G @ | TOGETHER

!{’\N i D/? L&y

=S~ vears | for a sustainable future
OCCASION

This publication has been made available to the public on the occasion of the 50" anniversary of the
United Nations Industrial Development Organisation.

’-.
Sy
B QNIDQI
s 77

vears | for a sustainable future

DISCLAIMER

This document has been produced without formal United Nations editing. The designations
employed and the presentation of the material in this document do not imply the expression of any
opinion whatsoever on the part of the Secretariat of the United Nations Industrial Development
Organization (UNIDO) concerning the legal status of any country, territory, city or area or of its
authorities, or concerning the delimitation of its frontiers or boundaries, or its economic system or
degree of development. Designations such as “developed”, “industrialized” and “developing” are
intended for statistical convenience and do not necessarily express a judgment about the stage
reached by a particular country or area in the development process. Mention of firm names or
commercial products does not constitute an endorsement by UNIDO.

FAIR USE POLICY
Any part of this publication may be quoted and referenced for educational and research purposes
without additional permission from UNIDO. However, those who make use of quoting and
referencing this publication are requested to follow the Fair Use Policy of giving due credit to
UNIDO.
CONTACT

Please contact publications@unido.org for further information concerning UNIDO publications.

For more information about UNIDO, please visit us at www.unido.org

UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION
Vienna International Centre, P.O. Box 300, 1400 Vienna, Austria

Tel: (+43-1) 26026-0 * www.unido.org * unido@unido.org


mailto:publications@unido.org
http://www.unido.org/

latin american newsletters
conferences

the Internet In

latin america:
investigating the boom

11 and 12 October 2000
The Conference Forum, London E1 8DX, England

identifying the key players in venezuela’s
digital marketplace

paper presented by:

maritza escalona
vice-president, cavecom-e



The Internet in Latin America

ng thé key players in
Venezuela S dlgltal marketplace_‘

Identlfy i ;‘ .

" Maritza Escalona
Vice-President
mescalona@convergence.com.ve

cavecom-e |



cavecom-e %

I R R U R e O e R SRS A R R TR

Chamber of electronic commerce in
Venezuela

-ent nses rel'atedﬂwhlt I.T.,
nklng‘“ ) ndﬁ 25 mdnwduals

e Has developed |ts Web Slteas productor if
information in related topics to E-commerce.

Telecom C ; _mmerce
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“E-business
implementation’
y “C-quential”
son las dos
cavecom-o

Camara Venezolana nuevas lineas
de Comercio Electronico de negOCiOde
Caracas, 94102000 e-bUSineSS de
ADL
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» Agenda

~-Noticias -

Miembros

¥ Informix establece dos compafiias con
¥ Noticias g operaciones independientes
> . [7#10/2000]
¥ Atticuios .- - B % El reto de Arachnida Web Factory y
" "Conterido Inteligente se llama
Vitalica.com
[641042000]

¥ Scbre cavecom-¢
» Wiembros

» Comité Ejecutive
¥ Grupos Yirtuales Cavecom-e

v?_lnvemigacién Y. B268 > Nelson Belfort: un creader que se marché-
U\ Desarrollo - & [28/m:2000]

® Cortactos :

‘» Comentarios Nacionales

® Blsquedas : » M&B Solition lanza software para mudar
r—— icionzles ol
’ Termines legales Ipé;:aodc:esos de las empresas tradicionzles a la
[A-Re R [7/10/2000)
: * Mediztech.com la nueva manera de acceder
al mundo multi mediz
[2/10/2000]
* Las empresas de seguros, otro negocic que
prolifera en Internet
[26/842000)

Envienos sus

e mrdAvian v ied sl

Octuhre

¥ First Tuesday
[3/10/2000]
acia un cuerpe lega
La jornada emprendida
hace mis de un afio por
{Cavecom-e y Venamcham
puede ver muy pronto sus
frutos, ya que el
anteproyecto denominado
“Ley de Mensajes de Datos y.
de Firmas Electrdnicas” ha
sido incluida como parte de !
los instrumentos legales que .
deberan ser aprobados por
(el Presidente de la
Repiblica, en viftud de las
facultades que le
concederia la Ley
‘Habilitante,

trabajadores de Internet
{pueden lograr pagquetes
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Events:

In June 2000 c*’ai}éébm-e p'l?ei:fared its first event on
E-commerce W|th more than 3000 v1sntors 36 lectures, 40
expositors. -~

cavecom-e is organlzlng its next event on June 2001 with
the presence of |mpo“*~*f?ant |nt ”natlonal persons
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Legal Framework in Venezuela

e cavecom-e conscious of lacking of a legal framework in

| Venezuela promoted events to discuss legal issues

producing the book: “Legal Aspects of Electronic

e A legal group @was produced and has been leadering

legal fr G > “fast year and
ommerce committee has
promoted the Iegalframe“i@work and it is ‘working now

now with Venan:cnams %ae%E-

jointly with Minister of Science and Technology to have
the law approved this year. | - |
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“Law on data Messages and Electronic
Signatures”

stablls%,es the juridical foundations in
#Venezuela for the legal recognition of
_electronic  d “""é{uments and electronic
|,g'natures | '

Objective:

46 Articles

Main Issues.

eJuridical valldlty of data messages by appllcatlon of
functional equnvalence principle.

eJuridical acceptance of ,eleqprin*lc signatures.




“Law on data Messages and Electronic
Signatures” (cont.)

Main Issues_.

T

eEstabl |shesﬁthe _rules or;’"p rowders "ofﬁf’c"e rtification
service and the Acon ent of""eﬂe | o»nlc certlﬂcates

S wgg
cavecom-e ||
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“Law on data Messages and Electronic
Signatures”

Process Issued:

E-Commerce

It does not regulate E-commerce

cavecom-e |}

elopment
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Connectivity and Access.

Telecom Networks are the basic of electronic
commerce

Infrastructure |s needed domestlcally and international

Venezuela s Inzdflcators.

® Investmen (s ln?ﬁTeIecomm inications -
From 1996 --1998 investments in telecommunlcatlons
represented 0.72% of GIP 12th in the word with a
higher proportion than developed countnes like USA
(0.72), Italy (0. 38), Japan (O 45), France (O 36), Mexico
(0.30)

Source: International Instltute for Management Development (IMD)
2000 :

e Investments for 2000 US$ 12 Billions.
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Indicators (cont.)

ePopulation: 23.7 Millions inhabitants.
eActive Populatlon 12.2 Millions
eTotal Tele{%;h‘one 12% (28 Millions)

cTeIedenSIty
eTotal Mobile: teleden5|ty 9% (4 Ml”lOﬂS)

eTotal Telecom Operators 124
o(not |nclud|ng radlo and open TV)

eBasic servrces under | Ilmlted concurrency until
Nov.27°00 . .o w® o Sheaees o

eMobile operators 5

oInternet users Iess than 3% of popula‘uon

eNumber of computers: 1.000.000
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Indicators (cont.)
e ISP'S 19 but market concentration is 95% on 3.

* Due to opening of telecommunlcatlon access barriers
begin to decline since:

e Plane, a'rlff durmg nlghts and weekends is now
offered. . .~

e High sp ”eff“d mternet options (XDSL cablemodems
Fiber O‘tlcs,*LMDS) | '
e Satellite op '

e 3G services.
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Service Provider’s
ISP shift's away from access and go into other value
added services complementing offer into.
oIP Telethe;‘?%y |
«Web Hosting .
oWeb Site sugn .
oFOP
eIP-VPN

eSecurity and others

eLatin America ISP mvestment US$ 730 Mllllons
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Content and Applications

» Explosion of dot.com companies.
o B2C - BZBa»shlft (lnvestor drlven)
e Online E- commerce mcubator growth. -

e B2B Market growth up to US$ 600 lllllons in Latin
America for year 2004 ,

e Venezuela ﬂgures US$ 4 Mllhons year 2000
- US$ 348 M|II|ons year 2004

e Important players on the picture like SUOL i 4AOL.COM
P Starmedia besides domestic dot.com companies.




How Latin Americans behave on
E-commerce?

° 62% buy from famlllar (well known names).

* 48% do not buy on Ime

e 40% are “"‘}ery concerned about securlty

Dlstrlbutlon of E commerce
— 77% foreign spendlng
— 23% domestlc

cavecom-e |
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Keyplayers in digital market place in
Venezuela
Aspect to be co{;ﬁgﬁgsidered_

® Technologzgg I

e Human‘Resources.

e Financial R

Key Players

e Telecom and, T ‘comp’a;, es wi hi Jmproved foers due to
complete deregula’t:on of the market in November 2000
and approval of new Telecom Law to - promote

mvestments

° Technologlcal offer for mteractwe terminals at a low
cost.
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Keyplayers in dlgltal market place in
Venezuela (cont.)

e Government as an important user.

—> Decree 825 of use on the internet in the official
sector. .~

idence if ! ,Iect omc S|gnatures and
data messages” law |s approved e

e Media and entertamment trend to use mternet
e Education. -

e \Venture capitalists creating incubators companies.
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Conclusions

» VVenezuela’s different actors are moving into the digital
economy with the;;g;;,help of public and private sector.

» cavecom-e Wwill continue its objective to create
adequate scenarlos SO people can show |ts products and

days

e All actors wnll work hard m order that Venezuela can
provide the Jurldlcal security and the socual and
economical conditions so Venezuela can ‘have the
adequate environment t develop National and
International commerce lnterchange in this digital era,
through electronic commerce.
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