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Chamber of el:ectron,ic c:ommerce in 
V;e:ne,zue:l,a 

,;' 

' .::011':. " . . . • . '. ' '. . ·'."""-::·;: 

Objec1W:'' .Pt'qmote J:-:'corpmerce in Venezuela. 
£ ··,-.{,' 

• Founded~lA;'":~w.,ne 1999 • 

• Groups r;:ntn:~s.fM'~6£~0. ente~j;>rises re1ated yvhit I. T., 
Telecom, C<1(11111erc.ej 6:ankiri'.g; .. and 25 .JndJyiquals. 

• Has developed its ... Web"' S'ife as pr9di.1ctor if 
information in related topics to E-commerc.e:. · 

' .· .·'' 
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Web S,ite: -www.ca.vec;o.m-e.org.ve 
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Camara Venezolana 
de Comercio Electronico 

Caraoos, 9/"10/2000 

"E-business 
implementation" 
y "C-quential" 

son las dos 
nuevas lfneas 
de negociode 
e-business de 

AOL 

.·.·······!Arihlr·L'.Litt:le· 

Noticias ·· 

• lnformix establece dos compafiias con 
operaoiones independien!es 
[7110/2000] 

~El reto de Arachnida Web Factory y 
· 'contenido lnteligente se llama 

Vitali ca.com 
[6110/2000] 

•Nelson Belfort: un creador que se march6· 
[2819/2000] 

• M&B Solution lanza software para mudar 
procesos de las empresastradicionales a la 
Red 
[7110/2000] 

• Mediatech.com la nueva manera de acceder 
al mundo multimedia 
[2110/2000] 

•Las empresas de seguros, otro negocio que 
pro I if era en Internet 
[2619/2000) 

• First Tuesday 
[3110/2000) 

_ 8ac:iia !.!o•9\JerPot~gal . 
i La jornada emprendida 
! hace mas de un ano por 
: Cavecom·e y Venamcham 
puede ver muy pronto sus 
frutos, ya que el 
anteproyecto denominado 
"Ley de Mensajes de Datosy, 
de Firmas Electronic•s'' ha 
sido incluido como p•rte de 
los inslrumentos legales que 
deberan ser aprobados por 
el Presidente de la 
Republica, H virtud de las 
facultades que le 
concederla la Ley 
Habilitante. 

~ 
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cavecom-

Even.ts.: 

In June 2009'i c~avecom-e prepared its first event on 
E-commerce ·with .more than 3000 visitors, 36 lectures, 40 
expositors. · 

cavecom-e is·organizing its next.·event q.n,/)Y{le 2001 with 
the presence of imp0Ptant int~nqational per$.q;r1s. 
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Legal Framew,ork in Venezuela 

• cavecom-e conscious of lacking of a legal framework in 
Venezuela pr9mqted. events to, discuss legal issues 
producing thr€ book:'·· .. "legaJ Aspects of Electronic 
Commerce in Ve:nezuela" 

,~;::·~r~'~j:·';' . --

• A legal grOlJp;. yvas produc~,d and has ,, .. 6:~:~r) leadering 
discussions on a J~g.i1J"'J~.ii;lmew9rk& in the,f'<[asf year and 
now with Venancham.'s E:eommerce c·ca_rrunittee has 
promoted the legalfrarl)ej/rwork :;and .. it, is working now 
jointly with Minister of Science ·and Technotq:~lY to have 
the law approved this year. . .. 
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cavecom-
''Law on data Messages and Electronic 

Objective: 

46 Articles 

S - t ,, .1gna ures 

.. Est9bJist')es the Juridical foundations in 
,,_)fK> ,· · . , ···':'",.: 

i 6:·veriezuela f0r the. legal recognition of 
ele:etronic do~uments and electronic . -~~~ . . . . ? . 

;;.~ 1~:ignatu res. · 

Main Issues. 
~ ·i 

•Juridical validity of data miessages by ap:[:Jl·iqation of 
functional equivalence principle. 

•Juridical acceptance of electrorfic signatures .. · 
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cavecom-

''Law on data Messages and Electronic 
S•, t ,, ( t ) 19,na. ures · con • 

Main Issue
1

s. .;~:::,"r '"°' 
,:t~J•.; {v"r :, ' ~__..:-,' ;; 

•Creatiol), df certification ':a.~thorities "Superintendencia 
de Servicios·~ d~~~~~Certificaci6~~;·:Electr6nicaf/ ad script to the 
Ministery co·rrfpetent in InfoVb)atton Techo.cfl9gy. 

•Esta b Ii sh es the''!:i€?t."F}f<:.ru I es tor' pro vi d ets 'okce rti fi cation 
service and the content of electronic certificates. 

. t~ . 
. ,_,, 
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cavecom-
''Law on data Messages and Electronic 

Signatures'' 

P,rocess Issued: 

It does not regulate E-commerce 
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Co.nnectivity and Access. 

Telecom Networks are the basic of electronic 
commerce 

Infrastructut::e is~,fneeded do._mestlcalJy and international 
J¥~'.:' '/ t ,. • 

Venezuela's Indicators. ,.>:'. 

• Investme,n'tf:f~ Telecomm~;ications , 
From 1996 ·':~:-~-:t9;98 investments ln teJeconTmunications 
represented o .. 7Z0/cr····;of Glf?:. i"2fh in th·e·· --:Word with a 
higher proportion than :qevelc>ped cou·ntri.es like USA 
(0. 72), Italy (0.38}1 .. Ja.pan (0 .. 45}1 f;ralice (0~·.-.~:.6), Mexico 
(0.30) ' <· ·. 
Source: International Institute for Management Deveiopment (IMD) 
2000 -

• Investments for 2000 US$ 1.2 Billions. 
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cavecom-
Indicators (cont.) 

•Population: 23. 7 Millions inhabitants. 
•Active Population: 12.2 Millions 
•Total Teleg;hon~: .'. 12°/o (28 MillLons) 

;j/·:· . . 

•Telederisity ;J:;·;·. 

•Total Mobile',,_f:eledensity l 9°/o ( 4 Millions) 
•Total Telecom Qperators 124 >'c · 

•(not including radio~;(:tQ.fJ open TV) ... 
'.,,.'' ,.·: .. ··,·: . ' ., 

•Basic services undeF 
Nov.27'00 
•Mobile operators 

limited co-ncurr:~ncy 

5 

•Internet users less than 3°/o.,of population. i • 

•Number of computers: 1.000.000 

until 
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Indicators (cont.) 

• ISP'S 19 but market concentration is 95°/o on 3. 

• Due to opening of telecommunication access barriers 
begin to decline since,: . 

• Plane"l'tariff during nights arid weekends is now 
offered. ,, · . 
• High sr;H~·~a internet o~at,ions (XDSL, .~ablemodems, 
Fiber oPtJ~?, LMDS}. 'j!. . . .·•· . .··•···• 
• sate I 1 ite"'.'o''.pti.;qJ:J? .. :.~,Pir:ect·p,c·,. IPVSA~t·:etc)~ 

, . };,.t:rt-~i.~;~::~'t'1:~.::~~·::;.·~·~.:;~~- . .-r··. ,, , , . , ,. 

• Mobile . Interh·et wltb.;i.:,uWAP (wireless advance 
protocol} 0-~with trend~::~to · m:~,ss;ify se.r:vice::~::9ue to the 
convergence stream .. mobile . comrl;i·~.nications 
and internet.'. ~~!!!!!!!!!!!!!!!·~··,.!!!!r ~~~!!!!!!!!!!!!!!!~ 

• 3G services. . .. , .. .,_~--
I ~ ······~· 
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Service Provider's 

,-''' 

•IP-VPN 

•E-commerce ~-~ 

•Security and others .- f . 

(f 
•Latin America ISP investment US$ 730 Millions 

cavecom-e 
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Content and Ap.plications 

• Explosion of dot.com companies. 

• B2C - B2~t·shJft·(investo,rdriven)." 

• Online E-cbrp,~rr1erce incubator growth. 

• B2B Market growth up to US'$ 600 "'Billions in Latin 
America for year··2004.~ 

'°'./"" 

• Venezuela figures: US$ 4 Millions year 20Q'O 
US,$348 :Millions year 2.Q,04 

"'• ' :/: .' •'"' ... -. 

• Important players on the picture like ~: AAOL.coM 

\I> ,Starmedia besides dom~stic dot.com-' companies. 
. . 
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How Latin Americans behave on 
E-com,merce? 

• 62°/o buy fr9m familiar (welt known names). 
,,";,' , ' ; 

• 48°/9 do. not buy on line. 
,:~' i' "' 

• 40°/a are/very concernecL about security. 

Distribution of~;,E~commerce 
~ 77°/o foreign $.PE;flding 

p; 

~ 23°/o domestic 
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Keyplayers in digital market place in 
Venezuela 

Aspect to be. copsidered 
,, "'""'''"'.. 

"' 
• TechnologJ.~als::-,. 

··'t~·· '·· 

• Human:f:R.esouJ;;tfes . 
.. ':::~~'.'' 

• Financial Res'burces. 

Key Player~ 

,;!< 

• Telecom and IT cor}lpa,mTes w,i~h~ Jrn~proved·-~oJfers due to 
complete deregulation ~of the rTiar.ket in Nov~~rpber 2000 
and approval of new Telecom Law ~-to< promote 
investments. 

• Technological offer for interactive terminals at a low 
cost. 
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cavecom-
Keyplaye:rs in. digital market place in 

. . .. . 

V'ene"z,uela (cont.) 

• Government as an important user. 
~ Decree 825 of use on the internet in the official 
Sector •·i~'· 

. ' ~ • i'i.i!\' ... _:-·, > ~ v • 

~J+~;; <' ' ,;/ .. ' ,' 

~· Sµp~,ort };)f the· government to massify internet 
pen etrati Cllil'~1 

·· · 
. - -, ,-"7' ~ 

I;•'.';' 

• Qualified\~~~~ical andftn~l}lcial people:Q9J9g into 
portal and got~~P'1J!Jl~t~.~9~wpanJ~?· . .··; ' · .. 

' - 0 ' '• ' • .:j,._, '. ··'"' "> - ' - ~- ' "" ' •l 

• Financial :~~~~i:es gQ~ng~i"h€d~w:eP bas~.d.t~~JJ$actions 
and more cori:fi.dence;,Jf,.~fElectri'.0:1.1Jc:'signatur·es and 
data messages" ·>faw is ap-j:>roved. .. 

• Media and entertainmenttrend to use internet. 

• Education. 

• Venture capitalists creating incubators companies . 
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ConcJusJons 

• Venezuela's different actors are moving into the digital 
economy with the help of public and private sector. 

• cavecom-~ will continue its objective to create 
adequate .scenarios, so people can show its products and 
services on E-cg,mmerce and>promote awareness ·. 
(event schedulefor June 2001) · · .. 

• Private and public sector will continue to.·: ccJmplete the 
objective of having ';the:· E-corpmerce law in Je_ss than 30 
days. 

• All actors will work hard in order that Vene,zuela can 
provide the juridical secu

1

rity and the ._ .. ::·~·.s:dtial and 
economical conditions so Venezuela can· ·have the 
adequate environment t<? .:·/develop. National and 
International commerce interchange in this digital era, 
through electronic commerce . 
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