeping 

Do you keep accounts! CENTR NORTH SOUTH Total : CENTRS NORTH% SOUTH% Average 

Yes 
No 

Total : 

50 
30 

80 

36 
37 

73 

37 
35 

72 

123 : 62.5 49.3 51.4 54.7 
102 : 37.5 50.7 48.6 45.3 

225 100 100 100 100 

Separate accounts? : CENTR NORTH SOUTH Total CENTRS NORTH% SOUTH% Average 

Yes 
No 

Total I 
I 

46 
4 

so 

33 
3 

36 

33 
4 

37 

112 : 92.0 91.7 89.2 91.1 
11 8.0 8.3 10.8 8.9 

123 100 100 100 100 
------------------------------------------------- ----------------------------
Why no accounts are kept 
--------------------------------------------------------------------------------
Lack sknl 3 8 9 20 10.0 21.6 25.7 19.6 
No reason 4 7 5 16 13.3 18.9 14.3 15.7 
Lack of time 4 4 5 13 13.3 10.8 14.3 12.7 
Business too small 6 3 1 10 20.0 8.1 2.9 9.8 
Lack of materials 3 4 2 9 10.0 10.8 5.7 8.8 
111 iterate 0 5 2 7 o.o 13.5 5.7 6.9 
Intends to 2 0 5 7 6.7 o.o 14.3 6.9 
Does it partially 0 2 4 6 o.o 5.4 11.4 5.9 
Uses money quickly 3 1 0 4 10.0 2.7 0.0 3.9 
Amount discourages 3 0 0 3 10.0 o.o 0.0 2.9 
Lack of support 0 1 1 2 o.o 2.7 2.9 2.0 
Not established 2 0 0 2 6.7 o.o G.O 2.0 
DK 0 1 0 1 o.o 2.7 0.0 1.0 
Others 0 1 1 2 0.0 2.7 2.9 2.0 

Total : 30 37 35 102 : 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.26 Physical Location of the Business 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CE~TRS NORTHX SOUTHX Average 

In building? - Yes: 
No : 

No answer : 

Total I 
I 

59 
19 
2 

80 

65 
8 
0 

73 

58 
13 

1 

72 

182 
40 : 

3 : 

225 
-------------------------------------------------
Open Air? - Yes: 15 9 10 34 

No I 62 64 61 187 I 

No answer I 3 0 1 4 I 

Total I 80 73 72 225 I 

-------------------------------------------------
Under tree? - Vas: 1 3 3 7 

No I 76 70 68 214 I 

No answer I 3 0 1 4 I 

Total I 80 73 72 225 I 

-------------------------------------------------
On khonde? - Yes: 6 3 2 11 

No I 71 70 69 210 I 

No answer I 3 0 1 4 I 

Total I 80 73 72 225 I 

-------------------------------------------------
By Roadside? - Yes: 12 7 13 32 

No I 65 66 58 189 I 

No answer I 3 0 1 4 I 

Total I 80 73 72 225 I 

-------------------------------------------------
Private house? - Yes: 22 22 14 58 

No I 55 50 56 161 I 

No answer I 3 1 2 6 I 

Total : 80 73 72 225 : 

73.8 
23.8 
2.5 

100 

89.0 
11.0 
o.o 

100 

80.6 
18.1 
1.4 

100 

80.9 
17.8 
1. 3 

100 
----------------------------

18.8 12.3 13.9 15.1 
77 .5 87.7 84.7 83.1 
3.8 0.0 1. 4 1.8 

100 100 100 100 
----------------------------

1. 3 4. 1 4.2 3.1 
95.0 95.9 94.4 95.1 
3.8 0.0 1.4 1.8 

100 100 100 100 
----------------------------

7.5 4.1 2.8 4.9 
88.8 95.9 95.8 93.3 
3.8 0.0 1.4 1.8 

100 100 100 100 
----------------------------

15.0 9.6 18.1 14.2 
81.3 90.4 80.6 84.0 

3.8 o.o 1. 4 1.8 

100 100 100 100 
----------------------------

27.5 30.1 19.4 25.8 
68.8 68.5 77 .8 71.6 

3.8 1.4 2.8 2.7 

100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.27 Training Related to Business 
------------------------------------------------- : ----------------------------

Has had training : CENTR NORTH SOUTH Total : CENTRX NORTHI SOUTHI Average 

Yes : 
No : 

Total : 

19 
61 

80 

22 
51 

73 

21 
51 

72 

62 : 23.8 30.1 29.2 27.6 
163 : 76.3 69.9 70.& 72.4 

225 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------------------------

Ta~le 3.28 EllPloyment Creation 

Workers :cENTRE NORTH SOUTH Total : CENTRX NORTHI SOUTHI Average 

0 I 22 34 15 71 27.5 46.6 20.8 31.6 I 

1 - 4 I 38 30 41 109 47.5 41.1 56.9 48.4 I 

5 - 9 I 12 7 10 29 15.0 9.6 13.9 12.9 I 

>10 I 8 2 6 16 10.0 2.7 8.3 7.1 I 

--------------------·-----------------------------------------------------------I 

Total I 80 73 72 225 . 100.0 100.0 100.0 100.0 I . 

Table 3.29 Monthly Wage Sum 

Kwacha : CENTR NORTH SOUTH Total : CENTRX HORTHI SOUTHI Average 

0 
1 - 100 

101 - 500 
501 - 1,000 

1,001 + 

Total : 

24 
26 
23 

2 
5 

80 

41 
20 
8 
2 
2 

73 

20 
27 
16 

2 
1 

72 

85 
73 
47 
6 

14 

225 : 

30.0 56.2 27.8 37.8 
32.5 27.4 37.5 32.4 
28.8 11.0 22.2 20.9 
2.5 2.7 2.8 2.7 
6.3 2.7 9.7 6.2 

100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.30 Wh~ Sales Differ Ever~ Month 
------------------------------------------------- . ----------------------------. 
Reason I CENTR NORTH SOUTH Total . CENTRS HORT!« SOUTI« Average I . 
--------------------------------------------------------------------------------
Seasonal demand 26 16 29 71 32.5 21.9 40.3 31.6 
Other demand 25 20 18 63 31.3 27.4 25.0 28.0 
Production problems 4 10 6 20 5.0 13.7 8.3 8.9 
Seasonal supply 2 5 5 12 2.5 6.8 6.9 5.3 
other supply 4 7 0 11 5.0 9.6 0.0 4.9 
Personal Probl811S 1 1 2 4 1.3 1.4 2.8 1.8 
Nev pr•1ses 2 1 0 3 2.5 1.4 0.0 1. 3 
Financial 0 0 2 2 o.o o.o 2.8 0.9 
other 10 7 4 21 12.5 9.6 5.6 9.3 
No variation 6 6 6 18 7.5 8.2 8.3 8.0 

Total : 80 73 72 225 : 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.31 Turnover 1n a Nonnal Month 
------------------------------------------------- . ----------------------------. 
Kw a cha (1990) I CENTR NORTH SOUTH Total . CENTRS HORT!« SOUTI« Average I . 
--------------------------------------------------------------------------------

0 1 2 0 3 1.4 2.9 0.0 1.4 
> 0 - < 100 8 19 9 36 10.8 27.1 13.2 17.0 
100 - ( 500 24 21 15 66 32.4 38.6 22.1 31.1 
500 - ( 1,000 8 7 15 30 10.8 10.0 22.1 14.2 

1,000 - ( 3,000 16 7 14 37 21.6 10.0 20.6 17 .5 
3,f'OO - ( 5,000 4 6 7 17 5.4 8.6 10.3 8.0 
5,000 - ( 10,000 3 1 4 8 4.1 1.4 5.9 3.8 

10,000 + 10 1 4 15 13.5 1. 4 5.9 7. 1 
--------------------------------------------------------------------------------

Total : 74 70 68 212 : 100.0 100.0 100.0 100.0 
================================================================================ 
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Table 3.32 Income Equivalent (Willing to give up business for ••. ) 
------------------------------------------------- : ----------------------------
Kwacha per Month ! CENTR NORTH SOUTH Total : CENTR% NORTHS SOUTHS Average 
--------------------------------------------------------------------------------

1 - <100 5 13 7 26 6.3 18. 1 9.7 11.6 
101 - <300 16 16 6 38 20.0 22.2 8.3 16.9 
301 - <500 8 12 11 31 10.0 16.7 i5.3 13.8 

501 - <1000 8 5 10 23 10.0 6.9 13.9 10.2 
>1000 10 4 3 17 12.5 5.6 4.2 7.6 

Cannot give up I 33 22 35 90 41.3 30.6 48.6 40.0 I 

--------------------·-----------------------------------------------------------I 

Total I 80 72 72 225 . 100.0 100.0 100.0 100.0 I . 

Table 3.33 Replacement Value of Fixed Assets 

------------------------------------------------- : ----------------------------
Kwacha (1990) I CENTR NORTH SOUTH Total . CENT~ NORTHS SOUTHS Average I . 

---------------------------------------------------------------------------------
0 5 9 1 15 6.6 12.3 1. 9 7.4 

> 0 - < 100 9 7 5 21 11.8 9.6 9.3 10.3 
100 - < 500 10 13 7 30 13.2 17 .8 13.0 14.8 
500 - < 1,000 6 7 5 18 7.9 9.6 9.3 8.9 

1,000 - ( 3,COO 13 15 7 35 17 .1 20.5 13.0 17 .2 
3,000 - ( 5,000 4 3 4 11 5.3 4.1 7.4 5.4 
5,000 - ( 10,000 6 10 8 24 7.9 13.7 14.8 11.8 

10,000 - ( 50,000 15 7 13 35 19.7 9.6 24.1 17 .2 
50,000 + 8 2 4 14 10.5 2.7 7.4 6.9 
--------------------------------------------------------------------------------

Total : 76 73 54 203 : 100.0 100.0 100.0 100.0 
----------------------------------------------------------------------------------------------------------------------------------------------------------------

Table 3.34 Capital Labour Ratio 

Kwacha per Worker :CENTRE NORTH SOUTH Total : CENTRI NORTHI SOUTHI Average 
----------------------------------------------------------------------------

0 - <100 18 19 14 51 23.7 26.0 25.9 25.1 
100 - <500 13 21 7 41 17 .1 28.8 13.0 20.2 

500 - <1000 7 10 6 23 9.2 13.7 11. 1 11.3 
1000 - <5000 19 14 16 49 25.0 19.2 29.6 24.1 

5000 - <20000 15 6 6 27 19.7 8.2 11.1 13.3 
20000 + 4 3 5 12 5.3 4. 1 9.3 5.9 

Total 76 73 54 203 : 100.0 100.0 100.0 100.0 
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Table 3.35 Capac;ty Ut;lization (Can produce more with existing equipment? 
If yes: Need more employees to do so ? 
If no : Could produce more with more employees? 

------------------------------------------------- : ----------------------------
Equ;pmt I Employees?: CENTR NORTH SOUTH Total : CENTRS ~THX SOUT~ Average 
--------------------------------------------------------------------------------

Yes I 
Yes I 
No I 
Na I 

Yes 
No * 
Yes 
No ** 

Total : 

23 
33 
7 

17 

80 

27 
33 

1 
12 

73 

23 
31 
10 
8 

72 

73 
97 
18 
37 

225 

28.8 
41.3 
8.8 

21.3 

100 

37.0 
45.2 

1. 4 
16.4 

100 

31. 9 
43.1 
13.9 
11. 1 

100 

32.4 
43.1 
8.0 

16.4 

100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------* Excess capac;ty ** Full capacity 

Table 3.36 Reasons for Excess Capac;ty 
------------------------------------------------- . ----------------------------. 
Reason I CENTR NORTH SOUTH Total . CENTRS NORTH% SOUT~ Average I . 
--------------------------------------------------------------------------------
Lack of customers 15 14 15 44 45.5 42.4 48.4 45.4 
Lack of raw material 10 3 5 18 30.3 9.1 16.1 18.6 
Lack of money 2 4 6 12 6.1 12.1 19.4 12.4 
Lack of time 1 5 1 7 3.0 15.2 3.2 7.2 
Lack of space 1 3 1 5 3.0 9. 1 3.2 5.2 
Production problem 1 0 2 3 3.0 o.o 6.5 1.1 
New Business 0 2 0 2 0.0 6. 1 0.0 2. 1 
Waiting supply 0 1 0 1 0.0 3.0 0.0 1.0 
Other 3 1 1 5 9.1 3.0 3.2 5.1 

Total : 33 33 31 97 100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.37 Biggest Problem 
------------------------------------------------- . ----------------------------. 
Problem I CENTR NORTH SOUTH Total . CENT!a NORTHX SOUTHS Average I . 
--------------------------------------------------------------------------------
None 5 10 7 22 6.3 13.7 9.7 9.8 
lack capital 15 10 18 43 18.8 13.7 25.0 19. 1 
lack of market 15 16 7 38 18.8 21.9 9.7 16.9 
Shortage of raw mat. 13 11 5 29 16.3 15. 1 6.9 ~2.9 
lack of equipment 8 4 5 17 10.0 5.5 6.9 7.6 
Get payments 4 4 6 14 5.0 5.5 8.3 6.2 
Competition too high 3 4 6 13 3.8 5.5 8.3 5.8 
Transport 3 3 3 9 3.8 4.1 4.2 4.0 
Employee relations 4 1 3 8 5.0 1.4 4.2 3.6 
Ra1i1 11at. expensive 0 3 5 8 0.0 4.1 6.9 3.6 
Technology 4 2 1 7 5.0 2.7 1. 4 3. 1 
Multiple 2 0 2 4 2.5 0.0 2.8 1.8 
Business location 1 2 1 4 1. 3 2.7 1. 4 1.8 
Condition of premise 1 0 1 2 1.3 0.0 1. 4 0.9 
lack of time 1 1 0 2 1. 3 1.4 o.o 0.9 
Personal expenses 0 0 1 1 0.0 o.o 1. 4 0.4 
Management 1 0 0 1 1. 3 o.o 0.0 0.4 
Other 0 1 0 1 0.0 1.4 0.0 0.4 
No ans1i1er 0 1 1 2 0.0 1.4 1. 4 0.9 
-------------------- -----------------------------------------------------------

80 73 72 225 . 100.0 100.0 100.0 100.0 . 
-------------------------------------------------------------------------~------

Table 3.38 Payment System 
------------------------------------------------- : ----------------------------
You always pay cash?: CENTR NORTH SOUTH Total : CENTRX NORTHX SOUTHS Average 

Yes 
No 
No answer 

Total : 

67 
6 
7 

80 

65 
6 
2 

73 

64 
7 
1 

72 

196 
19 : 
10 : 

225 

83.8 
7.5 
8.8 

100 

89.0 
8.2 
2.7 

100 

88.9 
9.7 
1. 4 

100 

87.1 
8.4 
4.4 

100 
------------------------------------------------- : ----------------------------
If not, how else? 

Barter 
Credit 
Work 

Total : 

0 
6 
0 

6 

1 
5 
0 

6 

0 
7 
0 

7 

1 
18 : 
0 : 

19 : 

0.0 
100.0 

0.0 

100 

16.7 0.0 
83.3 100.0 
0.0 0.0 

100 100 

5.3 
94.7 
o.o 

100 
--------------------------------------------------------------------------------------------------------------------------~-------------------------------------
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Table 3.39 Thinking of Giving up the Business 

:cENTR[ NORTH SOUTH Total : CENTR~ NORTH% SOUTHS Average 

No answer I 1 0 2 3 1.3 0.0 2.8 1.3 I 

Yes I 16 10 15 41 20.0 13.7 20.8 18.2 I 

No I 63 63 55 181 78.8 86.3 76.4 80.4 I 

--------------------·-----------------------------------------------------------I 

Total I 80 73 72 225 100.0 100.0 100.0 100.0 I 

Table 3.40 Business Development since Start-Up 
------------------------------------------------- . ----------------------------

: CENTR NORTH SOUTH Total : CENT~ NORTHS SOUTHS Average 

a) Increased? 
Increased 
Decreased 
Same 

Total : 

bi) Increased: doubled? 

56 
16 
8 

80 

Yes 35 
No 21 

Total : 56 

bii) Decreased: halved? 
Yes 7 
No 9 
No answer O 

Total I 16 I 

53 
13 

7 

73 

27 
26 

53 

6 
7 
0 

13 

45 
23 

4 

72 

29 
16 

45 

10 
12 

1 

23 

154 
52 
19 

225 

91 
63 

154 

23 
28 

1 

52 
-------------------------------------------------
c) More employees? 
Increased 
Decreased 
Same 

Tota 1 : 

d) If so, doubled? 
Yes 
No 

Total : 

28 
10 
41 

79 

19 
9 

28 

13 
10 
46 

69 

9 
4 

13 

61 

26 
17 
28 

71 

20 
6 

26 

67 
37 

115 

219 

48 
19 

67 

70.0 
20.0 
10.0 

100 

72.6 
17 .8 
9.6 

100 

62.5 
31.9 
5.6 

100 

68.4 
23. 1 
8.4 

100 

62.5 50.9 64.4 59.1 
37.5 49.1 35.6 40.9 

100 

43.8 
56.3 
0.0 

100 

100 

46.2 
53.8 
0.0 

100 

100 

43.5 
52.2 
4.3 

100 

100 

44.2 
53.8 

1. 9 

100 
----------------------------

35.4 18.8 36.6 30.6 
12.7 14.5 23.9 16.9 
51.9 66.7 39.4 52.5 

100 100 100 100 

67.9 69.2 76.9 71.6 
32.1 30.8 23.1 28.4 

100 100 100 100 
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Table 3.40 BuJiness Develop!!ent since Start-Up (continued} 
------------------------------------------------- . ----------------------------

: CENTR NORTH SOUTH Total : CENTRX NORTHi SOUTHX Average 

e) Owner new skills?! 
Yes 
No 

Total : 

f) Empls new skills?: 
Yes ' 
No 

Total : 

66 
14 

80 

40 
33 

73 

g)Better-skilled employees? 
Yes 21 
No 56 

Total : 

h) Better equipment?: 
Yes 
No 

Total I 
I 

77 

45 
35 

80 

61 
12 

73 

24 
40 

64 

12 
6'1 

73 

39 
34 

73 

56 
16 

72 

41 
28 

69 

26 
44 

70 

40 
32 

72 

183 : 82.5 83.6 77.8 81.3 
42 : 17.5 16.4 22.2 18.7 

225 

105 
101 

206 

59 
161 

220 

124 
101 

225 

100 100 100 100 

54.8 37.5 59.4 51.0 
45.2 62.5 40.6 49.0 

100 100 100 100 

27.3 16.4 37.1 26.8 
72.7 83.6 62.9 73.2 

100 100 100 100 

56.3 53.4 55.6 55.1 
43.8 46.6 44.4 44.9 

100 100 100 100 
------------------------------------------------- ----------------------------
1) Better premises? 
Yes 
No 
No answer 

Total : 

j) Improved products? 
Yes 
No 

Total : 

28 
52 
0 

80 

64 
16 

80 

39 
34 
0 

73 

65 
8 

13 

36 
35 

1 

72 

56 
16 

72 

103 
121 

1 

225 

185 
40 

225 : 

35.0 53.4 50.0 45.8 
65.0 46.6 48.6 53.8 
o.o 0.0 1.4 0.4 

100 100 100 100 

80.0 89.0 77.8 82.2 
20.0 11.0 22.2 17.8 

100 100 100 100 
----------------------------------------------------------------------------------------------------------------------------------------------------------------
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Table 3.41 Loan Applications During the Last TAo Years 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENTR~ NORT~ SOUT~ Av~r3g~ 

Applied for a loan? 
yes 
n<' 

Total : 

30 
50 

80 

21 
52 

31 
41 

72 

82 
143 

37.5 28.8 43.1 36.4 
62.5 71.2 56.9 63.6 

225 : 100.0 100.0 100.0 100.0 
================================================================================ 
Those who applied for a 1oan in the last two years .•• 
------------------------------------------------- : ----------------------------

: CENTR NORTH SOUTH Total : CENT~ NORT~ SOUT~ Average 

(a) Got the loan? 
yes 
no 

Total : 

(b) How much? 
< K500 

K501 - < K1,000 
K1,001 - < K2,500 
K2,501 - < K5,000 
K5,001 - < K10,000 

K10,001 - < K25,000 
K25,001 - < K50,000 
more than ~50,000 

Total : 

21 
9 

30 

2 
0 
6 
4 
5 
2 
1 
1 

21 

16 
5 

21 

2 
1 
5 
5 
2 
1 
0 
0 

16 

25 
6 

31 

1 
2 
3 
7 
5 
5 
0 
2 

25 

62 
20 

82 

5 
3 

14 
16 
12 
& 
1 
3 

62 

70.0 76.2 80.6 75.6 
30.0 23.8 19.4 24.4 

100 

9.5 
0.0 

28.6 
19.0 
23.8 
9.5 
4.8 
4.8 

100 

100 

12.5 
6.3 

31.3 
31.3 
12.5 
6.3 
0.0 
0.0 

100 

100 

4.0 
8.0 

12.0 
28.0 
20.0 
20.0 
0.0 
8.0 

100 

100 

8.1 
4.8 

22.6 
25.8 
19.4 
12.9 

1. 6 
4.8 

100 
------------------------------------------------------------------------·----------------------------------------------------------------------------------------

Table 3.42 Reason for not Borrowing 

:cENTRE NORTH SOUTH Total : CENTRi HORT~ SOUT~ Tot $ 

----------------------------------------------------------------------------··---
None 
Have enough money 
Afraid to borrow 
Don't know how to , 
Tried but didn't get' 
Never thought about 
Need to borrow from 
Not ready 
Intends to 
Other 

Total 

0 
15 
11 
4 
6 
4 
1 
2 
2 
0 

45 

1 
16 
13 
7 
3 
0 
1 
2 
0 
1 

44 

63 

1 
12 
10 
7 
9 
1 
1 
1 
0 
1 

43 

2 
43 
34 
18 
18 
5 
3 
5 
2 
2 

132 

0.0 
33.3 
24.4 
8.9 

13.3 
8.9 
2.2 
4.4 
4.4 
0.0 

2.3 
36.4 
29.5 
15.9 
6.8 
o.o 
2.3 
4.5 
0.0 
2.3 

2.3 
27.9 
23.3 
16.3 
20.9 
2.3 
2.3 
2.3 
0.0 
2.3 

1. 5 
32.6 
25.8 
13.6 
13.6 
3.8 
2.3 
3.8 
1.5 
1.5 

100.~ 100.0 100.0 100.0 

' 
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• IV. Tables by Rural/Urban Area 
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DEMATI - Business Advisory Service for wa.en - Survey 1990 

TABLES BY RURAL/llmAN AREA 

Number of questionnaires: 225 

Table 4.1 Distribution by Age 
---------------------------------------------: 
Age of Woman (years): RURAL URBAN Total : RURAL S URBAN S Average 

O (no answer) 
20-30 
31-40 
41-50 
>50 

Total : 

Table 4.2 Family Status 

2 
27 
41 
34 
18 

122 

2 4 
16 43 
45 86 
29 63 
11 29 

103 225 : 

1.6 1. 9 1.8 
22.1 15.5 19.1 
33.6 43.7 38.2 
27.9 28.2 28.0 
14.8 10.7 12.9 

100 100 100 

---------------------------------------------· ------------------------
RURAL URBAN Total : RURAL S URBAN S Average 

a) Marital Status 
Married 
Single 

Total : 

85 
37 

122 

85 
18 

103 

170 : 
55 : 

225 : 
---------------------------------------------: 
b) Ever Married? 
Yes 
No 

Total : 

35 
2 

37 

17 
1 

18 

52 : 
3 : 

55 : 

69.7 
30.3 

100 

94.6 
5.4 

82.5 
17 .5 

100 

94.4 
5.6 

75.6 
24.4 

100 

94.5 
5.5 

100.0 100.0 100.0 
---------------------------------------------: ------------------------
c) Wid/Div/Sep? 
Widowed 
Divorced 
Separated 

Total : 

12 
12 
11 

35 

65 

6 
9 
2 

17 

18 
21 
13 

52 : 

34.3 
34.3 
31.4 

100 

35.3 
52.9 
11.8 

100 

34.6 
40.4 
25.0 

100 

11111 11 11 11 lllll 11111111111111111111111111111111111 11111 I 11111111111111 I I 11 1111 1111 11 I 1111 11111111111 1111 Ill Ill II 111111 1111111 
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Table 4.3 Niaber of Dependents 

RURAL URBAN Total : RURAL S URBAN S Average 

a)Supported children' 
0 13 10 23 10.7 9.7 10.2 
1 10 9 19 8.2 8.7 8.4 
2-3 38 22 60 31.1 21.4 26.7 
4-6 49 42 91 40.2 40.8 40.4 
7-9 11 17 28 9.0 16.5 12.4 
10+ 1 3 4 0.8 2.s 1.8 

Total I 122 103 225 . 100 100 100 I . 
---------------------------------------------· ------------------------
b)Other dependents 
0 22 24 46 18.0 23.3 20.4 
1 18 15 33 14.8 14.6 14.7 
2-3 32 28 60 26.2 27.2 26.7 
4-6 28 19 47 23.0 18.4 20.9 
7-9 13 9 22 10.7 8.7 9.8 
10+ 9 8 17 7.4 7.8 7.6 

Total I 122 103 225 . 100 100 100 I . 
---------------------------------------------· ------------------------
c) Total dependents 
0 2 3 5 1.6 2.9 2.2 
1 3 3 6 2.5 2.9 2.7 
2-3 16 17 33 13.1 16.5 14.7 
4-6 37 23 60 30.3 22.3 26.7 
7-9 36 31 67 29.5 30.1 29.8 
10+ 28 26 54 23.0 25.2 24.0 

Total : 122 103 225 : 100 100 100 

66 
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Table 4.4 Educational Background 

RURAL URBAN Total : RURAL S URBAN S Average 

a) Attended school? 
Yes 
No 

Total I 
I 

105 
17 

122 

93 
10 

103 

198 : 
27 : 

225 . . 
---------------------------------------------· 
b) Schooling level 
No answer 2 0 2 
None 17 10 27 
Std1-Std5 18 10 28 
Std6-Std8 48 27 75 
Fonn1-Form4 37 56 93 

Total : 122 103 225 : 

86. 1 
13.9 

100 

90.3 
9.7 

100 

88.0 
12.0 

100 
------------------------

1. 6 0.0 0.9 
13.9 9.7 12.0 
14.8 9.7 12.4 
39.3 26.2 33.3 
30.3 54.4 41.3 

100 100 100 
---------------------------------------------· ------------------------
c) PSLC? 
Yes 
No 
No answer 

Total : 

69 
36 
17 

122 

70 
23 
10 

103 

139 
59 
27 

225 : 

56.6 
29.5 
13.9 

100 

68.0 
22.3 
9.7 

100 

61.8 
26.2 
12.0 

100 
-----·----------------------------------------· ------------------------
d) JCE? 
Yes 
No 
No answer 

Total : 

32 
71 
19 

122 

49 
42 
12 

103 

81 
113 

31 

225 : 

26.2 
58.2 
15.6 

100 

47.6 
40.8 
11. 7 

100 

36.0 
50.2 
13.8 

100 
---------------------------------------------· ------------------------
e) MSCE? 
Yes 
No 
No answer 

Total : 

II 11111111111111111111111111111111 11111111111111 I 111111 11111111111111111111111111111111111111111111 

12 
83 
27 

122 

27 
61 
15 

103 

67 

39 
144 
42 

225 : 

' 

9.8 
68.0 
22.1 

100 

26.2 
59.2 
14.6 

100 

17.3 
64.0 
18.7 

100 
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Table 4.5 Employment Status 

Presently employed? : RURAL URBAN Total : RURAL S URBAN S Average 

'!es 
No 
No answer 

Total : 

If not, ever employed? 

Yes 
No 
No answer 

Total : 

17 
101 

4 

122 

36 
63 

3 

102 

Table 4.6 Social Background 

25 
77 

1 

103 

39 
35 
2 

76 

42 
178 : 

5 : 

225 : 

75 
98 : 
10 : 

183 : 

13.9 
82.8 
3.3 

100 

35.3 
61.8 
2.9 

100 

24.3 
74.8 
1.0 

100 

51.3 
46.1 
2.6 

100 

18.7 
79.1 
2.2 

100 

41.0 
53.6 
5.5 

100 

--------------------------------------------- ------------------------
Husband's Job RURAL URBAN Total . RURAL X URBAN X Average . 
------------------------------------------------------------------------
Not married/no answ. 38 19 57 31.4 18.3 25.3 
Employed/Retired 11 11 22 9. 1 10.6 9.8 
Farmer 16 4 20 13.2 3.8 8.9 
Worker 9 12 21 7.4 11.5 9.3 
Clerical 1 5 6 0.8 4.8 2.7 
Government 10 19 29 8.3 18.3 12.9 
Professional 22 20 42 18.2 19.2 18.7 
Businessman 12 14 26 9.9 13.5 11.6 
Other 2 0 2 1.7 0.0 0.9 

Total : 121 104 225 : 100 100 100 
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Table 4.7 Special Responsibilities in Society 

RURAL URBAN Total : RURAL I URBAN I Average 

No answer 
Yes 
No I 

2 
56 
60 

0 
33 
74 

2 
89 : 

134 : 

1. 7 
47.5 
50.8 

0.0 
30.8 
69.2 

0.9 
39.6 
59.6 

--------------------'--------------------------------------------------' I 
I Total 118 107 225 : 100.0 100.0 100.0 

Type of responsibility 

RURAL URBAN Total : RURAL I URBAN I Average 

Church/Wanens guild 29 13 42 51.8 39.4 47.2 
Social Welfare 1 1 2 1.8 3.0 2.2 
IGA 1 1 2 1.8 3.0 2.2 
Professional Organ. 3 4 7 5.4 12.1 7.9 
CCAM 11 9 20 19.6 27.3 22.5 
MCP/Wanens League 11 4 15 19.6 12.1 16.9 
Other 0 1 1 0.0 3.0 1.1 

Total 56 33 89 : 100.0 100.0 100.0 

Table 4.8 Previous Business Experience 
---------------------------------------------· ------------------------

a)Prev1ous business?: RURAL URBAN Total : RURAL I URBAN I Average 

Yes 
No 
No answer 

Total I 

' 

54 
66 

2 

122 

54 
49 
0 

103 

108 
115 : 

2 : 

225 . . 
---------------------------------------------· 
b)Yrs 1n business 
< 1 year 3 2 5 
1 year 4 7 11 
2-5 yrs 20 24 44 
6+ years 22 16 38 
Not known 5 5 10 

Total : 54 54 108 : 

69 

44.3 
54.1 

1.6 

100 

52.4 
47.6 
0.0 

100 

48.0 
51.1 
0.9 

100 
------------------------

5.e 3.7 4.6 
7.4 13.0 10.2 

37.0 44.4 40.7 
40.7 29.6 35.2 
9.3 9.3 9.3 

100 100 100 
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Table 4.9 Travel Experience 
---------------------------------------------: ------------------------

a) Outside District?: 
Yes 
No 

Total : 

b) outside Region? 
Yes 
No 

Total 

RURAL URBAN Total : RURAL X URBAN X Average 

105 
17 

122 

84 
38 

122 

90 
13 

103 

81 
22 

103 

195 : 
30 : 

225 : 

165 
60 

225 

86.1 
13.9 

100 

68.9 
31.1 

100 

87.4 
12.6 

100 

78.6 
21.4 

100 

86.7 
13.3 

100 

73.3 
26.7 

100 
---------------------------------------------· ------------------------
c) outside Malawi? 
Yes 
No 

Total : 

45 
77 

122 

58 
45 

103 

103 : 
122 : 

225 : 

36.9 
63. 1 

100 

56.3 
43.7 

100 

45.8 
54.2 

100 
---------------------------------------------: 
d) Outside Africa? 
Yes 
No 

Total : 

6 
116 

122 

19 
84 

103 

25 : 
200 : 

225 : 

4.9 
95.1 

100 

18.4 
81.6 

100 

11.1 
88.9 

100 

Table 4.10 Nunber of Businesses Qwned 

No. of businesses 

One 
Two 
3 or more 

Total : 

1111 111111111111111111111111111111111111111 11111111111111111111111111111111111 11111 

RURAL URBAN Total : RURAL I URBAN I Average 

68 
43 
11 

122 

71 
28 

4 

103 

70 

139 
71 : 
15 : 

225 : 

55.7 
35.2 
9.0 

100 

68.9 
27.2 
3.9 

100 

61.8 
31.6 
6.7 

100 

I I I I II I I I II 11 
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• 

Table 4.12 Owner's Role in Business 

RURAL URBAN Total : RURAL I URBAN I Average 

No answer 
Self-employed 

Manager 
Involved in prod~ct. 

Total 

1 
36 
48 
33 

118 

0 
15 
57 
35 

107 

Table 4.13 Management of Business 

Manage on her own? :RURAL URBAN 

1 
51 

105 
68 

0.8 
30.5 
40.7 
28.0 

0.0 
14.0 
53.3 
32.7 

0.4 
22.7 
46.7 
30.2 

225 : 100.0 100.0 100.0 

Total : RURAL I URBAN I Average 

No answer: 7 9 16 5.9 8.4 7.1 
Yes : 98 88 186 : 83.1 82.2 82. 7 
No! 13 10 23: 11.0 9.3 10.2 

--------------------·--------------------------------------------------' Total: 118 107 225: 100.0 100.0 100.0 

Table 4.14 T1me Spent in Business 
--------------------------------------------- ------------------------

RURAL URBAN Total : RURAL I U~BAN I Average 
-------------------------------------------------·----------------------
a) Work every month?: 
Yes 
No 
No ans~er 

107 
15 
0 

94 
8 
1 

201 
23 

1 

87.7 
12.3 
0.0 

91.3 
7.8 
1.0 

89.3 
10.2 
0.4 

---··------------------------------------------------------------------
Total : 122 103 225 : 100 100 100 

---------------------------------------------: ------------------------
b) How much time? 
Less than half 
Half or more 
All t1me 
No answer 

Total 

21 
60 
40 

1 

122 

28 
42 
33 
0 

103 

71 

49 
102 
73 

1 

225 : 

17 .2 
49.2 
32.8 
0.8 

100 

27.2 
40.8 
32.0 
0.0 

100 

21.8 
45.3 
32.4 
0.4 

100 
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Table 4.15 Husband's Support in Business 

RURAL URBAN Total : RURAL I URBAN I Average 

a)Husband encourages: 
Yes 
No 

Total : 

b)Husbnd discourages: 
Yes 
No 

Total : 

c) Husband helps 
Yes 
No 
No answer 

Total ! 

78 
7 

85 

2 
5 

7 

74 
4 
7 

85 

84 
1 

85 

1 
0 

1 

70 
14 
1 

85 

162 : 
8 : 

170 : 

3 : 
5 : 

8 : 

144 
18 
8 

170 : 

Table 4.16 T~~ of Husband's Assistance 
---------------------------------------------
Field of Assistance I RURAL URBAN Total . 

I . 

91.8 
8.2 

100 

98.8 
1. 2 

100 

28.6 100.0 
71.4 0.0 

100 

87.1 
4.7 
8.2 

100 

100 

82.4 
16.5 

1. 2 

100 

95.3 
4.7 

100 

37.5 
62.f 

100 

84.7 
10.6 
4.7 

100 

------------------------
RURAL I URBAN I Average 

-----------------------------------------------------------------------
Money 26 25 51 35.1 35.7 35.4 
General 20 25 45 27.0 35.7 31.3 
Buys things 15 7 22 20.3 10.0 15.3 
Advice 2 6 8 2.7 8.6 5.6 
Accounts 2 1 3 2.7 1.4 2. 1 
Transport 3 3 6 4. 1 4.3 4.2 
Other 6 3 9 8. 1 4.3 6.3 

Total : 74 70 144 : 100 100 100 
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Tab1e 4.17 Business Main Income in Family? 

RURAL URBAN Total : RURAL I URBAN I Average 

No answer : 
Yes : 

No : 

7 
70 
41 

5 
52 
50 

12 
122 : 
91 : 

5.9 
59.3 
34.7 

4.7 
48.6 
46.7 

5.3 
54.2 
40.4 

--------------------·--------------------------------------------------' Total : 118 107 225 : 100.0 100.0 100.0 

Table 4.18 Start of Business 

Vear I RURAL URBAN Total . RURAL I URBAN I Average I . 
-------------------- --------------------------------------------------
1990 7 11 18 5.7 10.7 8.0 
1988-89 33 38 71 27.0 36.9 31.6 
1986-87 27 27 54 22.1 26.2 24.0 
1984-85 15 11 26 12.3 10.7 11.6 
1982-83 4 2 6 3.3 1. 9 2.7 
1980-81 7 5 12 5.7 4.9 5.3 
1975-79 17 7 24 13.9 6.8 10.7 
pre 1975 12 2 14 9.8 1. 9 6.2 
-----------------------------------------------------------------------

Total : 122 103 225 : 100 100 100 

Table 4.19 Origin of Business Idea 
-----------------------------------------------------------------------

I RURAL URBAN Total . RURAL I URBAN ' Average I . 
-----------------------------------------------------------------------
No answer 0 1 1 ~.o 0.9 0.4 
Own 52 58 110 44.1 54.2 48.9 
People doing same 27 26 53 22.9 24.3 23.6 
Friends & Relatives 16 11 27 13.6 10.3 12.0 
Husband 10 6 16 8.5 5.6 7. 1 
Other 13 5 18 11.0 4.7 8.0 

Total 118 107 225 : 100.0 100.0 100.0 
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Table 4.20 Advice Sought at Start-up 

: RURAL URBAN Total : RURAL URBAN I Average 

Technology 
Business management 
Custaner relationshi 
Bookkeeping 
Loan application 
Other 
None 

I 

Total : 

28 
10 
2 
3 
1 
3 

71 

118 

11 
15 

3 
3 
2 
5 

68 

107 

Table 4.21 Initial Cash Investment 

in 1990 Kwacha : RURAL URBAN 

0 
) 0 - < 100 
100 - < 500 
500 - < 1,000 

1,000 - < 3,000 
3,000 - < 5,000 
5,000 - < 10,000 

10,000 - < 50,000 
50,000 + 

Total : 

12 
19 
26 

9 
8 
8 

11 
3 
3 

99 

4 
19 
21 

9 
18 

9 
5 
6 
4 

95 

Table 4.22 Major Source of Initial 

39 
25 

5 
6 
3 
8 

139 

23.7 
8.5 
1. 7 
2.5 
0.8 
2.5 

jl:':,.2 

10.3 
14.0 
2.8 
2.8 
1.9 
4.7 

63.6 

17 .3 
11.1 
2.2 
2.7 
1.3 
3.6 

61.8 

225 : 100.0 100.0 100.0 

Total: RURAL I URBAN I Average 

16 
38 
47 
18 
26 
17 
16 

9 
7 

12.1 
19.2 
26.3 
9.1 
8. 1 
8. 1 

11. 1 
3.0 
3.0 

4.2 
20.0 
22.1 
9.5 

18.9 
9.5 
5.3 
6.3 
4.2 

8.2 
19.6 
24.2 
9.3 

13.4 
8.8 
8.2 
4.6 
3.6 

194 : 100.0 100.0 100.0 

Cash Investment 
--------------------------------------------- ------------------------

Source I RURAL URBAN Total . RURAL I URBAN I Average I . 
-------------------- --------------------------------------------------
Other business 26 16 42 24.8 16.5 20.8 
Husband 27 24 51 25.7 24.7 25.2 
Institutions 16 15 31 15.2 15.5 15.3 
Employment 5 21 26 4.8 21.6 12.9 
Savings 8 12 20 7.6 12.4 9.9 
Relative/friend 9 4 13 8.6 4.1 6.4 
Garden 6 2 8 5.7 2.1 4.0 
Sale of assets 2 1 3 1.9 1. 0 1.5 
Other 6 2 8 5.7 2.1 4.0 

Total : 105 97 202 : 100.0 100.0 100.0 
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Table 4.23 Start-U~ Problems 
--------------------------------------------- ------------------------

Problem RURAL URBAN Total . RURAL ' URBAN ' Average . 
-----------------------------------------------------------------------

Lack capital 45 35 80 44.6 39.3 42.1 
Technology 6 5 11 5.9 5.6 5.8 
Lack customers 17 11 28 16.8 12.4 14.7 
Lack of inputs 14 8 22 13.9 9.0 11. 6 
Employees 3 10 13 3.0 11.2 6.8 
Lack equipment 4 3 7 4.0 3.4 3.7 
Getting payments 3 3 6 3.0 3.4 3.2 
Multiple 3 3 6 3.0 3.4 3.2 
Management 0 4 4 0.0 4.5 2. 1 
Personal problems 2 1 3 2.0 1. 1 1. 6 
Transport 1 2 3 1.0 2.2 1.6 
Lack of time 1 1 2 1.0 1. 1 1. 1 
Canpetition 1 1 2 1.0 1. 1 1.1 
Business location 1 0 1 1.0 0.0 0.5 
Expensive inputs 0 1 1 0.0 1.1 0.5 
Other 0 1 1 o.o 1.1 0.5 
----------------------------------------------------------------------

Total I 101 89 190 . 100.0 100.0 100.0 I . 
----------------------------------------------------------------------

Table 4.24 Legal Status 

RURAL URBAN Total : RURAL I URBAN I Average 

Licenced? 
Yes 
No 

Total : 

42 
80 

122 

51 
52 

103 

93 : 
132 : 

225 : 
---------------------------------------------: 
Tradename? 
VAS 

No 

Total : 

59 
63 

122 

56 
47 

103 

115 : 
110 : 

225 : 

34.4 
65.6 

100 

48.4 
51.6 

100 

49.5 
50.5 

100 

54.4 
45.6 

100 

41.3 
58.7 

100 

5 •j. 1 
48.9 

100 
---------------------------------------------: ------------------------
If so, reg1stered? 
Yes 
No 
No answer 

Total : 

23 
34 

2 

59 

33 
22 

1 

56 

56 
56 

3 

115 : 

39.0 
57.6 
3.4 

100 

58.9 
39.3 

1.8 

100 

48.7 
48.7 
2.6 

100 
---------------------------------------------: ------------------------
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Ta~le 4.25 Bookkeeping 
--------------------------------------------- ------------------------

RURAL URBAN Total : RURAL i URBAN X Average 
----------------------------------------------------------------------

a)Written 6c~ounts? 
Yes 
No 

Total : 

58 
64 

122 

65 
38 

103 

123 : 
102 : 

225 : 
---------------------------------------------: 
b)Separate accounts?: 
Yes 
No 

53 
5 

59 
6 

112 
11 

47.5 
52.5 

100 

91.4 
8.6 

63.1 
36.9 

100 

90.8 
9.2 

54.7 
45.3 

100 

91.1 
8.9 

----------------------------------------------------------------------
Total : 58 65 123 : 

---------------------------------------------: 
c)Why no accounts? 
Lack skill 
No reason 
No time 
Business small 
No materials 
Illiterate 
Intends to 
Partially 
Uses money quickly 

Amount discourages : 
Not established : 
No support : 
Don't know : 
Other : 

14 
11 
7 
4 
8 
5 
4 
4 
3 

2 
0 
1 
1 
0 

6 
5 
6 
6 
1 
2 
3 
2 
1 
1 

2 
1 
0 
2 

20 
16 
13 
10 

9 
7 
7 
6 
4 

3 : 
2 
2 
1 
2 

100 

21. 9 
17 .2 
10.9 
6.3 

12.5 
7.8 
6.3 
6.3 
4.7 
3. 1 

o.o 
1.6 
1. 6 
0.0 

100 

15.8 
13.2 
15.8 
15.8 
2.6 
5.3 
7.9 
5.3 
2.6 
2.6 

5.3 
2.6 
0.0 
5.3 

100 

19.6 
15.7 
12.7 
9.8 
8.8 
6.9 
6.9 
5.9 
3.9 
2.9 

2.0 
2.0 
1. 0 
2.0 

------------------------------------------------------------------------
Total : 64 38 102 : 100 100 100 
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Table 4.26 Physical Location of the Business 

RURAL URBAN Total : RURAL ' UP.BAN ' Average 

In Building? - Yes: .. ') : 
No answer : 

Total I 

' 

102 
18 
2 

122 

80 
2?. 

1 

103 

182 
40 : 
3 : 

225 . 
---------------------------------------------: 
Open Air? - Yes: 17 17 34 

No I 102 85 187 . 
' . 

No answer ' 3 1 4 . 
' . 

Total : 122 103 225 : 
---------------------------------------------: 
Under Tree? - Yes: 

No : 
No answer : 

Total I 

' 

117 
3 

122 

5 
97 

1 

103 

7 
214 : 

4 : 

225 . . 
---------------------------------------------· 
On Khonde? - Yes: 5 6 11 

''o I 114 96 210 . 
I . 

No anS'-cff ' 3 1 4 . 
' . 

Total : 122 103 225 : 

8'3. 6 
14.8 
1.6 

100 

77. 7 
21.4 
1.0 

100 

80.9 
17 .8 

1. 3 

100 
------------------------

13.9 
83.6 
2.5 

100 

1. 6 
95.9 
2.5 

100 

16.5 
82.5 
1.0 

100 

4.9 
94.2 
1.0 

100 

15.1 
83.1 

1.8 

100 

3. 1 
95.1 
1.8 

100 
------------------------

4.1 ,. 
.8 4.9 

93.4 93.2 93.3 
2.5 1.0 1.8 

100 100 100 
---------------------------------------------· ------------------------
By Roadside? - Yes: 

No : 
No answer : 

Total I 
I 

18 
101 

3 

122 

14 
88 

1 

103 

32 
189 : 

4 : 

225 . . 
---------------------------------------------· 
Pri•1ate House? - Yes: 29 29 58 

No I 89 72 161 . 
I . 

No answer I 4 2 6 I . 

14.8 
82.8 

2.5 

100 

13.6 
85.4 

1.0 

100 

14.2 
84.0 

1.8 

100 
------------------------

23.8 28.2 25.8 
73.0 69.9 71.6 
3.3 1.9 2.7 

-----------------------------------------------------------------------
Total : 122 103 225 : 100 100 100 

-----------------------------------------------------------------------
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Table 4.27 Training Related to Business 

Had training : RURAL URBAN Total : RURAL i URBAN i Average 

Yes : 
No ! 

Total : 

35 
83 

118 

Table 4.28 Employment Creation 

27 
80 

107 

62 : 
163 : 

29.7 
70.3 

25.2 
74.8 

27.6 
72.4 

225 : 100.0 100.0 100.0 

Number of employees : RURAL URBAN Total : RURAL i URBAN i Average 

0 
1 - 4 
5 - 9 

>10 

Total 

47 
54 
10 
7 

118 

Table 4.29 Monthly Wage Sum 

24 
55 
19 

9 

107 

71 
109 

29 
16 

39.8 
45.8 
8.5 
5.9 

22.4 
51.4 
17 .8 
8.4 

31.6 
48.4 
12.9 
7.1 

225 : 100.0 100.0 100.0 

--------------------------------------------- ------------------------
Kw a cha 

KO 
K1 - K100 
K101 - K500 
K501 - K1,000 
K1,001 + 

Total : 

RURAL URBAN Total : RURAL ' URBAN ' Average 

59 
42 
15 
4 
2 

122 

26 
31 
32 

2 
12 

103 

78 

85 
73 
47 
6 

14 

225 : 

48.4 25.2 37.8 
34.4 30. 1 32.4 
12.3 31.1 20.9 
3.3 1. 9 2.7 
1. 6 11. 7 6.2 

100 100 100 

' 
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Table 4.30 Wh~ Sales Differ Ever~ Month 
--------------------------------------------- ------------------------

Reason RURAL URBAN Total . RURAL i URBAN i Average . 
-------------------- --------------------------------------------------
New premises 1 2 3 0.9 2.2 1.4 
Seasonal demand 39 32 71 34.2 34.4 34.3 
Other demand 30 33 63 26.3 35.5 30.4 
Seasonal supply 11 1 12 9.6 1.1 5.8 
Other supply 7 4 11 6.1 4.3 5.3 
Production problems 12 8 20 10.5 8.6 9.7 
Personal Problems 2 2 4 1.8 2.2 1. 9 
Financial 2 0 2 1.8 o.o 1. 0 • Other 10 11 21 8.8 11.8 10.1 

Total : 114 93 207 : 100.0 100.0 100.0 

Table 4.31 Turnover in a Normal Month 

Kwacha 1990 RURAL URBAN Total: RURAL ' URBAN ' Average 
-----------------------------------------------------------------------

0 1 2 3 0.9 2.1 1. 4 
) 0 - ( 100 28 8 9 24.3 8.2 4.3 
100 - ( 500 41 25 53 35.7 25.8 25.4 
500 - ( 1,000 15 15 !,6 13.0 15.5 26.8 

1,000 - ( 3,000 15 22 37 13.0 22.7 17. 7 
3,000 - ( 5,000 6 11 26 5.2 11.3 12.4 
5,000 - ( 10,000 5 3 9 4.3 3. 1 4.3 

10,000 + 4 11 16 3.5 11.3 7.7 
------------------------------------------------------·-----------------

Total I 115 97 209 . 100.0 100.0 100.0 I . 
-----------------------------------------------------------------------
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Table 4.32 Income Equivalent (Would give up business for ••• ) 

Kwacha per Month ! RURAL URBAN Total : RURAL I URBAN I Average 

1 - <100 21 5 26 17 .8 4.7 11.6 
101 -<300 23 15 38 19.5 14.0 16.9 
301 -<500 18 13 31 15.3 12.1 13.8 

501 - <1000 15 8 23 12.7 7.5 10.2 
>1000 8 9 17 6.8 8.4 7.6 

Cannot give up I 33 57 90 28.0 53.3 40.0 I 

--------------------·------------------------------------------~~----• I 

Total I 118 107 225 . 100.0 100.0 100.0 I . 

Table 4.33 Replacement Value of Fixed Assets 

Kwacha I RURAL URBAN Total: RURAL I URBAN I Average I 

------------------------------------------------------------------------,. 6 9 15 5.9 8.9 7.4 .., 
> 0 - ( 100 13 8 21 12.7 7.9 10.3 
100 - ( 500 18 12 30 17 .6 11. 9 14.8 
500 - ( 1,000 11 7 18 10.8 6.9 8.9 

1,000 - ( 3,000 18 17 35 17. 6 16.8 17 .2 
3,000 - ( 5,000 4 7 11 3.9 6.9 5.4 
5,000 - ( 10,000 16 8 24 15.7 7.9 11.8 

10,000 - < 50,000 13 22 35 12.7 21.8 17 .2 
50,000 + 3 11 14 2.9 10.9 6.9 
-----------------------------------------------------------------------

Total I 102 101 203 . 100.0 100.0 100.0 I . 
-----------------------------------------------------------------------

Table 4.34 Capital Labour Ratio 

Kwacha per Worker RURAL URBAN Total : RURAL I URBAN I Average 

0 - <100 27 24 51 26.5 23.8 25.1 
100 - <500 20 21 41 19.6 20.8 20.2 

500 - <1000 13 10 23 12.7 9.9 11. 3 
1000 - <5000 28 21 49 27.5 20.8 24. 1 

5000 - <20000 8 19 27 7.8 18.8 13.3 
20000 + 6 6 12 5.9 5.9 5.9 

-------------------- ------------------------· ------------------------I 

Total I 102 101 203 . 100.0 100.0 100.0 I . 
-----------------------------------------------------------------------
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Table 4.35 Capacity Utilization 
Can produce more with existing equipment? 
If yes: Need 11<>re employees to do so? 
If no: Could produce 110re with 11<>re employees? 

Equipmt / Employees?: RURAL URBAN Total : RURAL I URBAN I Average 

Yes I Yes 
Yes I Ho * 
No I Yes 
No I Ho ** 

Total : 

* Excess Capacity 

37 
58 

9 
18 

122 

36 
39 

9 
19 

103 

73 
97 
18 
37 

225 : 

** Full Capac1ty 

Table 4.36 Reasons for Excess Capacity 

30.3 
47.5 

7.4 
14.8 

100 

35.0 
37.9 
8.7 

18.4 

100 

32.4 
43.1 
8.0 

16.4 

100 

Reason RURAL URBAN Total : RURAL I URBAN I Average 

No answer 
No customers 
No time 
No materials 
No money 
No space 
New Business 
Wait1n9 supply 
Production problem 
Other (eg. stealing), 
No equipment 

Total : 

0 
25 

6 
12 

7 
2 
1 
1 
1 
3 
0 

58 

81 

0 
19 
1 
6 
5 
3 
1 
0 
2 
1 
1 

39 
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0 
44 

7 
18 
12 
5 
2 
1 
3 
4 
1 

97 : 

o.o 
43.1 
10.3 
20.7 
12.1 
3.4 
1. 7 
1. 7 
1. 7 
5.2 
0.0 

100 

11111 I 11111111111111 11111 I II 

o.o 
48.7 
2.6 

15.4 
12.8 
7.7 
2.6 
o.o 
5. 1 
2.6 
2.6 

100 

0.0 
45.4 

7.2 
18.6 
12.4 
5.2 
2.1 
1.0 
3.1 
4. 1 
1.0 

100 
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Table 4.37 Biggest Problem 

Problem RURAL URBAN Total : RURAL I URBAN X Average 

None 
Lack of capital 
Technology 
Management 
Get payments 
Lack customers 
Lack equipment 
Shortage of R/materi 
Lack of time 
Employee relationshi 
Expenses for respons, 
Multiple ' 
Business location , 
Condition of premise: 
Canpetition too high: 
Raw materials expens: 
Transport : 
Other 1 

No answer 

Total : 

13 
24 
2 
0 
7 

23 
7 

17 
0 
2 
1 
0 
4 
0 
6 
6 
5 
0 
1 

118 

Table 4.38 Payment System 

9 
19 
5 
1 
7 

15 
10 
12 
2 
6 
0 
4 
0 
2 
7 
2 
4 
1 
1 

107 

22 
43 

7 
1 

14 
38 
17 
29 

2 
8 
1 
4 
4 
2 

13 
8 
9 
1 
2 

225 : 

11.0 
20.3 

1. 7 
0.0 
5.9 

19.5 
5.9 

14.4 
0.0 
1. 7 
0.8 
0.0 
3.4 
0.0 
5.1 
5.1 
4.2 
0.0 
0.8 

8.4 
17.8 
4.7 
0.9 
6.5 

14.0 
9.3 

11.2 
1. 9 
5.6 
0.0 
3.7 
o.o 
1. 9 
6.5 
1. 9 
3.7 
0.9 
0.9 

9.8 
19.1 
3.1 
0.4 
6.2 

16.9 
7.6 

12.9 
0.9 
3.6 
0.4 
1.8 
1.8 
0.9 
5.8 
3.6 
4.0 
0.4 
0.9 

100.0 100.0 100.0 

RURAL URBAN Total : RURAL I URBAN I Average 

a) You pay cash? 
Yes 
No 
No answer 

Total : 

107 
9 
6 

122 

89 
10 
4 

103 

196 
19 
10 

225 : 
---------------------------------------------: 
b) If not, how else?: 
Barter 
Credit 
Work 

Total : 

1 
8 
0 

9 

32 

0 
10 
0 

10 

1 
18 
0 

19 : 

87.7 
7.4 
4.9 

100 

11. 1 
88.9 
0.0 

100 

86.4 
9.7 
3.9 

100 

0.0 
100.0 

o.o 

100 

87.1 
8.4 
4.4 

100 

5.3 
94.7 
0.0 

100 
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Table 4.39 Thinking of Giving up the Business 

RURAL URBAN Total : RURAL % URBAN % Average 

No answer : 
Yes : 

No : 

0 
21 
97 

3 
20 
84 

3 
41 : 

181 : 

o.o 
H.8 
82.2 

2.8 
18.7 
78.5 

1.3 
18.2 
80.4 

-------------------·--------------------------------------------------• 
Total : 118 107 225 : 100.0 100.0 100.0 

Table 4.40 Business Development since Start-Up 

RURAL URBAN Total : RUPAL ~ URBAN ~ Average 

a) Increased? 
Increased 
Decreased 
Same 

Total 

82 
29 
11 

122 

72 
23 

8 
103 

154 
52 
19 

225 

67.2 
23.8 
9.0 
100 

69.9 
22.3 
7.8 
100 

68.4 
23.1 
8.4 
100 

---------------------------------------------: ------------------------
bi) Increased: doubled? 
Yes 54 
No 28 

Total 82 

37 
35 
72 

91 
63 

154 
---------------------------------------------: 
bii) Decreased: halved? 
Yes 13 
No 15 
No answer 1 

Total 29 

10 
13 
0 

23 

23 
~8 

1 
52 

---------------------------------------------: 
c) More etr1ployees? 
Increased 
Decreased 
Same 

Total 

29 
18 
69 

116 

38 
19 
46 

103 

67 
37 

115 
219 

65.9 
34.1 

100 

44.8 
5'1. 7 
3.4 
100 

25.0 
15.5 
59.5 

100 

51.4 
48.6 

100 

43.5 
56.5 
0.0 
100 

36.9 
18.4 
44.7 

100 

59.1 
40.9 

100 

44.2 
53.8 
1.9 
100 

30.6 
16.9 
52.5 

100 
---------------------------------------------: ------------------------
d) If so, doubled? 
Yes 
No 

Total 

22 
7 

29 

26 
12 
38 

48 
19 
67 

75.9 
24.1 

100 

68.4 
31.6 

100 

71.6 
28.4 

100 
-----------------·----------------------------: ------------------------
e) Owner new skills?: 
Yes 
No 

Total 

99 
23 

122 

84 
19 

103 

183 
42 

225 

81.1 
18.9 

100 

81.6 
18.4 
100 

81. 3 
18.7 
100 

-----------------------------------------------------------------------
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Table 4.40 Business Development since Start-Up (continued) 
--------------------------------------------- ------------------------

RURAL URBAN Total : RURAL I URBAN I Average 
---------------------------------------------· ------------------------
f) Empls new skills?: 
Yes 
No 

Total 

48 
60 

108 

57 
41 
98 

105 
101 
206 

44.4 
55.6 

100 

58.2 
41.8 

100 

51.0 
49.0 

100 
---------------------------------------------· ------------------------
g)Better-skill empls: 
Yes 
No 

Total 

29 
89 

118 

30 
72 

102 

59 
161 
220 

-------------------------~-------------------: 
h) Better equipmnt? 
Yes 
No 

Total 

64 
58 

122 

60 
43 

103 

124 
101 
225 

24.6 
75.4 

100 

52.5 
47.5 

100 

29.4 
70.6 

100 

58.3 
41. 7 

100 

26.8 
73.2 
100 

55.1 
44.9 

100 
---------------------------------------------· ------------------------
i) Better premises? 
Yes 
No 
No answer 

Total 

63 
59 

0 
122 

40 
62 

1 
103 

103 
121 

1 
225 

51.6 
48.4 
0.0 
100 

38.8 
60.2 

1. 0 
100 

45.8 
53.8 
0.4 
100 

---------------------------------------------· ------------------------
j) Improved prods? 
Yes 
No 

Total 

105 
17 

122 

80 
23 

103 

185 
40 

225 

86.1 
13.9 
100 

77. 7 
22.3 

100 

82.2 
17 .8 
100 

---------------------------------------------------------------------
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Table 4.41 Loan Applications During Last Two Years 

Applied for loan 

yes 
no 

Total : 

RURAL URBAN Total : RURAL i URBAN i Average 

35 
83 

118 

47 
60 

107 

82 : 
143 : 

29.7 
70.3 

43.9 100.0 
56. 1 174.4 

225 : 100.0 100.0 274.4 

Those who applied for a loan in the last two years ••• 

(a) Got the loan? RURAL URBAN Total : RURAL i URBAN i Average 

yes 
no 

Total I 
I 

30 
7 

37 

32 
13 

45 

62 : 
20 : 

82 . . 
---------------------------------------------
(b) How much? 

< K500 4 1 5 
K500 - < K1,000 2 1 3 

K1,000 - < K2,500 7 ., 14 ' K2,500 - < K5,000 7 9 16 
K5,000 - < K10,000 6 6 12 

K10,000 - < K25,000 3 5 8 
K25,000 - < KS0,000 0 1 1 
more than K50,000 1 2 3 

81.1 
18.9 

100.0 

71.1 
28.9 

100.0 

75.6 
24.4 

100.0 
------------------------

13.3 3.1 8. 1 
6.7 3.1 4.8 

23.3 21.9 22.6 
23.3 28.1 25.8 
20.0 18.8 19.4 
10.0 15.6 12.9 
0.0 3.1 1.6 
3.3 6.3 4.8 

-----------------------------------------------------------------------
Total I 30 32 62 : 100 100 100 I 

-----------------------------------------------------------------------
Table 4.42 Reason for not Borrowing 

RURAL URBAN Total : RURAL URBAN ' Average 

None I 2 0 2 2.8 0.0 1.5 I 

Have enough money I 22 21 43 30.6 35.0 32.6 I 

Afraid to borrow I 21 13 34 29.2 21.7 25.8 I 

Dont know to go abou' 11 7 18 15.3 11.7 13.6 
Never though about i 1 4 5 1. 4 6.7 3.8 
Others 2 0 2 2.8 0.0 1.5 
Need to borrow from 1 2 3 1.4 3.3 2.3 
Tried but didnt get 9 9 18 12.5 15.0 13.6 
Not ready 2 3 5 2.8 5.0 3.8 
Intends to 1 1 2 1.4 1. 7 1.5 

Total : 72 60 132 : 100.0 100.0 100.0 
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