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I NTRODUCf I 0\ 

The consultant arrived on September 15, three days 

after hurricane "Gilbert" dcvastcd Jamaica.; aJl of the 

industries were Kithout electricity and many buildings ~ere 

destroyed. Despite these constraints the Executing Agency 

of the Government, JAMPRO, decided to prepare a programme 

for the expert to visit all the factories in order to ascertain 

their willingness to participate in this programme. After 

several meetings at JAMPRO Headquarters it \·:as decided that 

Mrs. Trovarelli could begin with design, training, and 

prepare a line of creative ne~ designs suitable for the 

Jamaican manufacturers. 

The expert visited all the factories reoorted in 

Mr. David Tracy's Report of September 9, 1988. She concurs 

with the findings of this report ~hich assesses production 

and manufacturing technology. 

After visiting the factories ldth the JAMPRO 

team Mrs. Trovarelli began a training course of four days at 

the JAMPRO offices which was attended by 16 applicants 

rerresenting the above factories and private leather designers 

~nd small manufacturers. The course was very well received 

and further information can be read in the annex, inclusive 

of press coverage. 
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PROGRESS REPORT 0 F ~ti SS IO'.'\ 
\\ITH INDIVIDUAL CO~IPA'.'\IES 

1. CARRY ALL LUGGAGE & COMPANY LIMITED, KINGSTON 

The factory and assessment of its equipment and machinery 

are well described in UNIDO expert Mr. D. Tracy's report 

of September 9, 1988. 

2. UNIDO DESIGNER OPINION OF PRESENT PRODUCTION 

Low quality design suitable for bottom end of the market. 

Manufactured mostly for local consumption end with some 

CARICOM orders and some export potential. 

3. MATERIALS UTILIZED 

Nylon and vinyl of average weight in blues, maroons and 

blacks. 

4. QUALITY OF FINISH 

Due to the lack of precise guidelines for quality standards 

the finish is mediocre. Due also to inadequate machinery 

and lack of appropriate attachments. Lack of heavy duty 

equipment. 

S. PATTERN MAKING CAPABILITIES . -
One man in the factory is capable of pattern making and 

is the only one authorized at present to make prototypes. 
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6. DESIGI\'. OUTPUT 

UNIDO designer expert prepared design patterns for 4 

beauty cases and a lady's handbag plus 12 original 

drawings of: 

(i) Beauty Case Line with Luggage and Hand Bags for 

men and women. (A "Lancome" test order.) 

(ii) Travel Sport Accessory Bag f.~r tennis racquets, etc. 

(iii) A lir.e for Wemen Handbags and beauty case. 

(iv) A line for Office Travel and Handbag - Unisex. 

(v) (Proposed) Air Jamaica gift Beauty Case and Pyjama 

Case. 

7. OUTPUT OF PROTOTYPES 

Due to the decision of top management of Carry All, the 

company decided to implement only four of the designs 

of these new styles, and completed these four prototypes 

in three colours. Three other designs are in the process 

of being made but not yet completed. 

8. POTENTIAL FOR EXPORT - DESIGN REQUIREMEN1:_ 

If the company wants to export to foreign markets it must 

projuce a minimum of fifteen original new designs every 

six months in nylon, in varying combination of colours 

aimed at middle level consumers (not mass) for (a) European 

markets, and (b) U.S. market. 
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9. OVERSEAS EXPOSURE REQUIRED 

In order to be noticeJ these lines must be presented to 

Dussledorf Fair Germany, Sporting Goods Fairs in Europe 

and USA. 



-- . -

1. AIR l\ATT ~l.\~UfACTURING CO~IP:\!'ff LHtlTED, KINGSTO~ 

Des~ription of production operations and layout of plant. 

(Refer to Mr. David Tracy's Report, U~IDO, September 9, 1988.) 

2. UNIDO DESIGNER OPINION OF PRESENT PRODUCTION 

Most of the products are copies of average travel 

accessories of passable quality. Designed for the mass 

market and medium level markets. This Company has its 

own logo which helps in identifying it and creating a 

name. 

3. MATERIAL UTILIZED 

Nylon and vinyl and textile/vinyl. Good variety in taste­

ful! colours. 

4. QUALITY OF FINISH 

Average quality of finish. The production standards 

are passable for export orders. 

5. PATTERN MAKING CAPABILITIES 

Two highly skilled pattern makers are available at Air Watt. 

6. DESIGN OUTPUT 

UNIDO Designer Expert prepared a complete collection of 

new and original travel items. 

(i) A Hand Carried Luggage Bag. 

(ii) A Sport Accessory Bag. 

(iii) A Multipurpo~c Travel and Sport Bag 

(iv) ,\ suit<.:3se with \•heel!i. These to he produced in 

four different r;:1ttcrns in four <liffc..-rcnl c.:olu11r cor.1hin:1· 

tions. 
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OUTPUT OF PROTOTYP~~ 

Because of the lack of electricity tor ~S days, thi$ 

factory could not put into production the prototypes 

until very late, but nevertheless produced excellent 

first prototypes. The expert is of the opinion that 

if they had more time they could have perfected them to 

a higher level of finish. 

8. POTENTIAL FOR EXPORT - D[SIGN REQUIREMENTS 

In fashion oriented luggage industries the minimum 

change of new lines is every six months and for this 

factory they need to present twenty new designs on a 

bi-annual basis 

9. OVERSEAS EXPOSURE REQUIRED 

Exposure to overseas market fairs. Should attend the 

Dussledorf Fair in Kest Germany and other fairs dealing 

with export goods. Should consider the European market 

first then the U.S. market. 
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1. E:XCLllSl\T ~l:\XUFACTURERS LIMJTEll 

A description of the factory is "ell covered by UXIDG 

Expert Da¥id Tracy in his report of September 9, 1988. 

2. UKIDO DESIGNER OPINION OF PRESENT PRODUCTION 

Mass market taste ior local consumption. Mostly Handbags 

for Women - medium size, some Travel Bags and some 

Carry-alls. The designs are mostly copied from catalogues 

of overseas productions. 

3. MATERIALS UTILIZED 

Nylon, vinyl. Plain colours and also Bas-Relief patterns, 

and stamped patterns. The colour range is very limited; 

they could enlarge it for their o"n benefit. 

4. QUALITY OF FINISH 

Sufficient in quality for the local market. Could export 

to CARICOM. 

5. PATTERN MAKING CAPABILITIES 

Ther~ are no real pattern makers in this factory. The 

owner and the management all work as pattern makers but 

despite not being adequately trained, manabe to prepare 

productions, patterns. 

6. DESIGN OUTPUT 

UNIDO expert has prepared and consigned 4 original designs 

for four different collection~. 
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(i) Small l!Jn<lbags 

(ii) A small Bag for Travel, an Office Bag - Unis~x, an<l 

Bucket Cyli~der bag for women. 

Three of these prototypes were cut and completed by the 

UNIDO expert herself. 

7. OUTPUT OF PROTOTYPES 

Except for the two done by the UNIDO expert, the factory 

was unable (due to decision by the management) to complete 

follow up or develop any of the design provided by the 

UNI DO expert other than those prepared by Mrs. Che\.;an. 

8. POTENTIAL FOR EXPORT - DESIGN REQUIREMENTS 

For exporting they must organize themselves to secure the 

services of a pattern maker and a prototype maker. Be 

ready to work with outside designers in order to produce 

every six months a minimun of twenty new items with 

more interesting raw materials than they arc using at 

present time. Because Handbags for Kamen arc more highly 

cofupetitivc they arc very suited; the originality of design 

and materials must be constantly renewed by qualified 

designers. 

9. OVERSEAS EXPOSURE REQUIRED 

This company is not yet ready to present itself to 

intcrn~tional fairs until the rcco~mcndations bv 

Mr. David Tr:1cy are implemcntccl an<l adcq11:1tt· line:; ::nd 

de:;ign:; arc prepared. 
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1. McARRY LEATHER PRODUCTS KINGSTO~ 

This company has t~elvc workers and a small real leather 

manufacturer. They have a few stiching machines anJ have 

an excellent work ethic. They are continuously ~roducing 

a range of leather products which spans from embossed 

hand tooled decorative plaques to embossed decorative 

office bags, wallets, handbags and a line of leather 

clocks. Their operation is small and at present their 

layout of production is adequate. 

2. UNIDO DESIGNER OPINION OF PRESE~'T PRODUCTION 

The quality of the leather and the quality of the ~ork 

is sufficient and intelligently handled, but their 

present stock in trade are relief embossed scenes of 

Jamaica. (Touristic souvenirs) This is appealing to 

many Jamaicans, but not tc those who want to buy serious 

leather accessories. They have a habit of spraying 

colours in darker browns so that the embossed design ran 

be more easily seen, but the resulting effect is to 

make this fine leather work resemble cheap plastic. 

The management is inte 11 igen t, young and ambitious. 

They realize that the leather accessories field is a 

different type of business than leather souvenirs, and 

they are now cooperating in this exercise. They make 

exclusively for the local market. 
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-'· MATERIALS UTILI::El~ 

Goat skin, sheep skin anJ co~ skin ~hich arc all tanned 

locally, mostly by ¥cgctablc means. The quality is 

excellent and very fashion~blc at this very moment. 

The variability of the vegetable tanning with different 

shades of brown is very fashionable in high boutiques 

in Europe this year. 

4. QUALITY OF FINISH 

The present finish of their products is n~t sufficiently 

adequate for the e .. µort market or for the highly styled 

items; but they arc learning very quickly how to improve 

it under the UNIDO expert's direction. 

~. PATTERS ~AKINC CAPABILITIES 

They ha\·e tl'o people who are highly qualified for any 

kind of ffiOdel patterns of a wide range of items. 

6. DESIG~ OUTPUT 

UNIDO expert delivered five original designs for office 

use, \.;h ich are: 

(i) 

(ii) 

(iii) 

(iv) 

(v) 

Man's wallet 

Women's Wallets 

Women's Handbags 

Combination of Cheque Book and Credit Card Holder 

Eyeglass Case. 
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All these items ~ere Jone in four prototype~ in three 

different colours with a new finish, which have ma~c 

their production look completely different. 

7. OUTPUT OF PROTOTYPES 

This factory has collaborated and produced four prototypes 

in three colours. 

8. POTENTIAL FOR EXPORT - DESIGN REQUIREMENTS 

For the moment they should concentrate on the high end 

of the local market, with Jamaican quality boutiques, on 

the Northcoast and in Kingston. 

9. OVERSEAS EXPOSURE REQUIRED 

At the moment it is premature. 
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1. SIDCILE CRAFT, l\INGSTO~ 

This factory has f i ftccn \'orkcrs. Has 250 \'omen Kho 

produce straw bags, throughout the rural areas of 

Jamaica. The production is mostly handbags aLd hats 

made of vegetable fibers. The factory_ has adequate 

number of sewing machines and a good team of hardworking 

ladies. 

Z. UNIDO DESIGNER OPINION OF PRESENT PRODUCTION 

Designs found by UNIDO expert on arrival were copies and 

variations of fashions in straw goods, fashionable three 

to five years ago. Essentially aimed at the tourist 

market which is the main market. 

3. MATERIALS UTILIZED 

A variety of st1aw, jippy jappa, banana, lace bark, other 

Jamaican fibers. They dye their own material. 

4. QUALITY OF FINISH 

Acceptable for the type of items they produce. Improvements 

can be made and are possible with new designs; when they 

come face to face with problems. These arc all handmade 

products. 

5. PATTERN MAKING CAPABILITIES 

Adequate and sufficient for bags and hats since they 

make it all by hand. 
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6. DESIGK OUTPUT 

UNIDO designer pro:idcd 10 design and sketches anJ 

worked hand-in-hand with them on the factory floor 

to develop week-end and beach bags, 4 belts and 4 

matching hats. UNIDO expert used a combination of 

materials which are found locally, i.e. copper sheeting, 

leather and satin as decorative elements. Lace Bark 

was particularly interesting to the UNIDO expert 

because it's unique to Jamaic3 and has all the potential 

for high-fashion decorative details. She used this 

Lace Bark extensively in these models. 

7. OUTPUT OF PROTOTYPES 

All the prototypes \,;e1 e completed to satisfaction. 

Sidcile Company will probably go into production 

immediately since this Company is aware of fashion 

changes and the designs produced by the UNIDO expert have 

raised this level of sophistication to sell a better 

high-fashion handbag. 

8. POTENTIAL FOR EXPORT AND DESIGN REQUIREMENTS 

There is good potential to capture an export market, 

if guided by continuous C.esign inp~ 5 and export 

commissioners advice in Jamaica and overseas. 

9. OVERSEAS EXPOSURE REQUIRED 

These products can be immediately shown in the Jppropriate 

fair:; for Fashion and Fashion Accessoric:; combined \dth 

other fashion products. 
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It would be recommendable that they should sho~ off 

to "handcraft fairs" because their price structure 

would ~ot be competitive. But with original designs 

they could attract orders as Fashion Accessories 

within the context of Fashion Shows. 
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1. DERRICK RODDE~/TlllNGS JAMAICAN LIMITED 

A senior J3maican leather craftsman ~orking with his 

colleague Mis~ Marchellin on a contract basis. Mr. Bodden 

utilizes the leather equipment of Things Jamaican. 

He has pioneered the suede leather lines of Things 

Jamaican in 1967. He is primarily active as an 

inhouse producer on a contract basis. These products 

were developed under a special order for Things Jamaican. 

2. UNIDO DESIGNER OPINION OF PRESENT PRODUCTION 

Works only on custom orders of original designs given out 

by Things Jamaican designers. Works only in genuine leather. 

3. MATERIALS UTILIZED 

Utilizes Jamaican leather exclusively. Goat, sheep skins 

and cow skins. Most of Khich is vegetable dyed. He 

sometimes utilizes Tanners Limited suedes. The quality 

is acceptable for local craft products for a medium to 

high style boutiques. 

4. QUALITY OF FINISH 

Quality is acceptable for hand made products, insufficient 

quantity of leather with consistent appearance is available 

to consider it for export. 

His products arc for medium to high priced local market 

outlets. 
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5. PATTERN ~tAJ\IXG CAPABI I.ITI ES 

Can cut any pattern. Make any kind of product in leather 

accessories, handbags, sandals. 

6. DESIGN OUTPUT 

UNIDO expert prepare and finished 8 new and original 

designs utilizing only Jamaican materials inclusive of 

combining with vegetable fibers. 

7. OUTPUT OF PROTOTYPES 

Produced all the designs given with old,broken and worn-out 

machines of Things Jamaican. Finished the majority 

of the work by hand. If Mr. Bodden had the equipment 

of the other factories he could have produced a better 

quality merchandise. 

8. POTENTIAL FOR EXPORT - DESIGN REQUIREMENTS 

Not geared for export. Can only sell to local market. 

Could be a vital source for Things Jamaican if they could 

furnish him with up-to-date equipment and a few apprentices. 

Work method arrangements should be on a contract basis. 

9. OVERSEAS EXPOSURE REQUIRED 

Premature. It takes time, since it has to s~ll primarily 

to local and high style boutiques on the Ncrthcoast 

and Kingston. At a later stage when Things J~maican 

has revitalized its leather department they could export 

to CARJCOM, especially to high style boutiques and finer 

stores in St. Maartc.-n, Curacao, Bahama:;, B;irhados, Tr inid;id. 
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I • CLARENDON TRADERS, ~IA Y -PE.\ 

This is a tannery run by Mr. Leslie James. It is a 

~mall tanning establishment tanning goat, sheep anJ 

cow leather with vegetable, allum and aniline. 

2. DESIGNER OPINION OF PRESENT PRODUCTION 

The leather is prnduced for local craftsmen and is 

sufficient in quality for small leather craft producers. 

~. MATERIALS UTILIZED 

Material produced - goat, sheep, cow hide. The quality 

is not yet rea~r for export. It would need improvement. 

4. PATTERK MAKING CAPABILITIES 

This is the first experiment which this tannery has 

ventured into production with another partner for the 

first time. Further development into production will 

depend on Mr. James and arrangements ~ith Things Jamaican 

and JAMPRO. 

~. DESIGN OUTPUT 

4 new designs were specifically prepared for his 

limited hand stitched methods without the use of machines. 

These were three Women's Handbag and one Unisex Bag. 

6. OUTPUT OF PROTOTYPES 

Produced 2 prototyres of suprisingly high quality. Could 

he an exportable item to the CARICOM if onlv the leather 

would he guar:mtc>e<l to he consistent and suff ic icnt and 
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and work production could rise t~ the lc~cl of th~ 

NcArry Leather Products Limited. 

7. POTENTIAL FOR EXPORT - DESIGN REQUIREMENT 

Only if the above conditions were met. Future development 

in products would require ten new items every six months. 

8. OVERSEAS EXPOSURE REQUIRED 

Only through Things Jamaican or the local boutiques and 

the finer stores of Jamaica. 
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CO~Cl.USIOX :\\D OBSElff:\TIO\S 

Jamaican manufacturers with ~hom I have had the pleasure of 

~orking have all expressed = great desire to export. 

At ~resent time no one is exporting the main part of their 

production in a consistent manner. The majority of their 

sales are in the local market. To export competitively 

in a fashion-oriented fi~ld such as this one certain 

attitudes must be changed and a different strategy must be 

applied. The following attitudes and misconception listed 

do not not apply to all Jamaican manufacturers, but it is ~ 

general attitude they have here in Jamaica. 

1. COPYING OUTDATED DESIGNS 

The design of the products, luggage, handbags, fashion 

accessories must be original and new. Must be as 

attractive as any competitor. To achieve this the 

Jamaican manufacturer must hire the best qualified talent 

he can afford for a minimt.m of two months to prepare 

a new sample line every six months. 

2. The material used and the finish of sewing mu~t be of 

the highest quality, no matter if it costs more. If 

Jamaica wants to attract attention it must import the 

best material and also u5c 5ome local material that 

wiJJ give a special ach·antar,!'. 



~- Pricing must be ~ased on production runs, rationally 

planned, consist~nt and predictable. Proper ftork 

planning is the key to profitable daily output. You 

cannot quote a price overseas that is eventually going to 

change. 

4. Kn3~ledge of the export markets is s~dly lacking among 

Jamaican top management in this sector. None of the 

ones that I met have attended or visited important 

trend setter fairs (in a consistent and systematic 

manner). The Dussledorf Luggage Fair, M.I.P.E.L 

Handbag and Accessories Fair in Milano; New York 

Lugt; . , Handbag Fair, visit Department Stores of 

Colo~ .. _ , Hamburg, Paris, London, New York and Milano. 

A biannual visit to these places by Jamaican manufacturers is 

crucially important. 

5. Some Jamaican manufacturers await "the oversea order" 

like Deus-Ex-Machina to descend from the sky. They 

must change this attitude and instead go to the market 

with a well designed and well finished line which 

will sho~ what they are capable of doing. The future 

client might then order his own designs on the basis 

of ~hat he has seen. 
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AD\'ANCtD ll!CGAGE DUIGS: Mn. M1ila Ta•1r•lll-<:h•hw111, an ll1ll1n d••lpor er l111hor durln11 51p11mber. Th• ll•ll•n dftlllfttr It 1111h1 lll1nd an 1 ti• w"li with ta 111111In1h1 madorni111ian 
prod•n1. ... ,.c1 ... au•c a -rll.ohop '" pauorft 111akin1 111d c11uin11 at JAM PRO Limi1td, New Klnll'tan of the 11111111 and h1ndl>11 lnd111t'1• 

JAMPRO gets top Italian designer 
for luggage industry 

AS pin of JAMPRO'a oneolnl pro• 
1r11mme lo 1111111 In 1111 medeml· 
••lton of lhe local handball and 
iu.-ace lndu11,,., lr1d•n11 llallan 
lulhrr llOOll• flttll!ntr and con1ul• 
11n1, Ml'I. Milla Tav1rrlll·Ch1hw1n 
11 nirrrnu, in lht 1111nd. llht 11 
conducun1 1n lnlllal ll•·•Hk pro· 
1111mme In lht src1or. 

The 1mriwd1111 nbJrcUvn of lht 
rro1rr1 are In make lhr 1ot1I pm· 
rtur." nl handh•«• ,n,I ll'llYPI 
A""'1• mnrr rn•I •ml ~uallly rnm· 
11'11111 • In nrflrr In drvrlnp ••P1M 
•aln, and la ratrr 10 the lart1r 
1aur111 mark•I 

Accnnt1na1v. \lr1 Chrhwan hu 
hf"rn ''"'Cn•d t4' .1\11111 ulrr:ud 
lr.,1 hrr ~oM' l'rodurrr" whn will 
l:rn~hl lhrm1uh lr,llfllnl!, 1n rh·\l~n· 

inc .wtJ p"llltrn •nM1n•erma -----·· - -· ··----· 

Howtvtr, Iha rtftnl hurricane II 
1m111cun1 on lht P"llll'lmm1 111mt• 
how Mn. Chth•an camt In on 
Stpl•mlltr ••• llul lllCIUH ol dltlO• 
canon In •lltr and rltctncny 1up· 
pllu. 1111onn han not hnn In 1 
pttHIOn lo 1ccommod11r 1n·plan1 
1111111nn du11n1 lhl nn1 IWO 
Wtrka of lht ¥1111. 

Ap1n11 lhla lllcks-nd. 1nd ao 
u not 10 1- lh,. v1lu1bl1 oppanu· 
""'· 1 lour·d1y pt1Urm maklnllf 
r11111nc '"""'' wu rnnd11r1rd al 
JAMrNO'• aud11nn11m 1n Nrw 
K1nc11on Then wrre lnunnn 1141 

p1r11c1111n11 1nch11t1nc 11~rr rraM 
1h1na1 J1m11r1 Llmll•d Air W111 
and Carry·All 

Mn11n1 h .. r bun hrld wllh ,,,. 
ldtnl ron111111n1 1n lh• fMlwur .,, 
llub·~Clor. rnr Udo 51r1nrr whn ;... 
hid brrn P"'VldlnC tome QI lh• " 
1n1n1nc "'"'"'' incl •Ian .. ·1111 I'll 
lhrft 131 m1nut1<111"'" ln·pl1n1 i 
con1u11111on1 w111 rommrnrr 11 thr 
•nd ol 1hr 11111n1nc ptnnrl 

A tam11,.h•n\tvr rrptJrl Vt'tl h it"· 
11Urft rrrnmrn•n•tnllon'\ fnr '1u1h"' 
dt\lllopmf'nl ,,, !hr uuh'""" wlll t ... 
matt• Al lh• •nel nf U11t ''"'(ru1u•rH 
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lt.lian consulta.,t/ designer of leather products, Mrs. Maila T ovarelli-Chehwan. guides a participant in a 
recent pattern malting/ cutting worlcshop held at JAMPRO' s auditc-rium, The Towers, Dominica Drive, New 
Kingston. . 
Italian leather goods consultant 
here for six·week programme 
AS oort o(JAMPRO"s onoolno 
pr09ramme to assist In the 
modernisation of the locol 
handbag and luggage Industry, 
leadlng ltollan leather ooods 
Mslgner and consulf'lnf, Mrs. 
Malla Tovorelll·Chehwon Is 
currently In the· lslond. She Is 
conductino on inltiol six-week 
orogramme In the sec tor. 

The Immediate obiechvt'~ of the 
prolect ore to moke fht' locol pro· 
duurs of hl'Jm1boas nnt1 trnvrl 
c;ioods mortt cost nnt'f ounlllv rnm­
CWflllve In order lo dt'velop l'"P°'f 
soles. ond to rater to lht' loroe 
fourlsl morkel. 

Accordlngly, Mrs. Chehwon hos 
been assigned to osslsf ~lected 
leather ooods producers. who wlll 
benefit throuoh trolnlno In design· 
lno ond pattern englneerlno. 

Impact 
However, the recent hurricane Is 

lrnoocflng on the prooromme some· 
how. Mrs. Chehwon com!." In on 
September 19, but because of dlslo· 
cation In water ond eleclrlcllv sup· 
phPS, factories hove not been In o 
PO~illon to or.commodatt> ln-olo'1t 
m~l~.lnnce durlno the llrsl two 
wrrto: s ol lhe visit 

f,golnst this boc'~ground, ond so 
os not to lose this valuable oooortu· 

nlfv, o four·dov pattern moklno/ 
culling courw was conducted of 
JAMPRO's Audllorlum. The Tow· 
ers, New Kingston. Ther~ were H 
parflch:xmts Including sfoff frorn 
Things Jomolcon Llmlltd, Air Watt 
ond Carrv·All. 

Meetings hove btten held wllh 
resldenf consultant in fhe foofwt'or 
r,ub·sf'ctor, Mr. Udo Steiner, who 
hos b!'"" providing somt' of the 
training mott>rl'll on'3 also with 
thrN• manufacturers. ln·plant con· 
svlloflons wlll com,,,ence ol the end 
of fht' lrnlnln~ p1>rlod 

A comprf'ht-nslve reonrl with de· 
tnll-:-d rrcornmendollons for further 
dt>veloomt>nt of the lnduslrv wfll be 
modt> of the t'nd of the ossignmcnl. 
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OFFICIALS AND PRODUCERS lillTH 1.1110~ TllE EXPERT HAD lilORKINC CO~"TACTS 

The expert has met and aade working contacts with: 

Hon. Corrine Hcl~rty. President. JAHPRO 

Hrs. I. V. Polly Brown. Vice-President, Local Operations. JAHPRO 

Hr. Winston Gooden. Cen. Manager. Office of Modernizati~n of Industry. JAHPRO 

Hs. Valerie Yiera. Director. Modernization Secrecariat. Technical Assistance Unit. JA.'U'RO 

Hs. Dorothy Palmer. Manager Technical Assistance Unit, JAHPRO. 

Hs. Marie Cas_serly. SEniorTechnical Officer. Technical Assistance Unit. JAMPRO 

Hr. Patrick Wright. Progralllllle Director, Footwear & Leather Products. JAHPRO. 

Hrs. Joan Adams. Co-ordinator. Technical Assistance. Planning Institute of Jamaica 

Hr. Chin. Managing Director. Carry-All Luggage Cc. Ltd. 

Hr. David Love. Vice-President. Wherry Wharf Ltd. 

Hr. Maurice Facey. President. Pan-Jamaican Inv. Trust. 

Hr. Medford P. Levis. Managing Director. Exclusive Manufacturers Co. Ltd. 

Hr. Hyde, Managing Director. Air Watt Manufacturing Co. Ltd. 

Hr. Walcott. Managing Director. McArry Leather Products Ltd. 

Hr. Albert Seaga. Chairman of the Board of Director. Things Jamaican Ltd. 

Hrs. Sonia Gallimore, Things Jamaican Ltd. 

Hs. Christine Riley, Things Jamaican Ltd. 

Hrs. Sidcile, Managing Director, Sidcile Craft 

Hrs. Sonia Vaz, Managing Director. Sony Svimvear 

Ms. Leslie James, Managing Director, Clarendon Traders 

Kr. Sergio Della Strologo. Senior Industrial Dev. Field Advisor, UNIDO 

Hr. Larry DeBoice, Managemert Officer, UNDP 

Kr. Peter Gebert, Junior Professional Officer, UNIDO 

Hs. Michelle Aines. Managing Director, Mijan Collections Boutique 
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~ folLnvtng presmlafion represi";llfs one arul a half months of cxpaimenlalian with 
r¥W proJud ulms for lk (}amaiam lom1 arul export marluL 

rrk (Jamaican produars and manuf adwers ..Jw have parficipalal in lhis effort and 
represenleil here are: 

~<"Walt cftimwf aduring Co. flt1. 

c:Kingslon 

Carry sm £ugt,ige ea. £td. 
9Gngslon 

Claraulon rcrculers 
J\-iayc:Pen 

SiJcile Craft 
9<.ingslon 

~ £ealher CJ>roduds flt1. 

9<.ingslon 

CJJenidt '1JodJen £ealher c:Produds 
9<.ingslon 

<.1\1.ijan CalledWns ~ 
:Xingslon 

·(Jasmine SouLI. 
9laruI <J'ainled re-Shirts 
9<.ingslon 

~.C. . ............................................ ~s. &nia Vaz 
Slunu Co-ordinalor .......................... ~iss Christine c:RiletJ 
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c:Pre.senlalion. of 7ravel ~sories, 
suilca.ses, carry on luggage and luuulbags, 
ksigneJ. and developeJ in (Jamaica by 

Jl.trs. ~ila 7rouardli-Chewan, 
an :Jtalian :Jcuhion <"Designer, 

who has ken broughl lo (Jamaica by 
<u<JV:JCJX) 

al the rup.iesl of the BouernmenL 




