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Supply of Selected Products to die Tourism Industry in the Caribbean Region. Project 

XP/CA R/96/082 

PROJECT OBJECTIVES 

To identify market opportunities and to promote new investments in industries which 

supply the needs of the tourism sector in the Caribbean Basin and to implement a 

program of assistance to these industries, with a view to improving the quality and 

competitiveness of selected products and to foster regional trade and cooperation. The 

targeted sectors of industries included: food processing, textiles and garments, leather, 

paper, furniture and wood, chemical, personal care, plastic, handicrafts and pottery 

products. 

DURATION AND DEVELOPMENT OF ffiE PROJECT 
-· . - - ~ 

The mission started the 3 of June, with the final preparation of the methodology for the 

survey to be carried out by the national experts and ended in the first phase, with the 

submission of this report, November 21, 1996 

CONCLUSIONS AND RECOMMENDATIONS 

The scope of the project aims to include, in its final results, the big Caribbean Basin that 

includes the 32 island Caribbean countries, plus Mexico, Belize, all the Central American 

countries and Panama, Colombia and Venezuela. 

Tourism activity in the Caribbean is one of the pillars of the economy and one of the 

main generators of foreign exchange for the countries of the region. The tourism in the 

Caribbean Basin is composed of two sectors: stopover tourists, which in 1992 were 

around 12 million and the cruise visitors, which according to the Caribbean Tourist 
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Organization were 7.9 million passenger visits m 1994. Each one of these two sectors, 

even though they require the supply of similar goods for its daily operation, the form of 

acquisition, distribution and supply is different. 

Tourist expenditures in food and beverage are between 6 and l 3%, entertainment around 

9% and other expenditures as maintenance, cleaning and toiletry and textile products are 

between 5 to 7%. 

An estimated tourist income, in the countries of the Caribbean Basin, of 8 billion US 

dollars, permits us to estimate that 640 million dollars per year are spent in food and 

beverages, and 720 million in handicrafts and assorted products. This is the total market 

for the 42 countries, in the tourist spots located in the region. (For Mexico only includes 

Cancun and Cozumel and for the Central American countries and Colombia. the tourist 

places in the Caribbean). 

With the exception of some hotel chains, which operate according to the rules established 

by its headquarters, the rest buys its inputs in the local market, using the local distributors 

that supply the national or imported products, through the same channels used to supply 

the medium and upper classes of each of the countries. 

The Project aims to promote new investments m the region, and at the same time 

promoting technical assistance, transfer of technology, joint ventures, with already 

existing firms, strategic alliances and the organization of international fora of 

entrepreneurs of the region, to promote and facilitate regional sourcing of finished and 

intermediate goods for the tourism industry and its suppliers, as well as those consumed 

by the rest of the population. 

The national studies revealed that to promote international trade among the countries of 

the Caribbean Basin it is necessary to have good ports and transportation infrastructure, 

efficient highways, improve the skill of the labor force and the development of regional 

trading companies. 
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The main...J!.mposals of the study are: 

I.- For the group of industries that were selected for the first phase of the study, 

which depend more from the domestic market than from the tourism market, according 

to the results of the four national studies realized, the proposal consists on organize 

regional seminars that will help them to increase their efficiency and competitiveness. 

These sectors are: Meat industries; dairy industries; processed and grinder of cereals; 

bakery products; com processed products; repair of furniture; printing shops, publishing 

companies and related industries; pottery and tiles, and tobacco products. The objectives 

of the seminars will be to improve the quality of the products, promote technical 

alliances, promote the establishment of associations of producers, developing common 

standards, and foster design and technological centers. 

2.- Include in phase 2 of The Project only the following products: canned and preserved 

foods; chocolate and candy manufacturing; garments and manufactured textile products, 

such as: bed linens, tablecloths, napkins, towels and similar products); rubber and plastic 

shoes; packaging activities; furniture manufacturing; production of cellulose and paper 

products. janitorial type products; paints and coatings; personal care products, plastic 

products and the main products required to outfit new hotels and refurbish existing ones. 

Additionally it is convenient to include the main manufactured inputs for these 

industries, with the exception of the products mentioned in paragraph 5 below. 

3.- The possibilities to supply the cruise ship industry, with the products proposed in the 

previous paragraph, also will form part of the phase two of The Project, remembering that 

it is necessary to use different approaches of sales and marketing. 

4.- Include in the analysis of phase 2 of The Project the possibilities to use the already 

existing trading companies and wholesalers, to promote trade among the countries of the 

Caribbean Basin. This has been suggested, as a more efficient and fast form to operate. 

They will have to be approached, in order to make them part of The Project, obtain their 

participation in the development of the specific projects as shareholders and/or with long 

term contracts of acquisitions. 
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5.- Eliminate from The Project the following activities, for the low percentage of the 

demand that tourism activities represents: beverages, alcoholic and non alcoholic; leather 

products; leather shoes; edible oil and greases; sawmill products; sugar; textile products 

of hard fibers; textile products of soft fibers; knitted products; carpets. Also eliminate 

the inputs to produce them. 

6.- Promote the formation of clusters of small and medium industries, in some of the 

countries of the region, to produce for their domestic market as well as to supply other 

countries of the region. That could be the case of processed agricultural products, 

personal care products, paints and coatings, etc. 

7.- The association of Caribbean producers of specific products, could be achieved 

through the promotion of common standards and trademarks. This could be done without 

discontinuing the production of the trademarks already on the market. For this purpose 

it could be convenient to organize entrepreneurial meetings, for specific branches of 

industries. 

8.- Promote, with the governments of the countries of the region, the participation of the 

industries selected for the Phase 2 in the negotiations in CARICOM, as well as in the 

Central American Common Market, in order to facilitate the commercial exchange of 

these products. Additionally, for the same products, promote tariff reductions among the 

countries of the recently established Association of Caribbean countries. This would 

imply negotiations between CARICOM, the Central American Common Market and the 

Group of Colombia, Mexico and Venezuela. 

9.- For the second phase of the project is necessary to have the studies and cooperation 

of the World Tourism Organization; the Caribbean Tourism Organization; the Florida, 

Caribbean Cruise Association; and financial support to develop the projects from the 

International Financial Corporation of the World Bank and the Interamerican 

Development Bank. 
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1.01.- Tourism is one of the most important sectors of the economies of all countries in 

the Caribbean Basin and a major foreign exchange earner. Much work, 

therefore, must be done to promote linkages within the manufacturing industry 

and the tourism industry. 

l.02.- The growth and development of the tourism industry in the region and its 

expansion, in the foreseeable future, make it necessary to promote the 

establishment, improvement or the complementarity of industrial activities that 

supply the tourism industry. 

l.03.- The Project aims to include, in its final results, proposals to supply the big 

Caribbean Basin, that includes the 29 island Caribbean countries, plus Mexico, 

Belize, all the Central American countries and Panama, Colombia and 

Venezuela. 

l.04.- The tourism m the Caribbean Basin is composed of two sectors: stopover 

tourists, which in 1995 were around 14.2 million in the Caribbean Islands; 20.2 

million to Mexico; 2.5 million to Central America and Panama, and 1.9 million 

to Colombia and Venezuela. The cruise visitors, according to the Caribbean 

Tourism Organization, were 7.9 million passenger visits in 1994 to the 

Caribbean Island Countries and the ports of Cozumel and Cancun in Mexico. 

Each one of these two sectors, eventhough they require the supply of similar 

goods for its daily operation, the form of acquisition, distribution and supply is 

different. 

1.05.- In the case of the supply to the cruise ships, a study of the Florida-Caribbean 

Cruise Association established that, in 1995, there were 7. 9 million passenger 

visits to the Caribbean, and that a passenger on a 7 day cruise, with an industry 

average of 3.5 port destinations per cruise, would spend approximately US$434 

at ports during the trip. Of this figure 61 % corresponds to shopping, 13% to 



6 

food, and 7% in attractions, as the most important items. Shopping is mostly 

related with duty free sales, which are not relevant for locally manufactured 

products. If 7% is added to the last two items the shopping that is spent on 

locally manufactured products, a figure of US$ 980 million is obtained, as the 

actual expenditure of this type of tourism to the region. 

1.06.- In the case of hotels, according to a study realized by the Organization of 

American States together with the Government of Jamaica, using the input­

output table of 1977, with limited updating, from the value added in the tourism 

industry 50% is accommodation, 6% is food and beverages, 9% is 

entertainment, 7% is shopping and 38% are miscellaneous items. The World 

Tourism Organization recently finished a comprehensive study, together with the 

Central Bank of Dominican Republic, about the National accounts of tourism in 

that country. For the second phase of the Project it is necessary to have this 

document, as a reference for the goods consumed by the tourism industry. 

1.07.- From these figures it is possible to see that tourism expenditure on food and 

beverage is between 6 and 13%, entertainment around 9% and other expenditures 

such as maintenance, cleaning and toiletry and textile products are between 5 

to 7%. The tourism income, in 1995, for the Countries of the Caribbean Island 

Countries was 12.5 billion US dollars; 6.2 billion for Mexico: 1.5 billion for 

Central America, and 1.3 billion for Colombia and Venezuela. The total of 21. 5 

billion US dollars, allows us to estimate that I. 7 billion US dollars were spent 

on food and beverages, and 1. 9 billion on handicrafts and assorted products. 

This is the total market for the 39 countries, in the tourism spots located in the 

region 

1.08.- A tourist income in the countries of the Caribbean Basin, of 21.5 billion US 

dollars, permits to estimate that I. 7 billion dollars are spent in food and 

beverages, and 1.9 billion in handicrafts and assorted products. This is the total 

market for the 39 countries, in the tourist spots located in the region. 
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1.09.- With the exception of some hotel chains, that operates according to the rules 

established by its headquarters, the rest buys its inputs in the local market, using 

the local distributors that supplies the national or imported products, through the 

same channels used to supply the medium and upper classes of each of the 

countries. 

1.10. - The governments of the countries of the region are making efforts to increase 

the consumption of local products, taking into account the existence of a 

globalized and competitive economy. In some cases, local products (when they 

exist) lack quality and presentation, the design is inappropriate, the 

diversification is poor, the prices are higher than those imported, the delivery 

time is often exceeded, and there is hardly any complementary among the 

countries of the region. This latter situation is accentuated between the English­

speaking and the Spanish-speaking countries, as well as with the French­

speaking countries. 

1.11.- Increasing production and improving the quality of the products, according to 

market requirements, will not only serve the purpose of supplying the tourism 

industry, but also the local market, and increase the trade relations among the 

countries of the region. 

1.12.- With these basis UNIDO has launched the project "The Supply of Selected 

Products to the Tourism Industry in the Caribbean Region" (The Project), with 

the objectives of identifying and promoting new investments in industries that 

wiIJ supply the needs of the tourism industry in the Caribbean Basin and of 

implementing a program of assistance to the industry in order to improve the 

quality and competitiveness of selected products. Once the projects have been 

identified, project proposals will be prepared and presented to regional and 

international institutions for funding and implementation. 
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As a result of the study the sectors originally included in The Project, were classified in 

the following form: 

1.- Industries which already exist in some of the Caribbean countries, and their main 

buyers being their respective domestic markets, (the tourism activity only demands 

between 2 to 6% of their production): Meat industries; dairy industries; 

processed and grinder of cereals; bakery products; com processed products; edible 

oil and greases; sugar; beverages, alcoholic and non alcoholic; tobacco products; 

leather products; leather shoes; sawmill products; repair of furniture; printing 

shops, publishing companies and related industries; handicrafts; pottery and tiles, 

excluding building materials; textile products of hard fibers; textile products of 

soft fibers; knitted products; carpets. As a consequence also it is proposed not to 

include the inputs to produce them. What these industries may require is 

technical assistance to improve the quality of their products, promote technical 

alliances, induce the association of producers, develop common standards, and 

foster design and technological centers. In all these fields the support of UNIDO 

would be very helpful. 

2.- The sectors that are proposed to be included in the phase 2 of The Project are: 

canned and preserved foods; chocolate and candy manufacturing; garments and 

manufactured textile products, such as: bed linens, tablecloths, napkins, towels and 

similar products); rubber and plastic shoes; packaging activities; furniture 

manufacturing; production of cellulose and paper products. janitorial type 

products; paintings and coatings; personal care products, and plastic products. 

Additionally it is proposed to include the main manufactured inputs for these 

industries.(including bed linens, tablecloths, napkins, towels and similar products); 

packaging activities; janitorial type products; paintings and coatings; personal care 

products; plastic products; canned and preserved foods; chocolate and candy; 

rubber and plastic shoes; manufacture of cellulose and paper products. Also it is 

8 
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proposed to include the main manufactured inputs required to manufacture the 

above mentioned industries many of which are produced and can be supplied by 

Colombia, Mexico, Venezuela, Costa Rica, Cuba, Trinidad and Jamaica, to 

mention just some of them. That is the case of some petrochemical and chemical 

products, synthetic and artificial fibers, steel and aluminum. 

3.- Include in the analysis of phase 2 of the Project the establishment of trading 

companies or the possibility to use the already existing ones, to promote trade 

among the countries of the Caribbean Basin. 

4 - For the second phase of the project it is necessary to have the studies and 

cooperation of the World Tourism Organization; the Caribbean Tourism 

Organization; the Florida, Caribbean Cruise Association; and financial support to 

develop the projects from the International Financial Corporation of the World 

Bank and the Interamerican Development Bank. 

Structure of the Report 

In order to appraise the possibilities of industrial development for the four countries of 

the sample, the first Chapter presents a short summary of the macroeconomic situation 

for the period 1991-1995 and a forecast for 1996-2000. The second Chapter explains the 

development of the tourism industry, of the four countries, from 1991 to 1995 and a 

forecast for 1996 to 2000. The Chapter III presents an analysis of the target industries 

selected for the phase 1 of The Project. Conclusions and recommendations are the last 

part of this report. 
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~· 
MACROECONOMIC SITIJA TION OF BELIZE, CUBA, HONDURAS AND 

JAMAICA. 

A.-])n:_BELIZE_ECONOMY 

1.- The Belize economy (1991-1995} 

1.0 I Belize's development strategy is primarily private sector led, as this sector is the 

main vehicle for the production of goods and services. 

1.02 The country offers a near textbook case of a small, open economy. Foreign trade 

dominates the economy, as can be measured from its ratio of exports and of 

imports to Gross Domestic Product (GDP). During its early stages of 

development, Belize could be described as having an extractive economy that 

provided raw forest products and agricultural commodities to England. Early 

exports were logwood, mahogany, chicle (chewing gum) and bananas. As the 

population expanded, the production base increased --in fact, changed-- as forest 

products gave way to agricultural commodities (sugar, citrus concentrates, 

bananas) which are currently being exported in a semi-processed state. 

1.03 The Belize economy, which achieved extraordinarily high growth rates in the 

period 1986- 1990 (rising from 3.0% annual growth in 1986 to 13.2% and 10.3% 

in 1989 and I 990, respectively) began a downward trend in the period 1991 -

1995, averaging a 4.4% annual growth rate during that period, as against 8.92% 

over the previous five years. This decline in economical performance has been 

attributed to unfavorable external disturbances and local fiscal imbalances 

1.04 The economy of Belize (Table 1.1) continues being dependent on agriculture or 

on agricultural-related industries, although substantial remittances from Belizeans 
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living abroad (particularly in the United States of America) and from the British 

forces training in Belize are said to contribute close to l 0% of Belize ·s foreign 

exchange earnings. 

l.05 Agricultural production, including forestry and fishing, today accounts for 19.6% 

of GDP, but has seen its share reduced in relative terms over the past decade. The 

agricultural sector is dominated by the production of sugar, citrus and bananas, 

which among them contributed US $70 million in 1994. This figure is expected 

to rise in absolute terms over the next few years, as citrus production from young 

groves entering the productive stage increases. Agricultural exports also account 

for 85% of merchandise exports and 45% of total export earnings. 

1.06 The manufacturing sector produces 17% of GDP, but two-thirds of that is from 

sugar and citrus processing and another 20% from cigarette and beverage 

processmg. Garment production is the only significant non-agricultural 

manufacturing activity, accounting for about 6% of manufacturing value added. 

l.07 The construction industry, which was booming in the late 1980s and early 1990s, 

has experienced a considerable decrease from 8.3% of GDP in 1993 to 6.4% in 

1995. Import substitution activities have not really prospered, despite high levels 

of protection, including quantitative restrictions, licensing and investment 

incentives. 

1.08 "Services" accounts for about 56% of GDP, with trade, tourism, transport and 

communication making up close to 60% of that. Transport and communication 

has been one of the more rapidly growing sectors in recent years, increasing 

annually from 8. 7% of GDP in 1984 to 14.6% in 1993 and remaining constant at 

that level for the past three years. Tourism services have also been increasing, 

although the trend has been erratic, climbing from a low of 15.5% of GDP in 

I 984 to I 9.2% in 1990 and gradually falling to 17.9% in 1995. On the other 

hand, tourism has become big business in Belize in the 1990s and most industry 
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experts expect it to increase, particularly in the area of eco- and cultural tourism. 

1.09 Given the economic composition of the economy, most of the inputs into the 

productive sector are imported, along with consumer goods. These characteristics 

make the economy highly vulnerable to external shocks. Given this, the term 

.. imported inflation" would be the most appropriate term to describe this type of 

inflation. In spite of the above, however, official inflation has remained fairly 

low, averaging 2.5% per annum over the past decade. This situation is not 

expected to worsen in the medium term. (Table 1.1) 

2.- Belizean economy forecast (1996-2000L 

2.01 The Ministry of Economic Development (MED). in its drqft "National 

Development Strategy 1996-2000", notes that the slowdown of the economy in 

the 1990-1994 period was caused by a contraction of public investment, a sharp 

drop --by 20.5%-- in construction activity and the departure of the British Forces, 

whose expenditures traditionally contributed approximately 4% of GDP. An 

expansion in the tourism industry and a solid export performance were insufficient 

to offset the impact of these deficiencies, which worsened in the face of 

significant short-term debt repayments that became payable. 

2.02 The MED 's National Development Strategy identifies economic diversification 

as the main vehicle towards an improved economy. This will be accomplished 

through the development and marketing of new products, identifying and utilizing 

new ways of producing and marketing traditional products, identifying and 

penetrating new markets. The productive sector, made up of tourism, agriculture, 

manufacturing and extractive industries is expected to generate sufficient income 

to meet national needs, albeit with some improvement of its efficiencies and 

competitiveness. 

2.03 In tourism, Belize will continue its policy of promoting the country as an eco-
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tourist destination. In order to sustain this, it will continue fostering the link 

between environmental protection and tourism, to promote the development of 

archaeological sites and production of cultural artifacts. This will require 

investment expansion, marketing and improvement in the quality of services 

offered to visitors. 

2.04 In the area of agricultural production, Belize will continue providing support to 

sugar, citrus, bananas, while at the same time promoting efforts at diversification 

into other non-traditional commodities. Because of the liberalization of the 

economy by way of the removal of quotas, the reduction of the level of import 

duties in line with the commitments to the Caribbean Community (CARICOM), 

and the possibility of Belize's preferential export marketing arrangement eroding 

over time, agricultural (and other) productive enterprises must become more 

efficient. 

2.05 Manufacturing also faces strong challenges from an international liberalization 

trading regime, which would force Belize's small and fledgling manufacturing 

sector to become competitive. The garment industry, matches, arts and crafts, 

pepper sauces, jams and jellies, as well as batteries, paper products, flour, 

beverages, etc. are aware that their survival will depend on their efficiencies and 

how well they combat the problems of high energy costs, lack of/or expensive 

capital, a relatively unskilled labor force and quality control. 

2.06 Faced with an era characterized by global trade liberalization and an increasing 

emphasis on production efficiencies and competitiveness, Belize must now 

reorient its productive sector towards an export culture, that would simultaneously 

satisfy import substitution and export expansion, while meeting other objectives, 

such as job creation and foreign exchange earnings and savings. 

2.07 Government's National Development Strategy, 1996 - 2000 emphasizes a 

favorable macro-economic environment for accelerated economic growth that 
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promotes local and foreign investments. This will entail the re-establishment of 

the confidence of the private se_ctor through the improvement of the fiscal 

management of the public sector. The strategy will establish monetary policies 

that will contain the foreign reserve loss and maintain a stable exchange rate. 

Government will also seek physical infrastructural improvements to facilitate the 

role of the private and the community sectors 

2.08 Belize's medium to long-tenn developmen!_projects will de~nd to a l!me extent 

.!!.!!= 

a) Its macro-economic management performance 

b) The behavior of international commodity prices for its main export 

commodities 

c) The impact of international trade liberalization and of the preferential 

access arrangements governing citrus, bananas and sugar 

d) Its ability to attract and absorb increased external savings 

e) Its ability to attract and retain local and international investment 

f) Its ability to further develop its human resource base 

g) Its ability to deal with its environmental problems 

The medium-term outlook (1996 - 2000) is for the country to continue recording 

positive growth in the export sector, as the preferential marketing arrangements for 

sugar, citrus and bananas will most certainly continue for the next five years. It is not 

unreasonable, then, to anticipate GDP growth in the 5% per annum range over the next 

5 years. Projections beyond the ear 2000 will not be so favorable. 

2.09 While the population is expected to increase to around 250,000 by the year 

2000,GDP, at current market prices, is projected to rise consistently with the 

average increases over the past 10 years, which was estimated at I 0% per annum 

and per capita GDP at 8% per annum. 
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8.- THE CUBAN ECONOMY 

3.- Th~ Cuban economy (1991-199~ 

3.01.- In the 1991-1995 period the Cuban Economy had to face the consequences of the 

sharp and unexpected disappearance of the socialistic Europe, the disintegration 

of the USSR (in 1989 approximately 85% of the commercial exchange was 

accomplished with the USSR and other Eastern Europe countries. In 1991 the 

principal markets for the sugar, nickel and citric products were lost and the prices 

of these items descended significantly in these years). The situation was worsened 

by the economics measures, economic commercial and financial (economic 

blockade) imposed unilaterally by the United States against Cuba by three 

decades, what has caused that the country fell in one of the deepest economic 

crisis its history, known as "Special Period". 

3.02.- The country, during these years, carried out a economic strategy that allowed, in 

1994 and 1995, to stop the diminishing trend of the economy in the first year and 

to begin the recuperation from second. 

3.03.- To analyze the period 1991 - 1995 it has to be taken as reference for the main 

economic indicators the year 1989, that was the final year of stability in the 

external supplies. 

3.04.- Upon comparing 1993 with 1989, the following results are shown: 

- Fall of the GDP by 35%. 

- 77% decrease of the 77% in the total foreign trade. 

- Disequilibrium in the internal finances, that were expressed, fundamentally, in 

fiscal deficit and excess of monetary liquidity. (Table 1.2) 

3.05.- During the period 1990 - 1993 an Adjustment Program was applied and an 

Opening program to the foreign trade to administer the crisis, known as National 
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Emergency Program in Peace Time, in which the capacity to import was defined 

in the basis of the available external liquidity. 

3.06.- In agriculture important changes were produced, when the state farms, that 

occupied 75.2% of the cultivable lands, were converted into cooperatives, 

reducing by approximately 40% the subsidies by the State in these farms. 

3.07.- In 1993 the concept of self employment were widened, diversifying the 

opportunities to provide no state employment in the production and in services. 

3.08.- In 1994 the Cuban economy had a growth rate of 0.7% meaning, for the first 

time, the reversal of the trend of a decreasing economy, that happened during the 

three previous years. In 1995 the growth rate reached 2.5%, confirming the trend 

to the upswing experimented in 1994. (Table 1.2) 

3.09.- The measures taken during 1994-1995, to administer the economy and to begin 

their reactivating were: A deep restructuring of the Central Administration of the 

State; the reduction of the excess of currency; prices increases, diminution of 

subsidies, introduction of taxes, to restore the financial situation. 

These measures allowed the decrease of the budgetary deficit in 1994, with a 

reduction of approximately 24%. In the second half of 1994 was completed the 

gradual application of a new tributary system. In October of 1994 was created 

the Agricultural Market, and in December of that year the Market of Industrial 

Articles and Handicrafts, operating at free prices. Today the participation of the 

non state sector, in the sales of these products, represents the 80% in the first and 

43% in the second. 

3 .10. - It was established a new salary and occupational treatment to the available 

workers, assuming the State the necessary subsidies for this purpose. 
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3.11.- In September 1995 it was approved a new Law of Foreign Investment. 

3.12.- Notwithstanding, the humanist spirit of the political economy was preserved. The 

Jnf antile Mortality rate reached 8. 7 for 1000 inhabitants; the mother mortality rate 

reached 4.3 for 10 000 inhabitants; it exists 51.8 physicians for every 10 000 

inhabitants; 24 teachers by 1000 inhabitants, and the life expectancy reaches the 

figure of 75.5 years. 

3 .13. - After five years of having assumed a strategy of survival, the economic crisis, the 

deepest that have faced the country, it has been demonstrated the validity of the 

strategic line followed. Now, from the survival stage Cuba has passed already to 

the sustained development. 

4.- Cuban economic forecast {1996-2000) 

4.01.- In 1996 the projects of planning were recaptured and the government is working 

in the design for the policy up to year 2000, whose first results will not be ready 

until 1997. 

4.02.- In the first semester of 1996, the process of recovery, with a growth of the GDP 

of 9.6%, was confirmed. The production of sugar grew 33.6%. 

4.03.- The production of goods and services for the export, in this semester, grew 

at a rate of 34% and the gross formation of capital at 13%. 

4.04.- The tourism grew at 46% with respect to the first semester of the previous year. 

The industrial production grew (without including the sugar industry) in I 0. 9%. 

4.05.- Respect of the period 1996 - 2000, according to preliminary criteria of consulted 

experts (Alfredo Gonzalez Gutierrez and Elena Alvarez Gonzalez, of the Institute 

of Economics Investigations) for the year 2000, the GDP will reach between 16, 
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830 and 19,375 MMP; the agricultural GDP will be between 1,225 - 1,345 MMP, 

The Manufactured Industry GDP would be between 5,725 - 6,265 MMP and the 

GDP of the Services between 9,220 - 9,680 MMP. The population will be of 

I 1,147 million inhabitants and the employment will be between 3,655 - 3,840 

thousands of workers. (Table 2.1 ). 

C. - THE HONDURAN ECONOMY 

5.- J1Be Honduran economy (1991-1995} 

5.01.- In 1990, after a fall of the general economic activity, due to the application of the 

structural adjustment policy, a recovery was achieved in the years 1991 to 1993, 

(Table I .3). Between 1990 - 93 the GDP increased 5% yearly. This growth was 

based in the increase of exports of the in-bond industry, seafood and some non 

traditional products, as citrics, and melons. 

5.02.- This growth was also influenced by the investments program in physical 

infrastructure. The gross net investment increased 60%, between I 990 and 1993, 

at an annual rate of 17 percent. 

5. 03 The recovery reached in 1991-93 resulted compensated by the changes occurred 

in the two last years (1994-95). During 1994 the country faced an acute crisis of 

energy, that made decrease the economic activity by 1.4%, compared to the level 

reached in 1993. It is estimated that in 1995 the economy recovered growth to 

the 3.6%, relatively a similar rate of the growth of the population. 

5.04.- The imports of goods grew 18% between 1990 and 1993, due to the commercial 

opening, while the exports grew almost 3% in the same period. With these 

behavior in international trade. The trade deficit increased. Imports continued 

growing and in 1995 reached 1.5 billions of dollars, increasing the trade deficit 

and the external indebtedness. 
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5.05.- As already was mentioned internal investment generated the greater dynamism in 

global demand. Between 1990 and 1995 it grew at 13.9% annual, as compared 

to 2.3% of the final consumption (inferior to the growth of the population) and 

to the 7% growth of exports. To a large extent the domestic consumption acted 

as the adjustment variable. 

5.06.- In spite of the stabilization policy undertaken by the economic authorities, the 

levels of inflation continued increasing in 1990 - 95. The index of the consumer 

prices reflected in the NPI, continued increasing above the I 0% per year, except 

for l 992. The average growth in the period 1990 - 95 was of 20.9% annual, 

above the historical increase of prices in Honduras (3 to 5% annual). The 

successive devaluations and the difficulties that face the productive sector to 

increase the food supply, explain, in large part, this situation. 

5.07.- The minimum wage, that it is established by decree by the national government, 

maintained, though with a lag, the pace with inflation. Only half of the employed 

workforce receives a salary as remuneration for their work, a huge proportion are 

informal workers. 

5.08.- The opening process of the national economy was made in 1994 by means of a 

progressive reduction of the import duties and of the elimination of permits of 

import. The maximum duty that was of 90%, and on the average of 35%, was 

reduced to a 20% as a maximum ceiling and a minimum of 5%. 

5.09.- The internal sales tax was increased from 5 to 7% and 10% for certain items. 

Export duty was abolished for all products. The tariffs of the public services were 

strongly increased. The rates of interest were freed to stimulate domestic 

savings and the legal deposit of the commercial banks in the Central Bank of 

Honduras (BCH) was increased until 40%. 

5.10.- A program of privatization of the properties and companies of the State was 
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initiated, specially in the field of the production of goods. However, electricity 

companies, as well as water and of telecommunications, continued to belong to 

the State. 

5 .11. - The law of industrial promotion was abolished. Only remained outstanding the 

privileges established to the reexport industry (in-bond industry) 

5.12.- The agrarian reform process, based on the distribution of government lands, was 

stopped. The new agrarian policy is based on the stimulus of the commercial 

agricultural companies. 

5 .13. - The average exchange rate of the national currency, the Lempira, was devaluated 

from 4.38 in 1990 to 9.47 for dollar in 1995 (11.50 in June of 1995), what means 

a devaluation of 16. 7% per year. It is slightly inferior to the average annual 

growth of the National Price Index (NPI). 

5.14.- The agricultural sector which is the most important, within the productive sectors, 

maintained a growth rate of 3.3% annually, between 1990 and 1995, supported, 

to a large extent by the growth of the non traditional agricultural products of 

export. The manufacturing sector, continued in the stagnation that has been 

observing in the last decade, that was deepened in the last 2 years, contributing 

to this situation the scarce dynamism of the internal market and the difficulties in 

increasing the levels of exports to Central America and the rest of the world. 

5.15.- The growth of the construction sector, 4.5% annually, was benefited by the 

investments in roads and of other infrastructure works and by the construction of 

new housings of high value and by commercial buildings to attend the purchases 

made by the high and middle class in urban zones. 

5.16.- The GDP of the services sector showed a dynamic behavior, growmg 

at an average of 3.4% annually, supported in the increase of the commercial 
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activity and in the strong growth of the financial sector, due to the opening 

of new banks. 

5. 17.- With an average rate of growth of the 3% per year, the growth of the population 

of Honduras continues being one of the highest of Latin America and the 

Caribbean. The population of less than 20 years of age represents about 55% of 

the population of the country. 

5.18.- The Economically Active Population (EAP) represented, in 1995, 32 percent of 

the total population, which is relatively low. As consequence of the high rate of 

growth of the population, the EAP showed an average growth of the 4 .1 % 

annually, during 1990 - 95. 

5.19.- The BCH estimates that in the last years open unemployment in Honduras reached 

an average of the 8 percent of the EAP, while the under-occupied persons, that 

work less than 3 5 hours per week, is estimated between 23 to 25%. 

6.- Honduran economic forecast. (1996:~000) 

6.01.- No government document exists where it is forecasted or estimated the probable 

behavior of the main macroeconomic indicators in the long term. A notable 

exception is the case of some variables related with the population, that counts on 

estimates made by the Fund of the United Nations for the Population. 

6.02.- The probable behavior of the macroeconom1c and macrosectorial variables 

between 1995 and the year 2000 are as followsi: principal source of this 

information are the preliminary estimates of the Department of Economics Studies 

of the BCH with respect to 1996, while for the following years the economic 

1 Principal source of this information are the preliminaryestimates of the Department of Economics 
Studies of the BCH with respect to 1996, while for the following years the economic indicators were 
estimated on the basis of a macroeconomics model of input-product, elaborated in 1995 for the 
Thechnical Mision of Japan in Honduras. 
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indicators were estimated on the basis of a macroeconomics model of input -

output, elaborated in 1995 for the Technical Mission of Japan in Honduras. 

6.03.- In 1995-2000 the rate of population growth will be of 3.3% annually, due to the 

lack of definition of the government in accepting the need to plan the growth of 

the population. The acceleration of the urban growth and on the level of 

education, observed in the last 20 years, can help to limit the population growth 

in the future. (Table 2.2). 

6.04.- With respect to growth rate of the economic activity, represented by the changes 

in the GDP, a similar rate to the one observed in the last years is expected, which 

is 4 % in real terms. 

6.05.- The dynamics sectors will be: Construction and services, with 7 and 4.5% annual 

of growth, respectively. 

6.06.- The agricultural and the industrial production, will grow at a slower rate to the 

expected growth of the economy, with 2.5 and 3.5% annual growth, respectively. 

This situation will contribute to the difficulties that the agricultural production 

faces and the diminution of the internal market for the industrial products 

produced in the country. 

6.07.- Imports will continue to growth at a rate of 5 percent annually, more rapidly than 

the expansion of the exports of goods, anticipated at 2. 7% annual for the period 

1996-2000. The external commercial gap will therefore continue. It is expected 

that it can be compensated by a greater entry of capital from foreign sources. 
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D.- Tm: JAMAICAN EcONOMY 

7.- The Jamaican economy (1991-1995_) 

7.01.- The Jamaican economy has been stagnant over the past five years, in terms of 

growth in GDP. While real GDP in Jamaican Dollars has grown at rates between 

0.8% and 1.4%, because of the deterioration in value of the Jamaican dollar, 

during the period under review, as a result of high inflation rates, relative to their 

major trading partners, GDP in US dollar terms has declined significantly. 

7.02.- Tourism receipts have grown from US$764.0 million in 1991 to $965.0 million 

in 1995. This growth has gone a long way in funding a trade deficit, which has 

grown from US$778.0 million in 1991 to USSI ,393.3 million in 1995. 

7.03.- Despite the above, the nation's net international reserves has grown from a 

negative US$356.3 million to US$418.6 million. 

7.04.- Manufacturing has not fared well during this period, declining from 19.4% of 

GDP in 1991 to 18.2 % in 1995. Agriculture and Services (which includes 

tourism) has grown from 6.2% and 14.1% respectively in 1991, to 8.1% and 

17.1 % in 1995. The growth in services has come from the financial and tourism 

sectors. The tourism industry, as a large purchaser of agricultural produce, along 

with the growth in the export of traditional and non-traditional agriculture, has 

assisted in the growth of the agricultural sector's share of the economy. 
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Table 1.4: Jamaica: Macro Economic indicators 1991 to 1995 

Unit 1991 1992 1993 1994 1995 

GDP 1$ }$B.(Cons :ti) 17.5 17.7 18.0 18.l 
---

18.2 

GDP Growth Rate % 0.7 1.4 1.4 0.8 0.8 

GDP US$ US$B.(Cons $) 1.5 0.8 0.7 0.5 0.5 

Population Millions 2.411 2.425 2.434 2.455 2.486 

GDP/Capita US$ 642.3 330.0 287.6 203.7 200.2 

Exchange Rate J$ per US$ 11.30 22.88 24.15 32.90 35.15 

Int1at1on Rate % 80.2 40.2 30.1 26.8 25.6 

Exports US$ Millions 1,056.6 1,031.8 1,058.3 1,182.8 1,379.6 

Imports US$ Millions 1,828.6 1,775.4 2,189.2 2,172.2 2,772.9 
-
Balance of Trade US$ Millions (778.0) (743.6) (1,130.9) (994.4) (1,393.3) 

Tounsm Receipts US$ Millions 764.0 858.0 942.0 919.0 965.0 

Balance on Current US$ Millions (255.8) 10.9 (194.2) 18.3 (255.1) 

AC 

Foreign Debt US$ Billions 3.9 3.7 3.6 3.7 3.4 

Budget Surplus % GDP % 2.2 2.8 2.1 1.3 0.4 

Money Supply Ml 1$ Billions 6,867.9 10,283.6 14,396.2 16,374.0 23,227.7 

Net Inn Reserves US$ Millions (356.3) (50.7) 70.8 408.3 418.6 

Unemployment Rate % 15.4 15.7 16.3 15.4 16.2 
--

Agnculture/ GDP % 6.2 
--

6.9 7.5 8.0 8.1 

Manufacturing/ GDP % 19.4 19.4 18.8 18.5 18.2 

Mmmg 7GDP % 9.2 8.8 8.7 9.3 8.6 

Services/GDP % 14.1 14.6 15.3 15.9 17.1 

Source ST A TIN 
-- - -~ 
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8.- .Jamaican economic forecas!..(1996-2000}. 

8.0 I.- The National Industrial Policy (NIP) has as its maJor growth objective the 

doubling of the economic output in six years. This will mean unprecedented 

economic growth levels. The fundamental basis for this growth must be macro 

economic stability. Money supply and the budget deficit must be kept under tight 

management, leading to low inflation rates, interest rates and a stable currency. 

This scenario of monetary and fiscal responsibility provides a predictable platform 

from which investors can plan and is a fundamental assumption of the NIP. The 

performance of the government in respect of monetary and fiscal responsibility 

has been good over the past few months and it remains to be seen if they will 

stay the course, in light of an election due in the next two to three years. 

8.02.- The NIP forecast rapid growth in mmmg, tourism, agriculture and specific 

manufacturing sectors, like apparel and agricultural-processing. The sophistication 

of the financial sector must increase with the development of the economy, to 

handle the levels of growth predicted and the increased complexity of transactions 

that will become commonplace in a more developed economy. Incentives are in 

place for the expansion of the targeted sectors and these are being reviewed by 

government with the view to improving them. 
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~Ii 

THE TOURISM INDUSTRY IN BELIZE, CUBA, HONDURAS AND 

JAMAICA 

A.- 1iIE BEUZE TOURISM 

1.- The Belize tourism indusPY (1991-19~ 

1.01.- Tourism is currently the number one industry in the world, amounting to US $3 

trillion annually. In Belize, tourism & tourism-related activities account for 

almost US $80 million annually and about 18% of the country's GDP. Tourism 

is now one of the major foreign exchange earners, earning some US $78 million 

in 1995. 

1.02.- The tourism industry in Belize is generally owned and managed by the private 

sector while the public sector is responsible for creating the investment climate, 

promoting the industry abroad and for establishing the necessary institutional and 

physical infrastructure. The Belize Tourist Board {BTB), under the supervision 

of the Ministry of Tourism and the Environment (MTE), is the agency directly 

responsible for promoting tourism. 

1.03.- Hoteliers, restaurant owners and other tourism related enterprises have formed 

themselves into the Belize Tourism Industry Association (BTIA). The BTIA 

represents some 350 members and has as its mission statement "to promote the 

development of sustainable eco-culturol tourism for the development of Belize." 

1.04.- Tourist arrivals have steadily increased since the 1980s and numbered 121,270 

in 1995, which is a 56% increase over the 1991 figure of 77,542 (Table 3.1 ). 

Most tourists (about 60%) have traditionally come from the USA, but increasing 

proportions are now coming from Europe and Canada (Table 3.1 ). Tourist 

arrivals increased substantially from 1991 to 1994, but slowed down in 1995, 
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apparently due to the world economic crisis. (Tables 3.1. l and 3.1.2) 

l.05.- In order to cope with this rapid demand, the tourism industry undertook a 

massive expansion program, with the number of hotels increasing from 183 in 

1988 to 362 in 1995, and the number of rooms from 1,855 to 3, 708, in the same 

period. (Table 3.1.3, 3.1.4 and 3.1.5). 

1.06.- It's no secret that Belize is a very high priced tourist destination and that 

competition from regional neighbors is forcing the Belize tourism industry to 

look at its pricing structure very seriously. The average room rate for the past 

three years shows a trend of escalating prices annually, from US$53 in 1993 to 

US$67 in 1996. (Table 3.1.6). 

1.07.- Because it is so richly endowed with natural resources and with a long tradition 

of the Mayan civilization, Belize is uniquely placed to take advantage of this 

eco-tourism market. Belize is in an advantageous and critical position with the 

potential to expand its adventure travel and the eco-tourism industry. It does not 

have the mass tourism of Mexico, Europe, the United States of America or the 

Caribbean nor does it have the mineral or other extractive resources of some 

other countries. On the other hand, its rain forests are healthy, and, to a great 

extent, intact. Its wildlife, birds and flora, its barrier reef, islands and 

extraordinary marine environment, have long been recognized by nature lovers, 

ecologists, divers and fishermen. Environmental education & protection play a 

key role in sustaining eco-tourism. Eco-tourism now accounts for about 15% of 

the exploding tourism market and is growing. 

l.08.- One of the least known resources to the international tourism is Belize's Mayan 

culture. Mundo Maya is a rich and unique resource, and its preservation, 

management and marketing must be handled with real care. Belize serves as the 

Secretariat and headquarters for Mundo Maya, which gives it another unique 

opportunity to present to the world the value and eco-cultural potential of the 
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Mundo Maya. Belize can be offered as a safe access to the Mayan culture, ruins 

and artifacts, with knowledgeable and skilled guides. The extent that the Mayan 

civilization that inhabited what is now known as Belize, is only now being 

recognized; there is thus a large scope also for archaeologists, anthropologists, 

and for those tourists who want to take a look at the past. 

1.09.- The tourism industry in Belize does have its constraints. These may be 

summarized as follows: 

There is not much scope for large scale tourism development. The 

coastline has few sites that would attract large developments and the 

fragile environment limits the development of sites that would be 

considered attractive. 

There is always a clear and present danger of environmental degradation. 

Environmentalists already point to the extensive damage to and 

exploitation of the mangrove eco-system which, they predict, at current 

destructive rates, could disappear in the next I 5 years. There is also the 

tourism development danger of over-exploitation on the island of 

Ambergris, the tourism capital of Belize. That destination is already 

suffering from severe solid and liquid waste management problems and 

coral reef deterioration. 

Belize is a high priced tourism destination and service quality is 

considered poor. Many tourists report poor "value for money" and few 

hotels and restaurants meet international standards. Hospitality services 

also need upgrading. 

Although industry officials and international development agencies have 

invested considerably in hospitality training, an adequate labor force is yet 

to be developed. 
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The government is pursumg a policy of small family-run eco-tourism 

establishments countrywide, which will cater to the nature lover or to the 

low budget traveler; however, access to capital for the establishment of 

these resorts is still limited. 

The industry to date has developed in an ad hoc fashion. There are very 

few technical studies of carrying capacity, hotel and restaurant quality, 

regional or national development strategy, etc. 

2.- Forecast of the Belize tourism indus!!)'__,,, 1996-2000 

2.01.- It is generally agreed that the future of the Belize tourism industry lies in eco­

tourism or, as some would call it, eco-cultural tourism. 

2.02.- Belize is gradually developing a tourism culture that encourages eco-tourism so 

that the average tourist is spending some time on the beaches and sometimes 

taking in Belize territorial resources, such as nature parks, camping, bird 

watching, etc .. 

2.03 .- Government's policy states that it will promote the establishment of community­

based eco-tourism. This initiative would encourage small, family-owned 

enterprises in the various eco-tourism localities that would cater to the needs of 

the tourist traveling outside of the main tourism centers. This type of 

establishment is expected to be cheaper, more nature-oriented and would bring the 

tourists closer to the community; it would also involve the community in seeking 

to preserve the tourism and conservation value of the country's natural resources. 

The establishment of this kind of tourism, however, would have to entail the 

institution of quality standards which are lacking today. 

2.04.- Belize's medium term strategy to attract a greater number and better quality of 
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tourist must also include some element of skills improvement of the tourism 

workers. Hospitality services must improve and the tourist must feel that he is 

getting value for its money 

2.05.- Much has been stated over the past few years about the rise in crime and security 

considerations in the Belize tourism industry. They have, no doubt, affected the 

tourism negatively. The Government of Belize, at the insistence of and in 

collaboration with the BTIA, has taken strong measures to alleviate the situation, 

including the creation of a tourism police force. There is some evidence that the 

crime situation is improving. 

2.06.- Belize has suffered over the years from marketing problems, so that the trickle 

of tourists that arrive came mainly through word-of-mouth information, or casual 

visitors who did their own research or were looking for a different adventure. 

Over the past few years, and through the help of various international agencies, 

the MTE and the BTB has done the job of promoting Belize abroad. Europeans 

and Canadians are coming to the country in increasing numbers, while the US 

tourist continues coming. Future marketing thrusts must be made to attract more 

European travelers and some Japanese tourists. The industry must also do more 

to attract tourists from the Mexican and Central American region, roughly a 

market of about 50 million people. 

2.07.- Belize tourism industry prospers during what is referred to as "the tourist season" 

(October to March), but takes a nose-dive from April to September. Future 

efforts at tourism promotion, then, must seek to attract tourists to Belize during 

this low period. There are indications that the industry is going along these lines. 

2.08.- The Belize tourism industry has been lax in its efforts to persuade Belize to tour 

their own country. With a rapidly growing and young population, and an 

increasing awareness about the environment, the tourism industry will be 

well advised to embark on an expansion program that would take full advantage of the 
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spending power of this segment of the population within the next five to ten 

years . 

8.- THE CuBAN TOURISM 

3.- 'The Cuban tourism industrf (1991-1995j 

3.01.- From the final years of the 80'S, tourism has become a dynamic sector of the 

Cuban Economy. Its development is one of the priorities of the country in the 

last years. 

3.02.- Tourism must provide an important part of the resources in foreign currencies 

that are needed to the country and, at the same time, a source of employment 

for thousands of persons, and a driving force for the development of other 

branches of the economy. 

3.03.- In the period 1991 - 1995 the gross income of this industry grew to 734 MMP, 

the arrival of tourists grew in 174%, and the number of rooms were increased 

in 146%. 

3.04.-The world tourism represents an annual average growth of 5.6% in the period 

1990 - 1993; in the Caribbean its growth was of 3. 9%, while Cuba from 1990 

to 1993, achieved a growth of the 17%, what permitted to increase its 

percentile participation as a destination in the Caribbean from 2.8% to 4.1 %. 

(Table 3.2.1.) 

3.05.-Between 1993 - 1995 the tourism in South America grew at a rate of 8.8% 

annual, Central America in 3.9%, the Caribbean at 6.8% and Cuba maintained 

its rate of 17%. 

3.06.-The principal countries of origin of the tourists to Cuba, in the period of 1991 

to 1995, were: Canada, Italy, Spain, Germany, France, England, Mexico and 

Argentina. All of them accounted for 70% of the tourists that visited Cuba in 

said period. 
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3.07.-During the period 1987-1991, in the Caribbean, the average growth of the 

tourism income was 8%, while Cayman Islands, Cuba and Aruba had a more 

dynamic growths, with an increase of 31.5%, 19.9% and 18.4%, respectively. 

(Table 3.2.2) 

3.08.-With respect to the lodging capacity of the area, Cuba in 1991had12% of the 

total and in 1993 its participation was of the 14%. (Table 3.2.3). 

3. 09. -The levels of occupation the Caribbean have had a growing trend, maintaining 

Aruba in the first place, followed by Dominican Republic and Cayman Islands. 

(Table 3.2.4) 

3.10.-Cuba reduced the level of occupation in 1995 upon obtaining a relation rooms -

days I tourists - days in 1995 of approximately 2 times, considering a mean 

stay of 7 days. 

3.11.- With relation to the investment process the tourism sector was a priority. In 

the period about 990 MMP were devoted to construction of tourism 

installations, increasing in 7,595 new rooms and other recreational facilities, 

such as restaurants, night clubs, etc. In infrastructure approximately 170 MM 

were invested, 42% in airports, the rest was devoted fundamentally to give 

access to the cayeria north of Ciego de Avila and Camaguey. 

4.- Forecast of the Cuban tourism industn: .ll,996-2000) 

4.01.- To the end of the first semester of 1996, the arrival of tourists increased by 

46% compared to the same period of the previous year. " Cuba begins to 

develop as a touristic power and figure already among the 40 principal tourist 

countries. Even with the limitations of receiving direct tourists from the United 

States, the Island achieved extraordinary growths from 1991 to date. 

402.- Internationally it is one of the highest rates and much has to do with the 

diversity of its offer and the composition of its market, since in a constant 
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form increases the caption from travelers originating from Europe and the 

Americas", expressed Antonio Enriquez Savignac, Secretary-General of the 

World Tourism Organization, during a recent visit to the Havana. 

403 .- With relation to the economics of tourism, in the first semester of 1996, Cuba 

reduced the relation cost/income by 5 cents in the Cost I USD of income 

(0.68) and increased 7 USD in the revenue by tourists - days (87 USD), 

compared with the first semester of 1995. This year 5,000 rooms will be 

added, among new and remodeled. 

404.- 13 new joint ventures have been signed, which include 8,905 rooms. Also 36 

hotels are administered by foreigners. 

405.- The cruises to the Island began around the end of 1995. Each week the ship 

"Costa Playa" , with capacity of 480 passengers, has as itinerary Port Silver 

(Dominican Republic), Santiago of Cuba - Montego Bay (Jamaica), Bahia of 

The Havana and the North Oriental Bay of Nipe (Cuba). 

4.06.- The "Health tourism" is developed with success, , with moderated prices and 

attractive therapeutic services with the support of recognized professionals. 

This system has linked 42 centers, including 9 international clinics located in 

the principal tourist centers and a network of hotels to give service to the 

patients and their companions. 

4.07.- In the projections to 2000, the Ministry of the Tourism expects to receive 

some 2.5 million Tourists, at an average growth rate of 25%; to incorporate 

5,000 annual rooms on the average, To reach about 50,000 rooms in the year 

2000, and generating a gross income of 3. l billion dollars at the end of the 

period, taking as reference a mean stay of 7.6 days.* 

* Eduardo Rodriguez de la Vega. Tourism vice-minister. Granma, 17 of July of 

1996. 1 Granma, 17 of July of 1996. 
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C.- THE HONDURAN TOURISM INDUSTRY 

5.- The_ Honduran tourism industry (1991-19951 

5.01.- In Honduras the tourism sector has not reached a strong development, in 

relation to its potential, as a source to provide foreign currencies and 

generating employment to benefit the national population. 

5.02.- The principal tourist resources of Honduras are: Beaches and reefs; the islands 

of the Bahia (Roatan, Guanaja and Utila), that are underlined by the beauty of 

their coral reefs, that form part of the second coral barrier in the world, after 

Australia; archeology counts with several archeological sites, the most visited 

is found in Copan, west of the country, with important ruins of the Mayan 

civilization, ecological tourism, and modem and colonial cities. Regrettably 

until the present this variety of resources has not constituted the base of a 

tourist activity in big scale, even though some advances have been achieved 

within a modest magnitude. 

5. 03. - As a consequence of the war conflict, which affected practically all the Central 

American region in the decade of the 80 's, the number of visitors in all the 

countries of the region, and in Honduras in particular, declined significantly. 

Around the beginning of the present decade the number of visitors began to 

recover, arriving, in 1995, 270 thousand visitors, with a growth of 4.5% 

annually, for the period 1991-95. (Table 3.3.1). 

5.04.- According to estimates of the Honduran Institute of Tourism (HIT), the 

average stay in the country was 7 days in the Islands of the Bahia and of 4 

days in other tourist areas of the country. This represents an average of 5. 5 

days stay in the country. The daily expense by visitor varies between US$ 

129 in the case of the USA tourists and US$ 80 per day, in the case of the 

European and Central American tourists. The average rate of use of the 

installed capacity is estimated, for the mam hotels, in 70 percent for 

1995.(Table 3.3.1 ). 
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5.05.- The annual revenue in foreign exchange, according to the Central Bank of 

Honduras (BCH), reached 80 million dollars in 1995. 

5.06.- In 1995 the percentile structure of the origin of the visitors to Honduras was. 

USA 40.5% 

Central America 32.2% 

Europe 12.4% 

South America 4.2% 

Caribbean Islands 1.2% 

Mexico 2.8% 

Canada 3.1% 

Other 3.6% 

5.07.- The more dynamic trend in the last years corresponds to the North American 

tourists (USA and Canada) and to those of European origin, reducing the 

importance of the visitors of the rest of Central America. 

5.08.- The total offer of hotels, in 1995, reached 405 hotels, with 10,022 rooms and 

16,979 beds, in 4 categories. (Source IDT). However, a rapid investigation 

permitted to determine that only the hotels that the IHT qualified as first 

category are able to receive the international tourism and to compete at that 

level. In 1995 52 of these establishments existed, with 2,808 rooms and 

5,600 available beds. 

6.- FoJt'!C~t of the Honduran tourism industn: (1996-2000} 

6.01.- The Secretary of Planning, Coordination and Budget (SECPLAN) and the IDT 

elaborated a document "The Tourism, An Alternative for the Sustainable 

Development of Honduras" , where it established a strategy for the 

development of tourism, through a series of policies, programs, high-priority 

projects for the sector and the quantitative goals to reach until the year 2010. 

6.02.- The strategy of the tourism development is based on the development and 
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implementation of the following actions: 

6.02.1.-Institutional Reorganization. In this point it included the formulation of a 

regulatory framework that facilitate the coordination of policies and the 

improvement of the mechanisms of interinstitutional coordination that aims to 

energize the tourism activity. 

6.02.2.-Sustainable Development. The growth of the tourism sector must be carried 

out in a sustainable development framework, without altering the ecological 

or biological characteristics of the zones to be developed. 

6.02.3.-New markets. The growth of the sector is directed basically to stimulate the 

development of the following new market segments: 

- " Green Market " or ecological, considered as an independent market. 

Archeology market 

Market for divers 

Family market of long stay 

6.02.4.-Infrastructure Support. Improvement and expansion of the highway network, 

especially toward the north coast of the country, in order to widen the sites 

offered for the attraction and recreation. 

6.02.5.-Financing of the sector. Novel financing plans are sought, among them 

through joint ventures of the sector to be done with the foreign and national 

private sector. 

6.02.6.-The Document also establishes some goals to be reached for the period 1995-

2001: 

Increase the number of visitors in 4.6% per year; the number of rooms in 

8.4%; the income in foreign currency in I 0.5%, and the expense by tourist in 
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5. 7%. (Table 3.3.2) 

D.- THE JAMAICAN TOURISM INDUSTRY 

7.- The Jamaican Tourism lndus!!J' (1991-1995). 

7.01.- The tourist industry has been important to Jamaica since the 1950's. In 1995 

there were 1,147,000 stopover visitors and 605,200 cruise ship visitors, making 

a total of l, 752,200. This level of visitor arrivals makes the tourist industry 

extremely important to Jamaica, as a major foreign exchange earner and 

employer. In 1995 the tourism industry earned US$969 million in foreign 

exchange. This represents an increase from US $764 million in I 991. With 

a balance of trade deficit of US$ l.4 billion the industry plays a very important 

role in generating foreign exchange. 

7.02.- In 1995 the industry directly employed 118,881 persons, 42,774 indirectly and 

generated another 135,255 jobs in the economy. This total of 270,864 

represents a growth from the I 96, 194 persons employed in 1991. With a 

population base of 2.5 million the industry is clearly an important employer 

of labor. 

Table 3.4.l Jamaj_ca Tourist lnduspy Indicators 1991- 1995. 

INDICATOR/YEAR Unit 1991 1992 1993 1994 
--

Foreign Exchange Earnings USS(Mill.) 764 858 942 919 

V1s1tor Amvals: Stop Over 1 ousands 1,006.8 1,057.1 1,105.4 1,108.9 

Visitor Amvals: Cruise Thousands 490.5 649.5 629.6 595.6 

Ships 

TOTAL VISITORS ThousandS 1,497.0 1,706.6 1,850.4 l,704.5 

Hotel Rooms Um ts 11,423 12,189 12,643 13,080 

· Other Rooms Units 5,914 6,402 6,292 6,680 

TOTAL ROOMS Units 
... 

17,337 18~91 18,935 19,760 

Occupancy Rate Percent 57.9 60.1 60.3 57.3 

1995 

969.0 

1,147.0 

605.2 

l,752.2 

13,742 

6,928 

20,670 

60.8 
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Accommodation FTE (1) 22,788 25,466 26,030 28,410 31,154 

Employment 

Other Direct Employment FTE 43,181 46,244 73,298 80,000 87,727 

(2) 

Indirect Employment (2) FTE 31,289 34,966 
... 

35,740 39,008 42,774 

Induced Employment (2) FTE 98,936 110,563 113,012 123,446 135,255 

IDTAL EMPLoYMENT FrE 196,194 217,239 248,071 270,864 296,910 

Sourres and Definitions 

All statistics are from the Jamaica Tourist Board unless otherwise stated. 

(1) FTE:- Full Time Equivalent Jobs (Definition) 

(2) Economic Impact of Tourism in Jamaica 1992: OAS :-1994. 
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8.- Forecast of the Jamaican tourism indu~1996-2000}. 

8.01.- The Government's NIP identified the tourism industry as a major linchpin of 

economic development over the next few years. The policy seeks to encourage 

the growth of over 6% per annum for the industry. This will translate, in the 

year 2000, to 383,000 direct, indirect and induced jobs and foreign exchange 

earnings of US$ l .3 75 billion. 

8.02.- There will be major benefits to the various sectors that support the industry if 

these targets can be achieved. To achieve this growth there will have to be 

significant investment in hotel rooms, air and sea transport facilities, 

attractions, sewage and water supplies, housing for employees in the resort 

areas etc. During the construction periods there will be significant amounts of 

construction labor needed. Suppliers to the industry can also expect significant 

growth in their business. 

8.03.- Hotels must be competitive on an international basis for the industry to prosper 

and grow in the Jong term. High interest rates and poor infrastructure are 

major deterrents to the establishment of manufacturing in Jamaica as costs are 

too high. 

8.04.- Distributors of imported products have benefited from the recent revaluation 

of the Jamaican Dollar at the expense of local manufacturers. Macro Economic 

Stability is a necessary condition for investment as it provides a predictable 

platform from which investors can plan. 



40 

~Ill 

INDUSTRIBS TIIAT SUPPLY mE TOURISM INDUSTRY IN BELIZE, CUBA, 

HONDURAS AND JAMAICA 

A.- ACilJAL SITUATION. 

1.01.- An examination of the products used by the tourism industry revealed that 

local products and those imported from within and from outside the region 

are the same as the ones used by the general population. What may differ is 

the presentation. The packaging industry will have to be developed, to be able 

to manufacture for the particular needs of the tourism industry, in particular 

if the food processing and personal care products want to penetrate more in 

this market. 

1.02.- For the investigation in the four countries the following steps were followed: 

The questionnaires provided were faxed or presented in person, to tourist 

enterprises, distributors and manufacturers, prior to the interview, because of 

the extensive amount of information required. Appointments were 

subsequently made and face to face interviews were conducted with the 

relevant parties to obtain the information on the questionnaire. Official 

government statistics on imports, exports and production were used to estimate 

the Apparent National Consumption (ANC) of products used in the sector. 

1.03.- The consumption and production of the products used by the industry were 

examined and a number of recommendations were made as to potential 

products for manufacture. The requirement to be internationally competitive 

limited the range of products that could be competitively manufactured in the 

countries of the region. 

1.04.- The four studies made by the national consultants showed that the country 

with the most integrated industry is Jamaica. However, during the visit to 

Kingston we received information that some industries are moving to Trinidad, 

because the industrial climate provided by the government is better there. Also 

we received information that the same is happening in Costa Rica For this 
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reason it is proposed to include Trinidad and Costa Rica in the second phase 

of the Project. 

1.05.- The studies of the national consultants of Honduras and Jamaica were the 

more comprehensive to cover the required subjects, as a consequence they are 

the most mentioned as basis of this report. 

1.06.- The lack of adequate production statistics and of interest to answer the 

questionnaires by many of the private people interviewed in the four countries, 

made the work of the national experts difficult. The questionnaires will 

therefore be adjusted to the reduced list of industries proposed for phase 2 of 

The Project. Another questionnaire will be prepared for the suppliers of inputs, 

in the countries which already have factories that produce them. 

B.- STATISTICAL AND INFORMATION LIMITATI()NS. 

1.- As mentioned before, the products used by the tourism industry are not 

different from the products used by the country as a whole. The hotel and 

institutional trade prefer products in an institutional package size e.g. jams and 

butter in a portion pack size, soaps in a small size, and some food and other 

products in sizes much larger than those used in households. The external 

trade and production statistics does not publish statistics on an item by size, 

so it is practically impossible, within the scope of this study, to desegregate 

the information for some products and to separately identify those used by the 

tourism sector from the rest of the economy. For each category of products 

there is a section "Not Elsewhere Specified". The numbers in these categories 

are large enough to make the analysis more difficult. 

2.- As previously mentioned, the local production statistics are limited. Production 

of many categories are not tracked so the method to determine Apparent 

National Consumption, as is estimated internationally, could not be applied for 

many of the products used in the tourism industry. The products for which 

statistics are kept are often not detailed regarding its size or presentation. For 

example, edible fats and oils are tracked as two categories and not as the many 
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types of each that are used in the trade. This is important as equipment to 

manufacture and pack each different type is often different. 

3.- The units of measurement may vary according to the source of the 

information. Cigarettes and cigars are recorded as thousand units in the 

production statistics and as KG in the foreign trade statistics. In the case of 

alcoholic beverages the statistics do not record the strength, just the weight or 

the size of the immediate container. 

4.- Private Sector Associations in Belize, Honduras and Jamaica do not keep 

production statistics of their members. The government's statistics could not 

therefore be improved with more information. 

5.- There are many products available in the domestic markets of three countries, 

for sale to the population at large and to the tourism industry, for which 

production data is not available. The consumption for these products are 

therefore understated by the level of local production. 

(.:.- MACROECONOMIC FACfORS AFFECTING TIIE DEVELOPMENT OF INDUSTRIES IN 

TIIE CARIBBEAN BASIN. 

1.- The globalization of the economy, together with the neo-liberal policies 

followed by the majority of the countries of the region, including the 

liberalization of imports, have caused a very difficult situation for the 

subsistence and development of industries in many of the countries of the 

Caribbean Basin. 

2.- So, there is a negative feeling to the manufacturing sector as a profitable 

investment at this time. Interest rates are high and combined with the long 

cycles involved in manufacturing, make the financing of working capital an 

expensive proposition. 

3.- Some multinationals, with the opening of the economies, decided to locate 

their productions in function of world sourcing and their decision to produce 
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could be directed towards big plants they already own in other countries. In 

the case of domestic industries, some firms have closed all or part of their 

facilities and are now sourcing the products from other countries. For example, 

many Jamaican manufacturing operations have closed their factories in Jamaica 

or have stopped production of certain items and shifted production overseas. 

Seprod recently closed its soap and detergent plant, sold the brands to Colgate 

Palmolive, who now manufacture the products in Barbados and Dominica, for 

sale in Jamaica and other markets in the region. 

4.- With the globalization of trade, the relaxation in trade barriers and foreign 

exchange restrictions and the diminution of import duties, companies now 

find it easier to import products from the most inexpensive source. Nothing is 

wrong with this, as business people wiJI behave rationally and take the 

necessary actions to increase their profitability and cash flow. 

5.- The questionnaires also helped to detect, in the case of Jamaica, that poor 

transportation for workers, which along with the crime situation, makes the 

operation of multiple shifts difficult and expensive. When to this situation high 

energy costs and high interest rates are added, the prospects to establish new 

industries or expand the ones already existing are reduced. On the contrary, as 

was mentioned in the interviews, in the case of Trinidad, for example, it is 

possible to manufacture a number of products and sell to Jamaica at a CIF 

price of, in some cases, more than twenty percent lower than manufacturing 

in Jamaica. 

6.- Additionally, an overvalued currency makes imports more inexpensive than 

comparable locally manufactured products. This situation has occurred in some 

countries of the region for several years, with negative effects in the 

development of the industry. 

7.- To promote the expansion of the manufacturing sector to account for higher 

percentages of GDP it is necessary to have an outline of the Macro Economic 

environment of the countries. Even with Macro Economic stability there will 

have to be a significant period of stability before the investor, national or 
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foreigner, will be convinced that investment in manufacturing is a good one 

for the long run. 

D.- COMMENTS ON THE SELECTED INDUSTRIES 

1.- The hotel industry must be competitive on an international basis to prosper in 

the long term. Guests are mostly from the developed countries and expect to 

receive world class service and good value for their money spent on a 

vacation. The quality of goods served to the guests is, therefore, extremely 

important. In order to be internationally competitive hotels and cruises are very 

aggressive in their purchasing methods. Larger hotels and cruises continuously 

compare international prices with those offered by local purveyors to the 

industry and where the foreign products are more economical, the tourism 

industry will import or buy directly from some other countries, excluding the 

local manufacturers and distribution chain. 

2.- As a result of the four country studies, the industries that supply the tourism 

industry, that were selected to form part of the Project, have been divided in 

four categories: 

a) Industries that supply only the domestic market, and in which 

the tourism industry represents a small percentage of the total 

demand, or in which the tourist demand is oriented to high 

quality or special brands that for the small volume of the 

demand do not justify the local production; 

b) Industries that, to be economically feasible, need to supply 

several countries of the region; 

c) Industries that, to be internationally competitive need to export 

to the region and to third markets, and 

d) Manufactured inputs required by the three types of industries 

above mentioned, that are or could be produced in some 

country(ies) of the Caribbean Basin. 
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3.- The industries classified in each one of this categories, and the reason of its 

classification are explained in the following sections.(Note.- In Annexes 4 to 

9 appear the country data provided by the national consultants. In Annex l 0 

it is presented a consolidated statement for the four countries, using the latest 

information provided.) 

I .-Industries that suooh', only the domestic marlre_!, and in which the tourism indus!Iy 

represents a small perrentge of the total demand. 

1.1 Meat Industry 

There are large amounts of chicken, beef, mutton, pork, fish and shellfish used by 

the domestic and tourism industry. All of these items are locally produced in the four 

countries of the sample. Honduras exports around 30% of its meat production, mostly 

to the US. Belize has the biggest dependence on import products, on the other three 

countries there are imports to supplement local production. The amounts imported 

varies from product to product, in a range of 8%. 

1.1.l Oiicken 

In Cuba there are small imports from Canada, mostly in cut pieces. Honduras is self 

sufficient. Jamaica produces most of its chicken requirements and there are some 

imports from the USA. The largest Jamaican broiler producer, Jamaica Broilers Ltd., 

has as one of its objectives to become internationally competitive. Cost reduction is 

an obvious strategy in achieving this objective. The company is now researching local 

carbohydrate replacement for com as a way to reduce feed costs, which account for 

over 50% production costs. Further investments in efficiencies are planned prior to 

investments in expanding production. 

1.l.2 Beef 

Honduras export 30% of its beef production to the US. Belize has the biggest 

dependence on imports. Cuba has made some imports, in specialized cuts, from 

Holland. Jamaica produces most of the beef consumed; however, there are some 
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imports of high quality cuts for use in hotels, high class restaurants (serving the local 

and tourist trade) and households in the higher socio economic groupings. Beef is 

imported from the USA. 

1.1.3 Mutton 

Production and of both sheep and goat mutton is increasing in Jamaica. Goat is 

primarily consumed by the local market and lamb by the tourist trade. There are 

significant imports oflamb, most of which originate from Australia and New Zealand. 

Goat meat production is greatly underestimated as many households, particularly rural, 

raise goats and slaughter these at home for use within the household with some sales 

to neighbors. These are not captured in the statistics. The rest of the countries do not 

consume these types of meat. 

1.1.4 Pork 

The four countries produce almost all its requirements of this type of meat. However, 

Jamaica imports some of its requirements for pork from the USA. The local 

production is eaten as fresh pork or is used to produce ham, bacon and sausages. 

1.1.5 Fish 

Cuba is self-sufficient in these type of products and even export some of them, like 

shrimp and lobster. Between marine fishing and the fast developing fish (tilapia) 

farming industry, Jamaica supplies a major part of its needs. However, there are some 

imports from the Caribbean region. There are some specific fish types that are 

imported from outside the region e.g. mackerel, salmon, cod, tuna etc. Frozen 

mackerel is imported from the region and outside to produce salted mackerel an 

important part of the local cuisine. Shrimp is imported from the region, mainly 

Guyana and Belize to supplement local production. 

There is planned expansion of fish farming and there is some research and 

development work being undertaken in growing fresh water lobsters in the same 

ponds as the tilapia, as the relationship is symbiotic 
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1.1.6 General Comments on the Meat Industry 

To process the meat products above m the reg10n, there must be significant 

agricultural investment in the production of these animals to produce the raw materials 

at a competitive price to the processing facilities. The local availability of grain or 

other vegetable products for the carbohydrate input of the feed and other animal feed 

ingredients are and will continue to be important factors in producing these products 

competitively. Some research is being done in this area in an attempt to reduce feed 

costs, which in the poultry industry, accounts for 55% of production costs. Co­

operation between the UNIDO and the F AO is absolutely necessary for the integrated 

development of the meat processing industry. 

1.2 Dairy products 

In the four countries of the sample there is insufficient production to supply the local 

needs. Milk solids are imported from Europe, North America and New Zealand in 

vast quantities to meet local demand for milk products. The milk powder is 

reconstituted to make liquid milk and a variety of dairy products. It is also repackaged 

in smaller sachets and used by households as a substitute for fresh milk. Adding the 

milk equivalent of imported butter and cheese makes the situation worse. The ability 

to produce milk at a competitive price is compounded by the high levels of subsidies 

enjoyed by farmers in the exporting countries, the high cost of production in the 

domestic markets and in the case of Jamaica, the lack of enough available land, 

suitable for dairying. High energy costs also makes irrigation water very expensive. 

A similar comment to the one made under the poultry section on the ability to 

produce feeds at a low price is also relevant here. 

It is convenient to mention that Barbados Dairy Industries Ltd. that operates out of 

Widely, Barbados is supplying, at least eight cruises, with dairy products and 

pasteurized fruit juices. It is an experience to be followed. 

It is unlikely that there will be any expansion in milk production until the subsidies 

are removed by developed countries on the export of surplus milk products. It is 

doubtful if the region has a comparative advantage in the production of milk to 
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support a broad based dairy industry. Guyana and Belize and other Latin American 

countries have vast areas of arable land that if put into the dairy industry, could 

possibly, make the industry as a supplier of milk solids and perhaps value added 

products viable in the region. Again a cooperative and integrated approach between 

UNIDO and the F AO is absolutely necessary if secondary and tertiary dairy 

processing is to develop regionally. 

1.3 Local Processing of Cereals 

Belize is highly dependent on imports of these products ( 17 million US dollars); 

Cuba is self-sufficient; Honduras required imports of raw rice in 1995 ( 14 million US 

dollars), and in the case of Jamaica wheat is imported from the USA, Canada and 

made into flour locally. Although some special grades of flour, with limited demand, 

is imported, the country is basically self sufficient in flour. 

Rice and oats are processed in Jamaica. Paddy rice is imported and processed in 

Jamaica and this is supplemented by imported of finished rice from the region and 

outside, Oats, from extra regional sources is processed in Jamaica from imported raw 

material. Some of the oats imported is used to feed race horses and this can not be 

separated from the general trade statistics. 

1.4 Bakery Products 

In the four countries of the sample many hotels have in house bakeries to produce 

their own pastries and some specialized products. Bread and biscuits are purchased 

from the local bakery trade. The tourism industry is a major user of bread and other 

baked products, as well as pasta .. 

1.5 Com Processing 

This activity was only reported in Jamaica. Cornmeal and grits are produced locally 

from imported corn. Cornmeal is used in relatively small amounts to bake in the 

industry. Grits is used in beer manufacturing, of which the tourism industry is a 

significant user, and in the manufacture of snack foods. Apart from this corn products 
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are not important in Jamaica as in some Latin American countries. 

1.6. Beverages 

1.6.1 Beer & other Brewed Products 

Cuba, Honduras and Jamaica report local production. The tourism industry gets its 

main supply from the domestic producers. There are some beer imports from the US, 

UK, Germany, Mexico and CARICOM for the tourism industry, as some guests 

demand their domestic beer and the hotels attempt to meet consumer requirements. 

1.6.2 Cmbonated Beverages 

In the four countries there is production of carbonated beverages. Honduras reports 

an import of 3.5% of its ANC. In the case of Jamaica, the major multinational brands 

are manufactured in Jamaica and Trinidad for the Jamaican market. Carbonated 

beverages for the hotels are mostly supplied in the post-mix form. This is the most 

economical form for them. Smaller hotels use product in the glass and plastic bottles. 

There are no imports of post-mix products, as the logistics of transporting the empty 

reusable containers overseas is expensive. 

There are large volumes of imports of carbonated beverages in plastic (PET) bottles 

from Trinidad. The PET bottle segment of the market is growing because of the 

convenience factor. A local plant to manufacture sodas in PET has recently opened. 

1.6.3 Mineral Water 

In Honduras there are six producers of purified water. In Jamaica the mineral water 

industry is small but growing rapidly in the tourism sector, because of fears of tap 

water quality by visitors. Bottled water is also a popular beverage in the metropolitan 

markets where the tourists originate from. While there are four local manufacturing 

facilities, the imports of popular metropolitan brands are growing at a much faster 

rate than the locally produced product. There are high quality springs in Jamaica that 

could be developed to serve the tourism and export trade. However, this will be 
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dependent on the development of the local plastic packaging industry, as PET bottles 

that are needed have to be imported. 

1. 7 Leather products. 

It was reported that the tourism industry does not require products from this industry. 

However, there is a tannery in Jamaica that manufacturers leather from cow and goat 

skins. The quality of the leather made from local hides lacks quality. Some skins are 

imported from the USA to supplement local availability of hides. The leather is used 

by shoe, bag, curio and gift item manufacturers. There are sales of gift items like 

leather key rings to tourist gift shops. 

With the potential to increase local beef production to meet the demand, the 

concurrently development of the leather industry must be seriously considered in 

Jamaica. 

1.8 Shoe Industry 

1.8.1 Leather Shoes 

The tourist industry does not purchase shoes directly. However, their staff generally 

has to adhere to a dress code and purchase shoes from local retailers. In the case of 

Cuba and Honduras the supply comes from local factories. Belize imports 1.1 million 

US dollars and in Jamaica the shoes are both of local and imported origin with the 

imported shoes coming from Spain, Brazil, Italy, and the USA, via distributors in 

Panama, the USA and Curacao. 

1.9 Gmment Manufacturing 

In the four countries there is a garment industry. In Belize and Cuba its production 

is for the domestic market, while in Honduras and Jamaica there is an extremely well 

developed garment manufacturing industry. Much of the production in Honduras and 

Jamaica is for export and there are large factories working in freezones, under in-bond 

mechanisms and so called 807 manufacturers, that produce exclusively for export. The 
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raw material is imported as cut parts to be sewn locally or as fabric. These enterprises 

can not, by law in both countries, sell their production on the local market. However, 

it is ironic that these very products often find their way back into the domestic 

markets via distributors and wholesalers in Miami, New York and Panama. There is 

also much production for the local market but imports of some items are high. In 

Honduras imports represent 27% of the NAC. 

The tourist industry uses garments for uniforms and for souvenir items such as tee 

shirts, batik etc. These are almost exclusively purchased locally. Some of the larger 

hotels import fabric for uniforms and contract with local factories to make uniforms 

for their staff This fabric will often have the hotels' logo printed on waved into the 

fabric or will be of a special design. Other hotels will purchase stock items from 

factories specializing in uniforms, while others will contract with factories to make 

special designs for them with material supplied by the manufacturers. 

The souvenir type items can be divided into small craft type manufacturers and the 

larger operations. The smaller operators will purchase fabric locally from wholesalers, 

manufacture their product and sell to the gift shops. Some will purchase plain tee 

shirts and print designs on them. The larger outfits will import fabric and manufacture 

and print the design. The other specialized garments for the tourist industry follow a 

similar pattern. 

The fabric for the garment industry comes from local factories in Cuba, Honduras and 

Jamaica. In Belize, Honduras and Jamaica it is complemented with imports. These 

imports are from the USA and the Far East. The Far East purchases are often made 

through agents or distributors in the USA. There are Belizean, Honduran and 

Jamaican wholesalers and distributors of fabrics, that operate bonded warehouses, 

offering fabric to the smaller manufacturer, that cannot afford purchase large 

quantities at a time. 

Talcing into account the Mexican experience, where the in-bond industries are allowed 

to sell a part of their production in the domestic market, paying only the duties of the 

imported inputs, it is recommended to suggest the Governments of Honduras and 
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Jamaica to permit their respective plants, to sell a portion of their garment production 

in the local market, paying duty only in the imported inputs. This will increase 

competition, improve the quality of the products sold to the consumers and will help 

the manufacturers of handicrafts to have cheaper and better inputs for their production. 

In the second phase of the Project, the supply of yams and fabrics, from some of the 

more advanced countries of the Caribbean Basin, has to be considered. In this respect, 

to supply the export industries that send their garments to the USA, the requisites of 

origin have to be taken into account. 

1.10 Mmufacturing ad Repair of Furniture 

In the four countries wooden furniture is purchased from local manufacturers, 

craftsmen or made by in house staff. Repairs are done by the craftsmen and the 

hotels· staff. 

1.11 Printing Shops 

In general, most printing needs in the four countries are met locally, but the tourist 

industry will source specialized promotional material for use in their overseas 

marketing campaigns from the USA, Canada, Mexico, or the UK. Honduras reports 

imports of 20% of its ANC. 

1.12 Handicrafts. 

In the four countries there is a wide production of Handicrafts, such as garments, 

woodcarving, pottery and others. In this area there is need to technical assistance to 

improve the quality and design, as well to promote more the cultural heritage of the 

Caribbean countries. Special efforts will have to be made in this sector. It is 

important, not only for the direct employment that it generates, but also for the 

indirect employment in the commerce that sells these type of products. The stopover 

visitors and the cruise visitors already buys important amount of these products, but 

the amount can be increased if the diversity, quality and design are improved. 
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2.- Industries that, to be economically feasibl~ require to su!!l!IY several countries of 

the re,.gj,pn;. 

2.1. Edible Oils and Fats 

Honduras is the only country that exports vegetable oil made from the African palm 

(7% of its production); however it imports 15% of its ANC, mostly in olive and com 

oil. Belize imports all its needs. Cuba imports raw and processed oil, the last one 

mostly for the tourism industry and is imported from Mexico. Jamaica imports these 

products, from and outside the region, with Trinidad being a major supplier. 

2.2 Sawmill products, excluding f umiture 

Belize, Honduras and Jamaica have production of Lumber. Belize and Honduras 

produce hardwoods. Pine is produced in Honduras and Jamaica. In Jamaica the 

production of lumber has not recovered from the devastation of forests after hurricane 

Gilbert in 1988. Pine lumber is imported from the USA and Canada; cedar, mahogany 

and other exotic woods used are imported from Central and South America. 

Plywood is imported from Guyana, Surinam, Brazil, the USA and Canada. 

Compressed fiberboard is imported from the USA, Brazil and Canada. 

2.3 Packaging 

The absence of a well developed packaging industry mitigates against the 

development of manufacturing for the tourist domestic and export markets. The local 

food processing industry is particularly adversely affected by the poor state of the 

packaging industry in the four countries. In general, the importation of packaging 

material is expensive and not always a feasible option. 

2.3.1. Plastic 

In the Jamaican market it was reported that plastic bottles, that are available locally, 

are limited in variety and mold designs are not modem. Small manufacturers have 
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great difficulty in justifying the purchasing of appropriate molds. The lack of local 

availability of PET bottles has users paying high premiums to import these bottles. 

This is limiting the development of the food processing sector. Plastic resins for the 

manufacture of the bottles are imported from outside the region, but PET bottles are 

manufactured in other countries of the Caribbean Basin. 

2.3.2 Cans 

In Cuba there is a factory to produce cans, but it requires updated technology, capital 

and raw materials. In Jamaica, for the products that have to be canned, the availability 

of appropriate size cans are a problem. The hotel industry purchases large volumes 

of locally manufactured juices in 540 ml cans. The hotels would prefer to purchase 

these items in l.4L or 5L cans but these are unavailable locally. They can be imported 

but at uneconomical prices. The local can manufacturing plant will not invest in lines 

to produce these sizes unless the volume is guaranteed and the canneries will not 

invest in machinery to can those sizes unless the cans are available locally. 

There is some importation of cans from Trinidad and Barbados, where the local can 

plant has affiliated companies. There is a small amount imported from the Dominican 

Republic. 

Cuba and Jamaica need to import tin plated steel used in the can making process. In 

the case of Jamaica it is imported from the UK and Europe because of international 

purchasing arrangements with the France based parent company of the local can plant. 

2.3.3. Cartons 

Honduras produces all the requirements of paper products. They are producing from 

imported paper in big rolls. The availability of forest resources in Honduras justifies 

the study to establish a cellulose and paper factory. 

In the Jamaican case corrugated cartons for packaging are available and these are of 

acceptable quality. The raw materials are imported from the USA and from 

Venezuela. The adhesives are purchased from overseas although there are two 
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adhesive manufacturing plants in Jamaica. 

2.3.4. Labels 

In the Jamaican case the printing industry has greatly improved over the past few 

years and most labels used are purchased locally. The areas that the Jamaican industry 

is weak in such as printing on metalized paper and on pressure sensitive rolls are not 

a major problem as these products can be imported competitively from Barbados and 

Trinidad. The paper is purchased from distributors in the USA and Canada. 

2.4. Janitorial Type Products 

The studies of Cuba, Honduras and Jamaica reported that cleaning and sanitizing 

janitorial type chemical products used by hotels are purchased locally. Most of these 

products are manufactured locally, but some are imported from CARICOM, the USA 

and Central America. A large volume product used by the industry is chlorine powder 

for swimming pool water treatment. This is imported from Europe and the USA and 

distributed by local chemical distribution firms. This is a product that can be supplied 

by some of the countries of the Caribbean Basin and this investigation has to be done 

in the second phase of the study. 

2.5. Paints and Coatings 

Paints and coatings used directly and indirectly through their suppliers are for the 

most part locally manufactured in three countries. The supply of inputs, that are 

imported could be supplied by several of the larger countries of the Caribbean Basin. 

2.6 Detergents 

Laundry detergents are purchased locally from hotel supply purveyors. Cuba, 

Honduras and Jamaica produce some of them and supplied to the domestic markets 

by the local chain of distributors. Other products are sourced from CARICOM 

countries, , Costa Rica, Mexico and the USA. The recent closure of the local soap and 

detergent manufacturing plant in Jamaica, will see the removal of this country as a 
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source of product in 1996 onwards. The supply of inputs for the local plants of 

detergents, by countries of the Caribbean Basin is a point to be included in the second 

phase of the Project. 

2. 7 Personal Care Products 

Bath soaps, shampoo and personal care type products are purchased locally from local 

manufacturers, but in some cases these have to be imported because of international 

marketing agreements. In Jamaica there is a local manufacturer that specializes in 

manufacturing shampoos, and lotions in small packages, specifically for the hotel 

trade. Soaps are now imported, mainly from CARICOM, as the local soap 

manufacturing plant is now closed. Suntan products are usually brought with the 

tourist and there are some imports and local production. 

2.8. Plastic Products 

The tourist industry is a large user of plastic products. Plastic is used in shower 

curtains, pool and beach furniture, plastic bags, storage containers, microwave and 

food film, cups, drinking straws etc. There are many plastic souvenir type items sold 

in the tourist gift shops. Plastic bags, cups and drinking straws are manufactured 

locally and the other items are imported and sold through local distributors. A further 

integration of the industry is necessary, at the Caribbean level. This is also a matter 

to be included in the second phase of the Project. 

2.9. Pottery 

The tourism industry uses pottery for plants in interior decorating and in the 

landscaping of the hotel grounds. These are generally locally manufactured, although 

plastic pots for plants are becoming more evident. Sculptors generally sell some of 

their pottery type works in the stores catering to the industry. Assistance in design, 

improved technology and quality, through technical assistance, are points to be 

included as one of the services that can be provided by UNIDO. 
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3.- Industries which,, to be intemation~ comootinve,geed to be produced for d1e 

local market, export to the re_g;ion and to third marke~. 

3.1. Canned and Preserved Foods 

This sector is wide in scope. While the external trade statistics are detailed, in many 

cases they do not separate the products by size. The tourism industry basically uses 

the same products as the domestic market, but in different sizes, making it difficult 

to separate the domestic and tourist usage. For example there are some imported jams 

and jellies used by the tourism industry in portion control sizes. Most of these same 

jams and jellies are produced for the domestic market, but only in bottles for the 

consumer trade. There are also many fresh products used directly by the tourist 

industry and by households that is used as a raw material by the food processing 

industry. This relates to both local and imported products. Some examples are local 

orange juice is purchased fresh and is also an integral ingredient in tropical fruit 

punch. Frozen vegetables are imported for sale in supermarkets, to hotels and as an 

ingredient in the local manufacturing of canned vegetables. Tomato paste is used in 

the tourist industry, households and as an ingredient in the food processing industry. 

3.2. Sugar Industry 

Sugar is a product of big importance for Belize, Cuba, Honduras and Jamaica, as they 

are exporters of the product. Honduras has an export quota, at preferential prices to 

the United States, and Belize and Jamaica export raw brown sugar to Europe, under 

the Lome treaty with the European Union, at special prices, that are higher than world 

market prices. Stocks from the local production is retained for local sale. 

Refined sugar is imported from the US, Brazil, the UK and some Latin American 

countries at the lower world market price, to fill local needs. 

In Jamaica there is significant packaging of sugar, mainly refined, in portion packs 

for the hospitality trade, but there are some imports of this item. A local sugar 

factory, as part of its development plan, will be renovating a mothballed refining plant 

and when complete will reduce the level of imports of refined sugar. It must be 
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recognized that this will reduce the amount of raw brown sugar available for export 

to Europe and the USA at preferential prices. 

The support that UNIDO is giving to GEPLACEA can help to decide if there is 

something more to be done in this industry, in the Caribbean Basin. 

3.4. Cocoa, Oiocolate and Candy Products. 

In Honduras and Jamaica locally grown cocoa is blended with imported product to 

manufacture chocolates and cocoa drinks locally. This is done to achieve the correct 

taste for the consumer. Some chocolates and cocoa drinks are imported from 

CARICOM, Europe, North America and Latin America. In each of these two 

countries there is a thriving cottage industry of manufacturing high quality chocolate 

specialty items for the up market trade and this includes the tourist trade. 

With the recent closure of a large candy manufacturing facility in Jamaica the country 

and the tourist industry will become more dependent on imports. 

Sources of imports of candy is widespread and from the region. Costa Rica, Trinidad, 

Venezuela and Colombia appear to be the largest suppliers. From outside the region 

Brazil and the traditional trading partners like the US, Canada and Europe are 

significant. 

3.5. Other alcoholic beverages 

Production statistics are kept on beer and stout, rum, other alcoholic beverages and 

carbonated beverages. The tourist industry uses large volumes of these products and 

most are locally produced. Imported products used by the tourist industry and the 

local population include wines, scotch whiskey and other specialized alcoholic 

beverages. There are some imports of beer for the tourist industry, as hotels strive for 

consumer satisfaction by providing their guests with some preferred imported brands. 

In Honduras there are some imports of Caribbean rum and scotch whiskey, wines and 

other alcoholic beverages from Europe. In Jamaica, there were some imports of 

brewed products and rum from Trinidad, Barbados and Guyana, but these have 

declined drastically in recent years. 
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3.5.1 Alcoholic Beverages 

There is a well developed manufacturing sector for alcoholic beverages in Jamaica. 

Rum, with the exception of minor imports to supply guest requirements, is locally 

produced. Jamaica has a well developed export trade in rum. There is some bottling 

of liqueurs, gin, vodka and whiskey. Some of these are international brands bottled 

under license but there are large imports of these products. Wine is for the most part 

imported although there are some locally manufactured wines aimed at the lower end 

of the market. Larger hotels import some of these products directly circumventing the 

local distribution chain. 

3.6. ToWM:co Products 

There are sophisticated cigarette and cigar manufacturing facilities in Cuba, Honduras 

and Jamaica with spare capacity. Tobacco is grown locally, but special varieties have 

been imported to blend with the local product, to get the right flavor. The three 

countries export large volumes of cigars and cigarettes, as the quality of their product 

is internationally recognized. The tourism industry buys locally these products. 

However, in the case of Jamaica there are imports of specific brands from Cuba 

(cigars) and cigarettes from the USA and CARICOM, to meet consumer tastes and 

requirements. Honduras only imports Burley tobacco, for mixtures with local tobacco. 

3. 7. Textile Produces of Hard Fibers 

There is not an important direct consumption of hard fiber products and its textiles 

in the tourism industry. However, the craft trade does significant volumes of hats and 

belts of local straw and thatch waved locally as a cottage industry, that are sold to the 

tourists, in Jamaica and Honduras. 

3.8. Textile Products of Soft Fibers excluding Knitred 

In three of the countries there are a few manufacturers of bed linens, tablecloths, 

napkins drapery and covers for furniture. Some of them do not manufacture the whole 

range, but will import to complement their production in order to offer a full line to 
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a hotel. The larger hotels will generally supply the textiles to the local manufacturers, 

who will manufacture the products to the hotels' specifications. In Honduras and 

Jamaica there are distributors and wholesalers of imported fabrics, that cater to local 

manufacturers. Larger manufacturers will purchase directly from overseas. The large 

hotels, as part of a their periodic renovations, will import directly if the quantities are 

large and cost savings can be achieved. Raw materials for the manufacture of these 

items are imported mainly from the USA and the Far East. In Cuba there are factories 

with spare capacity, that can be used to supply part of the Caribbean needs. 

In terms of the craft type items in Honduras and Jamaica there is some cut -work and 

embroidery done on napkins and tablecloths, that are made from locally manufactured 

fabrics, or locally purchased imported fabrics and a few manufactures made from 

scratch and then decorated. 

3.9. Carpets and other Textile Products of Soft Fibers. 

There is some carpet production of a limited range in Jamaica, although this has been 

declining over the years. Most hotels in Belize, Cuba, Honduras and Jamaica import 

carpets through local agents or directly from the USA, Canada or Europe. Rugs are 

imported, although there is some cottage industry production. 

3.10. Knitted Products 

In Cuba there is production of towels. The factory has spare capacity to supply other 

markets. In Jamaica there is production of towels, on a small scale and there are 

imports~ there are local distributors of the imported products but the hotels import 

directly if volumes and prices warrant it. Some beach towels are printed locally with 

Jamaican logos for the gift shop trade. In Honduras towels are imported from El 

Salvador, that has a modem plant and export them to several countries of the 

Caribbean region. 

In Jamaica there is a thriving cottage industry manufacturing knitted belts, vests and 

tams from imported yam to supply the tourist souvenir trade. Some distributors have 

been importing these from Guatemala to supplement local production It appears that, 
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with some proper organization of production, there is potential for expansion of local 

production as the distribution systems to the gift shops are in place. 

3.11. Plastic and Rubber Shoes 

The tourist industry uses rubber and plastic shoes and slippers in the pool, beach 

water sports area of the industry. There is a growing market for a rubber reef walking 

shoe to protect swimmers from cuts and pricks from sea urchins. These are imported 

through distributor /wholesalers in The USA and Panama with the ultimate source 

often being the Far East. 

Cheap plastic and rubber shoes are used by lower level tourist industry employees. 

These are generally imported from the Far East. Rubber water boots are used by hotel 

ground staff and are produced locally in Jamaica .. 

The production of rubber shoes, for reef walking and use in the pools is one activity 

that has to be considered for further study in the second phase of the Project. This 

article can be supplied also to the cruises, as their passenger can use this type of 

shoes by the pool, and when the may go to the beaches during the cruise. This is a 

large market to be explored. 

3.12. Glass 

Manufacturers in Jamaica pay at least 30% more than manufacturers in the UK for 

glass bottles used in the food processing industry. However, the local glass factory has 

started a development plan to upgrade their plant and become more efficient. Already 

the liquor industry is benefiting from this in the form of lower bottle prices and 

improved quality. One company who used to bottle in Jamaica for the Canadian and 

US markets stopped doing some years ago because of high packaging costs and 

uncertainty of supply. This company presently ships bulk rum to Canada and bottles 

there for sale in the US & Canada. This company is now investigating the feasibility 

of bottling again in Jamaica for these markets, because of the improvements at the 

local glass factory. 
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The silica used in the production of glass is locally produced, the soda ash is imported 

from Europe and the USA. There is some use of recycled glass in the manufacturing 

process but the recycling operation needs to become more organized to bring in more 

recycled glass to the factory. 

There are other glass producers in the Caribbean region, that can supply also the 

needs of this product. This is a product that has to be included in the second phase 

of the project. Due to the recent developments in the bottling industry, the case of the 

glass bottles has to be considered together with the PET bottles. Some companies in 

the region already manufacture one or the two products. 

3.13. Manufacturing of cellulose, paper and its products. 

Cellulose and paper is generally imported for the countries of the Caribbean islands. 

In Mexico, Guatemala, Colombia and Venezuela already exist plants that could supply 

the regional needs. Another countries in Central America, like Honduras, could 

manufacture cellulose and paper. This is a sector that has to be included in the second 

phase of the Project. 

In Cuba, Honduras and Jamaica processmg to manufacture paper products, like 

sanitary type paper products are manufactured locally form a mix of recycled paper 

and imported bulk stock. While the imported products are purchased from local 

purveyors, some of the larger hotels will import container loads of toilet paper, hand 

towels and paper napkins directly from overseas distributors and wholesalers to 

achieve cost savings. There are imports from CARICOM, Central America and the 

USA. In general, there is spare capacity in the local manufacturing of paper products. 

3.14. Oiemical Products 

3.14.1. Perfumes 

The in bond trade is a large purchaser of perfumes, but these are generally of the 

multinational branded products. There are a few local perfumes sold through the gift 

shops. 
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3.14.2. Inks 

The tourist industry does not use directly this product, but indirectly it is used through 

the printing shops. This sector uses locally produced inks, as well as imported ones. 

It is necessary to include, in the second phase of the project the availability of 

regional sourcing, with the existing plants or their expansion. 

3.14.3. Matches 

Matches are used by the hotels generally as a promotional item with the name of the 

enterprise and the logo printed on the cover. These are either purchased from the local 

manufacturers or are imported. There are a few companies that specialize in sourcing 

the hotels with imported products. It could be convenient to study the feasibility to 

supply this market with the already existing factories in the Caribbean Basin. 

4.- Mmmf actured inn,uts required to produce the goods demanded In:.. the tourism 

industry, that are o.r could be produced in some coun!n'.{_ies} of the Caribbean Basin. 

According to the Country reports, the inputs required by the industries established 

in each country are the following: 

4.1. Belize 

Belize did not present any list of required inputs. 

4.2. Cuba: 

Inputs for fabrics: cotton fiber, artificial and synthetic fibers, threads, and colorings .. 

Garments: Fabrics, threads, buttons and zippers 

Shoe manufacturing: Hides, sole leather, heels and laces. 

Synthetic and Artificial Fibers 

Furniture manufacturing and repair: Wood, rattan and polyurethane 

Mattresses: springs 

Printing and publishing paper, inks, films 
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Paintings: Vinyl emulsions, Epoxy resins, derivatives of the cellulose, xilol, organic 

pigments, glycerin, ftalic anhydride, chemical additives. 

Pottery and ceramic: ball clay, potassium feldespath 

Tiles: ball clay, potassium feldespath 

4.3. Honduras: 

Canned and preserved foods: peaches, apples and other fruits of temperate zone. 

Fabrics: cotton fiber 

Bed linen, bed spreads, table linen, drapes: Fabrics of high quality. 

Paper products: cellulose 

Chemical products: PVC, polystyrene and other petrochemical products used to 

manufacture plastic trays and cups. 

4.4. Jamaica: 

The study, as was presented, does not allow us to make a clear definition of the 

inputs. There are also inconstancies, which made the interpretation of the figures 

difficult. For example, in table 3 (National production), in many items the note: 

"Production, but no data" appears. In Table 4 the data for the Apparent National 

Consumption are given however, it is not clear how these figures were arrived at. 

Additionally, the figures of the ANC of Tables 4 and 6 are the same used in tables 

7, 8, 9 and I 0, even though the first ones are referred to as products imported from 

the Caribbean and the last two to as the products imported from the rest of the world. 

If there are no figures of production or detailed listing of imports and exports, it is 

not possible to determine, with the information provided, the products and the amount 

that may be used as basis for further study in phase 2 of The Project. 

4.5. General observations 

The four national consultants stated that there is not enough information, either in the 

government or in the private sector and also that there was resistance in answering the 

questionnaires. It is expected that in the second phase, with a narrow list of products 
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the questionnaires will be narrower and the objectives for each sector more specific. 

5.- Other relevant findings from the_gues6omiaires. 

It must be noted that the products of the sample used by the tourist industry , with a 

few exceptions, e.g. souvenir type items, are the same as what is consumed by the 

local population. What will differ in most cases is the size and type of packaging. 

5.1. Lack of competitiveness or quality of the domestic products. 

Most hotels expressed a preference to purchase locally manufactured products 

whenever possible. Additionally they prefer to purchase imported products from local 

firm, rather than import themselves. Vendors are screened for quality prior to purchase 

and those who do not meet the strict quality standards are eliminated. Distributors and 

manufacturers complain that hotels pay bottom dollar for their products and want the 

best quality. However, the hotels generally purchase in large volumes and feel that the 

prices they demand are warranted. The larger hotels also have the capability of 

directly importing from overseas, wholesalers giving them leverage in negotiating 

pnces. 

5.2. Labor 

The hotel industry has less than 2% of employees as expatriates. These persons are 

at the top management and technical levels. There is some level of training of local 

staff to replace expatriates in the medium to long term. There is a notion that an 

unusually large percentage of these expatriates end up as permanent resident on the 

Caribbean region. Programs established in several countries of the Caribbean Basin, 

as the programs in Jamaica, at The UWI and The University of Technology are 

providing most of the management needs of the industry; Cuba and Mexico have also 

similar programs, but the output of graduates will have to be expanded, to keep pace 

with the needs of the industry. 

At the lower level it is required the promotion of training courses for the tourism 

workers, using, among others, extensive on the job training of staff One of major 
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problem faced by the hotels, in Honduras and Jamaica is punctuality and absenteeism. 

The Honduran study explains that the cost of labor in Honduras, in the manufacturing 

and tourist sector, is bellow the other Central American countries and from some 

Caribbean countries, but that this is due to lower training and education of workers. 

5.3. Infrastructure 

In respect of infrastructure the perception was that the four countries have excellent 

air links, sea transportation facilities and links in telecommunications. 

Electricity supply was seen to be improving, but the cost of electricity, in some of 

the countries, was seen to be high. Water and sewage were viewed as poor, and this 

could affect the environment and the future development of the tourism industry. 

Plants for water treatment and the chemical products and the machinery needed for 

this purpose could be included in the second phase of the Project. 

Overland transportation in Belize, Honduras and Jamaica were viewed as being poor. 

In Jamaica crime and security were also mentioned as problems. 

5.4 Fiscal, Financial and Credit 

In Cuba, Honduras and Jamaica there are incentives for development of the tourism 

activity. However, in the Jamaican case, it was generally felt that the activity is 

overtaxed, development funds are available at internationally competitive interest rates 

for long term projects that will earn foreign exchange. These are readily available for 

the tourist industry. It is more difficult for manufacturers to access these funds .. It was 

felt that more could be done in terms of preferential interest rates to the productive 

sector. 

In the four countries there are no incentives to attract investment into the 

manufacturing sector. The only country that has a National Industrial Policy is 

Jamaica, without establishing concrete incentives. Cuba is preparing a long term plan, 

but it will be ready until 1997. 
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5.5. Market 

As previously mentioned, in the four countries, the main market for the products of 

the manufacturing sector and for the distributors is the domestic market. The tourism 

market represents between the 1.5% to the 6% of the total sales. This situation 

establishes a framework for the measures and promotions to be taken in the second 

phase of the Project. 

Usually, the tourist sector demands the same products required by the medium-upper 

income class and high income class. So. their demand is covered, with national or 

imported product, in the same pattern used by the nationals. The exceptions are for 

some hotels related to multinational operators, in which they may prefer foreign 

products, because worldwide contracts or due to lower prices obtained in the big 

volumes of acquisition by the head office. 

The cruise market is a different one, as they have centralized decisions of acquisition 

and usually require to be supplied in their main ports of call. There are some 

exemptions that confirm the general rule. Distributors and brokers concentrate the 

supply to the cruise industry. As a consequence a different strategy has to be designed 

to manufacture and supply for them. 

In three of the countries the market is now open to imports and all distributors are 

scouring the globe to find new sources that are competitively priced. These products 

compete with local products and in many cases are much more competitive in price 

and the quality is good. Some distributors have exclusive contracts to distribute the 

brands of major multinationals and hence are tied to a particular supplier. Others are 

free to find the most inexpensive products to compete in a particular category. 

Marketing efforts, in particular the persistent, regular and professional calls by sales 

representatives and support from the Sales and Marketing Management of the 

purveyors are the most important steps in developing a relationship with the tourist 

sector. This modus operandi is similar to the marketing of goods in general. 
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5.6. Distribution 

The most successful suppliers to the sector have a well developed distribution system. 

Hotels, in particular, run a just in time delivery system. They have particular days for 

receiving goods and deviation from this can lead to stock outs at the hotels and guest 

inconvenience and dissatisfaction. Small manufacturers who can not service the hotels 

effectively must use an efficient distributor to effectively compete in the hotels. A 

number of smaller manufacturers appeared unwilling to relinquish some margin to a 

distributor to service the hotel sector. Association of producers, working with common 

standards, and subcontracting can be of use to this purpose. 

5.7. Technology 

The major problem reported by Cuban and Jamaican manufacturers, with few 

exceptions, is the old equipment used in their factories. The technology being used 

is often greater than 30 years old and the equipment is generally inefficient and 

unreliable and leads to high production costs, that affect the entire population, not just 

the tourist activity. In the Jamaican. case, the opening of the economy, makes the local 

production susceptible to price of imports from overseas. This is even more critical 

as Jamaican hotel chains and distributors have identified inexpensive sources of 

whatever there is to trade in. There needs to be a major revision of industrial 

incentives for manufacturing and an aggressive factory modernization program. The 

incentives must also encourage the use of new and appropriate technology as a part 

of the factory up-grading program. 

6. Reasons why Products manufactured in die Caribbean Region are Consumed by the 
tourism indusPY. 

Caribbean Products are consumed because they offer value for the money. 

Additionally, a number of multinationals have selected Trinidad, Costa Rica and other 

countries, as a manufacturing base for the Caribbean. As a result products are 

supplied from there. In the case of Belize and Jamaica the products of CARICOM 

receive a special import duty treatment. In Honduras the Central American products 

also attract of lower import duties. In these cases the preferential treatments may 

encourage buying in the producing countries of the region, if the price, quality and 

delivery and transportation times correspond to the needs of the buyers. 
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7. Reasons why iqputs f mm third countries are use(_I. 

In the four countries it was reported that the use of inputs from countries outside the 

Caribbean Basin was due to fact that there is no domestic production or because the 

quality is not the one required by the tourists, or the price of the imported products 

are lower. In some cases there is a combination of these factors. 

8. Additional Suggestions 

There was significant resistance from all the parties interviewed to the length of the 

questionnaire and the time taken to research the responses and complete the form. 

There were numerous complaints about this. Many persons outright refused to 

cooperate. The sample size was therefore smaller than desired. 

The government statistics available were not in the form needed to provide accurate 

information as sizes of each product were not disaggregated and too many products 

were included in a category called "Not Elsewhere Specified". The study assumed that 

all countries were using the Harmonized System. This low level of availability of 

statistics is, possibly, a feature of some developing countries. 

The Hotel managers, the manufacturers and the distributors gave some information 

regarding their expenditures, but, in general, were reluctant to give information about 

the details of income and profits. 

Additionally, distributors were unwilling to provide information in a number of areas. 

For example, they would not provide the names of their suppliers, especially when 

they did not have a tight contract and felt that they were obtaining excellent prices 

and service. 

It was recommend that future studies be conducted on a much smaller range of 

products. This will greatly reduce the time that businessmen have to spend from their 

busy schedule to fill out the questionnaire. Some kind of prior "Desk" research can 

be done to identify areas of greatest potential and used to narrow the parameters of 

the project. 

Additionally, if the range of products are small the participants may be willing to give 
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information on the amount of each consume and this will allow to separate the 

tourism industry usage from the economy at large. 

A.- CONCWSIONS 

1.- Tourism is one of the most important sectors of the economies of all countries 

in the Caribbean Basin and a major foreign exchange earner. Much work, 

therefore, must be done to promote linkages within the manufacturing industry 

and the tourism industry. The Project aims to address the supply of manufactured 

products to the tourism industry located in the Caribbean Basin. The Caribbean 

Basin includes the 29 Island Countries of the Caribbean, plus Mexico, Belize, the 

5 Central American Countries, Panama, Colombia and Venezuela. However, from 

the 29 island countries only 10 receive more than 250 thousand visitors per year 

and have an industry that can provide some of the needs of the tourism industry. 

This reduces the total countries to be involved in the second phase to 20. 

2.- The growth and development of the tourism industry in the reg10n and its 

expansion, in the foreseeable future, makes it necessary to promote the 

establishment, improvement or the expansion of industrial activities that supply 

the tourism industry. 

3.- The scope of The Project aims to include, in its final results, the form in which 

the selected industries can be either established or expanded, whatever the case 

may be, as well as the industries related to the production of the necessary inputs. 

In all the cases the aim is that the industrial enterprises of the region will supply 

the needs of the countries that form part of the Caribbean Basin. 

4. - The tourism in the Caribbean Basin is composed of two sectors: stopover tourists, 

which in 1995 were around 14.2 million in the Caribbean Islands; 20.2 million 

to Mexico; 2.5 million to Central America and Panama, and 1.9 million to 

Colombia and Venezuela. The cruise visitors, according to the Caribbean 

Tourism Organization, were 7.9 million passenger visits in 1994 to the Caribbean 

Island Countries and the ports of Cozumel and Cancun in Mexico. Each one of 
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these two sectors, eventhough they require the supply of similar goods for its 

daily operation, the form of acquisition, distribution and supply is different. 

5.- In the case of the supply to the cruise ships, a study of the Florida-Caribbean 

Cruise Association established that, in 1995, there were 7.9 million passenger 

visits to the Caribbean, and that a passenger on a 7 day cruise, with an industry 

average of 3.5 port destinations per cruise, would spend approximately US$434 

at ports during the trip. Of this figure 61 % corresponds to shopping, 13% to 

food, and 7% in attractions, as the most important items. Shopping is mostly 

related with duty free sales, which are not relevant for locally manufactured 

products. If at the last two items it is added a 7% of the shopping that is spent 

in locally manufactured products, a figure of US$ 980 million is obtained, as the 

actual expenditure of this type of tourism to the region. 

6.- In the case of hotels, according to a study realized by the Organization of 

American States together with the Government of Jamaica, using the input-output 

table of 1977, with limited updating, from the value added in the tourism 

industry 50% is accommodation, 6% is food and beverages, 9% is entertainment, 

7% is shopping and 38% are miscellaneous items. The World Tourism 

Organization recently finished a comprehensive study, together with the Central 

Bank of Dominican Republic, about the National accounts of tourism in that 

country. For the second phase of the Project it is necessary to have this 

document, as a reference for the goods consumed by the tourism industry. 

7. - From these figures it is possible to see that tourism expenditure in food and 

beverage is between 6 and 13%, entertainment around 9% and other expenditures 

as maintenance, cleaning and toiletry and textile products are between 5 to 7%. 

8.- The tourism mcome, m 1995, for the Countries of the Caribbean Island 

Countries was 12.5 billion US do11ars; 6.2 billion for Mexico: 1.5 billion for 

Central America, and 1.3 biJlion for Colombia and Venezuela. The total of 21 .5 

billion US dollars, allows us to estimate that 1. 7 billion US dollars were spent on 

food and beverages, and 1.9 billion on handicrafts and assorted products. This 

is the total market for the 39 countries, in the tourism spots located in the region. 
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9.,..- With the exception of some hotel chains, that operate according to the rules 

established by its headquarters, the rest buy inputs in the local market, using the 

local distributors that supply the national or imported products, through the same 

channels used to supply the middle and upper classes of each of the countries 

mentioned. 

10.- The Project has the following positive aspects: the growing importance of tourism 

for the countries of the region; the existence of industries that supply one or more 

domestic markets, as well as the production of the necessary inputs required by 

the industries of the Caribbean region. 

11.-The main difficulties that the Project will have to face are: the big area that the 

Caribbean Basin covers, in which the land surface is very small, as is the size 

and population of the majority of the countries of the region; the insufficient 

maritime and air transportation links between them; the almost non existence of 

trade between the English speaking countries with the Spanish speaking; the high 

dependence of distributors to supply the tourism industry and the lack of capital 

and technology, in the majority of the countries. 

12.- Additionally to promote new investments in the region, UNIDO, could increase 

its work in technical assistance, transfer of technology, joint ventures, strategic 

alliances and the organization of international fora of entrepreneurs of the region, 

to promote and facilitate regional sourcing of finished and intermediate goods for 

the tourism industry and its suppliers, as well as those consumed by the rest of 

the population. 

l3 .- The national studies reveal that to promote international trade among the 

countries of the Caribbean Basin it is necessary to have good ports and 

transportation infrastructure, efficient highways, improve the skill of the labor 

force and the development of regional trading companies. 
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8.- PROPOSALS OF THE PROJECT 

I.- For the group of industries which were selected for the first phase of the study, 

which depend more from the domestic market than from the tourism market, 

according to the results of the four national studies realized, it is proposed to 

organize regional seminars which wiJI help them to increase their efficiency and 

competitiveness. These sectors are: Meat industries; dairy industries; processed 

and grinder of cereals; bakery products; com processed products; repair of 

furniture; printing shops, publishing companies and related industries; pottery and 

tiles, and tobacco products. The objectives of the seminars will be to improve 

the quality of the products, promote technical alliances,promote the establishment 

of associations of producers, developing common standards, and foster design and 

technological centers. 

2.- Include in the phase 2 of The Project only the following products: canned and 

preserved foods; chocolate and candy manufacturing; garments and manufactured 

textile products, such as: bed linens, tablecloths, napkins, towels and similar 

products); rubber and plastic shoes; packaging activities; furniture manufacturing; 

production of cellulose and paper products. janitorial type products; paints and 

coatings; personal care products, plastic products and the main products required 

to outfit the new hote1s and refurbish existing ones. Additionally it is proposed 

to include the main manufactured inputs for these industries. 

3. - The possibilities of supplying the cruise ship industry, with the products proposed 

in the previous paragraph, also will form part of the phase two of The Project, 

keeping in mind that it is necessary to use different approaches of sales and 

marketing. 

4.- Include in the analysis of phase 2 of The Project the possibilities to use the 

already existing trading companies and wholesalers, to promote trade among the 

countries of the Caribbean Basin. This has been suggested, as a more efficient 

and fast form to operate. They will have to be approached, in order to make them 

part of The Project, obtain their participation in the development of the specific 

projects as shareholders and/or with long term contracts of acquisitions. 
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5.- Eliminate from The Project the following activities, for the low percentage of the 

demand that tourism activities represents: beverages, alcoholic and non alcoholic; 

leather products; leather shoes; edible oil and greases; sawmill products; sugar; 

textile products of hard fibers; textile products of soft fibers; knitted products; 

carpets. Also eliminate the inputs to produce them. 

6.- Promote the formation of clusters of small and medium industries, in some of the 

countries of the region, to produce for their domestic market as well as to supply 

other countries of the region. That could be the case of processed agricultural 

products, personal care products, paints and coatings, etc. 

7 - The association of Caribbean producers of specific products, could be achieved 

through the promotion of common standards and trademarks. This could be done 

without discontinuing the production of the trademarks already on the market. 

For this purpose it could be beneficial to organize entrepreneurial meetings, for 

specific branches of industries. 

8.- Promote, with the governments of the countries of the region, the participation 

of the industries selected for the Phase 2 in the negotiations in CARICOM, as 

well as in the Central American Common Market, in order to facilitate the 

commercial exchange of these products. Additionally, for the same products, 

promote tariff reductions among the countries of the recently established 

Association of Caribbean countries. This would imply negotiations between 

CARICOM, the Central American Common Market and the Group of Colombia, 

Mexico and Venezuela. 

9.- For the second phase of The Project it is necessary to have the cooperation of 

the World Tourism Organization; the Caribbean Tourism Organization; the 

Florida, Caribbean Cruise Association; and financial support to develop the 

projects from the International Financial Corporation of the World Bank and the 

Interamerican Development Bank. 
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RECOMMENDATIONS FOR THE SECOND PHASE 

A.- To know. the oossibilities of su1mlJ:: of products manufactured in the Caribbean 
Basin. 

1.- Use the available information in the data bank of UNIDO, related to production 

and any other aspect that may exist, for the products selected for phase 2, and 

for all the countries of the Caribbean Basin. Additionally complement this 

information with the one that may be available in the International Trade Center 

(ITC), in Geneva, for the corresponding foreign trade figures. With this 

information it would be possible to determine if it is necessary or not to elaborate 

the questionnaires and decide about the following stages. 

2.- Prepare short questionnaires, to be applied to governments, associations of 

manufacturers, associations of hotels and tourism activities, and to big 

wholesalers. They will refer only to the selected industries for phase 2. 

3.- Among the questions to be included, for the products chosen, are the following: 

a) Is there production in the country of this product?; b) How many producers 

do exist?; c) Does the country have the necessary inputs to manufacture the 

product?; d) Do you prefer to import the product?, e) Why?; f) What are the 

distribution channels to supply the domestic market?, g) What are the channels 

to supply the tourism market?, h) Would you be interested to participate in the 

production of some of these products?. 

4.- The questionnaires will be applied by consultants contracted for this special task, 

for the countries where it is considered necessary. In every country they will have 

to apply at least four questionnaires. One to the Government, one to the 

Manufacturers Association, one to the Hotels Association and one to a big 

wholesaler or to the Association of Wholesalers. If they can apply more, for 

example one to the Ministry of Tourism and one to the Ministry of Economy, 

or its similar this could be very useful for the study. In the case of the private 

sector also it would be convenient to apply a questionnaire to the association of 

exporters, if it exists. 
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5.- The results would be coordinated and analyzed and the results will be presented 

to the sectorial experts in the head office of UNIDO, to have a review of the 

results and to enrich the proposals with their knowledge and expertise. 

6.- Specific contacts will have to be made with the Florida, Caribbean Cruise 

Association and with the Cruise Lines International Association, its suppliers, and 

concessionaires, in order to determine the feasibility to supply this important 

market. 

B.- To estimate the demand side. 

1.- Spain has finished in 1996 an intersectorial study of the tourism economy for 

1992 and Canada has also finished a similar job. In the Caribbean area, the World 

Tourism Organization recently finished a study, made jointly with the Central 

Bank of the Dominican Republic, that will be published shortly, and in the past 

years Jamaica made a similar study, with the support of the Organization of 

American States. 

2.- Using these elements, the following methodology is proposed: 

a) Obtain the figures of the percentage of the tourism expenditure that is dedicated 

to the acquisition of the products selected for the phase 2 of The Project, in the 

four countries before mentioned. 

b) Use the average of the Spain and Canada figures as a benchmarking, and the 

Jamaican and Dominican Republic figures, as a description of the actual situation 

in the Caribbean countries. 

c) With this information, plus the expected number of tourists to visit the Caribbean 

region, plus the estimated expenditures that they will make, a projection of the 

demand will be made. A similar procedure will be applied to estimate the demand 

of the cruise ship sector, using for this purpose the information that could be 

obtained from them. 
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C.- PuTTING TOGETHER THE DEMAND AND SUPPLY. 

1.- Once the possibilities to supply the products of phase 2 are known, when 

compared with the possible demand, it would be possible to decide the path to 

be followed. If the demand is satisfied mostly from imports it will justify the 

establishment or the increase in capacity for these industries, in the Caribbean 

Basin. 

2.- The result of this analysis will be presented for review to the sectorial experts of 

UNIDO headquarters. Once this information is validated or reviewed, and the 

final study is approved, the results would be presented in a business forum for 

the region. 

3.- With this proposed activities for phase 2, the expenditures could be reduced, as 

a significant part of the work could be done by UNIDO personnel. 

D.- TIMETABLE TO COMPLETE THE PROJECT. 

To complete The Project, the following procedures have to be followed and the 

suggested time schedule is as follows: 

1.- Obtain from the databank of UNIDO all the information of the Country reviews, 

for the countries of the Caribbean Basin. Complement this information with the 

one existing in the International Trade Center {ITC) and with any other data bank 

of the United Nations that may have relevant information for the products 

included in phase 2, December, 1996. 

2.- Prepare the questionnaires to: Governments, associations of manufacturers and 

exporters, associations of hoteliers, and associations of wholesalers, if it is 

consider necessary. January 1997. 

3.- Apply the questionnaires. January - February, 1997. For this purpose four groups 

77 
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have been formed: 

a) The Caribbean Islands of Antigua and Barbuda, Bahamas, Barbados, Bermudas, 

Haiti, and the Dominican Republic 

b) Costa Rica, El Salvador, Guatemala and Nicaragua 

c) Colombia, Guyana, Panama Trinidad and Tobago and Venezuela. 

d) Mexico. 

The criteria used to select these countries are: 

i) To receive more than 250 thousand tourists per year and 

ii) To have an industrial platform, to be used as a basis. 

Also it has to be remembered that UNIDO already has information about Belize, 

Cuba, Honduras and Jamaica. In total 20 countries will be asked for information 

for The Project. If some other country wishes to provide the information of the 

questionnaires, its participation will be welcomed. 

4.- Consolidate the information of the questionnaires and the information available 

in the data banks mentioned in paragraph I above. February, 1997. 

5.- Evaluate the results of the questionnaires and prepare estimates of the total supply 

of the region, for the selected products. February - March, 1997. 

6.- Prepare the demand figures, with base in the studies of Spain, Canada, Dominican 

Republic and Jamaica. March, 1997. 

7.- The reports of supply and demand, for the products selected for phase two will 

be analyzed by the sectorial areas of UNIDO. March - April, 1997. 

8.- Prepare the final report. April, 1997. 

9.- Presentation of the final Report to the office of the Director General and review, 

according to observations and comments made. May, 1997. 

I 0. Presentation of the document to a business forum. June-July, 1997. For this 
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presentation there are two options: 

a) Organize a specific business forum by UNIDO. This will be done in one of the 

countries of the region. 

b) Use the Latin American Business forum that the Mexican government organizes 

every year in Cancun, to present the results of the Project. One session of the 

forum will be requested for this purpose and during the rest of the meeting a 

business table will be permanently opened for the entrepreneurs attending it. In 

this case it has to be negotiated that UNIDO will be able to invite to the forum 

specific entrepreneurs. In this year's business forum more than 250 entrepreneurs 

attended the meeting. 

E.- COORDINATION AND SUPPORT FROM QTHER INTER.NATIONAL 0RGANJZATIONS 

AND ASSOCIATIONS 

In implementing the second phase of the project, it would be beneficial to have the 

support and cooperation of the World Tourism Organization, The Caribbean Tourism 

Organization and The Florida., Caribbean Association of cruise ships. Additionally, 

it would be useful to obtain the support to finance the specific industrial projects, 

from the Inter American Development Bank and from the International Finance 

Corporation of the World Bank. 
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CALENDAR OF TIIE PROJECT: 

This phase of The Project started the 3 of June, 1996, with the final preparation of 

the methodology for the survey to be carried out by the national experts and ended 

with the submission of this report, the 6 of November, 1996. The first meeting with 

the national experts started, in Kingston, Jamaica, on June 7 with an initial meting 

with Miss Patricia Scott, UNIDO representative and Mr. Gilles Stevens, UCD in 

Jamaica. From June I 0 to 14 it was carried out the introductory course for the 

national consultants, in the JAMPRO Headquarters, in Kingston, Jamaica. It included 

the different questionnaires, the methodology for applying them, the information to 

be obtained, a demonstration to apply them, with government and private entities and 

the various steps to be followed, until the presentation of the final report. 

At the meeting it was established that the preliminary report has to be sent to UNIDO 

and to the international consultant the 8 of August. The date to review the reports was 

fixed from the 19 to the 21 of August. However, due to the delay of sending the 

preliminary reports, the meeting was postponed until the 16 and 17 of September, and 

until the summation of this report, only a revised version of the national consultants 

of Belize, Honduras and Jamaica have been received, without incorporating all the 

points that were requested in the review meeting. 

THE Two PHASES OF THE PRWEcr: 

a) Phase I consisted of a fact-finding investigation of the characteristics of the 

demand and supply for selected industries and products (and production 

possibilities) in four countries of the region. The four countries were: Belize, 

Cuba, Honduras and Jamaica. The industries selected for the Project were: 

meat products; dairy products; food processing, alcoholic beverages, soft 

drinks, textiles and garments, leather, paper, furniture and wood products, 

hygiene-related products, paints and maintenance products, PVC, polystyrene 

and polyurethane products, chemical products used as inputs for these 
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industries and handicrafts. 

b) Phase II will expand the investigation to other countries of the larger 

Caribbean Basin, such as Mexico, Costa Rica, Trinidad & tobago and 

Colombia or Venezuela, in order to verify, expand or eliminate some of the 

products that have been selected in Phase I. 

DEVELOPMENT OF 1HE WORK 

In terms of implementation of the Project, an international expert was recruited to 

direct the project, under the supervision of the UNIDO headquarters. A national 

consultant from each of the 4 countries was chosen to carry out the research and 

investigation. The national consultants met in Jamaica in June with the international 

expert and the UNJDO Headquarters personnel to: 

a) Understand the objective of the study, the questionnaires to be 

used, the information to be obtained, etc. 

b) Visit offices and officials from the public and private sectors in 

Jamaica conducting "mock" interviews to get a "feef' for the 

research and investigation and 

c) To interact with their colleagues m order to get a collective 

understanding of the exercise. 

The national experts then returned to their respective countries to carry out the 

exercise and to prepare a report to send to UNIDO. The following time-table was 

agreed upon: 

June 10- 14, 1996 

June 17 - July 12, 1996 

July 15 - August 9, 1996 

August 12, 1996 

International experts and country 

consultants meet in Jamaica 

Country consultants carry out field 

research and investigation 

Country consultants prepare draft 

report 

Country consultants send draft report 

to UNIDO in Vienna and to the 
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August 12 - 23, 1996 

August 26 - 28, 1996 

September 9, 1996 

international consultant 

UNIDO and the international 

consultant review the reports 

International expert and country 

consultants meet in Jamaica to 

receive comments and suggestions to 

complement the national reports. 

Country consultants send the final 

national reoorts to UNIDO in Vienna 

and to the international consultant. 

However, the country consultants did no comply with the agreed schedule and as a 

consequence the review meeting was held until September I 6 and 17. Two reviewed 

versions were received by the I 7 of October by the international consultant (Belize 

and Honduras), and the one by Jamaica the 31 of October. Neither of them included 

all the additional information requested in the meeting of September. 
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Table I. I 
BELIZE 

MAJOR ECONOMIC INDICATORS 

1989 1990 1991 1992 
POPULATION (Thousands) 183.2 184.3 189.4 199.0 
PER CAPITA GDP (BZ$, Cur 3,328.0 3,579.0 374.3 4, 129.0 
GDP AT CURRENT MARKE 613.5 677.2 727.3 823.7 
Real GDP Growth(%) 13.2 I0.3 3.1 9.5 
Sectoral Distribution of Constanl NIA NIA NIA NIA 
Agriculture, Forestry & Fishing 18.3 18.5 18.7 19.6 
Mining 0.5 0.7 0.9 0.8 

------
Manufacturing 17.2 17.2 16.7 16.4 

.. 

Utilities 1.8 1.8 1.9 1.9 
Construction 7.1 7.l 7.4 7.6 
Trade, Restaurant & Hotels 18.7 19.2 18.3 17.8 
Transoort and Communication 12.4 12.6 13.3 14.4 
Finance, Insurance, Rea Estate & NIA NIA NIA NIA 
Business Services I0.4 I0.2 10.0 9.6 
Public Administration 9.3 8.8 8.8 8.3 
Other Services 8.0 7.5 7.5 7.0 
Less Imputed Bank Charges 3.6 3.6 3.4 3.4 
MONEY AND PRICES (BZ $mn) 
Inflation (Annual oercentage rat1 2.1 3.0 4.5 2.4 

... 

Currency and Demand depasits ( 97.8 105.5 122.8 143.8 
Quasi-Money (Savings an Time 1 225.2 269.2 306.4 325.4 
Money Supply (M2) 323.0 374.7 429.2 469.2 
CREDIT (BZ Smn) 
Commercial Bank Loans and A 255.8 299.4 336.0 373.2 
Public Sector 22.5 28.9 4.9 1.2 
Private Sector 233.3 270.5 33 I.I 372.0 
INTEREST RATE(%) 

~~ight~ Av~rage Lending Ratel 14.0 14.3 14.3 14.4 
Weighted Average Depasit Rate 6.0 6.3 6.4 6.0 
CENTRAL GOVERNMENT FINANCES (BZ SMBN)* 
Current revenue 184.2 210.9 224.4 230. l 

·-- .. 

Current E.xi>enditure 127.0 137.8 150.5 173.2 
Current Account Surplus/(Defici 57.2 73. l 73.8 56.9 
Capital Expenditure 69.0 85.8 118.4 148.6 
Overall Surplus/(Deficit) 1.6 1.7 (42.5) (50.2) 
Domestic Financing (12.1) (7.4) 24.7 26.4 
External Financing 10.5 5.7 17.8 30.9 

.. 

BALANCE OF PAYMENTS (US Smn 
Merchandise Exports 124.8 129.2 126.3 141.3 
Merchandise Imports 192.6 188.4 223.6 244.5 
Trade Balance (67.8) (59.2) (97.3) (104.3) 
Current Account Balance (19.0) 15.2 26.6 29.1 
Capital Flows 27.2 25.1 22.0 29.l 

.. 

Net Change in Official Internatic NIA NIA NIA NIA 
NI A note: minus = increase ( 11. 7) (12.5) 20.8 (1.4) 
Net International Reserves 55.6 72.0 49.3 50.7 
Import Cover of Reserves (in mo 4.1 4.3 2.9 2.7 
EXTERNAL PUBLIC DEBT (US Smn 
Disbursed Debt Outstanding 130.6 NIA 150.6 145.6 
Debt Service Payments 14.6 NIA 15.0 13.4 
Debt Service Ratio 6.6 NIA 5.8 4.6 

1993 1994 R 
205.0 211.0 

4,398.0 4,435.0 
901.5 927.0 
4.3 1.5 
NIA NIA 
18.8 19. l 
0.8 0.7 
16.4 16.9 
2.0 2.1 
8.3 6.5 
17.7 18.2 
14.6 14.6 
NIA NIA 
9.6 9.9 
8.2 8.4 
6.9 7.0 
3.4 3.3 

1.5 2.6 
149.2 157.2 
324.4 350.0 
473.6 507.2 

404.1 422.4 
13.9 13.8 

390.2 408.6 

14.6 15.0 
6.0 6.1 

249.0 265.1 
208.7 233.8 

--- -------
40.3 31.3 
139.1 111.0 
(69.1) (65.2) 
32.3 24.5 
46.3 27.1 

134.l 143.5 
250.6 23 l.9 
(116.5) (88.4) 
(49.0) (30.5) 
43.3 18.0 
NIA NIA 
18.9 3.7 
31.8 28.1 
1.7 1.4 

167.9 184.0 
15.5 24.0 
5.4 8.2 

Sources: Central Statistical Office I Ministry o Finance I Central Bank of Belize 

Pligina l 

1995 p 
216.0 

4,718.0 
985.9 

3.8 
NIA 
19.6 
0.8 
17.0 
2.1 
6.4 
17.9 
14.6 
NIA 
10.0 
8.1 
6.9 
3.3 

----·-

2.9 
165.0 
424.4 
589.4 

440.7 
2.7 

438.0 
. 

16.2 
7.1 

259.9 
239.8 
20.1 
83.2 
(46.9) 
33.1 
3.7 

149.9 
214.2 
(64.3) 

1.3 
( 19.8) 
NIA 
(4.8) 
32.2 
2.9 

183.9 
29.8 
10.3 

19111196 



Table 1.2 

CUBA 
MAJOR ECONOMIC INDICATORS 

INDICATORS U.M. 
Gross Domestic Pre Billions 

Variation iii - I % 
Variation i/1989 % 
Per Capita GDP p 

GDP Agriculture I Billions 

GDP Manufacturini Billions 

GDP Services I Billions 

Population 2 Th 

Economic Active Population. * 

Employment 1 Th 
~ . 

Tourism Employme MM 

Trade Balance Billions 

Exports (FOB) Billions 

Imports (CIF) Billions 

Current account Balance * 
·----------------- ------

Tourism Exports 

Tourism Imports. 2 Billions 

No. of Tourists 1 Th 

Consumer Price Index (CPI)* 

Products Price Index (PPI) * * 

Interes rates 

Average exchange rate. 

Minimum wage 

Average wage 2 Pesos 

1989 1993 1994 
19,585.8 12,776.7 12,868.3 

0.7 (14.9) 0.7 

(34.7) (34.0) 

1,865 1, 172 I, 175 

1,924.5 924.9 879.4 

4,886.8 3,103.6 3,340.6 

11,301.8 8,266.1 8,166.9 

10,522.8 10,904.5 10,951.3 

3,669.0 N.D. 3,435. 7 

N.D. 63.3 N.D. 

(2,734.0) (900.0) (796.0) 

5,400.0 1, 137.0 1,315.0 

8, 134.0 2,037.0 2, 111.0 

N.D. N.D. N.D. 

273.3 699.2 898.2 
300.0 543.8 616.7 

1:1 I: 1 I: 1 

N.D. N.D. N.D. 
--------· 

189.0 184.0 186.0 

1995 YARG 
13, 184.3 1.55 

2.5 

(32.7) 

1,200 

915.5 (0.55) 

3,555.0 7.05 

8, 149.6 (0. 70) 

10,978.1 0.65 

3393.8 (1.20) 

57.6 (4.65) 

(1,293.0) 

1,479.0 (14.05) 

2, 772.0 (16.65) 

N.D. 

1, 146.9 28.10 

738.2 16.50 

1: 1 

N.D. 

195.0 3.00 

1 The Economist Conferences. Selected indicators of the Cuban economy. London, June, 1996 

2 Oficina Nacional de Estadistica 

*There are not official figures published 

YEARLY AVERAGE RA TE OF GROWTH 
(YARG) (%) 

Indicators A B 
GDP 5 8 

-- - - -----
Agriculture GDP IO 12 

Manufacturing GDP. 6 8 
Services GDP 2.5 3.5 
Population 0.3 0.3 
Employment 1.5 2.5 
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Table 1.3 

HONDURAS 
MAJOR MACROECONOMICS INDICATORS 

(1990-95) 

Indicators 1990 1991 1992 1993 1994 1995 

1. GDP (In Mill de LP 5, 165 5,344 5,634 5,985 5,897 6, 111 
2. Imports of Goods ( 915 913 990 1,080 1,351 1,519 

... 

3. Final Consumption 4,133 4,205 4,303 4,561 4,464 4,634 
4. Domestic gross inve 962 1,084 1,310 1,538 1,745 1,842 

... 

5. Exports of Goods( 848 834 833 873 940 1, 188 
6. Trade Balance (5-2 (67) (79) (157) (207) (411) (331) 
7. Agriculture/GDP (n 1,285 1,364 1,412 1,404 1,415 l ,513 
8. Mining/GDP(Mill. I 71 75 83 86 88 96 
9. Manufacturing/GDF 709 721 765 813 798 819 
I 0. Construc./GDP (M 218 212 284 344 278 272 
1 1. Services/GDP (M 2,882 2,962 3,090 3,338 3,318 3,411 

GDP (Factor price) (rv 1 1, 156 14,003 16, 131 19,495 25, 102 32,545 
GDP (Market price) (1 12,537 16,342 18,800 22,689 28,715 37,350 
Final Consumption (M 10,271 12,790 14,663 17, 122 21 27, 728 
Domestic gross invest1 2,881 4,022 4,881 7,342 10,346 11, 781 
Agriculture/GDP (Mil 2,503 3, 178 3,286 4,014 6,028 7,973 

. ---- .. 

Mining/GDP (Mill. L) 191 231 308 369 490 655 
Manufacturing/GDP C 1,823 2,367 2,875 3,456 4,275 5,440 

Construction/GDP (M 574 745 1,061 1,457 1,445 1,853 
Services/GDP (Mill.L 6,065 7,482 8,601 10, 199 12,864 16,624 

Population (Th) 4,758 4,910 5,079 5,248 5,422 5,603 
GDP (Market prices) ( 3,031 3,304 3,345 2,896 3,374 3,944 
Per Capita Income (In 637 673 659 552 622 704 

12. Tourism} /Export~ 29.0 30.6 31.8 60.0 72.0 80.0 

13. Tourism /Imports. 37.5 36.8 38.2 55.0 57.0 57.0 
... 

14. Tourists number C 290 226 244 261 234 271 
15. Consumer Price In 23.3 34.0 8.8 10.7 21.7 26.8 
16. Productors Price 11 29.6 34.6 10. 1 12.7 26.5 32.6 

21 21 21 21 31 31 
1 7. Interest rate 17.0 25.0 21.0 21.0 35.2 37.8 

----

18. Average exchage r 4.38 5.40 5.62 6.57 8.51 9.47 

19. Minimum wage ( 51 7.25 10.70 12.00 13.80 13.80 16.95 
20. Population (Thous 4,758 4,910 5,079 5,248 5,422 5,603 
21. Economic Active l 1,463 1,523 1,586 1,653 1,723 1,796 

... 

22. Employment 1,359 1,412 1,497 1,537 1,579 1,648 

YARG 
% 

3.4 
10.7 
2.3 

13.9 
.. 

7.0 

3.3 
6.2 

2.9 
4.5 

3.4 

23.90 
24.40 
22.00 

32.50 
26.10 
28.00 
24.40 

26.40 
22.30 

15.5 
-

1 .8 
( 1.3) 
20.9 
14.4 

16.7 

18.5 
3.3 

3.9 

11 Period 1993-95, 21 Special Rate of the Fondo de Desarrollo Industrial (FOND EI), 3/ Average 

lending rate 4/ Average selling rate in the banks 5/ Manufacturing Industry, from I to 5 workers 
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Table 1.4 

JAMAICA 
Macro Economic indicators 1991 to 1995 

Unit 1991 1992 1993 1994 1995 
GDP 1$ J$B.(Cons $ 17.50 17.70 18.00 18.10 18.20 
GDP Growth I % 0.70 1.40 1.40 0.80 0.80 
GDP US$ JS$B.(Cons ~ 1.50 0.80 0.70 0.50 0.50 
Population Millions 2.41 2.43 2.43 2.46 2.49 
GDP/Capita US$ 642.30 330.00 287.60 203.70 200.20 
Exchange Rat( 1$ per US$ 11.30 22.88 24.15 32.90 35.15 
Inflation Rate % 80.20 40.20 30.10 26.80 25.60 
Exports US$ Millions 1,056.60 1,031.80 1,058.30 1,182.80 1,379.60 

. -·· ... ···---

Imports US$ Millions 1,828.60 1,775.40 2, 189.20 2, 172.20 2,772.90 
Balance of Tra US$ Millions (778.00) (743.60) (I, 130.90) (994.40) (1,393.30) 
Tourism Recei US$ Millions 764.00 858.00 942.00 919.00 965.00 
Balance on Cu US$ Millions (255.80) 10.90 (194.20) 18.30 (255.10) 
Foreign Debt US$ Billions 3.90 3.70 3.60 3.70 3.40 

.. 

Budget Surplu % 2.20 2.80 2.10 1.30 0.40 
Money Supply 1$ Billions 6,867.90 10,283.60 14,396.20 16,374.00 23,227.70 
Net Int' l Rese1 US$ Millions (356.30) (50.70) 70.80 408.30 418.60 
Unemploymen % 15.40 15.70 16.30 15.40 16.20 

- --- . 

Agriculture/Gl % 6.20 6.90 7.50 8.00 8.10 

Manufacturin~ % 19.40 19.40 18.80 18.50 18.20 
Mining/GDP % 9.20 8.80 8.70 9.30 8.60 

... 

Services/GDP % 14.10 14.60 15.30 15.90 17.10 

Source: ST A TIN 
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Table 2. 1 

CUBA 
MAJOR ECONOMIC INDICATORS 

Indicators Unit YEAR 2000 

GDP Billions 16,830 - 19,375 
Agriculture/GDP Billions 1,225 - 1,345 
Manufacturing /GDP Billions 5,725 - 6,265 
Services/GDP Billions 9,220 - 9,680 
Population Th 11,147 11, 147 

Employment Th 3,655 - 3,840 
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Table 2. 2 

HONDURAS 

FORECAST OF SOME MACROECONOMIC INDICATORS (1996-2000) 

Indicators 1995 1996 1997 1998 1999 2000 
Rate 

2000/96 

1 GDP (Millions LPs 1978) 6, 111 6,362 6,614 6,878 7, 151 7,438 4.00 
----· 

2.Population (Thousands) 5,603 5,789 5,981 6,180 6,385 6,597 3.30 
G[)P (Market prices) (mill. L) 3,944 4,106 4,269 4,439 4,615 4,800 

Per Capita Income (mill. L) 704 709 714 718 723 728 

3. Economic Active Population (EAP) 
1, 796 1,874 1,955 2,041 2, 131 2,227 4.40 

(Th) 

4. Imports of Goods (Millions $) 1,519 1,563 1,641 1,723 1,809 1,900 5.00 

5. Exports of Goods (Millions $) 1, 188 1,266 1,300 1,335 1,371 1,408 2.70 

6. Agriculture I GDP (Millions LPs 1978) 1,513 1,564 1,603 1,643 1,684 1,726 2.50 

7. Manufact and Mining I GDP 
915 985 1,020 1,055 1,092 3.50 

(Millions LPs. 1978) 
952 

8. Construction I GDP(Millions LPs. 
306 327 375 

1978) 
272 286 350 700 

9. Services I GDP (Milllons LPs. 1978) 3,411 3,560 3,720 3,888 4,062 4,245 4.50 

Source: Input-Output Model, JICA 1995, BCH with estimations of the national expert 
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PAIS 

U.S.A. 

Canada 

United 
Kingdom 

Europe 

Others 
TOTAL 

AREA 
BeJize Dist. 

Ambergris 
Caye Caulker 

Cayo 

Corozal 

Orange Walk 

Stann Creek 
Placencia 

Toledo 

Other Islands 
.. 

TOTAL 
ONUDLXLS 

Table 3.1 
BELIZE 

3.1.1 TOURISM INCOME 
1988-1995 

Year 
USS 

Million 

1988 37 
1989 45 
1990 45 
1991 45 
1992 60 

----

1993 69 
1994 71 

----

1995 78 

Source: Belize Tourist Board, MTE, Belize 

3.1.2 TOURIST ARRIVALS BY COUNTRY OF ORIGIN 

-----

1991 1992 1993 1994 

No. de 
% 

No.de 
% 

No.de 
% 

No. de 
O/o 

turistas turistas turistas turistas 

46,372 59.8 58,705 59.1 61,384 59.2 71,588 59 6 

4,729 6.1 6,366 6.4 7,242 7.0 9,216 77 

7,287 9.4 9,390 9.5 8,774 8.5 8,010 6.7 
9,341 12.0 15,422 15.5 16,353 15.8 20,508 17.1 

- -----

9,813 12.7 9,425 9.5 9,856 9.5 10,747 9.0 

77,542 100 99,308 100 103,609 100 120,069 JOO 

3.1.3 NUMBER OF HOTELS 

. 

1988 1989 1990 1991 1992 1993 1994 1995 
47 45 44 51 53 57 59 60 

37 37 39 50 51 47 50 52 
16 21 23 25 24 29 30 33 
24 31 38 44 52 55 60 67 

... 

8 8 9 9 9 9 IO 12 

7 10 11 12 12 9 IO JO 
14 16 10 10 14 25 35 38 
10 1 ) 15 18 20 22 25 31 
10 10 12 17 21 26 29 34 
10 12 9 12 15 24 23 25 

183 201 210 248 271 303 331 362 
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ANO ENE 
1993 37 
1994 36 
1995 35 
1996 32.6 

Table 3.1 

Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize 

3.1.4 NUMBER OF ROOMS 

AREA 1988 1989 1990 1991 1992 1993 1994 

Belize Dist. 541 573 532 813 831 881 859 
Ambergris 413 517 497 716 719 665 709 

.. 

Caye Caulker 159 193 198 229 232 293 291 
.. 

Cayo 232 304 322 381 416 497 545 
... 

Corozal 122 124 137 134 134 142 143 
Orange Walk 85 92 110 115 110 93 108 
Stann Creek 105 131 88 100 133 233 284 
Placencia 58 66 80 92 101 129 151 
Toledo 55 71 86 121 146 188 211 
Other Islands 85 97 65 83 91 204 203 
TOTAL 1,855 2,168 2,115 2,784 2,913 39325 3,504 

Source: Belize Tourist Board, Ministry of Tourism and the Envirornent, Belize 

FEB 
41 
39 
40 

39.1 

3.1.5 BELIZE TOURISM INDUSTRY OCCUPANCY RATES 
(1993-1996) 

.. 

MAR ABR MAY JUN JUL AGO SEP 
40 31 28 25 24 27 22 
39 30 26 22 25 27 19 
41 35 27 26 25 25 21 

40.2 31.3 

Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize 

BELIZE 
3.1.6 AVERAGE ROOM RA TES BY MONTH (US$, per night) 

ANO ENE FEB MAR ABR MAY JUN JUL AGO SEP 
1993 57 56 63 54 51 47 47 48 43 
1994 62 62 65 61 58 53 49 48 45 
1995 63 65 62 57 52 51 49 48 47 
1996 59 67 72 68 

Source: Belize Tourist Board, Ministry of Tourism and the Envirornent, Belize 

1995 
837 
728 
316 
599 
149 
110 
318 
185 
239 
227 

3,708 

OCT 
... 

22 
19 
21 

OCT 
47 
49 
58 
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Table 3.2 

CUBA 

3.2.1. PARTICIPATION IN THE MAIN DESTINIES OF THE CARIBBEAN 
Unit: Th Tourists 

COUNTRY 1990 1991 1992 1993 

Cuba 340 424 461 546 
Puerto Rico 2,645 2,626 2,640 2,857 
Bahamas 1,561 1,427 1,399 1,489 

. 

Dominicana 1,533 1,321 1,524 1,719 
- ---

Jamaica 841 845 909 979 
... 

Others 4,932 5,004 5,167 5,708 
... 

Total Cari be 11,853 11,647 12, 100 13,289 

Cuba Participation (%) 2.8 3.6 3.8 4. I 

Source: Price Waterhose 

3.2.2 RA TE OF INCOME INCREASE IN THE CARIBBEAN COUNTRIES 
Unit: Billions USD 

Country 1991 1987-1991 
Puerto Rico 1,445 10.9 

.. 

Bahamas 1,222 1.6 
Republica Domi1 877 11.3 
Jamaica 764 6.4 
U.S. Islas Virgei 708 2.6 
Bermudas 454 1.0 
Barbados 453 4.5 
Islas Caiman 437 31.5 
Antigua 401 18.4 

.. 

Aruba 314 13.2 
St. Maarten 310 15.5 
Cuba 300 19.9 
Others 1,927 -
TOTAL 9,116 8.0 

Source: World Tourism Organization, statistical Yearbook, 1993 
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Table 3.2 

3.2.3. LODGING CAPACITY OF THE CARIBBEAN COUNTRIES 
Unit: Rooms 

Country 1991 1993 1995 
Republica Dominicana 22,555 26,801 N.D. 
Cuba 16,638 22,561 24233 * 
Jamaica 17,337 18,935 N.D. 

Bahamas 13, 165 13,521 N.D. 
Puerto Rico 7,897 8,581 N.D. 
Guadalupe 7,016 7,798 N.D. 
Martini ca 5,658 6,960 N.D. 
Aruba 5,864 6, 150 N.D. 
Others 43,355 49,530 N.D. 

Total Cari be 139,485 160,837 N.D. 

Source: World Tourism Organization. Statistical Yearbook, 1993 

3.2.4. OCCUPACY RA TE IN THE CARIBBEAN COUNTRIES 
Unit:% 

Country 1991 1993 1995 
Aruba 68.9 79.5 N.D 
Dominican Republic 68.3 75.0 N.D. 
Cayman Islands 60.0 71.1 N.D. 
Grenada 65.0 68.8 N.D . 

. .. 

Puerto Rico 66.3 68.4 N.D. 
-· -· 

St. Lucia 65.9 67.9 N.D. 
Curacao 77.1 67. l N.D. 
U.S. Virgin Islands 58.4 61.0 N.D 
Guadalupe 62.3 60.7 N.D. 
Cuba - 60.4 52.6 * 
Source : Anuario Estadistico CTO 1993. 
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Table 1.2 

3.2.5 MAIN COUNTRIES OF ORIGIN OF THE TOURISTS TO CUBA 

Country 1991 o/o 1992 Ofo 1993 O/o 1994 O/o 1995 % 

Canada 81,044 19.4 94,058 20.6 114,831 21.1 109,711 17.7 141,984 19.2 
ItaJy 24,916 5.9 39,630 8.7 49,109 9.0 66,081 10.7 112,954 15.3 

... . 

Spain 38,974 9.3 49,059 10.7 53,800 9.8 61,967 10.0 88,902 12.0 
--- - ... 

Germany 60,976 14.6 57,880 12.7 63,003 11.5 60, 156 9.7 56,912 7.7 
France 9,252 2.2 13,086 2.8 23,274 4.2 33,870 5.5 34,288 4.6 
England 3,225 0.7 5,934 1.3 6,205 I. I 25,411 4.1 19,476 2.6 

.. 

Mexico 47,675 11.4 44,596 9.7 56, 197 10.3 48,900 7.9 31,937 4.3 
- ---- ----- ----

Argentina 16,201 3.8 19, 158 4.2 29,106 5.3 36,367 5.9 32,378 4.4 
·- - -· 

Sub Total 282,263 67.5 323,401 71.0 395,525 72.7 442,463 71.7 518,831 70.3 
Total 417,971 100.0 455,240 100.0 544,089 100.0 617,284 100.0 738,232 100.0 

----- -

Source: Oficina Nacional de Estadistica 
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Table :u 

HONDURAS 
3.3.l TOURISM INDICATORS 1991-95 

INDICATOR 1991 1992 1993 1994 1995 
T.A. 

1991/1995 

Visitors (People Number) 226, 12 l 243,544 261,475 233,516 270,549 4.6 

Hotels Number 276 306 337 352 405 10.1 

Rooms Number 7,259 7,968 8,551 8,803 10,022 7.4 
Beds Numer 11,946 12,473 14,427 14,849 16,979 9.2 

Occupancy rate per room(%) n.d n.d n.d 70 n.d 

Stay average (number of days) n.d 5.5 5.6 n.d n.d 

Income foreign currency 
30.6 31.8 60 72 80 n.d 

(Millions of Dollars USA) 

Restaurants 458 524 555 813 .. 

Hotels Employment 3,768 3,933 4,080 4,227 .. 

Other Touristic Areas 
6,585 7,942 8,859 9,769 

Employment 

I I Including Night Clubs, Travel Agencies, Car rentals and Handicraft stores. 

3.3.2. FORECAST OF SOME INDICATORS OF THE TOURISM INDUSTRY 
(1996-2000) 

Indicator 1995 1996 1997 1998 1999 2000 
Crecimiento 

Anual 

I. Visitors 270,549 282,994 296,011 309,628 323,871 338,769 4.6 
... 

2. Rooms 2808.0 3043.0 3299.0 3576.0 3877.0 4203.0 8.4 
3. Income of foreign currency 

80.0 88.4 97.7 107.9 119.3 131.8 10.S 
(Millions of AI4US $) 

----

4. Expenditure Per Capita ($) 
296 313 331 350 370 390 5.7 

---------

Source: THT, With estimations of the national expert 
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Table 3.4 

JAMAICA 
Tourist Indicators 1991 to 1995 Jamaica 

IND I CA TOR/YEAR Unit 1991 1992 1993 

Foreign Exchange Earnings US$(Mill) 764 858 942 

Visitor Arrivals: Stop Over Thousands 1,006.8 1,057.1 1,105.4 

Visitor Arrivals: Cruise Ships Thousands 490.5 649.5 629.6 

TOTAL VISITORS Thousands 1,497.0 1,706.6 1,850.4 
Hotel Rooms Units 11,423 12, 189 12,643 
Other Rooms Units 5,914 6,402 6,292 
TOTAL ROOMS Units 17,337 18,591 18,935 

Occupancy Rate Percent 57.9 60.1 60.3 

Accommodation Employment FTE (1) 22,788 25,466 26,030 

Other Direct Employment (2) FTE 43,181 46,244 73,298 
Indirect Employment (2) FTE 31,289 34,966 35,740 
Induced Employment (2) FTE 98,936 110,563 113,012 
TOTAL EMPLOYMENT FTE 196,194 217,239 248,071 

Sources and Definitions 

All statistics are from the Jamaica Tourist Board unless otherwise stated 

( 1) FTE: Full Time Equivalent Jobs (Definition) 

(2) Economic Impact of Tourism in Jamaica 1992: OAS: 1994 

ONUDJ XLS Pligina I 

1994 1995 
919 969.0 

1, 108.9 1, 147.0 
595.6 605.2 

1,704.5 1,752.2 
13,080 13,742 
6,680 6,928 

19,760 20,670 
57.3 60.8 

28,410 31, 154 

80,000 87,727 

39,008 42,774 
123,446 135,255 
270,864 296,910 
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Table 4.3 

HONDURAS 
SOME CARACTERISTiCS OF mE BRANCHES !BUT UNKED TO TOURISM 
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MIMI_.- . 

·-i~d....,,,.. 8 I I c I 
3420~-~ s «< J 10 Jm 
JS.~~ S3 

-"' -
11 ~ l 106 

3s13~hsmd~ c c ( I c 
3S22/l90d>er~md~-~ 36 23 1 I 60 
3S60~~ J7 T. I I 46 
36. Mineral-...... DO~ 16 2 1 I 20 
361000 Pa¢lav rmd oalllmic 16 2 1 1 lO 
Tetdo .1611 ~ 49 JU 1,11' 

--

~21 

~ 
~ ~+el 

100~ 

24714 53 
2.081 I 
1642 6 
6SIS 5 
1519 J 

:LIM2 4 

I 718 5 
2.l71 ' B2 I 
1619 ~ 

17" <4 

7JI 2 
I iO!l <4 

11S5<! ~ 
:!058 ~ 

19-0 1 
213 I 

253S l 

~· ! 

"° I 
I ISi 2 
74Si 16 
~ 13 

72tJ c 
2,1119 J - . 
~431! ' 
l,.W ' 
2-wt c 
4,622 I< 

0 ( 

l,313 J 
2-2MI i 

384 0 
---

334 0 
-5J.ll9 187 

11111% 



Table 4.3 

HONDURAS 
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1991 

n .. ~or1..em~1,.,...\ 

~ A.NC Cod.DeM 

n\ r:n m (4)al+l-3 r~ 214 

3JIJ~ol'hitendmcb1h11ood-... J:MI~ Jl.150 41.Nl 91,2r. U.2 
3114'6o-z16':0mal "'6&.IJK 13.Wli 2.461 47$608 2.9 

32.Tmih~ 63S~I 3i)3V'Tl 121N 1111.116 37.2 

33. WOl!dmd~ 3·Jiaol U.261 mi.- SOl.119 2.2 
331 I ~,.,,,..;n,. ll!ld 404,213 9 090 :M.661 388 636 2.3 
3312/!IOmkm~· • • ~~ §9.l'IJC lss:! 4iU01 l!J,1112 9.~ 

l320~~hnis'Thimd tl.t.M 218 'l1,.4Ti 91,101 0.2S 
34. lf'lKlllrmd""""- 403.106 4113.l171 00,134 m.x ss 

-·- -

T..W. 4.941,51711 1,937 44)j 66J,3S2 6.223.027 30.1 S 
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Table 4.3 

HONDURAS 
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) um 

lln ~or Lemmrrui'I 

~~ v..m..~ ~ ~ AN'C ~D.M 

(I) rn (3) (4}'<1+2-3 (S)•2/4 
31. Feed rad Drlnb 4..303.m :M.atm 396.IOS 42S2S09 1.0 
llll.~af'd!e~ 6$'.Hlll 319'13 201 10!! 413426 6.6 
3112.Milk~ 31Q.m 66,743 2.901 314..136 17.7 
3113 ~af'fruitmd-nOdr...d~ 16!l919 11.195 n.:uo 116.W< 13.3 
3114'6~.a:~; 

-- mm 173lll: 4,015 .,~101 2.0 
311SBrmd~ 

---
299004 M84 1,291 ~•in 2.1 

3117 00s lll!d Gdibkl r.m; 46] 11.S uw 2l1'U ~412 3.0 
3111!!. ...... ~~ 3'$9_'!1113 647 3SOOO 315,610 0.2 
3ll90!lfoo.. T-.nr..- iw.,,,.,.A~'Th:Raf 37600 '~ J_ornl ~_:m!I 21.2 
lilt Olbm'MN@~md EO(l9S 149894 35,Wll 4«989 33.7 
3130Driob 3291S4 257Sl 163 "S4'14 7~ 

.. 
3131 ~ No.AlcobOOc ,_,,_,., :46'7.61r. 1409 2 369.~ 0.4 
3140T®-.I:~ 141,,SO'i 3.<%5 44,138 100,234 3.S 
32.Tmikl~ 

-· 
131 'rnl 

29tJ 
1<1!1:m! i03680ll 1.S.s 

3211 TmileY-..F&ll:!io A:~ mos 37643 2Si,7oo 53.C 
3212~-~~ «!] 1ili1 16.S:JS 0.0 

--
3213F~af'""""""md~ c 2.il!ll JS 2,,011 100.0 
rii4~~ 

----
M'\'JA 11314 13,09 S9,33S l!I.( 

32lO~ae--=d:r=d SOS.s;i 171,092 M.D'l '.Wl-'153 30.( 

3230 ktido afl.elaber A:~ - 11.rn • 6.009 'iO:.mJ 7.~ 

3240-aflbsl lmdia~ 'n:u llSS 43.37A ms 
33.Woodmd~ 61961' 126,132 m,164 1.1 
3311 ~-n;md 

-- 419.ui 1.TIS 26.663 410.9S4 1.7 
ll12/90adtamiod· - -~~ ~ 2,,0llS SUH ZZ..640 9.2 
3320~.I:~~ 121.Ei 411 --4:l:n; 79,571: o..s 34.--........... - SM006 ID.sot M.®' 6\Slil 4ii 
3410/9~. mdmidmd- 3:1.9.n Tili! 7'fj 9672 ~ S0.6 
lGOPrimedl!D~ 2i4lDI 19;nc ncm 1~ IS. 

"-~~ 'llllll£'> TBf> ...,, 46.Ql 1184413 61.3 
3Sl3 Mificid fibml msd ~ 

~ 
:!OJ 'ID' 1.11< 199.B: 100.0 

3S221'290!har~md~- 41'~~ ~ «rl.51'§. 61.3 
3S60 Ple.alic ~ 109'!4'! I rn m02!5 29.1 
36.~~oo-~-- 86,#22 455 93,l{l'i 93.0 
361()(20 Pal!av md ~ 6.91!!1 M.822 .SS 93,xr. 93.0 
T..W. 6,!ll!O 011 1,1193,911 'm,910 7.§rn.019 23.1 

1111196 



Table 4.3 

HONDURAS 
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1993 

lln~orLem~\ 

~~ Vdm~ ~ ~ ANC C-Mf.DeM 

m m nl (4)-1+2-3 (S'l-U. 

ll. FOoct md Drinb SloUm 636539 460100 52!5037 12 
3111.-aC!hc~ """'643 ~2.§39 2IS4.2SO 642.932 1.2 
3112. Milk Produm 419~ 117415 3.311 5l3757 22 
3113~aCfiuiimd .. 214-111 211.21\'i ~ 19S1'!16 14.4 
3114'6 OZ8"al. O:Ral - goo 1'I 

... 
35..a~ 6,711 912031 3.1 

lllSe-d~ 34'!)11<1 30.679 1.160 319..W I.I 
3117Oik1m1hd!"ll&e !m m.66S 17.8!08 JS.700 6377TJ 12.2 

.. 
3111--bow§~ 431 IS 28776 41.847 418.083 6.9 
3119~ Ta.C-.. .iw.-..1;~~ .MWl 19.mrJ l '.m 66.939 29.7 
3121 Ohai-lldilm~ md m.m· '.IO!S.JS8 7..216 S94,009 34.7 
moDrillb 349.llfl ·~ m :m,m 6.4 
3i31~No~~ 416.SSS c 430.Sl!l :u 
31.CO T._c1;a...-n- 141- 2.llS 11!;!1£7: II.NJ 2.7 
llT~~ l<i99JM 4$1009 71.:ni 1419631 30.S 
lll I Tcmile Y= F&bric .t; OolhZw lM"M'I 1-nn~ 2S 197 '201 '.14' Sl.9 
3212~-temh~ m 41.511! 1641 31. 761 100 
32l! P~f!L-md.._...,;,,. IJ ')&Of ')1111.t! s4l 100 
3214 Plliw &birm ~108 9J!O': 11.456 34.459 21.S 
r.m~ottmm..dreaisd ?m nc m.m 31401 958,.0M 24.l 
3110.Mido~-~~ 1l172 10.~ ~ 17.088 12.S 
3240-cCthe~F~ UO'M iOlml QI 67,535 14.9 

.. 
33. Wood m.t firmilwc ao1 en '¥'/t~ 213.121 61S.TII 4.<4 
33111'lanm.1hmd !Uil.)!K 6.03.S 101.000 469 ISS u 
3312/9 Omk ID vood • • ,., ...... .....,__~ ll76SS 7'1>'ill 47000 <Ill 21'J 15.1 
:mo~a:Pmi~ 1~ IB-$ S9.J:la 9Ul6 13.I 

34.--~ 6tl9. ~'.ill "K9!I 1097053 4S.I 
l4IOl'9 !"-- - mdmidmm- ~-· '*43$1<! ttw $49.7All S2.2 
Ml()~-~ 51.716 nm 247SOI 23j 
35.~.~ 'YG.QS mB.911 .M.17. .~ 63.3 
3!113~~-~ ~ 

... 267.2m Cl 267.211': 100 
3mti90dm~mil~~. :nuns 539631 21196".I 730.SSJ Sll.I 
iS60 P!.OOltic ~k 112.SOO 12100\i 1A'7111: a:l.S89 29 
36. Minmol "'"""""'"Jiii) mmlie 7.211!J 21.518 31« 2S6S3 13.9 
361 Of1{) l'ciUery md cmmic Tc':!llll :n.s11 3140 2S,6S8 13.9 
T..W. l.IHl.133 2.!i14.:U6 lf12.llS8 9.971.521 2.S.12 .. 
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Table 4.3 

HONDURAS 
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) I~ 

lln~o([.=l!l!l"rul\ 

·~~. Vaba~ ~ ~ ANC C<!d..O..M 

m f7I m '"""1+2-3 f~V4 

31. Food mid Drilllb 1171'1 OO:S 1.003526 'YOl$>4 6,-oi,337 1'4.9 
3111. ~Cl(IJb: Mm -

1077?a '41.M w 'D'lil 1116131 s 
]Ill.Milk~ "1nn Ill U9.l7l i m 127.716. 19.2 
lllJ~aCl!inliamit--L-' 246,ll!ill "7405 2l.9!M ~- 17.9 
Jt 14160iml a Ot:=J l.m.<1 l:ZS uus ' 112 J.Zin]Qi l:U 
311S81md~ -..i!'XI SOJ.J"J I.rm 417Wo! 12 
311700simd~~ . ·m1141 111.822 -~· 

'Ja5(112 1.U 
3111-~~ '.l!:l!l'.l.11)1 ~:JM: -~ 5Si.104 - . :ilU 
3119 °"""'- TEii!. °""""· a.,;.,...·4 ~ 'Thf;m{ SJ)IB. 111.M!i ~ i'UM M~ 

3121 ~M.ble~m<f • -- . .M.4~~ JU!,41!1 1.SOS m02S 42 
31 ]O Drilltg Dll!.llillll 31.192 ?ti 409.WJ 7.1 
3131~!>!@~~ 

.. 
~ml 5@1!6Qs 3.S "U7 ..... 

ll«IT®-4~· 

@ 2.443 1m..121 l!lim 'HI 

31. Tl!Slile ~ 6351.24 112.US ''1 33:5 
1211 Tlllltiki y ..... Fllllric a~ "JJY.J:n< 21.m'l S4_j! 

1212Altidm~~~ m 41.m 1.<fn im 
lllJF~d'--m.t~ ~ 1.6C! 

.. 
c -

!00 
321'4~~ - «m 11.191 7.!l!HI 3117.1 SU 
3220~fll--~ ~ 

'IYl.Ml ~ts l.:B9.9'11!i 26.i 
lnohlidG~-~.llri<mtJv 1&.711 l.nl 11'.USI 14.i 
3240 lmlimiYflldi$ ~~ Ql'm 14.049 UIS ilQ41'1<1 17.5 

---
33.Wcodm!~ I OIQ.664 1'..§36 Vl.2 7116.YLl <4.5 
n11-m d'lQ& 619 U'li U•UI '>ml «l3 a.'i 
3312Jll0mftm 'il!'i!d ,,,_._.....L. • .JC.. 

~ !Ol<ll!r. ~.Tiii: '9.1' 61.113 I.I 
mo~arim~ :uo.sa 19.2lilli 111429 117.atJ'l 16..• - . 
34. Flmti!'~~ 

~ 
U.151 l..:ll67.Qil 44.1 

MICW~. md~at- "4.Ml n..m l m"I ~JJ 51.S 
lG>~adilmW m= 57-. 2$7.SS :zm.Jlt 

--
IU 

"-~~ n:uu I IN.Wl :W.@. I.ill! 17.2Ul Q.E 

3513 .MifMUl&Cimmit~ .. c llUISS n216S too 
lmm0i2w~md~~ mm 66!.D!i 2u~ 9811~ 67 . .1, 

3560Plimic~ .Ma 114 U6 . .'106 II.nil S46.492 2U 
36. Mmm.l .......t..- llllO m.mlic 7649 1.Q,979 3.442 141186 97.1 
l61MOl:'<'!UaYet ~ 7649 1.0..m 34-U 1'471116 97.t 
T..mlo 10.DUSll j 623~014 I 031669 Jl.*25 00'] lt!.2 

1n1m 



Table4.3 

HONDURAS 
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1"5 

(ln~of~) 

~~ v.,~ ~ ~ 

m (2) ftl 

31. Food md Driltki; lm1122 
3111. ~a(lbe~ i4!l.991 
3111.Milk~ 177121 
3113~ofhitmd~--

~1 311416Cmml.t~ 

JllS&m~ 
3117 OOiii md tdllih rm: 193.a 
3111 &.=-blmt i:MnmV ~~ 

3119°"'""" T-~ sm.....t.Mm>!f~Therea( S0.439 
Jill Of>er BdibJe Prodim md : Tll'i l!'llrl 

mo~ 
. 

'3121 
3131 ~NoA!cOOolic I~ «W 
ll40Tabmco.t ~ 

. 
2.091 

32.Tadih~ IJ()(),3'!-. 

3211 Tatile Yem. Fmbric lk. ~ n!i.152 
3212Amcm~~~ 'M.!11$ 

3213F~fll-..md~. 
.. 

6.279 
3214~~ 42.234 

.. 

lDO~ot-m..~ 'lllfl011 
3230Mide~.t.~-.-v 28.1311: 
3240--...af!bG~F~ :<!) 710 
33. Weed mid~ Sl.%1:: 

3311 sMmilk mid 21.4516 
3312/9 Omlc 8!1Urolld • ~Fomrure 1.m 
"20~.t.~~ 

... 
2M82 

:M. _md.........., 1019.D 
341~~- "mdmidmOc....,;;,. '29.212 
].G)Primdm ~ 90.illol 

"-~~ l..BS.10$ 
isl3 Mifi,;W filmm lill!d.~ SS9m 
3S22/2llOlbel'~md~~ 111111.~ 

3S60 PlllZtic ~ 27S,976 

36. Mmiinl - mo ll!ld2lic 291.33S 
3610(20 PoUav md eemnic 291,33S 

. 
T..tR!z s 165 S67 

ANC Ced'.~M 

(4)-J+l-3 (fi-2/4 
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Table 4.4 

JAMAICA 
APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST 

INDUSTRY 1991 - 1994 
Pmclaxta M101u1r~ la J'~ ~en mZd Boyd!c Teori!t ,....,_ I 

I APPARmr NATIONAL CONSUMPTION 1991-1994 
PRODUCT UNITS I CONSUMPTION 

I 1991 ! 1992 am I 
·~ Meat~ 

l'OulllY~ ~DdaA~ KG 60..lAI 406 51031733 i'OJ!ss~ 'T7...Sl3:n9 
Bed' l~.DmAwilab!e KO 21-3211.17! 2161 i,34( 22,IMU.:JIM 21 613,,910 

~-~a-__ -tE::~= KO I '11111 IJ7l l.571 160 17n006 3.1m148 
KG 1"-000 511 13.ll'J' 619 13.!>:B.82() 

-· 
JS.SlS 462 

Pv:t DmA~ KO .5433 M1 7,'M111S3 ll6ZZ'Jt17 •Ml0009 
IS!mnm.~ «".......ft OiW ~bul!rt00:& KO ~ In< -U6USI -2.109...sn 

--
-1.9')3, 772 

•0..- -

Milk ~DmA~ KO lU®..096 JS 111 «IS ]90002'.!!l 'M66S.nll 

°""""' ~Dmlwsil~ KO M'.!119 t'M.v: 1'2.636 l'tt i'!I!! 
-· 

Y"""'1:rt ~iiaiall!iODdE KO 10.871 I-~ 12!k! ll3lil - ~DdaA~ KG 
-

1411676 6lUC m...s11 726,7$1 
~ ~l:AallOJ:lm KG 1m~1 2.111 'K 4.6Jo..Wl 1:W0148 
,..,.,.;;.._ .... ~ ~DlMA~ KO 17..-.i.452 l7-2YZ-l~ Ul Jll!ll7iJ JSMnGtM 
IODClmw ~IMll!iODm KO 330347 4.006 ~ 1-~ 

~A~F~ 
H.!mi; ~DafaA\lll&Mc KG W.1'KI 103.SIC IUS'l 19ll28 
&.,.,., ~DDAVlliWm KO 23S.OO!I 122.000 -56.621 llJ.Oll 
~~ ...... -· . 

DallaA~ m ,_<WI 17S 63718'0 1489693 2.!<09 7.19 
~fubinmm ~lmtl!OD!& KG !2A.'ll74 1111~ ~™ 2..:lx1.1S4 

Coos ~tMli!ODm KG -6.~ll "'-7«) ll.719 64,41S 
~B= b!too!>m KO -1.8'76 21.112 176111 119,971 
oo.~v........i.a... ~tmoor.>m KO -2l! llll&!l\"1 .'n«m .?M'llll -'.:Yll639 

Omw)«m -~ ~bulaoDd& KO ..l!D.ll ~.1116 -tt3lli ~.\US 
Ll!bar krll8 k id!;,., ~&Mmlk.m JOO . ~ !'l.ol "I 611 UM: M07S 
··~~-~nm.w ~b!!tuo:Dm: m 118..6 30.1111 .IJ>)Mi< a~ 

UD!tir'.NI&~ Wtl!O~ IW UIS 21.048 .M.6BI: a.~ 

~~ - biam~ KG 67..l:21 
-· 

41.n.1 107112 r7.3Ji 

~- bmlll!C~ llCO -91 ms Ari 14() -12.$12 ..!116..911 
.,,,_ ~"'""- bl!\! DO ~ KO .sg l6S -2S ill6 9626 .,,..~ 

~Ci!rmiuib ~IMlllDDds KO -103 'Oii -991:in -49S.9t9 -4,29C 
Cilha-Premmi.Fl'IW ~igl!ll)l)d,g KG .ma10 -919.941 -831480 -713.QSl 
lc:i..:.- Juice Dat ~ ~butlllCDd.2 LT -SlOOI -22..00s IS'M8 ltl.'1'!.d 
- - • .l'uice not C4lmC!ltr ~bmllODau LT -m.m -20.l9S 3447 M,OS3 
LimeJUieellCt~ Produdion but oo om LT -2.09S l6S 4.530 19673 
O!ba Cim!l JW= Prodl8tticm !mi DO~ LT 29.m -2$1071 ..lt'.!"U'.1 ·:""1".:n.n~ 

~ .l'uice llCt ~IMlllDD:i:z LT 9072 43,060 9.73S -14,249 
Tcm&toJuice ~Wtool>da LT -io628 6..160 

- ts crro 22.M>J 
iin,.,,,. Mee DO« Ca• Gtfded Pmcb:tic!I but llO ~ LT 30..3167 

-· 
ll.7Sl T/129 mm 

Arm!eM=mit~ ~l:MmDm LT SS.396 71489 143462 1~ 

Pa.Won Juice ~Wtool>da LT SI 40445 20 1.125 
MiMd~ ~butm>D>m LT -522.3164 -164.S30 -363~690 ...cu..1n 
S,,.,,.Sa!Cf! Prod!8!:ti<m but oo DIR KG -!S.491 49.205 4117 ii; 1'.111 
TO!lml!o~ ~butooDm KG ..com -909,324 -39S'ml -lll...510 
Ciba- Tomll!tO Seuoeg ~butno~ KO 6.003 

-· 
•~S9 -13.rm 26.614 

vmc-- butooI>dl! LT s2t1 6.608 ll.167 l96U 
~Sm= ~butooDR KO --u41Jl -S21471 -laS.169 441022 . 

~bulnoDd& KO 97joo 14li31 19'71141 147.lE 
Olba-Sm= ~hv.t=I>a KG 127.390 -223991 -1116..197 -llS.128 
Dried~ ~butooDdE KG -m.630 -3SS,IB01 -425..357 ~ 
~ ~-butm>DR KO 4>3.0ll ='.!l?A~ ·~~ t.000.Cl61 

~ 
~butt!IODU KO -llltlO 30.0Sl -317SS ISS.nO 
~hv.tll.00!& m 

.. 
57.!m. ..M(l!)l "j!I& Q2l! :x!a61S 

-~ ~DmA~ ttO US378S -UOS.m 9~ -m~ 
1-~ butDDDm KO is.na a~m 1084 '.l!!'l.034 

Tca ~lmtnoDd& KG 123..wJ M.OllS 13!1641 1.u.-
&It !Mmnm I KO n 'tll 86$ IS09'U39 Jfl ""•"£Y• 7116.01 - -'~-
~ l~D8ill!A~ t MT I 1<41400 146..105 !4USll l.d'TO 

I~~ 
B~Uu~ ~!Mr&<>D* KG ..W.601 -169. '!Oil -123.IOJ .'ill0()86 

B~~ame ~lmtaoD&b, KO 507621 -31341.4 -364 Sl!ll $9453 
~o._c- ~wt"ml>l!a& KO 2'7c9N 11.687 -lJ!Wi 14.1M 
MiMr!.t;~ ~IMnoDm KG ~ :ro.s:li 'M~ 114.rM 

Pat2 ~bu:lllOI>m!- KO 390:S0 m.002 tmm 771481 
Oilier 8&ktm W.-s ~b.ltuoD&b, KO .71409 -237~ -372.877 -456,251 
y~ ~WtDoDr!M KO IY~ 1nm 21S.IS4 214',<SU 
BoJrm..~ ~WtDD~ KG S9 -l.94! -6.906 1.593 

cm-food mFi ~blliooDI!&& KO 969115 nsss 63-532 usm 
- . 
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Table 4.4 

JAMAICA 
APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST 

INDUSTRY 1991 - 1994 
Conl. 
Ccrnmm! l~D>t&A.~ MT 21.233 11.6641 16-3431 111m 
Lilh&o 0&11! lc ~ 
l~Oil l~i)geJ\w&blc .tT JUm.41SI 6.0l2.63S -4.914.MS to4nsso 
~Oil 

.. 
l~DmA~ I LT = "~S-4.1193 7.0SUll I 4<17033 

Bd!"llleFm l~!>mA~ i KO I M91L026 1546.m 13 13l419 
~ 
~ ~IMlllOJ)zaa I MT I IM'Mlll :n~· 11003 

... 
68..s& 

~ecmm f~D&!aA~ i KO I 12S.IWO! 221tl.47"'1 4690011 Km4S2 -("',,.,,., "'"""" (llo'<Wim l l~DBaAwikblc I Mr 90.'JS6 89.0ll4! l68.7s41 93.3!1 
Cae - - ·-

MT Meatm "15 Jl'ISl.305 lMU.911 - "!!a......l'l!R>IM l~!lutBOJ)m I KO I .sa9,Mfil -56511471 .313049 .Tn.'ll(ll! 

IC--~A...,..e., 

o-,;,,..aum ~\Ju! 1llO Diit&: KO 74.413 "'4..216 61433 11o.m 
cam~DOt ~lllllaoDm m r.111§2 116.971 :W4o<i 110.n.a 

Om{~ ~ t1ll BO Difg KG -224.Qi'i -19S.ttS -911.IS!l '18:036 
[)noo,o~llD~ ~tilllllll!lm KO J317S3 ·S.748 17.UL.O ml '.!tM 

eo-~~~ ~ bllt llO l',)d§ KO -~Utt 
... 

.4l!MS "6S.319 9412 
Ull>SCoooa. ~bl!ll•~ KO ~631 m..m 2574153 J9S llO 
r.-,,,~ ~DdAA~ KO l.m.m 4.6215.836 3~ 011008 

.. 

Rm< ~DNAwil~ LT 000 ~3 4.CMC 7,GM ?143 
Olba Mlabolic~ ~DdAA~ LT 000 %112 2Ul 1.400 1..99.l 
a_, A StCl!!t a: M&!t ~ ~O.Aw&!:k LTt 0001 ~ :v "W...m n 'lnl 7S 117 
hmedW~ ~!>SA~ LTt 0001 51 !Iii Sl.ISI SI §1(,l ~ 

um-.•wfla ~DmA~ LT 
.. 

19 ~ n.oo 179'40 34'1193 T._ 
Cimrial IDmmlA~~~~~DdAA~ · 1 000 I ..111.'!l!!fil! .mm ...am -119658 

n-AR....- i~OUA~ I GOO I un.0011 J.2'!111.1111 l.Z24.9971 J.26Ufn 
t~efmm~ 
T&blcU.:- .. ~llODm I KO I !.M"tml 'lTIGml! 391171SI 111\961 
~ ~illltDOl)m I KG 9.S1ll 7,,W71 54131 7.014 
T~etaoft._nd.l!C!iltt§ 

~ ~DDA~ SOM! 5..041.'86 7.llZlOOI 9.968 TIO IS.Sl2.69S 
IPotv JCoU<m ~DmAwi18b!e !llOMT nm.ros 20.673.826 24.692.530 22,828.659 
&d~ i>roduction but DO l):U KG Si~ 71.S2S lS7,245 163 OSB 
- . ProducOon but DO i)Qlg KG 4..853 10)11! S.263 6.011 
c..mm Produ.:tion but DD Dd£ SOMI' mtm 372 7l!3 w137 339.Jri 
~T~ 

Tmv( ~fobri: mdfin ~ bulao~ I SOMT I 53.3331 lS.4.4171 l79 'JllOI 393.736 
~Mrul!Jf~ 

Mid.:s~~ ~buloo6a I KG I S-2961 12.0001 204921 77S7 
. -

~Mll8igf~ 

Mm 
Suilsa~ ~butooD:z!& NO -'490SS -122.80'3 -140,.504 
Troutenl A Sboos ~butnoDds NO .J "bll!lV71l ii 491071 -477163 
Shirla P'YOdudion but 1111) om NO 4St.m 

• -119604 
-1.429094 -92'2..742 

Krulled 1r01ac:n A shm:IZ ~bulooDm NO 22.402 -437014 -324444 
KM!edSbm ~IMnoDm NO -i3301t ·:m&.131 

--
-161411 -164,.397 

smm-- ~butnoO§U NO 
-

~m i '111111 -6.iru 6..193 
l!l'=m 

~·~ ~butao[!m NO -29.= ·21<117 .'.!16.426 1916 
TIWmll! 4 Shc:iu ~IMDO~ NO -2..000.~ .J.mrz.'i!il -i 194.~JI) -«4il 
~--

~il!al.lODm NO -1:1£1.i:M -J411.m -1M333 -219433 
Skim ~bllleoD.m NO -160103 

I 
-Ill 6'2S -3~ 

SmtaAbb~ ~llUll!!O~ NO -164..ooB -329633 -1393~ 

Knitted Skim ~butm~ NO .s.537 I ·12.156 
-

-1.981 
ii:..m...t ~A l!lbam ~illltDOl)m NO -103135 -302.. -763 748 -341 SSS 
Knitted Blmr3el! A~ ~l:niinolldz NO -1~511. 439426 -3711726 -3S.U9S 
~ ~llUll!!O~ NO 17'.u 270461 3623 10..m 
;um.-, 

T~ 
.. -

~but no i)Qlg NO -16..121~ ""1641174 -37.218.Sl6 -4S.'1i763 
~butrioDm NO .. Hrn !497llll 412.123 2S9,2'!1l 

~ 
-~·' 

~llUll!!O~ NO 46.192 126.766 3§6.95S 'ro.59!1 
F~ 

l'it&lic a~ a Olhei' ~~AVll&ble Pim!; 618-'1!S 516.346 3971199 632,C>Sl 
~ ~D*Awilabk pm ™ltit 527 ISi 1 "4i 'ti;~ SJll](kl 

~~nd..hm!mn 

~~.,~~oUm'~woei 

A;......Wa( Wi~bulDO!)m KO I -66.BOO! illtlnil Rot; 1141 I 261 7S9 
~--

.. .. 
Tc&t- IPracbllia!i WI DO D<al& I KO I 673.122 l®.612 217.54.51 1619,.331 

ONUDILXLS 'l'fl 1196 



Table 4.4 

JAMAICA 
APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST 

INDUSTRY 1991 - 1994 
T;,,.m,C aDd p,.,... Tom:!z l~mabutooo.ilt f KO I 170w;o1 17724 646011 438 886 
~Nmc;,,;, ll'rodudion but llO om.. I KO f 36,793 60969 192651 9S603 
l'!l;la' S&<:b l~butoo~ I KO I 4.676.016 3.660,125 2050361 160,7S8 
I~ 

Ledlm.t~ ~butno~ KO <lllll6()61 1.255,1961 1.3297811 1~3WQ 
Poak:mdl Produdicm but oo Dm: KO 2.457 . is.0131 .:H41 S32 

;,. 1111Uldal ftbaw 
. 

~ 

~ Prodllll::ti<:m Dm Avail&blc LT 111~1199 7..38116$4 7<N1673 1.6481311 - Procb:tim Pm AVl!ilabk KO 33.293 20..468 36,774 97.325 
s-,., ~DmAvm&ble KO 8.46141 llW>214 9023 lllS 9..514.'460 ,_ 

Produclion DlM A~ KG . 6.913j37 It 084136 9033 174 1897808 
Mmdim ~hlll!aoili!R IOOMC:b 106.154 106154 mm ..(iS CS 
Flmlilure .t Wood 'Flom' Pc!i ~butl!O~ KO -'.UIS 11.m !I '¥11 (f) 2SS 
Oaha-~ ~butooOm KO 1.434 -2,48 41.301 48.50!! 

Disinf~ ~butooDm KG -7.K! -S.IS6 9461 65,000 
B~ ~butool>m KG 191 O'M tf4S2 120499 377684 
~ 

PlMtil: Fvmilln Pmduction but llO ~ KO %163 89742 122'11!1i 74131 
~&s.tS!Xb ~butllO~ :t::O 401.SlS 457639 SOll.210 737651 
cmcs.tBa= ~butilODm KO IS4Tl I0,.974 -1.320 9111111 

°""' ~IJugooD& lea -.5.763 -S.!!06 39.988 43T19 
r.a- Farbl'1*3 r,,;,,,..& ProduclioD but llO ~ KO -!SI 033 -113,106 .30.800 ·101411 
Drinldn..S- ProWdioo bit llO ~ KO ~11.04 -3111 -4.0S7 -5643 
O!Mrl'Wtic.t~ ~butmollm KO .. "ll!(l IS.342 82,410 25633 

.. 
~ Adil:mw.. Fkmw- ~butoo~ KO 61458 45137 132.622 ISl,473 
Od!::i-Pllll!lic Artidm ~butoo~ KO 239.411 220.177 OOS6 3790111 

ONUDIJJCLS 7/11196 



Table !5.1 

BELICE 
TOUIUSM PRODUCI'S MANUFACTURED 

«SUS'OOO) 
ani 1m am im 1995 

Aaur rooo lbl 24608 2Sm nrm 26.Sn 2S400 
;_. 

'milliom) l<M 114 IO:S 101 94 
8--fWO"""'l 833 9SO 1-'!0ll l.n; 1,036 

.. 

rooo-' ~ 'I!JI m 651 S79 
S<ldt Drinks rooo mros' 1 Oil 1,313 1.761 1619 '™ Cilnzo ~fVOO~\ 1.21'> 2.670 JM; 2.108 3.4S3 
1s.-roooToml 1114 1104 l,141 1191 1,025 
Mille rooo !bl 2.tsl HO. "iU8 

if I 02.S 
&mt Wood rwo board feat} 4. 73"1 '"'°' ]."Illl 2.6\Si 
~ Pmdoo!zf'OOO h\ ,4'11l 2.829 3m 3,371 
~t'{JO!)~' 32S m 356 m l«t6 
FmmnA~Pocxk NIA NIA NIA Nil< NJJ 
Fllmillrm md ~ .. WA NI.II NIA NIA NI' 
PWn NONB 
PVC NONB .. . NONB 

I 1990 I 1991 I um f 19113 J 19114 f 1m ... 
CROPS 

t•l l 072 11141 ilO<E 1141 1.191 I 02.S 

°"""""" !lllD90b. ~l ci l.IW6 J.2011 :um 1193 2.020 3132 
tm~"-l (" 1103 7'll! 1192 l,OlS 833 1,214 

~rwa!ba "41162 . 70.171 !ltt:H $9$~ Sl.2111 62 180 
~ ~nJOOhl 10.172 )O't&i 14.M 21,41' 1430! 21..u• 
R. IC. Bem!! ('WO lbsl 1.600 7W S.SUI 7.'!11!11 701I 6szl 
~ ("WQ~9t11111!) 27.o 11.S 2S.I S'1.2 41.0 44.6 
~ 
c..iil.!; No.. 7.cm 7l'i" l'roi IL2lll 1.71< l.:2<111 

Dmml~ m :s.rn ~'Ml 100 3.111' 3.022 
Pimt: No.- ll.SS3 1.671 I095S 11.D 13..30! 12,108 

~..m- 1430 1012 I Z!j l.:u lw.? 1,.$26 
ll'Wlllv: No.S~ 3882 4.11!1 S OSI S,31S HO! 4419 

~,,..,,,_ 13489 ·~]1.4 17 '2Tl 16. 743 17013 IS.54i 
Mille ('000) lbs.) l,73S 2.ISI 2.504 2,BQ 3,019 2,905 
'·· kl IS9 13i 136 122 ISi 213 " 
IF_.,,,. NlOO Doz.) . 2.or7 il44 2.231 2.:ZW ""1310 2.431 

MARJNE l"RODuci'ION 
F"=h rooo lbs.> NIA. 713 613 420 260 324 
~ ('000 Ills) NIA 603 SSi 442 634 164 

. 
CCll!d! ('000 b.} NIA 458 462 ~ 416 302 
;;:..;....,l~b.) NIA m l.l!lO 1.71.S 7,0S9 I 866 
IOQ('OOOLBS.) NIA 7 7 • ti IS 

. 
INDUSTRIAL i'RODUC'llON 
IS..-IL<mll tom) 100,297 101,91-'i 100..521 IOOJ21 IO:S,397 IOS344 
~ nm...tooa} 46.173 Sl.913 4S_1S<I S3,492 S6,471 46 
FkiW ('000 lbi.) 23096 ,.. 60(! 2S.173 rum 26.572 2S400 
Fcnilimr (mdrictcm) 11.000 I 1.41~ 14.0!2 nm 27436 26,606 .. 

~C'OOOl.mh.l IOS.044 111422 1n "Ml!: )16..S411 141159 141.2llCI 
w_. - "OOo "8ls.' SSO llS TI0.«>3 'M6.:;wJ n0.3S!l 189,94ll 929,llS 

ONUDIUCUI 7111196 
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Table 5.4 

JAMAICA 
NATIONAL PRODUCl10N OF PRODUCTS MANUFACTURED 

AND USED IN THE TOURIST INDUSTRY 1991- 1995 

~~d~Mrumft>dw'M ln.J~ks~b9'Ui.:!Ycmiatmd~ 

I NA'i'JONALPRODucTION 
PRODUCT UNITS ( i'RODUC'i'ION 

I Ul91 1m tm 11194 
-

Mart~ 

'"""'""'~ ~Dl114A~ KO 37.379.000 31.08!!.000 35476,000 40..750000 
:8ccf ~Dl!t4AvW&blc KO 16.053.314 ll,.208488 iS639440 IS.193.423 
Muttco: coo '.t SJ-.., ~Dllt4AvW&blc KO 6'U176 ~MS 620.319 Sl4U2 
Fiahai!M= ~DGaA~ KG 10.D7.631 !02S"1,.SS2 s.soo.ooo 10000000 
Pull: ~DmAWhblc KG 4_-.......... · :s.m.m 7.00.478 1?M ~Ti 

Smmn. ~ ('.-..I, C!!!b ®; Produ!:ticm bul DO ~ KO 
!!min' 
Milk ~~A~ KG 31$49 • .a-; JS 162.640 40.041.%( 24.676.616 

~ ~bulnon& KO 
Y"""'1t ~ilmll!!IDm KO 
&!SW ~mttllODm KO 
a-;· ~!MnoDW KG 
~Milk ~DZmA~ KG lU!J!l.636 11.000.000 M.000.000 16.oinOOO 
10e~ IMnoD& KO 
Cm=dA~ll'Mdz 

Ihm ~D.i.mA~ KO 197000 100000 lMOOO 1.0000 
Bacan ~I>mA~ KG 712000 122.000 110000 211.000 
IS...-F:--'~- D..1- ~ODA~ KO 2.1145.000 I 041.000 l «>J.OOo ??'MOO() 

Salted &Ii in brim ~ilmllllODm KO 
~aim ~-1111103&& KO 
~BcW:-- ~!MnoDm KO 
~Pl'oomwd v- ~ blit llO DI!!!! KG 
Oumvskms A~ ~bU!DOD* KO 
Oibarkml&~ •i:!Ot>~s, KO . 
~-~~ ~-llO~ m 
~Nv.ts~ ~ . 

bulll!ID& KO 
~Bulm" . blllmol>m KO 
PreMll'Wld ~ . lmtooD!m KG 
~~ 

. 
blitDOD!U KO 

Pn=ervcd emus nm Pmdoo!ian but 11111 om KO 
Od><:a- PmBawd Fruits Prodw:tioo lmt ao ~ KG 
0.-Juioenat~ ~WlllOD!U LT - ..;.Juice!);Qt~ Pmduc!:im-1mt no nm. LT 
LlmeJuiceoot~ ~but llO D:il:& LT 
Od><:a- CilrU!l Iuiom ~buloo~ LT 
l~Juioeoot~ ~INtl!DDw LT 
TO!D!lto 1uicc ~1meii0om LT 
'Graoe .Nieeoot~ Pmdudim tmt no om LT 
Atmle Juioeoot~ 

. 
bul llOD«& LT 

~Juio!: Frocb:tioo tim ao om LT 
Mixed~ ~lwl:ao~ LT 
SovaSm= IMllODm KO 
TO!!l!lto~ ~l!l.!tnoDm KO 
OIOOr Tcsmeto Sal= Produelicn !mt DO I)m KO 
IVll>lmz ~hai:llO~ LT 
Peooei'~ ~tw>Ilm KO 

aol>m 
.. 

KO , 

O<ba"&i= ~!Mno~ KG 
--

Drioif~ IMllODW KO 
aC~. ~butaobm KO 

F'l!MNmd~ Cw. ~!MnoD.& KO 
OO!erFood: NHS - . llutmDm Ko 
Calfee Bem:i D:saA~ KO MJ'l'OOO !l'!m.000 Ul10URl!l 9 ll<t.000 
IDl!!mlt oa6'oo ~b.!taoDm KO 
Tea ~IMnoDm KO 
&It ~lllltaoJ:)itg KO 
- cl~ 

Flow .. D.i.mA~ Mr I 1'66.7971 145.4701 !44..'l!llO! 147123 
!~~ 

B~tJm:o,~ ~lllltnoJ:)itg ·m 
B~S~ ~1mt1-i.oom KO 
lee ea-n eo-; ~bv!llO~ KO 
MiMl! A n,,,,,,o,. ·t.uooD:m KO 
Pm!!& ~IMnoDm KO 
O!ha &b:m Wm:g Prod!.!cli<:m !mt lf!I) J::li!tg KO 
Ycoom ~but llO Datt X:o 
am-~ ~ tmt no om KO 

ONUDll.XLS ~33 

19% 

41.91'0.ll!l!I 
l6,654J'i00 

542.161 
.,j,. 

6.6!1l!. l21 

::mm.:nll 

ruimooo 

11911111' 
1S7.00ll 

2,746.00!l 

IS.l64JXIC 

134121 



TablcS.4 

KO 

MT 

LT 
LT 
KO 

MT 
'S-.0.-
emes.-·n......,,,,, ~ 

03!AA~ I MT I 243,102 228.3961 219046 224-412 Ull ~58 
~S•-Swum l~butllOD&fR 

--
I KG I I 

C-.~te .. .,,..,..., 
0-"-0um Producti<m ma no Diits KO 
Odlel' .......... couf~ oot cOOt&inin ~butm~ kG 
<:emf~ Produdim but DO nm KO 
Coeoal'omkr~ ProdumoD llM 11!1 ~ KO 
Coooa~~ ~butmoO!u KG 
Odlel' COODll • Pmcb::tion but m DA KG 
Cooos&mz ~DmAml8Wt KG 4.75711111l u18o00 s~noo 1.353.000 4..7.1.4.000 
-' - ---

Rum 03!AA~ LTIOOOl IS..412 16.196 - ?ti ~S6 2107~ 'ln178 

Otha' Aloobolic-..O ~DaeA~ ... LT 000) USS 1.600 1771 J_ll! 94"1 

&era Stcmt.t Mzlt~ ~D&UA'Yi&leble LT 000} 71.553 12.Bl2 18.<m 7:5.981 66.159 

Aem!od W&tcR ~l>mA~ LTj 000) 49.!l'Jdl -0.(MO 416& SS,721 .am 
Miaxn!Wd<Y ~Wtl!llOD!!le LT 

.. 
Tobsoilm 
le;...... ( Imru>rt .t R........t d!!ta in JCQ) il'rodu!:tion Da!4 AWihb!e 000 I 111171 7482 1.6691 114561 16,SBI 
I"'--. n-a K"'1l!l<t dWl in JCOIProdudicm Dita Avialabk I 000 I 1.21i.YW1 l19U80l l:rn.6431 l.273.1191 1.lil.SSS 
T~ef~~ 

T&bleLinm ~b'111110Dllll I KO I I I I 
Drimcz I~ but ao DR I KO I I I 
T~ etll§ft Abra ad.~ 
c-1 ~Dt&aAvWzblc SOMT 1441~ 1.166.SOO 0 4Y.Z.ll!JIJ 231.§00 
Pnlv~ ~DMDAvMl>le !lnMT 1441 'WI 1 l""''lllll 0 6J'211!11l 231 -.00 

&dl..im:m bu!1111Dsa KG 
: . .: .. : 

~bu'! ilD D!lll. KO 
. 

,.,.,_ 
~ .... n...ft SOMT 

KralttedT~ 

Tmv. ( im:ludel! fabric &lid fiDid!od tawlJ>mducticm !mt 110 D&l2 SOMT I 
L!lalba-Mamaf~ 

Article= oCI..eQlher _,,Jud;.,.. Shoel< Pmduttion Wt no DM JCO I I 
Gsm>emMuiu~ 

Mak 
Suits a Jackets l'ro&ldioo w no nm NO 
Trouocn a Sborai PrcductiOO but llO °*' NO 

-----
Shim ~IN!llOD& NO 
Knitted trousen a llham P!acluclim bu! no Dlllt NO 
Knitted Shin:. Production but DO Oii&& NO 
s~ ~ll\ltnoO... NO 

. 

lll'=m 
~.tJl!Cketw ~lmtooO!V NO 

Trowers a Sbmtii ~lmtnoDm NO 
Dr= ~bu!aoD& NO 
Skim Pnxb:lim Wt ilD Dd8 NO 
Smm.tbkiu= Plmduclim but m DD NO 
Kniued Skirts l'lo&ldioo 1111! llO Dml& NO 
Knitted ln:l!.mn a llh<z1ll ~ butaoDIM. NO 
Knitied Blomm a mirta Productiao but no om NO 
S1l'imw= --

bmuo04m NO 
u~ 

TSbinl; •r IMDO°'* I NO I I I , __ - - bllt .... lhit& NO 
~ 

.;.· 
nt""Dmu NO 

Ill'~ 

Plmtie a Rubber a Ollie!' ~Daa.AvWeblc I Pim- I 436,000 190.000 287000h!lt In/a 
Lctilblr IProdlxticn Dm Avialmble I Plifs I 436.000 1900001 m.ooohiie In/a 

--· 
Mmmr~Ali,. """""'"et ~ 111 • 

.. ..._,...n.. •• KG 

PmmrMu 
l'OiJctp_,. Production blll DO Dlllt& KO 
Timi= mdPlll!aTOwcls ProW.:tim bm 1111 DB& KO 
~~ ~bmcoD.m KO 
~&dni PrOOudion hut llO o.itR JCO --Laflds~-~ IProclucti<m bill no nm KO I I I 
Pool=<ls IProdudicm hut no n.t2 KO I I I I 
~ 

ONUDIIJO.S 7111'96 



Tabk5.4 

Paint Produc:ti<m D..ill Avimblc LT 6,461000 7""~ 000 7.1168 000 1391000 7717000 
IPuttv ~an °"1!a Aml&ble KO 9:000 ISOOO 13000 

--~ .. 
- 20000 12.000 

I~ ~DmaAvialable KO 2.117000 2.61S.OOO 3.7226oo 3.613 000 m0oo - Pnxb:tioo Dm AviaWllc KO 6.'i37000 1.071 000 6.660000 S465000 2.444000 
~ Produaioo but llO cm 100~ 

-· 

FumitUre .t: Wood 'Floor J>olishgs ~butoo~ KO 
OIOO!- Polifts Producticm but no om KG 
owm~ ~liwmThM KO 
B~ ~ll'l!tllO~ KO 
~ 

PiMtic FumiuR ~baamIMis KO ·- -

Plmtie Bes .t: S&dt8 ~butnoDm KO 
cnta.t:&ica ~butoolAt& KG 

°"""' ~:::::: 
KO 

~ Fmb ~ tc...n-1!&1: KO 
~~ bll!nor>& KO 
Oibwl'1MtK:A~ llll't!!OD.m KO 
I~"""""""' FlowuPoti,Dwtbi ~lNtmDm KG 
o;oo. Plmtic Articb 1~·1MooThM KO 

ONUDll.JCUI ~3S 1111196 



~~ 

31. Food md DriDb 
3111. lndmlrv of'tbo Mat 
3112.Milk~ 

it13 ~c{ftuitmd~..d~ 
311416 Cere&i 4': Cere&I -
311 .s Brnl!d ProWm 
m 1 Oihl m em'b!o ~ 
31118""'""-bowl~ 
3119 Otl"'8' foods 
3121 OrharEdllilc~md 
3130Drillb 
3131 ~NoA!ccbolic I~ 

3'1.eo Tcbooco • "'""""""" 
32.Tmile~ 

3211 Textile Yo:m. F&bric .I: Cki!hin<o 
3212 Artides """""1l lmil@ ~ 

3213F~of'-imd~ 

3214 Paim fabirgg 

3220~of'...,;,,..~ 

:WOMidcaC~a~-
31AO ,,,,._,,of the IC8!her F~ 
33. Wood md finiue 
3311 s...mills me! 
itt2/9 C4xk med wood Mmmf~ il.xdudin 
33lO~·PW~ 
34.~-~ 
3'4100>-- im11 Rl!licleSoc-
3420 Prialed .. oditorioA 
35. Chmnica! ~ 
3513 Mifici&I fibmi eDd ~ 
3S22/290lha~md~ omclud 

3560 Plmtie ~ 
36. Minaai- llO mmlic 
3610/20 """""" ood camiic 
T~ 

ONUDIUCLS 

Table 6.J 

HONDURAS 
PRODUCTION PROJECT 1"5-2000 

(la~ef~) 

1m 1"5 1j% 1m 
73'}'.'Wl 752.520 m611 003,609 

126.646 124113 127464 130.906 
10..601 76.249 78689 eutii 
28 919 29787 l0.S9i 31411 

127.395 1241147 12v.w 13i 167 
434ii 43845 4.S.:il!l 46..%11 

84.705 00410 13.Slll 
.. . MID'.l 

63.ID:Z 72.16'l 'IS.m 79.$61 
6,199 6.93S 7.247 7.573 

52.216 53.112 ~ 740 59.UI 
M~ll 41113 ~""' 49862 
6'f:lz; 71.03$ " 196 76.422 
21Yi 21.110 l1.S32 21'116'J 

l61.S74 16900!! l'IS ISi 111~1 

23180 2S498 26.713 21.112 
116 124 131 139 

0 0 ~ 0 
S.268 5419 5643 Sill 

llH27 118.068 121 'l!ll{ l'.!ili.471 
ll 45S 11.s'l'O 1U94 12.227 
8.028 l2M l..Sl1 Lm 

118.762 122.125 129409 )16.906 

11.624 M,073 *9117 94.464 
12.397 12.169 13,s3S 14.347 
:M.741 ··ls.483 'M. ?Si 1109.S 
95.619 107893 m.002 111,369 
6S.141 '4912 79;032 83'ml 
'WI .. ,.. ttOll) 3391'11 )4,990 

U.36'l 911012 103~ 109013 
0 ( 0 c 

«l.410 45.;rn 47~ SO.llS3 
479S7 Sl.753 SS391 Sl.160 

899 917 972 1030 
m 917 ·912 I 030 

1.202..650 1.250.675 l.211>JSl7 1.350463 

1m Am l000 
T.A. 
~ 

fil0..548 8.Sll,463 U7.3% 3.4 
!34.440 138.0'l'O 141198 2.7 
Ill 806 M4K'l 19.2SS 3.2 
32.265 33.in 34.(131 2.1 

134.447 13.7811 141..253 2.S 
48.612 $!1313 S2.07~ 3.S 
89.WI 93416 96,966 3.1 
83.539 87716 92.102 .s.o 
7.914 IUi'O 1642 4.S 

63,153 66.626 70.291 s.s 
Sl.2.SB '11694 $4.169 2.8 
18..11S iU,076 13""" 3.0 
22.402 'nf!50 23.307 2.0 

1118160 19S.030 202.158 3.6 
29..S17 "11001 1'!Y3 s.o 

14'1 1S6 166 6.0 
0 0 ~ 0.0 

S.9'€'1 6.161 6.352 3.0 
J"1l'llloll 13.S486 t«i'ril 3.S 
12.569 Jl.921 13.281 2.1 
9036 9-vn 9..S86 3.0 

144.$40 l.S3.n<l 162.119 S.I 
100132 106.140 11.lSI 6.0 
IS.D 16.121 17038 6.0 
29'!0!: Jo..97! n.~23 s.~ 

124.004 129.92:; 136.141 4.i 
itQ6'l 91.!!03 97.!Rl s.s 
36.iri9 :n120 U7"' 3.0 

114.912 121.2al 121m s.s 
0 0 0 0.0 

53.904 57,1811 60.3fll 6.o 
61068 6U22 67.328 s.o 

1()92 1 IS8 J.zn 6.0 
l 092 1158 I 'ZTl 6.0 

t 4o3616 1459070 1.Sl6,936 3.9 
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Table6.4 

JAMAICA 
~ef~~&t~MM:~t.~~llleloeT~~ 

... 
PROJ'KCTIONS i9ff -2000 

n«>DUCT I PRODUCTION 

! 1JNlTS 1m 1"7 I 1m I 1~ laoo 
l\iW,it lMmtrv 

•Poultrv Mm Prodi!dion DmA~ KO 42.1!09400 44.093.682 45.IS7429 47.921.014 .So.317064 
Bed" Productlcm ~ AVl!ilable 1'o 16,1121,146 J6Q!IQ 1S7 17159.251 17l30,844 17,S04, 152 
Ml!Um: Coot&. si,.,.,., Prodw:tioo·nsu Awilmb!e KO S44,87ll W.602 SS0,340 SS3 092 SSS 8S1 
Fillhall-.,,. ~DmAwihble KO 12.000000 12,SOOOOO 13000000 13-500.000 1-4000000 
Pait Pmduetiall Dita Awil&ble KO 6.721 Wl 6.755 176 6.'ii8952 6.'CLl.897 6.857011 ...... . 
Sl>rimn. Lobsia: C"......m Cnb e&c. ProdueUcm but DO l)im KO 

ln..i..r 

Milk ~Tht!!A~ )(Q 17619122 IS 857.210 JSGV;®ti 16.o95 86i 
. 

16.256.r.!O 
~ ~butnoDm Ko 
Ymilut ~butnoDzU )(Q 

~ ~l:mt1111Dw KO 
.. 

~ ~butoo~ KO 
~Milk ~ Dl>Js Awilnble KO 17'Yn000 17 686,,000 H.o.ro.s36 11.401 34; 11769.374 
lecCniam ~butnoDm 

... 
KC! 

o..-.1&~!'~ 

Ihm ~DmA~ KG 1173'(l 1971'1.1 207.215 217 '1711 :tis4S4 
8- ~DaaAw&bk ICO 269&SO m~ 297.510 312185 328004 
ISm...,,,...F; - ..,,.,,.,....., ~DmiA~ KO ? lltll'IO?t! """""'" Z,,Yl4.lm 2.972.359 3031,806 
SoltCd mil in brine Produc:lim blit DO~ JOO 
~Com ~butooDm KO 
~Beam Produaicm Wt DO l)m KO 
Olbs:r Proo=d v~ Produeiion but DD l)&v KO 
Omvil Je:m .t: ~ ~butooD&lt ·1ro 
Odi« Jmxi a: ;.,.J1;... ~lmtll!OD&lt KO .. 
~Cf~~ ~lmtlto~ KO 
~NlElll~ ~butnoD#R m 
Pcema~ ~butilOD&t! KO 

M- Production but DO !)m KO 
Pramwd............,_ but no De KO 

eimmmm ~ blitllO.Om KG .. 
OO!a'PmerwdFnm ~btltool>:R KO 

°"""""" JiiiQc, OOt ~ ProWction but llO Om LT .... - - . Jlliccnot~ ~butnollm LT 
Lime .luioellllt ~ ~butnollm LT 
011>Cii" Cilnls Juices Prodw:ticm 00t DO~ LT 
IPinesi>Plc ~ oot~ ~on but DO JA!& LT 
T0<11411o~ Procb:tioo but DO Dolt& LT 
10.- Juice net~ Produeticn but DO Dm, LT 
l,t.nnl,,,Juioeooa~ ~IJWnol>& LT 

... 
Passicm Juice Prodw:tioo but DO °'3!g LT 
MixOOJuic= Procluctioo but DO JAilg LT 

.. 
:s.....&uoo Proclildioo but llO ~ KO 
Tomtro~ Procludion but l!O DI!!! KO 
Olbea-Tomato ~ ~ba!lno~- KO 
vm..- .. 

Produc:ti.oo but oo Dl!t& LT 
.. 

p,..,..,..,.&u= Production but DO ti= KO 
~butncOU KG 

Odier&!= ~butllODm KG 
Dricd&um ProWctioal but DO ti= KO ;; 

o{Mall Pro1b:ticm me nc om KO 
~Pombsfo;r~~ ~l:MnoDs!a KO 
Olhe!-Fac~r NBS ~boltDOOde m 
Ccft"eg&mt Prodw:ticn ~ A~c KO 16.S9l 120 1700l94S 11'MR 107 17!!6i5.SO 11.404607 

.. 
rnmm ecdl're ~!MnoOW KG 
Tea Produaioo !mt llO Dlti" KG 
Seit ~butll!iOD.!lf.e KG 
~921'll(~ . 
FIOll!r ~DG&A~ MT •• llS «121 !lll.171 l.W.93S 143 7541 146.629 
J:lebey~ 

BiaMtz~ 
.. 

l'loductioo tiut oo om KG 
BiscuitoS~ ~bltno~ KG 

-·---

Io::Clam~ ~bl!tnoOm KO 
Mixa .t: nm.om: l'loductioo but DO DK& KG 
~ ~buallOhM KO 

... 

Olbs:r &km W&m:1 J>m.dudion Wt 00 ~ KG 
Yel!St3 ~buiiiO~ KO ... .. 
IRoJrm..~ ~Wt llO °'* KO 
O!hQ- Food -gm cCF!Oll!r .t: Meal NBS J>roduetim but DO 0«& KO 
ewa. 
~ li>rodw:tian Dola Awilablc I MT 13190 13ji11 134551 13 5891 13 72S 

.. 
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Table 6.4 

JAMAICA 
__ J"v&J~of~~.,~~~""J=z1ai ~in~Tcw.riotlzd~ 

PROJEcnONS 1996-loOO .. 
i"aODVCI' PRODUCTION 

UNITS I 1~ I 19'7 t99C 1999 l@OQ 

ltdlhko Ofb A~. 
~oo ·~ l:>aia Awild>!e LT I S.424.1041 S.SOS4661 S..5180481 s 671.868 s 1S6946 
COOOlllU! Oil ~DmA~! LT 2.186.5201 2.077.1941 l.11511.4221 2.0S6422 2.056,422 
BdJD!eFm ~ l)Qla Awil81!!e I KO 6MO !«) 6.746.9411 ~si.4..4111 6.112.SSSI IS.9'il.3W 
~ 

Rice ~ 

tniloo~ MT 
s..... 
Cmt: ~Cl!! Das AVl!ilable MT 265000 271625 279774 283 167 299.~ 
~~--li!rW" ..... ~l:A!looDU KO 
°""""'-~ .. -
0-.w..aum bu!oo!Alt KO 
Oii>='....,.,. coof',...;-l&!lt ..;;..,..,;.,;,,., OCICM butiioDlm; KO 
Ccnf~ ~iiutooDU KO 
ea.-~-~ Prodildion Wt no Om KO 
CoeooPowder~ ~ !MooDilM KO 
~C0003 ~1Mnol:lil82 KO 
Coeo&~ ~OdaA~i KO 4..TI.d.000 <1171&000 11..724000 4.724.000 4,724Jl00 ,_ 

Rim< ~Dst&Awihble LT{OOO 22.008 23..769 2S61() r/724 29 04'. 

OIOOi' Alcoholie ~ ~DstaAwiW>Je LTCOOO 947 941 947 947 94 
&a-a:~li.~~· ~Da&Awibble LTCOOO 66.821 611. 151 ill.11113 73719 77405 
AmledWm:rn ~DmAwil&blc LT<OOO .M444 Ml21 44121 44121 44121 .. 
Miooial Ww:r ~butool>m LT 
T~ 

cim ( 1mooot .I: &mmt dm in KO) 1~08"Ava&ble I 000 I 170861 17..513 11.0381 IU79 19.131 
,,..,_ ·~a:"""""d&«amidl> I~ Dllla Available I 000 1.212.1SSI l.212-SSS 1.212..sSSI 1.212..sSSI i.i12.Sss 
Texttm <Bf !m'd fibm: 
Tlliblc~. l~amtool>m. I KO I I I I 
.°""""" l~WtooDm I KO ~ ! I I 
Tmkelaoft._nd. ~ 
C4lUan ~DaaA~ SOMT 231.!lllll ~1.SOO 231.SOO 231.SOO 231,WU 
l'OIY~ ~D&mAwilab!e SOMT 231-'IDIJ 231-'l!JIJ 231-'i!JO 23l'l!JIJ 231 'iOO 

BcdLlmm ~butno~ KO - . ProductiCl!l IM llllO om KO 
~ ~b!looO>M 80MT 
Kalttcd Texth 
Tcnv ( indudm ~ md finizhed tomb o;i1c.) Proclw:ti<m but no DIM SQMT I I I . . 
l...mhw Mz{tl§fm:tolrlm 

Artidei of~ exdl><linl> Shces ~butooD& KO 
~Mtmutadaorl-

M* 
Suils.t:J~ ~bu!DODllu NO 
Ti'O\!Sml .t Sbms ~bu! non..t.& NO 
Shim ~1Ntr.00at2 NO 
Kniued ll'llillocfs .I; ebm1s ~ bu!ooDal& NO 
Knitted Shimi ~butooO>M NO 
Swiimi.wi: ~tn!tnoI:lm NO 
ll'c=i:·m 
Suils.I:~ ~!Niooom NO 
TltlUllllfll .t: Shol1il ~blltoo~ NO 
Dr=® ~bvtno~ NO 
Skim ~butoo~ N6 
Shirll! .I; bkmm ~bmool)R NO 
Knitlcd Skim ~ buliioDlm; .No 
icnitted trouoem .t l!borts ~buloollm NO 
Knitted B~ .t: mJm ~bu! llO I>&!J! NO 
s~ ~ bu!ooD!lt NO 
~ . 
TShim ~butnoDd& NO , __ - ~lmtno~ NO 
~ ~butoo~ NO 
Foot\\lm!" 
Plmtic.l;~.1;~ ~D:!t&Awibb!c Pmrz 200000 200000 200000 200000 200000 
~ =Disl&A~ ~ 200000 200000 200000 200000 200000 

.. ...,,.;. a( miod ti.mWn bl!l oo !);G KO 
li">ll!« Mme-
Toikt- ~butool>m, KO ~ 

Timlc mil~ TGWdz ~bulllODm KO 
Paia~. ~ lmtooDl'M KO 

-~ ~-

~Sedc! ~ blltnoDGl2 KO 
ll'rlor&e 

'. 

"'" 
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Table 6.4 

JAMAICA 
~ef~P'red~ef~~~-J=lm~llll¢1>eT~~~ 

. 
PROJECTIONS 1996-~ 

ntODOCT PRODUCTION 
UNITS 111% 1m I ·~ I 1999 I ·~ 

Leafldz a Brodwrm Prodildioo but l:ilO Ode KO I I I 
~ ~bul!IODm. KO ! i I 
~ 
.,,.;,,, ~DmlA~ LT t?M J'lO 

~ 
Ull841S 1.598.187 I 813 142 

PU!!v Prodi!dion Ds:a A~ KG 12.000 12.000 12.000 12.000 
~ ~ooDdaA~ KO ( c 0 0 0 

~cmD:a&A~ KO mooo mm l 01709S I 037431 lOSU86 
~ ~but 00 I)«.& 100"""""' 

. 

~A Wood 'Floc8"~ ~!NtlioD#J! KG 
Oiiier Polisbe3 ~tuno~ KO 
Diainf~ ~lmtnO~ KO 
B~ ~butll!Dilm KO 
~ 

l'llll!lic~ woo~ m l 
~BooA&clm ~butll!DD& KO 

. 
CIWllA~ ~butool>m KO 
r..,.,,. ~butoo~ KO 

. 
r..m... Fem~ _Kr!i-V'l:li me - . butooDm KO 
~Slmw ~but ll0°'1tr KO 
Olbcl'J'WtieA~ ~!Moo~ KG 
IHU!:!<dsl ..-.-....... Flamrl>o!g ~di:. ~11\!&oo~ KO 
Olhe!- Pl...tic .Midm ~but ooOl!a!i KG 
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Table 7.l 

HONDURAS 
PROJECTION OF APPARENT NACIONAL CONSUMPTION (ANC)1"5-200 

(is~ef~) 

~~. 1"4 II Bm 21 sm11 !"7 :ti '~" Jng" ~ 

31. Food mil DciirJa, 
... 

1911114 81 >.IS9 14i:231 1167. IOS 1193112 
.. 

921.380 949.m 
3111.~aflbll~ 'Tl 148' 10 l.062 102.164 == U!U88 m:m 11.& TN 

3112.Milk~ 
.. 

SS.SU !!LW 00.896 95870 . 96.459 10111 
3113~offiuitmd 31.082 1 c'Jtll 33006 33831 'W.611 SSW 111.132 
lll<M>~.t:emw- ?M.51'li i47.470 ISi 15J 3~ !§I.IOI> JR m 166,849 
lits~~ 49108 4l! 11!1'; Sl492 Sl.031 

• 
~'M': S7.9SS 

3111 Oib m.t edl1M rm 9.:~ M m V'/tt.ri ~,.Im JOI! 00 109.227 
31Jl!llax.w-bowl-.-,. 6' 7® 6f5_, !IX tli.692 71MO Tl.7N> oo.360 
3119 Odior bldg Jll T.l'.l 10.138 n= um 12.619 131116 
3121 Olber lld!'*i ~ad Fltmim 19192 91780 96.00<i lil!ITM IOU39 l09.SS6 114.• 
31JO llrillb 4i.1S6 ~SQ! sum nm SS~ 5~!1l'.11! Sl.613 
1131~No~~ 69.™ 74.6«'1 '1&.~ '51.186 8i.s61 E<i.008 ICLS211 
31«>T._/L~ 9128 9,'f'll' 9M' JQ.144 1nv. 1n~-;. 10.765 
32. Telltile ~ 223104 237.23< 244.97: ~II :161.zr, ~:m 278606 
3211 Tmile Y.om ~.wac A~ 45066 <11.lrnl .Si 52.641 $4.7&1 'I.I( lt"l 59.214 
i:n2Micb~~~. S..441 S,710 S.91< 6.m ~1 6. S2 6.712 
3213 F~af~mii_,.,,. 4211 490 SIS ~ 

···-
"11\1 !Ill QS 

32!4Pcil5~ !..W •LIMO 4.121 .um 4.~ • 4.460 
3221)'11Wi.-af~~ J4S'JOS IS «lO 1'9032 163.003 168.71 171.m 
lllOArtieh~.t:~&m,,; l'i'M' 

.,_ 
14.SSO 1.S.132 11.'131 nm1 

ll®~cCll!it~F'ootm:# 94S4 9.D !ll228 1o.m i0.a51 11176 11.512 
33. Wcml l!IMi ~ !Xl.120 '93..711: ~.$10 306.ITI f 13..lBl t:10.m J'.I!! 'llllll 
3311 &:omills 0111f 4119143 10.llOC 75093 ~ 85..lm 91.w:J 98.431 
331219 Omh.mt miod • • . 

B 7181 l.61< il.213 9SSS 10541 II "l'M 12.oi6 
mo~•P<im~ i~m !4..m: lilM IS~ 16.762 • 114111 
34.1'81PCmd~· 1e 708 119'9:'10 l~t:m "1fi'li6"!". :iJ.S."ll1l 7n7]q) 

M!C/9-- m:dmidmof l215 151.660 ISl.485 trur 17l..09l I~ = 
KWJ>rimodm~ 1.i'Clli! 31160 U~r. Altl«Wl 41~ Jn.I/RI, .«1.77'1 
35:~~ 2'.M.116 :Jl!!!i.(Plli] m~~ 291013 :mJ.2'.!J 31!1~ 329..212 
3S13Mi&ciel ~md~ 43.733 n11111 S(11 56.889 59133 .nm GS.as6 
3mn.90il!.a-~lll!d~ 116.165 139.<IOC 144.ll ~ ISO.n's 1§6.006 163"078 1G9601 ... 
3%0~~ M.211 Tl,06{) 80.142 IJ'l><S'i !6..Q/2 CIOl49 937SS 
36. Miu.era! ......d..-oo ~ 17.291l 70.7SO 21.m 22.llTl 24.021 2S= 26.4&3 
361000-...Vmd~ 17.N 7D7SO :nm n.m 24,021 2S'IT1 26..413 
T~ l.507.ISI I ti:1A "9 l6UJ18 1745114' J 809WW 1.176.~ I o.IS.Wl 

T.A. 
~;95 

3.1 
i7 
2.7 
2.S 
2.S 
3.0 
3.0 
4.0 
4.c 
4.5 
3.~ 

3.~ 

2.0 
J.3 
4.0 
3.S 
s.o 
2.0 
3.0 
4.0 
3.0 
6. 
7.( 
7.C 
s.c 
4.2 

.. 
4.S 
3.0 
4.2 
s.o 
4.0 
4.0 
s.o 
s.o 
3.7 
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Table 7.4 

JAMAICA 
PnJ~.,~~- el~..-llmtllReY~!rue-mtrv 

I PROJECilONS I~ - 2000 
PRODUCT UN?rS CONSUMPTION 

1m I 1~ l 1!197 I imi I 1"9 I 2000 Aii:m1,,.,,.....,.,,·· 
-·"""Me.>:. ~~Awiloblc KG .. 

.lll:J.1!11.'!IZ! 
... 89.731.286 92.423,22S 9S.i9S.922 98..0Sl m 

&d 
-·· 

~D:itaA~ KG 2183a 110 222M.B9S 22.491.S84 Z2716:'Vlt: V..943.665 

~OOll'l•- ~Dlt&A~ KO 3,.2S9,040 3CWJ092 3 700,885 lli°l.911 ]0"6~ 

Fmisll- ProdaldimDmA~ KG 
.. 

16.00l~:ltl !6.4tll.3T. 16Jn6,019 17,14S 719 17-317n-l 17M:lil409 
Pmk 

·-· 
~~A~ KO ll1'M471 ~'Im 9-266.;!00 9.359064 94S2.6SS 

-
9-"47.112 

·sm.m.. ~ ~ Crabdc. ~t1;gl?OD!& KO NIM -1n..m.. 

Milk ~Dl4&A~ KG 2S.IS9,0ti "IC~··-, 
.. 

26,11'S.4fl 26.69"8,9WO 27,712- nm6i9 
IOmm ~~iiloom KO l!0.763 !M.611 uu.:rn 1~114 14U1S 142.910 
y--. ~bmll!IOD& KO 

~ 
2fi2i>:: 21,211 ~ n.i<w 'M6J2 

Bwff ~t11&1r11>0$ !CO 'M,.SKJ m186 Tll.WI 7i!6..6ll!6 794.553 
~ ~~Dfl!>m 

.. 
m 2.-.6S() 2..36'!J.489 2.:w.1.1114 2621 I"' 2.~Ull 

Milk ~J)gA~ llCO 17,..Mll~ 11121144 111~~K' IM.U.306 Jl.619.-i 
.. 

11.ros 1.56 
locOvam ~~M~ KG WM WM NIM NIM NIM NIM 
C.....00 8' Pn:=wd Foo& 
~- ~DHAA~ KG lm763 209.irii 216,112 fu.651 mn- 233.91A 
~ ~ 

D:&I Aw&ille to :m.:!6d n:i.&« 239619 344.411 :Ml!.1!10 
... 

.2Sl.192 
1~-- - -· ~Dd.!IA~ m 2.677.215 a.au.me 2,,1195,409 ~II 3 041.911 :um..7Ss 
~fillilinmre ~~mt>& KO 'U'.29.429 l.l76.0lll 2.423..Sltl 7.471.009 2-SZJ.-M! U46.663 
~ 

Com ~~ll!OJ)m KG NIM 
-~ ~~llll>Dm ; m NIM 

Odxi~v~ ~!MDII~ 
* 

KG NIM 
0-kmsA~ 

.. 
~IMnoJ>m . KO NIM °""" krDll A ;.,n;,,. ~l!lltmDm KO NIM 

~ar--...i~ blllimi~ KO NIM 
OfhS'NUllJ ~ ~llmtuoDtt m NIM 
~Bl:!m- ~t!Caoom KO NIM 

1u- ~tataonm m NIM 
~lliiz11111Da m NIM 

~cmm~ ~lmooD:m m NIM 
Oiha'~Pim 

. 
~tmiio1>& KO NIM 

;n.....,:;; J;lieell!Jt~ ~halllODm LT NIM 
• 111ioe!lat~ ~W!aoilm 

. 
LT WM 

Llme~oot~ ~lmtaol:lm LT NIM 
O!hei-Cini Juimg ~IMooD.<M LT NIM 
l~.Mceoot~ Pmdixtioo tu 00 I>.& LT NIM 
Tcmoro1uice ~ bmao[lgg LT 22.692 22.919 23.141 23.319 23.613 23849 
a.i.-Juiecoot~ ~butro~ LT 61799 62.417 63041 63671 600& ~· lkmleJuice~~ ~!Mooll.<M LT 192.573 !9(499 196.4-W 198408 .,, '10'l ?ffl 396 
~~ ~bmooDm; LT NIM 
Mixed~ ~b.ttlrll>Dm LT NIM 
ll'1aun3- ~builil:O!>m KG NIM 
Tam£1o~ ~bm rooll&!:o KO NIM 
OtM-T~S- ~biamoD& KO NIM 
y_. ~-b.ttll!OD!m LT NIM 
Pm.,.,,~ ~butmllm KG NIM . 

~butimoom KG 1~012 lS3.013 IS4..roi IS6,ISO 157711 IS92118 , 
~Se!.= ~bml!IOD&!:o 1::0· NIM 
nmas.m... ~b.ttmD!m KO NIM 

of~ ~~mom KO NIM 
FllMMeci~f«M.im-~ ~b!.itlilO~ KO NIM 
Cllha-Food. 

.. 

NBS ~bmoollm KO NIM 
cWI';;;&= ~DmA~ m NIM .. 
~oo«tt ~butmD>:m m NIM 
t .. ~butoo!>m m 
&it ~bmlllODS!i! KO 
~Qf~ .. 

~ ~DmAwiWlkl MT lsu~ 1§4.221 157...w.i tss,m JM.Ml tG>oil 
~~ . 
a;,,,,,,m~ ~no~ m NIM 
rg:i~~ ~b.itaoDsl!E m WM . 

lccO-~ ~b.ttlllDD>:m m NIM IMlloo.. Thmoh<: butoo!>m m Jl6.CW IJ'i'.!SS H9.,5Zl ill.919 tn.131 jU~7! 

PSI& ~tMlllO~ NIM 
cm-Beltms Werw ~bmlliO~ ~ NIM 
Y-. ~blltmDdl! · KG NIM 
~-~ ~·butmDm KG NIM 
riii-Food:' ~!Moo~ 

-
oiFlaw a: }.bl NHS KO NIM 

°""I~ 
(',,,.,,;;,.,,.i ~DmA~ MT Ji~ JSl.3\l!i 19.9111 . 20. lll :nl8:l 21Ui1 
H<foble()ib .I:~ 
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Table 7.4 

JAMAICA 
Pn!J~er .........._t N..uood - el~~lati.s.T......i.tW..m.-.. 

PRo.JECTIONS 1!1%-200C 
l'RODlJCT UNITS CONSUMPTION 

l!.19SJ 11196 in? 19" 19n :2@00 

-Oil Prodoo!ioa Data Awibble LT 10041-578 ll,488,6S6 II 711430 ll.952.798 12,in:z.'.126 12.193049 
COCO!llllt Oil ~!Al& Awi!OO!e LT 1421.103 710,SS2 103M6 696,412 689.44$ Mn~S3 

&iableFl!!z Produdion Dl!la AV&ilmie KG II O'lS COO 11466000 11695 320 II 112.273 11.930.396 12.049100 
~ 

Riai: ~WlllO~ MT 72.000 13 080 73111 ,..,S49 7S,294 76.047 
:m-eerem ~t!Utno:l)gz KO 913.91! m.m 983,665 1.003.338 I 023,40S 1043.173 -Cme !!Um!:rt'hrmm) ~Da!AAvailmle MT 99c31ll lll!t'.29< 101..2!11 102310 103.:m 11141'1'1 

~ 
MT 20000 ?ti '!Ofl 21.llS 21748 22,401 23073 

bll!ooO?tR KO NIM 

Gum. ~il'lllno~ KO NIM 
not..r~ ..... oom~=~- ~lNtllOilm KO NIM 

~imtlllOD.i!& KG NIM 
C:.......~umww:~ il'lllnoO& KG NIM 
ec-~~ ~IM11t1~ KO NIM 
~c-. ~bll!llOD& KO NIM 
ec.-:so= ~Dd&Aw&ble KO 3.fi!lll.000 1492.000 3.mOIO 3.4190S2 33511671 ]21136Sll 

Rwl ~Da!&A~ LT 000) -.on U20 1.736 9173 9632 10.113 
O!lier AlooOOlie ~. ~DmaAVDil&bk: LT 000) 2.112 2n!I 2"IDll 2]7S l.446 'HUI 

-a:~a:Mait--... ~Data.A.~ LT 00()) 15.938 'M.698 'll!n? 19.m ~ 11400 
AmtedW~ ~Dal& AvsilOO!e LT 000) 72.&:M 74.803 noo i'9.3S8 11739 84191 
Minua!W~ Produe!icm imt DO~ LT 399TJ'l 459163 SOS079 SSS'lll1 611.1~ 641103 
fmiOOoo 
~(tm..mtA;R,,..,,,.d!IRl!iaKO) ~l>mAVllibble 000 
;..,,__,....,"""""""A i!>mtor! d&t.e in Km ~ Dl!ta Availsble 000 
~T~~ m 
T~·oclimd~ 

~ 
- linMI' m- ~1 

1124.lm I IBl.221 J.;y;o.:1.IL! 

"''MI' ~ l!Ol 102 2.091 .... 2.)Q!C U4 '~-i71 

bulooDsilt KO :!3l000 27~57 '.l!X2.588 291065 

= ~MMDl!I& KO NIM 
Temlmmm.ftfibmu111::1 Knit!:. 
COltl.m ~:omaAV&ilable !ICIM'J" 17,063,965 18,710-161 20,647.397 21679761 22..163.155 %4-901,943 
IPclv~ ~ D!lls Awil&ble SOMT 2S.lll.S2S ~'167101 7:/QS,456 29069.729 30.S23.21S 32.049.376 
BcdLmm Prociudi<m lnJ« DO Ds1e KO 171.242 t79,llOS !IS 199 190,755 196.417 . ·202,m 

~ Proliucticn but no DM KO 7.l'JIJ 7c94'2 1.737 9174 9.632 10114 
~butoo~·· SoMT 349.466 3S9,9SO 365.349 

~ ~· . 
3jo829. 376.391 381037 

~T~ 

Tmv < ~ f&liric: md ~ towc!a de.) l'rodudion lJUl DO Dl!i& SOMT 4:1'1.483 Sl!l.732 S4S 711 S13 004 601,6S4 631.737 
Oii=~ :soMT .Ul6,,063 4.741.3166 4.9711.YOO S-227,5/Ull s 48931ll s.163.168 
Lallx:r Mmur.-..m.. 
Artida afla!ibar ~ Sbocz Producli<m but no om KO NIM 

- ~-· -

0mmem· 
-- - ---

Mak 
Suib.t.Jtd:m Prodw:licn but no Dll!zi NO NIM 
Tnlll9ml .I: Sl!Dit5 Produtticm bu! no om NO NIM 
ShilU l'rodudion but no Data No NIM 
icniued ~a: aborts ~INlllODm NO NIM 
~ShiitB ~iNlllO~ NO NIM 
Swillm'lm ~OObutllO~ . N6 ---

NIM 
F~ 

Suits .t hdcm Production but RIO nu NO NIM 
t~.t~ PrOOu®oo but oo Ost& NO NIM 
~ Produ!;ticm but !!O ~ NO NIM 
~ Prodl&<.:ticl8' but m> nm NO NIM 
Sbim.t~ 

-- ~·- - - ·---~·. - -
~butmD.m NO NIM 

Kniud:skW Prcductioll bUI 00 I)& NO NIM 
1Cnitt<d ~ • moo:s ProduWoo bit no Doilg NO NIM . 
Xnitl0d Bla!lim A abim i'roWcti<m but !!O Dsm =E NIM 
~ ~bl!tnol>m NIM 
um-; 
tsmrn ~en but oo Dd:2 NO NIM -- - ~butoo~ NO NIM 
~ ~butDO~ NO NIM 
F~ 

~A:~AOIOO- l"rodU!::ticn Dm A~ Pmira 663,6SS fi16'1211 690466 704.276 --718.361 732.72l! 
LcdMr. Prodllction Dsta AV!lileb!e him S6S-221 !176.126 SllS,056 m.111 611814 67A.0SQ 

&wmill F'rodu!:ls ll!d ~ 
hcBOlll'd CubMt 266.l9S 292.924 321-216 338.327 355 ?..4.11 373006 
IJ>lv.imcd CubMI 6311""'4 702132 7TJ..'!M. 111.194 1517Y 194.341 

ONUDllJCLS 7111196 



Table 7.4 

JAMAICA - el~~ et~ mood 1111!1 dos T<Oerilt i!ad,_... 
PROJEC110NSl"5-lcce 

i'RODUCT VMTi CONSUMPTION 
im Im i.WT am am ~ 

~.- ~ KO 50231"1' 
-

$.'.ID.492 6,(178041 6.lll,943 6,101 040 7riv;o9:z 
nii-woo11 CWMl 1~«11 16..0$0 19,Dl 21.zze 23_349 2S 6114 
v~ Ol!bMl 1173 :Z.061 2.267 :USO 2-499 2-624 
cm-Wood- m 419439 461~ S07S.U snm SS9~ 517-519 

ai~odMli'bu~ 
m..ir'-~ KO 569.6$3 'Wll 1611 628076 643m 6S9B72 676~ 

~ I~ m 21000 21630 ,22,21! 22..947 23291 23641 
a_....,,.;,.fit-oo~ ~lmaooDm liCO 1.$14..lll J 116-YE l.1IO.s.a: ~-1S2 2.638117 ,_ QCl2 oo:s 

Tciki1 - W!ooDm m NIM ---- ~ 

Tmoo md ~TCl'mi:h ~butm>Dm m NIM 
·- -. butmDW m. NIM 

~··------
'-Stib ~butDOO* m NIM 
~ 

1---·~ ~wooom m NIM 
~ ~iimmom m NIM 
~a~sRi-

-~· }I() 21311( :n.o ism 21002 '1S415 2Ul6 
~~· -

'NO 61.311 "'-~ 63795 6So'lo ~ (;IMC 
--

' 
P&im ~DUA~ LT 9~145 lCUlll!lOOS I0,'9s,04S U.7666® JtlSUIJ tUn.731 
IPwv ~DmA~ KO 4'Vim: Sl-"!111 SS."ll!M Sl6l0 S9V'2q It! T.n 

&.>.&! ~cml.~ KO 9~ !,!!0951~ 10..006091 10,197,002 111-?0ocm lOMJZOll 
........ ~ 

~DmAwi!®!e m US3.. 9...W.M!> 10,008,,$24 i Q.209.000 10..413..180 10.621 MA 

~ ~bmooDm 100- NIM 
~•Wood'IFiool'~ ~butlllODl& m NIM 
~Nim . butmO. m NM 
IT·. m NIM 

-
~INamD& 

I~ ~tmtooD& m NIM 
~ 

~~ 
--

WtlllO~ m 
~ 11&1! 4 &d::A m --

NM 
--

butllODdZ 
ic...te.•S- ~b!itooom m NIM 

-- --

In.... ~bmooI>n m NiM 
le.-. Fam P1s1a! iC.m- l!ic. ~butlllODW KO NIM 

-- --

1n.;,,rn,,,. Sl:raM Pro<M:tioo but eo-Os!ta JCO WM 
Od>c:I" Plutic a:. ~we ~blltoollm KO NIM 
I~ ~ Fimv«Pols.~crc. ~butooDW Ko NIM 
Od!cr~ Micks ~butlllODll!& m NIM 
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l 1992 
UC! Dl!3CRIPTION IMPOR.TII 

°"' l OOOUS$ . 
3111 Ml!A T .it MBA T PRBPAAA TIONS l.97Sv:l0 l.Sl9 

Frozm I Oiillecl Cillo l ! rns.n41 :m 
"""'-od I CCllD<ld ITha) 3 790.536 l.274'l 

3112 MlLK .t. DA!RY PRODUCT'S 11 395.3$2 9.329 
Freah milk m..1 \ sinn 'lffil '.U91 
C<JDdoaood, 8--.d .t. ... lmed 
IObl) $62300 1.658 
Nlllnl Milk~ (Ibo) Sl.390 S4 
Bua.Obol §6.960 :ll!I 
0.-.flba\ 1131.614 l.400 

3114 Cl!lUW. A CERBAL 44-"' 118 '.LDH 

Ccnel rltioo. Cam Ooia) (lllo) «14U.89S j 

F1-cw-. Mai:.oa_ R:w \ (It.) wo..m 211 
Cera! l.137725 Ulll 
Biocuita n-.......,, B-'' Clbe\ 11107.IO 741 

3117 ANIMAL a: VBOBTABLB OILS~ 4-49Srn '""' Allimal Oilll md Pm r 111&111 I ~....,8001 14S9J 
v-... ieOila.1tF.u1-\ I 67Aml 418'. 
SOOARA SUGAR PREPARATIONS 

3111 a: HON!!Y 637.l!M m 
Suar fl..8ll1 53000 67'1 

Table 8.1 

BEU CE 
CA.RIBEAN TOURISM INDUSTRY PROJECT 

(From Caribean & Rat of the World) 

l 993 I 

l!XPORTS IMPORTII I EXPORTS I IMPORTS 
I 9114 

Qty OOOU!S Qty ooouss Otv ooouss Orv I ooouu 
0 0 37SO~ 3 122 0 0 3 991272 l Oii) 

01 0 67.'374 12 0 0 791571 69 
Ol 0 3~4'0 J ().40 0 0 J.919 ns: l.894 
0 O II 671 751 9262 0 0 JO 174421 71175 
0 0 3.1'.lMlll 3625 0 0 2.646_3JS: 3047 

0 0 6.761.1611 3U9 0 0 S.SS1385 2.585 
0 0 23500 :244 0 0 24S 228 260 
0 o: 117017 IS9 0 0 104129 123 
0 0 u~ 1.07S 0 0 I 621.364 I 85S 

66.030 3 41.961.671 5716 0 0 46.783602 6.375 
0 0 1iU64.1#2 l.561 0 0 33 603233 3.9<!6: 

66.030 3 596.4$6 196 0 0 U!S479 :lA3 
0 0 3.327.213 1180 0 0 3 011 318 1123 
0 0 1473620 849: 0 o: 17S3572 I 063 

1-7411 3 36$$1SI I~ SAS I 3 06'797S 1607 
0 0 2.9i7.ml 1 llS:I 0 01 3 080.216 1149 

l.7411 3 651603 390l SAS I 1r/7S91 458 

7-921$46 «>.m 541873 416 119H06 Sl 109 480.933 529 
916691 376291 :!4l 421 92.032 414$7 35: 44! 

Olbel'~Chi-1. ~ -'-> ...J 7231 ITT 3"6111 IOt.) SU'l'M S41 IWI 444 8103 274 96$2 480398: 41JS 
• COF'FBB, TB.A. COCOA. SPICB3 AND 

3119 MANUFAC'roltBS TlmRBOF m..' I .i.111 "'7 l.101 309514 141 112.t.ml U81 ISB 24S 75 l-229.593 1360 ., 
Calfee. 181, ~ .,,._ _, 

~ll>mdm..' 1.a~ 1101 309374 148 1.1211.n11l USI !SB 24S: 7S l.229-593 I l60 
onm.R EDCBLB PR.ODUCI'll AND 

3121 PRm>ARATION3 7693 044 6.435 66.46$ 16 s 141 "/00 6.743 13065 97 8918325 6720 
'-'-i ... m,,.' 11"4. 2lUI 713 0 01 957443 614 0 0 1133.SSO 64S 

y...,..,.,,I.., A FNila ''"" 1635 931 746 0 0 l.WS.088 842 0 0 2.2561Q 938 

- --& Olbms l'lho\ 2..S 23 931 1938 66..46.S $6 2.715.791 1.991 13065 <J7 2.971 046 1733 
-Prodlldll {l,,_l 171 llS sn 0 0 539~ 381 0 0 648499 393 

Wllll Pro@.- Obi) 1~~ 129 ')V.7 0 0 l.66Ulfl 2.620 0 0 l-302631 2.3'.3 
Malt l!iaml A~ m.,, 116.650 109: 0 0 24$.wia 29): 0 0 4()j 731 ~ 

3130 BEVERAOl!3 Jn1101 2.143 31 1 427016 2.900 20 0 623.:l>40 1792 
Acntecl INCllM!oobolic' (ala) 1'1.160 m: 18 1 lllll.116 S37: 9 0 490676 376 
NODoAoated (llCIHlcobolic) foals l ~ "Jft'I 0 0 33690 206 0 0 18617 104 
w..,..r...i.' 23.396 2611 0 0 24 794 389 0 0 24.186 363 
B-. / s- a: Cider (oals) 136..423 716 20 0 llSY.lf 7$2 II 0 7'I 060 m 
Wbislriea ( oalsl 41,1144 171 0 0 33.134· 676 0 0 NIA NIA 
Rim(pls) 9634 176 0 0 6.$16 as 0 0 NIA NIA 
O'al, Vodka, Bnndy .t. Ol.lill' S~ 

01 Driab 9100 216 0 17..042· 2$.S 0 0 12.001 3111 
3140 TOBACCO A CIOARBlT.ES Obi) Zlfi~2 932 «> 0 247193 I OU I 238 s 0 0 

Tobocot> A rJ- ...,. (It») l !21lJ)S2~ 9321 .4() 0 2471931 I OIS 1231 S NIA NIA l 
p211.14/'l 1UX'l"ll.B Y .AR1 FABRJCA 6. IS""' 11.361 4n,93 11.661 5434,806 18691 358.324 20.329 1,S24MO l6.3Sl2 

y--. Fibonm..\ l -3531 I <YOl 88 7671 1151 """OT.II 2.1111 O! 01 79711Sl 17~1 
Wawaf""- YdL I 4 m.m '4.199l Ol 01 3 us ns:i .. 6$51 2.024i 12! 3 S12i 2. ..... , 

1.99' I 
EXPORTS IMPORTS ! EXPORTS ! 

Otv ooouss ' Div ! ooouss Orv 000 USS 
10 o 4.363m 3.5'19 0 0 

JO! 0 17S.935 159 0 0 

0 0 41871160 342(): 0 0 

0 0 10%4499 9473 0 0 

0 0 l.418194 3.217 o: 0 

0 0 6,3$6,931 3.292 0 0 

0 0 2$2,482 268 0 0 
0 0 152.BSS 164 0 0 
o· 0 I 773437 'H\l 0 0 

3S4..406 SS 16. 77S.3'l'O ....... ., 852 2 
353.766 S7 I l.YJ2Jl86' 4?76 0 0 

0 0 999834 l7I 0 0 

300 I '(\Q;l_~3s I ISO 0 0 

340 I. I 749 ll.S w SS2 2 
2..S3S j 3.:176.041 l 729 962 2 

0 0 300086 l-244! 0 0 
1.Sl.S j 171 USl 4853 Sl6ll 2! 

9.31ll.l32 j.272 611700 761 &..59"54 SQ_5,f,6 

9'U331, «>l MS S2l 93.996! 477Sl 

9223719 S.232 618 6S6 1Q9, 6.49'1 3SI 2.795 

47050 27 1-2376119 18SS 171 210 112 

470SO 'l:1 l.2:176119 1 SSS 171 210 Ill· 

191 7$9 1112 93434S6 7173 130407 137 -0 0 l .510661' 791 0 0 
0 0 2.358.379 I 089 0 0 

191666 132 3.0lA.991 I -'lM 180407 137 
0 0 615857 391 0 0 

93 0 1469719 2.597 0 0 
0 o. 293 849 3'40 0 0 

316 3 634917 l.310 1519 66 

12 0 419:J!JI 3S3 0 0 

0 0 26.lm IS9 0 0 

0 0 19303 271 0 0 

370 3 13 752 m 60 0 

0 0 13 ISS 618 0 0 

4 0 um 44 I 4S9 66 

O' 0 10010 lS2 0 0 
0 0 6SS 838 m 0 0 
Oi Ol 6SS 3381 131 1 0 0 

21s1:n 18 16316SS )&'>COi ISO.l%! 14,$53 
O! Ol 1665 161l 1.....- 01 0 
01 Ol I 40S446! 2.010 0 01 



Table 8.1 

BEU CE 
CA.RmEAN TOURISM INDUSTRY PROJECT 

' 
'Ulle(vdo) 43 42$. 3 0 0 Mil66 7 0 0 16.ISCS .s 0 0 304n 6 0 0 
Sada & BlllB a( M.lleri.tl (doz) 7.Jr7 25 0 0 18.705 5.S 0 0 263m m 0 0 170.349 459 0 0 
Clodiim (doz) 1.144.126 11.177 3336'2t 11.$46 291.8S2 11 Ol8 356.JOO 20.317 :m.2111 10 ll4S 27S 131 18 276.047 9741 130 322 14.553 
Soc1o. St.ockq. OlaYaa, Mia. ( Cloz. 
Pn.) 117 637 200 0 0 99347 294 0 0 75360 239 0 o. 147626 237 0 0 -Hall 111111 o!her ~!No) 66.847 87 0'1 0 18441 166 0 0 66,167 IS2 0 0 119 122 87 0 0 

~ fhelta) """' 36.T.!O 117 0 0 76..397 316 o, 0 26..llS 122' 0 0 17457 IOI! 01 0 

LBA THER ill: Ll!.AnmR 
3230 MANUPACruR.BS m..l 1.436 4$ 0 0 9.040 43 0 0 10631 38 0 0 16.629 29 0 0 

Lather.II: L@adw~ (!ho\ I L436l 4'! Ol 0 9 040 43 0 0 106311 38 0 0 16629 29 0 0 

32'!0 FOO'IWBAT 431 889 1.381 0 0 461699 13n 0 0 46Q79() 1328 0 0 332,UI I 038 0 0 
nr- Snnrt S..:W. t....m.\ 11 431016 1.3781 Oii 0 46Sn81 1374 0 Ol Mfl'!Ol11 1327 0 01 332.519 I 037 Oi 0 
Olber- ofFOOllWelr (Iba\ 8731 3 Oi 0 1.971 3 0 0 2111 I! Oi o! 332~ I 0 ol 
CORK AN WOOD MANUFAC'!'URBS, 

3312 BXCLUDINO FURNlTUlU! 1.5111.536 1.914 '""-017 I 079 ~3Sl6S 3.31$ 226.1$7 I 165 6.165.166 2."401 1n.s10 l.S17 3.320692 2.025 200073 323 
Cm1t (l'oe) 2.100 9 0: 0 6.142 IS 0 0 l.093 7 0 o·. 24SI 8 0 0 
Plav'lllood. V-Sbeea(Cu.~) 240 800 1.462 1011m 979 115.038 1428 4748S 912 160,001 1.139 111 096 1.443 2263611 I 007 11306 :m 
Ocher Wood Oba) l~"-'S 313 )09_2S(l, 25 2.160..481 SB4 3200 0 S 0?0211 I 137 '~ 0 l.974.Al7 760 39200 I 
Buildinr SUDDlv I~ (loo) 91_]:z3 125 26.8114' 1S IM21M1 I 3S8 176.Jn 183 113.504 118 63914: 74: 117.3116 170 142.057 n 

3320 FURNITURB &; PARTS TH!!.REOF 1no.17 1456 412 SB .S034 1473 SS2 141 10.646 1711 2.403 7 12.790 2..2n :m IOI 

l!omebold 1.619~ 276. 37 I l.1'if'lil 3141 43 lil l.758 301 53 6 4.646 491i 97 30 
Schools I C!bmdm I Officais (cwt) :t!XM! 326 0 0 2.i'Ol S09 1 0 221S sos 1 0 1635 62S I 0 

I Otbar(c:M) 7..314l 854! :m so 39...536 650 sos 1331 S.613 902 '""" I 64S9 11671 m 711 

PAPBR. PEl'BRBOAilD AND 
3410 ARTICLBS OF PAPER. 12.178.007 71!0 0 0 13.900.224 6,867 0 0 13 llJ0.941 7200 4,023 7 ll l:ln971 7088 0 0 

Pu.lo of-or ',! 12.171..()07 7HOi Ol 0 13.9M2Ml 6.8671 o·, O! 13 100 94]! 7100 4023 7l 11 120.971 7 OH! ol' O! 
3S22 OTHER CHEMICAL PRODUCTS 7Jl3.m on 0 0 6.616.391 6.293 l2S 000 64 9~161 6.660 S29 895 6l ll1U6.584 tt= 3.913 443 144 

IPai:nti~ Oba) ~ 7 0 0 89 O' 0,1 0 2,161 6 0 0 1135 21 0 0 
Pafumel Ilia. Oz.) 68.836 NIA 0 0 141436 60 0 0 140020 ISi 0 0 161921 174 0 0 
S.-.flhll 3.919 437 2.117 0 0 31301161 1689 0 0 S 1062SS 2.297 0 0 s 223491 1790 4SO 2 
' Cmmetica (lbs) 96.5~ 1.389 0 0 90ll 068 1462 0 o. 1.2$7 240 1431 0 0 1253 255 1.383 924 30 
C'.notinoo Procb:t1 Obal ' 2.S39..2S7 2.802 0 0, l.41S 054 2.973 0 0 l.729271 1.694 0 0 2.132.771 2.n4 0 0 
Mllchcl ( ,.,._ Caal) ! 9SS 24 0 0 3.523 3S 125000 64 2r7 IS S29 89S 62 1.042 a 3 912.069 113 

I Inlc Obel i 19.33S SI o: 0 17260 74; 0 0 n.m 66 0 0 24969, 92 0 0 
3.560 PLASTIC MATBRlALS SJ~ Sl89 0 0 • 733.374 11229 10 0 s 083 247 s 207 922 2 6.300017 7313 0 0 

' Pipel. tubel, AchGw Piiia Holel (l'oe) 
~316 2.400 0 0 6.0ISl.33S 1.380 0 0 l !K<S.809 1.933 0 0 3'.102724 3579 0 0 

HoooeboklD nc:itcbc .t: bollroam\ 11!.\ '! Tr109S 2.006 0 0 2.190491 2.047 10 0 :Ull 923 2.416 922 2 2.437178 2:179 0 0 

I 
Buildcn w .. flhal l91LIS2 l<l!'I 0 0 =729 264 0: 0: llIZ.189 266 0 0 31307S 3«> 0 0 
Of!ico &htWJl '...i. Od1llllB tn.. \ 189463 ~I 0 0 2SI 819 S38: 0 0 312,126 $92 0 0 347,040 61S 0 0 

3611 CERAMIC AND Tll.ES 1~1117 1()77 0 0 l.S30.J94 Jz:u; 0 0 2.809.S37 1600 0 0 3 064.'770 l 347 2SO 0 
Cenmim l'No) I 53.622 S69 0' 0 18.691 440: 0 o: 7706 326 0 0 9.691 263 0 0 

, Camic Tilea O'oe) 123.611 24 0 0 290.336 102 0 0 271 796 SS 0 0 143 384 88 o. 0 
I Olazi:d I t Jnolnwl Tiles .it Mmlic Co"- I 0$9'2'1o& 484 0: 0 1.2211'17, 684 o: o· 2.S3003S,l I 189 0 0 311l 69S 996 2SO 0 



ONUDil.XLS 

I 
~~ 

j i. Food lliDd Drillb 
3111. lr>!b!rv aCtbe )Mg! 

3118 5....,,,.-bawl ~ 
31190d=foocb 
3130Drinb 
3140Tcb&coo.t:~,n 

32. Texlile imlumv 
32llT~Ymi,.Famc .Q:l"'WI.~ 
3220~of-m..~ 

3230 Article CCLmth« .Q: ~ w;;,.,m.v 
32.«l-ar~~F~ 
33. Wood md M!iit.in 
331119 C<il!tmd -oo-~ 
J320 FltmiWR .t: Pa111 'Ihmrof 
34. ~a .i:mtM 
3410/91'= .. 
3420~m~. 
3S.~too."""" 

3s112 Chm!icM-
36. Mmaal~llO~ 

T8bk9.J 

HONDURAS 
ORIGIN OF SOME INPUTS199@ 

(&1%) 

~=lm~m 

~ ~ ~ ~ 

~ 

100 M.~ 0.1 2.1 
100 53.I 0 10.I 
100 SO.I ... 2..2 11.6 
100 31.1 10.2 14.9 
JOO 29.4 0.2 8.6 

100 28.4 3S 3 
100 23 2.1 211.4 
100 45.1 o.s 25.S 
100 SO.II 6.S !H 

100 71.2 0.1 1.4 
100 49.1 2.4 13.9 

JOO 4.3 1.4 7S 
JOO 11.6 5.1 37.2 

100 I 301 6.I 36.9 
100 56.71 0.11 6.21 

T~ v~ 
A~ 

16.6 13.4 
63.9 36.1 
63.9 21.1 
~.2 43.11 
38.2 61.1 

66.4 33.6 
53.S 46.5 
71.7 21.3 
72.6 77.<4 

72.7 27j 
6S.4 34.6 

I0.7 193 
61.6 3U 

n:-11 26.6 
63 37 

Souroc:~de~@I~~~ 191S,La~~m~ONUDil993, 

Wllh~aC~mi=! fll!pmt 

1111196 



Table 9.4 

JAMAICA 
Pn>d..ctsM.u"~ In ti... ~.....n-~....., ~by~ Toun.tlnclumv 

cONSUMPTION 
PRODUCT UNITS 1991 I 1992 1993 I 1994 1995 

.. .. 

MetJ1tlm!......,, 
Fishell""- KO J4()(i(),S31 13,994,619 13,533,820 IS S3.S,462 16..001,526 
Shrimn_ l.oo.t.er Ccncli. Omb de. KO -25-205 -1.364.151 -2.1®.S32 -1 mm 1734471 
IAiiv 
Ymhurt KO 10171 14.50 3,236 18.38! 19.300 
~Milk KO 17.969.452 17.19'.!..104 19 118 781 IS6'W,904 14491:1 
locO'ettn KO 330947 4,006 949 l.S10 NIM 

~"'~'~ 
IS...-Fi ~- RnL-.... KG 2..S3017S 631.100 1469693 2.549 .. 729 irn.lts 
&hod fillh in brine KG 124.374 I l ll 'Ji\'1 266_734 12!13 7.54 2.329,429 
Prn=oc!Com KO '-6..613 3'.740 31719 64..41S NIM 
Pro=l!lCd Beam KO -1.876 :n:112 17611 19'071 NIM 
Oiherl'ro=ood v~ Ko -2!!1.<t6"1 -216."JK; -244.289 -U0.639 NIM 
<hmrm him A Jellieg KO -I0.079 -99.886 ..nw -6S.6SS NIM 
OOlel- him & ;.,n;.... KO 411490 41611 38.342 S0..075 NIM 
Ptaervedar~~ KO 111.659 30.117 49.llOti 61,866 NIM 
OiherNW~ KO UIS 21048 45 6llO 61930 NIM 
Pceml!Bvlw KO 67~! 4i»l 107182 17..318 NIM 
~u-- KO -91 055 .9£.140 -12..172 -96.911 NIM 
Pl-=-! emus fnR KO -100 'li"M -!191 123 4S.,919 -4.198 NIM 
0........Nioe!ld~ LT -S3.00i .:nms IS'Z'\11 113~ NIM - • 'JuioelltDt~ LT -590.172 .l() 195 !447 M.OS3 NIM 

... 

Ciba!- CillVI! --
LT 211."'lll'l .29071 .Jr'Z'U? -228.l3S NIM ,_. 

JuiceDot~ LT 9072 43060 9739 -14.241 NIM 
Pimico Juio:: LT " <Bll"4S 20 1.125 NIM 
MixodJuiem LT -522.164 -"""'- 'li"V -363 090 .A'1A 132 NIM 
TClll!l.!llo~ KO ..JI00..832 -909.J:.!o! -39S'IZ'l -311.SI NIM 
Mmtml KO 1i..s22 IUl2 23436 ism NIM 
v~ LT Sl!l'I 6,60\1 11..167 196llS NIM 
IP&mer~ KO -U4.332 -522.411 -385169 Ml tii2 NIM 

KO 9'1.200 141.131 197141 
.... 

147.129 uo .. ori 
~Sm=; KO 1:rf- .7n!OOJ .186..m E-- NIM 
Driedlimlm KO .J"lll>JIJ -3S.Slllm ..W3S7 NIM 

af).Wt KG -403.0ll .. ··-~A'W1 l.56.9Stl 1Milllil1 WM 
OdWFood:- NBS KO S7371. ..U.C91 lll!L9211 208,61S NIM 
CclrceBemz KO l..6S3 .. 7SS .11osm 9Ull'llll! -799..384 NIM 
~ci:droc KO 25.121 1073 

.... 

16,.714 20.034 NIM 
Grind!,,,. of~ 
&l=y~ 

Biscuils~ KO -S47601 -169.S90 -723 SOI -500086 NIM 
Biacuits~ KO 501621 .313 4'.M -364.SBB 19453 NIM 
locCmmaC- KO 27..ll2ll 13 687 II~ 14,114 NIM 
~ KO 39 coo 1ii002 160772 271,431 NIM 

... .. 
Odicc &kcm Wm:i KO -11409 -237,.944 -372.177 -4S6,2.S8 NIM .. 
Ycam KO JY~ 192..822 llS 154 214..41S NIM 

.. 

a.m.. Powdcn; KO S9 -3.945 -6..906 2.593 NIM 
Othu'Food. alF'km ~-Me&! NES KO !169 78S !!'.I ~ss 63.S32 ISS,716 NIM 
Cff!IPl'ec=~ 0 
Edlb!eOlb & ~ 
l~OO LT ll.]()241S 6,.0ll.63S 4.914445 10420:.SSO 11488,656 
CoccmitOil LT 9M.644l '~S4193 7,0S7.SI I I 407.033 i.421 103 
Bdll>ie F&!S .KO 9611 «lei 9694.026 1..546 .. m 13.133419 11 025000 
CaCllb 0 
Rici: Mt 84.360 73..363 II 00!! 61'!411 72.000 
Olberee-1£ KO 12.S-W[ 220.47~ ~001 IJ70.4Sl 913.97S 

---C-..~a,~ ( 
.. 

0 
oatM;·......,..oam~•~- KO 323.352 116.977 m.~ 110.n.a NIM ,_ . 

KG .nA..619 -19S.2SS -00..159 U,036 NIM 
C®Cei'owdl:r~ KO -59.311 ...UJISS -6S.319 9482 NIM 
~ ~ 

Rmn LT 000~ -9Sli 4,00> 7.t;;M 7143 1,078 
U!OOT Akrabolic ~ LT< 000) 11721 201 I «lO 1.99.l 2.112 
a--~ Sloi.lt lk. M&lt--..,,.,, LT 000) 

~i 
1<..:rr. 1'2..501 7S.187 7S938 

AamidWgm LT 000) SI S2,1SI Sl.Sl9 70,.509 72624 
Mimn!W~ LT 19.7«1 23.046 17.0<lll 347193 

.. 

399.272 
T~ f • le;,,,,,,,. ( lmMrt & Enwt.dmt& in KG) ' 000 ! -U.9961 ..oo.mf -88.6781 -119,6581 
-· n......,,.... 1k. Eiaimt d&ota in KO) I 000 ! 1 172.00ll !.296.111 1 '1.?A W'l'i J '.16!1,917 

Olila"T~~ ! KG l -2.S.072! -2.S 1199 38021 106S 
Tm!k2 or~ rit.-
~ soM'r I 212.aoel 94.S.S1S 1241.1211 009.82!! 971974 

.. 
~ SOM'f I 1 ~7471 2.613,6721 1.~1om 1.STI.,393 I 807102 
Tl!lbleLl<>.m I KO I l«>Rn 233~9 39871S 130,.967 237000 

ONUDil.XX..S 7n 1196 



Table 9.4 

JAMAICA 
l"rl>ll-~laah~""""'-t!o..t.....,~llw-«1ogT....n.t~ 

I CONSUMPTION 
.. 

PRODUCT UNITS I 1991 I 1m I 1993 1994 I 111% 

°""""' KO I 9.S71 7.YTTI Hl3 70141 
T~:dlks efooft IUnand ~ 
Coutm !iClMT .5 041.186 1-!JZZ.001 9968110 1.5.512.695 1700965 
IF'olY~ so MT 17823.sios 20673826 24692..530 22.828.659 lS 111..525 
Bcdl.m.m KO SI 363 71.$28 l.5724S 163 0811 171242 - . KO 4.SS3 10.378 S.:::lfil 6.017 7.7l!fl 
~ llOMT mm 3n~ 304.337 339.2117 349466 
KnittedT~ 
T....,, 

... -sQMT 53,333 1~417 319,360 393,736 472.483 
Odle!- lCoiaci SOMT Ull.606 S.499132 6.6119<!03 4.IOS.512 4:S16.003 
U:at.!nrr Ml!=-
Artid!m cCLemlbw ~ S!m&'Z KO s.:ZW 12.000 20.49'.l 7.7S7 NIM 
~l'<Ww-"™' .. 
M* 
~&:.vmdi"'*m NO .2!Hl61 U7.l .5.291 6.60il NIM 
Suitsa.~ NO -S490SS J;(;l,01.ll -122.803 .JM! 'IN NIM 
Tl'll'llKIZ&:. llhmlli NO -1.240.919 -100l4UI -491.()71 J{F7163 NIM 
Shim NO -451792 ·1 ~'IOI -1429®4 J//Y'J 742 NIM .-.: &:.00<6 NO 40'1,.:!.Yl 67il806 1191911 11161.776 NIM 
~ NO 6.01' 919 -69162 -1 '1111' NIM 
~ NO 2..116 163 3112 -::U.11'.ll! NIM 
Yem NO 2S.390 124,S.Y <Cl Wiii 107006 NIM 
O!bor NO .5682 sa 12136-1 31198 NIM 
Knilt!id&m NO 10.1119 2.692 311 962 NIM-
Knitted,_._ NO 1196 -35674 "..a6,9o6 -30.013 NIM 
~ lrolilHll1I a. llb:i:ls NO 22.«X? -l1Mt1>1 437014 -3244"4 NIM 
Jc'.nitt..d Shim NO -133011 -2Dl!..187 -161.411 -160Y7 NIM 
KMmd .I; brim NO -1.Q'roli -2..1111.zn .sl'lll.~ -.574 NIM 
KmUed~ NO 496 348 -19.212 -1S7'1M NIM 
Socb NO 3017" 313.llW 4$1723 M<illlll NIM 
~ NO -9.673 1'illll -6.62.5 6.193 NIM 
P'em?Jm • • • • &:.mod.__. NO -0'1'19l 463 UIO 11.711 NIM 
Suitza~ NO -2!1.ZZ-l -21.ori -26.CS 2.916 NIM 
no.en a Sbm11i NO -'-lllill'!lll'i9 -llllll'l 569 ~1 194..SlO .'8114482 NIM 
Dn:zi;m NO -120.124 -149722 -10U13 -219433 NIM 
SkW NO -160,103 -71.262 -!Sl 62S -3..565 NIM 
Sbirtl!A~ NO -164.008 -29946.5 -329633 -139 832 NIM 
Slim&:.~ - NO -16.628 160 199017 2677.26 NIM 
s~ NO .7G1.TIS -324.834 -231.2S4 -1.571 ?Jn NIM 
N..m-a &!h.roblz NO -S17649 -911046 -1.392,183 -1.440008 NIM 
OliJia" NO .-4463,192 ·2.197067 -167762 62.100 NIM 
Kniucd&am NO "-91W 2.606 -9 1.683 NIM 
.Knittod iMI<- NO -26 -12.236 llS 19 NIM 
Knitt.00 Drol= NO 1.925 -29.412 -so.m -23.741 NIM 
KmucdSkim NO -1.537 -10.006 -12.156 -7.!KI NIM 
Knitlcd iromGz 4 llhcm NO -103.m ~]02_oss - --763748 -341 ass NIM 
Knitlcd Blomca A shim NO .J36JSO ~9.47.6 -3711726 -3.54195 NIM 
Knitted~ nlino de NO -14.712 -3.563 -2,382 M..862 NIM 
Kwued Abrie& NO -1.746.Tlll -ll!.976.™ -10.941.21lti -12.051.211 NIM 
KniUcdn~ NO -141 118 

:;§ =iJ -1 131.933 NIM 
Kniucd &dmlbe:3 NO -76.lB1 ~253494 NIM 
KniUOOOdm' NO -675856 -1,388 NIM 

NO -24 761 ?All -3S<n~.1Ul -S4..603 7lfl .M.4162'.1.~ NIM 
~ NO 2..714 27.ll'l!I 3623 10.8711 NIM 
F~~ NO -U030S2 -1 O.OS0.041 -10.434.800 -12.139,l:ZS NIM 
Uemx • • • • 
T Shinii NO -16.121 Wl1 ..n6411111 -37.2ill ~16 o4S434 763 NIM 
Tud:Suib NO .2,.lt()l) -320 m -M>6$8 NIM 
IJemm.z~ NO -Ml.D ..(;$,749'l· -315.0!M -437119 NIM 

No -HIO 149.288 ~ 2'9.293 NIM 
~ NO 46.632 126.166 :1'!6.9$S 11'.l.~ NIM 
II'~ • • 
Piestic a Rubber a Oilier I Pmiz 61s.211s fJU<llll m.m1 mos2 663.tSSS 
~ I !Ws I '12ti621 S271S8 l.'W4'ifi.~i S31!106I ~.211 

Ssmmffl~n.d ~ • • 
PineBOORI CubMl 90'11M 7"?00 21 l.W 'M:1. 086 TJF.29S 

PIYwood CubMl 17i'rl 11075 1S.63S SS0440 638.484 
- ~ KO 6..694694 4.314900 4.4539'11<\ 4.<;611522 5023.174 
ooM;;~ CubMl ·11.94S 1178 11.591 11161 "13«>0 

Ve81D!:Z CubMl 1136 921 1611 1703 l rn 
Otba'Wcod nroWi:b KO 1"1026 17483 ltS.391 38l30ll 419.439 
Mm!dllldll!Rel~~tMz~ . . .. ....,,..;,. rL wood Cumituze KO I .u. ml 1008281 l!Qii11'41 1~17591 l.514 lll 

ONUD!l..XLS 7111196 



Table 9.4 

JAMAICA 
l'Nd&ids Msziuf&cturod la tt... ~ ..m.... t.luo4,..... ~ lll5t CM TGlrilt lad-

CONSUMPTION 
PRODUCT Ul'llTi I IWI I I~ 1993 ·~ 1995 
1'8gm-Ms11Gf~ 
ToildPai= KO 673 122 3iso612 277.54S I 679.331 NIM 
Tisoue end""""'"Towels KO 170.900 87724 64.601 438 886 NIM 
-~·~ KO 36.793 60.969 1926:S 9S603 NIM 

KO 1-510013 1.....,676 5-212032 11~679 NIM 
Cooled mil~ Pl!l!a a; - KO .S.92ll 410 7794.S'l'O 9 036,,234 1.762,63.S 
F<>kli»> Can<m! KO 4.7Nl806 3642,793 3428496 2.794386 NIM 
l"-S&eb KO 4.676.016 3.660 l2S 205036 1607S8 NIM 
I~ • • 
~-~ I KO 61186061 l.2SS 1961 1 nll'l'881 IY39iJ9 NIM 
- • rifid21 rimu • - &cla; NO GISO 130.0.Sll . ..• J JUS61 .UA.4991 NIM 
~ 

Paim LT 6,490899 7.3118 684 7.:HJ..673 1..643838 9.34-0.74.S 
ll'l!ttv KO 33"N3 'ltl~ 36.714 97."Il'I 47 'IOO - KO U61411 laM?l4 902311.S 9.514460 975,;"tl'l 
n...~ KO 6..913..537 tfou.il36 9033174 • 897808 9.2S3 720 
iu..m.. JOO~ 106.IS4 105.1.54 111.883 -65.83.S NIM 
Inb KO 193WI 193WI ::u.4.210 231.043 NIM 
~a; Wood 'Flom-~ KO -4.HIS 11795 S.VZ' 69.lSS NIM 
Olhlli-~ KO 1.434 -2.418 41.10': ~ NIM 
~ KO -7.943 ·S 1S6 9.~ 65,600 NIM 
B~ KO 191 IDA 11452 il0499 377684 NIM 
~ 

IPimtie FIWiture KO 514 163 89742 ·~ 74131 NIM 
Piatie-.. a; S0Cb KG «>Ul.S 457639 S08.210 737651 NIM 
01.Wdt;S= KO IS.477 I0.974 -1321l 91.361 NIM 
&ales KO 694.490 459.893 441,,981 S39496 NIM ... 
c.m.w.afbb KO sn. T17 363111TI '.1lil! 164 29S.SS9 NIM 
umao- KO 237123 259111 232710 309,109 NIM 

m 35 'Z!ll SO.ml 105 Joli 
.. 

10992<! NIM 
~~ KO 9.321 

... :.m 1'11.18S 102-99( NIM 

°""' 
~-· -

KO ~163 -.5806 39 Q!ill 43.m NIM 
... 

CUm. Fmb Ple?.lla ~ E!.c. KO ·I.SI 033 ·113.106 • 10.$00 -1014ll NIM 
ln.inlrina ~ KO -1100 .JSJ -4.0.57 .5643 NIM 
Odm" Pwtie a; Kitdlmvt7Se KO -l.2llll l.51K.! 12.410 2S633 NIM 
Rude-~ Flower Pm. Dusd>im ck .. KG 614S8 4.5,137 132.622 

.. 
ISi 473 NIM 

Ollm- Plmtic Artida KG :m.411 %20.177 77f>.SS6 319018 NIM 
p..-..... m=i ln!d. bu!Wlq -~ .. 

ONUDll JCLS ~.SI 7111196 



Table9.4 

JAMAICA 
~~~~ti...~U...~zn~lw~T~~ 

CONSUMPTION 
PRODUCT UNITS I 199l 19112 19!!3 i 1~ 

Meat led~ 
~Mm KG 60-241406 S1,031133 70,981!.39S 77..513 '<9 
Beef KO 

.. 
·21.3211.1111 2l6lliU11 22,llm "1\S 21,613.910 

Munoo: Oo« Al;-. KG 1788.913 l.S71.160 2.'Tli006 3103.848 
Fish all- KG 14.060..531 i3994619 13..533 820 IS.S3S '162 
Pork KG $483.943 7'!;;ll"tS3 8 fm:Jlfl 11,480069 
Dain' 
Millt KO 31.566:096 3S 111405 39969229 24.665.730 
0- KG %_319 136.92!: ISl.636 121199 
y""""" KG 10871 I 4SO 3.216 11.381 
BUtta- KG 749676 61L'IOll 

... 
711.511 726.758 

a- KG 1.759541 2.811 'IQj] 4..610S'J7 2~748 
C=wt!A~Jr~ 
!km. KO 1AS,10ll 103,SIO 11.357 197 8211 
Boom KO :235,000 122.000 -!6..621 211011 

.. 

-F Bel"""'! KG H3017S 637180 1489693 2 Y0,729 
Cmood~ KG 2.:.allll40 2.174.099 3.'10072 3049963 
Dried .t: Wted tnh ~cod KG zz.ros 22.527 3.M<I 2.1334SS 
Dried .t: Mlted cod KO 2.491416 1..274.245 3.1114.023 6419413 
SaJl.ed Min~ KO l?A -i74 l ill.261 266.734 221!3.7S4 
SmobdF"lliil KO S77.28 ~~I.Ma SS9030 
Ol!mod Herra- KO 314.682 115..253 
CRmed Smtirm KG 3.lSS.,,,,, m 2.533677 1712.024 
Omned M&dcerel KO 3039730 3.SS7728 .,,,...,. ~- 3.1110.853 
~Tum: KO 6.662 69012 48.211 116.03S 
Odm-cmmed .t: ..............i fish KG 

. 

H 1S3 6US4 13.5211 -1.soo 
TC!l!lllW~~ KG 83! 769 

-~ 
l 010.JSO 933.4SO 

~T~ KO 174.141 l061S 4309S 
~Cmn KG -6..613 u7.;o 31719 6MIS 

&.om m -1.876 23112 17681 89.971 
Olbcrl'!!=l!d v-.w- KO -=.M'l -216..311 -:!M.2l!I: ..:IMJ.6]9 
~ bllS .t. Jellim 1'0 ~Im -99 8ll6 .n3ll(I -6S.6SS 
U!!>2r 1&m!I & ~;..,. KO Ml4.<:t 41611 u 14'.! §0.07S 
PrmawdarPmt!m>d~ KG 111.659 30.11 

.. 
49,906 6!1.166 

'llherNW~ KO 911!1 21048 4S.QO In oriil 
l'es!u&=' KO 67.321 41.214 101m 17.318 
Pammd~ KO -ss:us -lS.706 9626 "'~ 
Pr=erwd Ciln!S mim KG -703.526 -991.123 -495 919 -4898 
Oiher~Fmits KO .m.a10 ~919.941 .831480 -713 OSI 
();mm,,, 1uic011.0t ~ LT -S1001 -22.0lS isiss 113.7$4 

- "Juicclll0¢~ LT -590.872 -2019S 3447 M.OS3 
Limc.Juioanot LT -2.C195 16S 4.530 19673 
OIOOr- emus Julca LT 297i7 -29oiJ -12242 -228,33S 

Juioanm~ LT 9.fm. 43060 9739 -14.249 
Tllmfto Juice LT -10628 6.160 IS070 22.467 
~Jui.cenot~ LT 30367 181SI 77129 60.S87 
IAoole Juice not~ LT 58.396 71.489 143462 192..S7'! 

.. 
~luiOll LT SI ~44S 20 1.125 
Mixed lui0!:2 LT -522864 -764.S"« -363.0lll: -424,132 
s-s- KG -U498 -49.10' -6.187 6.2111 
T~~ KO 4111832 -909.324 -395 'll!Q -318.510 

... 
Oll»=r Tcmoto ~ KO 6.Cl03 4.SS9 -13193 26.614 
Mm!1ad KO 11.522 16.2112 23,436 IS.IS? 
IV!nmw LT 526 6.608 11161 19.685 - KG 97,203 141 ill 197141 147129 
OibarSa= ... KO 

127~ -223.991 -1116. NJ -215.128 
ILlauid Smmo KO 16.l«l 13.27! 4S,114 -472,871 
~a_.-~ KO -373630 -3SS,lfm 42S.3S1 ml!O'I 
- of Mal! KG ~011 -nAS93 I~ l.000Jl51 
~Pomlazforu..i,.;,,,.,~ KO ~ 30053 -II 7SS 8.SS 73-0 
Otl!a'Food NBS KO M.091 3Sl!,928 208 6U 
CdroeS- KO a.m:n.s -l.IOS.783 9.300508 -799.384 
~gaffoo KG 25.s:n 14..873 16.?M 20034 

----
Tm KG 123497 M.095 13S648 !44869 - d~ 

Flew f MT ' 14'l400 IM10S 1481511 148.212 
Wheat~ i lKG I Ul.318 1 Mil.! 38921 ?elm 
~~~ 

Bis!:uib~ KG S07621 -313424 -364588 894$3 
IceCiamcai- KO 27929 13687 II 'llll'i 1• 11to1 
Mixa .t: nrm.m. KO -2.l61 :i:o.m 76.949 114.876 
PillM Ko 39,010 Ill 002 160772 271481 
Otoor&lr.mW= KO -71,"® -237-944 .312,rn -4'162.'lfl 

y~ KG IS4.363 192.'22 llS IS4 21441S 

ONUDUJCLS ~53 7/111'96 



TAble9.4 

JAMAICA 
~Mzmlf....wnd<>..a.YetM ~u...ten~ !wdN>T....n.&~ 

CONSUMPTION 
PRODUCT UNITS 1!W1 I 199% 1993 I 1994 

IR.okitw~ KO S91 -3945 ~906 l,.:wj 

Olh<i" Food ~oos o{Flour 4l Med NEs KO 969.7SSI 12.SSSI 63 S32 l.S.S776 
-· 

C«ll~M • 
Ccminea! MI' 21,233 18.6641 16,343 II 2116 
CornStm:h KO 9131~ I 191,269 I 216.4131 I llli271 
Jldlbk Oils A~ 
~Oil LT 1130241.5 6,012,635 4914,44.S I0420Ss0 

--
OliwOil LT 11198 24,63~ 3S719 2,010,604 
S11.!11lomr Oil LT 16 2.714 496S 4-359 
ComOil LT 161,TTJ m~s 341..!lOO 471459 
PelmOil LT 1.:tu1n 2.539.543 12.026 2,600949 
CocoouaOil LT 9.666.441 .tiS4,893 70S7 Sil 1,407033 
OdMrOik LT 103.- 310,71~ 406,693 2.000 891 
Edi1ilcFm KO 9671406 9.694.026 l.S46.7n 13133,419 
~ • 
Rice MI' 14.ldO ?3.JKl3 11.008 611,548 
Oih..-~ KO 12569-0 220474 ~001 l104S2 

·-· s ....... 
c-s..am<""'""""' MI' 24,020 6,47S 317S2 IS42s 
c.-~eA~ • • 
~Oum KO ii "-216 611433 110.m 
Odlllr--U,......_not,,,_~;,,;,,.,- KO 2$S .il06 llo.324 
Cm(~ KO -195-2!01 -9* 159 11036 
Cccool'oM!a"~ KO -S9.3111 48.9S.SI -65.319 9482 
Olhei' Coca& - KO 23S631 mm1 267463 195130 
'" 
OIOOr~~ LT(OOO) 1172 'llJ< 1400 J.w; 
a.-a:. swuaa Mslt ~ LT(OOO) 69.o;s\J 76,11. ri,5o1 1S 111. 
Mimrs! We!« LT 19740 23,,046 17.-J 347193 
Tot-> 0 0 
~ ( imnmt a:. R3mrort ck«ll in KOl 000 .Jll'illlj' .ao.m .nm -119658 
:.:.. 

, timomt .I: Ello!m!t do!& in KO) 000 1.172.001 1-2llli 111 1~ I~ 
Olhm'T~ PmdmU KO -25,0"12 -251199 3,S02 I o6$ 
TelltiS= ef Mn! film;z 

Olbe!' SOMr 212,l!:08 945,;m 1.241.128 $09.828 
LmiiMlecl SOMI' 1.304 74 2.613,612 1.410,758 l.371.:W 

TableuDen KO- 140..w, 233,949 3911,71S 130,l'O 
IDno... KO 9.S71 7.:;Yi S413 7014 
Tnm... .r ... n flbn3 ad Kmt>J 
Couoo ...uMI' .s 041 7116 7022,001 9,968T10 IS.S12,69S 
!Poly~ SOMI' 1782390S 20.673 826 24.!Wl 530 22,828 6S9 
BedLinem KO Sl.363 71.Slil IS7.24S 163,oSS 
~ KO ·US3 10,378 S263 6,017 
I~ SOMI' 327038 3'12211l 304337 339_:zir, 
Knitted yeidfh 
Tarv SOMI' .S3.333 154417 379380 393,736 
oiha- Knittoc! SOMI' 1111606 H99132 6689,403 4,IOS,Sl2 
Le!!lheo~.-m-

~ KO 94.136 111,077 171740 92.191 
Articles afLes!her """"'11tdi"" Shoea KO $_2116 12,000 20492 77S7 
~M&iur..-!M·--

--~ - --·· 

Mak 
~ .. mnd~ NO -'1!J.!)61 2,:>r• S.:JYU 6,608 
Suitl!.tJ~- NO ·S490SS ~-914 -122.803 -l«l~ 

Ti'i!Ullall a:. Shorts NO -1.i.w.m -1040418 -491071 --477163 
Shim NO 4Sl192 ~l.362.591 -1429094 -922,'J.42 
-.... ~ .. briefs NO 4ff!_Z'l'I. 678806 819198 1161 Tl6 

IPvi-= :NO 6,0J'l 919 -69162 -1.:MJ 
&throbcs NO 2.116 163 3 112 -21926 
Vcm NO a 124SS4 43,m 107,006 
:J!her NO s.a 121~ 31198 
Knitted Suits NO 2,692 311 96'2 
Knittoo~ NO 1196 -JS.674 -16.lMl -30013 
1'lliUcd tromm .t ~ NO :Z:Z.402 ~119004 -437014 -324.444 
KniUCld Shirts NO -133 Oil -208187 -161411 -164.JYJ 
KniUcd .t bn:i& NO -1423.700 -2.111..721 ~576,340 -696,574 
KoitlGd !Wih1wz.w NO 496 :MS -19,212 -157.$64 
Socb NO 301 nil 313 90'2 4S77l3 444.188 
Swilmw.w NO ":.9im 3.SSO ~62S 6.193 
Ji'~- • • • • 
~a:.-..indUd<- NO -93'19'1 463 3180 12.771 
Suits.t~ NO -29,221 -21(1}.7 -26,426 2.916 
'rromen .t Sham NO -2,080969 -1 11112 569 -1 194,520 -404482 

~ NO -120 124 -149122 -104.333 -219433 
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Table9.4 

JAMAICA 
~Mzm~..m.....ao~~ 1-'-dml>R~ll;'f~T~hod..mv 

CONSUMPTION 
PRODUCT UNITS l99i 1991 1993 1994 

Skim NO -160.103 -71,262 -lil,625 -3 565 
Shirts Ii: blou= NO -164.008 -299.465 -329633 -139 Bsl 
Slim /£ netticafb NO -16.628 160 199017 'Ni1126 
si- NO -262338 -324.834 -231.254 -1..571.233 
Neo1;...,.,,a;~ NO -S81649 -911 046 -1.392.183 -1440,008 
O!bei' No ~:463.192 -2.197067 -167._762 62,100 
KnitledSlli!l! NO .. Qt.4 2.600 -9 1,6113 
~~ NO -26 -12..236 35 19 
Kaiued~ NO J_!m -~482 .. 50..m -23.741 
KniUedS!dm NO .Jl'll7 -10006 -12.1'6 -1.9'1n 

---
K!iitt.ed IRmlMn A: !lltcm NO -103,13S .. "ID'.IOSS .163 748 -341 I.SS 
Koiued 81-.t mim 

--
NO -1~~ -439426 -371.726 -354.195 

Knitted~ a1m..G1.c NO -14,m -3~ -2.382 ~862 
--

Knitted~ a: breifs NO -1.746.zn -IG.916..754 -lo.941 '.!Ill' -12.0Sl.li l 
i<niuoo l1liRhm= NO -141111 ~ -494S36 -1 131.933 
Kniucd &tllmlm NO -76.117 -V4519 -m004 :253 494 

Knit!cd oimr NO $1Sl56 -1.Ci3o437 -17923 -1.388 
No -24. 761.lAO -ll.92U07 -S4..603 '}f.17 .. iu111Ti~ 

Swinm-= NO 1T14 21~ 3623 10878 
F~~ NO -1.403 OS2 -10.00n 047 -10434..808 -12,13912S 
u~ • • • • T 8l!iJta NO -16.121.WI -<i.Mi 174 ~7.21Ul6 -4H34.1\S3 
TndtSlli!l! No -2.009 

-
.. 320 m .4()658 

J.,r...,,,,,JPullovem NO -341-lO!I ..647492 -385 ()94 437189 
&hies~- NO -2..352.701 .1141'1753 -'1..072423 -2.424 i39 .. - NO -S4fo - 149.lllll - 0 259"1<11 

--
~ NO '6.632 l'M. 766 356.SlSS 70.599 

r«~ KO 7_2s3_714 10.117-961 1Ul22..629 SM.SM 
---

!!'~ • • 
Plmtie a: Rubber a: O!her l"air8 I 611.1.i!S s111u;i;1 3971199 6320S2 
~ I Paii'R I S26.621 mm -1544'16.~I S3ll.W 

~~fi>tl~ • • 
Pm..Bcmd CWMt 90.204 76.21111 21f 769 242.086 
~ 

- ·o.mMt 17.213 1107S IS63S 580440 
- ~ KO 6.W4..MM •l.Jl.'-900 4.4S3946 .u66.'!22 

~wood CWMl ll-94S 1.178 11-591 11167 

"- CWMt 2.136 921 l 611 1703 
OllM:rWcod- KO 147026 17483 llS.391 381308 
~li.t1..mm. .,~ ~thsa ...-i 

--

llrinlriri<> GIM=- KO 3111~ moos 1:066.1731 Sl1894 
ICrwtol <lhiOl:lz KO 11.m 1A126 22,0SOI 1365 

.t ,,,.,,,;,. cC wood fumitu!e KO .U.880 100128 -1961141 1-261.759 
--

'~MM-

p_. KO l.C129.27ll IS"4.239 11.911),981 17.Sl6.200 

KO 6.8'.26_062 7..506_956 14 6S7-37!1 13.590758 
Toilet- KO 673122 360612 277.SCS 1.679,331 
Ti=us mdP!lilaT~ KO 110.960 17724 64.601 -OS ss6 
,.-... =·~·~ 'Ko 111793 611969 89-2"i~ 9S,603 

A.dl=ive""""' KO IS7.2S6 104.060 124..59ll 124 7S6 
c-..dmd~-·-

. KO s 9'111410 7.794570 9036.234 1.762.635 
Folclinor cmom KO 4.260_8()6 3.642..193 3428496 2.'794386 
P=&cb KO "-117ii 016 3 &I0.12S 105.036 160.758 

-- -
~ • • 
Lctdle!a a:~ KO 688606 1.lSS 196 1.329.788 1-543999 
~ KO 2..4S7 6.013 .'.l'Wl 

--
S32 

---
~·~fibm;i 0 
~l.lmbrdlm NO 1.451 ..(_740 S<U96 19~ 

IRe...ttn~ NO 7<(120 '9.SS1 -Sl«ll 60 llS 
~-

Pm LT i114Qfl899 7"UIX6M '79111673 1641!838 

PU!tv KO 33.29'.l 20.468 36.774 97.32S 
8"""" KO 1461417 1-9%.214 9023,SIS 9.Sl4.460 

KO 6.~3.537 ll,Oll4836 9033174 1.ml!O!I 
~ lOOwm l06.IS4 106_!54 1111!83 -6S 1!35 

h>b KO 193,591 J93Wl 224,210 231,043 
Fumiturc a: Wood 'Floor~ KO -4.llS ··11:m s_im 69-255 
OllM:r~ 

-
KO 1.434 -2.481! 41 'Vl'l 43.508 

Disinf~ KO -7 IMl'l -S 156 9.467 6S,600 

Ble&dMz KO 191.024 17452 120499 3T1684 

PiMtb 
~FU!llitwe KO 94.163 19742 122,SOll 74131 

Pla=lic - a: ll4':b KO 401.51S 457639 508.210 131,6SI 
~A:&ota! KO 15477 !IOQ74 -1.320 91-161 
Bottlcos KO 694_49( 4S9893 Ml98J 539496 
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Table9.4 

JAMAICA 
~M=~~O~~ ~~ars~~~T~!.w..mv 

- CONSUMPl'ION 
PRODUCT UNITS 1991 1'91 am 1994 

1~.l:Flesb KO · snj21 363.807 268,164 29S.SS9 
Lidz&;r ...... KO 237123 2S9 811 232.710 309,109 
Oibc.-- KO 3.5.:m so.m IOS 109 109.924 
Oii>«~ KO 9.321 -359 17178S 102.,990 
a-

----. 
KO -S 763 -5106 39988 437'i9 

0-- Fcrb ~ Knivea Etc KO -lSI 033 -113.106 -30 l!OO -101 •411 
nm.irn... Slntwz KO -11 ()4 -311 _.,OS1 -S643 
Olha" Pl&ltic &: ~ KO .,_211( 

15.342 12.410 2S633 
Bucltds.. ~ Flamr~ Dlll!bim (;le KO 614S# 4S 137 132,622 ISi 473 
Oll!a-~ Articb KO 239411 220171 - m~56 319011 
P~A tlbaad.-~ttl* 
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Table 9.4 

JAMAICA 
Pnil~ •fCo.=...-.r~ M&s"f--9 i. tb>o ~ R"""- ~....., ~ byU.,. T....ri.t Ind-..., 

I CONSUMPTION 
PRODUCTS UNITS I 1"5 19% 1"7 I 1998 I 1999 I ~ 

In..,,,,,. ---
KO I 

.. 
N/M NIM NIM NIM -·NIM I NIM 

T4>~ ofzoft flbru nd. Ksltz 
--

Cotton SOMT 17063965 11.710. 161 20647.397 21 fi79.767 22,1631SS 23 901 943 
Pnlv i'CcU.<m SOMT 25.111.525 26.367. Hii 27685456 29069729 30.S23 21.S 32.()49376 
Bed LilMins- KG 171,242 119 80S llSl99 1907SS 196.477 202,372 - KG 7.2211 7_942 a;m 9174 9632 10114 
c...-.. SOMT 349.466 3S99SO 36.S_M9 370829 376391 31!2.037 
~T~ 

·-T...., I SOMT I 472.483 519732 S4S 711 573004 6016S4I 631 737 

°""" Xnilted I lll'lMf I .. ~16.063 4.741 866 .tll'1ll%01 .S.227.9!ll!I H89l031 5 763 7611 
--

~-- -

Anicla oe~-~h-Si!om KG NIM NIM NIM NIM NIM NIM 
- -

~Mm,,,_,,,, 

Mak 
~-mnc!W!.- NO NIM NIM NIM N/M NIM NIM 
swua:~ NO NIM NIM NIM NIM NIM NIM ---
TllMlm!l .t Shtlm NO NIM NIM NIM NIM NIM NIM 
Shim NO NIM N.M·- NIM NIM NIM NIM 
TL • briefi! NO NIM NIM NIM NIM NIM NIM 
p,,;...,... NO NIM NIM NIM NIM NIM NIM 
~ NO WM NIM WM NIM NIM NIM 
v- NO 

-· 
NIM NIM NIM N/M NIM N/M 

-

J:lher NO NIM NIM NIM NIM NIM: NIM 
Knitted Suitz NO NIM NIM NIM NIM NIM NIM 

Knitted ""*- NO NIM NIM NIM NIM NIM NIM 
Knitted~-~ 

--
NO ~ NIM WM NIM NIM NIM 

-
KMlcd Shim NO NIM NIM NIM NIM NIM NIM 

·-- ·-
KniUed .tbrie& NO NIM NIM NIM NIM NIM NIM 

-
Kllil:lcd~ NO NIM NIM NIM NIM NIM NIM 
Seda; NO NIM NIM NIM NIM NIM NIM 
~ NO NIM N/M NIM NIM NIM NIM 
F~ 

--
Owm:.m. wisld ~ NO NIM N/M NIM NIM NIM NIM 
siiib'"' lRdcm NO NIM NIM NIM NIM NIM- NIM 
T~.tSbm1s NO NIM NIM NIM NIM NIM NIM 
nre-s NO NIM NIM NIM NIM NIM NIM 
mom NO NIM NIM NIM NIM NIM NIM 
Shirts.tbl= 

--
NO NIM NIM NIM NIM NIM NIM 

Slim .t tldti<X>Ots NO NIM -WM NIM NIM NIM NIM 
s1~ NO NIM N/M NIM NIM NIM NIM 
N...,i;..,.,.,.a:~ NO NIM NIM NIM NIM NIM NIM 
Ollia NO NIM NIM NIM NIM NIM NIM 
Knitted Suits NO NIM NIM NIM NIM NIM NIM 
Knitted ;,.,,&- NO NIM NIM NIM NIM NIM NIM 
KniUcd~ NO NIM NIM NIM NIM NIM NIM 
I<niued Slr:im NO NIM NIM NIM NIM NIM NIM 
Knitted lrOUoer!! • lll!mts NO WM NIM NIM NIM NIM NIM 
KniUcd Blooiies 4 1!bi1ti NO NIM N/M NIM NIM NIM NIM 
I<niUol ~ «Im de NO NIM NIM NIM NIM NIM NIM 
I<niued .t: briefs 

--- . 
NO NIM NIM NIM NIM NIM NIM 

Knitted~ NO NIM NIM NIM NIM NIM NIM 
K.iilt4xl &dirobm 

·-
NO NIM NIM NIM NIM NIM N/M 

-· 
KniudO!h« NO NIM NIM NIM NIM WM NIM 

NO NIM NIM NIM NIM NIM NIM 
s~ NO NIM NIM NIM NIM NIM NIM 
F~~ NO NIM NIM NIM NIM NIM NIM 
Uaia= 
TSblm NO NIM NIM NIM NIM NIM NIM 
Tf!ldt5a NO NIM NIM NIM NIM NIM NIM 
'.ra.-.. ll'Ulkwaz NO WM NIM NIM NIM NIM NIM .. 

NO 
-· 

WM NIM NiM NIM NIM NIM 
~ NO NIM NIM. NIM NIM WM NIM 
l!I'~ 

Pl8'tic: a: Ri!ibber "' Oilla I Pair. 66365.SI 616_921!1 690,466 'l'lM.2761 711.361 n2.m 
Lcaiba" I Pam %.S.llll j76 '12ti! - .5880561 599.1171 611114 624050 

Sawmm~nd~ 

Pin<::s-d OlbMl '.!'.M.~ Z'n_'!l7.oll 322,216 338,.327 3SS-1M 373 000 

~ 
--

O!bMl 638.-434 im.332 Tf2.'ll'it Ill 194 SSl.7S4 19' WI 

~ KG 5023.174 s.s:zS492 6.078 041 Ulll,943 6.701.~ 7_036_092 

Olharmxid OlbMl 13400 16.080 i9W: 21226 23.349 2S684 

v~ 
-

OlbMi 1173 l.061 2261 2.380 2.499 2.624 
Olbel" Wood l'lm!llJcilll KG 419439 ~l-18] 507.521 532,897 SS9 u2 587..519 
.M.m<z~.,~~~~ 

- "',.._;,. o( 'Wood~ KG 1..514.111 1.116 cnj 2.lll.3201 i.m,JS2 2.638 1871 2,902.,ooS 
-
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Table 9.4 

JAMAICA 
Pnl~ •'~=""""" .tl'ndiiidsManoaf-....1 i. ~~R..m-tllistan:~ b7d>eT......WIDd..m-v -

CONSUMPTION 
PRODUCTS UNlT8 19% I 19% I 1997 19911 1999 I ~ 

J>m,,,.,..Mmi .. r~-

Toikt"""""" KO NIM NIM NIM NIM NIM NIM 
Tis.me mdP,,,,.,,.TOll'fCb KO NIM NIM NIM NIM NIM NIM ,_ . KO NIM NIM -~·~ NIM NIM NIM NIM . . 

KO NIM NIM -NIM NIM NIM NIM 

Cooledmd~ --· - KO 
F'nt.m... emtoot KO NIM NIM NIM 

---
NIM NIM NIM 

Pap:r&cb KO NIM NIM NIM NIM NIM NIM 
~ 

~- Brcdlll!m 
KO I NIM I NIM NIM NIM NIM NIM - A;ut!fkW~ 

S..:b I NO l NIM NIM NIM NIM I NIM NIM 
~ 

P&iii! LT 914<174S 10.088.00S 101195045 1L766.649 12.3S4981 12.972.731 ... - KO 47.~ Sl300 'S404 ,7620 sgon 62332 - KO 9752.322 9~130 10.o96.o91 I0.1970S2 10,299022 10"°2012 
- KO 9~3720 9.67U69 1.008.124 lo.209.000 10.413 180 10621~ 

~ 100 cxm.til NIM NIM NIM NIM NIM NIM 
!nb KO NIM NIM NIM NIM .NiM NIM 
Fwllitme.t Wood~~ KO NIM NIM NIM NIM NIM NIM 

----
<>th«~ KO NIM NIM NIM NIM NIM NIM 
Disinf'~ KO NIM NIM NIM mi NIM NIM 
8~ KO NIM NIM NIM NIM NIM NIM 
~ 

P!WcF\lmmn KO NIM NIM NIM NIM NIM NIM 
~a....a&c:b KO NIM 

·-- NIM. NIM NIM NIM NIM 
0!*'8.t~· - ·m NIM NIM NIM 

----
NIM NIM NIM 

···- -
Boulm KO NIM NIM NIM NIM NIM NIM 
~-Fl&!ib KO NIM NIM NIM NIM NIM NIM 

Lida a °"""' KO NIM NIM NIM NIM NIM NIM 
~_,.,,,. KO NIM NIM NIM NIM NIM NIM 
~~ KO ---NIM NIM NIM NIM NIM NIM 

°""' KO NIM NIM NIM NIM NIM NIM 
c.-_ Fcdm Plim JCnMia Etc. KO NIM NIM NIM 

----
NIM NIM NIM 

nn,,,m,,.. Stram KO NIM NIM NIM NIM NIM NIM 
Od!cl'P!&mc a~ KO NIM NIM NIM NIM NIM NIM 
Bud;ds, klhirlMa. Fkiwa- f'OtK. DIBtbim de KO NIM NIM NIM NIM NIM NIM 
DIM PW!ic Article! KO NIM NIM NIM NIM NIM NIM 

---
PflUen< A; Ula nd. ~ sm.1mzk 
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Table 9.4 

.JAMAICA 
Proj~ cfComumPtion of Prod~Msmufadw"ed outside~ R~ med In die Tourist Indmtvv 

I PRO.JECTIONS 191>5 - 2000 
PRODUCT mars CONSuMPTION 

·~ I 1!!!1% 1m 19M I 1999 ~ 
Me&rt~ 

IPouhly~ ~D!MAwilAblc KG l!Ull02'1 IS 4SI '!.AA 89.73L2!!.11 92423225 !>S.19SO?'.I 98.0Sl."199 
Som ~ o.g,g Avail.ob!e KO 21l30110 22,048 411 ">??"'1119S 'n49l..Sll4 22.716-300 22,943.665 
Mui1!m1: GO&t A _,, ProWcticn ~Available llOO 

. 
32'19.CMO 3421.w.l '.B93.092 3700.HS j ii 1.911 ]O'.M~ 

irmllll-..o ~DttaA~ KO . 16,001.526 l6.4SU7.l 1~019 l7.14S7i9 17.317'n7 17490A09 
Pat Produdion~A~ KG i n.L47t 1996.~ 9266.400 93S9064 9.4S2.6SS 9.s471112 
lllialw -·· 

Mille ~~Aw&ble KG :IS IS9.00 2Sll6'.l.T111 "6 l7S410 "6.698.980 ziilim 21m61s 

°""""' ·Ko llll.763 134.686 na.m 140114 141.SIS 14!2.9Vl 
y- ~ll!lltoo~ !CG i9~"IDI'. ~'.M~ 21:m 22.1'2 234S9 24.632 
~ loo '144.lm 7153.S!IO 771 H6 ··nun 716.686 194.§$3 

~- ~!n!tllOI>& m 2.MS7lS 1.@4.6'!41 1'169.48$1 1§95.1314 2.6:if136 i647.la 
Cm=JA~lil'~ 

ff= ~o.iti&Aw&ble KO 203.'l'\S3 20!U76 216.172 222.6S 229.337 2339'All 
B&<lOO ~Dia& Avail&>bk KO 221.'16'.1 '11.16.«I 239619 244.411 24S1'211!l lSl,792 
s..-.~~ ~~A~ KO 2.677.llS 2.111.0'TIS 1895~ 2.912.271 3.041.916 3.102;755 
Cml!i!ld~ 

.. 
KO 3.l1o.%2 3 17.3.182 1'Jl'W913 ]TI6111'i1 3 '.h'.Q,.3]2 3302.0lS 

Dried .l'.dsd&h ~--cod KO 
. 

2.144.122 2.165.563 2.1'7..219 i'ID909! l'nJ.112 '-253.4!).j 
Dried Ao nhed ooll m M;l.47.J mm 6!19.217 103021 TIO.OSI 717152 
SaltGd ~ill hriiw ~butDGD21& KO ~-429 UM.Oii 2.423..Sll ?¥1700$! "21.4$ l.s46.6S 
Smo:bdF'ish KO ~620 S1Q7l6: 57!1%'; satm "7.S4\'I '93'1I1 
Cml!i!ld Hmm= iCG :m.210 229.n; 231.811 n&lM 236.4TI m.~ 

Cmmd~ KO i729.144 1~436 1163.ll()( i:m m 1.117170 1835.Y:l 
Cmiied~ KO 3.200.000 3.264.000 12%.64o 3.329606 3~ ·n~'l31 

em-tTu!l8 m 6SOoo 66.lOO (if,61JS Q"Kll QWI" 6!!61S 
Olbei'~.t:~iim KO !l.llOO ll'Wl 104< 11.729 ll.916 19105 
iTmmto~ m 7.12.119 961.6«> 971.lSl ~ l'.llll'l719 l0004'iJ!1 
~T~ KO .. 41.000 ~~000 

Omz ~b!aaoDm& llOO 
.. 

NIM 
. "&Pm. - lmtBODm llOO NIM 

O!IMu~ V<!R$IDh: ~~lllDD.m m NIM 
a...w kim A: hmm ibu!DO~ m NIM 
~klmlt.~ ~llliODl!f.E KO NIM 
~«~~ ~tmtll!O~ KO NIM 
Olha'NU!:i ~ ~iMm~ Ko NIM 
Pamlt~ ~tueocm KG NIM 
~· ~butl!IOD.m KO 

.. 

NIM 
~Cimmfudt< ~bu!ro·~ KO NIM 
Ol:ba"~Frum ~b\llDO~ KG NIM 
la.- .Juice oot ~ ~iuimtia LT NIM - • • Juicenot~ ~tmDOTh;m LT NIM 
Lime Juicei:mt~ ~WmoDm LT NIM 
J!lvrCimm .Meu Prod!.Wlian but l!IO Ddf, LT NIM 
Pine&!m.!c~ll>Dt~ ~ wioo:t>.a&. LT NIM .. 
Tcmi&WNigo ~butmolli;U LT 22692 22.919 23148 23 379 23613 23,1149 

l1r=e.Meeoot~~ ~IM!i!D~ LT 
AnllleJllioeBOt~ ~ 

but 00 l>oi& LT 
Pimimi Zlli<E ~butllO~ LT NIM 
Mu.edmiom ~Woo~ LT NIM 
l!twnSw;:e ~lmltmD&ti!. KO NIM 
TOl<mllo iCd<hm ~IUDD~ KO NIM .. 

.. 
O!beir' TGIDl'fo S- ~ biallODm KO NIM 
Mimm KO 15400 IS.769 lS.971 16.086 1.s u7 1~410 
y-_. ~WtDOl>m LT NIM 
. ~!Ntm!lm KO uo.on Ul.073 1S4.604 iS6.ISO IS7711 159.21!5 
~km>m IUoo~ KO NIM 
Limsida...m. m NIM 
~-.A'3o"~ 

~lmtm~ KO NIM 
d'~ ~IMDD!>m KO NIM 

~~-· ~-~ ~!n!tl>ll~ KG NIM . 
O!hwfo'ood- NBS ~tmtmi>m KO NIM 
Oa&a~ ~DmaA~ m NIM . 
~Clllfi« m NIM .. 
Ta: KO - d~ 

~ ~~DmiA~ 1 Mr I m.tm ··1St..n1 1s7jo.$l 1sarn 160..4671 162.072 
Wbmt~ I I KO I I 
~~ 

. 

B~i~ ~bu!mi>m Ko NIM 
lc=O-Omes ~bv:ml>m KO NIM 
MDr.A:~ ~butl!ID!>m KO 116..0lS 11718.S 119.529 121.919 . l:U 131 114.31'0 

~ WDODm KO NiM 
.. 

O!ha' Bl'bn! Wttoz ~butmollm ·Ko NIM 
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Table9.4 

JAMAICA 
Prof~ of C~m11o&n of ProductsManwactured outllde d%Cl R....!<m med In the T~ lndustrv 

PROOECTIONS 1995 - 2000 
PRODUCT UNITS cONSUMPTION 

y~. F'rodlldi<m 00! no n..i.. XO NIM I J I I 
ii.Im.a~ Productioo but DD D.t!! XO NIM I 

.. 
I I I 

~Food~ cCFloura-. Mm.I ~IMooDl!U XO NIM I I 1 I I 
C«l8. 
~ l~De!aAwilable MT 11.1341 19,lw1 19.91111 :zo 1811 20..383 20'1111 
CcmS!ndl I KO I I 19300S l.:z:>:z.139 1,711,7941 1303 349 l.3Jll'UAI Lll9..547 
~Olis·~· 
r~oo ~CUA~ LT l<>-941511 11.488656 11,718,430 11,952,198 ll..072126 11.193 049 
oowoo LT lSOOO :wroo ]6414 36.718 37146 37.Sl7 
~00 LT 4,'7l "'-ms ~ S,049 s 100 ·SI.SI r,,,..oo .. 

LT Sl8.60S ~Hll,46$ §84.T,n $99.34S 6f.1.129 6'21{)412 
PalmOil LT .,~~-· 0 0 0 0 0 
~Oil ~DilmA~ LT l42U03 710,,SSl 700,4'16 896.412 6119441! M2~S3 

- ---
~om LT I '!Kl'l"Mll 1 l50.m 1113,911 I 7S9493 .. i 706.70ii l.67U74 
Bdib!eFl!!>'I ~o..taA~ m 11.tnS 000 11.466.000 

-
11,\WSJ.a 11.11 '-27.l 11 OVl196 12,049.700 

~.......w. 

~ l~ll'llltnoDm 
.. 

MT I 72.COOi 73.0001 7.Ulll 74..S491 7S2MI 16.047 
OdM<"~ I KO 913.9751 mm1 Hl.15651 1,003,338 1 tm140SI JM't!113 
s--
0- - - I MT I 20.000 ~ :nm :21 7411 T>4011 23.073 
[~~ .. _,., 
'~Ol!m ~Wtii!OD!& m· NIM 
Oibm--=amf~i!tlt~OO ~lidooI>m JC() NIM ,_ -

~!Moon..· KG NIM 
COCl!3~~ ~but noD<lll2 KO NIM 
cihoreo- - ~imtlllO!>m KO NIM 
-

~~~. ~i>mAwihl>k LT(OOO) 2,111 :t:nl!R 2.l061 2.37S 2.446 2.519 
&a-.-.~.~~ ~02£&A~ LT(WO) . 75.V'Mll 76,698 1'1.D21 19196 ~ 81.«IO 
Mimn!Wlllff LT 399Jn Gl63 sos Oi'll SS.S.3U 611146 641703 
t~ 
~,- ... ~~inml l~DmA~ I (1(11) I 

.. 
I I I I I 

'-· .~ a-. ll1'mmf dm in KO). l~I>DA~ I 000 I I I I I I 
Od.a-Tcbooco~ I m I I I I I 
Tmh1 .tkmd mnw 
~~iatlic~ :soMT 971.794 ) .l110.31ll I 01J <002 I llA,Yr.: J 111 211 J "40ttJ 
~ SOMT 1 ll07102 1897.4>1 l,992,330 2.091,9« l.106.W 2.lo6.311 
T~Liom ~!MnoI>m KO 137,000 241_8.SO 261..'N.l n.4,357 ::!n.5!111 29106S 
·nn.n... Prodi>i:lim bu! 00 l>m JCO NIM 
T~ .t!l®ft Ill>=! nd. JC!ait, 
Coil® ~Dl!bl Awilsbk SOMT 17063,.YOC ll,Tro,36l :W647,397 21 fiFJ,701 n,763,7SS 23,901~3 

IPo!v~ ProWOOmDmA~ SOMT ~.lll~ 26..]67 !0l 1768HS6 29069729 111 ~23..21.S 3l.<>49J76 
&dU- ~Ii-moo~ JCO 171.242 179io.s 115 199 190,7S5 J9ti.417 202,372 ·- Produc¢ion 1ioa no om JCO 7.:nr:. 7.~ 1.737 9174 9632 fo 114 
I~ ~OOtlllO~ SQMr 349466 359,950 36S,349 Jil'J,829 376.]91 112037 
Knit1MT~ 

i"~' ~&.Me mid fiMhtd~ ~bu!oo~. SOMT "72.483 S19732 
.. 

54S 718 S13 004 601.6S4 631,737 
oo.«~ SOMT <l.516.063 4:7411166 4.971.%1: .S.727.Wll s 489'm'l s 763,768 
~-- -

~ 
Artidm clLa!iber ..,.,..,..i;,,.. Shceo ~bu!noDm KO NIM 
G0rnmnt~,_ 

. 
Mak 
~-wind~· ~WooDa!§ NO 
&ma-.~ ~lidiio~ 

. 

NO NIM 
Tll:MllD .-_Sham - IMullm NO NIM 
shm ~~DD~ NO NIM 
Und«-a:mm ~butooDU NO 
PYimm ~butooDm NC> 
~ ~WooO. NO 
Veffil ~wcio~ NO 
OdW ~Wtli!OD<ll8 NO 
~~•mom ~~DO~ NO NIM 
KDittod~ ~IMeoO. 

.. 
NO NIM 

~ ~bu! l!DDm }«) NIM 
i'mWm 
Sutts.t~ ~butool>m NO NIM 
TRlUleJS a: Shorb ~INlDDDR NO NIM 
Di'<=cr ~OOtli!ODlb!· NO NIM . 
SkirlE ~li-mli!ODm NO NIM 
Shima:~ ~bu!ooD& NO NIM 
~Skfi ~WDDDm NO NIM 
~11-.. ... sbom ~~DC°* NO NIM 
~mou- ... !llbim ~tlil!oo~ NO NIM 

1111196 



Table 9.4 

JAMAICA 
Proleciion3 orr~- -- -&n orProductsManufactun:d outRde ~ Rmon wed bt the Tourist lndusti-y 

PROJECTIONS 1995 - MOO 
PRODUCT UNITS I CONSUMPTION 

s~ Procluctioo b<4 ..0 bat. NO I NIM I I I 
Uni=& 
TSbim l~!Mno0oc8 I N6 I NIM I I I I 
ii~~ li'l'odutti<m b>it DD Dai< I NO NIM I I I 
~ 1~·bUtD0°'11z I NO NIM I I I I 
,.~ 

·--

~ .t: Rm>I= .t: Odt« ~DoaaA~ ~ I 663.6SSI 676..l1llll 
.. Wu.466 7U4.7l'61 718.361 732.728 

~ Pnxb:tioo. °* AV!libb&e -hm I 565.221 S76.S261 S8110S6 m1171 611114 6.'lA.OS() 

~~ad~ 
PineB-d -- -

Q!l!Ml ~ -zn.:snA 322.216 331Ull 3SS.ut 313 006 
Plv.......! OlbMI 11311411.4 lUZ.332 m .. %6 111.194 ISi 7S4 l!<MUJ - -
~ KO S,023,174 S.525.41?2 6,0'11,041 6,311,)"U 6.101 040 7.036..092 

Olboi'micd Ol!bMl i]Mlt'I 16.1'11111 19,291 21.D.ll 23,,349 256114 
Vf!INlll!Z CWM! Jl'T.J 2,0sl 2.26'l - :t3S(l 2499 2.~ 

Olbel'Wood ~ KO 419439 ~1,383 S07.S21 Sll.Wl SS9.sc2 Sl7..Si9 
~.,~~tkz~ 
~~ KO S6!!683 598168 6111,<1'16 643,TIS 659'12 ~ 
er.rm.I~ KO 21000 :21.630 n,279 'Il.947 23.291 23,641 . - .t: _.,,,;, ~ ~ fuminm: ~hmilOD.&> KO 1.51-Ull 1116.933 2,ll0.320 2.:Jlll!l3S2 2.638.187 2902.oQs 
~- -

IToilclt- ~bUtlllOD& KO NIM 
r- &!!ld-Towds ~t..«oo~ KO NIM 
C~ ....... ~N ~bu!tnol)gg m NIM 
l~Sadni ProcM:ticm mza DO~ KO NIM 
I~ 

-·-

La11dz.t:~ ~t..«noDzto I KO NIM I I I 
~ l~bu!tnoDO>!& I KO NIM I I I I ,_ 

AriakW~ 

&di~ I NO I 21'011 23.430! 2Sm 21062 21.41S 29,'36 
IR..,.,._~ 

·- NO I 613171 6:2.'IM.I 6319S 6Soro u.172 67699 
~ 

Pm ~J:)i:pA~ LT 9.34Q74S 10.oaoos I0.19S,04S I l,1't16,6@ ll,3S4,91l 12.912.731 
ll'lmv ~DS!laA~ KO 4V!ll! St.-n SS.CM S7.fll£ '9 0'1' ,., 17, 

18"""" DmAw&l!le KO 9:1:1;.uzi 9,.996,ll< 10Jl96.091 10,1970S:Z 10.299.022 10.«ll.012 
-· - --

~Dzt.oA~ KO 
-·-

9.:D:l.77$. 9.623869 -IOOOU24 10.:MJ.llAAJ 10413 180 10621444 
Mllfdtm ~bmDOD:!& 100-*" 

--
NIM 

~ .t: Wood 'Floor Polish<OS ~t..«nol>& KO NIM 
-

Olha Polishm ~butnoDm KO 
---

NIM 
DisinfcxMm ~butno~ KG NtM 
B~ Production llut llO Doll.2 :KG NIM 
~ 

Pb>tic~ 
-----------

PmductiOn but llO Dm 
--·· 

KG 
Plastic &I .t: S&<b Produc:ticm Wt llO ~ KO NIM 
Cnkz.t:B.- ~but no °"'8 KO NIM 
lc..m Procb:tioo but llO Cd& KG WM 
1rnn.. Fmb ~ JCnive. Etc. Proc!ucticm IN! DO 0;m to -·-

NIM 
;Dcinkina~ ~!Mao~ KO NIM 
Olberl'hstic .t: ~ ~butnoD.u KO NIM 

·-

--~ Aowtr Pols. Duolbim"' Produdion bu! DO °"'2 KO NIM 
Qbci' Plmcic Atticlc< Prodo<::!im IN! -no OU KO NIM 

·-- --· 
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PRODVCT 

M•~ 
-Med 
~ 
Mimm= 0oa1a-
Fioihl!ID...,_ 
Pmlt 
Mmtzin-
Fnlzell / a.nn.I m.,, 

· Procmiaed I G!lmed ro..\ 

,Dmv 

Milk 
·Blllll!lr 
a-
~Milk 

IO!IOmlill 
Nalllnl Milt i'nMlllClla ._, 

Han 
s-
•a- ....,_ 

"'-
CaffenS-
~etamta 1111 

~'40imllll 

Flow i 

'-~ OtharF-1 oifiow &. Me91 NH!' 

~ 

Oilt mt\ e6ible CD 
Ed!llle Oih & Cir-. _.._Oil 
CocoulllL Oil 
Rd!'l>leFll!a 
rue. 
s-
ea. 
~!!>---
C"-. Chccolde &. .....4.. 

PR.O:OUC110N OF MA.Nml'AC'l'URE:D PRODUCTS 
USED ThT Tmt TOUIDST INDUSTRY 199! • !995 

·-- --.r-ac. l!i....._ Olbe 

............ =t~I~ ,., ...... ........ 
1994 1995 i"4 1995 

i 077700 4Ul47 """076 
'°'1750000 41010000 

15193423 ll'.6S4600 29 .. 0 
Sl4.'42 542.167 

IOIYll'lOOO ~-
7'.IAll ~27 6.61!Li27 14" 0 

(i7" 0 

IWllJI 139..3111 12.413 
"4.676.6116 ·~~79 

3 1 
16..000000 1ioooooo 

11 0 

161.000, 179000 I 

lll 000 2$7000 
., 'YMOOO Tf4jfooo 

I 8 0 
!l 114..COO u.lM.ooo 

"Al!.Wf 4740:$ ')ico,, 

fnii123 ISi ~S2 §112 

147123 1~121 

~429 V.o33 I ts? 
2$ I 11 

14.133 130S9 
'T'>t\841 11lm AQ ~81 

4 711 000 '170400 14 S7 
10ol9000 ~ "'1600 
7279000 l'.61<1000 

538 701 U.090 43"""' 
224412 243 ~ss 

57860 )()..331 '404 
omr- .... - -'--&Dd~ thimoofm..' 
eo-:e- 7.3S3 000 4:'724.000 

I Othef Bdibl@ ProducCD llfld -..;Olll 444.354 318479 1oos 
U-W.ffili!I) 

V~AFlllita{lbl\ 

!laniA. !In.- &. Oihin rn..' 
'"'--l~fflwl 

ln:l'll'll~rn,,,, I 

Mall ~A-«111<tt.l I 
,._ 111 aoo 31 792 18S 
Rwn 21 074 20 371! 

n--- No Alooholla lndu11rv snoow lQ(fn 0 

Plcina I 

... 
KJl*tl PnchlCU.. r.p.u 

1'95 

0 

0 
0 

1$9 
l.420 

1217 
164 

0 1332 
'l.'.N2 

0 
liS3 

0 

2S«Xl 271 
345 

0 I ISO 

1.729 
!'.MAI 

0 485 

4.276 

$2 
m 

I ftSS 

791 
I 08!l 
1.96'1 

391 
l.S97 

340 

44 

~ 

0 
0 

0 
01 
0 
0 

0 

t 

0 
2 
0 

2 
0 
2 

0 

47751 
l.795 

112 

0 
0 

l37 
0 
0 
0, 
7 

66 
II 

S/11196 

~ 
OJ 
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ro 

...... 
0 
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PRODUCT 

Odm Aledlolic ~ 
BeerA ~&'tMah S..--
Mntlld Wll&ml 
~ 1-..&lccbalic) ,..i,,, 
Wims(!lillk) 

Whisl&:i8I ( IOl!llll 1 

n;., V"""" ~It Oii... S"'"IUOUI Drinb 
TClbscco 
rMmv t - & """"""du in KOl 
c,_ n- & Rw..n.i dot.a in Km 
T~ClCsalkfibrm med. KiW 
y......_fibenm..1 
W<:IWf4t""-Ycls.l 
l..-(J11111} 

Sacb & - alMola'illl (doz) 

::k>lhiil<I (doz) 

- """"'""" rn- Miu. (doz. Pra.) 
Hamothm'~fNo) 

~ ',,.._, 

Fill« cf""'""' 
~ 
IPnlv~ 

r.-
Kllilt6ll T~ 
T....., (~fabric llild :liniahot\ IO'lftola de 

IMlh>R 
l~aflha~F-- ' 
·°""""-~r...m1 

Oilm""""mFootml>llTObo) 
PlsQc A Rllbller A O!ha' n/a 
Lesitlwr n/a -· 'C.or!tm~· l<w~h- F\imltln 

Corkflta\ 
,_ Vfl!JMKhl1tll(Cla.Fl) 

Other Woccl libs) 
I Homeboldt m,,,, 

Fllmi1llm & Pa1ll Thereof' 
~ 
Schools I CINn:bes I Offica (cwt) 
Olher(cM) 

Lel!lm & Brodua 
Pulpof.,..,.,.ar~ 

I Primed 1111 edittJrW 
. Chcmicala 

Paint 
Pully 00...,....,.,. IDd chemic:al"""""""' 
~ 

ONUDil..XLS 

PRODUCTION OF MANUl'ACTURl.D PRODUCTS 
USED IN 1'1:m TOURIST ltNDUSTR.Y 1991 • 1.995 

.. ,..._,. ____ 
J-ia n•- cw. 

~ = I llopert I a.rt 
~ ~ 

1"4 ' 199!! 19'4 •m 
l.;nci 9'47 l 

7S..9'81 66.159 il 
5$.728 43 388 

133.316 2.<143 102.120 
ll 456 16.SU 

1.27.1189 1.212..SSS 
197.261 209.274 230%7 

; 

0 
m'l()()()' 231 '11'111' m 471$4 2.47.2 
fllYl..000 231 'llll 

0 3642 0 
44833 n 1191 l4.8SO 

96t'cll6 33~ SUIS 
97 4111 16.736 1.3:!6 
68.322 14.00 UIS 

nl• 
n/1 

694619 981i lhl094 
105497 S.370 49754' 

I 

210 S48 19.288 I l2.4l9 

55-4 347 SS'~ 32.402 

259812 S10M 2S1SS 

a 391 ooo 7 717000 0 372.165 0 9144 NA 
20000 12.000 

343 892 665 826 21156 
) 613 ooo: 877000 

P6gjna 2 

... 
a.- ....._.., -.-. 

1"5 
t 

I 086 Sl31 

3S3 
l.S9 
271 
618 
352 

94 131 

I I""" 
:uno 

6 
459 

9741 
287 
87 

103 
0 

i 

1.037 
I 

8 
I 007 

760 
110 

491 
625 

I 167 

7088 

0 2 

I 790 

a.-

0 
0 
0 
0 
0 
0 

0 

0 
0, 
0 
0 

l.US3 
0 
0 
0 

0 

0 
0 

0 
238 

g 

n 

30 
0 

11 

0 

0 

2 

!111196 
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PRODUCT 

Parm- rn ••. Oz.) 

ec.netica m..' 
ll"-W.~m..\ 

11n1tnml 
.-
Mlldlm 
p~ 

- ""- AdhooiwP!s!eeHoaemObel 
HouodioldB rr;,n- A bllthrooml m.. l 
Builders W81n m.\ 
01flCll ~IL I~ Othon "'-l 

-mdC8smie 
Cenimics '""-\!Nol 
c.ennic Talet Obi l 
Qlamd 111-1.-i Tilel It. Moaic Cubm 
Mmaic eutie. 

/1 y-·1994 

ONUDil.XLS 

PRODUCTION OF MANUFACTURED PRODUCTS 
USED IN THE TOURIST INDUSTRY 1991 - 1995 

...... _. --
J ......... HondwM Cwbe 

~ 
v.1. 

l...,..t l!lp9lt ,,. .. lldlwa r.....-PndK. 

1994 1995 1994 1'95 

s 465000 2444.000 

403 114 156.106 18..328 

7649 141.m 3442 110 

'I 390 

P'sinal 

... 
hpem ,,...._._ ........ 

l!IH 
174 

1.333 
1.174 

92 

u 

JS19 
2:m 

340 
61' 

0 4 
2153 

83 
996 

0 NA I 

hpem 

0 
30 
0 
0 

113, 

0 
0 
0 
0 

0 
0 

0 
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ONUDIUCl..S 

Table 10.4 
ANC 

APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED 
IN THE TOURIST INDUSTRY 1991 - 1994 

.. . 
~ ~ 03lw 

i"RODUCT Thof~ 

·~ 1994 1900 
MeatlM>~ 

Pmlllrvldm! 71.Sl1:rn 
Bed' 21.613.970 826731 
~<bt.l:liil>ezc 3 103.1148 
Fim.Utw.= 1S.S3S!l62 
~ L400,069 

Slwimn Lobda: ('""""" Crab de. -twzm 
Dollrv 

.. 
Milk 2466S 730 727716 
0- 121.199 
Y""""11rt 11.381 
~ Tlb.7Sf! 

~ 2.,3\lO 74!1 
~Milk (SMOQIW 

lceOra!m lsro 

~·~"~ 
Ham 197.82$ 
8-

.. 
211011 

I~ - 1-549.129 
&Itoo fish in imm, 2211"J7S4 

~Cam 64.415 
Proo&=d B4Wm 19.971 
ci!mrl'rocmmd v-. 

.. 
-~639 

0.-~.l:Jdlim -656SS 
:m- l<llll§ .t: ieiim. ~01S 

~ar~~- 61..W 
OlberNWI ~led n~ 

~~ 17.311 

~"""""""' ~Oil ,_ 
26.'lll'il 

~cnmmm -4.ll98 
O!IMF Pmiawd Fram -TI3 OSI 
PrnMimii at fruit tmc1 ~ 

- ~~-

284.l'l(R 
°"""""'Moe net~ 113 7S4 

"Nicenoa~ ...U.OS3 
. ·~· ... 

Lime~ net Cmomlra!ed 19673 
Olbm-Ci!Nri JuicM -228,.335 
~Juice not Conomtmed _,,,Ml 
TO!lldo Juire n~ 

ar..,.,1uicell!O¢~ 
... · 60.sn 

IJ\!lille Juice llllt ~ 192.$74 
Pmm.Juicc I llS 
Mixed 1ui=; -Ol 132 
ls.n...~ 6'.lll 

TlllOO.O Kddiun -311.510 
OIM"Tometo &u= 26.614 
y,__. 1968S 

.. 

~s- --441 022 
141129 

Olhe!-Sw=. -21.S 128 
Dried- '1ll2 QO'i 

... 
afMeh I 000067 

~PamknfwM.olrinR-= BSS.130 
~Food NES '.1lllll61S 

Cd"~· -i993M 

Immt warm: 20m.I 

T• !+U69 
S8h 7116,017 

.r~. 

Flow !Aln'.l 
... 

~&~ ·- 12.m.3611 

Bzl=v~ 

~Un~ -500.086 
Bisalit!S~ 19453 
i®c-mec= 14.114 
Mixai.t:nr.....i... 114876 
Pml2 271481 
00-BdcasWllll't.ll! -4~?~ 

y- 21441S 
Bokimr·~ ?W1 

7111196 
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~able 10.5 

APPARENT NATIONAL CONSUMPTION OF PRODUCTS US.ED 
IN THE TOURIST INDUSTRY 1~1 -1994 

~ ~ 
~·· 

i'RODUCT Tholbmnimz. 
1994 19N 1~ 

Oilier Food - cCFlour a:. Meal NES !SS 776 417.llll!'i 
Cttlll. 
cmm-i J12l!dl 

Edibae Olb A~ 
l~Oil 10,420.SSO 
CoommtOil I IHI0.33 
Edible Fm 13133419 7116002 
~ 

Rice ~ 
1oo-·c-b i104Sl 

.. ·-··-
I~ 

Cam s.-n.w.ml Cll 111 551104 
Om»~Cn~ AMU.911 
~ s...,;,; !lvM.. -7nW 

c-.~·~ 
~Owl llo,m 

«mf~Dct~- 111137..l ,_ . 
111.034! 

Qicgg~m~ U21M 

°""""~~ 9482 
IOIMr COCCI! ISIS 130 
Cc:icoo Beam <4.111.008 
C<lfeO T•. COCC!i!. Sil!= & ~ ThMiof 87.aM 
atiO!' Edll!b ~Ml! • 769028 ... 

Rl!m 'U43 
<llbm'~~. 1.99'.l G.807 
m.-·~·Md---... 7S llO 
Aamid Wlf4lrn 'IO.:M!! 
Mimn!W~ ~193 - No Ablhollc ~ 0038i>S 
T~ 

I~ ( Jmoort a; l!'."""'1 dliia in KOl -ll9,6Sil 
,..;. 

: l'1m>mt .to ExnG1 d8!4 in KO) l-2l>ll,987 83639 
Ymi!eo efbnl 11mw 
TOO!el.inm ll0.967 

·~ 7014 
T~etaoft mw.z ad.~ 
Colbi l.S.512.695 
llWV~ ZZ,828659 
BedI.m- 163 008 . 

6,01" 
T exliki Yam. Febflc & Cllltti!nll 383508 .. 

~-teldil8- 46304 
lc.-m 339.211 3642 
Pc!nasfa~ 31.874 
i~olMml'l<l~ 1.2'.3!.!949 
~T~ 
Tarv f it!l:lucbl f&bric md ~tomb di:.) 393 736 

.. .. 

~~~ 
Al!idellc(~-Sbogz 17Si 
Alticl9 al~ & ~ !l\1!lUSUY 112.881 .. 

~=-
~ 

~·~ -140.;lO'! .. 
~.!;Sbmtl -4TI 163 

.. 

Shim NZZ'IG 
'ICruttM ~a:. sbmli -nA.~ 
~Shilts -16U97 
Sv.'inm'eW ~m 
Femso!tt 
~a:.~ 2916 
Tmme!!i a: Sham ~.482 

~ -219433 
Skim -1~~. 

.. 

~·bloo= -139BS2 
Knitted Slcirts -7"81 
Knilt.ed ll!w.sas a:. mhotl» -341:1.s.s 
K.WuOO B~ a:. iiliim -3S4,19:S 
s~ 10.m 
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Table 10.6 
ANC 

APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED 
IN THE TOURIST INDUSTRY 1991 - 1994 

~ ~ ~ 

PRODUCT Thol!Mm!rm 
1994 1994 1900 

u..i.-
T Sllill8 -4:543'4163 

·~--- 2S9.'N1 

~ 'JO.S!l9 
Pmtic. Rubba- 4 Olbil!' 632.0S2 
~ 538~ 00456 
~~em,_~ 

Ma~ef~~·~=M 

Mmlf ....... '""" a:"""""' of -00 filmWm l'M1759 - Mii 6811403 
Cofttmwood~ F~ 11:113 
Fumllura & Pem Themlt' 117.<ff>7 
p;,.,_-'- . 
~. md~ol~ U>15.513 
!Toilet~ 16?51..331 
Ti&<m mdPl!perTawm .... 438JIS6 

"""-~ 11S603 
Pima-&<b 1607S8 
'~ 

LmfbsA:~ l..MJ.wlj 292111 
~ S32 
- .. 61iriil'ld0! ~ 
~ 

3721115 
PBim 1.643838 <5498.<I - 91.325 - 9..!lA.s«l 

... - 1.m.oos . _,.·_ 

~ -4S83S 
io'unDilim.A: Wood~~ 651.lSS 
~Poli"- 41.'!IJlll 988562 
Disinf~ GS.600 
B~ m634 
~ 
~·Fl!mitum 74131 546.492 
PWtic: 8"" a: Se<:b 1316.sl 
Cmte3.I:~ 91.361 

°""" 43Ti9 
Cum.. Fmb ~ .KnMs Elc. -101411 
i~Stim3 -S643 
Otberf>mtic4.~ 2.S 633 
Btdtd.., ~ Flower- Dllliabins ~ m.413 
Odi.:r Pla1tic Micla 379.011 .. 
~Md cemmlc 147111111 
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