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Abstract

This report summarizes a June 1992 UNIDO sponsored regional
workshop, whose theme stressed industrial development conjoint
with consumer protection. The workshop combined lectures and
discussions, with extensive participants’ contributions and
experiences. Unique features were the added benefit of an
interactive dialogue between consumer protection officials with
industrial development and customs officials, business-industry
representatives, and consumer goods industrialists from the host
country (Puerto Rico).

Workshop topics included (a) principles of standards and
standardization, with (b) aspects of consumer protection, product
quality, health and safety , linked to (c) a mutual appreciation
of industrial development, trade promotion and quality standards
as used in consumer goods industries, plus (d) a special half-day
session on using media and television to promote consumer
protection.

The workshop brought together consumer protection officials
and consumer representatives from ten Latin American and
Caribbean countries, representatives from the International
organization of Consumer Unions (IOCU), and numerocus government,
industrial, university and consumer participants from Puerto
Rico. This workshop proved successful, meeting its goals and
objectives by:

- building a network of new contacts among regional participants,

- fostering an appreciation of each other’s diverse interests
between consumer protection and industrial development,

- integrating aspects of industrial standardization, product
standards and quality standards with consumer protection,

- prcmoting the UN Guidelines on Consumer Protection, and

emphasizing the need for greater national, regional and
international participation by consumer and governmental
experts from developing countries in Latin America and the
Caribbean.

INTRODUCTION AND SUMMARY

Consumer protection and standardization programmes are
strong in industrialized countries where standardization and

product quality are highly controlled. However, in many
developing nations, consumer protection often leaves much to be
desired. The consumers are therefore left with little or no

information on the available products they must buy, especially,
food, clothing and shelter. Consumer groups and associations are
therefore created to supply unbiased objective information and
advice that helps the consumer to make a sound and informed
choice.




Moreover, national and international standardization is
essential. This is not only to meet requirements to face
international competition, but also to ensure that the products
available to the consumer meet agreed levels of quality, safety
and performance.

A five day UNIDO workshop on consumer protection and product
standardization was held in San Juan, Puerto Rico, from 1-5 June
1992. This workshop provided a unique and first-time opportunity
to bring together thirteen senior officials from consumer
organizations and consumer government agencies, with senior
industrialists and their business-association representatives
from the consumer goods industries.

The workshop concept and plan, the critical interaction and
information sharing among participants, the dialogue and better
understandings generated between consumer and industrial-business
representatives, and the selection of venue/meeting site,
facilities, etc. were very successful as evidenced by the
evaluation questionnaires filled out by the participants at the
end of the event. This report summarizes the planning,
activities and accomplishments of the workshop described briefly
above and elaborated in greater detail within the report.

A. Planning and Timing of the Workshop

This pioneering workshop resulted from discussions between
UNIDO and IOCU. UNIDO enlisted the co-operation of the IOCU
Regional Office in Santiago, the University of Maryland, College
Park (where the workshop leader holds a Professorship), contacted
the University of Puerto Rico, Rio Piedras, which provided the
local meeting venue in San Juan; 1local arrangements, co-
ordination and hospitality were provided through the valuable
assistance of the Department of Consumer Affairs (DACO) of the
Commonwealth of Puerto Rico.

B. Workshop Objectives and Attainments

The detailed objectives and workshop plan are set forth in
the original Aide Memoire (see Annex I). The plans, objectives,
and workshop topics foreseen were either met or exceeded.
Additionally, significant support and resources (at no cost to
UNIDO) were generously provided by the hosts in Puerto Rico, i.e.
the Department of Consumer Affairs-DACO and the University of
Puerto Rico-UPR. These included the vital aspect of Spanish-
English simultaneous interpretation, all meeting rooms and local
transportation, necessary audiovisual and televideo equipment and
support personnel.




I. INDUSTRIAL DEVELOPMENT - CONSUMER PROTECTION DIALOGUE

An important aspect of the workshop objectives was to
provide a forum and dialogue between (a) the consumer groups’
representatives attending the Workshop, and (b) consumer goods’
industrialists, industrial development officials, and other
business/industry representatives. It is worth restating this
thesis below.

It is imperative that buyers (including consumers) and
sellers (including industrialists) maintain a dialogue with each
other on issues of product quality, performance, safety, health
and environmental impact. In the developing countries
particularly, this critical dialogue may be imperfect or even
absent. Even in OECD-type countries, consumer experts constantly
strive to improve this dialogue. Consumers may express
satisfaction, or distrust and grievance when products and
performance fail to 1live up to consumer and government
expectations.

This important workshop provided a unique opportunity to
bring together both constituencies, namely those representing or
protecting the consumer, with those representing industrial
development, trade and commerce. It is an important exchange of
ideas and perceptions, problems and new solutions. Such
solutions can enhance both the industrial infrastructure in
consumer goods industries, and also consumer protection when
purchasing goods and services in the marketplace.

A list of participants and other attendees is found at
Annex IV. This list illustrates the broad range of national,
regional and institutional representation and participatior
brought together.

Participating in the Workshop and related discussions were
persons representing several different constituencies among the
industrial development and business communities in Puerto Rico.
The Better Business Bureau (BBB) of Puerto Rico was represented
by its Executive Director. BBBs are customarily supported by
business and industry memberships. They provide programmes of
public service, consumer education, information on business and
industry issues, and can provide efforts at conflict resolution.
The BBB of Puerto Rico provided brcchures and information on its
work, how it functions, and served as an example to the
attendees.

A representativ» was also present for Fomento Econémico, the
industrial development and export development programme of Puerto
Rico. Fomento assisted with cooperation regarding the ISO 9000
and quality standards portion of the Workshop, assisting the
Workshop leader in that regard.




In addition, an industrialist and president of a successful
small business in Puerto Rico (Luna Paints Corporation) made a
presentation to and held discussions with workshop attendees.
The message convayed to an audience primarily from developing
countries showed how, from humble roots, anyone can develop a
successful business enterprise in consumer goods (e.g. paint
manufacture). There was discussion about the importance of
quality control and of recycling:; also newer environmental
business management initiatives necessitated by recent trends in
environmental regulation and protection.

In attendance for the entire workshop was the laboratory
director for the U. S. Customs Service, San Juan Port. He made
several important contributions and discussion about the
relationships between business, impor“ controls and consumer
product testing, standards and specifications. It was explained
how, at ports of entry, customs laboratories inspect and test
products entering a market. These laboratories interact directly
with business and industry, distributors and retailers. Customs
laboratories serve to protect the consumers’ health and safety,
and to prevent unfair or deceptive labelling on imported goods
such as foods, textiles and clothing, toys.

ITI. CONSUMER PROTECTION

One of the major Workshop themes was to learn further about
consumer prctection, and to share direct experiences among the
attendees and their respeccive countries. A foundation to this
part of the Workshop are the United Nations Guidelines for
Consumer Protection. These guidelines (attached at Annex I1I)
were given to all of the attendees, as part of the Workshop
materials and handouts. It is important that many more nations,
their governments, and consumer experts become familiar with the
comprehensive and sophisticated UN guidelines for consumer
protection.

Some background and related developments for promoting the
UN guidelines were noted. These included a prior Pacific
regional seminar on consumer protection, and an upcoming report
to the Secretary General on how UN agencies are implementing the
guidelines. This Workshop, with its integral promotion of the
UN consumer guidelines, plus closely related issues of consumer
protection and standardization, is an excellent example by UNIDO.

Literature on COPOLCO, the council committee on consumer
policy of the International Organization for Standardization
(IS0), was distributed, and its relationship to other 1SO council
committees and the 200 technical committees was explained.
COPOLCO provides an excellent means, along with the 1ISO
development committee DEVCO, for consumer professionals in
developing countries to learn from and participate in the
international promotion and harmonization of consumer standards
work.
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The IOCU was ably represented at the Workshop by two members
of staff from its Regional Office for Latin America and the
Caribbean. There were several occasions in which the IO0OCU
participants described their Organization, its activities,
especially those of its Regional Office. These formal and
informal contacts, throughout the Workshop, were of benefit to
both the attendees and to IOCU.

There was much formal and informal sharing of consumer
protection, consumer information and education programmes from
each of the attendees and countries. This was most valuable as
a source of pride, new ideas and examples for each participant.

III. INTERACTION AMONG WORKSHOP ATTENDEES

One of the most important and lasting outcomes in this form

of collaborative workshop is the networking and sharing among all
attendees. There was full and active participation by all
members.
Simple but valuable is the exchange of respective addresses and
contacts among attendees and hosts. A full name and address list
was prepared by DACO and given to all participants for future
use.

Other persons in the group used the opportunity of the
Workshop to further their ideas and joint efforts, with the hope
of even greater regional efforts at consumer information and
eaucation. One of these is particularly notable, that of a
planned comparative testing alliance for consumer products in
Latin America. Under the leadership of the IOCU regional
representative, there was a special meeting of those attendees
from I0CU, Argentina (ADELCO), Brazil (IDEC), Chile (SERNAC) and
Mexico (INCO). The thrust of this was to plan for new regional
cooperation in Latin America and the Caribbean, sharing efforts
and information for comparative testing of consumer products.
Some funding might come from IOCU, plus individual project
support. A copy of their draft programme is attached at
Annex III.

IV. WORKSHOP FORMAT AND MATERIALS

The workshop theme and format, plus detailed contents are
found in the attached UNIDO Aide Memoire and Tentative Programme.
In summary, the format worked extremely well. Tnere was adequate
time for contributions and discussion by all of the Workshop

attendees. Discussion focused on specific national examples,
experiences, problems, successes, with sharing and exchanging of
literature brought by the attendees. This networking was a

significant aid and of lasting benefit to all attendees.

Reference material was prepared in advance by the Workshop
leader, some of which was photocopied and distributed. These
included the UN Guidelines on Consumer Protection, ASTM primer
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and reprint "Standards Make the Pieces Fit," a government report
of "Questions and Answers on Quality, the ISO 9000 Standards
Series, Quality Systems Registration, and Related Issues", and
an information booklet on ISO and its consumer policy committee -
COPOLCO. 1In future, and with more lead-time, a mcre extensive
set of informative works and references could be provided.
Also, the IOCU Regional Office has recently offered to photocopy
additional lecture and reference materials used by the Wcrkshop
leader, and to distribute one set each of these to all Wcrkshop
attendees in the near future.

There was not funding to purchase a textbook(s) to accompany
this Workshop. It is suggested that a recent OECD report
discussed below would be an excellent reference to accompany the
Workshop material or be subsequently translated into Spanish and
given to attendees.

Extensive audiovisual materials were used by both Workshop
presenters, including videos and overhead transparencies. These
formats improve education, comprehension and interest level.
Videos in both Spanish and English were especially obtained for
use in this workshop, and aided in its accomplishments. A
variety of national sources were used in the video selection.

V. SPECIAL MEDIA - TV SEMINAR

A media and communications expert* and bilingual
international television broadcaster, presented a special seminar
on "Using Media and Television to Promote Consumer Protection".
This was one of several highlights of the Workshop. It served
to provide a "hands-on", live television experience to the
attendees. It thus complimented all of the prior lectures,
discussions, attendees’ experiences and question/answer sessions.
The media and TV seminar ended the very successful week’s
programme in an exciting, high energy, interactive and
participatory mode for all attendees.

This media and TV seminar demonstrated the following aims:

a. how consumer protection officials and experts must use the
media to promote their activities and achieve programmatic
goals;

b. by using the media effectively, how they can influence

public opinion o promote consumer protection:;

* Dr. Loida Velilla is a communications and media expert
for government and industry. She is a TV producer and
anchor for the United States Information Agency (USIA)
and its Worldnet TV broadcasting. Dr. Velilla led the
half-day special media TV seminar.




c. to demonstrate how other countries in the Western
Hemisphere are using television and TV public service
announcements (PSAs) for standards information, consumer
education and protection, and to promote quality; and

d. to teach critical media and TV timing and time constraints.

The seminar was organized in the following manner. The
first part consisted of showing numerous short videos, and video
PSAs, to illustrate how diverse groups and constituencies can all
use television effectively. A short introduction showed consumer
protection video PSAs in Spanish from DACO and the Government of
Puerto Rico.

Then followed several PSAs from Canada on how standards
work, why standards are important, and specific PSAs on consumer
standards, health and safety messages. The Canadian example PSAs
were from a government agency (SCC), and a private sector
accredited standards developer (CSA). Consistent with the
industrial development and business-industry theme as well, one
PSA from the business community was shown as it promotes consumer
product quality and testing. The latter was from a major
consumer goods retailer in the USA.

In a second part, all attendees were divided into groups and
had to write their own PSA. The short 15-30 second PSA was to
focus on a particular situation in their own countries. Each
group appointed a spokesperson who then presented their PSA to
the group in front of recording TV cameras. Later, all attendees
collectively evaluated each video-taped PSA presentation.

Third, unrehearsed impromptu interviews were held with
selected attendees to help them develop skills on how to handle
the media in difficult situations. Each interview was taped and
shown to the group for critique by them and the media expert.

Fourth, specific sitnations on consumer protection,
advertising fraud, environmental health and safety were presented
to groups of attendees. Following brief study, each group had
a spokesperson serve to hold a live TV press conference, with
questions posed directly by the attendees. Again, a critical
review of the handling of difficult press interviews was done.
Examples from actual TV broadcasts were shown to reinforce the
discussion about how to effectively handle press and TV
interviews.

Fifth, specific recommendations and demonstrations were made
on proper professional image and dressing specifically for
television. Video examples, handout notes, and discussion with
the attendees were all used.
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Lastly, a recommendation was made on how attendees, in their
respective countries (either for consumer or industrial
interests), can use and work with international TV broadcasting
at no cost tu ithemselves. For example, the United States
Information Agency (USIA) has a worldwide TV broadcasting
network. Known as "Worldnet", it also broadcasts live in Spanish
throughout Central and Latin America, using participants from the
host countries. Attendees can make suggestions for future shows
on topics of standards and standardization, consumer protection.

VI. SUGGESTIONS FOR RELATED WORK, SHORT TERM

A. OECD report

An important and very pertinent reference work, covering
many of the same themes as this UNIDO Workshop, was published in
1991 by tne Organization for Economic Cooperation and Development
(OECD) in Paris. The 73 page report is titled "Consumers,
Product Safety Standards, and International Trade", ISBN 82-64-
13479-4, OECD ccde 24-91-71-1, at USD $ 16.00. There was no
budget for attendees to obtain this report. 1t would be more
valuable if it were translated into Spanish fc. widespread use
throughout Latin America and the Caribbean.

The Workshop leader and the UNIDO Industrial Development
Officer agreed to the convenience of pursuing several options and
funding sources to have this OECD report tranclated and
reproduced in Spanish. It could then be given to each of the
attendees. OECD could also consider making the publication
available for sale through its regional sales offices in Latin
America and Europe.

B. 1S0 COPOLCO/DEVCO Workshop in 1993

The Workshop leader encouraged greater national
participation in the important work of the International
Organization for Standardization (ISO) based 1in Geneva,
Switzerland. Of immediate interest are the forthcoming ISO
council committee meetings and Workshop on consumer safety and
standards, tentatively scheduled for late April 1993 in Geneva.
There will be consecutive meetings of the ISO conncil committees
on development, DEVCO; and on consumer policy, COPOLCO; plus
their joint workshop noted above. This if a fine opportunity for
participants from developing countries to attend the workshop and
one or both of these ISDO committees.

The UNIDO representative stressed the excellent working
relations UNIDO has with ISO. In fact, a co-operatinn agreement
signed between the two organizatiors provides the framework for
a Joint UNIDO/I1ISO Committee which meets once a year to discuss
concrete co-operation and review the ongoing and future joint
programmes in the fields of standardization and quality control.
IS0 also enjoys consultative status with UNIDO.
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VII. RECOMMENDATIONS AND LONGER TERM WORK

A. Future regional seminars

There is clear and unequivocal evidence for this type of
Workshop to be repeated in other geographic areas of the world.
The success of this Workshop attests to its importancz and
critical need elsewhere. The Workshop demonstrated and attests
to the energy and enthusiasm which the host nation, region and
attendees bring to these themes. This was seen, for example, by
the extraordinary support from Puerto Rico, its Government,
consumer affairs agency DACO, and its well developed industrial
and business communities. Linking together aspects of industrial
development, industrial and consumer product standards,
standardization and quality principles, with consumer protection,
information and education, is novel, innovative and it works.

A key area for future UNIDO workshop(s) is that of Central
and Eastern Europe, comprising the new market economies therein.
There is much worldwide attention, and financial resources,
targeted at this region and in support of their emerging capital
and consumer markets. Indeed, OECD held a special seminar in
Vienna which then led to further support and ongoing activities.
Several of the large, industrialized nations have targeted funds
and special support for programmes in Central and Eastern Europe,
Russia, and nations in the Commonwealth of Independent States.
To newly emerging, market-based economies, consumer issues and
consumer protection are absolutely critical; and usually minimal
or nonexistent due to prior economic structures.

Other areas for regional workshops of this type include the
Middle East, where the Workshop leader has extensive experience
working with consumer protection officials. The standards
director for Egypt (EOS) has previously expressed strong interest
in hosting such a programme. Again, there are national funding
sources which may assist UNIDO in this effort. It may be
possible to combine some of the African nations in this seminar,
or hold a separate wcrkshop for the African subcontinent. The
director of the Ghana Standards Board has already urged that
similar training and workshop programmes be made available.

B. Media and communications seminar

The special half-day seminar on using media and TV to
promote consumer protection, standards, and consumer education
was a very useful and practical part of this Workshop. And it
was so interesting, to many, that it could easily have filled a
full day’s programme. In future considerations, time should be
allotted to have the media, communications and TV seminar occupy
a full day. In that way, all attendees could receive actual on
camera experience, with personal attention, and other aspects
such as radio and press-print media could be more adequately
addressed.
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C. Advanced Industrial Seminar on_ _Consumcry Quality and
Standards

It was apparent to the Workshop leader, to UNIDO, and to
most attendees, that the issue of international quality standards
are critically important to all developing countries. This issue
refers to the "ISO 9000" series of quality assurance and quality
management standards. Related to and with ISO 9000 standards are
their further use by independent, accredited bodies in a schenme
known variously as quality systems registration, quality
registration, or in Europe as quality certification. It was
notable to see that most consumer officials and consumer
representatives in this Workshop were interested in newer quality
developments as were the industrialists, the national standards
bodies, certifiers, trade promotion officials, econonmic
development officers, etc.

Traditionally, it is the industrial infrastructure groups
that focus on quality promotion, quality assurance, and this is
correct. There is a need for seminars and/or workshops that link
quality standards, evaluating quality and performance of consumer
products, aspects of consumer product testing, test method
development, and certification. This could serve as an advanced,
future workshop to the current attendees; or be combined with
another companion workshop on industrial quality and
standardization.
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UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION

VIENNA INTERNATIONAL CENTRE

P.0.BOX 300, A-1400 VIENNA, AUSTRIA
TELEPHONE: 211 310 TELEGRAPHIC ADDRESS: UNIDO VIENNA TELEX: 135612unoa FAX: 232156

AIDE MEMOIRE

WORKSHOP ON CONSUMER PROTECTION AND
PRODUCT STANDARDIZATION IN DEVELOPING OOUNIRIES

organized by

The United Nations Industrial Development Organization
(UNIDO)

in co-operation with

The International Organization of Consumer Unions
(I0CU)

San Juan, Puerto Rico
1 - 5 June 1992
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1.  Background

The International Organization of Consumers Unions (I0QU) based in The
Hague, is the world centre for consumer affairs. It was founded in 1960 by
five consumer unions (from the USA, UK, Australia, Belgium and the
Netherlands). Today, IOCU links the activities of scme 130 consumer
organizations in more than fifty countries. It has set up regional offices in
Penang, Malaysia, and most recently in Santiago, Chile. IOCU, which is in
consultative status with UNIDO, recently approached UNIDO to discuss closer
co-operation between the two Organizations. This project is the result of
such discussions.

Consumer protection and standardization programmes are strong in
industrialized countries where standardization amd product quality are highly
controlled. However, in many developing nations, consumer protection often
leaves much to be desired; for instance, mrketsamlm,;xndx:ttsurg
informative labelling, etc.,aremtttmnxjnly carried out. The consumers
are therefore left with little or no information on the available products
that they must buy. Consumer groups/associations are therefore created to
supply unbiased, objective information and advice that helps the consumer to
make a sound choice. Moreover, national and intermational product
standardization is essential, not only to meet requirements to face
international competition, but also to ensure that the products available to
the consumer meet agreed levels of quality, safety and performance.

Industrial economies and free markets cannot thrive without buyers to
purchase the goods and services offered. These buyers may be industrial
purchasers of raw materials or camponents for conversion into finished goods,
or the buyers may be distributors and retailers in the stream of distribution
and commerce. But ultimately there must be consumers, whether such consumers
areuﬂtstnalpmchasersorthefmalmmﬂlemﬁcetplaoe It is
thus inevitable that there are linkages between buyers and sellers. Ve.y
often the issues of product standardization, and of consumer protection, have
common interests (albeit differing perspectiwve) for both buyers and sellers.

It is imperative that buyers (including cor.amers) and sellers
(including industrialists) maintain a dialogue with each other on issues of
product quality, performance, safety, healthandemrumtlmact In the
developing countries particularly, this critical dialogue may be imperfect or
absent. Even in OBCD-type developed nations, consumer experts constantly
strive to improve this dialogue. Consumers may express satisfaction, or
dlstxustarﬂgnevameutmm'omctsardperfomnce fail to live up to
oconsumer and government expectations.

The present five-day workshop is being organized in close collaboration
with IOCU and its regional office for Latin America. It will provide a unique
opportumty to brimg together some fifteen senior officials from consumer
organizations and consumer government agencies, with senior industrialists
from the consumer gocds industries. This creates a fusion of many aspects of
industrial co-operation and commerce; fiom production through distribution, to
the purchase and consumption of consumer goods. It leads to a vital exchange
of ideas, experience, problems and possible new solutions. These solutions
can enhance both the industrial infrastructure in consumer goods industries,

and consumer protection when purchasing goods and services in the market place.




An underpinning of this workshop, and the common theme bridging together
both consumers and industrialists, is the critical role that standards,
standardization, and quality assurance play in product performance and
consumer protection. The "language™ of standardization, its principles and
practices, are equally important to both industrialists in consumer goods, and
to consumer officials or consumer representatives.

The project will also have a direct impect on the envirorment since in
thelcngnm, it will make industry and the general public more aware of green
consumerism, i.e. increased consumer demand for envirormentally friendly
products. In some industrialized nations, these issues are very important
with regard to the growing acceptance of corporate envirormental
responsibility. However, in latin America and other developing regions, green
consumerism and green labelling are still far behind.

2. Objectives

To provide consumer organizations from developing countries with
assessed information on consumer standardization and protection programmes in
order to enable them to enhance or develop similar programmes in their own
ocountries.

3. Workshop activities

The Workshop will last five working days and will consist of lectures by
experts in industrial standardization testing, quality control and
certification/conformity assessment of consumer products; brief reports by
participants from the invited countries, and discussions. One half day will
be devoted to a presentation by a media expert on "Using Media and Television
to praomote Consumer Standardization™. The tentative Agenda of the Workshop is
attached.

4. Participation

Same 15 senior officials coming from consumer organizations and/or
consumer goverrment agencies from lLatin American countries, will be invited by
UNTIDO to attend the Workshop. In addition, up to five senior industrialists
(mainly from the host country) coming from the consumer goods industries will
also be invited to share their experiences in product manufacturing regarding
standardization, safety and envirormental matters. The participants from
Latin American countries will be reguested to present brief reports on the
anrent status and problems facing the consumer movement in their own
countries.

5. Location and Date

The Workshop will be held in San Juan, Puerto Rico, from 1 to 5 June
1992.

6. Working Lanquage

The main Workshop lectures will be conducted in English. Participants
therefore will be required to have a good working knowledge of Erglish.
However, latin American participants may present their reports in Spanish, as
all of the resource persons have a good working knowledge of Spanish.
Simultaneous interpretation English/Spanish will not be provided.
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7. Travel and Administrative Arrangements

(1) UNIDO will provide a round trip econamy class ticket between the
airport of departure in the participant’s home country and San
Juan, Puerto Rico, as well as daily subsistence allowance in
accordance with UNTDO rules. Participants will be contacted by
the local airline or through the office of the Resident
Representative of the United Nations Development Programme (UNDP)
in their respective countries.

(ii) The participants will be required to bear all expenses in the home
ocountry incidental to travel abrvad, such as expenditures for
passport, visas, medical examinations, vaccinations if needed, and
other miscellaneous details as well as internal travel to and from
the airport of departure in their home country;

(iii) The organizers of the Workshop will not assume any responsibility
for the following expenditares in comnection with the
participants’ attendanoe:

(a) oosts inaurred by participants with respect to any
insurance, medical bills and hospitalization fees;

(b) compensation in the event of death, dlsab111tyor illness;

(c) 1loss of, or damage to personal

(d) tmvelcostsoranyothereaq:ensslmxrredbydq:enda:m
who might acoompany the participants; and

(e) ocosts incurred due to travel other than the most direct
route and authorized mode.




Afternoon

DAY 4

Morning

Afternoon

Attachment

Workshop on Consumer Protection and Product
Standardization in Developilng Countries

Weloome to participants, and presentations by UNIDO and IOCU
representatives.

Overview of Standardization: Intro*ixction, workshop

Brief history of standardization, aims and benefits.

Types, categories, uses, definitions of standards.
Consumer rights, and what standards do for consumers.
Applying consumer standardization; discussion.

STRUCTURE AND ROLE OF STANDARDIZATION SYSTEMS

National standards; models of mational standards systems.
Consumer input, representation in national standardization.
Problems inherent to consumer standardization.

Structure and role of regional standardization systems.
Structure and role of international standardization.

Consumer input, roles in regional and intermational
standards.

Importance of ISO/COPOLCO, JOCU, UNIDO, et al.

Specific problems in national and international consumer
standardization programmes; reports by participants,
discussions, questions-answers.

STANDARDS AND CONSUMER PRODUCT QUALITY

Introduction to Quality Assurance (QA), Quality Control

(QC), Total Quality Management (TQM) and their systems.
Introduction to ISO 9000 quality system standards.

Consumer product certification and standards information,
certification vs. informative labelling vs. comp. testing.
Examples from members’ countries, with discussion.

STANDARDS AND CONSUMER PRODUCT TRADE, SAFETY ISSUES 1

Globalization, standardization and internmational trade.
GATT and the avoidance of technical trade barriers.
The Standards Code and its main features.

Customs and import (port of entry) testing for consumer
products, market sampling, testing and product conformity.
Health and safety issues. Examples, success, problems; with
discussion by participants and their specific country issues.




Afternoon

STANDARDS AND OONSUMER PROTECTION IN DEVELOPING COUNTRIES

Regulatory uses of standards, mandatory and voluntary
standards, adoption and reference to standards in law.
Information sharing on consumer product safety.

Standards information and education.

Training of developing countries’ standardi zers/personnel .

Seminar on "Using Media and Television to Promote Consumer
Standardization”. The Seminar will be conducted by a media
expert.
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Freface

The General Assemoly acccted guidelines for consumer protecugn by consensus ¢n 9 Acnl 1985
(General Assemtly resclution 35/248). The guiCelines provide 3 framework for Governments. sarticularty
ihase of geveloging countries. i< use in elabcranng anc strengthening consumer droteciicn agtic:es anc
legistatnon. They are also :ntenced 0 ercsurage internanonal co-operation in s field.

The ongins of the guidelines can be traced to the late 1970s. when the Ezonomuc and Soc:al Caunc:l
recognized that consufmer protecon had an yngoriant beanng on economic and soc:al cevelopment. In
1977. the Council asked the Secretary-General to prepare a survey of national instituticns and legisianon
in the area of consumer protecuon. In 1979. the Council requested a comprehensive repont cantaining
proposals for measures on consumer protection for consideration by Governments. In 1981, the Council,
aware of the need for an international policy framework within which further efforts for cansumer protec-
ton could e pursued, requestec the Secretary-General to continue consuitations with the aim of ceveloo-
ing a set ot general quicelines for cansumer proteciion, taking particularly into account the neecs cof the
developing countries.

Acccraingly, the Secretary-General carmed out consuftations with Governments and international
orgamizations and submutted drait guidelines fcr cansumer protection to the Ecanomic anc Sce:al Counc:i
in 1983 Dunng the next two years there were extensive discussions and negatianons among Governments

an the scope and cantent ¢t the Guicelines. culmunating in their adoption in 1985

Prefacio

La Asambiea General aprobd por consenso las directrices para el consumidor el 9 de abril de 1985
(mmwwdohWGm.mWWammmﬂmme
de los paises en desarrollo, un marco para la elaboracidn y el fortajecimiento de |a legisiacion y Ias politicas
de proteccion dal consumidor. También tienen por objeto promover fa cooperacion internacional 2n asta
esfera.

mmammamamwmmmmqwm
yWquhwwmmmWMummGQdmb
Mym.&xm,uc«mmuwemmmmmmgnmmm
msuumosyhsdhp«idonuiuﬁdias'dg«mmhmmhmomdwddmm&wn
dcmmquoummomimmmpﬁoquomwdomqux-
ci6n de los consumidores para su @amen por los gobiemas. En 1981, of Conseja, conscients de 1a necesidad
de contar con un Marco basico de polftica a nivel intemacional para el despliegue de nuevos esfuerzos
mh&m«hm«lmmwbdwsmqmm_mm
moﬁmm.hwuwm«mmmhmwm.tmmo
particularments en cuenta las necesidades de los paises en desarrolio.

&WdSﬁMWMMmMyWW@a—
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) sobre ¢l aicance y el contenido de las directrices, que culminaron con [a aprobacién de las direc-
jpbs on 1985







4 ecsrt 10 enswrc thas produis are wic fo¢ enher inieaded oc norma by
foreaccatic wae. -

10. Amnwkmwmmmnmwhmu

facrurer are wie for ather ded of by i bic vac. Thos

- Ole for briapeg goods o the MarkeL a partcelas suophess.
CADONETI. WRpONECTL. retukers and the hhe theremasey resorred o as ~“dis-
wibweors™), showld casere that whiie 1n thar Qe hese goocs are Aot ren-
dcrud wasafe trough nproper hanching or songe and that while n Biear
care they 90 not become harardous throegh 'moroper Aandhing of tOMge.
Consumers should be matructed o the propet wae of goods and should de
wntormed of the naks mvolved 1n nwrnded or sormally forescesdie use.
Vital sasery wmiormation showid D¢ convered o consumers by interna-
siy waderstandsbic symbols wherever pomble.
1. Appropnaw policaes should ensure that iof manufacturerns or &snd-
utors become aware of unk Eanards after pr 3 are placed on the
maraer, they shouid notfy he rdevant asthonues and. 21 apgroprie. the

public wwthows 3cisy. Go hould also der wuys of ensunng
thst consmmmers are proporty mforned of such hanards
1. Gevamments should, where appr adopt  pobx wnder

whech, if s product is found to de xcnously defecnve 20d/0r 10 coRLTMBLE 3
substaatiad and severe hanard cven whes progerly wed. masufacturen
and/or dissndvators showld recall i1 and reptace or modify it or subsutuic
mmbm-‘uumm&numm.w
senod of ume. the 3d bx 2 ty

B Mo and pex of '

OO INETTZIS

13. Government pohiccs should seck 10 cnsble consumerns to obtun
opumum benelt from thar s They should also ek to
mu#dmmumm
adequase disribution methods. Lur bunncss pr e mar-
keting and cfective protecuon against pracuces whach cowld adverscly
adext the ecomomsc ineerests of Consumas and the axcrase of chosce 1 the
markes-plece.

14. Gevenments shouid imimunfy thar cfforts 0 prevent practces
whxch we damagisg 10 the cconomuc mterests of conswmers Uwough
casuring that messfecturers. distnibutors and others mvolved i the provs-

4 L Alaplicar cusiesquicra procedimicnios o reglimentos pars 1 prosec-
cbde del consmsndor, debers velarse pOf Gue 80 32 CoRVICTES o basteras
pers o ComerTio imacraacional y que san competbles con s obligacoocs

A.  Sepundad faco

9. Los pobicrnos debes adopuar o lomentar 1a adopcade de medidas
apropiadas, imclwidos simemas juridicos. reglamentaciones de sepanidad,
sormas sacionaics o imscYBacionales. sormrs voluntasias ¥ of mamteni-
micmo de mEsuvs de egundad. pen parasuzar que Jos producics sean
mocuos e» o w0 al que 3¢ destines ¢ sormalmente previsible.

10. Se deben adoptar madidas scacvaies para ganstmar que jos artico-
ios producidos por los fibncantcs scan inocuos pars d wo al que 3¢ dexti-
ssn y pars o sormaimente previsbic. Los respoambies de mtroduds los
wticuiss aa ¢ mercado, ¢a particuiar los ;. ovendores, cxpertadores, -
pormdons, mimaristas y smilares (c8 10 que sigwe desominados ~distn-
buidervs”) deben velar por que, micatns citie 3 59 cadado, €308 CWos
se picvdan s imocuidad debido 3 manipulacide ¢ simeceasmiceto imade-
cmdes. 35s deben ficilicar 3 ios consumidores mstraccionss sobre o a0
sdecunde ds los articules ¢ informacide sobre Jos ncagos que entrads o uso
2) que 38 destines ¢ ¢ sermalmente previsidie. Deawro de lo posible, Is in-
formacién de viaal importascis sobre cucstiones de scgurded dede cowre-
sicarse 3 los csasumidores modismwe Wmbolas comprensibics imernecio-
salmente.

11. $s dehen adoptar medidas geacraies pars que los fabricanes o dis-
wibuiderss astifquen 5is domovs 3 las antoridades compeseaies ¥ of plbii-
oo, saghn preceda, ls cxisencia de pringros se previsios de que 39 heyes
percannde esn postevievided s b invuduccide de les producics s d mer-
aada,. Les gebicrnes mmbits deben cxudiar los mésodos parn parastzar
qus o8 cousamideres cnte dedidamente ink .mudes sobre cxos peligros.

1. Lan pobiornes deben sdopur, cmado proouda, politices e virted
ds las amis, 5 s descubre que ve pvoducte sdolecs de wa defacio gnve
Yo constiswys ua peligre ccasideradie sun camado se stilic ea forme ade-

[£5]
o

may de.
Dumecas pracoces whch may e Yarmiul to
jor the enforcement of yuch masares o Y connection, Governmenu

the
mdm,mquMNsn.mmmmmum
for wiuch they are miended. aod Xt 3¢ wiler should ser that these

requurements are mer. Sumilar >ohcies should 300ty 10 the provimon of
sernces.

ey and/or 5 avatatnisty of retiadé

»on of §00ds and 3TVICET JARCTE 10 IIDIAn = 12wy 20d mancaory uang-

arts. Cunsmner orgamizanoas shoudd Be AW 10 MONIOr Adverss
pracncrs, mch a3 ihe adulicraucs of 00as ‘M 3¢ mileading clauma in
markcusg and wrvice frauda

13, Governments should ceveloo. strengificn or masatun, as the caase
rclatng 10 the of FEIUUYE and Oier abenve

T

ng

howld dbe gwded Dy thar

0 e St of Mululawrally Agreed

Zqwnadle Pnaapies and Rules ‘or :he Control of Restnenve Bumncas

Pracucey adopued by the General Asuemdiy :a resolvuon 33763 of §
Oxcxmber 1980

16. Governmenn should adovt or masaius olices that make clear
y of the producer (0 cuure st poods meet reasonable

17. Gowe hould age Qur 1ad efernve compenooa 1o

Order 10 provide CoNsUmErs il e FrEITR range of CI0KE uUNOng Prod-
ucTs and services at the lowest cost

18. Governments thould. wac agpropnate, sex 1o 3t that manwfactas-
siter-sales serv-

Kz and spare pans.
19. Consumers should be row===d Som sc3 contraciusl 3ouses a3

one-uded standard contracs, cxcunon of cacstal Nghts 10 conracy, and
uncoastoasble conditons of cres: Jy smicy

20. Promouonal g and akes ¢ hould be

pwded oy the

pnacipie of fair eatment of eI a0d sbould myeet iegal requure-
avenes. This requires ihe provimos of the nformaton pecrssary to casbie
consmmers w0 ke mk
ures 10 ensure that the informaucs proviced 3 accurate.

d and od dext ceanons. a3 weil as meas-

21. Govenments should encouragr 2i) conceraed 10 parvapese in e
free flow of accurate informanco oa all

of umeY p ca
the formulstion 2ad implemcianos by b in co b

R Promocida y prosecadn de los imereses sconémecos
de lon conrwvadores

13 Las politices de los gobicrnos deden tratar de hacer possble que 108
consumidores obicogas o mixmo beneHC0 de sus NECEIOs CCOBOMICDS.
Tambiis deben tratar de alcanyar las mctas o msicns de producada 13-
tsfacona y sonmas de funconamiento, procextims d dos de dis-
wibeoda, pricticas comerciics lales, comercalizacda informenva y pro-
eondmicos de los consumadares y b posibilidad de clepr ea d macado.

14. Los gobvernos deden nwmnibicar sus esfucrzos para impedis of em-
”kwﬁa‘ﬂﬂﬁ“bmmm«bmmv
doves, garantizaado que ios v 1o disnburd yc part-
apes cs ha proviside de bicacs y seyvicios cumpisn las leyes y las sormas
obligierias vigeatrs. Se debe dar alieato 3 bxs orpantzacioncs de consumy-
dores para que vigilen pricuces perjedicisies como |3 adulicracdn de ali-
mentes, Is comercialitacids bemds en afirmaciones falses 0 apcionss y los
frondes e b presacida de servicios.

15. Los gobicrnss deben chhborar, reforzar 0 manteser, sCPan prooceda.
madides mistivas ol conwol de s PracuCes COMEITIAlCS FESINCRIVas y OLs
e tipe sbusive que pucdas permdicer 2 los consumidores, a8 COMO me-
dios pers haoer cfecives cams medida. Al respocio, los godvarmos deben
painrie por su adhesidn o) Conyunto de PrIacipros y RONMas CQULIIvVOS
convenidos multileseraimente pars o control de las pricicas comeraisics
m“whmﬂufiﬂiunmmlﬂﬂ de
3 de dicembre de 1990,

Los gebiernos deben adoptar ¢ mameney politcas que cspeaihquen
Ias responssbilidades del [sbnenste pars asegurar que los articulos sausfa-
$an los requisieos sormales de dunbilidad. wulidad y fabrlidad y scam 3p-
100 pars o fn » que 35 destznen ¥ que of vendedor vele POr Que €308 rEgw -
sitos ¢ complan. Las misnas polfticas deben regyr 1o prestacdm de sern-
ces, .



markeung asd other busaneas pracnoes E Meanwan obteen redresy 5

o wsure adeq 8:.“”5!&38?<§§3:8 Governments should exablish or mamtn lgal and/or sdminis-
e aubhiacd DURRCIL. CORNMMMLT OITASIIIN0AS and other nter gﬁiﬂll&tiﬂ.l%gg

- tous 10 obtaia redrexs through formsl or isformal procedures that are
sued Jar:es. Theae Codes should receive adequase publicity. s
s expoditous, fair, MESPERRYE 2 accaanble. Such procadures showld take
2). Governments shoxid regularly review kgpalston pertaming JOW-MMCOME CORSMMErL.
and the adequacy of the mackacry for 1t parucuier accouat of the acods of
~epan ad measures s 13, Governments should eacourage ull enserpnses 10 (E30Ive consurmes
orEmet : ﬁglnr.ﬂ%!ltlg.lssgi
C. Stanserds for the ssfesy end euality umary mechamtms, includiag adviory wrvices and informal complants
consumer goods and servcrs e provedures. wiich can provide IERMARCE 10 CORIEIMETS.

*s. Governments should. as wpproprasc, formmlsse or promose 30. informsuca on avalabie redrem and other dispute-resoiniang pro-
—-a0oraton 30d iMplementation of staadards. volustary aad other. the avariadle 10 conseamery
Eisﬁ!ﬂigfs.nnaﬁia&-ﬂ%l eadurcs shoud be made ®
services 104 pve them appropriase publicity. Netionsl sandards aad rege- Educunion and information programmes
auos for Droduct 1afesy and quality shouid br seneved from tme o . iﬂlglgﬁ%z
nme. 18 order 10 ensure that they confonn, where posmble, to geoerally 3. Goveraments :

!igﬁaggﬂg beanng 1
acczpued smernanonal scandards. mnd the culteral raditions of the poople concerned. The zim of such pro-

35, Where 3 standard lower than the generalty axpud internanonal shouid be 1 cnable peaple 10 At & discTiminating consumers.
sandard 1s bang spplicd because of local ecomomac conditions. every cifort ﬂgl.fn.ﬂliﬂgglggagg
1aould be made 10 faise that standard &3 2008 & PoREE of Wheir rights and responsibilities. s develoging mch programmen., special

35. Goveraments should encourage and casure the svailability of facl- stieation should be given 10 the soods of dissdvantagod consumers. in doth
123 1 13t 19 certify the sadery, quakty aad performance of ccatial coe- roral and urbes areas, incinding law-iacome consumers and those with kow
sifter 3oods and services. or nos-cxinent literacy levels.

Destnbunon recrtines for cxvenel 32 Comsemer education should, where spprooviate, become 18 inte-
conswmer goods end serveces grai pant of the basic curriculas of the oducatonal sysem. preferably s 2

?°. Governments should, where 1pprognatc. consder: component of cxisung subjects.

.2) Adopung or mamtaiaag policoes 10 cosure the ciicient distnibuiion 33. Cossamer sducatios and iaformstion programmes should cover
oi 10043 3nd IETVICEs 10 CORIMMETT. where appropnate, specific polices such importast aspects of coasemer prowcnon as the followng
wnould be considered (o casure the distridwtion of cxential goods aad 3crv- (€) Heahii, putrition, preventns of food-borne discases and food adul-
:ce3 where this distnbunon is eadangered, as could be (he case particulesty teration:

\n rural areas. Such policies could include amistance for the crestion of sde- (3 Produc hazards
nﬁlnoaﬂiggligl?zr; (@ Product labeling
scif-help and detter consrol of the conditions sadey whi™ cmential goods @ leginlation. bow 10 ok sress. and agencies and organ-
and services are provided i runl aress zations fOr CORMEIEY PrOMCIIOR

(5 Encourging the cusblishment of commmer CO-operatives 1od (¢) Informmsion o weights and measwres. prices, quality, credit condi-

2 m
”ﬁlﬂ“&]gllliiil tious and svuilsdility of basc Deccstict; 284
13. Los pobiernos deben velar. 3i procede, por que los fabrcantes o mi- Cuzando dedido 3 las condiciones econdmicas locales se aplique una £
sonstas aseguren ks dispoaibilidad adecunds de wn servicio confisbie pos- norma de xivel inferior 3l de wme Ao nternacional de acePacion ge-
terior 3 la vents y de piezas de repuesto. neral. deberta hacerse s0dos los csfuerzos secesarios para slevar dicho ar-
19. Los consumidores deben gozar de prosecxita contra abusos con- vel lo antes posible.

Tacaales como ¢ gag de contratos entformes Gue fivorecen a uas de bas 26. Los gotiernos deben fomentar y ganansizar a dispombilidad de sev-

partes, i3 a0 inchusién de derechos fundamentales en los conraos y ls im- viCios para casgywr y cervificar ks segendad, La calidad y ¢f buen fuacicna-

poncitn de CORGICIONES ELCESVIMCIIE CIUNCIaS DArs is coscende de cridi- miento de Jos servicios y bicnes de comsumo esenciales.

108 por parte de los vendedares,

20. Las pricticas de promocion emvpleadas en Is comercializacion y b Wlﬁ“lgg

vems deben bamrse en ¢ principio del rato jusio de los consumidores y
deten satisfacer los requisisos jwridicos. Ello requicre ¢f suministo de ba 77. Cusndo proceda, los gobicrnos deberan examinar fa ponbilidad de:

nformacion necesaris purs que los consumidores pecdan Womar decinones a) Adopear o mamtener politicss pera asegurar ka distribucion cficiente

Dien fundadas ¢ independientes, asf Como la adopcide de wedidas pera de bienes y servicios 3 los consemidorex caando proceda. deberin esiu-

gt la exactitud de L3 informacidn semmisorads. : diarse politicas especiaies pars aseparay la distribucidn de dienes y servi-

21. Los gobierncs deden alentar 3 t0das jos interesados 3 pariciper ea cios sheokxements csencinies cmendo dichs distribucién 3¢ vea amenazs-

ia libre circulaciba de informacidn exacta sobre todos los aspecios de los da, cowne padrie comTE, 30bre Wdo, e d caso de las zonas ruralesr. Tales

productos de consuma. poifticas podrian iacheir ts presacida de asistencia pura la crescidn de ing-

2. Los gobierncs deben, dentro de sus propios palses, promover la talecionss apropisdes de almeccaumienss y vents 3l por menor en los cen-
formulacidn y splicacion por parte de ks emprems, en colsborscion con las ros rurnies, ls estimulecidn ded swtovalimienso del cossymidor y o perfec-
orpaizaciones de consumidores, de cidigos de comercislizacion y otras Conamiento def coawdi de las condicionss ¢n que 38 Suministria los bienes
pricticas comerciales pora asepwar wisa sdecusde proweccide del consumi- ¥y sarvicios eamacisies n las 20088 rorslex
dor. También pusden cORCEriane 3cusrdos vORIMAFIOS CORjUMOS POr pane § Fomemur ls aeeciés de cooperstives de consumidores y las activi-
de las emprems, las orgasizaciones de consumidores y owras paries intere- dades comercisies sknes y s informaciée ol respecin, especiaimente en Las

Bsggﬂi%r-i% L Madidas que prvmiten & los conguadores oltener ompensacidn
ﬂl‘"ﬂlﬂjlngngrik‘g 8. Los gobiernos deben atablecer 0 mantener medidas juridicat o ad-

aplicacide. , Ministrativas Pars permitis qus 108 CORMEL idOVES O, €8 W cay0, las Organ:-
C. Normes pare la sequridad y calidad de los serncros Taciones COmpritiiss obsngas Ompensaciés medisate procadimientos
Nenes de conoume ﬂ.i‘li?ﬁgg*g.

4. Los gobiernos deberin, sogion proceds, formular o promover ls for- ostablecerss taiss gracedis:muas debvs (ERerse apecialmente en
ain?‘iint.lt.h“lnlg.tg&; Cunts los secuni ‘ades de Iv conmmmideres de Lejos ingresos.
volamtariss o de otra indole. de seguridad y calidad de 108 bienes y servi- 29. Lue gobievaos deben slentar 5 W0des las erapresss o solucionsr las
cios y dar a dichas aormss ls publicidad aspropieda. Las normas y regh- CORrOver %6 coa s Consumioore ¢a (ormma juna, ripids y exents de for-
meaaCionss nacioasles relatives 3 ks seguridad y calidad de los productios malidades, 5 ¢ Cear CARIEBOS YORRANOS, COMY SETVICIOS 4 23EI0M-

deberin revisarse de LANLO o8 LAAL0 Para cercionnse de que, en lo poubile, Miento y provdimientos atraoicisies pars presentar reclamaciones, que
st ajusicn 2 NOMMAS internecionsies de sorptacide general pusden prestar seimencis 3 los coneqpnidores,
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34, Gover ts should Orgas and owver

.hﬂ.buﬂdco?:ﬂ:&n:vng 0 undertake aducauon and infde-
mauos progmme. parucularty for te benefit of low-income consumer
poups 18 rural and urtan was.

35, B hould, where 300! undertake or parnaipste n fac-
tual and relevaat dh and nfor progy

36. Beanng gﬁnpﬂu reach rural consumens and dliterate

1. Gaver agpropnate. develop or encourage the
deveh mior progr 10 the nmass media
uu. Governments should organize
%Saﬁlgiagig&g to enabie
55330‘859..3305 er ik and edy
srogammes.
G. Meanwes relonng to peafic areas
bt B advanang i pas developng
ountnes, Governmenu sh where non-y to areas

of cmcnnal concern for the bealth of the coasumer, such as food. .7ater and
pasrmaccuticals. Polioes thould be adopred or mantned for product
quality costrol, adequate and secure distidutices Halines. sandardized
ngigﬁvﬁﬂgig
HOgIMMES I8 Sﬂnlﬂrnocndaxu gaﬂ regard to specifc

19. Food When formulating satasal policics and plans with regard t0

World Health Qrganizstos Codex Alimentarius or, is thes shaence. other

muntun, develop of wnprove food safety meanses, including, iner alia.

8. .ﬁg gg!ﬁ?‘wiiﬁfﬁ«

uon and quality of weter for dnniung. Duc rgarg thouid us to th
chosce of appropaate levels of sernce. quality and tchinology, ¢ ¢ neod ‘o

oducanon programmes and the importiance of Y partcips

41, Pharmacevixals. Governments should develop or manuun ade-
Quate gﬂc«ﬂ.gig R.q.._rs synems for
ensunag the quality and pnate ue of phar Is irough inte-
grated natoasl drug pohiaes w rﬂvoo..!&e.ﬂr er alia, procurement.
dutnbunon. yroducuon, liccanng armangements, ,de.uc.-n: yitems =nd
the avamlatniity of rehiable i gnonobugﬂ_ 30 comng,
Oﬁﬂda-nu should ke special scount of Gn(o..u-__.ag menda-

uoas of the World Health Organizanos on pharmscruticals For relevant
%Enﬁn&ggﬂe Coubanos Scheme oa the Quanty

of Pharm 2l Products Moviag 1a Inter I C vz and other
internanocasl informstion synems oe pharm icals should .
i‘gggﬂgﬂgﬁsgﬁﬁns
intemagonal noa-propnetary cames (INNs) for drop. drawng o Ue
!Rn.»oons_vn World Health O_.ﬂunugn.

42. Ia addi W the areas above, Goveramen
should sdoOR 2ppropriste measures ia otber wreas, such a3 pesuades and
chemicais, 18 regard. where reievant, 10 Er use, jroducnon and storyge.
talapg 1910 acount wich reievant boalth and cavironunental informauon as
Governments may recture producers 0 provide and inciude wn the bel-
ling of products.

IV. INTERNATIONAL CO-OPERATION
43. Governments shouid, aspecuaily in 3 reponal or sudregponal con-

Dndnooggg or urenqiben. 13 appropnate. echa-

P o!
connumer protection polices 10 achicve greswer resulls wathin existing
resowces. Examples of such co-operagon could be collaboranon 1 the set-
Esﬂznﬁnoqgvnranr pro dures.

31. Los godeereys dedes estimlar Is formulecién de programas pene-
rales de educacidn ¢ informacide del coasumidor, teaiendo cn cucats bas

mes, dede presare opecial amcés 3 s amcesidsdes de los
‘iﬂlgig!;ﬁglﬂln

Ls educacidm ded consumidor debe flegar, si provade, 8 formar par-
ﬁitégtigfig

33. La educacién del consumidor y los progrmaes de informacide de-
‘Siﬂi%ﬁkri&i?

0 ggg&o’lini

nnag‘sg.ﬂ.:&ﬂr-;&si.ex

«gkgnﬁnﬂg&g&.oﬂaﬂgg

les y » los coasumidores analfabetos, los gobicrnas deberan, cuando proce-

ll%g!g!og.ﬂ%f%kg?

nrakgkign&g&gg.

G. Madidas relatsves ¢ esferas concreras

) 8 promover los intereses del comsumidor. particularmente en los
Eigfgggigg
s las esferas de inerts csencisl para la miud del coasumidor, como los ali-
mentos, d ague v los producios frmaciwucos. Dederdn adogtarse 0 man-
enerIe politcas pars lograr d control de alidad de los productos. medios
&Eigqgglsﬁ-gaﬂsﬂnﬂ.
dos de romuiado ¢ informacidn, sl como progamas de educacids ¢ invest
‘fﬂgo&lgggaﬁ%g
¢e caferns concremas en o contexto de las disponcones del presente docu-
mento.

39. Alimewcs. Al formular poliucas y otangruat«! alos
slimentos, los gobiernos deben ey e curst Is necendad de seguridad
§9li§—ﬂ§:§«.nlt§%

io posible, adopur las sormas ddl Codex Alimentarius de Is o._llnun.o

de las Neciones Usidas pars ls g- ls Alimentacion y 9‘:
mcida Mundial de Is Salud o, goﬂ!ét:ﬁos
ternacionales de girﬁ}uﬁ&g manteaer. for
mular o mejorar las medidas de segundad alimentarias, incluidos, enire
otras coms, los cntenios de segundad, las normas alimentanas y 103 requis-




{0 Co-operate 10 umprove the condinons usder which cxeatial goods
mod’eu:omammm-mmadm Such
co-operauon could inchude jouat procurement of cxseatial goods, exchange
of informavon on diffcrent procurement possbilities and agrecmeats oa
repossl product speciicatrons.

44, Governeents should develop or wreagihen informesion kiaks

;emmw“mmﬂdud-ﬂm

20. Agmua. En ¢l marco de los objetivos y propdeitos enunciados para o
Decesio iswruacions! del Agas Pousbile y del Sessamisnto Ambiental. los
gobicrnos deben formular, santener, o fortalecer politicas ascionsies pars
mejorar o abastecimiento, la distribucide y In calidad del agua potabic.
Debe prestarss b debids aencidn 3 is dacside de 108 siveles apropiados de
savicios. calidad y wcnologia. ls secesidad de costar con grogrames ds
educacide ¥ is importancia de Ls participecida ¢e is comusidad.

4l. Productos farmaeciusicos. Los gobicrsos deben eiaborar o mastener

sormes 'y disponcones sdecundes y sisiemas de regiamentacién SVODIs-

dos pars ssepwar i3 calidad y o wee adecmado de los productos farmaciuei-
cos madiame politicas aacionsies integrades 8 metris de Medicamentos
que pusden comsiderar, catre oUSs cous. Is sdquisicida, 1s distribucida, la
produccida, ios mecanismos ds concaide de cencise, los sissemes de ine-
Mthamu—mmu

alentarse of wo del Sissemns de Is Orgasizacitén Mundinl de s Selwd de cer-
dicacién sobre ls calidad de preducies farwecinticos qus 308 objeto de
comaercio isteraacional y de owres sisevaas interascionsies de informacida
sobre producios farmacéuticos. Se debe s sdopur ambién, segaw. procada,
medides pars fomentar ¢l w0 de los medicamentos con sus denominacio-
A0S Comutes inieTnacionsics. sprovechasdo I labor resiizads por s Orge-
aizscibn Muadial de |a Selud.

42. Ademds de les eaferns prioritarins indicadas sugve, los golievnos
debmn adoptar las medidas qus proceds e eums esferes, come ls de i0s nis-
' guicidas ¥ les sustancias quimicas, con respecio, cusndo groceda, § %8 S0,
' produccidn y slmacaamicnto, habids cuemes de la informacidn pertineme
. 60 massris de siud y medio embicats qus los gebiernes €15j88 PrOPOrcio-
, aar 8 los fabricasies ¢ incluir en o romisde de los productos.
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45, Gove aould work w» that the qualsty of prodecs,
aad mformation relatiag 10 sch prodacty, does not vary from cowacry w0
country i & way that would have devmental effects on coasemen.

4. Governments shouid work 1 casere that policies and messwres for
CORINIET DIOMCTHIOR ¢ eapiementsd with due regard 10 therr not becom-
g barners 10 mecrRaboasl trade. 30d that they are conmstent wrth inter.
aationsl trade obligations.

IV. COOPERACION INTERNACIONAL
43, Los gobiarncs deben ocuparae, SIPUCialense €8 Ul COMEXIO 190~
aal o sulsepenal, de:
&) Esablecsr, cxaminer, mastener o formiscey, segian proceda, los me-
canimnos pars ¢l imsercambio de informacide relative 3 politicas y medidas
sucicasies en |8 esfars ds Is provctidn del commemidor:

8 Caspmar ¢ siesnir is cosperaciéa en ls splicacién de Las politicas de
promocide del consumidor Pers conmguir mejores resuitados en ¢ merco
de ios recursos exisssams. Como cjemples ds e8¢ 1ipo de cooperacits po-
drian cinars a calsboracién en of esableciminnto o wtilizacion conjusts dé
insmincienes ¢¢ anesye, procediniensss comumnes d¢ €RENYO, INMEYCEmbIo
de wformaciée da imavris pars o consumidor y de programes de educy-
cida, progames conjuntos de capucitacién y preparacidéa conpunts ds ro-
slamantacioner

& Cospersr pars mejovar les condicionss en que o8 Producios esancis-
les 38 ofremm & los consemiderss, prastando ls debids saemcide 8 los pre-
cies v 3 is caliciad. Eaere los formes que padria revestir ess coopenacide b-
goran s sdquisiciée conjunts de producios esenciales, ¢of insercambie de
ik b sobre les ditu ialidedes de adcuisicion v la i4
ds acusndes sobve especifcacienss rgionaies pers los producios.

44, Las gobiarnce deben desusrollar ¢ estrechar fos vinculos ds infor-
macidn en relecién con los preducass qus has sido prokibidos, retirados o
semetidos 3 remriccionss rigurosss, s fin de que los paises importadores
pusdan Wemer precaucionss sdecusdes csaws los efcios nocivas ds wos
producios.

43, Las gobiarncs debea veler por qus b calidad de los producios y s
mnformacita reintive & los groducies oo varie de us puis 3 o0 d¢ menerd
que pusds weer clacios purjediciaics pars les consumidores.

46. Los gobiernes debon exforzans en qus iss politicas y les medidas

" relativas s I prowocion det consumider s sgliquen de aners qus e %

conviertaa e basreres pars o comercie iswermecionsl y seas compatibles
mumum—m
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1990/85. .Consumer protection
Y- I'::Dnm:c !nd SQ:J'!] cnnncil'

Recalling General Assembly resolutiom 39/248 of 9 April 1985, in which the
Assembly adopted guidelines for consumer protection,

Recalling alac Bconmomic and Social Council resolution 1988/61 of 27 July 1988,
in which Governments vere urged to implement guidelines for consumer protection and
the Secretary-General was requested to provide assistance to Governments ia that
reqgard,

Hoting with satisfaction the recommendations of the United Nations Regional
Seminar on Consumer Protection for Asia and the Pacific., held at the headquarters
of the Economic and Social Comm.ssion for Asia and the Pacific from 19 to
22 June 1990, 51/ o

Axare that the meed for assistance in the area of consumer protection,
particularly in developing countries, still remains great,

Recognizing the role of non-governmental orgamizations io promoting the
implementation of “he guidelines and the growing cwareness by the private sector of
the benefits of conswmer policies,

Notiny the efforts currently being undertaken within the United Nations system
in prooting the implementation of the guidelines on consumer protection,

1. Commends the Secrctary-ccnorgl for his report on consumer protectionm,
prepared pursuant to Council resolution 1988/61; 54/

2. Urges all Governments to continue thelr effocts to implement the
guidelines for consumer protection and establish appropri~te means to co-ordinate
policies and programes for consumer protectionm:

3. Encourageg Goveraments to collaborate, as appropriate, in joint efforts
for the protection of coosumers, including the development of product safety
standards and testing procedures, and in the exchange of informatioa and advigory
services; '

4. Bequests the Secretary-Gemeral, in co-operation with the development .
funds and programmes of the United Nations, the regional commissions and other
relevant bodies and agencies of the United Naetions system, to continue to provide
assistance to Govermments, in particular those of developing countries and other
interested countries, in implemanting the guidelines on consumer protection, and to
develop 8 programme of actionm for the nuxt five years oan the implemeantation of the
guidelines; such & programme, to be reviewed on the occasion of the tenth
anniversary of the adoption of the guidelines, should be implemented subject to the
availability of extrabudgetary resources and should imvolve specific activities
such as the coavening of regional seminars and follow-up activities, a survey of
congumer protection measures undertaken within the framework of the guldelines for
consumer protection, the provision of advisory services to Governmests, in
particular those of developing countr'es, at their request, and the elaboration of
specific quidelines in arnas of emerging concern:;

S. Algo gequagts the Secratary-General to report to the ELcomomic and Socisl
Council st its second reqular session of 1992 on the implementation of the present
resolution.

31/ £/1990/76/Ads.1, anpex.
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COMITE DE IOCU PARA PRUEBAS DE CALIDAD
EN AMERICA LATINA Y EL CARIBE ARREX III

Considerando: - Que las pruebas comparativas de calidad son
un instrumento indispensable para el
desarrollo econdmico, el mejoramiento de
la calidad de vida y la proteccidén de los
consumidores. -

La necesidad de establecer canales de
colaboracién y coordinacidon entre 1las
organizaciones de consumidores de 1la
Regidn que trabajan en esta area, asi como
entre estas y las organizaciones de
consumidores de otros continentes.

Los abajo firmantes coinciden en la necesidad de constituir
un Comité de IOCU para pruebas de calidad en América Latina
y el Caribe :

Los objetivos principales de este Comité seréin:

- Fomentar el desarrollo de las pruebas de
calidad en América Latina y el Caribe,
atendiendo principalmente la necesidad de
fortalecer el trabajo de las organizaciones
privadas de consumidores.

- Propiciar la colaboracién de organizaciones de
consumidores europeas para la realizacién y/o
reproduccién de pruebas de calidad de productos
que sean de interés para paises de América Latina
y el cCaribe.

- Propiciar que miembros de organizaciones
de consumidores de 1la Regibén puedan
realizar pasantfas en laboratorios y
dependencias técnicas de organizaciones o
entidades del continente o fuera del mismo.

-Eegtimular el intercambio de experiencias e
informacién entre las organizaciones de 1la
Regidn mediante publicaciones periddicas y
otras actividades que se consideren

OO SUReS v
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