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Supply of Selected Products to the Touwrism Industry in the Caribbean Region. Project
XP/CAR/96/082

PROJECT OBJECTIVES

To identify market opportunities and to promote new investments in industries which
supply the needs of the tourism sector in the Canbbean Basin and to implement a
program of assistance to these industries, with a view to improving the quality and
competitiveness of selected products and to foster regional trade and cooperation. The
targeted sectors of industries included: food processing, textiles and garments, leather,

paper, furniture and wood, chemical, personal care, plastic, handicrafts and pottery

products.

DURATION AND DEVELOPMENT OF THE PROJECT

The mission started the 3 of June, with the final preparation of the methodology for the
survey to be carried out by the national experts and ended in the first phase, with the

submission of this report, November 21, 1996

The scope of the project aims to include, in its final results, the big Caribbean Basin that
includes the 32 island Caribbean countries, plus Mexico, Belize, all the Central American

countries and Panama, Colombia and Venezuela.

Tourism activity in the Caribbean is one of the pillars of the economy and one of the
main generators of foreign exchange for the countries of the region. The tourtsm in the
Caribbean Basin is composed of two sectors: stopover tourists, which in 1992 were

around 12 million and the cruise visitors, which according to the Caribbean Tourist
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Organization were 7.9 million passenger visits in 1994, Each one of these two sectors,
even though they require the supply of similar goods for its daily operation, the form of

acquisition, distribution and supply is different.

Tourist expenditures in food and beverage are between 6 and 13%, entertainment around
9% and other expenditures as maintenance, cleaning and toiletry and textile products are

between 5 to 7%.

An estimated tourist income, in the countries of the Caribbean Basin, of 8 billion US
dollars, permits us to estimate that 640 million dollars per year are spent in food and
beverages, and 720 million in handicrafts and assorted products. This is the total market
for the 42 countries, in the tourist spots located in the region. (For Mexico only includes
Cancun and Cozumel and for the Central American countries and Colombia. the tourist

places in the Caribbean).

With the exception of some hotel chains, which operate according to the rules established
by its headquarters, the rest buys its inputs in the local market, using the local distributors
that supply the national or imported products, through the same channels used to supply

the medium and upper classes of each of the countries.

The Project aims to promote new investments in the region, and at the same time
promoting technical assistance, transfer of technology, joint ventures, with already
existing firms, strategic alliances and the organization of international fora of
entrepreneurs of the region, to promote and facilitate regional sourcing of finished and

intermediate goods for the tourism industry and its suppliers, as well as those consumed

by the rest of the population.

The national studies revealed that to promote international trade among the countries of
the Caribbean Basin it is necessary to have good ports and transportation infrastructure,

efficient highways, improve the skill of the labor force and the development of regional

trading companies.



The main proposals of the study are:

l.- For the group of industries that were selected for the first phase of the study,
which depend more from the domestic market than from the tourism market, according
to the results of the four national studies realized, the proposal consists on organize
regional seminars that will help them to increase their efficiency and competitiveness.
These sectors are: Meat industries; dairy industries, processed and grinder of cereals;
bakery products; corn processed products; repair of furniture; printing shops, publishing
companies and related industries; pottery and tiles, and tobacco products. The objectives
of the seminars will be to improve the quality of the products, promote technical
alliances, promote the establishment of associations of producers, developing common

standards, and foster design and technological centers.

2.- Include in phase 2 of The Project only the following products: canned and preserved
foods; chocolate and candy manufacturing; garments and manufactured textile products,
such as: bed linens, tablecloths, napkins, towels and similar products); rubber and plastic
shoes; packaging activities; furniture manufacturing; production of cellulose and paper
products. janitorial type products; paints and coatings; personal care products, plastic
products and the main products required to outfit new hotels and refurbish existing ones.
Additionally it i1s convenient to include the main manufactured inputs for these

industries, with the exception of the products mentioned 1n paragraph 5 below.

3.~ The possibilities to supply the cruise ship industry, with the products proposed in the
previous paragraph, also will form part of the phase two of The Project, remembering that

it is necessary to use different approaches of sales and marketing.

4.- Include in the analysis of phase 2 of The Project the possibilities to use the already
existing trading companies and wholesalers, to promote trade among the countnies of the
Caribbean Basin. This has been suggested, as a more efficient and fast form to operate.
They will have to be approached, in order to make them part of The Project, obtain their
participation in the development of the specific projects as shareholders and/or with long

term contracts of acquisitions.
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5.- Eliminate from The Project the following activities, for the low percentage of the
demand that tourism activities represents: beverages, alcoholic and non alcoholic; leather
products, leather shoes; edible oil and greases; sawmill products; sugar, textile products
of hard fibers; textile products of soft fibers; knitted products; carpets. Also eliminate

the inputs to produce them.

6.- Promote the formation of clusters of small and medium industries, in some of the
countries of the region, to produce for their domestic market as well as to supply other
countries of the region. That could be the case of processed agricultural products,

personal care products, paints and coatings, etc.

7.- The association of Caribbean producers of specific products, could be achieved
through the promotion of common standards and trademarks. This could be done without
discontinuing the production of the trademarks already on the market. For this purpose

it could be convenient to organize entrepreneunal meetings, for specific branches of

industries.

8.- Promote, with the governments of the countries of the region, the participation of the
industries selected for the Phase 2 in the negotiations in CARICOM, as well as in the
Central American Common Market, in order to facilitate the commercial exchange of
these products. Additionally, for the same products, promote tanff reductions among the
countries of the recently established Association of Caribbean countries. This would
imply negotiations between CARICOM, the Central American Common Market and the

Group of Colombia, Mexico and Venezuela.

9.- For the second phase of the project is necessary to have the studies and cooperation
of the World Tourism Orgamzation; the Caribbean Tourism Organization; the Florida,
Caribbean Cruise Association; and financial support to develop the projects from the

International Financial Corporation of the World Bank and the Interamerican

Development Bank.
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1.02.-
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1.04.-

1.05.-

Tourism is one of the most important sectors of the economies of all countries in

the Caribbean Basin and a major foreign exchange eamer. Much work,
therefore, must be done to promote linkages within the manufacturing industry

and the tourism industry.

The growth and development of the tourism industry in the region and its
expansion, in the foreseeable future, make 1t necessary to promote the
establishment, improvement or the complementarity of industrial activities that

supply the tourism industry.

The Project aims to include, in its final results, proposals to supply the big
Caribbean Basin, that includes the 29 island Caribbean countries, plus Mexico,
Belize, all the Central American countries and Panama, Colombia and

Venezuela.

The tourism in the Caribbean Basin is composed of two sectors: stopover
tourists, which in 1995 were around 14.2 million in the Caribbean Islands; 20.2
million to Mexico; 2.5 million to Central America and Panama, and 1.9 million
to Colombia and Venezuela. The cruise visitors, according to the Caribbean
Tourism Organization, were 7.9 million passenger visits in 1994 to the
Caribbean Island Countries and the ports of Cozumel and Cancun in Mexico.
Each one of these two sectors, eventhough they require the supply of similar
goods for its daily operation, the form of acquisition, distribution and supply is

different.

In the case of the supply to the cruise ships, a study of the Florida-Caribbean
Cruise Association established that, in 1995, there were 7.9 million passenger
visits to the Caribbean, and that a passenger on a 7 day cruise, with an industry
average of 3.5 port destinations per cruise, would spend approximately US$434

at ports during the trip. Of this figure 61% corresponds to shopping, 13% to
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food, and 7% in attractions, as the most important items. Shopping is mostly
related with duty free sales, which are not relevant for locally manufactured
products. If 7% is added to the last two items the shopping that is spent on
locally manufactured products, a figure of US$ 980 million 1s obtained, as the

actual expenditure of this type of tourism to the region.

In the case of hotels, according to a study realized by the Organization of
American States together with the Government of Jamaica, using the input-
output table of 1977, with limited updating, from the value added in the tourism
industry 50% 1s accommodation, 6% 1s food and beverages, 9% is
entertainment, 7% 1s shopping and 38% are miscellaneous items. The World
Tourism Organization recently finished a comprehensive study, together with the
Central Bank of Dominican Republic, about the National accounts of tourism in
that country. For the second phase of the Project it is necessary to have this

document, as a reference for the goods consumed by the tourism industry.

From these figures it 1s possible to see that tourism expenditure on food and
beverage is between 6 and 13%, entertainment around 9% and other expenditures
such as maintenance, cleaning and toiletry and textile products are between 5
to 7%. The tourism income, in 1995, for the Countries of the Caribbean Island
Countries was 12.5 billion US dollars; 6.2 billion for Mexico: 1.5 billion for
Central America, and 1.3 billion for Colombia and Venezuela. The total of 21.5
billion US dollars, allows us to estimate that 1.7 billion US dollars were spent
on food and beverages, and 1.9 billion on handicrafts and assorted products.

This is the total market for the 39 countries, in the tourism spots located in the

region

A tourist income 1n the countries of the Caribbean Basin, of 21.5 billion US
dollars, permits to estimate that 1.7 billion dollars are spent in food and
beverages, and 1.9 billion in handicrafts and assorted products. This is the total

market for the 39 countries, in the tourist spots located in the region.
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With the exception of some hotel chains, that operates according to the rules
established by its headquarters, the rest buys its inputs in the local market, using
the local distributors that supplies the national or imported products, through the
same channels used to supply the medium and upper classes of each of the

countries.

The governments of the countries of the region are making efforts to increase
the consumption of local products, taking into account the existence of a
globalized and competitive economy. In some cases, local products (when they
exist) lack quality and presentation, the design 1is inappropnate, the
diversification is poor, the prices are higher than those imported, the delivery
time i1s often exceeded, and there is hardly any complementary among the
countries of the region. This latier situation is accentuated between the English-
speaking and the Spanish-speaking countries, as well as with the French-

speaking countries.

Increasing production and improving the quality of the products, according to
market requirements, will not only serve the purpose of supplying the tourism
industry, but also the local market, and increase the trade relations among the

countries of the region.

With these basis UNIDO has launched the project “The Supply of Selected
Products to the Tourism Industry in the Caribbean Region” (The Project), with
the objectives of 1dentifying and promoting new investments in industries that
will supply the needs of the tourism industry in the Caribbean Basin and of
implementing a program of assistance to the industry in order to improve the
quality and competitiveness of selected products. Once the projects have been
identified, project proposals will be prepared and presented to regional and

international institutions for funding and implementation.
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As a result of the study the sectors originally included in The Project, were classified in

the following form:

Industries which already exist in some of the Caribbean countries, and their main
buyers being their respective domestic markets, (the tourism activity only demands
between 2 to 6% of their production): Meat industries; dairy industries;
processed and grinder of cereals; bakery products; corn processed products; edible
o1l and greases, sugar; beverages, alcoholic and non alcoholic; tobacco products;
leather products; leather shoes; sawmill products; repair of furniture; printing
shops, publishing companies and related industries; handicrafts; pottery and tiles,
excluding building materials; textile products of hard fibers; textile products of
soft fibers; knitted products; carpets. As a consequence also i1t is proposed not to
include the inputs to produce them. What these industries may require is
technical assistance to improve the quality of their products, promote technical
alliances, induce the association of producers, develop common standards, and
foster design and technological centers. In all these fields the support of UNIDO

would be very helpful.

The sectors that are proposed to be included in the phase 2 of The Project are:
canned and preserved foods; chocolate and candy manufacturing; garments and
manufactured textile products, such as: bed linens, tablecloths, napkins, towels and
similar products), rubber and plastic shoes; packaging activities; furniture
manufacturing; production of cellulose and paper products. janitorial type
products; paintings and coatings; personal care products, and plastic products.
Additionally 1t 1s proposed to include the main manufactured inputs for these
industries.(including bed linens, tablecloths, napkins, towels and similar products);
packaging activities; janitorial type products; paintings and coatings; personal care
products; plastic products, canned and preserved foods; chocolate and candy;

rubber and plastic shoes; manufacture of cellulose and paper products. Also it is
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proposed to include the main manufactured inputs required to manufacture the
above mentioned industries many of which are produced and can be supplied by
Colombia, Mexico, Venezuela, Costa Rica, Cuba, Trinidad and Jamaica, to
mention just some of them. That is the case of some petrochemical and chemical

products, synthetic and artificial fibers, steel and aluminum.

Include in the analysis of phase 2 of the Project the establishment of trading
companies or the possibility to use the already existing ones, to promote trade

among the countries of the Caribbean Basin.

For the second phase of the project it is necessary to have the studies and
cooperation of the World Tounism Organization, the Caribbean Tourism
Organization; the Florida, Caribbean Cruise Association; and financial support to
develop the projects from the International Financial Corporation of the World

Bank and the Interamerican Development Bank.

Structure of the Report

In order to appraise the possibilities of industrial development for the four countries of

the sample, the first Chapter presents a short summary of the macroeconomic situation

for the period 1991-1995 and a forecast for 1996-2000. The second Chapter explains the

development of the tourism industry, of the four countries, from 1991 to 1995 and a

forecast for 1996 to 2000. The Chapter III presents an analysis of the target industries

selected for the phase 1 of The Project. Conclusions and recommendations are the last

part of this report.
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MACROECONOMIC SITUATION OF BELIZE, CUBA, HONDURAS AND
JAMAICA.

A.-THE_BELIZE. ECONOMY

1.- The Belize economy (1991-1995)

1.01

1.02

1.03

1.04

Belize’s development strategy is primarily private sector led, as this sector is the

main vehicle for the production of goods and services.

The country offers a near textbook case of a small, open economy. Foreign trade
dominates the economy, as can be measured from its ratio of exports and of
imports to Gross Domestic Product (GDP). During its early stages of
development, Belize could be described as having an extractive economy that
provided raw forest products and agricultural commodities to England. Early
exports were logwood, mahogany, chicle (chewing gum) and bananas. As the
population expanded, the production base increased --in fact, changed-- as forest
products gave way to agricultural commodities (sugar, citrus concentrates,

bananas) which are currently being exported in a semi-processed state.

The Belize economy, which achieved extraordinarily high growth rates in the
period 1986 - 1990 (rising from 3.0% annual growth in 1986 to 13.2% and 10.3%
in 1989 and 1990, respectively) began a downward trend in the period 1991 -
1995, averaging a 4.4% annual growth rate during that period, as against 8.92%
over the previous five years. This decline in economical performance has been

attributed to unfavorable external disturbances and local fiscal imbalances

The economy of Belize (Table 1.1) continues being dependent on agriculture or

on agricultural-related industries, although substantial remittances from Belizeans
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living abroad (particularly in the United States of America) and from the British

forces training in Belize are said to contribute close to 10% of Belize’s foreign
g g

exchange earnings.

Agricultural production, including forestry and fishing, today accounts for 19.6%
of GDP, but has seen its share reduced in relative terms over the past decade. The
agricultural sector is dominated by the production of sugar, citrus and bananas,
which among them contributed US $70 million in 1994. This figure is expected
to rise in absolute terms over the next few years, as citrus production from young
groves entering the productive stage increases. Agricultural exports also account

for 85% of merchandise exports and 45% of total export earnings.

The manufacturing sector produces 17% of GDP, but two-thirds of that is from
sugar and citrus processing and another 20% from cigarette and beverage
processing.  Garment production is the only significant non-agricultural

manufacturing activity, accounting for about 6% of manufacturing value added.

The construction industry, which was booming in the late 1980s and early 1990s,
has experienced a considerable decrease from 8.3% of GDP in 1993 to 6.4% in
1995. Import substitution activities have not really prospered, despite high levels
of protection, including quantitative restrictions, licensing and investment

incentives.

“Services” accounts for about 56% of GDP, with trade, tourism, transport and
communication making up close to 60% of that. Transport and communtcation
has been one of the more rapidly growing sectors in recent years, increasing
annually from 8.7% of GDP in 1984 to 14.6% in 1993 and remaining constant at
that level for the past three years. Tounsm services have also been increasing,
although the trend has been erratic, climbing from a low of 15.5% of GDP in
1984 to 19.2% in 1990 and gradually falling to 17.9% in 1995. On the other

hand, tourism has become big business in Belize in the 1990s and most industry
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experis expect it to increase, particularly in the area of eco- and cultural tourism.

Given the economic composition of the economy, most of the inputs into the
productive sector are imported, along with consumer goods. These characteristics
make the economy highly vulnerable to external shocks. Given this, the term
“imported inflation” would be the most appropriate term to describe this type of
inflation. In spite of the above, however, official inflation has remained fairly
low, averaging 2.5% per annum over the past decade. This situation 1s not

expected to worsen in the medium term. (Table 1.1)

2.- Belizean economy forecast (1996-2000).

2.01

2.02

2.03

The Ministry of Economic Development (MED). in iits dragft “National
Development Strategy 1996-2000", notes that the slowdown of the economy in
the 1990-1994 period was caused by a contraction of public investment, a sharp
drop --by 20.5%-- in construction activity and the departure of the British Forces,
whose expenditures traditionally contributed approximately 4% of GDP. An
expansion in the tourism industry and a solid export performance were insufficient
to offset the impact of these deficiencies, which worsened in the face of

significant short-term debt repayments that became payable.

The MED’s National Development Strategy identifies economic diversification
as the main vehicle towards an 1improved economy. This will be accomplished
through the development and marketing of new products, identifying and utilizing
new ways of producing and marketing traditional products, identifying and
penetrating new markets. The productive sector, made up of tourism, agriculture,
manufacturing and extractive industries is expected to generate sufficient income
to meet national needs, albeit with some 1mprovement of its efficiencies and

competitiveness.

In tounism, Belize will continue its policy of promoting the country as an eco-
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tourist destination. In order to sustain this, 1t wili continue fostering the link
between environmental protection and tourism, to promote the development of
archaeological sites and production of cultural artifacts. This will require
investment expansion, marketing and improvement in the quality of services

offered to visitors.

In the area of agricultural production, Belize will continue providing support to
sugar, citrus, bananas, while at the same time promoting efforts at diversification
into other non-traditional commodities. Because of the liberalization of the
economy by way of the removal of quotas, the reduction of the level of import
duties in line with the commitments to the Caribbean Community (CARICOM),
and the possibility of Belize’s preferential export marketing arrangement eroding
over time, agricultural (and other) productive enterprises must become more

efficient.

Manufacturing also faces strong challenges from an international liberalization
trading regime, which would force Belize’s small and fledgling manufacturing
sector to become competitive. The garment industry, matches, arts and crafts,
pepper sauces, jams and jellies, as well as batteries, paper products, flour,
beverages, etc. are aware that their survival will depend on their efficiencies and
how well they combat the problems of high energy costs, lack of/or expensive

capital, a relanvely unskilled labor force and quality control.

Faced with an era characterized by global trade liberalization and an increasing
emphasis on production efficiencies and competitiveness, Belize must now
reorient 1ts productive sector towards an export culture, that would simultaneously
satisfy import substitution and export expansion, while meeting other objectives,

such as job creation and foreign exchange earnings and savings.

Government’s National Development Strategy, 1996 - 2000 emphasizes a

favorable macro-economic environment for accelerated economic growth that
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promotes local and foreign investments. This will entail the re-establishment of
the confidence of the private sector through the improvement of the fiscal
management of the public sector. The strategy will establish monetary policies
that will contain the foreign reserve loss and maintain a stable exchange rate.
Government will also seek physical infrastructural improvements to facilitate the

role of the private and the community sectors

Belize's medium to long-term development projects depend to a large exten

omn:

a) Its macro-economic management performance

b) The behavior of international commodity prices for its main export
commodities

¢) The impact of international trade liberalization and of the preferential
access arrangements governing citrus, bananas and sugar

d) Its ability to attract and absorb increased external savings

e) Its ability to attract and retain local and international investment

f) Its ability to further develop its human resource base

g) Its ability to deal with its environmental problems

The medium-term outlook (1996 - 2000) is for the country to continue recording

positive growth in the export sector, as the preferential marketing arrangements for

sugar, citrus and bananas will most certainly continue for the next five years. It is not

unreasonable, then, to anticipate GDP growth in the 5% per annum range over the next

5 years. Projections beyond the ear 2000 will not be so favorable.

2.09

While the population is expected to increase to around 250,000 by the year
2000,GDP, at current market prices, is projected to rise consistently with the
average increases over the past 10 years, which was estimated at 10% per annum

and per capita GDP at 8% per annum.
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B.- THE CUBAN ECONOMY

3.- The Cuban economy (1991-1995)

3.01.-

3.02-

3.03.-

3.04.-

3.05.-

In the 1991-1995 period the Cuban Economy had to face the consequences of the
sharp and unexpected disappearance of the socialistic Europe, the disintegration
of the USSR (in 1989 approximately 85% of the commercial exchange was
accomplished with the USSR and other Eastern Europe countries. In 1991 the
principal markets for the sugar, nickel and citric products were lost and the prices
of these items descended significantly in these years). The situation was worsened
by the economics measures, economic commercial and financial (economic
blockade) imposed unilaterally by the United States against Cuba by three
decades, what has caused that the country fell in one of the deepest economic

crisis 1ts history, known as "Special Penod".

The country, during these years, carried out a economic strategy that allowed, in
1994 and 1995, to stop the diminishing trend of the economy in the first year and

to begin the recuperation from second.

To analyze the penod 1991 - 1995 it has to be taken as reference for the main
economic indicators the year 1989, that was the final year of stability in the

external supplies.

Upon comparing 1993 with 1989, the following resulis are shown:

- Fall of the GDP by 35%.

- 77% decrease of the 77% in the total foreign trade.

- Disequilibrium 1n the internal finances, that were expressed, fundamentally, in

fiscal deficit and excess of monetary liquidity. (Table 1.2)

During the period 1990 - 1993 an Adjustment Program was applied and an

Opening program to the foreign trade to administer the crisis, known as National
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Emergency Program in Peace Time, in which the capacity to import was defined

in the basis of the available external liquidity.

In agriculture important changes were produced, when the state farms, that
occupied 75.2% of the cultivable lands, were converted into cooperatives,

reducing by approximately 40% the subsidies by the State in these farms.

In 1993 the concept of self employment were widened, diversifying the

opportunities to provide no state employment in the production and in services.

In 1994 the Cuban economy had a growth rate of 0.7% meaning, for the first
time, the reversal of the trend of a decreasing economy, that happened during the
three previous years. In 1995 the growth rate reached 2.5%, confirming the trend

to the upswing experimented in 1994. (Table 1.2)

The measures taken during 1994-1995, to administer the economy and to begin
their reactivating were: A deep restructuring of the Central Administration of the
State, the reduction of the excess of currency; prices increases, diminution of

subsidies, introduction of taxes, to restore the financial situation.

These measures allowed the decrease of the budgetary deficit in 1994, with a
reduction of approximately 24%. In the second half of 1994 was completed the
gradual application of a new tributary system. In October of 1994 was created
the Agricultural Market, and in December of that year the Market of Industrial
Articles and Handicrafts, operating at free prices. Today the participation of the

non state sector, in the sales of these products, represents the 80% in the first and

43% in the second.

It was established a new salary and occupational treatment to the available

workers, assuming the State the necessary subsidies for this purpose.
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In September 1995 it was approved a new Law of Foreign Investment.

Notwithstanding, the humanist spirit of the political economy was preserved. The
Infantile Mortality rate reached 8.7 for 1000 inhabitants; the mother mortality rate
reached 4.3 for 10 000 inhabitants; it exists 51.8 physicians for every 10 000
inhabitants; 24 teachers by 1000 inhabitants, and the life expectancy reaches the

figure of 75.5 years.

After five years of having assumed a strategy of survival, the economic crisis, the
deepest that have faced the country, it has been demonstrated the validity of the
strategic line followed. Now, from the survival stage Cuba has passed already to

the sustained development.

4.- Cuban economic forecast (1996-2000)

4.01 .-

4.02.-

4,03 .-

4.04 .-

4.05 .-

In 1996 the projects of planning were recaptured and the government is working

in the design for the policy up to year 2000, whose first results will not be ready

until 1997.

In the first semester of 1996, the process of recovery, with a growth of the GDP

of 9.6%, was confirmed. The production of sugar grew 33.6%.

The production of goods and services for the export, in this semester, grew

at a rate of 34% and the gross formation of capital at 13%.

The tourism grew at 46% with respect to the first semester of the previous year.

The industrial production grew (without including the sugar industry) in 10.9%.

Respect of the period 1996 - 2000, according to preliminary critena of consulted
experts (Alfredo Gonzalez Gutierrez and Elena Alvarez Gonzalez, of the Institute

of Economics Investigations) for the year 2000, the GDP will reach between 16,
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830 and 19,375 MMP, the agricultural GDP will be between 1,225 - 1,345 MMP,
The Manufactured Industry GDP would be between 5,725 - 6,265 MMP and the
GDP of the Services between 9,220 - 9,680 MMP. The population will be of
11,147 million inhabitants and the employment will be between 3,655 - 3,840

thousands of workers. (Table 2.1).

C. - THE_HONDURAN ECONOMY

S.- The Honduran economy (1391-1995)

5.01.-

5.02.-

5.03

5.04.-

In 1990, after a fall of the general economic activity, due to the application of the
structural adjustment policy, a recovery was achieved in the years 1991 to 1993,
(Table 1.3). Between 1990 - 93 the GDP increased 5% yearly. This growth was
based in the increase of exports of the in-bond industry, seafood and some non

traditional products, as citrics, and melons.

This growth was also influenced by the invesiments program in physical
infrastructure. The gross net investment increased 60%, between 1990 and 1993,

at an annual rate of 17 percent.

The recovery reached in 1991-93 resulted compensated by the changes occurred
in the two last years (1994-95). During 1994 the country faced an acute crisis of
energy, that made decrease the economic activity by 1.4%, compared to the level
reached in 1993. It is estimated that in 1995 the economy recovered growth to

the 3.6%, relatively a similar rate of the growth of the population.

The imports of goods grew 18% between 1990 and 1993, due to the commercial
opening, while the exports grew almost 3% in the same period. With these
behavior in international trade. The trade deficit increased. Imports continued
growing and in 1995 reached 1.5 billions of dollars, increasing the trade deficit

and the external indebtedness.
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As already was mentioned internal investment generated the greater dynamism in
global demand. Between 1990 and 1995 it grew at 13.9% annual, as compared
to 2.3% of the final consumption (inferior to the growth of the population) and
to the 7% growth of exports. To a large extent the domestic consumption acted

as the adjustment variable.

In spite of the stabilization policy undertaken by the economic authorities, the
levels of inflation continued increasing in 1990 - 95. The index of the consumer
prices reflected in the NPI, continued increasing above the 10% per year, except
for 1992. The average growth in the period 1990 - 95 was of 20.9% annual,
above the historical increase of prices in Honduras (3 to 5% annual). The
successive devaluations and the difficulties that face the productive sector to

increase the food supply, explain, in large part, this situation.

The minimum wage, that it is established by decree by the national government,
maintained, though with a lag, the pace with inflation. Only half of the employed

workforce receives a salary as remuneration for their work, a huge proportion are

informal workers.

The opening process of the national economy was made in 1994 by means of a
progressive reduction of the import duties and of the elimination of permits of
import. The maximum duty that was of 90%, and on the average of 35%, was

reduced to a 20% as a maximum ceiling and a minimum of 5%.

The internal sales tax was increased from 5 to 7% and 10% for certain items.
Export duty was abolished for all products. The tariffs of the public services were
strongly increased. The rates of interest were freed to stimulate domestic
savings and the legal deposit of the commercial banks in the Central Bank of

Honduras (BCH) was increased until 40%.

A program of privatization of the properties and companies of the State was
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initiated, specially in the field of the production of goods. However, electricity
companies, as well as water and of telecommunications, continued to belong to

the State.

The law of industrial promotion was abolished. Only remained outstanding the

privileges established to the reexport industry (in-bond industry)

The agrarian reform process, based on the distribution of government lands, was

stopped. The new agrarian policy is based on the stimulus of the commercial

agricultural companies.

The average exchange rate of the national currency, the Lempira, was devaluated
from 4.38 1in 1990 to 9.47 for dollar in 1995 (11.50 in June of 1995), what means
a devaluation of 16.7% per year. It is slightly inferior to the average annual

growth of the National Price Index (NPI).

The agncultural sector which is the most important, within the productive sectors,
maintained a growth rate of 3.3% annually, between 1990 and 1995, supported,
to a large extent by the growth of the non traditional agnicultural products of
export. The manufacturing sector, continued in the stagnation that has been
observing in the last decade, that was deepened in the last 2 years, contributing
to this situation the scarce dynamism of the internal market and the difficulties in

increasing the levels of exports to Central America and the rest of the world.

The growth of the construction sector, 4.5% annually, was benefited by the
investments in roads and of other infrastructure works and by the construction of
new housings of high value and by commercial buildings to attend the purchases

made by the high and middle class in urban zones.

The GDP of the services sector showed a dynamic behavior, growing

at an average of 3.4% annually, supported in the increase of the commercial
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activity and in the strong growth of the financial sector, due to the opening

of new banks.

With an average rate of growth of the 3% per year, the growth of the population
of Honduras continues being one of the highest of Latin America and the
Canbbean. The population of less than 20 years of age represents about 55% of

the population of the country.

The Economically Active Population (EAP) represented, in 1995, 32 percent of
the total population, which is relatively low. As consequence of the high rate of
growth of the population, the EAP showed an average growth of the 4.1%
annually, during 1990 - 95.

The BCH estimates that in the last years open unemployment in Honduras reached
an average of the 8 percent of the EAP, while the under-occupied persons, that

work less than 35 hours per week, is estimated between 23 to 25%.

6.- Honduran economic forecast (1996-2000)

6.01.-

6.02 .-

No government document exists where 1t is forecasted or estimated the probable
behavior of the main macroeconomic indicators in the long term. A notable
exception is the case of some variables related with the population, that counts on

estimates made by the Fund of the United Nations for the Population.

The probable behavior of the macroeconomic and macrosectorial variables
between 1995 and the year 2000 are as follows': principal source of this
information are the preliminary estimates of the Department of Economics Studies

of the BCH with respect to 1996, while for the following years the economic

! Principal source of this information are the preliminaryestimates of the Department of Economics
Studies of the BCH with respect to 1996, while for the following years the economic indicators were
estimated on the basis of a8 macroeconomics model of input-product, elaborated in 1995 for the
Thechnical Mision of Japan in Honduras.
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indicators were estimated on the basis of a macroeconomics model of input -

output, elaborated in 1995 for the Technical Mission of Japan in Honduras.

In 1995-2000 the rate of population growth will be of 3.3% annually, due to the
lack of definition of the government in accepting the need to plan the growth of
the population. The acceleration of the urban growth and on the level of
education, observed in the last 20 years, can help to limit the population growth

in the future. (Table 2.2).

With respect to growth rate of the economic activity, represented by the changes
in the GDP, a similar rate to the one observed 1n the last years is expected, which

is 4% in real terms.

The dynamics sectors will be: Construction and services, with 7 and 4.5% annual

of growth, respectively.

The agricultural and the industrial production, will grow at a slower rate to the
expected growth of the economy, with 2.5 and 3.5% annual growth, respectively.
This situation will contribute to the difficulties that the agricultural production
faces and the diminution of the internal market for the industrial products

produced in the country.

Imports will continue to growth at a rate of 5 percent annually, more rapidly than
the expansion of the exports of goods, anticipated at 2.7% annual for the period
1996-2000. The external commercial gap will therefore continue. It is expected

that 1t can be compensated by a greater entry of capital from foreign sources.
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D.- THE JAMAICAN ECONOMY

7.- The Jamaican economy (1991-1995)

7.01.-

7.02.-

7.03.-

7.04.-

The Jamaican economy has been stagnant over the past five years, in terms of
growth in GDP. While real GDP in Jamaican Dollars has grown at rates between
0.8% and 1.4%, because of the deterioration in value of the Jamaican dollar,
during the period under review, as a result of high inflation rates, relative to their

major trading partners, GDP in US dollar terms has declined significantly.

Tourism receipts have grown from US$764.0 million in 1991 to $965.0 million
in 1995. This growth has gone a long way in funding a trade deficit, which has
grown from US$778.0 mllion in 1991 to US$1,393.3 million in 1995,

Despite the above, the nation’s net international reserves has grown from a

negative US$356.3 million to US$418.6 million.

Manufacturing has not fared well during this period, declining from 19.4% of
GDP in 1991 to 18.2 % in 1995. Agriculture and Services (which includes
tourism) has grown from 6.2% and 14.1% respectively in 1991, to 8.1% and
17.1% in 1995. The growth in services has come from the financial and tourism
sectors. The tourism industry, as a large purchaser of agricultural produce, along
with the growth in the export of traditional and non-traditional agriculture, has

assisted in the growth of the agricultural sector’s share of the economy.
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Table 1.4: Jamaica: Macro Economic indicators 1991 to 1995

Unit 1991 1992 1993 1994 1995
GDP T$ J$B (Cons $) | 17.5 17.7 180 181 182
GDP Growth Rate % 0.7 1.4 1.4 0.8 0.8
GDP US§ US$B (Cons $) [ 1.5 0.8 0.7 05 0.5
Population Millions 2411 2425 [ 2434 2.455 2.486
GDP/Capita US3 6423 | 3300 387.6 203.7 200.2
Exchange Rate J$ per US$ 11.30 22.88 24.15 32.90 35.15
Inflation Rate % 80.2 40.2 30.1 26.8 25.6
Exports USS Millions™ | 1,056.6 | 1,031.8 [ 1,6583 [ 1,182.8 |[1,379.6
Tmports USS Millions | 1,828.6 | 1,775.4 [ 2,182 [2,1722 [2,7729
Balance of Trade USS$ Millions™ | (778.0) [ (743.6) | (1,130.9) | (394.4) | (1,393.3)
Tounism Receipts US$ Millions | 764.0 [ 858.0 9420 9190 965.0
Balance on Current | US$ Millions | (255.8) | 10.9 (1942) [183 (255.1)
AC
Foreign Debt US$ Billions 3.9 3.7 3.6 3.7 34
Budget Surplus % GDP % 2.2 2.8 2.1 1.3 0.4
Money Supply MI J§ Biliions 6,867.9 | 10,2836 | 14,396.2 | 16,374.0 | 23,227.7
Net Int’l Reserves USS Millions ™ | (356.3) | (50.7) 70.8 408.3 418.6
Unemployment Rate % 154 | 15.7 16.3 15.4 16.2
Agriculture/ GDP % 6.2 6.9 75 8.0 8.1
Manufactuning/ GDP % 194 194 18.8 18.5 18.2
Mining /GDP %% 9.2 8§38 8.7 9.3 8.6
Services/GDP % 14.1 14.6 153 15.9 17.1

Source STATIN
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8.- Jamaican economic forecast (1996-2000).

80I.-

8.02 -

The National Industrial Policy (NIP) has as its major growth objective the
doubling of the economic output in six years. This will mean unprecedented
economic growth levels. The fundamental basis for this growth must be macro
economic stability. Money supply and the budget deficit must be kept under tight
management, leading to low inflation rates, interest rates and a stable currency.
This scenario of monetary and fiscal responsibility provides a predictable platform
from which investors can plan and is a fundamental assumption of the NIP. The
performance of the government in respect of monetary and fiscal responsibility
has been good over the past few months and it remains to be seen if they will

stay the course, in light of an election due in the next two to three years.

The NIP forecast rapid growth in mining, tourism, agriculture and specific
manufacturing sectors, like apparel and agricultural-processing. The sophistication
of the financial sector must increase with the development of the economy, to
handle the levels of growth predicted and the increased complexity of transactions
that will become commonplace in a more developed economy. Incentives are in
place for the expansion of the targeted sectors and these are being reviewed by

government with the view to improving them.
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THE TOURISM INDUSTRY IN BELIZE, CUBA, HONDURAS AND
JAMAICA

A.- THE BELIZE TOURISM

1.- The Belize tourism industry (1991-1995)

1.01.- Tourism is currently the number one industry in the world, amounting to US $3

1.02.-

1.03 .-

1.04 .-

trilion annually. In Belize, tourism & tourism-related activities account for
almost US $80 million annually and about 18% of the country’s GDP. Tourism
is now one of the major foreign exchange earners, earning some US $78 million

in 1995,

The tourism industry in Belize is generally owned and managed by the private
sector while the public sector is responsible for creating the investment climate,
promoting the industry abroad and for establishing the necessary institutional and
physical infrastructure. The Belize Tourist Board (BTB), under the supervision
of the Ministry of Tourism and the Environment (MTE), is the agency directly

responsible for promoting tourism.

Hoteliers, restaurant owners and other tourism related enterprises have formed
themselves into the Belize Tourism Industry Association (BTIA). The BTIA
represents some 350 members and has as its mission statement “to promote the

development of sustainable eco-cultural tourism for the development of Belize.”

Tourist arrivals have steadily increased since the 1980s and numbered 121,270
in 1995, which is a 56% increase over the 1991 figure of 77,542 (Table 3.1).
Most tourists (about 60%) have traditionally come from the USA, but increasing
proportions are now coming from Europe and Canada (Table 3.1). Tourist

arrivals increased substantially from 1991 to 1994, but slowed down in 1995,
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apparently due to the world economic crisis. (Tables 3.1.1 and 3.1.2)

In order to cope with this rapid demand, the tourism industry undertook a
massive expansion program, with the number of hotels increasing from 183 in
1988 to 362 in 1995, and the number of rooms from 1,855 to 3,708, in the same
period. (Table 3.1.3, 3.1.4 and 3.1.5).

It’s no secret that Belize is a very high priced tourist destination and that
competition from regional neighbors is forcing the Belize tourism industry to
look at its pricing structure very seriously. The average room rate for the past
three years shows a trend of escalating prices annually, from US$53 in 1993 to
USS$67 in 1996. (Table 3.1.6).

Because it 1s so richly endowed with natural resources and with a long tradition
of the Mayan civilization, Belize is uniquely placed to take advantage of this
eco-tourism market. Belize is in an advantageous and critical position with the
potential to expand its adventure travel and the eco-tourism industry. It does not
have the mass tourism of Mexico, Europe, the United States of America or the
Caribbean nor does it have the mineral or other extractive resources of some
other countries. On the other hand, its rain forests are healthy, and, to a great
extent, intact. Its wildlife, birds and flora, i1ts barrier reef, islands and
extraordinary marine environment, have long been recognized by nature lovers,
ecologists, divers and fishermen. Environmental education & protection play a
key role in sustaining eco-tourism. Eco-tourism now accounts for about 15% of

the exploding tourism market and 1s growing.

One of the least known resources to the intermational tourism is Belize’s Mayan
culture. Mundo Maya is a rich and unique resource, and its preservation,
management and marketing must be handled with real care. Belize serves as the
Secretariat and headquarters for Mundo Maya, which gives it another unique

opportunity to present to the world the value and eco-cultural potential of the
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Mundo Maya. Belize can be offered as a safe access to the Mayan culture, ruins
and artifacts, with knowledgeable and skilled guides. The extent that the Mayan
civilization that inhabited what Iis now known as Belize, 1s only now being
recognized; there is thus a large scope also for archaeologists, anthropologists,

and for those tounsts who want to take a look at the past.

The tourism industry in Belize does have its constraints. These may be

summarized as follows:

There is not much scope for large scale tourism development. The
coastline has few sites that would attract large developments and the
fragile environment limits the development of sites that would be

considered aftractive.

*  There 1s always a clear and present danger of environmental degradation.

Environmentalists already point to the extensive damage to and
exploitation of the mangrove eco-system which, they predict, at current
destructive rates, could disappear in the next 15 years. There 1s also the
tourtism development danger of over-exploitation on the island of
Ambergris, the tourism capital of Belize. That destination is already
suffering from severe solid and liquid waste management problems and

coral reef deterioration.

* Belize 1s a high priced tourism destination and service quality 1s

considered poor. Many tourists report poor “value for money” and few

hotels and restaurants meet international standards. Hospitality services

also need upgrading.

*  Although indusiry officials and international development agencies have
invested considerably in hospitality training, an adequate labor force is yet

to be developed.
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*  The government is pursuing a policy of small family-run eco-tourism

establishments countrywide, which will cater to the nature lover or to the
low budget traveler; however, access to capital for the establishment of

these resorts is still limited.

*  The industry to date has developed in an ad hoc fashion. There are very

few technical studies of carrying capacity, hotel and restaurant quality,

regional or national development strategy, etc.

2.- Forecast of the Belize tourism_industry, 1996-2000

2.01.-

2.02-

2.03.-

2.04.-

It 1s generally agreed that the future of the Belize tourism industry lies in eco-

tourism or, as some would call 1t, eco-cultural tourism.

Belize is gradually developing a tourism culture that encourages eco-tourism so
that the average tourist is spending some time on the beaches and sometimes
taking in Belize territorial resources, such as nature parks, camping, bird

watching, etc..

Government’s policy states that it will promote the establishment of community-
based eco-tourism. This initiative would encourage small, family-owned
enterprises in the various eco-tourism localities that would cater to the needs of
the tourist traveling outside of the main tourism centers. This type of
establishment is expected to be cheaper, more nature-oriented and would bring the
tourists closer to the community; it would also involve the community in seeking
to preserve the tourism and conservation value of the country’s natural resources.
The establishment of this kind of tourism, however, would have to entail the

institution of quality standards which are lacking today.

Belize’s medium term strategy to attract a greater number and better quality of
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tourist must also include some element of skills improvement of the tourism
workers. Hospitality services must improve and the tourist must feel that he is

getting value for its money

Much has been stated over the past few years about the rise in crime and security
considerations in the Belize tourism industry. They have, no doubt, affected the
tourism negatively. The Government of Belize, at the insistence of and in
collaboration with the BTIA, has taken strong measures to alleviate the situation,
including the creation of a tourism police force. There is some evidence that the

crime situation is improving.

Belize has suffered over the years from marketing problems, so that the trickle
of tourists that arrive came mainly through word-of-mouth information, or casual
visitors who did their own research or were looking for a different adventure.

Over the past few years, and through the help of various international agencies,
the MTE and the BTB has done the job of promoting Belize abroad. Europeans
and Canadians are coming to the country in increasing numbers, while the US
tourist continues coming. Future marketing thrusts must be made to attract more
European travelers and some Japanese tourists. The industry must also do more
to attract tourists from the Mexican and Central American region, roughly a

market of about 50 million people.

Belize tourism industry prospers during what is referred to as “the tourist season”
(October to March), but takes a nose-dive from April to September. Future
efforts at tourism promotion, then, must seek to attract tourists to Belize during

this low period. There are indications that the industry 1s going along these lines.

The Belize tourism industry has been lax in its efforts to persuade Belize to tour
their own country. With a rapidly growing and young population, and an
increasing awareness about the environment, the tourism industry will be

well advised to embark on an expansion program that would take full advantage of the
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spending power of this segment of the population within the next five to ten

years .

B.- THE CUBAN TOQURISM

3.- The Cuban tourism industry (1991-1995)

3.01.- From the final years of the 80'S, tourism has become a dynamic sector of the
Cuban Economy. Its development 1s one of the prionties of the country in the

last years.

3.02.- Tourism must provide an important part of the resources in foreign currencies
that are needed to the country and, at the same time, a source of employment
for thousands of persons, and a driving force for the development of other

branches of the economy.

3.03.- In the period 1991 - 1995 the gross income of this industry grew to 734 MMP,

the arnival of tourists grew in 174%, and the number of rooms were increased

in 146%.

3.04.-The world tourism represents an annual average growth of 5.6% in the period
1990 - 1993; 1n the Canbbean its growth was of 3.9%, while Cuba from 1990
to 1993, achieved a growth of the 17%, what permitted to increase its
percentile participation as a destination in the Caribbean from 2.8% to 4.1%.

(Table 3.2.1)

3.05.-Between 1993 - 1995 the tounsm in South America grew at a rate of 8.8%

annual, Central America in 3.9%, the Caribbean at 6.8% and Cuba maintained

its rate of 17%.

3.06.-The principal countries of origin of the tourists to Cuba, in the period of 1991
to 1995, were: Canada, Italy, Spain, Germany, France, England, Mexico and

Argentina. All of them accounted for 70% of the tourists that visited Cuba in

said period.
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3.07 -During the period 1987-1991, in the Caribbean, the average growth of the
tourism income was 8%, while Cayman Islands, Cuba and Aruba had a more
dynamic growths, with an increasevof 31.5%, 19.9% and 18.4%, respectively.
(Table 3.2.2)

3.08.-With respect to the lodging capacity of the area, Cuba in 1991 had 12% of the

total and in 1993 its participation was of the 14%. (Table 3.2.3).

3.09.-The levels of occupation the Caribbean have had a growing trend, maintaining

Aruba in the first place, followed by Dominican Republic and Cayman Islands.

(Table 3.2.4)

3.10.-Cuba reduced the level of occupation in 1995 upon obtaining a relation rooms -

days / tounists - days in 1995 of approximately 2 times, considering a mean

stay of 7 days.

3.11.- With relation to the investment process the tourism sector was a priority. In
the period about 990 MMP were devoted to construction of tourism
installations, increasing in 7,595 new rooms and other recreational facilities,
such as restaurants, night clubs, etc. In infrastructure approximately 170 MM
were invested, 42% in airports, the rest was devoted fundamentally to give

access to the cayeria north of Ciego de Avila and Camaguey.

4.01.- To the end of the first semester of 1996, the arrival of tourists increased by
46% compared to the same period of the previous year. " Cuba begins to
develop as a touristic power and figure already among the 40 principal tourist
countries. Even with the limitations of receiving direct tourists from the United

States, the Island achieved extraordinary growths from 1991 to date.

402.- Internationally it is one of the highest rates and much has to do with the

diversity of its offer and the composition of its market, since in a constant
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form increases the caption from travelers originating from Europe and the
Americas", expressed Antonio Enriquez Savignac, Secretary-General of the

World Tourism Organization, during a recent visit to the Havana.

With relation to the economics of tourism, in the first semester of 1996, Cuba
reduced the relation cost/income by S cents in the Cost / USD of income
(0.68) and increased 7 USD in the revenue by tourists - days (87 USD),
compared with the first semester of 1995. This year 5,000 rooms will be

added, among new and remodeled.

13 new joint ventures have been signed, which include 8,905 rooms. Also 36

hotels are administered by foreigners.

The cruises to the Island began around the end of 1995. Each week the ship
"Costa Playa" , with capacity of 480 passengers, has as itinerary Port Silver
(Dominican Republic), Santiago of Cuba - Montego Bay (Jamaica), Bahia of
The Havana and the North Oriental Bay of Nipe (Cuba).

The "Health tourism" is developed with success, , with moderated prices and
attractive therapeutic services with the support of recognized professionals.
This system has linked 42 centers, including 9 international clinics located 1n
the principal tourist centers and a network of hotels to give service to the

patients and their companions.

In the projections to 2000, the Ministry of the Tourism expects to receive
some 2.5 million Tourists, at an average growth rate of 25%; to incorporate
5,000 annual rooms on the average, To reach about 50,000 rooms in the year
2000, and generating a gross income of 3.1 billion dollars at the end of the

period, taking as reference a mean stay of 7.6 days.*

* Eduardo Rodriguez de la Vega. Tourism vice-minister. Granma, 17 of July of

1996.

1 Granma, 17 of July of 1996.
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C.- THE HONDURAN TOURISM INDUSTRY

5.- The Honduran tourism industiy (1991-1995).

5.01.-

5.02.-

5.03 .-

5.04.-

In Honduras the tourism sector has not reached a strong development, in
relation to its potential, as a source to provide foreign currencies and

generating employment to benefit the national population.

The principal tourist resources of Honduras are: Beaches and reefs; the islands
of the Bahia (Roatan, Guanaja and Utila), that are underlined by the beauty of
their coral reefs, that form part of the second coral barrier in the world, after
Australia; archeology counts with several archeological sites, the most visited
is found in Copan, west of the country, with important ruins of the Mayan
civilization, ecological tourism, and modern and colonial cities. Regrettably
until the present this vaniety of resources has not constituted the base of a
tourist activity in big scale, even though some advances have been achieved

within a modest magnitude.

As a consequence of the war conflict,which affected practically all the Central
American region in the decade of the 80’s, the number of visitors in all the
countries of the region, and in Honduras in particular, declined significantly.
Around the beginning of the present decade the number of visitors began to
recover, arriving, in 1995, 270 thousand visitors, with a growth of 4.5%

annually, for the period 1991-95. (Table 3.3.1).

According to estimates of the Honduran Institute of Tourism (HIT), the
average stay in the country was 7 days in the Islands of the Bahia and of 4
days in other tourist areas of the country. This represents an average of 5.5
days stay in the country. The daily expense by visitor varies between US$
129 in the case of the USA tourists and US$ 80 per day, in the case of the
European and Central American tourists. The average rate of use of the
installed capacity is estimated, for the main hotels, in 70 percent for

1995.(Table 3.3.1).
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5.05.- The annual revenue in foreign exchange, according to the Central Bank of

Honduras (BCH), reached 80 million dollars in 1995.

5.06.- In 1995 the percentile structure of the origin of the visitors to Honduras was.

USA 40.5%

Central America 32.2%
Europe 12.4%

South America 4.2%
Caribbean Islands 1.2%
Mexico 2.8%

Canada 3.1%

Other 3.6%

5.07.- The more dynamic trend in the last years corresponds to the North American
tourists (USA and Canada) and to those of European origin, reducing the

importance of the visitors of the rest of Central America.

5.08.- The total offer of hotels, in 1995, reached 405 hotels, with 10,022 rooms and
16,979 beds, in 4 categories. (Source HIT). However, a rapid investigation
permitted to determine that only the hotels that the IHT qualified as first
category are able to receive the international tourism and to compete at that

level. In 1995 52 of these establishments existed, with 2,808 rooms and

5,600 available beds.

v_(1996-2000)

6.01.- The Secretary of Planning, Coordination and Budget (SECPLAN) and the HIT
elaborated a document "The Tourism, An Alternative for the Sustainable
Development of Honduras" , where it established a strategy for the
development of tourism, through a series of policies, programs, high-priority

projects for the sector and the quantitative goals to reach until the year 2010.

6.02.- The strategy of the tourism development is based on the development and
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implementation of the following actions:

6.02.1 -Institutional Reorganization. In this point it included the formulation of a
regulatory framework that facilitate the coordination of policies and the
improvement of the mechanisms of interinstitutional coordination that aims to

energize the tourism activity.
6.02.2.-Sustainable Development. The growth of the tourism sector must be carried
out in a sustainable development framework, without altering the ecological

or biological characteristics of the zones to be developed.

6.02.3.-New markets. The growth of the sector 1s directed basically to stimulate the

development of the following new market segments:

- " Green Market " or ecological, considered as an independent market.

Archeology market

Market for divers

Family market of long stay

6.02 .4 -Infrastructure Support . Improvement and expansion of the highway network,
especially toward the north coast of the country, in order to widen the sites

offered for the attraction and recreation.

6.02.5.-Financing of the sector. Novel financing plans are sought, among them

through joint ventures of the sector to be done with the foreign and national

private sector.

6.02.6.-The Document also establishes some goals to be reached for the period 1995-
2001:
Increase the number of visitors in 4.6% per year, the number of rooms in

8.4%; the income in foreign currency in 10.5%, and the expense by tourist 1n
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5.7%. (Table 3.3.2)

D.- THE JAMAICAN TOURISM INDUSTRY

7.- The Jamaican Tourism Industry (1991-1995).

7.01.- The tounst industry has been important to Jamaica since the 1950’s. In 1995

there were 1,147,000 stopover visitors and 605,200 cruise ship visitors, making

a total of 1,752,200. This level of visitor arnvals makes the tourist industry

extremely important to Jamaica, as a major foreign exchange earner and

employer. In 1995 the tourism industry earned US$969 million in foreign

exchange. This represents an increase from US $764 million in 1991. With

a balance of trade deficit of US$1 4 billion the industry plays a very important

role in generating foreign exchange.
7.02.- In 1995 the industry directly employed 118,881 persons, 42,774 indirectly and

generated another 135,255 jobs in the economy. This total of 270,864

represents a growth from the 196,194 persons employed in 1991 With a

population base of 2.5 million the industry is clearly an important employer

of labor.

Table 3.4.1 Jamsica Tourist Industry Indicators 1991- 1995,
INDICATOR/YEAR Unit 1991 1992 1993 1994 1998
Foreign Exchange Earmings | US$(Mill.) | 764 858 942 919 969.0
Visitor Arrivals: Stop Over | Thousands 1,006.8 1,057.1 |1,1054 |1,1089 | 1,147.0
Visitor Armnvals: Cruise | Thousands 490.5 649.5 629.6 595.6 | 6052
Ships
| TOTAL VISTTORS Thousands | 1,497.0 [ 1,706.6 | 1,850.4 |1,704.5 | 1,752.2

Hotel Rooms Units 11,423 12,189 112,643 13,080 13,742
Other Rooms Units 5914 | 6,402 6,292 6,680 6,928
TOTAL ROOMS Units 17,337 | 18,591 | 18,935 | 19,760 | 20,670
Occupancy Rate Percent 579 60.1 60.3 573 60.8
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Accommodation|FTE (1) 22,788 25,466 | 26,030 | 28,410 | 31,154
Employment

Other Direct Employment | FTE 43,181 46,244 | 73,298 80,000 | 87,727
(2)

Indirect Employment (2) FTE 31,289 34966 | 35,740 39008 | 42,774
Induced Employment (2) FTE 98,936 110,563 | 113,012 [ 123,446 | 135,255
TOTAL EMPLOYMENT | FIE 196,194 | 217,239 | 248,071 | 270,864 | 296,910

Scurces_and Definitions

All statistics are from the Jamaica Tourist Board unless otherwise stated.

(1) FTE:- Full Time Equivalent Jobs (Definition)

(2) Economic Impact of Tourtsm in Jamaica 1992: OAS :-1994 .
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8.- Forecast of the Jamaican tourism industiy (1996-2000).

8.01.-

8.02.-

8.03 .-

8.04 .-

The Government’s NIP identified the tourtsm industry as a major linchpin of
economic development over the next few years. The policy seeks to encourage
the growth of over 6% per annum for the industry. This will translate, in the
year 2000, to 383,000 direct, indirect and induced jobs and foreign exchange

earnings of US$1.375 billion.

There will be major benefits to the various sectors that support the industry if
these targets can be achieved. To achieve this growth there will have to be
significant investment in hotel rooms, air and sea transport facilities,
attractions, sewage and water supplies, housing for employees in the resort
areas etc. Durning the construction periods there will be significant amounts of
construction labor needed. Suppliers to the industry can also expect significant

growth in their business.

Hotels must be competitive on an international basis for the industry to prosper
and grow in the long term. High interest rates and poor infrastructure are
major deterrents to the establishment of manufacturing in Jamaica as costs are

too high.

Distributors of imported products have benefited from the recent revaluation
of the Jamaican Dollar at the expense of local manufacturers. Macro Economic
Stability is a necessary condition for investment as it provides a predictable

platform from which investors can plan.



INDUSTRIES THAT SUPPLY THE TOURISM INDUSTRY IN BELIZE, CUBA,

1.01.-

1.02.-

1.03.-

1.04.-

HONDURAS AND JAMAICA

A.- ACTUAL SITUATICON.

An examination of the products used by the tourism industry revealed that
local products and those imported from within and from outside the region
are the same as the ones used by the general population. What may differ is
the presentation. The packaging industry will have to be developed, to be able
to manufacture for the particular needs of the tourism industry, in particular
if the food processing and personal care products want to penetrate more in

this market.

For the investigation in the four countries the following steps were followed:
The questionnaires provided were faxed or presented in person, to tourist
enterprises, distributors and manufacturers, prior to the interview, because of
the extensive amount of information required. Appointments were
subsequently made and face to face interviews were conducted with the
relevant parties to obtain the information on the questionnaire. Official
government statistics on imports, exports and production were used to estimate

the Apparent National Consumption (ANC) of products used in the sector.

The consumption and production of the products used by the industry were
examined and a number of recommendations were made as to potential
products for manufacture. The requirement to be internationally competitive
limited the range of products that could be competitively manufactured in the

countries of the region.

The four studies made by the national consultants showed that the country
with the most integrated industry is Jamaica. However, durning the visit to
Kingston we received information that some industries are moving to Trinidad,
because the industrial climate provided by the government 1s better there. Also

we received information that the same 1s happening in Costa Rica For this
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reason it 1s proposed to include Trinidad and Costa Rica in the second phase

of the Project.

The studies of the national consultants of Honduras and Jamaica were the
more comprehensive to cover the required subjects, as a consequence they are

the most mentioned as basis of this report.

The lack of adequate production statistics and of interest to answer the
questionnaires by many of the private people interviewed in the four countries,
made the work of the national experts difficult. The questionnaires waill
therefore be adjusted to the reduced list of industries proposed for phase 2 of
The Project. Another questionnaire will be prepared for the suppliers of inputs,

in the countries which already have factories that produce them.

B.- STATISTICAL AND_INFORMATION LIMITATIONS.

As mentioned before, the products used by the tourism industry are not
different from the products used by the country as a whole. The hotel and
institutional trade prefer products in an institutional package size e.g. jams and
butter in a portion pack size, soaps in a small size, and some food and other
products in sizes much larger than those used in households. The external
trade and production statistics does not publish statistics on an item by size,
so it is practically impossible, within the scope of this study, to desegregate
the information for some products and to separately identify those used by the
tourism sector from the rest of the economy. For each category of products
there is a section “Not Elsewhere Specified”. The numbers in these categories

are large enough to make the analysis more difficult.

As previously mentioned, the local production statistics are limited. Production
of many categories are not tracked so the method to determine Apparent
National Consumption, as is estimated internationally, could not be applied for
many of the products used in the tourism industry. The products for which
statistics are kept are often not detailed regarding its size or presentation. For

example, edible fats and oils are tracked as two categories and not as the many
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types of each that are used in the trade. This is important as equipment to

manufacture and pack each different type is often different.

The units of measurement may vary according to the source of the
information. Cigarettes and cigars are recorded as thousand units in the
production statistics and as KG in the foreign trade statistics. In the case of
alcoholic beverages the statistics do not record the strength, just the weight or

the size of the immediate container.

Private Sector Associations in Belize, Honduras and Jamaica do not keep
production statistics of their members. The government’s statistics could not

therefore be improved with more information.

There are many products available in the domestic markets of three countries,
for sale to the population at large and to the tourism industry, for which
production data i1s not available. The consumption for these products are

therefore understated by the level of local production.

THE CARIBBEAN BASIN.

The globalization of the economy, together with the neo-liberal policies
followed by the majority of the countries of the region, including the
liberalization of imports, have caused a very difficult situation for the
subsistence and development of industries in many of the countries of the

Caribbean Basin.

So, there 1s a negative feeling to the manufacturing sector as a profitable
investment at this time. Interest rates are high and combined with the long
cycles involved in manufacturing, make the financing of working capital an

expensive proposition.

Some multinationals, with the opening of the economies, decided to locate

their productions in function of world sourcing and their decision to produce
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could be directed towards big plants they already own in other countries. In
the case of domestic industries, some firms have closed all or part of their
facilities and are now sourcing the products from other countries. For example,
many Jamaican manufacturing operations have closed their factories in Jamaica
or have stopped production of certain items and shifted production overseas.
Seprod recently closed its soap and detergent plant, sold the brands to Colgate
Palmolive, who now manufacture the products in Barbados and Dominica, for

sale in Jamaica and other markets in the region.

With the globalization of trade, the relaxation in trade barriers and foreign
exchange restrictions and the diminution of import duties, companies now
find it easier to import products from the most inexpensive source. Nothing 1s
wrong with this, as business people will behave rationally and take the

necessary actions to increase their profitability and cash flow.

The questionnaires also helped to detect, in the case of Jamaica, that poor
transportation for workers, which along with the crime situation, makes the
operation of multiple shifts difficult and expensive. When to this situation high
energy costs and high interest rates are added, the prospects to establish new
industries or expand the ones already existing are reduced. On the contrary, as
was mentioned in the interviews, 1n the case of Trinidad, for example, 1t 1s
possible to manufacture a number of products and sell to Jamaica at a CIF
price of, in some cases, more than twenty percent lower than manufacturing

in Jamaica.

Additionally, an overvalued currency makes imports more inexpensive than
comparable locally manufactured products. This situation has occurred in some
countries of the region for several years, with negative effects in the

development of the industry.

To promote the expansion of the manufacturing sector to account for higher
percentages of GDP it is necessary to have an outline of the Macro Economic
environment of the countries. Even with Macro Economic stability there will

have to be a significant period of stability before the investor, national or
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foreigner, will be convinced that investment in manufacturing is a good one

for the long run.

D.- COMMENTS ON THE SELECTED INDUSTRIES

The hotel industry must be competitive on an international basis to prosper in
the long term. Guests are mostly from the developed countries and expect to
receive world class service and good value for their money spent on a
vacation. The quality of goods served to the guests is, therefore, extremely
important. In order to be internationally competitive hotels and cruises are very
aggressive in their purchasing methods. Larger hotels and cruises continuously
compare international prices with those offered by local purveyors to the
industry and where the foreign products are more economical, the tourism
industry will import or buy directly from some other countries, excluding the

local manufacturers and distribution chain.

As a result of the four country studies, the industries that supply the tourism
industry, that were selected to form part of the Project, have been divided 1n

four categories:

a) Industries that supply only the domestic market, and in which
the tourism industry represents a small percentage of the total
demand, or in which the tounist demand is oriented to high
quality or special brands that for the small volume of the

demand do not justify the local production;

b) Industries that, to be economically feasible, need to supply

several countries of the region;

c) Industries that, to be internationally competitive need to export

to the region and to third markets, and

d) Manufactured inputs required by the three types of industries
above mentioned, that are or could be produced in some

country(ies) of the Caribbean Basin.
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3.- The industries classified in each one of this categories, and the reason of its
classification are explained 1n the following sections.(Note.- In Annexes 4 to
9 appear the countiry data provided by the national consultants. In Annex 10

it is presented a consolidated statement for the four countries, using the latest

information provided.)

1.1 Meat Indusiry

There are large amounts of chicken, beef, muiton, pork, fish and shellfish used by
the domestic and tourism industry. All of these items are locally produced in the four
countries of the sample. Honduras exports around 30% of its meat production, mostly
to the US. Belize has the biggest dependence on import products, on the other three
countries there are imports to supplement local production. The amounts imported

varies from product to product, 1n a range of 8%.

1.1.1 Chicken

In Cuba there are small imports from Canada, mostly in cut pieces. Honduras is self
sufficient. Jamaica produces most of its chicken requirements and there are some
imports from the USA. The largest Jamaican broiler producer, Jamaica Broilers Ltd.,
has as one of its objectives to become internationally competitive. Cost reduction is
an obvious strategy in achieving this objective. The company 1s now researching local
carbohydrate replacement for corn as a way to reduce feed costs, which account for
over 50% production costs. Further investments in efficiencies are planned prior to

investments in expanding production.

1.1.2 Beef

Honduras export 30% of its beef production to the US. Belize has the biggest
dependence on imports. Cuba has made some imporis, in specialized cuts, from

Holland. Jamaica produces most of the beef consumed; however, there are some
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imports of high quality cuts for use in hotels, high class restaurants (serving the local
and tourist trade) and households in the higher socio economic groupings. Beef is

imported from the USA.

1.1.3 Mution

Production and of both sheep and goat mutton is increasing in Jamaica. Goat is
primarily consumed by the local market and lamb by the tourist trade. There are
significant imports of lamb, most of which originate from Australia and New Zealand.
Goat meat production is greatly underestimated as many households, particularly rural,
raise goats and slaughter these at home for use within the household with some sales
to neighbors. These are not captured in the statistics. The rest of the countries do not

consume these types of meat.
1.1.4 Pork

The four countries produce almost all its requirements of this type of meat. However,
Jamaica imports some of its requirements for pork from the USA. The local

production is eaten as fresh pork or is used to produce ham, bacon and sausages.

1.1.5 Fish

Cuba is self-sufficient in these type of products and even export some of them, like
shrimp and lobster. Between marine fishing and the fast developing fish (tilapia)
farming industry, Jamaica supplies a major part of its needs. However, there are some
imports from the Caribbean region. There are some specific fish types that are
imported from outside the region e.g. mackerel, salmon, cod, tuna etc. Frozen
mackerel is imported from the region and outside to produce salted mackerel an
important part of the local cuisine. Shrimp i1s imported from the region, mainly

Guyana and Belize to supplement local production.

There is planned expansion of fish farming and there i1s some research and
development work being undertaken in growing fresh water lobsters in the same

ponds as the tilapia, as the relationship is symbiotic.
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1.1.6 General Comments on the Meat Industry

To process the meat products above 1in the region, there must be significant
agricultural investment in the production of these animals to produce the raw materials
at a competitive price to the processing facilities. The local availability of grain or
other vegetable products for the carbohydrate input of the feed and other animal feed
ingredients are and will continue to be important factors in producing these products
competitively. Some research is being done in this area in an atiempt to reduce feed
costs, which in the poultry industry, accounts for 55% of production costs. Co-
operation between the UNIDO and the FAO is absolutely necessary for the integrated

development of the meat processing industry.

1.2 Dairy products

In the four countries of the sample there 1s insufficient production to supply the local
needs. Milk solids are imported from Europe, North America and New Zealand 1n
vast quantities to meet local demand for milk products. The milk powder is
reconstituted to make liquid milk and a varniety of dairy products. It is also repackaged
in smaller sachets and used by households as a substitute for fresh milk. Adding the
milk equivalent of imported butter and cheese makes the situation worse. The ability
to produce milk at a competitive price is compounded by the high levels of subsidies
enjoyed by farmers in the exporting countries, the high cost of production in the
domestic markets and in the case of Jamaica, the lack of enough available land,
suitable for dairying. High energy costs also makes irrigation water very expensive.
A similar comment to the one made under the poultry section on the ability to

produce feeds at a low price is also relevant here.

It is convenient to mention that Barbados Dairy Industries Ltd. that operates out of
Widely, Barbados is supplying, at least eight cruises, with dairy products and

pasteurized fruit juices. It 1s an experience to be followed.

It is unlikely that there will be any expansion in milk production until the subsidies
are removed by developed countries on the export of surplus milk products. It is

doubtful if the region has a comparative advantage in the production of milk to
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support a broad based dairy industry. Guyana and Belize and other Latin American
countries have vast areas of arable land that if put into the dairy industry, could
possibly, make the industry as a supplier of milk solids and perhaps value added
products viable in the region. Again a cooperative and integrated approach between
UNIDO and the FAO is absolutely necessary if secondary and tertiary dairy

processing is to develop regionally.

1.3 Local Processing of Cereals

Belize is highly dependent on imports of these products ( 17 million US dollars);
Cuba is self-sufficient; Honduras required imports of raw rice in 1995 (14 million US
dollars), and in the case of Jamaica wheat is imported from the USA, Canada and
made into flour locally. Although some special grades of flour, with limited demand,

1s imported, the country is basically self sufficient in flour.

Rice and oats are processed in Jamaica. Paddy rice is imported and processed in
Jamaica and this is supplemented by imported of finished rice from the region and
outside, Qats, from extra regional sources is processed in Jamaica from imported raw
material. Some of the oats imported 1s used to feed race horses and this can not be

separated from the general trade statistics.

1.4 Bakery Products

In the four countries of the sample many hotels have in house bakeries to produce
their own pastries and some specialized products. Bread and biscuits are purchased

from the local bakery trade. The tourism industry is a major user of bread and other

baked products, as well as pasta..

1.5 Com Processing

This activity was only reported in Jamaica. Cornmeal and grits are produced locally
from imported corn. Cornmeal is used in relatively small amounts to bake in the
industry. Grits is used in beer manufacturing, of which the tourism indusiry is a

significant user, and in the manufacture of snack foods. Apart from this corn products
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are not important in Jamaica as in some Latin American countries.

1.6. Beverages
1.6.1 Beer & other Brewed Products

Cuba, Honduras and Jamaica report local production. The tourtsm industry gets its
main supply from the domestic producers. There are some beer imports from the US,
UK, Germany, Mexico and CARICOM for the tourism industry, as some guests

demand their domestic beer and the hotels attempt to meet consumer requirements.

1.6.2 Carbonated Beverages

In the four countries there is production of carbonated beverages. Honduras reports
an import of 3.5% of its ANC. In the case of Jamaica, the major multinational brands
are manufactured in Jamaica and Trinidad for the Jamaican market. Carbonated
beverages for the hotels are mostly supplied in the post-mix form. This is the most
economical form for them. Smaller hotels use product in the glass and plastic bottles.
There are no imports of post-mix products, as the logistics of transporting the empty

reusable containers overseas is expensive.

There are large volumes of imports of carbonated beverages in plastic (PET) bottles
from Trinidad. The PET bottle segment of the market is growing because of the

convenience factor. A local plant to manufacture sodas in PET has recently opened.

1.6.3 Minera! Water

In Honduras there are six producers of purified water. In Jamaica the mineral water
industry 1s small but growing rapidly in the tourism sector, because of fears of tap
water quality by visitors. Bottled water is also a popular beverage in the metropolitan
markets where the tourists originate from. While there are four local manufacturing
facilities, the 1mports of popular metropolitan brands are growing at a much faster
rate than the locally produced product. There are high quality springs in Jamaica that

could be developed to serve the tourism and export trade. However, this will be
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dependent on the development of the local plastic packaging industry, as PET bottles

that are needed have to be imported.

1.7 Leather products.

It was reported that the tourism industry does not require products from this industry.
However, there is a tannery in Jamaica that manufacturers leather from cow and goat
skins. The quality of the leather made from local hides lacks quality. Some skins are
imported from the USA to supplement local availability of hides. The leather is used
by shoe, bag, curio and gift item manufacturers. There are sales of gift items like

leather key rings to tourist gift shops.

With the potential to increase local beef production to meet the demand, the
concurrently development of the leather industry must be seriously considered in

Jamaica.

1.8 Shoe Industry

1.8.1 Leather Shoes

The tourist industry does not purchase shoes directly. However, their staff generally
has to adhere to a dress code and purchase shoes from local retailers. In the case of
Cuba and Honduras the supply comes from local factones. Belize imports 1.1 million
US dollars and in Jamaica the shoes are both of local and imported origin with the
imported shoes coming from Spain, Brazil, Italy, and the USA, via distributors in

Panama, the USA and Curacao.

1.9 Garment Manufactunng

In the four countries there is a garment indusiry. In Belize and Cuba its production
1s for the domestic market, while in Honduras and Jamaica there 1s an exiremely well
developed garment manufactunng industry. Much of the production in Honduras and
Jamaica is for export and there are large factories working in freezones, under in-bond

mechanisms and so called 807 manufacturers, that produce exclusively for export. The
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raw material is imported as cut parts to be sewn locally or as fabric. These enterprises
can not, by law 1n both countries, sell their production on the local market. However,
it is ironic that these very products often find their way back into the domestic
markets via distnbutors and wholesalers in Miami, New York and Panama. There is
also much production for the local market but imports of some items are high. In

Honduras imports represent 27% of the NAC.

The tourist industry uses garments for uniforms and for souvenir items such as tee
shirts, batik etc. These are almost exclusively purchased locally. Some of the larger
hotels import fabric for uniforms and contract with local factories to make uniforms
for their staff. This fabric will often have the hotels’ logo printed on waved into the
fabric or will be of a special design. Other hotels will purchase stock items from
factories specializing in uniforms, while others will contract with factories to make

special designs for them with material supplied by the manufacturers.

The souvenir type items can be divided into small craft type manufacturers and the
larger operations. The smaller operators will purchase fabric locally from wholesalers,
manufacture their product and sell to the gift shops. Some will purchase plain tee
shirts and print designs on them. The larger outfits will import fabric and manufacture
and print the design. The other specialized garments for the tourist industry follow a

similar pattern.

The fabric for the garment industry comes from local factories in Cuba, Honduras and
Jamaica. In Belize, Honduras and Jamaica it is complemented with imports. These
imports are from the USA and the Far East. The Far East purchases are often made
through agents or distributors in the USA. There are Belizean, Honduran and
Jamaican wholesalers and distributors of fabrics, that operate bonded warehouses,

offering fabric to the smaller manufacturer, that cannot afford purchase large

quantities at a time.

Taking into account the Mexican experience, where the in-bond industries are allowed
to sell a part of their production in the domestic market, paying only the duties of the

imported inputs, 1t is recommended to suggest the Governments of Honduras and
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Jamaica to permit their respective plants, to sell a portion of their garment production
in the local market, paying duty only in the imported inputs. This will increase
competition, improve the quality of the products sold to the consumers and will help

the manufacturers of handicrafts to have cheaper and better inputs for their production.

In the second phase of the Project, the supply of yamns and fabrics, from some of the
more advanced countries of the Caribbean Basin, has to be considered. In this respect,
to supply the export industries that send their garments to the USA, the requisites of

origin have to be taken into account.

1.10 Manufacturing and Repair of Fumiture

In the four countries wooden furniture is purchased from local manufacturers,
craftsmen or made by in house staff Repairs are done by the crafismen and the

hotels” staff.

1.11 Printing Shops

In general, most printing needs in the four countries are met locally, but the tourist
industry will source specialized promotional material for use in their overseas
marketing campaigns from the USA, Canada, Mexico, or the UK. Honduras reports

imports of 20% of its ANC.

1.12 Handicrafts.

In the four countries there is a wide production of Handicrafts, such as garments,
woodcarving, pottery and others. In this area there is need to technical assistance to
improve the quality and design, as well to promote more the cultural heritage of the
Caribbean countries. Special efforts will have to be made in this sector. It is
important, not only for the direct employment that it generates, but also for the
indirect employment in the commerce that sells these type of products. The stopover
visitors and the cruise visitors already buys important amount of these products, but

the amount can be increased if the diversity, quality and design are improved.
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2.- Industries that, 10 be economically feasible, require to supply several countries of

the regiom;
2.1. Edible Qils and Fats

Honduras 1s the only country that exports vegetable o1l made from the African palm
(7% of its production); however it imports 15% of its ANC, mostly in olive and corn
oil. Belize imports all its needs. Cuba imports raw and processed oil, the last one
mostly for the tourism industry and is imported from Mexico. Jamaica imports these

products, from and outside the region, with Trinidad being a major supplier.
2.2 Sawmill preducts, excluding furniture

Belize, Honduras and Jamaica have production of Lumber. Belize and Honduras
produce hardwoods. Pine is produced in Honduras and Jamaica. In Jamaica the
production of lumber has not recovered from the devastation of forests after hurricane
Gilbert in 1988. Pine lumber is imported from the USA and Canada; cedar, mahogany

and other exotic woods used are imported from Central and South America.

Plywood is imported from Guyana, Surnnam, Brazil, the USA and Canada.

Compressed fiberboard 1s imported from the USA, Brazil and Canada.

2.3 Packaging

The absence of a well developed packaging industry mitigates against the
development of manufacturing for the tourist domestic and export markets. The local
food processing industry is particularly adversely affected by the poor state of the
packaging industry in the four countries. In general, the importation of packaging

material is expensive and not always a feasible option.

2.3.1. Plastic

In the Jamaican market it was reported that plastic bottles, that are available locally,

are limited in variety and mold designs are not modern. Small manufacturers have
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great difficulty in justifying the purchasing of appropriate molds. The lack of local
availability of PET bottles has users paying high premiums to import these bottles.
This is limiting the development of the food processing sector. Plastic resins for the
manufacture of the bottles are imported from outside the region, but PET bottles are

manufactured in other countries of the Caribbean Basin.

2.3.2 Caus

In Cuba there is a factory to produce cans, but it requires updated technology, capital
and raw materials. In Jamaica, for the products that have to be canned, the availability
of appropnate size cans are a problem. The hotel industry purchases large volumes
of locally manufactured juices in 540 ml cans. The hotels would prefer to purchase
these items 1in 1.4L or SL cans but these are unavailable locally. They can be imported
but at uneconomical prices. The local can manufacturing plant will not invest in lines
to produce these sizes unless the volume 1s guaranteed and the canneries will not

invest in machinery to can those sizes unless the cans are available locally.

There 1s some importation of cans from Trinidad and Barbados, where the local can

plant has affiliated companies. There is a small amount imported from the Dominican

Republic.

Cuba and Jamaica need to import tin plated steel used in the can making process. In
the case of Jamaica it 1s imported from the UK and Europe because of international

purchasing arrangements with the France based parent company of the local can plant.

2.3.3. Cartons

Honduras produces all the requirements of paper products. They are producing from
imported paper in big rolls. The availability of forest resources in Honduras justifies

the study to establish a cellulose and paper factory.

In the Jamaican case corrugated cartons for packaging are available and these are of
acceptable quality. The raw materials are imported from the USA and from

Venezuela. The adhesives are purchased from overseas although there are two
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adhesive manufacturing plants in Jamaica.

2.3.4. Labels

In the Jamaican case the printing industry has greatly improved over the past few
years and most labels used are purchased locally. The areas that the Jamaican industry
1s weak 1n such as printing on metalized paper and on pressure sensitive rolls are not
a major problem as these products can be imported competitively from Barbados and

Trinidad. The paper is purchased from distributors in the USA and Canada.

2.4. Janitorial Type Products

The studies of Cuba, Honduras and Jamaica reported that cleaning and sanitizing
janitorial type chemical products used by hotels are purchased locally. Most of these
products are manufactured locally, but some are imported from CARICOM, the USA
and Central America. A large volume product used by the industry 1s chlorine powder
for swimming pool water treatment. This is imported from Europe and the USA and
distributed by local chemical distribution firms. This i1s a product that can be supplied
by some of the countries of the Caribbean Basin and this investigation has to be done

in the second phase of the study.
2.5. Paints and Coatings

Paints and coatings used directly and indirectly through their suppliers are for the
most part locally manufactured in three countries. The supply of inputs, that are

imported could be supplied by several of the larger countries of the Canbbean Basin.

2.6 Detergents

Laundry detergents are purchased locally from hotel supply purveyors. Cuba,
Honduras and Jamaica produce some of them and supplied to the domestic markets
by the local chain of distributors. Other products are sourced from CARICOM
countries, , Costa Rica, Mexico and the USA. The recent closure of the local soap and

detergent manufacturing plant in Jamaica, will see the removal of this country as a
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source of product in 1996 onwards. The supply of inputs for the local plants of
detergents, by countries of the Caribbean Basin is a point to be included in the second

phase of the Project.

2.7 Personag] Care Products

Bath soaps, shampoo and personal care type products are purchased locally from local
manufacturers, but in some cases these have to be imported because of international
marketing agreements. In Jamaica there is a local manufacturer that specializes in
manufacturing shampoos, and lotions in small packages, specifically for the hotel
trade. Soaps are now 1imported, mainly from CARICOM, as the local soap
manufacturing plant is now closed. Suntan products are usually brought with the

tourist and there are some imports and local production.

2.8. Plastic Products

The tourist industry is a large user of plastic products. Plastic 1s used in shower
curtains, pool and beach furniture, plastic bags, storage containers, microwave and
food film, cups, drinking straws etc. There are many plastic souvenir type items sold
in the tourist gift shops. Plastic bags, cups and drinking straws are manufactured
locally and the other items are imported and sold through local distributors. A further
integration of the industry is necessary, at the Caribbean level. This is also a matter

to be included in the second phase of the Project.

2.9. Pottery

The tourism industry uses pottery for plants in interior decorating and in the
landscaping of the hotel grounds. These are generally locally manufactured, although
plastic pots for plants are becoming more evident. Sculptors generally sell some of
their pottery type works in the siores catering to the industry. Assistance in design,
improved technology and quality, through technical assistance, are points to be

included as one of the services that can be provided by UNIDO.
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3.- Industries which, te be internationally competitive.need to be produced for the

3.1. Canned and Preserved Foods

This sector i1s wide in scope. While the external trade statistics are detailed, in many
cases they do not separate the products by size. The tourism industry basically uses
the same products as the domestic market, but in different sizes, making 1t difficult
to separate the domestic and tourist usage. For example there are some imported jams
and jellies used by the tourism industry in portion control sizes. Most of these same
jams and jellies are produced for the domestic market, but only in bottles for the
consumer trade. There are also many fresh products used directly by the tourist
indusiry and by households that 1s used as a raw material by the food processing
industry. This relates to both local and imported products. Some examples are local
orange juice is purchased fresh and is also an integral ingredient in tropical fruit
punch. Frozen vegetables are imported for sale in supermarkets, to hotels and as an
ingredient in the local manufacturing of canned vegetables. Tomato paste is used in

the tourist industry, households and as an ingredient in the food processing industry.

3.2. Sugar Industry

Sugar is a product of big importance for Belize, Cuba, Honduras and Jamaica, as they
are exporters of the product. Honduras has an export quota, at preferential prices to
the United States, and Belize and Jamaica export raw brown sugar to Europe, under
the Lome treaty with the European Union, at special prices, that are higher than world

market prices. Stocks from the local production is retained for local sale.

Refined sugar is imported from the US, Brazil, the UK and some Latin American

countries at the lower world market price, to fill local needs.

In Jamaica there 1s significant packaging of sugar, mainly refined, in portion packs
for the hospitality trade, but there are some imports of this item. A local sugar
factory, as part of its development plan, will be renovating a mothballed refining plant

and when complete will reduce the level of imports of refined sugar. It must be



58

recognized that this will reduce the amount of raw brown sugar available for export

to Europe and the USA at preferential prices.

The support that UNIDO 1s giving to GEPLACEA can help to decide if there is

something more to be done in this industry, in the Caribbean Basin.

3.4. Cocoa, Chocolate and Candy Products.

In Honduras and Jamaica locally grown cocoa is blended with imported product to
manufacture chocolates and cocoa drinks locally. This is done to achieve the correct
taste for the consumer. Some chocolates and cocoa drinks are imported from
CARICOM, Europe, North America and Latin America. In each of these two
countries there is a thriving cottage industry of manufacturing high quality chocolate
specialty items for the up market trade and this includes the tourist trade.

With the recent closure of a large candy manufacturing facility in Jamaica the country

and the tourist industry will become more dependent on imports.

Sources of imports of candy is widespread and from the region. Costa Rica, Trinidad,
Venezuela and Colombia appear to be the largest suppliers. From outside the region
Brazil and the traditional trading partners like the US, Canada and Europe are

significant.

3.5. Cther alcohelic beverages

Production statistics are kept on beer and stout, rum, other alcoholic beverages and
carbonated beverages. The tourist industry uses large volumes of these products and
most are locally produced. Imported products used by the tourist industry and the
local population include wines, scotch whiskey and other specialized alcoholic
beverages. There are some imports of beer for the tourist industry, as hotels strive for
consumer satisfaction by providing their guests with some preferred imported brands.
In Honduras there are some imports of Caribbean rum and scotch whiskey, wines and
other alcoholic beverages from Europe. In Jamaica, there were some imports of
brewed products and rum from Trinidad, Barbados and Guyana, but these have

declined drastically in recent years.
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3.5.1 Alcoholic Beverages

There is a well developed manufacturing sector for alcoholic beverages in Jamaica.
Rum, with the exception of minor imports to supply guest requirements, is locally
produced. Jamaica has a well developed export trade in rum. There is some bottling
of liqueurs, gin, vodka and whiskey. Some of these are international brands bottled
under license but there are large imports of these products. Wine is for the most part
imported although there are some locally manufactured wines aimed at the lower end
of the market. Larger hotels import some of these products directly circumventing the

local distribution chain.
3.6. Tobacco Products

There are sophisticated cigarette and cigar manufacturing facilities in Cuba, Honduras
and Jamaica with spare capacity. Tobacco 1s grown locally, but special varnieties have
been imported to blend with the local product, to get the right flavor. The three
countries export large volumes of cigars and cigarettes, as the quality of their product
1s internationally recognized. The tourism industry buys locally these products.
However, in the case of Jamaica there are imports of specific brands from Cuba
(cigars) and cigarettes from the USA and CARICOM, to meet consumer tastes and

requirements. Honduras only imports Burley tobacco, for mixtures with local tobacco.
3.7. Textile Products of Hard Fibers

There i1s not an important direct consumption of hard fiber products and its textiles
in the tourism industry. However, the craft trade does significant volumes of hats and
belts of local straw and thatch waved locally as a cottage industry, that are sold to the

tourists, in Jamaica and Honduras.
3.8. Textile Products of Soft Fibers excluding Kuitted
In three of the countries there are a few manufacturers of bed linens, tablecloths,

napkins drapery and covers for furniture. Some of them do not manufacture the whole

range, but will import to complement their production in order to offer a full line to
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a hotel. The larger hotels will generally supply the textiles to the local manufacturers,
who will manufacture the products to the hotels’ specifications. In Honduras and
Jamaica there are distributors and wholesalers of imported fabrics, that cater to local
manufacturers. Larger manufacturers will purchase directly from overseas. The large
hotels, as part of a their periodic renovations, will import directly if the quantities are
large and cost savings can be achieved. Raw matenals for the manufacture of these
items are imported mainly from the USA and the Far East. In Cuba there are factories

with spare capacity, that can be used to supply part of the Caribbean needs.

In terms of the craft type items in Honduras and Jamaica there is some cut -work and
embroidery done on napkins and tablecloths, that are made from locally manufactured
fabrics, or locally purchased imported fabrics and a few manufactures made from

scratch and then decorated.

3.9. Carpets and other Textile Products of Soft Fibers.

There is some carpet production of a limited range in Jamaica, although this has been
declining over the years. Most hotels in Belize, Cuba, Honduras and Jamaica import
carpets through local agents or directly from the USA, Canada or Europe. Rugs are

imported, although there is some cottage industry production.

3.10. Knitted Products

In Cuba there 1s production of towels. The factory has spare capacity to supply other
markets. In Jamaica there 1s production of towels, on a small scale and there are
imports; there are local distributors of the imported products but the hotels import
directly if volumes and prices warrant it. Some beach towels are printed locally with
Jamaican logos for the gift shop trade. In Honduras towels are imported from El

Salvador, that has a modern plant and export them to several countries of the

Canbbean region.

In Jamaica there is a thnving cottage industry manufacturing knitted belts, vests and
tams from imported yarn to supply the tourist souvenir trade. Some distributors have

been importing these from Guatemala to supplement local production. It appears that,
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with some proper organization of production, there is potential for expansion of local

production as the distribution systems to the gift shops are in place.

3.11. Piastic and Rubber Shoes

The tourist industry uses rubber and plastic shoes and slippers in the pool, beach
water sports area of the industry. There is a growing market for a rubber reef walking
shoe to protect swimmers from cuts and pricks from sea urchins. These are imported

through distributor /wholesalers in The USA and Panama with the ultimate source

often being the Far East.

Cheap plastic and rubber shoes are used by lower level tourist industry employees.
These are generally imported from the Far East. Rubber water boots are used by hotel

ground staff and are produced locally in Jamaica..

The production of rubber shoes, for reef walking and use in the pools is one activity
that has to be considered for further study in the second phase of the Project. This
article can be supplied also to the cruises, as their passenger can use this type of
shoes by the pool, and when the may go to the beaches during the cruise. This is a

large market to be explored.

3.12. Glass

Manufacturers in Jamaica pay at least 30% more than manufacturers in the UK for
glass bottles used in the food processing industry. However, the local glass factory has
started a development plan to upgrade their plant and become more efficient. Already
the liquor industry is benefiting from this in the form of lower bottle prices and
improved quality. One company who used to bottle in Jamaica for the Canadian and
US markets stopped doing some years ago because of high packaging costs and
uncertainty of supply. This company presently ships bulk rum to Canada and bottles
there for sale in the US & Canada. This company is now investigating the feasibility
of bottling again in Jamaica for these markets, because of the improvements at the

local glass factory.
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The silica used in the production of glass is locally produced, the soda ash is imported
from Europe and the USA. There is some use of recycled glass in the manufacturing
process but the recycling operation needs to become more organized to bring in more

recycled glass to the factory.

There are other glass producers in the Caribbean region, that can supply also the
needs of this product. This is a product that has to be included in the second phase
of the project. Due to the recent developments in the bottling industry, the case of the
glass bottles has to be considered together with the PET bottles. Some companies in

the region already manufacture one or the two products.

3.13. Manufacturing of celiulose, paper and its products.

Cellulose and paper is generally imported for the countries of the Caribbean islands.
In Mexico, Guatemala, Colombia and Venezuela already exist plants that could supply
the regional needs. Another countries in Central America, like Honduras, could
manufacture cellulose and paper. This is a sector that has to be included in the second
phase of the Project.

In Cuba, Honduras and Jamaica processing to manufacture paper products, like
sanitary type paper products are manufactured locally form a mix of recycled paper
and imported bulk stock. While the imported products are purchased from local
purveyors, some of the larger hotels will import container loads of toilet paper, hand
towels and paper napkins directly from overseas distributors and wholesalers to
achieve cost savings. There are imports from CARICOM, Central America and the

USA. In general, there is spare capacity in the local manufacturing of paper products.
3.14. Chemical Products

3.14.1. Perfumes

The in bond trade is a large purchaser of perfumes, but these are generally of the

multinational branded products. There are a few local perfumes sold through the gift

shops.
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3.14.2. Inks

The tourist industry does not use directly this product, but indirectly it is used through
the printing shops. This sector uses locally produced inks, as well as imported ones.
It is necessary to include, in the second phase of the project the availability of

regional sourcing, with the existing plants or their expansion.

3.14.3. Maiches

Matches are used by the hotels generally as a promotional item with the name of the
enterprise and the logo printed on the cover. These are either purchased from the local
manufacturers or are imported. There are a few companies that specialize in sourcing
the hotels with imported products. It could be convenient to study the feasibility to

supply this market with the already existing factories in the Caribbean Basin.

According to the Country reports, the inputs required by the industries established

in each country are the following:
4.1. Belize

Belize did not present any list of required inputs.

4.2. Cuba:

Inputs for fabrics: cotton fiber, artificial and synthetic fibers, threads, and colorings..
Garments: Fabrics, threads, buttons and zippers

Shoe manufacturing: Hides, sole leather, heels and laces.

Synthetic and Artificial Fibers

Furniture manufacturing and repair: Wood, rattan and polyurethane

Mattresses: springs

Printing and publishing: paper, inks, films
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Paintings: Vinyl emulsions, Epoxy resins, derivatives of the cellulose, xilol, organic
pigments, glycerin, ftalic anhydride, chemical additives.
Pottery and ceramic: ball clay, potassium feldespath

Tiles: ball clay, potassium feldespath

4.3. Honduras:

Canned and preserved foods: peaches, apples and other fruits of temperate zone.
Fabrics: cotton fiber

Bed linen, bed spreads, table linen, drapes: Fabrics of high quality.

Paper products: cellulose

Chemical products: PVC, polystyrene and other petrochemical products used to

manufacture plastic trays and cups.

4.4. Jamaica:

The study, as was presented, does not allow us to make a clear definition of the
inputs. There are also inconstancies, which made the interpretation of the figures
difficult. For example, in table 3 (National production), in many items the note:
"Production, but no data" appears. In Table 4 the data for the Apparent National

Consumption are given however, it 1s not clear how these figures were arrived at.

Additionally, the figures of the ANC of Tables 4 and 6 are the same used in tables
7, 8, 9 and 10, even though the first ones are referred to as products imported from
the Caribbean and the last two to as the products imported from the rest of the world.
If there are no figures of production or detailed listing of imports and exports, it is
not possible to determine, with the information provided, the products and the amount

that may be used as basis for further study in phase 2 of The Project.
4.5. General observations
The four national consultants stated that there is not enough information, either in the

government or in the private sector and also that there was resistance in answering the

questionnaires. It is expected that in the second phase, with a narrow list of products
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the questionnaires will be narrower and the objectives for each sector more specific.

5.- Other relevant findings from the guestionnaires.

It must be noted that the products of the sample used by the tourist industry , with a
few exceptions, e.g. souvenir type items, are the same as what 1s consumed by the

local population. What will differ in most cases is the size and type of packaging.

S.1. Lack of competitiveness or quality of the domestic products.

Most hotels expressed a preference to purchase locally manufactured products
whenever possible. Additionally the& prefer to purchase imported products from local
firm, rather than import themselves. Vendors are screened for quality prior to purchase
and those who do not meet the strict quality standards are eliminated. Distributors and
manufacturers complain that hotels pay bottom dollar for their products and want the
best quality. However, the hotels generally purchase in large volumes and feel that the
prices they demand are warranted. The larger hotels also have the capability of

directly importing from overseas, wholesalers giving them leverage in negotiating

prices.

5.2. Labor

The hotel industry has less than 2% of employees as expatriates. These persons are
at the top management and technical levels. There is some level of training of local
staff to replace expatriates in the medium to long term. There is a notion that an
unusually large percentage of these expatriates end up as permanent resident on the
Caribbean region. Programs established in several countries of the Caribbean Basin,
as the programs in Jamaica, at The UWI and The University of Technology are
providing most of the management needs of the industry; Cuba and Mexico have also
similar programs, but the output of graduates will have to be expanded, to keep pace

with the needs of the industry.

At the lower level it is required the promotion of training courses for the tourism

workers, using, among others, extensive on the job training of staff One of major
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problem faced by the hotels, in Honduras and Jamaica is punctuality and absenteeism.
The Honduran study explains that the cost of labor in Honduras, in the manufacturing
and tourist sector, 1s bellow the other Central American countries and from some

Caribbean countries, but that this is due to lower training and education of workers.

5.3. Infrastructure

In respect of infrastructure the perception was that the four countries have excellent

air links, sea transportation facilities and links in telecommunications.

Electricity supply was seen to be improving, but the cost of electricity, in some of
the countries, was seen to be high. Water and sewage were viewed as poor, and this
could affect the environment and the future development of the tourism industry.
Plants for water treatment and the chemical products and the machinery needed for

this purpose could be included in the second phase of the Project.

Overland transportation in Belize, Honduras and Jamaica were viewed as being poor.

In Jamaica cnme and security were also mentioned as problems.

5.4 Fiscal, Financial and Credit

In Cuba, Honduras and Jamaica there are incentives for development of the tourism
activity. However, in the Jamaican case, it was generally felt that the activity is
overtaxed, development funds are available at internationally competitive interest rates
for long term projects that will earn foreign exchange. These are readily available for
the tourist industry. It is more difficult for manufacturers to access these funds.. It was
felt that more could be done in terms of preferential interest rates to the productive

sector.

In the four countries there are no incentives to attract investment into the
manufacturing sector. The only country that has a National Industrial Policy 1s
Jamaica, without establishing concrete incentives. Cuba is preparing a long term plan,

but 1t will be ready until 1997
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5.5. Market

As previously mentioned, in the four countries, the main market for the products of
the manufacturing sector and for the distributors is the domestic market. The tourism
market represents between the 1.5% to the 6% of the total sales. This situation

establishes a framework for the measures and promotions to be taken in the second

phase of the Project.

Usually, the tourist sector demands the same products required by the medium-upper
income class and high income class. So. their demand is covered, with national or
imported product, in the same pattern used by the nationals. The exceptions are for
some hotels related to multinational operators, in which they may prefer foreign
products, because worldwide contracts or due to lower prices obtained in the big

volumes of acquisition by the head office.

The cruise market is a different one, as they have centralized decisions of acquisition
and usually require to be supplied in their main ports of call. There are some
exemptions that confirm the general rule. Distributors and brokers concentrate the
supply to the cruise industry. As a consequence a different strategy has to be designed

to manufacture and supply for them.

In three of the countries the market is now open to tmports and all distributors are
scouring the globe to find new sources that are competitively priced. These products
compete with local products and in many cases are much more competitive in price
and the quality 1s good. Some distributors have exclusive contracts to distribute the
brands of major multinationals and hence are tied to a particular supplier. Others are

free to find the most inexpensive products to compete in a particular category.

Marketing efforts, in particular the persistent, regular and professional calls by sales
representatives and support from the Sales and Marketing Management of the
purveyors are the most important steps in developing a relationship with the tourist

sector. This modus operandi 1s similar to the marketing of goods in general.
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5.6. Distribution

The most successful suppliers to the sector have a well developed distribution system.
Hotels, in particular, run a just in time delivery system. They have particular days for
receiving goods and deviation from this can lead to stock outs at the hotels and guest
inconvenience and dissatisfaction. Small manufacturers who can not service the hotels
effectively must use an efficient distributor to effectively compete in the hotels. A
number of smaller manufacturers appeared unwilling to relinquish some margin to a
distributor to service the hotel sector. Association of producers, working with common

standards, and subcontracting can be of use to this purpose.

5.7. Technology

The major problem reported by Cuban and Jamaican manufacturers, with few
exceptions, is the old equipment used in their factories. The technology being used
is often greater than 30 years old and the equipment is generally inefficient and
unreliable and leads to high production costs, that affect the entire population, not just
the tourist activity. In the Jamaican case, the opening of the economy, makes the local
production susceptible to price of imports from overseas. This is even more critical
as Jamaican hotel chains and distributors have identified inexpensive sources of
whatever there is to trade in. There needs to be a major revision of industrial
incentives for manufacturing and an aggressive factory modernization program. The
incentives must also encourage the use of new and appropriate technology as a part

of the factory up-grading program.

Caribbean Products are consumed because they offer value for the money.

Additionally, a number of multinationals have selected Trinidad, Costa Rica and other
countries, as a manufacturing base for the Caribbean. As a result products are
supplied from there. In the case of Belize and Jamaica the products of CARICOM
receive a special import duty treatment. In Honduras the Central American products
also attract of lower import duties. In these cases the preferential treatments may
encourage buying in the producing countries of the region, if the price, quality and

delivery and transportation times correspond to the needs of the buyers.
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7. Reasens why inputs from third countries are used.

In the four countries 1t was reported that the use of inputs from countries outside the
Caribbean Basin was due to fact that there 1s no domestic production or because the
quality 1s not the one required by the tourists, or the price of the imported products

are lower. In some cases there is a combination of these factors.

8. Additiona! Sugpestions

There was significant resistance from all the parties interviewed to the length of the
questionnaire and the time taken to research the responses and complete the form.
There were numerous complaints about this. Many persons outright refused to

cooperate. The sample size was therefore smaller than desired.

The government statistics available were not in the form needed to provide accurate
information as sizes of each product were not disaggregated and too many products
were included in a category called “Not Elsewhere Specified”. The study assumed that
all countries were using the Harmonized System. This low level of availability of

statistics 1s, possibly, a feature of some developing countries.

The Hotel managers, the manufacturers and the distributors gave some information

regarding their expenditures, but, in general, were reluctant to give information about

the details of income and profits.

Additionally, distributors were unwilling to provide information in a number of areas.
For example, they would not provide the names of their suppliers, especially when

they did not have a tight contract and felt that they were obtaining excellent prices

and service.

It was recommend that future studies be conducted on a much smaller range of
products. This will greatly reduce the time that businessmen have to spend from their
busy schedule to fill out the questionnaire. Some kind of prior “Desk”™ research can
be done to identify areas of greatest potential and used to narrow the parameters of

the project.

Additionally, if the range of products are small the participants may be willing to give
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information on the amount of each consume and this will allow to separate the

tourism industry usage from the economy at large.

A.- CONCLUSIONS

1 - Tourism is one of the most important sectors of the economies of all countries

in the Caribbean Basin and a major foreign exchange earner. Much work,
therefore, must be done to promote linkages within the manufacturing industry
and the tourism industry. The Project aims to address the supply of manufactured
products to the tourism industry located in the Caribbean Basin. The Carnibbean
Basin includes the 29 Island Countries of the Caribbean, plus Mexico, Belize, the
5 Central American Countries, Panama, Colombia and Venezuela. However, from
the 29 island countries only 10 receive more than 250 thousand visitors per year
and have an industry that can provide some of the needs of the tourism industry.

This reduces the total countries to be involved in the second phase to 20.

The growth and development of the tourism industry in the region and its
expansion, in the foreseeable future, makes it necessary to promote the
establishment, improvement or the expansion of industrial activities that supply

the tourism industry.

The scope of The Project aims to include, in its final results, the form in which
the selected industries can be either established or expanded, whatever the case
may be, as well as the industries related to the production of the necessary inputs.
In all the cases the aim is that the industrial enterprises of the region will supply

the needs of the countries that form part of the Caribbean Basin.

The tourism in the Caribbean Basin is composed of two sectors: stopover tourists,
which in 1995 were around 14.2 million in the Canbbean Islands; 20.2 million
to Mexico; 2.5 million to Central America and Panama, and 1.9 million to
Colombia and Venezuela. The cruise visitors, according to the Canbbean
Tourism Organization, were 7.9 million passenger visits in 1994 to the Caribbean

Island Countries and the ports of Cozumel and Cancun in Mexico. Each one of
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these two sectors, eventhough they require the supply of similar goods for its

daily operation, the form of acquisition, distribution and supply is different.

In the case of the supply to the cruise ships, a study of the Florida-Caribbean
Cruise Association established that, in 1995, there were 7.9 million passenger
visits to the Caribbean, and that a passenger on a 7 day cruise, with an industry
average of 3.5 port destinations per cruise, would spend approximately US$434
at ports during the trip. Of this figure 61% corresponds to shopping, 13% to
food, and 7% in atiractions, as the most important items. Shopping is mostly
related with duty free sales, which are not relevant for locally manufactured
products. If at the last two items it i1s added a 7% of the shopping that is spent
in locally manufactured products, a figure of US$ 980 million is obtained, as the

actual expenditure of this type of tourism to the region.

In the case of hotels, according to a study realized by the Organization of
American States together with the Government of Jamaica, using the input-output
table of 1977, with limited updating, from the value added in the tourism
industry 50% 1s accommodation, 6% is food and beverages, 9% is entertainment,
7% 1s shopping and 38% are miscellaneous items. The World Tourism
Organization recently finished a comprehensive study, together with the Central
Bank of Dominican Republic, about the National accounts of tourism in that
country. For the second phase of the Project it is necessary to have this

document, as a reference for the goods consumed by the tourism industry.

From these figures it is possible to see that tourism expenditure in food and
beverage is between 6 and 13%, entertainment around 9% and other expenditures

as maintenance, cleaning and toiletry and textile products are between S to 7%.

The tourism income, in 1995, for the Countries of the Carnibbean Island
Countries was 12.5 billion US dollars; 6.2 billion for Mexico: 1.5 billion for
Central America, and 1.3 billion for Colombia and Venezuela. The total of 21.5
billion US dollars, allows us to estimate that 1.7 billion US dollars were spent on
food and beverages, and 1.9 billion on handicrafts and assorted products. This

is the total market for the 39 countries, in the tourism spots located in the region.
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9— With the exception of some hotel chains, that operate according to the rules
established by its headquarters, the rest buy inputs in the local market, using the
local distributors that supply the national or imported products, through the same

channels used to supply the middle and upper classes of each of the countries

mentioned.

10.- The Project has the following positive aspects: the growing importance of tourism
for the countries of the region; the existence of industries that supply one or more
domestic markets, as well as the production of the necessary inputs required by

the industries of the Caribbean region.

11.-The main difficulties that the Project will have to face are: the big area that the
Caribbean Basin covers, in which the land surface 1s very small, as is the size
and population of the majority of the countries of the region; the insufficient
maritime and air transportation links between them; the almost non existence of
trade between the English speaking countries with the Spanish speaking; the high
dependence of distributors to supply the tourism industry and the lack of capital

and technology, in the majority of the countries.

12.- Additionally to promote new investments in the region, UNIDO, could increase
its work 1in technical assistance, transfer of technology, joint ventures, strategic
alliances and the organization of intemational fora of entrepreneurs of the region,
to promote and facilitate regional sourcing of finished and intermediate goods for
the tourism industry and its suppliers, as well as those consumed by the rest of

the population.

13.- The national studies reveal that to promote international trade among the
countries of the Caribbean Basin it is necessary to have good ports and
transportation infrastructure, efficient highways, improve the skill of the labor

force and the development of regional trading companies.
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B.- PROPOSALS OF THE PROJECT

For the group of industries which were selected for the first phase of the study,
which depend more from the domestic market than from the tourism market,
according to the results of the four national studies realized, it is proposed to
organize regional seminars which will help them to increase their efficiency and
competitiveness. These sectors are: Meat industries; dairy industries; processed
and gninder of cereals; bakery products; corn processed products; repair of
furniture; printing shops, publishing companies and related industries; pottery and
tiles, and tobacco products. The objectives of the seminars will be to improve
the quality of the products, promote technical alliances,promote the establishment
of assoclations of producers, developing common standards, and foster design and

technological centers.

Include in the phase 2 of The Project only the following products: canned and
preserved foods; chocolate and candy manufacturing; garments and manufactured
textile products, such as: bed linens, tablecloths, napkins, towels and similar
products); rubber and plastic shoes; packaging activities; furniture manufacturing;
production of cellulose and paper products. janitonial type producis; paints and
coatings; personal care products, plastic products and the main products required
to outfit the new hotels and refurbish existing ones. Additionally it is proposed

to include the main manufactured inputs for these industries.

The possibilities of supplying the cruise ship industry, with the products proposed
in the previous paragraph, also will form part of the phase two of The Project,

keeping in mind that it is necessary to use different approaches of sales and

marketing.

Include in the analysis of phase 2 of The Project the possibilities to use the
already existing trading companies and wholesalers, to promote trade among the
countries of the Caribbean Basin. This has been suggested, as a more efficient
and fast form to operate. They will have to be approached, in order to make them
part of The Project, obtain their participation in the development of the specific

projects as shareholders and/or with long term contracts of acquisitions.
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Eliminate from The Project the following activities, for the low percentage of the
demand that tourism activities represents: beverages, alcoholic and non alcoholic;
leather products; leather shoes; edible oil and greases; sawmill products; sugar;
textile products of hard fibers; textile products of soft fibers; knitted products;

carpets. Also eliminate the inputs to produce them.

Promote the formation of clusters of small and medium industries, in some of the
countries of the region, to produce for their domestic market as well as to supply
other countries of the region. That could be the case of processed agricultural

products, personal care products, paints and coatings, etc.

The association of Caribbean producers of specific products, could be achieved
through the promotion of common standards and trademarks. This could be done
without discontinuing the production of the trademarks already on the market.

For this purpose it could be beneficial to organize entrepreneurial meetings, for

specific branches of industries.

Promote, with the governments of the countries of the region, the participation
of the industries selected for the Phase 2 in the negotiations in CARICOM, as
well as in the Central American Common Market, in order to facilitate the
commercial exchange of these products. Additionally, for the same products,
promote tariff reductions among the countries of the recently established
Association of Caribbean countries. This would imply negotiations between
CARICOM, the Central American Common Market and the Group of Colombia,

Mexico and Venezuela.

For the second phase of The Project it is necessary to have the cooperation of
the World Tourism Organization; the Caribbean Tourism Organization; the
Florida, Caribbean Cruise Association; and financial support to develop the
projects from the International Financial Corporation of the World Bank and the

Interamerican Development Bank.
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RECOMMENDATIONS FOR THE SECOND PHASE

Basin.

Use the available information in the data bank of UNIDO, related to production
and any other aspect that may exist, for the products selected for phase 2, and
for all the countries of the Caribbean Basin. Additionally complement this
information with the one that may be available in the International Trade Center
(ITC), in Geneva, for the corresponding foreign trade figures. With this
information it would be possible to determine if it is necessary or not to elaborate

the questionnaires and decide about the following stages.

Prepare short questionnaires, to be applied to governments, associations of
manufacturers, associations of hotels and tourism activities, and to big

wholesalers. They will refer only to the selected industries for phase 2.

Among the questions to be included, for the products chosen, are the following:
a) Is there production in the country of this product?; b) How many producers
do exist?; c¢) Does the country have the necessary inputs to manufacture the
product?; d) Do you prefer to import the product?, e€) Why?; f) What are the
distribution channels to supply the domestic market?, g) What are the channels
to supply the tourism market?, h) Would you be interested to participate in the

production of some of these products?.

The questionnaires will be applied by consultants contracted for this special task,
for the countries where it is considered necessary. In every country they will have
to apply at least four questionnaires. One to the Government, one to the
Manufacturers Association, one to the Hotels Association and one to a big
wholesaler or to the Association of Wholesalers. If they can apply more, for
example one to the Ministry of Tourism and one to the Ministry of Economy,
or its similar this could be very useful for the study. In the case of the private
sector also it would be convenient to apply a questionnaire to the association of

exporters, if 1t exists.
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The results would be coordinated and analyzed and the results will be presented
to the sectorial experts in the head office of UNIDO, to have a review of the

results and to enrich the proposals with their knowledge and expertise.

Specific contacts will have to be made with the Florida, Caribbean Cruise
Association and with the Cruise Lines International Association, its suppliers, and
concessionaires, in order to determine the feasibility to supply this important

market.

Spain has finished in 1996 an intersectonal study of the tourism economy for
1992 and Canada has also finished a similar job. In the Caribbean area, the World
Tourism Organization recently finished a study, made jointly with the Central
Bank of the Dominican Republic, that will be published shortly, and in the past
years Jamaica made a similar study, with the support of the Organization of

American States.

Using these elements, the following methodology is proposed:

Obtain the figures of the percentage of the tourism expenditure that is dedicated
to the acquisition of the products selected for the phase 2 of The Project, in the

four countries before mentioned.

Use the average of the Spain and Canada figures as a benchmarking, and the
Jamaican and Dominican Republic figures, as a description of the actual situation

in the Caribbean countries.

With this information, plus the expected number of tounsts to visit the Caribbean
region, plus the estimated expenditures that they will make, a projection of the
demand will be made. A similar procedure will be applied to estimate the demand
of the cruise ship sector, using for this purpose the information that could be

obtained from them.
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C.- PUTTING TOGETHER THE DEMAND AND SUPPLY.

Once the possibilities to supply the products of phase 2 are known, when
compared with the possible demand, it would be possible to decide the path to
be followed. If the demand is satisfied mostly from imports it will justify the
establishment or the increase in capacity for these industries, in the Caribbean

Basin.

The result of this analysis will be presented for review to the sectorial experts of
UNIDO headquarters. Once this information is validated or reviewed, and the
final study is approved, the results would be presented in a business forum for

the region.

With this proposed activities for phase 2, the expenditures could be reduced, as

a significant part of the work could be done by UNIDO personnel.

D.- TIMETABLE TO COMPLETE THE PROJECT.

To complete The Project, the following procedures have to be followed and the

suggested time schedule is as follows:

1.-

Obtain from the databank of UNIDO all the information of the Country reviews,
for the countries of the Caribbean Basin. Complement this information with the
one existing in the International Trade Center (ITC) and with any other data bank
of the United Nations that may have relevant information for the products

included in phase 2, December, 1996.

Prepare the questionnaires to: Governments, associations of manufacturers and
exporters, associations of hoteliers, and associations of wholesalers, if it is

consider necessary. January 1997.

3.- Apply the questionnaires. January - February, 1997. For this purpose four groups

77
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have been formed:
The Caribbean Islands of Antigua and Barbuda, Bahamas, Barbados, Bermudas,
Haiti, and the Dominican Republic
Costa Rica, El Salvador, Guatemala and Nicaragua
Colombia, Guyana, Panama Trinidad and Tobago and Venezuela.
Mexico.
The criteria used to select these countries are:
To receive more than 250 thousand tourists per year and
To have an industnal platform, to be used as a basis.
Also i1t has to be remembered that UNIDO already has information about Belize,
Cuba, Honduras and Jamaica. In total 20 countries will be asked for information
for The Project. If some other country wishes to provide the information of the

questionnaires, 1ts participation will be welcomed.

Consolidate the information of the questionnaires and the information available

in the data banks mentioned in paragraph 1 above. February, 1997.

Evaluate the results of the questionnaires and prepare estimates of the total supply

of the region, for the selected products. February - March, 1997,

Prepare the demand figures, with base in the studies of Spain, Canada, Dominican

Republic and Jamaica. March, 1997.

The reports of supply and demand, for the products selected for phase two will
be analyzed by the sectorial areas of UNIDO. March - Apnil, 1997.

Prepare the final report. Apnl, 1997

Presentation of the final Report to the office of the Director General and review,

according to observations and comments made. May, 1997.

Presentation of the document to a business forum. June-July, 1997. For this

78
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presentation there are two options:

a) Organize a specific business forum by UNIDO. This will be done in one of the

countries of the region.

b) Use the Latin American Business forum that the Mexican government organizes
every year in Cancun, to present the results of the Project. One session of the
forum will be requested for this purpose and during the rest of the meeting a
business table will be permanently opened for the entrepreneurs attending it. In
this case it has to be negotiated that UNIDO will be able to invite to the forum
specific entrepreneurs. In this year's business forum more than 250 entrepreneurs

attended the meeting.

AND ASSOCIATIONS

In implementing the second phase of the project, it would be beneficial to have the
support and cooperation of the World Tourism Organization, The Caribbean Tounism
Organization and The Florida, Caribbean Association of cruise ships. Additionally,
it would be useful to obtain the support to finance the specific industrial projects,
from the Inter American Development Bank and from the International Finance

Corporation of the World Bank.
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CALENDAR OF THE PROJECT:

This phase of The Project started the 3 of June, 1996, with the final preparation of
the methodology for the survey to be carried out by the national experts and ended
with the submission of this report, the 6 of November, 1996. The first meeting with
the national experts started, in Kingston, Jamaica, on June 7 with an initial meting
with Miss Patricia Scott, UNIDO representative and Mr. Gilles Stevens, UCD in
Jamaica. From June 10 to 14 1t was carried out the introductory course for the
national consultants, in the JAMPRO Headquarters, in Kingston, Jamaica. It included
the different questionnaires, the methodology for applying them, the information to
be obtained, a demonstration to apply them, with government and private entities and

the various steps to be followed, until the presentation of the final report.

At the meeting it was established that the preliminary report has to be sent to UNIDO
and to the international consultant the 8 of August. The date to review the reports was
fixed from the 19 to the 21 of August. However, due to the delay of sending the
preliminary reports, the meeting was postponed until the 16 and 17 of September, and
until the summation of this report, only a revised version of the national consultants
of Belize, Honduras and Jamaica have been received, without incorporating all the

points that were requested in the review meeting.

THE TwO PHASES OF THE PROJECT:

a) Phase I consisted of a fact-finding investigation of the characteristics of the
demand and supply for selected industries and products (and production
possibilities) in four countries of the region. The four countries were: Belize,
Cuba, Honduras and Jamaica. The industries selected for the Project were:
meat products; dairy products; food processing, alcoholic beverages, soft
drinks, textiles and garments, leather, paper, furniture and wood products,
hygiene-related products, paints and maintenance products, PVC, polystyrene

and polyurethane products, chemical products used as inputs for these



g1

industries and handicrafts.

b) Phase II will expand the investigation to other countries of the larger
Caribbean Basin, such as Mexico, Costa Rica, Trinidad & tobago and
Colombia or Venezuela, in order to verify, expand or eliminate some of the

products that have been selected in Phase I.

DEVELOPMENT OF THE WORK

In terms of implementation of the Project, an international expert was recruited to
direct the project, under the supervision of the UNIDO headquarters. A national
consultant from each of the 4 countries was chosen to carry out the research and
investigation. The national consultants met in Jamaica in June with the international
expert and the UNIDO Headquarters personnel to:

a) Understand the objective of the study, the questionnaires to be
used, the information to be obtained, etc.

b) Visit offices and officials from the public and private sectors in
Jamaica conducting “mock” interviews to get a “feel” for the
research and investigation and

¢) To interact with their colleagues in order to get a collective

understanding of the exercise.

The national experts then returned to their respective countries to carry out the

exercise and to prepare a report to send to UNIDO. The following time-table was

agreed upon:

June 10 - 14, 1996 . International experts and country

consultants meet in Jamaica

June 17 - July 12, 1996 . Country consultants carry out field
research and investigation

July 15 - August 9, 1996 : Country consultants prepare draft
report

August 12, 1996 : Country consultants send draft report

to UNIDO in Vienna and to the
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international consultant

August 12 - 23, 1996 : UNIDO and the international
consultant review the reports

August 26 - 28, 1996 . International expert and country
consultants meet in Jamaica to
receive comments and suggestions to
complement the national reports.

September 9, 1996 Country consultants send the final
national reports to UNIDO in Vienna

and to the international consultant.

However, the country consultants did no comply with the agreed schedule and as a
consequence the review meeting was held until September 16 and 17. Two reviewed
versions were received by the 17 of October by the international consultant (Belize
and Honduras), and the one by Jamaica the 31 of October. Neither of them included

all the additional information requested in the meeting of September.
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Table 1.1
BELIZE
MAJOR ECONOMIC INDICATORS

1989 | 1990 | 1991 | 1992 | 1993 | 1994 R| 1995 P

POPULATION (Thousands) | 1832 | 184.3 [ 1894 [ 1990 [ 2050 | 211.0 | 216.0
PER CAPITA GDP (BZ$, Curi3,328.0 {3,579.0 | 374.3 ]4,129.0 [4,398.0 |4,4350 [4.7180
GDP AT CURRENT MARKE] 6135 | 6772 | 7273 [ 8237 [ 9015 | 9270 | 985.9
Real GDP Growth (%) 132 | 103 3.1 9.5 43 15 3.8
Sectoral Distribution of Constan{ N/A | N/A | NN/A | NJA | NvvA | NvA | N/A
Agriculture, Forestry & Fishing | 18.3 18.5 187 | 196 | 188 | 191 | 196
Mining 05 | 07 0.9 0.8 0.8 0.7 0.8
Manufacturing 172 | 172 [ 167 | 164 | 164 | 169 | 170
Utilities 1.8 18 1.9 1.9 2.0 2.1 2.1
Construction 7.1 7.1 7.4 7.6 8.3 6.5 6.4
Tfade, Restaurant & Hotels 18.7 19.2 18.3 17.8 17.7 18.2 179
Transport and Communication 12.4 12.6 133 14 4 14.6 14.6 146
Finanoe, lnsnrance, Rea Estate 8 N/A N/A N/A N/A N/A N/A N/A
Business Services 10.4 10.2 10.0 9.6 96 99 10.0
Public Administration 9.3 8.8 8.8 8.3 8.2 84 | 81
Other Services 8.0 7.5 75 7.0 6.9 7.0 6.9
Less Imputed Bank Charges 36 3.6 34 34 3.4 33 33
MONEY AND PRICES (BZ $Smm) o

Inflation (Annual percentage rat4 2.1 3.0 4.5 2.4 1.5 2.6 2.9
Currency and Demand deposits (| 97.8 1055 | 1228 | 143.8 | 149.2 | 157.2 | 165.0
Quasi-Money (Savings an Time { 225.2 | 269.2 | 306.4 | 3254 | 324.4 | 3500 | 424.4
Money Supply (M2) 323.0 | 3747 | 429.2 | 4692 | 4736 | 507.2 | 589.4
CREDIT (BZ $Smn) e
Commercial Bank Loans and Ad| 255.8 | 299.4 | 336.0 { 373.2 | 404.1 | 422.4 | 4407
Public Sector 225 | 289 49 1.2 139 | 138 2.7
Private Sector 2333 [ 270.5 | 331.1 | 372.0 | 3902 [ 4086 | 438.0
INTEREST RATE (%) '
Weighted Average Lending Rate] 14.0 14.3 14.3 14.4 14.6 15.0 16.2
Weighted Average Deposit Rate | 6.0 6.3 6.4 6.0 6.0 6.1 7.1
CENTRAL GOVERNMENT FINANCES (BZ SMBN)*

Current revenue 184.2 | 2109 | 2244 | 230.1 | 249.0 [ 265.1 | 259.9
Current Expenditure 127.0 | 137.8 | 150.5 | 173.2 | 208.7 | 233.8 | 239.8
Current Account Surplus/(Defici{ 57.2 | 73.1 | 738 | 569 | 403 | 313 | 201
Capital Expenditure 1690 | 858 [ 1184 {1486 | 1391 | 111.0 | 832
Overal] Surplus/(Deficit) 1.6 1.7 | @25) ] (50.2) | 69.1) | (65.2) | (46.9)
Domestic Financing Qa2nl 74 | 247 | 264 [ 323 | 245 | 33.1
External Financing 10.5 5.7 17.8 30.9 46.3 27.1 3.7
BALANCE OF PAYMENTS (US $mn '

Merchandise Exports 1248 | 1292 | 1263 | 1413 | 1341 | 1435 | 1499
Merchandise Imports 192.6 | 1884 2236 | 2445 | 2506 | 2319 | 2142
Trade Balance 67.8) | (59.2) | (97.3) | (104.3)] (116.5)| (88.4) | (64.3)
Current Account Balance 19.0) | 152 266 | 291 | @9.00] 305 ] 13
Capital Flows 272 | 251 § 220 | 291 | 433 | 180 | (19.8)
Net Change in Official Internatid N/A | NJA | NJA | NJA | NJ/A | NJA | N/A
N/A note: minus = increase 117y ] (25| 208 | (1.4) | 189 37 | 4.8)
Net International Reserves 556 | 720 | 493 | 507 | 31.8 | 281 | 322
Import Cover of Reserves (in mo] 4.1 43 2.9 2.7 1.7 1.4 29
EXTERNAL PUBLIC DEBT (US $Smn
Disbursed Debt Outstanding 1306 | N/A 11506 | 1456 | 1679 | 1840 | 183.9
Debt Service Payments 146 | NJA | 150 | 134 | 155 [ 240 | 298
Debt Service Ratio 6.6 N/A 5.8 46 5.4 8.2 10.3

Sources: Central Statistical Office / Ministry o Finance / Central Bank of Belize
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Table 1.2

CUBA
MAJOR ECONOMIC INDICATORS

INDICATORS | UM. | 1989 1993 | 1994 1995 | YARG
Gross Domestic Prq Billions | 19,5858 | 12,7767 | 12,8683 | 13,184.3 1.55
Variation i/i - 1 % 0.7 (14.9) 0.7 25|
Variation 1/1989 % 34.7) (34.0) 32.7)

Per Capita GDP P 1,865 1,172  1,175| 1,200

GDP Agriculture 1 | Billions | 1,924.5 924.9 879.4 915.5 | (0.55)
GDP Manufacturing Billions | 4,886.8 | 3,103.6 3,340.6 | 3,555.0 7.05

GDP Services 1 Billions | 11,301.8 | 8266.1 | 8,166.9| 81496 | (0.70)
Population 2 Th [10,522.8 | 10,904.5 | 10,9513 | 10,978.1 0.65

Economic Active Population. * '

Employment 1 Th 3,669.0 | N.D. 3,435.7 3393.8] (1.20)
Tourism Employme] MM N.D. 63.3| N.D. 576 | (4.65)
Trade Balance Billions | (2,734.0)] (900.0) (796.0)j (1,293.0)

Exports (FOB) Billions | 5,400.0 | 1,137.0] 1,3150] 1,479.0 | (14.05)
Imports (CIF) Billions | 8,134.0 | 2,037.0| 2,111.0| 2772.0| (16.65)
Current account Balance *

Tourism Exports N.D. N.D. N.D. N.D.

Tourism Imports. 2| Billions 273.3 699.2 8982 | 1,1469| 2810

No. of Tourists 1 Th 300.0 543.8 616.7 7382 | 16.50

Consumer Price Index (CPI) *

Products Price Index (PPI) * *

Interes rates

Average exchange rate. 1:1 1:1 1:1 1:1

Minimum wage N.D. N.D. N.D. N.D.

Average wage 2 Pesos 189.0 184.0 186.0 195.0 3.00

1 The Economist Conferences. Selected indicators of the Cuban economy. London, June, 1996

2 Oficina Nacional de Estadistica
*There are not official figures published

YEARLY AVERAGE RATE OF GROWTH

(YARG) (%)

Indicators A B
GDP "'" 5 8
Agriculture GDP 10 12
Manufacturing GDP. 6 8
Servigces GDP 2.5 3.5
Population 0.3 0.3
Employment 15 25

ONUDI XLS
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Table 1.3

HONDURAS
MAJOR MACROECONOMICS INDICATORS
(1990-95)
. R
Indicators 1990 | 1991 | 1992 | 1993 | 1994 | 1995 Y’:/G
0
1. GDP (In Mill de LP| 5,165 | 5,344 | 5,634 | 5985 | 5897 | 6,111 3.4

2. Imports of Goods (| 915| 913 ] 990 1,080} 1,351 1,519] 107
3. Final Consumption { 4,133 4,205 | 4,303 4,561 | 4464 | 4,634 23
4. Domestic gross invd 962 | 1,084 | 1,310 | 1,538 | 1,745 1,842 139
5. Exports of Goods(] 848 | 834| 833| 873| 940 1,188 7.0
6. Trade Balance (5-2| (67)] (79 (sl @on| @] @3nl
7. Agriculture/GDP (n] 1,285 | 1,364 | 1,412 | 1,404 | 1,415 1,513 3.3
T 4 ,

9

_Mining/GDPMIlL T, 71| 75 83 86 88 96 6.2

_Manufacturing/GDR 709 |  721| 765| 813}| 798| 819 2.9
10. Construc/GDP (M 218 | 212| 284| 344) 278 272 4.5
11. ServicessGDP (M{ 2,882 | 2,962 | 3,090 | 3,338 | 3,318 | 3,411 3.4
GDP (Factor price) (M 11,156 {14,003 [ 16,131 19,495 125,102 {32,545 [ 23.90
GDP (Market price) (N 12,537 | 16,342 {18,800 | 22,689 |28 715 {37,350 | 24.40
Final Consumption (M] 10,271 | 12,790 | 14,663 | 17,122 21 {27,728 | 22.00
Domestic gross investry 2,881 | 4,022 | 4,881 [ 7,342 {10,346 (11,781 { 32.50
Agriculture/GDP (Milll 2,503 | 3,178 | 3,286 | 4,014 | 6,028 | 7,973 | 26.10
Mining/GDP (Mill. L)| 191| 231] 308| 369| 490| 655 28.00
Manufacturing/GDP (§ 1,823 | 2,367 | 2,875 | 3,456 | 4275 | 5440 | 24.40
Construction/GDP (M{ 574 | 745| 1,061 | 1,457 | 1,445| 1853 | 26.40
Services/GDP (Mill.L| 6,065 | 7,482 | 8,601 {10,199 [ 12,864 | 16,624 | 22.30
Population (Th) 4,758 | 4,910 5,079 | 5,248 | 5422 | 5,603
GDP (Market prices) (| 3,031 | 3,304 | 3,345 2,896 1 3,374 | 3944
Per Capita Income (In| 637 | 673] 659 552 622 704

12. Tounsm] /Exporty 29.0 30.6 31.8 60.0 72.0 80.0 15.5

13. Tourism /Imports.| 37.5 36.8 382 55.0 57.0 57.0 1.8
14. Tourists number (§ 290 226 | 244 261§ 234 271 (1.3)
15. Consumer Price In{| 233 [ 34.0 88| 107 217 268 209
16. Productors Price If 296 | 3461 101 ]| 127} 265| 326 144
2/ 2/ 2/ 2/ 30 3/
17. Interest rate 17.0 25.0 21.0 21.0 35.2 378
18. Average exchager| 438 | 540| S62| 657 851] 947| 167
19. Minimum wage (5 7.25 | 10.70 | 1200 [ 13.80 | 13.80 | 1695 | 18.5
20. Population (Thous] 4,758 | 4,910 | 5,079 | 5,248 | 5422 | 5,603 3.3
21. Economic Active | 1,463 | 1,523 | 1,586 | 1,653 | 1,723 | 1,796
22. Employment 1,359 { 1,412 | 1,497 | 1,537 | 1,579 | 1,648 3.9

1/ Period 1993-95, 2/ Special Rate of the Fondo de Desarrollo Industrial (FONDEI), 3/ Average
lending rate 4/Average selling rate in the banks 5/ Manufacturing Industry, from 1 to 5 workers
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Table 1.4

JAMAICA
Macro Economiic indicators 1991 to 1995

ONUDILXLS

Unit 1991 1992 1993 1994 1995
GDP J$ J$B.(Cons $)  17.50 17.70 18.00 18.10 18.20
GDP Growth | % 070 | 140 1.40 0.80 0.80
GDP US$  'S$B.(Cons $ 1.50 0.80 0.70 050 050
Population Millions 2.41 2.43 2.43 2.46 2.49
GDP/Capita US$ 64230 | 33000| 28760| 20370| 20020
Exchange Ratq J$ per US$ 11.30 22 88 24.15 32.90 3515
Inflation Rate % 80.20 40.20 30.10 26.80 25.60
Exports US$ Millions] 1,056.60 | 1,031.80 | 1,058.30 | 1,182.80 | 1,379.60
Imports US$ Millions| 1,828.60 | 1,775.40 | 2,189.20 [ 2,172.20 | 2,772.90
Balance of Tra|US$ Millions| (778.00)| (743.60)| (1,130.90)] (994.40)| (1,393.30)
Tourism ReceilUS$ Millions| 764.00 | 858.00 | 942.00| 919.00| 965.00
Balance on CujUS$ Millions{ (255.80) 1090 | (194.20) 1830 | (255.10)
Foreign Debt |US$ Billions 390  3.70 360 370  3.40
Budget Surplu % 2.20 2.80 2.10 1.30 0.40
Money Supply| J$ Billions | 6,867.90 | 10,283.60 |14,396.20 | 16,374.00 | 23,227.70
Net Int’l ReseffUS$ Millions{ (356.30)]  (50.70)| 7080 | 40830 418.60
Unemploymen % 15.40 15.70 16.30 15.40 16.20
Agriculture/GI % 6.20 6.90 7.50 8.00 8.10
Manufacturing % 19.40 19.40 18.80 18.50 18.20
Mining /GDP % 9.20 8.80 8.70 9.30 8.60
Services/GDP % 14.10 14.60 15.30 15.90 17.10
Source: STATIN

Pagmna |

19/11/96



ONUDI XLS

Table 2.1

CUBA
MAJOR ECONOMIC INDICATORS

Indicators Unit YEAR 2000
GDP Billions | 16,830 - 19,375
Agriculture/GDP Billions | 1,225 - 1,345
Manufacturing /GDP | Billions | 5,725 - 6,265
Services/GDP Billions | 9,220 - 9,680
Population Th 11,147 11,147
Employment Th 3,655 - 3,840
Pagina |
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Table 2.2

HONDURAS
FORECAST OF SOME MACROECONOMIC INDICATORS (1996-2000)

) Rate
Indicators 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | , & °

1. GDP (Millions LPs 1978) 6,111 6362 6614] 6.878] 7.151| 7438] 4.00
2.Population ( Thousands) 5,603| 5,789 5,981| 6,180 6,385| 6,597 3.30
GDP (Market prices) (mill L) 3,944| 4,106] 4,269] 4,439] 4,615| 4,800
Per Capita Income (mill. L) 704] 709} 714 718| 723 728
th$c°”°"“° Active Population (EAP) | ooct | 74l 1 9s55| 2.041| 2.131] 2.227] 440
4. Imports of Goods (Millions $) 1,519] 1,563| 1,641| 1,723} 1,809 1,900 5.00
5. Exports of Goods (Millions $) 1,188 1,266| 1,300| 1,335| 1,371] 1,408 2.70

6. Agriculture / GDP (Millions LPs 1978)| 1,513] 1,564} 1,603| 1,643| 1,684{ 1,726 2.50

7. Manufact and Mining / GDP
(Millions LPs. 1978)

8. Construction / GDP(Millions LPs.
1978)

915 952 985} 1,020] 1,055| 1,092} 3.50

2721 286f 306 3271 350{ 375 700

9. Services / GDP (Milllons L.Ps. 1978) 3,411} 3,560f 3,720 3,888| 4,002{ 4,245 4.50

Source: Input-Output Model , JICA 1995, BCH with estimations of the national expert
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Tabie 3.1

BELIZE
3.1.1 TOURISM INCOME
1988-1995
USs$
Year Miilion
1988 37
1989 45
1990 45
1991 45
1992 60
1993 69
1994 71
1995 78

Source: Belize Tourist Board, MTE, Belize

3.1.2 TOURIST ARRIVALS BY COUNTRY OF ORIGIN

PAIS 1991 1992 1993 1994
No.. de % No.. de % No‘. de % No.. de %
turistas turistas turistas turistas

USA. 46,372 59.8] 58,705 591, 61384 592 71,588 596
Canada 4,729 6.1 6,366 6.4 7242 70| 9216 77
United

Kingdom 7,287 94| 9,390 95/ 8774 85 8,010 6.7
Europe 9,341 12.0] 15,422 15.5] 16353 | 158] 20508 | 17.1
Others 9,813 127 9,425 95| 9856 95| 10,747 9.0
TOTAL 77,542 |  100| 99,308 100| 103,609 | 100{ 120,069 100

3.1.3 NUMBER OF HOTELS
AREA 1988 | 1989 | 1990 | 1991 1992 | 1993 | 1994 | 1995
Belize Dist. 47 45 44 51 s3[ 57 s9 60
Ambergris 37 37 39 50 51 47 50 52
Caye Caulker 16 21 23 25 24| 29| 30 33
Cayo 24 31 38 44 52| 55 60| 67
Corozal 8 8 9 9 9 9 10 12
Orange Walk 7 10 11 12 12 9 10 10
Stann Creek 14 16 10 10 14| 25| 35 38
Placencia 10 11 15 18 20 22 25| 31
Toledo 10 10| 12 17 21 26 29 34
Other Islands 10 12 9 12 15 24 23 25
TOTAL 183] 201 210 248 271 303 331] 362
Pégina | 1971196




Table 3.1

Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize

3.1.4 NUMBER OF ROOMS

AREA | 1988 | 1989 | 1990 | 1991 | 1992 [ 1993 | 1994 [ 1995
Belize Distri 541 573 532 813” 83 1 881 859 837
Ambergris 413 | 517 497|716 719 | 665 709 | 728
Caye Caulker 159 193 198 7 229 232 293 29]77 316
Cayo 232 304 322 381 416 | 497 545 | 599
Corozal 122 124 137 134 !34 142 143 149
Orange Walk 85 92 110 115 1 170 93 108 110
Stqnﬁr’li Creek 105 131 88 100 133 233 284 318
Placencia 58 66 80 92 101 129 151 185
Toledo ss| 71 86 | 121 146 | 188 211 239
Other Islands 85 97 65 83 91| 204 203 | 227
TOTAL 1,855 72,168 2,118 2,784 2,913 | 3,325 7 3,504 3,708
Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize
3.1.5 BELIZE TOURISM INDUSTRY OCCUPANCY RATES
(1993-1996)
ANO | ENE FEB MAR | ABR | MAY | JUN | JUL |AGO| SEP |OCT
1993 37 41 40 31 28] 25) 24 27 22 22
1994 36 7 39 39 30 26 22 725 27 19 19
1995 35 40 41 35 27 26 25 25 21 21
1996 326 39.1 402 313
Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize
BELIZE
3.1.6 AVERAGE ROOM RATES BY MONTH (USS, per night)
ANO | ENE FEB__ | MAR | ABR | MAY | JUN | JUL [AGO]| SEP |ocT
1993 57 56 63 54 51 47 47 48 43 47
1994 62 62 65 61 58 53 49 43 45 49
1995 63 65 62 57 52 51 49 48 47 58
1996 59 67 72 68
Source: Belize Tourist Board, Ministry of Tourism and the Enviroment, Belize
ONUDI XLS Pigins 2 19/11/96




Table 3.2

CUBA

3.2.1. PARTICIPATION IN THE MAIN DESTINIES OF THE CARIBBEAN
Unit: Th Tourists

COUNTRY 1990 1991 1992 1993
Cuba - 340 424 461 | 546
Puerto Rico 2,645 2,626 2,640 2,857
Bahamas 1,561 1,427 1,399 1,489
Dominicana 1,533 1,321 1,524 1,719
Jamaica 841 845 909 979
Others 4,932 5,004 5,167 5,708
Total Caribe 11,853 11,647 12,100 13,289
Cuba Participation (%) 28 3.6 3.8 4.1
Source: Price Waterhose
3.2.2 RATE OF INCOME INCREASE IN THE CARIBBEAN COUNTRIES
Unit: Billions USD
Country 1991 1987-1991

Puerto Rico 1,445 10.9

Bahamas 1,222 1.6

Republica Domis 877 11.3

Jamaica - 764 6.4

U.S. Islas Virge 708 2.6

Bermudas 454 1.0

Barbados 453 4.5

Islas Caiman 437 31.5

Antigua 401 18.4

Aruba 314 13.2

St. Maarten 310 15.5

Cuba 300 19.9

Others 1,927 -

TOTAL 9,116 8.0
Source: World Tourism Organization, statistical Yearbook, 1993

ONUDILXLS
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Table 3.2

3.2.3. LODGING CAPACITY OF THE CARIBBEAN COUNTRIES
Unit: Rooms

Country 1991 1993 1995
Repiiblica Dominicana 22,555 26,801 N.D.
Cuba 16,638 22,561 24233 *
Jamaica 17,337 18,935 N.D.
Bahamas 13,165 13,521 N.D.
Puerto Rico 7,897 8,581 N.D.
Guadalupe 7,016 7,798 N.D.
Martinica 5,658 6,960 N.D.
Aruba 5,864 6,150 ND. |
Others 43,355 49,530 N.D.
Total Caribe 139,485 160,837 N.D.

Source: World Tourism Organization. Statistical Yearbook, 1993

3.2.4. OCCUPACY RATE IN THE CARIBBEAN COUNTRIES

Unit : %

Country 1991 1993 1995
Aruba 68.9 79.5 ND.
Dominican Republic 683 75.0 'N.D.
Cayman Islands 60.0 71.1 N.D.
Grenada 65.0 68.8 N.D.
Puerto Rico 66.3 68.4 ND.
St. Lucia 65.9 67.9 ND.
Curacao 77.1 67.1 N.D.
U.S Virgin Islands 584 61.0 N.D.
Guadalupe B 62.3 60.7 N.D.
Cuba - 60.4 526 *

Source : Anuario Estadistico CTO 1993.

ONUDI XLS
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Tablc 3.2

3.2.5 MAIN COUNTRIES OF ORIGIN OF THE TOURISTS TO CUBA

Country | 1991 % | 1992 | % 1993 % 1994 % 1995 | %
Canada | 81,044 | 194 | 94,058 | 206 | 114,831 [ 21.1 [ 109,711 | 17.7 | 141,984 | 192
Italy 24916 59| 39630 87| 49,109 9.0 66,081 107 112954 153
Spain 38974 | 93] 49059 | 107 53800 98| 61,967| 100 88902 120
Germany | 60,976 | 14.6 | 57880 | 12.7] 63,003 11.5] 60,156 97| 56912| 77
France 9252 22 13,086 28| 23274 42| 33870 55| 34288 46
England 3225 07| 5934| 13 6205 | 1.1] 25411 41] 19476 26
Mexico | 47,675 | 114 44596 | 97| 56,197 | 103 48900 7.9 31,937 43
Argentina| 16201 | 38 19,158 42| 29,106 | 53| 36367| 59| 32378 44
Sub Total | 282,263 | 67.5 [323,401 | 71.0 | 395,525 | 72.7 | 442,463 | 71.7| 518,831 | 703
Total 417,971 | 100.0 | 455,240 [ 100.0 | 544,089 | 100.0 | 617,284 | 100.0 | 738,232 | 100.0
Source: Oficina Nacional de Estadistica
ONUDI.XLS Pégina |
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Table 3.3

HONDURAS
3.3.1 TOURISM INDICATORS 1991-95
INDICATOR 1991 1992 1993 1994 1995 TA.
1991/1995
Visitors (People Number) | 226,121 | 243,544 | 261,475 | 233,516 | 270,549 | 4.6
Hotels Number 276 306 337 352 405 10.1
Rooms Number 7 7,259 7,968 8,551 8,803 10,022 74
Beds Numer 11,946 | 12,473 14,427 14,849 16,979 92
Occupancy rate per room (%) nd nd nd 70 nd
Stay average (number of days)] n.d 55 5.6 nd nd
Income foreign currency
e ) . 0 )

(Millions of Dollars USA) 306 318 60 72 8 nd
Restaurants 458 524 555 813
Hotels Employment 3,768 | 3,933 4,080 4,227
Other Touristic Areas 6.585 7,942 8.859 9,769
Employment

1/ Including Night Clubs, Travel Agencies, Car rentals and Handicraft stores.

3.3.2. FORECAST OF SOME INDICATORS OF THE TOURISM INDUSTRY
(1996-2000)

Indicator 1995 | 1996 | 1997 | 1998 | 1999 2000 | Crecimiento
Anual

. Visitors 270,549 | 282,994 | 296,011 | 309,628 | 323,871 | 338,769 46
2. Rooms 2808.0 | 3043.0 | 3299.0 | 35760 | 3877.0 | 42030 84
3. Income of foreign currency

o | 4 | | | ,
(Millions of A14US $) 800 | 88 977 | 1079 | 1193 | 1318 105
4 i ipi

Expenditure Per Capita ($) | o6 | 313 | 331 | 350 | 370 | 390 5.7

Source: THT, With estimations of the national expert
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Table 3.4

JAMAICA
Tourist Indicators 1991 to 1995 Jamaica

INDICATOR/YEAR Unit 1991 1992 | 1993 1994 1995
Foreign Exchange Earnings | US$(Mill) 764 858 942 919 969.0
Visitor Arrivals: Stop Over Thousands | 1,006.8 | 1,057.1 | 1,1054 | 1,108.9 | 1,147.0
Visitor Arrivals: Cruise Ships | Thousands | 490.5| 6495] 629.6 595.6 605.2
TOTAL VISITORS Thousands | 1,497.0 | 1,706.6 | 1,850.4 | 1,704.5| 1,752.2
Hotel Rooms Units 11,423 | 12,189 | 12,643 | 13,080 | 13,742
Other Rooms Units 5914 | 6,402 6,292 6,680 6,928
TOTAL ROOMS Units 17,337 | 18,591 | 18,935| 19,760 | 20,670
Occupancy Rate Percent 57.9 60.1 60.3 57.3 60.8
Accommodation Employment | FTE (1) | 22,788 | 25466 | 26,030 | 28410| 31,154
Other Direct Employment (2) FTE 43,181 | 46,244 | 73,298 | 80,000 [ 87,727
Indirect Employment (2) | FTE 31,289 | 34966 | 35740 | 39008 | 42774
Induced Employment (2) FTE 98,936 | 110,563 | 113,012 | 123,446 | 135,255
TOTAL EMPLOYMENT FTE |196,194 | 217,239 | 248,071 | 270,864 [ 296,910

Sources and Definitions

All statistics are from the Jamaica Tourist Board unless otherwise stated

(1) FTE: Full Time Equivalent Jobs (Definition)
(2) Economic Impact of Tourism in Jamaica 1992: OAS: 1994
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Table 4.2

CUBA

APPARENT NATIONAL CONSUMPTION

311101 Uivestock ddauahiter and birds

UM, 1691 1992 1993 1994 1993
g]fgmhmm M 46 346 23 294 NA
limgports M — o - — 01
1 24 Apperezt Nations!
1.3 Forecest of production aod Apperest Netioral Conmunption by 1996-2000
Net availeble
- Perk meot b boods -
s UM | 221 1992 1295 1594 1995
1.1 National Producs (v 419 13.9 10.3 143 NA
fmoposts A - — - — 0.0
: Appercnt Yatione? ,
Conmamgption ; Proceed does pot
1.3 Porecent of produztion snd Apperert Nations! Cozmumpiion by 19956-2000
Mot gveilehls
311104 Precerves preperation aed meet Ml )
~Mmhm
UM. %591 iog2 I g9 1924 1925
1. i Netional Produstion X3 475 658 {1 676 66.8 NA
ports ] LY.} - — - — 03 _
1 4 Aperemt Netiomal
Conmusption Proceed doss ot
1.3 Forecsat of production aod Apprremt Nettenal Consarption by 1996-2000
Nog avatioble
. UM {393 1993 3933 1924 1985
l.lgummm A 104 29 23 28 33
RSO - Y] — - - - 0.5
‘jwm
[Connmmption Proceed dows pot
1.3 Pareszz! of profection ead Appeiest Nations) Conssmption by 1996-2000
Yt ovilebls
UM, 199 1293 1956 1994 1995
1.1 Netional Production MMG 193 15.7 113 10.1 1.1
|Imports MMG — — - - 0.0
12 Appaent Netiopa!
Consumption Procoed does pot
1.3 Forecest of production ead Apparent Naticnal Conmummption by 1996-2000
Nog gvpilsbie
311501 Bread products "
- Nutrictonel pester
UM 1991 1992 1953 1994 19953
1.1{Netional Production M 330 217 13.0 U2 254
~ limports M1 ooee s = — 05
Consmanplion Proceed doss pot
1.3 Forecest of produsticn end Apperest Netional Consumprion by 1996-2000
ot sveileble
UM, 1981 1992 3953 1994 1995
¥} 543 419 B 174 13.5
;) - - coee -— 57.0
o Proceed doss 2ot
usmdmmwwmmwam
M By e
312124 Mayennalse mmay e, Vineper sed etber soseoning
: Vensger .
UM, 3998 1992 1985 1924 1295
1.1{National Prodiuction MML 69 78 6.2 [X] 10
Imposts - MML — — — — 0.0
1.2y Apperca Neticzs!
C ; Prosesd doss pot
13F of preduction snd Apperent Naticnn) Coamampticn by 1996-2000
Not evaileble
3513 Artificin! Qhags aad Zintetics
- Fibver of reyes
J uM ] iem: | iz | i 1894 1995
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Table 4.2

CUBA
APPARENT NATIONAL CONSUMPTION
Imports - - - - - -
1 Appeses Netions!
1.3 Forecast of progustion end Apperent Nationsl Conmmption by 1996-2000
] UL 199 1997 §952 1952 2609
[National Produstion t 240 1,320 160 | 2068 2,580
Imposts - - - - -
§ Exoposts - - - . -
Appzrozt Netieme!
Conssrnpt - - . . -
1994 3995
48428 47200
- 2784
44584
N v 1993 2988
[Netional Proguction ML 6,000.0 6,383.9 76369 87317 9,8438
NA NA
192¢ | i9%¢
0.2 110.4
1.0 3s
2995 288¢
NA N.A
N.A NA
Consvmption Proceed does pot
- Moanlc culzz
UM 1991 1992 1983 1994 1995
1.1 National Product; Mm 755.6 4820 2452 2764 3902
Imports e - — - -
Exposts Mz NA NA NA 2.0 NA
1.2 Apperet Netions!
1.3 Forecast of production end Apperent Neticnel C by 1906.2000 ]
UL 985 1897 1958 1999 2002
Naticoal Production M 500.0 5600 NA NA NA
Imports - - e s ot
1 Exponts Mm NA 1550 NA NA NA
Apparent Netionad
Notes:
— In immponts oo ot refested the g, since in this period wars deceniralized the eport companics end tho besc is

comespondence in ¢e figures of impont, is considered not 1o caleulens thom

N.D. Not aveilsble
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Table 4.3

HONDURAS
SOME CARACTERISTICS OF THE BRANCHES BUT LINKED TO TOURISM
Rovarebe-Pieces Uniie
Caanpoahes
Sndusivio) Branchos Tegn- Cartée Abtermatiin Qthsrs Total Usits Penplos with +eof
100 emagpl.

197 117 200 1541 398 24774 3

10} 12 2 9 33 2,081 g

mz mm [} 3] - g 12 1642) 6
________________________________ : | 3| 8 18 6515 5
3114/6 Cereal & Careal : s 19 3‘} 19 45 157 3}
3113 Broad Products ' 4 Ix) 3| ssi 151 2,942 4
3117 Oils end odibla frte ] 2 % 4 9 1,ng S
3118 Suger-bowd indueary 1 2371 7]
2 of 0) 2 82 1

107 18] 2] 1 52 161#

3 | 16 17851 4
3 2 11 731 2]
1 1 ol 16| 18 1, 709) 4]
1 3| 2 21 11534 241

ol 1l 12 2058 4

S| of [ t 290 1

1 ol of 1 213 1

11 of [ 13 2535 6|

) 1 z 102 4957 9

4l ] 6 14/ 350 1

3| 1 19§ 67 1151 2

56 1 108 %5 7,457 16

)| %{ £ 26 450 13
sl 18| 37] 726, U]
408 13 sl 122 189 _g__%
42 j 0] 408 4

[} 1 of 17 |!mg

ﬁ 3 1o 107 2.956] o

1] 106 622 10/

of 0l of [ [

2| 1 of 60 237 3

27 1 1 46 7

P | 1 ] 20 384, 0

2| | 1 20 184 0

380 £9) 313 1,110 53229 167
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Table 4.3

HONDURAS

FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1591

(In Thousands of Lempiras)

Seduntricl Bramrhen

Valus Preduc.]  Impest Eapert ANC Cosl. De M
()] 2 3) {41423 Sy 24

31. Food end Drinks

3,233 211 375940 335,106! 3,254,045 11.6]

3111 Indasry of the Mozt

333,104 23,139 170,291 3759528 62

267,803 TT,TQ] 1 343,937 26

Esnz Mk Prochscts.

3113 Proserves of fiuit end p

2

%)

126,146

31 14/6 Coreal & Coreal
3115 Broad Products

Ak

464

259,544

31170&@«&%@

4393

27,61

=il

3454
25306}

4948978 1,937,401 6633521 6223,027 30.15
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Table 4.3

HONDURAS

FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1952

Tmdoertriad Brocches Velwe Predes. Zmpert Repast ANC Cocfl. De M
, (0] @ 9 @123 | (=

[31. Food end Drins 4,303,757 344,857} 396,105 4252509 2.0
3111, Industry of the Mest 652,581 31,953 201,108 483 426 6.6
3112, Milk Products 7 310994 743 2501 374 836 17.7]
31 60.919] 18,195 £.210] 125,904 133
3114/ Cerosl & Carcal Prm 859, 738f 17,380 4015 873,103 20
3113 Prosd Produsz 299,004 484 1,291 304,197 21
3117 Oils pod odibla fots 463815 13340 27,743 499,412 30
: 2499630 647 35,000 315,610 0.2

37.600 9,594 1,924 45,260 212

330,095 149,894 35, 444,989 337

329,854/ 28,753 1638 355444 7.2

367627 1409 2 360004) 04

141 3,453 44 738} 100,224} 18

231 367.871 162,302¢ 1036808} 388

135,836 133,510 376G 251,703 $3.9

403 29,2431 1335)) 16,535 0.0

0] iwoi 19] 2071 100.9]

7 11,54 13,08 59,335 200]

$05,820 173,092 £0,3591 593,553 20.0
TLOP) 3217 6,009 0,287 1.5%

37,577} 7,605 1,858 433% 17.6

_ $89,619) 10,277 126,732 573,164 18

429,847 7,775 663 £R.954 1.7

78,266 2,085 ST TR 22,640 9.2

121,506} 417] 2,353 IR 03

544,006 818 48

329510 648 354 506

Pricied en 214335 1 15.7]

35, Coomnal nomry 304,457 1154413 613
i 199,305 160.0

a5, &07.992 83

268,600/ 377,005 29.1

93,307 93.0

6,940 93,307 2.0

Tetale 6,580,018 1,893,911 798,910 7975019 <X
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Table 4.3

HONDURAS
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1523
(In Thousands of Lempirasg)
Yadustrial Bramchee Velos Predae, Ympert Bxport ANC Cozl. De M
() 2) €) (41423 (Sp=24
31. Food and Drinks 5108603] 636539 460,103 5285037 12
3111, Industry of the Mest 854,643 52,5391 264,250 642.992] 52
3112 Milk Products 419,659 117,413) 3317 Exx X% 27 zzi
3113 Prescves of fruit 2nd pocked 214, 28,2751 46,307 95,796 144
3114/6 Cerezl & Czreal Prepe 203 38,4547 yil] 932,031 X
3115 Brosd Produsts 3499, 30,679 1,360 37,368 5.1
3117 Oils eod edible fos S78,645 71,808 38,700 8177 122
13118 Sugas-bow industry ml 2,776 41,847 418,083 69|
3119 Cofos, Tos, Cooos, Spicas & Menufectures Thereo! 19 l&ﬂ 6,989, 2.7,
3121 Other Edible Prochusts end Proparsticns m% mg’ssi 7216 $94,009 347
3130 Drisks ' 27 312472 64
3131 Boverages Mo Alosholic Indusry 416,835 !3,675
141,939 31831
smngg 457809]
166,263 152,176
;g:g 41,386
26%
38,108) 9,807
' : 758,730 20675
mom mtm Iommy iR 10,850} 9%
3240 Enbustry of e losther Fooiwent 58 iog_gg& 628 61535 149

801,657

33. Wodmdﬁmmm

370,150
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Table 4.3

HONDURAS
FORECAST OF APPARENT NATIONAL CONSUMPTICN (CNA) 1984
(In Thousands of Lempiras)
Velne Predue.]  Ympent Brpert ANC Ceef. De M
m ) [©)] (41423 (€) k23
6,275,005 1,008,526| 340104] 6733337 149
1,077,760 41,047] 292/ 826,731 s
ool 13937% 12473} 721,716 2.2
246,097 47,405 264,508 79
1,084,123 151,352] “$119) 1,230,368 23}
D4 50,333 1357 417,508 i2
720,841 13,8220 41,581 _TR6082 4.5
538,701 56,390 . ass7 351,1 __206]
37,260 30,388 4 77,844} 24,
: 318, ] 205 7300281 42
31,792 728 409,507 “?ui
"ok ’ 33
1,375,005
$97.261
44833
66,1161
97,48
63322
1910654
4,619
03,457
A 21834
8]
k
259
732 Lisdewr) 39, 190721 82
9 372,165 372,165 ]
343,892 €55,825] 0,356 988 362 67.4]
408,13 156,706} 12.325] $45,492 28.7)
7,649 16257 3,482 147,184 97.1
7549 10297 3,642 147,126 97.1
Tetols 7 10,234,558 3,623,014] 10316600 12,825,903 282
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Table 4.3

HONDURAS
FORECAST OF APPARENT NATIONAL CONSUMPTION (CNA) 1895
(In Thousepds of Lemplras)

Enduntyis) Bromches

(0]

Veios Prodec. Empert

(2)

3.

ANC
(41423

Cozf. De M
(Sr24

31. Food snd Drinks

140212

3111, Industvy of the Moss

140,998

[3112. Mk Products

177,127

3113 Preserves of Guit and pecked vopmobd
3114/6 Careal & Corzal Preperations

131,090

3115 Brosd Products

10.5%
93.408

3117 Otls eod ediblo futs

25,354}

50439

37,550

33,121

2091

1,160,357

338,152

74935

320917,

28 1304

2,708

21

%

B

¥

ot

99212
0.1
1854103

598713

1,028,256

275,97

291,335

291,333

5,765,567

Péging 26

NS



Table 4.4

JAMAICA
AFPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST
INDUSTRY 1921 - 1994

Products Monufactured n Jaraicn thet ere ased by the Tourls Industry )i
APPARENT NATIONAL CONSUMPTION 19911994
UNITS ' CONSUMPTION
2991 1 g9 | 13 [ 199¢
KG €0,241,406 37,031,733 T0.988,395 77,513,259
KG 21,329,871 21,616,340 22,602,265 21,6139%
KG 1, 788973 1,571,160 270606 3,103,848
X0 wmng 13,994,619 13,533,820 15,335,462
Kg 3,483,943 7368353 BEx 207
%G 25205 1,364,151 ) ;
KG 31,360,095
X0 46,3195
KG 19,87]
KG M96%
Ke 1759541 90] 4610397
KO 17,989,452 17,292,10 19 m.m
KG 330, -4,605] 249 1
K@ 245, 708] 103,510/ 81,357 197.223
Ko 235,000) 122,000 55,621 211,01
KG 2,530,175 @a7ie0] 1499693 2,549,729
KQ 124.374] 1,111,267 mmg 2,283,754/
K@ 6513 24,740 3L7i6§ S441S
KG 1,87 B3 17,6810 53,971
X0 240,639
%0 65,655
XG 30,075
G [
Ko £2,9%}
KG 7,318
XG 26911
& 26.967]
KG 43898
KO -713,051
LT -53,001 22025] - 15258 113,754}
osmmmwc@m;]mm@m‘ LT 590,872 -20,193 3447 44,053
Lime huice pot Consenireted | Production but mo Dste LT 2095 165 4530 19673
Other Citrus Suices Produrtion bt no Datz LT 29,787 2071 82242 228,335
; Jioe po? Concentrel Produstian bit 50 Deta LT 2,072 43,060 9,739 S
Tomato Juice Proguction but po Detz LT -10,628 gle0f 15070 2,467
Greps fuice not Canventrated {Production bt 5o Dats LT 30,367 88751 71,129 €0,5%7]
hice not Contentrated [Produstion b o Data LT 53,396 7,489 143,462 192,574
Pession Juice ... IProduction buz 5o Dute LT s 40,445 20 1,123
Mized fuioss Production tad 5o Date LT 322,864 764,530 -363,090 424132
Sauge __ {Produstion bt mo D KG -15,458 49,208 4,187 6,281
| Tomato Ketchz {Production bt o Deta KG 430,832 -909,3% +395,589 -318,510]
Cther Tomato Sauces |Produstion bt po Datz KG _6,003 59 13,593 26,614}
Vineger _JProgudtion tut 5o Datz LT 526 6608 LY 19,685
Suces JProcuction bt po Detn %G 384832 SDEN) 385160 441,072
Mryomnsise [ Produstion bt no Detz KG 97,203 141,131 197,841 147,129
Othzr Sayoes . {Produstion but o Dste Ko 127,390 23,59 -186.797) -215,128}
Dried Sougs __{Proguction but no Dete KG -373,630] 385807} 425357 202,905
sons of haly Proshuction bt 56 Dats KG 40330"5 324,393 156,956 1,000,057
Flavoured Powdem for Mskin] Proguction b 5o Date _EG -132830] 30,053 81,755 855,730
{Osber Food ions NES | Progustion bt 5o Doz ] 5197 84001 .. Jeeensl 208,615
ICoffee Besn Production Dets Availzble RG 8,653,785 -1,105, 7834 9,380 508} 78
Instont coffes iom bt w0 Dets G 25,821 14873 16784 20,034
Tes __IProdustion tnt o Detz Ko 123497 S4095] 135,648 144,869
Sair Progustics bt oo Dete KG 23,321,868 13,097,839 18,266,584 7816017
Crindiog of Corsal ;
Liﬂow - Producton Deta Availeble |- MT | 147400] 145,703] tasisi] 141932
{Biocuits Un seroctonsd | Procustion but o Date KQ 547,601 29590l - 73,801 -560,036]
{Biscuits Serortenod Produstion b vo Dats ] 507,621 -313,424! 364,388 £9,453
$ice Creem Cones | Proguction i o Dats Ka 27,929 13,687 11,306 14,184}
M [ Proustion bt oo Deta XG 256w 2,521 76,94 114,675
Pezte {Production bz oo Datz KO 39,050 111,602 160,772 271,481
(Other Bekers Wares |Production bt 20 Dats KO 71,409 N7 372877 436,253
Yeors Proguction a2 pe Dats KG 154 263 192,822 215,154} 214,415
Baking Powéers Froduction b1 0o Datz KG 5 _-3,948 5,506 2,593
JOtker Food Preperations of 1] Production bz no Dte KG 999,785 535 63,532 155,776|
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Table 4.4

JAMAICA
APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST
INDUSTRY 1991 - 1994

Cern Procezzing
Cormmen! " [Production Dats Availeble | MT | 21,733} 18,6541 16,343] 18.226)
Edible Ofls & Creases . i '
i 2 Qi {Pyod Data Aveilsble LT 6,012,635 4,914,445 10,420,550
Cosoma Oil _ ¥Production Dets Availsbic LT 4,554,893 7,051,511 1,407,033
Edible Fats [ Production Daia Availablo KG 9,694,026| 834612 13,133 4191
%WMMM MT 243600 73,363 81,008 68,548
Produstion [sta Avilsble | 4¢] 125,600} 20474 469,001 432
T [Proicion Dats Avellebis 1. MT. ] 90,7561 054 368754 98318
MY 24019.683 8475 31752305 18424911
ProdustionbmmeDatz | KOG | -389,6481 565,847 -313,049] I8
~TProducion b o Dat KO 4473 #4316 e8433] 110972
|Other suger eonfostionery pot iProduction but o Date KG 323,332 116,977 385,406 sn@
|Confectionery _iProguchon b 5o Date KG 2248 -195,285 B8,159) 28,035
¥Cs00s Powder wn swosiensd Production it 20 e KO 331,753 -5,748 173,320
Omca?wdammé Production b po Dets. KG -ﬁ_g@! 43,953 455,319 9482
Coooa Prepartices _{Production bt oo Dt KG 25831 390,225 267463 195,130
IOamBms: gmmmmwsm@ KG 3,275 782 4826836 3,930,546] 4811,008
LT {000) 1604 7,843
_________________________ LT (000 1,460 1,992
LT(000) | 72,501 15,183
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, LT(000) 51,339 70,509
LT 87,960 347,193
090
600
KO 130,967,
Kg, 7014
QMY 5,041,736 7,022,001 9,968,770 15,312,695
SQMT 17,823,903 20,673,826 24,692,530 22,428,659
KG 51,363 71,528 157,245 163,083
KG 4353 10378 5263 6,017]
SQMT 327,038 372283 304,337 339,287
soMT | 53,333 154417 379,380] 393,736,
Xa | 5,206 12,0001 20492 7,757
Suits & Jocketa Broduction bt 0o Datz NG 349,055 ASTSAL A28 -140.504
Trousers & Shorts Production it mo Deta NO =1,240.979 -1,040,418) 49107 477,163
Shirts Production bt b Dats NO 451,792 e 475,004 922,742
Knitted trousers & ghoris I Production but po Dets NO 2402 -119,604 437,014 -324,444
IKaitted Shirts Production bt no Dats NO -133011 208,187 -161, 418 -164,397
§Swimwor Production but oo Date NO 2,673 4,625 6,793
Feamater .
Suits & Jeckets ___iProguction bt no Dtz NO 29, -20,027¢ 26,426 16
[Tonzers & Shors _IPyogection fut po Dt NO _-2,080.969 msmj -1,194,520 404,482
{Dreoses EProguction but po Detz NO -320,124) £ 104333 -219433
Shorts Protuction tat po Dt HO -360,103 o -181,623 K
Shirts & blouees Production bt g0 Dete () 164,008 2465 -329,623 -139,382)
[Knitied Skirts {Production bt 2o Dats NO 8337 -10,656] -12,156 -1.987)
sttod trosens & shovts [ Produstion bt o Dats NG -303,135§ 302,055 -763,748 -341,355)
Kaitted Blowses & shirts [ Production bnt no Datz NO 136,350 - 439426 -378,726 -354,195
Swinywesr IProduction g mo Date NO 227 27,9481 3,623 10,373
Shirts {Production b2 no Dats NO -16,121,590) 42641,174]  -37218,516] 45,434,763
2/Copsr JProduction but 6o Dtz NO -S4 149288/ 412,78 259,293
Hendkerchieks {Production bt g0 Date NO 46832 126,76 356,955 70,599
e Pyir 618,285 516,346/ 397,892 632,052
e Poirz $26,621 527,158 1344565 538,306
ik 66,880 100,828} 895,314 1,261,759
I‘raﬂa?m {ProduticabutmoDte | << B | ;122! 360612 277,545) 1,67.331
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Table 4.4

JAMAICA
APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED IN THE TOURIST
INDUSTRY 1991 - 1994

KG 170,950) 87,724 64,601 438,886
KG 36,793 60,.965] - 9,265 95,603
KG 4,676,016 3,660,125 205,036 160,758
WLeaflets & Brochures | Proguction but no Dat= <] 688,605 1,255,196/ 1,329,788 1,543,989
[Postcards Progduction but 5o Dats KO 457) 6,013 2341 532

Syathetic & artificis) Sbres

Chemicaly
Pait |Production Data Availshle T 6,490,899] 7,388,624] 7992673 8,648,838
Eﬁ JProduction Data Availabls KG 33203 20,468 36,774 97,325
Sowps o #Production Deta Availoble KG 8,451,417 8,946.214] 9,023,815 9,514,460
[Production Dia Availeble KG 6,933,537, 11,084,836 9,033,174 8,597,808
Mntches 100 pockn 105,154} 105,154 111,883 63,835
g G 4,185 11,795 5925 9,255
i XG 8,434 2,438 41,307 48,508
KO -7.943 25,156/ 9,457 65,600
KG 191,024¢ 17,452 120,499 377,684,
KG 24,1631 £9,742 122,508 74,131
KG 401,515 457,639 508,210 737,651
XG 85,477} 20,974] -1.320 91,361
2 -8,763 -5,806 39988 A3 T70
XG ~151,033 113,106 -30,800 -101,411
KO -11,0471 3811 4,057 5,643
KG 3,220! 85,342 82,410 25,633
KGQ 61,458! 45,137 132,622 151,473
KG 239411] 220,177 276,556 379,018
ONUDI1.XLS Pégina 29
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Table 5.1

BELICE
TOURISM PRORPUCTS MANUFACTURED
__(3US'000)
2221 1992 1993 1994 1935
Flour (000 Ib) 24,608 25,873 21,0 26,572 25,400
i (millions} 104f 114 105} 101
Beer pals) 833 950 1,504] 1,232 1,086
(000 easesd 444! 307 7981 657 579
§Scft Drinks (000 cazes} 1,011 1313 1,261 1619 1,724
iCitrus Conoenirate (000 galc} 1,229 267 1,953 108 3,453
immr@) L4 1,104 1,141 1,191 1,025
MLk (000 fb) 288t 3019 1,025
Sawm Wood (000 board feet) 4,757 2,661
IMary 4251 3371
: 325 145
, WA N/AS
Emmmw WA N/,
iPvC
{Potystyrens
AGRICULTURE AND INDUSTRIAL PRODUCTION
[ oo Y tem | 99z | 1em: N 1994 | 1995
10720 Ane L1 1,411 1,191 1,023
1,696 1,203 240 1,73 020 3,132
1,103 7920 1,192 1,018) 33 1.214)
41162 BT %, si 180
10172 105641 14, 21 14309]  21,727]
5,660 7333] 3,518 7988 707 6925
270 185 | .1 372 40| wu6]
78700 1,157] 8,703] 4,7 I 7
E>2)) 3119 3 3,007 3,184 3022
11,553 3,627 10,953 11,236 13,505 12,108
1,430 1012 12580 i 1,702 1,526
33820 4,160 3,051 5315 5,401 4419
13,489 14,384 17227 16,743 17,013 15,543
2735 2851 2,504 2,868 3,019 2,903
159 137 136 12 158 213
2087 2,144 231 2,298 237 2431
A 783 613 420 260 34|
N/A 603 357} 442 634 264
_NA 458 462{ 454 41| 302
/A 578 1,190 1,785 2,059 1,866
A 7 1 i) 1 15
100,297 101,91 100,523} 100,321 105397) 105,344
) 53913 453 53492 56,471 4
B0 24,608 25,873 710m 26572] 25400
11,600 11,414 14,082 17873 27436) 26,606
105,044 111,422 1 136,546/ 142.859] 148,200
350,115 730,403 786359  889948] 929815

Souzve: Central Stxtistical Office, Ministry of Finence, Belize
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4 in the conntry
and are used to @ggnmnﬁwﬁ

a) National products that arc ©
321206 Soft fibers fabric
« Yemn
324001 Fostwost
- Gl
332001 Pumiture & pasts thereof

* Send of silios
- Contziners of cartda

Couging matiers and components that are preduced in other couptryes
of the Caribbean and are required 40 manufactue national products:

Origln coumtry




Table 5.2

Cousing matters and components that are produced in the rest of the
world and sre reguired to manufacture national products:

Mettoned Prodmet / Coning saefter Crligin conmtry
331206 Soft Sbars fobric
« Chemicels (tzflido,whitened) Switzzlend, Gernany
+ Threeds of ezwing Spaic
3200 Ceafaction of pledges of geting dressd
+ Tesile Haly
- Therede Spsin
324001 Fooiwest production
. o Baly
+ Sols Chinz
332001 Fumitize & pats thereof
- Tack Baglend
- Poliuzstenc Fraly
32003 Mistiross produdion
« Docks Spain
Pepar Chile, Consde
ek Bpein
- Film and plete Spain
Thaena y reydéa
* Wood flech: Censde
- Oxidizs of Zine Chine
* Cheomien! agents Crzneda, Sworia
2210 Peirtings produstion
+ Oils (isesed, 20je, 2i0g, emong others) Holled
* Rezia C Ipdess Canade
+ Rezins feeblices modified Cenods
- Bastanol Caaeds
*MEK. Cznpde
+ Didstido of tienim utilo Camade
* Tele Chinz



Table 5.4

JAMAICA

NATIONAL PRODUCTION OF PRODUCTS MANUFACTURED

AND USED IN THE TOURIST INDUSTRY 1921 - 1995

Notiozal Production of Products Menufrctured b J w208 by the Tourist ledustry
MATIONAL PRODUCTION
PRODUCT UNITS FRODUCTION
1992 J 1992 | gem | 34 | igoa
<6 37379,000] __ 31,082.000f 354760000 40,750,000 41,970,000
KG 16053314] 133084881  15620440]  15,793423) 16,654,600
KG 624376 638,685 620319 514,342 ﬁ%
KG 102576317 10287552 83000001 10,000,000
Ko I 470956l  sopsesol 7097478f 12465771 G683
KG i
Ka 31,50477 351626401 G00419%0]  24616.686]  F0.TID)
18,000,000( 20000000] 16000000 17,000,
100,000/ 104,000] 162,000 179,000
122,000 120,600 211,000 257,000
1,041,000 1,463,000 2,226,000 2,746,000
9.505,000] . 10,301,000 91140001 13,364,000
146,797 145470 1442090 147,123} 134121
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Table 5.4

Other Food Preparetions of Flour & MelProduction bai.no Detz . 1. KO | | | 1 I
Cosra ing
C ] “[Production Data Avialzble . | MT_ ] 20,755| 18,110] 15,0820 14,133] 13,059)
Edible Ofls & Grezazs
Soyahean Oil Production Dats Avialable LT 8,884,200 5,026,450 5,794,600 4781000 5370400
Cocomut Oil Production Deta Aviglable LT 4,783,800 2,706,530 2,483,400 2,049,000  2301,600
|Edibie Fass “[Produstion Deta Avigleble Ka 9.137,000] _ BAI4000] 620,000 17190000 6,614,000
Carrats
Rice Production b no Date MT .
Cang ) [Produstion Data Avialoble MT 243,10% 228,396] 219,046 24412] 24s538)
Flavoured Suger Syrups ~{Proguction but vo Date KG |
Coten, Cherolnte & candy 7
Chowing Gum Produstion but no Dets Ae]
{Other suger confectionsry not containin [Produstion but po Dats KG
Confectionery jProdustion bag o Dets KG
Cogoa Powder vnswociened Production but go Dete KG
Cocos Povwrder swostoned iProduction b2 no Date KG
Cther Coooa Preparations jProcuction but no Datz KG 7 7
Covos Beana _JProduction Deta Avinleble Xa 4757000] 6,418,000 5,366, 7,353,000 4,724,000
Beverages
Rum ion Deta Avialeble | LT (000) 18472 16,96 20,556 21,074) 2037
Other Alooholic Bevernges . {Produciion Data Avialabls | LT (000) 1,853 1,609) 1,77 1,32 947]
Bocr & Stowt & Mkt Beversges  {Production Data Avisleble | LT (000) n,553§ 82,832 78,607 75,988 €6,159]
Acreied Weters __|Production Dats Avislable | LT (000) 49,935 52,040 43,649 55,728} 48,888
Mingrel Weter Prosustion but no Deta LT 1 ] |
Toboses
[Cignrs ( Impast & Export dogs in KG) [ Produstion Deta Aviaiab 060 1817 1,%
Cigzreties (Import & Export deta in KG]Produstion Dsta Avialable 000 1,218,909} 1,398,
Textiier of hord fibres _
Teble Lines: :%ggomwmm KG
Drspes Production bt a0 Dats Xg
Textiles of 2o Mbres encl. Knits
Cotton {Production Dzsa Avialeble | SQMT. 1,441,560 1,166,500{ of 452,000 231,500
Poly Cotion, TProduction Deta Avicisble__| SQMT 1,481,360 1,166500) ol 453,600) 231,309)
\Bed Linsns
[Bedsprost:
Knitted Tentiles
Terry ( inchudes fabric and Snished tow [ Production bit po Data [ sQMmT | I 1 1 i
Leather Menufocturiog i
Asticles of Leather exchuding Shees | Production but no Date | _xa | 1 | | |
Gorment Manufacturing
Male
Suits & Jackets _|Proguction bt mo Date NO
Trousers & Shorts Production bt 2o Date NO
Shirts Produstion but g0 Dats NO
Knitted trousers & shorts Production bag no Dais NO
Kaitted Shirts Production but no Dats NO
Swimwesr Produstion bt no Data NO
Fessales ]
Suits & Jackets §Producticn but no Dats NO
Trousers & Shorts {Production but no Dats NO
Dreszcz |Production but 5o Date NO
Skirts | Produstion but o Dats NO
Shirts & blousez {Produetion but mo Date NC
[Knittod Skirts Production but vo Datz NO
Knitted trouscrs & shorts [Production b po Dete NO
Kaitted Blouscs & shirts : NO
Swimwesr NO
Unisez
T Shirts .M | I | | |
Hsts/Cape NO
Handlerchlst RO
Footwezr
Plastic & Rubber & Cther [Production Data Avialeble Pairs 436,000{ 190,000 287,00000/e in/s
Pairs 436,000f 190,000 2870000/ Jore
164
KG
Kg
KG
XG
Ka
KQ
mLues
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Table 5.4

6,461 000

7,265,000

7,868,000] _

1,391,000

7,717,000,

9,000

15,000

13,000

20,000

12,000

2,117,000

2,615,000

3,722,000

3,613,000

877,000

6:5%7,080

2,071,000

6,660,000

5,465,000

2,444,000

100 packs

ONUDI1.XLS
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Table 6.3

ONUDI1 X1.8

HONDURAS
PRODUCTION PROJECT 1293-204¢
(In Theowozed of Doliars)
Tnmstrial Beonches 99 | a8 | asec | em | 1% e | mee | A
31, Food and Drinks 773 752520  Fmr6lll  e03,609]  830.548] 858453 887,396 34
3111, Industry of tho Mez? 1266%6] 124 113] 1274641 130, 1344400 1380701 141,798 27|
3112 Milk Products 70,601 762490 78689 81 23,808 4878 29255 32l
3113 Presorves of it snd packed vegsisbics 289190 29787 30,501 31417} . 32,265 33,137 3400 27
31146 Cereal & Corpnl Proparstions 1273058 124847 127968 1310671 134447] 13,788} 141,253 25
3115 Breed Products 43,411 43245 45 ] 48612] 50313 52,074 33
3117 Oils end edible fots S4T0S]  80470] #3328 89, 93416] 96956 38
3118 Sugar-bowl indusry Y4 T2 79361 8353  gimel 92102 5.0
3119 Other foods 5 6935 7247 157 1914 8270 8,542 45
312} Ctbor Edible Produsts end Proparstions s2316]  samey]  se70l  saesi] 631830 64626 R,291 s
3130 Drinks £4313] 41,183 498620  S1238] 526041 34160 28
3131 2228 No Alosholic Industry 61,32 035] 74195 4] TS 81,076] 83,508 30
3140 Tobeoro & Cigzeztics 21,541 2,000 21,8320 21983 22402 280 2307 2.0
32 Texttile induzry 161,5%] 163008 175158]  181,541] 1831600 195030 202,158 36
3211 Textile Yerp, Febric & Clothing pisof  2se08]  6773]  2m112)  29517]  30993] 32543 $.0)
3212 Articles exvept texdile 114 124 131 139 147 156} 166 6.0
3213 Febrication of capets end tepestries 0| of ] 0| []] of 0) 0.0
3214 Points fahircs i 5,268 347 56431 5813 3,987 6I67] 6352 30
3220 Pledges of geting dressod 113527] 1180681 1222001 126477 1309041 135486 140,2235 35
3230 Article of Leather & Lesther Insuatry 11,453 1,570 11,394 12,227 125630 12921 13283 28
3240 lodustry of the leather Footwrss? 8,028 8,259 3,517 3,773 9,036 9,207 9,586 30
33, Wood end fiamiture ns762 1223250 1294090 1369060 1443400 153,236 119 58
3311 Seqmills end cerprteries 51,624  24073]  89117]  94464] 100,132 106,140 11,238 6.0
133129 Corle omd wrood Momfactires, Excluding 12,397 12769] 13,533 143470 15208 16,121 17,0388 6.0
13320 Fumiture & Perts Thoroof 24,741 25483 26757  28095F 295001 30975 23] 5.0
34, P@a@dmed 956708 107,893 1130021 1183691 1240041 129923} 136,141 43
! <] 201 97507 [X]
37,120 3.0
. ; 121 127,895] [X]
3513 Artificial Gibers end sintetics 9 o 0 of 0 0 0 0.0
3522129 Qther eubstences ond chemical 40410] 4529 47975 508531  S3004]  ST.188{ 60,567 60
§3560 Plastic Msterials 47957 7s3[  ss 301 Se160f  61068f 64122 67328 5.0
36. Mineral products no metalic 899 917] F27) 1,030 1,092 1,158 1,227] 6.0
3610/20 Pottery end ceremic 599 N7 972 1,030 1,092 1,158 1,227 6.0
Tetalz 1,202,650]  1,250675] 1,299517] 1350468 1403.616] 1,459,070 1516926 39
Péging 36
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Table 6.4

JARMIAICA
Projectiens of National Productien of Preducts Manufortored b Jamelcs used b the Teurist Industry
' ' PROJECTIONS 1996 - 2068
FRODUCT PRODUCTION
UNITS | %996 | g7 | 5988 [ 1995 | 2288
Meat Industey
Meet _Production Dats Availabls ] KG £2800400]  4A093,682f 4538574201 47921014) 50317064
Beef [Production Date Availsble [ KG 168211461 169893570 17.159251] 17,330,844  17,504152
Mistton: Goat & Shoep Produstion Dt Available | KO S44878 347,602 550,240 553,092 555,857
Fish all types Production Data Availabl KG 120000001 12,500,000 13,000,000}  13,500,000] 14,000,000
Pork Production Dats Availsble | kG 6721,568]  67s5176] 6788932 6822897 6,857,011
Stasiswp, Lobster, Conch, Crab e, Production bz no Dats KG 1
Dairy
fvan Production Deta Aveilsble | KG 17619,122] 15857210  15936.406] 16095361 16,256,820
Cream Produstion bt no Date Kg
| Yoghurt Production bt no Dtz kG
Butter Production but 5o Dtz 'KG
[Choens {Production byt no Duss KG
Condessod Milk IProduction Duis Aveilsble | KG 17340000]  17,6862001  180¢0536] 18401,347] 18769374
los Cream ’ [Produstion but oo Data KO )
& Preserved Feods
'E;@ﬁ [FProduction Dats Awaileble j - KG 187,950, 197,348¢ 207,213 217,57 228,454
Bacon |Production Duta Availsble | G 269,850 83,M31 297510 312,385 328,004
E {Production Data Availehle | KO 28009700 2856038 2014077  2972359] 3,031,805
Production bt po et | K63
Production bt mo Dete KQ
Production b no Dzte KG
Proguction bt po Dete 4]
Guzva Jos & Jellicn Proguction but ao Dets _KG
Other Jemz & jellies IProduction bt oo Dute KQ
Preserved or Prepared Groun _iProdustionbuamoData | KO
{Other Nuts Preserved IProdustion bug mo Date KG_
{Peema Butter {Produstion bt o Datz KG
| Mengoes IProdurtion but no Dets KG
| pineapples Production b £o Dets KG
! Citrus Grusts Frodustion bust 5o Deta KG
Other Preserved Fruits Production but o Datz KG
Orsnge Ruice pot Concentrated Production but no Deta LT
Grepefiruit huics pot Concontrated Production bt no Dsta LT
Lime Juice pot Concenirated Production bz no Date LT
Other Citrus Juices Production b no Dats LT
Pinespple uicz not C ] Production but no Dats LT
Tomato Juics Production but no Date LT
Grepe huics pot Concentroged __]Production but no Date LT
Apple Juice pt Concentrated JProduction but o Date LT
{Pession huice | Production but no Dete LT
{Mixed huices __JProduction but no Date LT
Soys Sauce Produstion but po Datz KG
Tometo Ketchup {Production b po Datz Xg
Cther Tomato Seuces jProduction b po Datz KG
Vineger |Produetion but 5o Dats LT
Production but no Date Ka
Produstion bt po Date Ka
Production tig no Dats KG
Production bt no Date KO
Production but po Date Xg
Production but no Datz Xg
_{Produstion tnt no Date KG
Producticn Date Available | KG 16,593.1200  17,007,9481  17,248,107]  17,868,550] 18,404,607
{Produstion bt no Date 2]
Production but no Data XG
Salt _Production bt po Dats KQ
Grinding of Carezls .
'  jPoductionDatafvaileble | MT | 13sa@i  13g171F  140935]  143,754] 146629)
Bekery Products
Biscuits Un d iProduction bt no Dete KG
Biscuits S d JProduction bt po Dete. .<¢]
Iez Cream Coner Production but 5o Dats Kg
Mixes & Doughs Production but 5o Date KaG
Pesiz ProductionbteoDate | KG
Other Bakers Weres Production bist po Datz Kg
Yensts Production but po Dats KG
ing Posrders Production but 5o Dots Kg
Other Food Preparstions of Flour & Meal NES | Production b2 no Date Xg
JProdustion Dete Available | MT | 13,150( 13321]  13,453] 13,589] 13,725
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Table 6.4

JAMAICA
Projections of Notlonal Preductien of Produris Mannfortared n Jamsics weed In the Tourist Industry
_____PROJECTIONS 1996 - 2000 i
FRODUCT PRODUCTION
UrrTs | sese | iee7 | teee | 1999 |  zeee
[Edinte Ofls & Grezzoz ]
d LT SAT4104]  S30S465] S SBEO48] . S,671.8681  $.756.046
LT 21865200 2077104t - 20564221 20564221 2056422
KO 6630140  6746941]  6814411] 6882555 6,951,380]
MT
MT 265,000 271,625 bl 288,167 299,694
KG
Xa
KQ
KG
KG
KG
KG ]
KG ATU000] 4740000 47240001 4724000 4,724,000
LT{000) 22,008] 23,769 25,670 21,724} 29,942
LT (000) 247 947 947 947 947]
LT (600) 6,821 68,157 70,883 7,719 77,405,
LT (000) 668 A1) #4121 21 a1
LT i
000 17,085] 17,5130 12,038 18,579 19,137
600 1212558)  1212,555]  1.212955]  1,212,555] 1212555
KG
KG
Cotton Progustion Dsts Availsble | SQMT 231,500 31,500 231,500 231,500 231,500]
Poly /Cotton Production Data Available | SQMT 2313000 731,500 31,500, 731,500 231,500
Bed Liness Production buz no Deta <]
Bodspresds Production but no Detg KG
Carpets ProductionbutnoDate | SQMT
Knitted Textiley
Terry ( inchades fobric zod finished towels e2c) [ProdustionbutpoDats | SQMT | | 1 A 1
Lenther Manufacturins
Asticles of Leather excluding Shoes fProduction bt no Datz KG
Garmemt Manufectering
Mol
Suits & Jockets Production but no Datz NO
Trousers & Shorts Production &t no Dets NO
{Shirts Produsction but po Date NO
[Knitted trousers & shorss Production bt no Dats NO
IKnitied Shirts Production but no Date NO
Swimwess Production but no Dets NO
Femaler
Suits & Jeck §Produstion but 5o Dets NO
Trouzers & Shoats | Production bist no Dats NO
Dresacs . iProduction bust no Date NO
[Skirts Proguction bt po Dtz NO |
Shirts & blowses {Production but g0 Date NO
Knitted Skirts {Production but mo Dats NO
Knitted trousers & shorts {Proguction tut no Dtz NO
Knitted Blouses & shirts Proguction bt no Dete NO
Swimweer Production but a0 Date NO
Unlzez bt
T Shiris Production but no Dete NO
@gz’ Produstion but o Dets NO .
Handkerchiefs EProduction bat no Dets NO
Footwear ] :
Plestic & Rubber & Other ... iProduction Data Aveilshle | Pairs 2000000 200000 200,000 200,000 200,000
Leather {Produstion Dela Availsble | Pairs 200,000 200,000 200,000 200,000 200,000
Memdrenring & ropair of wood fumiturs EPm&uﬁm but po Dats KG
[Paper Menufacturing
Teslet Papes (Produstica bt moDate | KG
Tissuc _and Paper Towels [Production but o Dets KG
{Paper Nepkins Production bt no Dete K9
[Pzper Secks Production bt po Date Ka
ONUDII.XLS Pégina 38 M186



JAMAICA
Projoctiens of Natlons] Production of Products Manuf 4 b Ineoalen weod n thie Teurist Industry
PROJECTIONS 1996 - 2002
PRODUCT PRODUCTION
UNITS 199G 1897 1988 1999 20028
Leaflets & Brochures Production bt no Data KG ]
Postcards {Proguction ban eo Date KGQ
Paim Production Dot Available LT 7724170 2181879 8.388.475 8,598,187 2813142
Puity Production Data Availsble KG 12,000 12000f 12000 12,000 12,600
Sospe EmmMAmm KG of of B 0 0
Producticn Deta Aveilable KG 977,600 997,152 1,017,095 1,037,437 1,058,156)

ONUDIl.XLS
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Table 7.3

HONDURAS
PROJECTION OF APPARENT NACIONAL CONSUMPTION (ANC)1993-208
(B Thousend of Doliars)

Sotmrtriat Bremohor sopey | somsy | wsmsy | | e | aovow | 20 | TA
31 Foodmd Dol PiIgI4  si61s9]  edl23)] ac7los]  e93si2l  921,380]  949.838] 31
31N Induwry of thoMMese 971481  100062] 1021640  1059533)  los3gs| 11131 114,320 27
3112 Miflk Produces 85313]  #8s506]  90%os] 033 m,ma seasel  10L117) 27
3113 Preacrves of fruit md pacimd vegett . 310821 32.201] 33,0081 33.831) 34677 35 132 2s
3114/6 Ceroal & Carenl § o YAST  8474T0)  ISLISTE  154936) 0588091 167D 166,849) 23
31135 Proed Proguces 9308] om| si4ol  S3037] . 346281  S6267]  §7.955 3.0
3117 Otls and edible Stz 92372]  940]  ST047]  99933] 1029570 1050451 105277 30
3118 Sugwr-bow] ladustry. G4%0]  es0s0] emem) 7ol Moot 729 80360] 40
3119 Other foode 103221 10,833 u%;g 1,72 12191 26W1 13,185 40
3121 Other Bdible Products end Properst  89192] 91,7800~ 95 1003241 1048390  109536] 114485 43
3130 Drickz . 42,156 52077 $3,639) 58,613 30|

ve Y @,754 86,528 3
92! 1% v _ 10,765 20
223,104] 2 237 3, 275,606 33
“45,066) 4 Si - 52641F 34747 & 39,2141 4.0
5,641 As
) 59|
_3MS 20
145,705 39
13,265 49
9454 39

0,120 6
@143 1.}
7,181 10]

FER:S X
160,708] 42
m 45

' 3
DA X 27,298 42
3513 Aribcil Bbers 5o s 43,733 1,6 54190 ; 5.0
3522/29 Other beizmyoes and chomical 116165 139, 1440751  150.773] 156806 163078 169,001 490
3560 Plastic Materialy 64218]  Tiesol #0042 83349 86682 09| 93,735 40)
36 Mimera! products po motalic 122960 207501 21788 28T U0 BIRl 2648 50
3610720 Potiery sod ceremic 17296] 20750 21,788  1STI| 402 823 26483 50
Tetal: ] 1,507,158 1624889 168417¢] 1745814] 1,809904] 187635641 1945897 37

ifisoric nformation 2 Data, 3 Projoct, /Acummlative year mute 200095
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Table 7.4

JAMAICA
Profections of Aparvent Natieas! G stion of Produrts used bs the Touriat !
mo.vwncms:m -
FRODUCT UNKTS CONSUM?TION
g295 ! oes N 3907 | 18 | 1999 1  3pee
" JProduction Data Aveilsbie | kG §1 3889731 §5.458,068] B0.731 786] 92473 203) 83,1959 SR.051.959
| Produstion Data Availsble KG 21.230,110] 22048411] 22268,895] 22491584] 22 716.500] 22943665
_jProduction Dats Aveiloble | KOG 12590400 3421 35930920  3,700885] 3miion| 3925269
IProduction Dt Aveileble <] 16,001,526] 16,481 16976019) 17143, 770] 17317.237] 17,490,609
{Produstion Date Avzilsbla | KGO 8,734,471 _9266400] 9359064] 9452655] 9541182
Production ¥t 2o Dotz Ka NA
Prodiction Date Avzilsle ) 25,199,045 _6175470] 266989%0] 27232031 27771619
Progustion e oo Data X0 ‘ 140,114 mmsg 142930
Production it mo Dvte G 0342 n, 24,632
__jProduction g po Duts <] A7, 76,526 794,333
[ProducticatingoDais  § KOG 29951841 2621.136] 2647348
_{Produstion Dats Aveilsbls | KOG 18435,305] 18619659 18.805,356
“|Proustion bt o Dtz KG M N MM
{ S
{Produection Deta Avsiloble | KG ;zlgmb 222,657 229 83,924
JProfuction Drtn Aveiloble | KO SISl 244411 2929 251,92
_{Production Doto Aveilsbl X0 3041060 3102735
{Produstion bt oo Date KG ol 2521409] 254666
{Production bt po Dats KG
{Production but po Detz K3
[ Production but 0o Dats Ko
Production bt zo Dite KG
{Production i wo Date KG
iga bt oo Dete ko
Production but 2o Datz _KG
MWMMM J: ]
mmmm K
I Prodection tng po Date ]
_{Produstion bt po Detz ko
JProduction but o Dete KO
Proguction but mo Dtz LT
Proguction tag po Date LT
Progustica bt po Daiz T
Produsticn buz 5o Date LT .
Production but 5o Dets LT
Production b 5o Date LT 2632 22.919) 23,148/ 2337 23,613 73,849
{Production bt eo Dts LT “61,729) 62,417 63,061] 63,671 64,308 64,951
|Production bt mo Date LT 192 573 194499 1964040 198,408 200,392 202,396
IProduction bt 2o Dets LT N
Mixed Juices _[Produstion tag no Dete LT NM ’
Soyu Savos \Prota g oo Date KG PN
Tomato Ketchup I Proguction bt no Dats KG NAM
(Other Tomato Sauces _jProduction bag no Dtz KG NM
|Vineger §Proguction but g0 Dete LT N .
{Pepper Seuces [ Production bag mo Date KG MM
IMayonnaiss {ProducticnbineoDete | KO 1500721 153073 154, 156150] 157,71 159,288
Other Sane: _IProduuction but mo Dtz KG NS )
Dried Scups e Mmm G NM
Satss of Mal? ProductimbuizoDate | KO MM
WWY«D&MW _{Progdustion bz oo Dt KG NM
" Produetion but 8o Dtz KG N
fProdction Dieta Aveileb! KG N
[ Proguction tat mo Date KG ML
Proguction bin 5o Dts. X0
Prodiction 2 5o Dats N R
Procustion Dats Aveibble | MT 151,197 154221 157,203 138,878 160,467 120m
o but 2o Date kG N
(Production bt moDate §KQ N
Ics Cream Coozs Ehm&mmbm KG A
Mixes & Dougbs ion bug B0 Date X0 306025] 117185 1195290 121,919 123,138 12437
Pagtz Produstion bi 2o Date KG N
[Other Befoors Weres Production bt po Dats KG N
Yeurtz Proguction buz po Dats Ko M
Powricn [PomcimbtooDete | KO N
Cther Food Properations of Flowr & Meal NES | Production bt o Dets KO N
iCorumas! Production Deis Aveilshis 18,834 39,3991 19,981 20,181 20.3¢3{ 20,587
Oils & Greazer N |
ONUDI XLS Péginn 41 NI



Table 7.4

JAMAICA

Pigina &2

m&muwn' tlomal Conzmption of Produmets tsed im the Tourist Industry
PROJECTIONS 1925 - 2008
FRODUCT UNETS CONSUMPTION
1893 1986 1297 1938 1995 200¢
LT 10941 578 114886561 11718430 11952798] 12,072326] 12,193,049
LT 1,421,103 710,552 03,446 696,412 689,448 682,553
XG 11,025000f 11466000] 116953201 11812273] 11,930396] 12,049,700
MT 72,000 73,080 73,811 74,549 75.294] 76,047
KGQ 913,975 950,673 983,665]  1003,338] 1,023,405  1.043.873
MT £9,301 100,294] 101,297 102,310 103333 104,367
MT 20,000 20,500 21,115 21,748 22 401 23,073]
XG ] ]
3457080 34190521 3350671] 3283638
3,726/ 9,173 9,632 10113
2,306 2,375 2446 2,519)
X 80,5947 81,400|
77,0471 7,358 81,739 24,191
505,072 555,587 611,146 41,703
LisiLanl 12028
2196564f 2206371
K 282588 291,065
KG
Teailea of soft fibires el Knits
Cottoz: . Production Deta Avsilable | SQMT | 170639651 187R0.361] 206473971 21679767 72.763,755] 23,901,943)
Poly Proguction Dats Availsble | SOMT | 25,111,525 26367,101]  27,685456] 29069,729] 30,523.215] 32049376
Bed Lincns Prodisetion bt no Dets KG 171,242 179,805 185,199 190,755 196,477 202,372
Bedspread Produstion bt no Datz KG 1220 7,942 3,737 9,174{ 9,632 10,114}
Campets Production but oo Dats SQMT 349,466 330,950 365,249 370,829 176,391 382,037
Knittod Texsiles i ,
SQMT 4724830 519,732 545,718 373,004 601,654 631,737,
SQMT 4.316,053]  4.741.866] 4978960]  5,227.508]  5.469.303]  S.763,768)
KG N
NO NM
NO M
NO N
NO NAM
NO NV
_ NO NAM
NO NAL
NC NM
NO M
HO N
NO NM
NO NM .
NO NM
NO NM
NO N/M
NO N
NO NM
Pairs 653,655 616928 6590,466| 704,276 718,361 732,728}
Pairs 565,221 576,326 588,056 599,817 611,814 624,050
Cub M 266,295 9294] 322216 338,327] 355244 373,006
Cub Mt 6334241 702,332 772,565, 811,194 351,754/ §94, 341
M8



Table 7.4

JAMAICA
dWﬁMWMdMMhMT@WM@f

PROJECTIONS 1995 - 200¢
PRODUCT UNETS ~ CONSUMPTION i
2285 | geec | 1997 2928 | 1999 706¢
IComproseed fibreboond Ko S0, 552354920 ~ 6678041 _ 6381943] 6701.040] 7,036,097
iQzher wrood Cub Mt 13,400} 16,080 19297 21,226] 23,349 25,624
Venzer CubMm 1,373 2,061 2,267 2,380 2,499 2,624)
KG 419,439 461 383 507,521 532,897 559,542 587,519
X0 $69,693 393,168 GBO76] 4377 639,872 676,369
KG 21000] 21,630 B2 22947 p<b] 8641
KG sl 1siesas]  21e0320]  2398352]  2638,187] 2902,00%)
RG] Nas :
KG N
Xa . | Nag
KGO N
KG MM
L2 7Y
NO 21,200) n, 28 27062 28415 29,936
NO 61,317 82,544 3,795 €5,070) 66372 67,699)

S IGuen ool 10893048 1iseh 13354581 13572731
31 59,923

LT
) 47,500/ 1,300 ss408] 37,530 62,32
KQ 97923231 0995130] 10095091] 10,197,052 10299022] 10,402,012
kQ 9,253,720,

pagks

2,623,861 10008.824] 10209,000) 10,413,180] 10,621,
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Table 8.1

BELICE
CARIBEAN TOURISM INDUSTRY PROJECT
(From Caribean & Rest of the World)

1,992 1,993 1,594 ] 1,993
UC!  {DBSCRIPTION IMPORTS BEXPORTS IMPORTS EXPORTS DMPORTS EXPORTS DMPORTS EXPORTS
Qry 1 00pUS3 Qiy 1 000 U3 Qv 4 000 USS Qty | 000USS Gty | 000USS Qry 1 000 USS Qy 1 000USS Gry | 000USS
3111 {MEAT & MEAT PREPARATIONS 3,975,820 1529 0 0 3,750,034 310 0 0 3591272 2,563 10 0 4353795 357 0 0
Frozen / Chilled (fbs) 183,234, 2351 0 0 67,374 [7) 0 0 79,157 [ 10 o 175933 159 0 0!
Proceased / caoned (Ths) 3,790,336 3,274] 0: o] 3682420 3,040 0 o 3919115 2,894 0 0] 4,187,350 3420 0 0
3112 {MILK & DAIRY PRODUCTS 11,393.352 9329 0 0 11,671,751 9,262 0 0 10,174,421 7375 0 0 10,954,499 9473 0 0
Freah milk (Tbs) 3,800,303 1898 0 0] 3,006,212 3,628 0 0] 2646315 3,047 0 0] 2,418,794 3217 ) 0
el 8 SR — ‘ ‘
(1be) — 3,623,085 2858 0 0] 6,763,168 3,139 0 0 3,557,385 2,585 0 0} 6336931 3 0 0
Nature] Milk Procucts (1bs) 33,350 34 0 0] 233067 244 0 of 245278 260 0 o 252482 268 0 0
Butter (1bs) 36,960 319 [ o 117017 159 [ 0 104129 128 0 o 152853 164! 0 0
Chioess (Iba) 1,331 614 2,%00 0 0}_1,5%087 2075 0 ol 16213548 1,855 0 ol 1773437 2832 0 0
3114 [CEREAL & CEREAL 44255118 2238 66030 3 41,961,671  T86 0 0 46,733,602 6375 334406 33 16,775370 6,542 [17) 2
Cereal (Rios, Corn Osts) (Tbe) 40,415 395 3 0 0 52 X7 0 0l 33,603,233 3946] 353766 371 11,932,086 4276 0 0
Flour (Wheat, Maiza, Bye) (1bs) 390,778 211 64,050 3] 396,436 196 0 0l 3413479 243 [ 0 5998314 mn 0 0
Cerea} Preporations (Tbs) 2,137,728 1,381 0 0] 3327213 1,180 [ of 3,011,318 s 300 11 2094335 3,150; 0 0
Biscuits (loo-creem oams, Bread) (be) 1,110,720 741 0 01 1,473.620{ 349 0 0] 1,753,572 1063 340 1] 1,749.115 245 $2 2
3117 {ANIMAL & VEGETABLE OILS & 493,673 1 2748 3 3,643,181 1,508 345 1 975 1,607 33 3 3 sms,g% 1,729 962 2
Aniznal Oils and Pata 800 1,489 0f o] 2987578} 1,118 [ 0] 3,080,216} 1149 0 0] 3,004386 1244 of 0
Vegatablo Oils & Peta (gpls) QATIS 418) __ 2,743{ 3] 6576031 3% 543 1 T787,759) 4581 2,338 31 871,135} 483 9621 2
SUGAR & SUGAR PREPARATIONS
T & HONBY 637,298 311 7922846 40075 341873 435 8,193,306 31,109 430,933 529 9,318,232 3 618,700 761 6392334 50,345
| Sugar (1LB3) 3,000 916591 37629 34 42 032] 41487 33 44] 94333 40 321 939961 47781
Other Products (honwy, syrup, molssses)
(Ibs) 3 4441 7831077 3 343,841 444] 8,103,274 9652]  480,898] 4331 92379 3232 618,656 9| 6,458,358 2,795
COFFEE, TEA, COCOA, SPICES AND
3119 {MANUFACTURES THEREOF (Tbe) 1,450,957 2101 309,574 148 3028928 1381 138245 781,795 1860 47,050 27 1,237,689 1,355 171,270 112
Coffes, teq, coco, spices and i ‘
mefichures therecf (Tbs) 1,450957{ 23011 309,374 148 1128528 15811 138,245 731 1,220.593 1.860] 47,050 77} 1,237,659 18551 171,290 112
OTHER EDIBLE PRODUCTS AND
3121 {PREPARATIONS 7,693,044 6,433 66,463 36 8141708 6743 73,065 97 8918328 6720 191,759 182 9,348,456 7,173 180,407 137
Margarine (Ths) 1,124.233 713 0 0] 937,443 614 0 0] 1,133,350 645 [ ol 1,510.661 1 0 [
ized Vi les & Fruits () { 1,635.93 746 0 0] 1998088 842 0 0] 2,256,868 933 0 0] 235837 1,089; 0 0
Saucos, Soups & Cthars (The) 23 1938 64,465 86] 2715711 1993 73,065 97{ 2,971,046 17330 191,666 182{ 3024591 19651 180,407 137
Prepared Products (Ibs) 770,113 382 0 0]  $39,805 381 0 0f 648499 393 0 0] 635857 391 0 0
Infant Products (Tbe) 1,342129 7, 0 0] 16543871 2620 0 o] 1,502,631 2,343 93 0] 1,469,719 2,597 0 0
Maht Extrect & Preparation (Tbe) 96,630 09 0 0] 2459594 293, 0 0] 403,731 468 0 0 298849 340/ 0 0
3130 [BEVERAGES 377,803 43 38 | 427016 2900 20 0 623540 1792 386 1 634917 2310 1,519 66
Acrsted (Nan-alocholic) (gals) 158,180 389! 18 11 200,816 537 9 0 480,676 376 12 0] 489207 333 0 [
Noo-Asrated {non-slcobotic) {gals) 36,244, 207 0 0 33,698 206 0 [ 18,617 104 0 0 26,987 159 0 0
Wines (gals) 23396 268 0 0 24,794 389 0 0 24,186 363 0 0 19,803 271 0 0
Boers / Stxts & Cider {gais) ug% 716 20 0 115956 752 11 [ 73,060 371 370 3 73,752 $13 &0 0
Whiskies (gals) 4,344 171 0 0 33,134 675 0 O[N/A N/A 0 0 13,185 6184 0 0
Run {gals) : 9,634 176! 0 0 6,576 (5 0 0[N/A N/A 4 0 1,973 44 1,459 [73
Gin, Vodka, Brandy & Other Spirituous
Drinks 9,100 216 0 0 12,042 238 0 0 12,001 378, 0 0. 10,010 52| 0 0
3140 {TOBACCO & CIGARETTES (ibe) 220,052 932 40 0 247,793 1,015 1,238 3 0 ) 7 0 635338 1 0 0
Tobecoo & Cigarettes (Tbs) 220,032] 9324 401 o 2477930 10131  1238] SINVA_ IN/A 1 [ 0}  453.833{ 311 0 0]
3211142 {TEXTILE YARN, FABRIC & 6,313,902 17361 __ 423393 13,661 5,434,806 18692 358324 20329 1524440 1632 27313 13 3831635 14208 130322 14,553
Y wros, Fibers (1hs) 726,863 1,549 83,767 115] 943072 2111 0 0] 797818 1.746] ) 0] 1,668,161 ] Q 0
Woven (sq Yda) 4002,397 4,199: 0 0] 3,883,526 4,635 2024 12 3,312 29861 0 01 1,405,446 207! 0| 0




Table 8.1

BELICE
CARMBEAN TOURISM INDUSTRY PROJECT
(From Caribean & Rest of the World)

Lace (yds) 43,428 8 0 0] 46,166 7 0 0 16,136 5 0 0 30477 6 0] 0
Sacks & Bags of Material (doz) 7,387 23 0 0 18,705 35 0 0] 263827 297 ) 0] 170349 459 0 0
ing (doz 1,544,126/ 1,177 333,626 18,5461 291,852 11,0887 336,300 20,3177 2752880  10,845] 275131 181 . 276,047 9.7411 1503221 14,553
Socks, Stocking, Gloves, Mitts (doz.
Pra) 87,637, 200 0 0 99,347 294 0 0 75,360 239 0 0] 147626 287 0 0
Hats on other Headgoar (No) 66,847 87 0 0 33,441 166 0 0 66,167 152 0 ol 191D 37 0 0
Accesscries (belts) (Tbs) 36,720 117 0 0 76,397 316 0; 0 26,315 122 0 0 17,437 108 0 0,
LEATHER & LEATHER

3230 {MANUPACTURES (Tta) 3436 43 0 0 9,040 43 0 0 10,638 38 0 0 166D 29 0 0
Lesther & Loother Manufectures (tha) | £,436] 481 o] 0} 9,0401 43} 0] 0f  10638] 8] o] 0f 166291 29] o 0]

3240 {FOOTWEAT 431,889 1,381 [ 0 467,699 1,377 [ 0 40790 1,328 0 0 332851 1,038 0 0
Dress, Sport, Sandals (pairs) i 431,06 1378 [ 0] 465,728 1,374 [ 0] 460,309 1,327 [ 0] 332519 1,037 0 [}
Other parts of Footweer (Tba) (1) 3] 0] [ 1,971 3 0 0 281 1 [ 0 332 i 0 0
CORK AN WOOD MANUFACTURES,

3312 {EXCLUDING FURNITURE 1,381,336 1914 444917 1,079 2,535,865 3,385 226,887 1,163 6,165,866 2401 377810 1517 332069 2,025 200,073 kyx)
Cark (1be) 180 9 0 0 6,142 15 0 0 2,093 7 0 0] 2451 3 0 0
Playwood, Venoer Shests (Cu. ) 240,808 14621 108,783 o79] 185038 1,428] 47,485 982] 160,03 1,139( 111,096 14430 226,363 1,087 18,806 238
Other Wood (1) 1,246,243 318] 309,250 23] 2,160,481 584 3,200 0] $920213 1,137 2,500 0] 2974457 760 39,200 3
Building Supply / Households (ibs) 92323 125 26,884 73] 184,204 1358 176172 183 3,504 118 63,914 74 117388 170 142067 7]

3320 {FURNITURE & PARTS THERECF 10947 1456 412 [T 48,034 1473 $52 14} 10646 1,711 2403 7 12790 2283 N 101
{Howehold . _1,629 276 37 8] 797 314 43 3 2738 30} 53 $ 4,646 491 97 30
{Schools / Churches / OfSees (cwt) 2,004, 328 0 0 701 509 1 0 3, 308 1 0 1,638 6254 i 0
Othex (cwt) 1314 334 375 50 39,536 650 508 133 5,613 902 2,344 ] 6459 1,167 173 7

3410 ZR ) 0 0 13,100,941 7,300 4,028 7 31,9209M 7,088 0 0

- of ] 0] 07 13,100,941} 7,1000  4028{ 7111,120970] 7,088} o} o}

357 |OTHER CHEMICAL PRODUCTS 731387 6397 0 0 8616391 6293 825000 64 9343161 6660 529895 62 3,806,384 6223 3913443 144
Painting (1bs) 650 7 0 0 89 0 0 [} 2161 6 0 9 1,138 2 0 0
Perfumes (liq. Oz.) 63, 3361 0A 0 0] 141,436 60 0 0l 140020 153 0 0 162921 174 0 0
Soaps (Tos) 3919487 217 0 0f 3,130,961 1,689 0 0] 8396235 2,297 0 0] 5223491 1,790 450 2
Cosmetics (1ba) 963,340 1,389 0 0] 908,068 1,462 0 0] 1,257,240 1,431 0 o] 1,253,255 1,383 924 30
Costing Products (Ibo) 2,539,257 2802 0 0f 2415054 2973 0 0 27202711 2694 0 0f 2132771 2774 0 0
Matches (groes. Cant) 953 2% [ 0; 3,523 35] 825000 64 287 151 529,895 62 3,042 8] 3912069 113
{Ink (1bs) 19,333 53 0 0 17,260 74 0 0 22927 €6 0 0 24,969 92 0 0

3560 {PLASTIC MATERIALS 3,156,956 5,189 0 0 3733374 11,229 10 0 5,083,247 $,207 972 2 6,300,017 7,313 0 0
Pipea, tubos, Adbosive Plates Hoses (b6} ¢4y 5. 2,408 0 o] 6061335 8,380 0 ol 1956800 1933 0 o] 3202724 3,579 0 0
Households (Kitchen & bethyoom) (Toe) | 2,222 093 2,006 0 0 2,190491 2,047 10 0] 2311923 2416 [79) 2] 2437178 2779 0 0
Builders Ware (ibs) 198,582 2347 0 0 T 264 0 0] 302,389 266 9 0 313,075 240 0] 0
Offics Schools, Lab, Ot (Tbe) 189,463 4911 0 0{ 253819 338 0 0j__ 312126 592 0 0] 347,040 615 0 0

3611 {CERAMIC AND TILES 1236457 1,077 0 0 1,530,394 } 226 0 0 2,809,537 1,600 0 0 3364770 1,367 250 0
Ceramics (phumbing) (No) $3,622 569 0 0 18,691 440 0 0 7,706 326 0 0 9,691} 263 0 0
Cermic Tilos (Tbe) 123,611 U 0 0l 290,356 102 0 0] 271,796 35 0 0] 143384 88 ) 0
Olazed / Unglazed Tiles & Mossic 1,059,294 434 0 0F 1221347 634 0 0] 2530035] 1,189 0 0] 3,711,695{ 996 250 0
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Table 9.3

HONDURAS
CRIGIN OF SOME INPUTS19%2
@)
{ Inmumnos intermedios
Indewsnia) Reomcher Preductien | Netloma! | Costhz Ctioer Tete? Veler
Canntries Agregeds |
31. Food sod Drinks
3111. Incusiry of the Mes 100 24 4] 0.1 21 25.6 13.4)
3118 Sugar-bow indusry 100 538 [} 10.1 63.9) 36.1
3119 Other foods 160 50.1 22 11.6 63.9) 21.1
3130 Drinks 100 31.1 10.2 149 56.2 438
3140 Tobaoeo & Cigaronies 100 2.4, o_fj 8.6 38.2 61.8
32 Textile industry
3211 Textile Yem, Fabric & Clothing 100 2841 35 k) 66.4] 336
3220 Pledzen of getmg drmoand 100 31 2.1 28.4 535 46.5
3230 Asticle of Leather & Leather fnoustry 109 457 0.5 25.8 7.7] 283
3240 Industry of the loother Footwos: 100 50.2 651 15,31 72.6 274
33, Woed and Samiture
33112 Carls ond wrood monsfactums 100 71.2 0.1 1.4] 77| 273)
160 o1 24} 13.9] 65.4, 4.6
) |
100 43 1.4 75 £0.7 193
100 18.6) 58! 372) 61.6| 38.4)
) 30 6.8} 36.9] B.I 26.6
[ $6.71 0.1f 62 63 37

Souoe: Funcionss de Produocién del Sestor Induatmial, Secplen, 1985, La Recosvernién Industrial en Hondures, ONUDI 1993,

With estimations of @ netiona! opest
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Table 9.4

JAMAICA
Products Menufoctured (n the Casibbeen region thot ere Purchiesed by the Tousist Industry
CONSUMPTION
UNITS 1990 | 1992 | 1993 I 1934 [ 1993
KG 14060,531]  13.994.619] 135338201 155354620 16,001,526
XG 25205] -1,364,151] -2,109,532] 1,998,772 8,734 471
XG 10,871 1,450 3,286) 18,38) 19,200
KG 179694520 11.292,104! 19188, 781] 15,640,904 44,927
KG 330,947 4,006 949 1LSTOf NM
Xa 2,530,175] _ 637,0800 14896931  2549,729) 677215
Xa 1243 1,111,267} 266734 22837541 2,329.429
KG 4,613 24,740 31,719 64415 N
KG -1.8%6 23,812 17681 899711 WM
KG z&% 226,387, 244,789 240639 NM
KQ 30,07 99,886 $2.330 £5635] NM
XG 40,450 4] 611 38,242 50,075] N/
Kg 118659) 30817 29,905 68,8660 NM
KG 9315 21,048 45,630 €00l MM
) <¢) 67321 41,714 107,782 §7318]  NM
_Ko $1,055| -58,140 -12872 -95.911 NAM
KGQ -F03,5261 891123 495919 4898 N
LT -ﬁ.coxi 22,025 15,258 113, NM
LT 550,872 20,195 3447 44053  NAM
LT 29, 78T7) «29,071 82 242 -228.335) N
LT 9072} a0 9739 -I@* MM ]
LT sif £0.445 20 1,125] NM
LT S1864  -764.530 -363,090 424,132  NAM
KG 430832  902324]  -395389] 318510 NAM
KG 11,522 x@% 23,436 15157 N
| Vimegar LT 526] 6,608 18,167 196350  pM
Pepper Suozs XG -384,332 S240 -385069]  44102] NAM
Msyonmnsios KG 97, 141,133 197841 147.1 150,072
Other Seuces KG 127, i 386,797 2151281 NM
Dried Sounz kg | 3mewl 335807 425,357 202905 NM
Preparetions of Mebk KG 403,011 324,593 1369561 . 1,000067] NAA
Other Food Preparetions NES KG 357976 24001 388,928 208,615 M
Coffiee Bearn KG 2653,78] -1,105783] 9,380,508 799384 NAM
Instemt coffec KQ 25,821 14373 16,784 0,04  NM
Grinding of Cerszle
Rakery Products
Biscuits Unswectenod KG -547,601 -769,590) 723,301 500,086 N
Biscuits Swoctened KG 307,621 -313,424 364,588 89453] Nav
Toe Cream Cones KG 21929 13,687 11,506 14,1841  NM
Peste ) KG 39,050 111,602 160,772 7] 431 NM
Other Bakers Weres KG 71,409, -237,944 372877 456,258 N
Yeastz KG 154,363 192,822 215,154 214415]  NM
Balking Powders _KG 59 -3,945 4,906 2593 NM
Other Food Preparations of Fiour & Mesl NES XG 969,785 82558 63,532 155,776] NM
Cern Precessing o 0
Edible Offs & Grenoce .
i LT 11,302415] 60126381  4914.445] 104205500 11,438,656)
LY 96664411 45548938 70575111  1407.033] 1421103
KG 9.671,405] 96940260  £546772] 13,133419] 11,025000
0|
ME 84,360 73,3630 81,008 68 548 72,000
KG 125,690/ 220,474 469,001 870,432 913 975
[ [
KG 323,352 116,977 785,406) 2103241 N
_KG 224,689 195285 98,139 82,036! NM
KG -39311] ~ 480sS 65,319 9482 NM
LT {600) 9531 4,040 1674} 7,843 8,078
LT (000) 1372} 207! 1,400 1,992 2112
LT (000) 69,620 76,777 72,501 75,187, 75938
LT (000) 31,707} 52,151 81,539 20,509 72,624
AT 19,740 1,046 87,940 347,193 399.272
3 )
| Cigars ( Impost & Expont dota in KG) 000 88,996 20,873 83,678 -119,658
| Cigarettes (Impost & Export data in KG) .00 11720010 1205111f  1.224997) 1268987
Other Tobeceo Products KG 25,072 -25,899 3,802] 1,065
Textfes of Sard fbres
[Other SO MT 212,808 9455758 1,241,128 809,828 971,974
Leminsiod SQMT 1306747 2613672 1410758 1571.393] 1,807,102
Teble Limen KG 140,207 33,949 398,715) 120.967 237,000
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Table 9.4

JAMAICA
Products M foct: ﬁhmmmWMmesﬂme' 5 Y
CONSUMPTION
PRODUCT UNITS 1988 1992 1993 1224 | 1995
Drapcs KG 9,571 7597 5413 7014]
Textiles of soft fibres encl Knits
Cotton SQMT 50417861 7022001 9968 7R 15512,695] 17,063,965
Poly ICotton SQMT | 17803505] 20673,826] 24692530] 22828.659] 25,111,525
Bed Linens KG 51,363 7,528F 157,245 163,088 171,242
_XG 4353] 1037 5,263 6,017 7220
SQMT 327,038 372,283 304,337] 339,287 349 4665
SQMT $3,333 154,417 379,380 393,726/ 472,483
SQMT 1818606] 54901321 6699403  4105512] 4,516,063
Kg 5,25 12,000 20492 77571 NM
20,967 2572 5 66508 NM
549,035 467, 122,803 -140504] N
124097 104048181 491,071 477,163] MM
451792 1362991 1,429,094 742  NM
819,198} 8L77%6 NM |
69,1621 -1,500] N
3112 21926] MM
43,996 107,086] NM
121,964/ 31,1980  NM
311 962f  NM
-86908] 300131 NM
437,014 3244441 NM
-161418] 164397}
3 FO, Sk 896,3

-219,433

NO

NO

NO

NO

NO

NO

NO

NO

e

NO

NO

NO

NO

NO

NO

NO

NO

NO

NO

NO

NO -181,625 -3,565]  NM

NO 3296331 -139882] NM

NO 199,017 267,726]  NM

NO 262338  -34834] 231254 -1571283] WM

NO 3876090 9110460  -1392183] -1440008] NM

NO 44631921  2197067f  -167,762 62,100 NM

NO 4984 606 9 1683  NM

NO 26 -12.236] 85 19 N

NO 1,925 29,4820 -30,727 B4 WM

NO -3.937 -10,05¢] -12,158] 1987 NM
Knitted trousers & shorts NO 1031330 -302035]  -763,748]  -341855] N
Knitted Blouses & shirts _NO -136,550] 439476 378.726) -354195] N
|Knitted petticonts, alips et NO -14772 -3.563 -2,382 48620 NM
[Knitted wndespunts & brick NO -1,746228] -10976.754] -10941,206] -12.051211] WM
Kaitted i NO 141 018( 482345f  484536) -1,131933] ™M
Knitted Bathrobes NO 61871  zna9m]  -a17004] 253404 N
Knitted Other NO 675,856] -1,020,437] -1792) 3388l M
Pantyhose NO | -247i1240] -35925707] -54603207] -24416225] NM
Swrismwesr NO 2274] 27,946] 3,623] 10878] NM
Foundstion Qemments NO $403,052] -10050,047 -10434808] -12139,125] NM
Unkez 0 [ . [
T Shirs NO | -16121,500] -42641,174] -37218516] -45434763] NM
Treck Suits NO =2,809] =320 7 406380 NM
Jerueys Pullovers NO 3412090 60742  -385004f 371890  NM
| Hots Cope NO -5410 149,288 o] 299203 NM
Hendierchict NO 466320 126766 356,955] 70,59 NM
Festwear ] ]
Piastic & Rubber & Othey Prirz 618,285 sig346f 397,899 052 663,655
Lesther Pairs 526,621 527,158f  1,544565] 338,306 563,211
Sewwsiil Products excl Furaliture [ ] (]
Pine Bosrd Cub Mt 90,204{ 76,200 211,769 242,086 226,295
Pywrood CubMt 17273 11075) 15,635 580440, 638,484
Comgressed fitmeboand KQ 6694604] 4314900  4453046]  4565522] 5023174
Other wrood Cub M 18,945 8,178 11,591 1,1 13,400
Venoer CubMt 2,136 921 1611 1,703 1,873
Other Wood products KO 147,026 87,483 115,391 351,308 419,439
|Menuiactzre of contziners ether thon woed
{Memufocturing & repair of wrood fumiture 1 Xo | <6880 100%28]  see ] 1261,7%9] 1514111
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Table 9.4

JAMAICA
Pregducts Manufncturcd la the Carfbbeon region thet are Purchased by the Tourist Industry
CONSUMPTION
PRODUCT UNITS 199t | aeez | gsss | 1892 | 1993
KQ 673,122 360,612 277,545 1,679,331 NM
Tissue_and Paper Towels KG 170,960 87,724] 64,601 438886] NM
Paper Nepkine KG 36,793 60,969 89,265 95,603 NM
peperboard KG | 2510073 1862676 $272032) 8356679 NM
Cooted and Laminsted Paper & Paperbossd KG 5984100 7745%]  90%6234] 8762635
[Folding Cartons Xa 42608061 36423 3428496] 2794386] NM
[Paper Sacks KG 4676016] 3,660,125 205,036 160,758] WM
I [ ]
[Leaflets & Brochumre: kG | esseos] 1255196] 1320788[ 1543999 WM
Synihetic & artificlal fibses []
{Polyprosyiene Secks NO | 420,850 130051  -110856]  -384400 N/
EPaim o LY 642089] 1388634  7992673|  mo48838l 9340745
{Puzy KG 33,293 20,468 36,774 97,325 47,500
[Sozps X0 2451 417]  8946214] 9023 815] 9514460 9752322
KG 6933,537] 110%4836] 9033174] 8.897808] 9253720
100 conts 106,154 106,154 111,883 £5835]  NM
Xa 193,591 193,591 24,210 01043] M
KG 4,185 11,795{ 5,925 6,255] WM
G 8.434] 2,488} 41,307 48508] N
Xa -7943] 51560 9467 656000  NM
XG 191,024] 17,452§ 120,499 377684 NM
KG 94,163 89,742 122,508 74,131 NM
KG 401 515 457,639 508,210 737651 N
Xa 85,477 20,974/ -1 91,361 NM
KG 694,450 459,893 441,981 §39406]  NM
KG 522327 363,207 268,164 295.550] NM
XG B7,183 259,311 2. 10] 300,109]  NM
KO 3879 50878 105,109 309,924] NM
ko 9,321 359] 1m7est 10,9900 N
KG 3,763 -5,806 39,938} BB NM
KG -151,033 ~113,106! -30,800 -101,411 N
KG -11,067 -381 4,057 56431 NM
XG 3,280 £5,242 12410 25633 NM
e XG 61,458 45,137 132,622 1514731  NM
XG 239411 220,177 276,556 379018] NM
Petiery & tiles escl. bullding matertals ]
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Table 9.4

) JAMAICA
Preducts Manut ed Qutside tie Reglon that are Purchased by the Tourist Indusiry
CONSUMPTION
UNITS agot | 1992 | 1993 1 1994
KG 60,241 408] $7,081,7331 70,988,395{ 77,513,259
Kg 21,329.871] 21,616340] 226022651 21,613,970
Ko 1, 7889731 1,571,1601 2,722,006] 3,103,848
KG 14060,531] 13.994619] 13,533,8200 15,535,462
Kg sasi003] 7,368353] 8,622,207 £.480,059)
KG 31,560,096] 35,111,405] 39,969229] 24,665,730
KG 45319]  136920]  152636] 128,199
KG 10,871 1,450 3,286 18,381
KG 74967%6]  ellse8] TS 726,758
KG 1,759.541] 2811,500] 4,610,597 :%@;E
KG 245,708] 103,510 81,357 197,828}
KG 05000l 1220000  -see21] 211,010
KG 2530,175]  637,180]  1,489,693] 2,549,729
" <) 1401 21740090 3,708.272] 3,049,963
kg 22,705 mwﬁﬁmwéﬁlrﬁmﬁzi
KG 24914161 1274245]  3,184.028
KG | 3740 1L,111,267] 266,734
KQ 2
Xe | 24
KG ........................
G 3,039730] 33557.728] 2995368 3
Ko 6652l @02 48211 6,035
KG 11,753]  64834] 13526 }
KG 831,769] 735058] 1070350]  933.450]
Ka 1743410 1208771 061S] 43,005
K3 £613] 24740 3L719] 64415
KO L876] 3812 17,681 89,971
KG | FRAG 263 A &9
KG 9, 82,3800 65655
X6 S8, Aisil  ssaof 5007
KG 1186508  30817] 495060 ss:sesi
< $815 21,048] 45680 T
Ko 61321 A4l 107,782 87318
KG 58,865 -25.706 9,626 26,967
Ka -703,526] 991123 495919 4,398
Xg 777810 -919941]  -831480f  -713,051
LT L5300l 1005 15258] 113,754
LT 390872 20195 3447] 44053
LT 2,095 165 4,530 19673
LT 29787 29,071 242| -28335
LT 907 43,060 9.739]  -14249
LT -10628] 6160 15,070) 457
LT 30367 38751 17,129 60,587
LT 58306]  Me89] 1434621 I
LT S1f 40445 2 1,025
LT S2864 - m4530] 363090 424132
KG -15408] 49,205 5,187 6,281
Kg .mm‘zf £09.324]  -395,589f - -318,510
KG 6003 4550] 13893 26614
KG 11,5220 16282] 23436 15,157
LT 525 6608] 13,167 19,685
KG 97203 140131 1g784i] 147,129
KG 127.300] 23991 -186,797]  -215,128
KG 16,140 13272 45184] 472371
KG 373630]  -355807] 425387 202,905
KG 4030111 -324,503]  136,956] 1,000,067
<¢] -1321%0F 30053 -81,755|  BS5,730
KG S1976E  -84001] 388928 208,618
KQ 2.653,785] -1,105,783) 9,380,508f  -799,384
KG 25821 M8 16,724 20,034
KQ 12397]  84005] 135648] 144360
MT M47400] 1a670s|  148151) 148,232
KG 18318] 14 3,892 _7,303)
_Ka S07621] -313424]  -364,388 29,453
KG 27929] 13,687 11,306 14,124]
KG 2567] 20521 76,9490 - 114.8%
_ka 39050 11002 160,772] 271481
KG Ti400] 3Teu] 3METT| 456258
KG 154363] 192822] 215154 214415
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Preducts Manufect
PRODUCT UNITS 2991 1992 2993 1994
Powders KG 59, -3,945 6,906 2,593
Other Food Preparations of Flow & Meal NES KG 969,785] 82555 63,532 155,776,
Corn Pmmgézﬁ [
Cormanes! MT 21,233 18,664 16,343 18,286
Com Starch KG o13148! 1,191269] 1216413] 1,13627
Edible Olis & Grewose
Scyabean Oil LT 11,302415]  6,012635] 4914,445] 10,420,550]
Otive Oil LT n,mE 24,633 35,719 2,010,604
Sunflower O LT I | 2,774 4,965 4,359
Com Oil LT 67272 TB2sS] 3415600 471,459
Palm Ol LT 1312172 39,543 82,0260  2600,949
Coconut Oil LT 0,666441] 4,554893] 7,057,511] 1,407,033
Other Oils LT 103,480  310,714]  406,693] 2,050,891
Edible Fsta KOG 9,671,406¢ 9.694.026] 8,546,7T2] 13,133 419)
Cegzals [
JRice MT 84,360 73,363 31,008 68,548
Other Cersale KG 125690 220474] 469,001] 870452
Sugee ,
Cene Sugar (refined) 24,020 6,475 31,752 15,425
Ceces, Checsinte & wmudy [] [
ing G KG 4473 44,216 68,433 110,972|
OM%MWM ining coooa KG 323 352 1169771  283,406] 810,324}
Confoctionsey kg -224,609]  -105285] 98,15 88,036
Cooos Poerder sarestened KG -59.311 43 955 65,319 9,432
Qther Cocoa Preparstions KG 15611 390,225] 267463 195,130
Other Alosholic Beverages LT (000) 1, B‘% 207 1,400 1,992
Bosr & Stow & Msh Pevemgre LT (000) 22X 26,777} 72,501 75,187]
IMimersl Water LT 19000 2104l 87940) 47193
Tobsecoo o 0| 1
Cigera ( Emport & Bxport dita n KG) 000 280061 0087} 88678  -119,658}
G pot & Export deta mKG) o0 | vnimeol] 1296111] 124997] 13268987
Cther Tobaco Products KG 28,072 -25,899 3802 1065
Textflor of bavd fibrez
Gtiver SQMT 212808]  945573( 1241,128) 809,828
L sminsted SQMT 1,504.74 613672] 1410,758] 1,571,393
Teble Lipen XG 1402071 2330491 398,715 130,967]
Drepes KG 9571 7,597, 5413 7,014
Textiles of 50k fiberes excl Kelts
Cotton SQMT 5,041,786 7.022.001] 9,968,770 15,512.697]
Poly Cotton SQMT | 17,823905] 20,673.826] 24,692,530] 22,828,659
Bed Linens KG 51,363 71,528 157,245 163,088
Bedspreads KG 4,853] 10,378] $,263 6,017
Carpets SQMT 327038] 3722831  304337] 339,287
Knitted Textller
Terry SQMT 53,333 1544171  3m380f  393,73¢
Otber Knitted SQMT 1,818 606] 5,499,1331 6,689,403 4,105,512
Lesther Mamfecturing
Lesther KG 948360 111077 178,740 92,191
Articles of Lesther exchuding Shoes KG S 12,000 20,492 1,757
Carmezt Manufacturing
Male
O & wind jackets NO -20.967] 2,572 5,290 6,608
Suits & Jackets NO | -549055f 467924 -122803] -140,504
Trousers & Shorts NO -1,240979] -1040418] 491071 477,163
Shirts NO 451,72] .1,362.5010 -1429094]  .922 742
Underpants & brics NO £07, 6T8.806] 819,198 861,776/
Pyjemas NO 6,01 o19] 49,162 -1,500]
Bathrobes NO 2,116 163 3112 21,926
Vests NO 25.390] 124,554 43,996/ 107,086/
Other NO $,682 S408] 121,964 31,198
[Kaitted Suss NO 10,819) 2,652 311 _962]
Kaitted jackets NO 1,196 35,674 86,906 -30,013
Knitted tousers & shorts NO 202l -119604] 437014] 324444
[Knitied Shirts _No A3300) 208187 -161,418]  -164397)
Knitted underpants & breifs NO <1428 708] -2,181.227]  -3576,340] 696,574
Kaitted nightweer NO 43| 248 19212  -157564
Socks NO 301,230] 313902 457,73 ﬁmi
Swinwear NO 9,673 3,5&)% 66251 6793
Fegnat 0 ) ° [
Overcoats & wind jackets NO 93,595 463 3,280 12,771
Suits & Jackets NO 29,227 -21,027 26,426 2916
Trousers & Shorts NO 2080969 -1,082.569] -1,194,520] 404,452
Drcsses NO 120,124]  -149 720 -104333]  -219,433]
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Table 9.4

JAMAICA
Products Manufectured Outside the thot are Purchused by the Tourist Indugtry
CONSUMPTION
PRODUCT UNITS 1993 1992 1993 1994

Skirts NO -io103]  -71.262] 181625 -3,565
 Shirts & blouser NO lescos) 2994651 329633 -139.882
Slips & peiticosty NO -16,628 1600 1990171 267,726
Sleepwea NO | -262338] -324834] .231.254] -1,571.283
Negligees & Bathrobes NO -587,629] 911,060 -1,392.183] -1,440008
Other NO 44631920 2197067 -161.762 62,100
Knitted Suits No .. 2605 9 1,623
Knitted jockets NO 26 -12.236 85 19
Knitted Dreozcr NO dozst  -29482)  -S0727 23,741
%mﬂdsm NO 25370 -10056]  -12,156 -1.987
Kaitted trouscrs & shorts NO -103,135] 3020557 -763,748]  -3413855
Knitied Blovses & shirts NO -136,550] 430426] 3T, T26]  -354,195
Knitted petticosts, slips etc NO 214,772 3,563 -2,382 64 862
Kaitted ymdemants & breifs NO -1,745.2281 -10,976,754] -10,941,206] -12,051,211
Kaitted ni NO 141108 4825451 494535] -1,131933
Kaitied Bathrobes NO HISTL 2097  -271,004]  -253.494
Knitied Other NO £75,856] -1030437j  -11923 2388
Pantvhoss NO__ | 247612401 -35,925 707] -54,603, 207 -84,416225
Swinrwez NO 277 27946 3623 10,878
Foundstion Germents NO 3,403,052] -10,030,047) -10,434 808 -12,139,125]
Uiniecs ) . 0 .
T Shirts NO_ |-16,121,500] 42641,174] -37,218 516] 45,434,763}
Treck Suite NO -2,809) -320 773l 40658
Jerzeys Pullovers NO 341,209 647492] 385,004 437,189
et NO -2352.001] .2340,753] -2072423] -2424,139

NO SAl0l 149288 o] 259293

NO #5632 126,766 356,955 70,599}

kG 7,255,724] 10,187967] 11,022629] 884,544}

[} [)
Pairg _618,285| snﬁg _391,899) 632,052
Pairs 527,158] 1,544.565] 538,205

$26.621

[ [
CubM: | mi 6200 211,769] 242,086
Cub My 17273 11,075 15635] 520,440
X0 66904694 4314900] 4453045] 45663522
Cub Mt 18,945 Lm 11,591 11,167
Cub Mt 2,136 921 1,611 1,703
KG 147,026 87483 115391 381,308
KG 316564]  289,005] 1086173 517,894
KG 17,983 26,726 2,050 7,365
KG €6,280]  100828]  896314] 1,261,759
KG 14,229.270] 15,884,239] 17,920,987 17,516,200]
KG 6,826,062]  7,506,936] 14,657378] 13,590,758
KG i1z 30612  277.545] 1,619,331
KG 170,960 87,724 64,601 438 886|
X0 36,793 60,969 89,265 95,603
kG 157.256] 104,060 124,590 124,756
KG sozma] 174570 9m6aul 8762635
KG 47260,806] 3642793] 3,428496] 2794386
XG 46760160 3660125  205,036f 160,758
0 [
XG_ 688,606] 1,255,196] 1,329,788] 1,543,999
KO 2,457] 6,013 2341 532
o .
NO 1,457] 4,740 50,5961 19,364}
NO 74,120 59 557 58,401 ) 60,115
LT 6450899] 1388684 7992673 8648838
XG 33,293 20,468 36,774 97,325
KG 8461417 8946214] 9,023815] 9,514,460
KG 6933,537] 11,084836] 9033,174] 8897208
Matches 100 eouts 106,154] 1051541  111883] 65,835
Inks KG 193,591 193,591 242100 231,043
Fumiture & Wood Floor Polishes KG 4,185 11,795 5925 69,255
Cther Polishea kG 8434] 2488  A1307) 48508
Disinfectans KG 7943 5,156 9,467 65,600
E’im KG 191,024 174520 1204990 377684
[Piestics
Plostic Fumniture KG 94,163 89,742] 122508 74,131
EM&&% KG 1515 457639  ses210] 737,651
Cratcs & Boxer KG 85 477 80,974 1,320 91,361
IBostles KG 694490] 450893 441981 539,496
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Table 9.4

JAMAICA
Products Maosufoctured Quishds the Roglon thet are Purchazed by the Tourist Industry
CONSUMPTION
FPRODUCT UNIYS 1992 1993 1992 1994
Carboys & Flasks KG 5223771 3638071 2685,164] 295359
Lids & Cops Xa B7123] 2598111 72710 309,109
Other stoppers KG s 508781  105,109] 109,924
Gther Packaging KG 9,321 23591 178,785 102,950
Cupa KG -5, 763 -8,808] 39988 43,79
[Cups, Fostks Plstes Knives Btc KQ 151,030 -113,108 -30,800]  -101 411
Straws KG -11,047; 381 4,057 -5,643
Other Plastic & Kitchermare KG 8,280 15,342 £2.410) 25,633
Buckets, Adstrays, Fiowrer Pots, Dustbine etc KG 61,458 45137 132622 151,473
Other Plastic Articles XG noal]l 0177 27635%6] 31018
[Pettery & tiles exclbetiding moteriats )
Pégina 56

M6



Table 9.4

ONUDI1 XIS

JAMAICA
Projects of C of Praducis Manuf: ‘hmmememrmmmm
CONSUMPTION
FRODUCTS UNITS | 1393 1996 1997 1998 1999 2000
Drepes KG NM NM M NM NM NM
Textiles of zoft fibrea excl. Kaltz ]
Cotton SQMT 170639651  18770361] 20647397  21.67,767 22,763,755 23,901,943
Poly /Cotton SQMT 25,111.525]  26,367.101]  27,685456] 29,069,729 30,523,215 32,049,376
{Bed Liness XG 171,242 179,805 185,199 190,755, 196,477 202372
d XG 7,220 7942 8,737, 9,174 9632 10,114
Carpets ~ SQMT o465l 359950 365,249 370,829 376,391 382 037
Knitted Teutites
Teary SQMT 472,483 519.732 545,718 573,004 601,654] 631,737
Other Kaitted SQMT 4516063 4741 866 4573 950 $,227.908 $,489,303] 5,763,768
KG NM NM NM NM N NM
O & wind jach NO NM N NAM M NM NM
Suits & Jeckets NO NM_ NM NM NM NM NM
Trousers & Shorts NO N NM NM NM NAVY NM
Shires NO NAL NM NM NM NM NM
Underpents & bricfs NO N/M M NM NM NM NM
j 7 NO NA M NM N M NM
Bathrobas ~ NO NM NM M NM NM NM
Vestz NO NM NM NAL NM NM NAL
[Other NO NM NM NM N NM NM
Knitted Suits NO NM NAL NM NM N NM
Kaiited jackets NO NM NM NAM NM NM NM
{Knitted trousers & ahorts NO NM NM MM NM NM NM
Knitied Shirts NO NAM NM NM NM NM NM
Knitted vnderpants & briefs NO NM NM MM NM NM NM
Kritted nightweer NO NM WM NM NM N N
Socks NO NAM NM NAM NM NAM NM
Swinwzar NO NAL N NM _NM NAM Y
Fessalez
Overcozts & wind jackets NO NAM N NM NM NM NM
Suits & Jeckets NO M NM NAM NM NM NM
Trousers & Shosts NO N M N NM NM NM
Dresses NO NM NAM NM NM NM NM
Skirts  NO NM ~NM NM NM NAM NM
Shirts & blouses NO NM NM “N/M NM NM NM
Slips & petticosts NO NM NM NM NM NM ~NM
Slespwens NO NM NM NM NM NM NM
[Negligees & Bathrobes NO NAM NM M NM NM NM
Other NO NM ~NM NM NM M NM
Kaitted Suits NO N/M NM NM NM NM NM
Knitted jackets NO N/M N/M NM NM N NM
Knitted Dresser NO NM NM ~ NM NM NM NM
Knitted Sliies NO NM NM NM NM NM NM
Knitted trousers & shorts NO N/M NM NM N NM NM
Knitted Blouses & shirts NO NM NM NM NM NM NM
Knitted petticoats, alips etc NO NM NM NM NM NM NM
Knitted underpants & briefs NO NM NM NAM NM M NM
Knitted nighteress NO NM WM NV NM NM NM
IKaitied Bsthrobea ~ NO NAM NAL N/ NM N NM
Knitted Other NO NM NM NAM NM WM NM
{Pentyhose NO NM M NM NM M NM
{Swiswwear NO NAM NAM N NM N/M NM
Foundstion Germents NO N NM NM NM N NM
Unizex i
T Shirts NO NM NM N NM M NM
Track Suits NO NM NM NAM NM N NM
Jerscys /Pullovers NO NM NM MM M NM N
Haes/Cape NO M N . N NM NM WM
Handkerchicls NO NM WM NM NM NM N
Fectwesr - B
Plastic & Rubber & Other Pairz 663,655 SH928]  6R0,466 T04,276 718,361) 732,728
Leasther Pairs 565,211 5765264 588,056, 599,817, 611,814 624,050
Sawmill Products exc Purnitare
Pine Boord ] Cub M1 226,295/ 22924 3RU6 338,327 355,244 373,000)
CubMt 638,434 702,332 “TT2.566 811,194 851,754 894 341
Comprested fibreboerd KG 503,174 55254920 6,073,041 6,381,943 6,701,040 7,036,092
Cther vood Cub My 13,400 16,080 19297 21,226 2,349 25,684
Veneer CubM 1373 2,061 2,267, 2,380 2,499 2624
Other Wood producs KG 419,439 461,383 507,521 $32,897] 559,542 587,519
IMomnfacture of contziners other thas weod )
& repair of wood furnitee T ke [ 1sein]  1816933]  2181320]  23983s2]  2638,187] 005
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Table 9.4

JAMAICA
Projections of C vtien of Products M e &hMWW%mWWWT@WNW
CONSUMFPTION
PRODUCTS UNITS 1892 | 1986 | 1997 | 1988 | 1999 | 2000
Paper Manufacturisg
Toilet Paper O KG N/M NM NM NAM NM NM
Tiawe =nd Paper Towels KG “NM NM N N NM NM
Pzper Napkins ) KG N N M NM NM NM
| Comrugated paperboard Xa NM v M Y NM NAA
|Costed end Laminstod Prper & Paperboard KG 7
[Folding Cortons __KG_ NM N N NM NM NM
Peper Secks KG NM NM NM NM NM NM
Lesflets & Brochwres | k6 | wv f M ] O NM ] NM | NM | NM
& ertificid Rbeer '
Polypropyleno Secks L v | nm | wM | mM | wM ] WM | N
Paint LT 9340745 10088005 10,895045] 11,766,649 12,354,981 12,972,731
Pusty Xa 47,500 51,300 §3.408] 57,620 39,925 62332
KG 97523221 99961301 100960911 10,197,052 10,299,022 10,402.012
KG 92537200  9,623,869) 1,008,824 10209000f 10,413,180 10,621,444
100 conts NM NA NM NM M NM
kG NM M N NM M NM
KG NM N NM NM NM _NM
KG NM N N N NM NM
KQ NAM NM NM NM NM | M
X0 NM M _NM M NM NM
KG NM NM NM NM NM NM
KG N NM NAM N NAM NM
KG N  NM NM N NM NM
KG NM NM N NA NM NM
KG NAM N N NAL N NM
XG N MM NAM NAM NM NM
KG NM NAVE NAM NM NM NM
KG N N NAL NM NAM NV
- KQ NAM N NM NA M NM
KG NM M NM WM N NM
KG MM NM NAM M NM NM
Qther Plestic & Kitchenvrere Xa M NM NAM N N NM
Buckets, Ashirays, Flower Pots, Dustbins etc KG NM NAM N NAM NM NM
[Other Plastic Articles KG NM NM NM NAM NM NM

|Pettery & tiles enel building mutertate
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Table 9.4

JARAICA
Projections of Consumption of ProductsManufactured outside the Region used In the Tourist Industry
} ) [ * FROJECTIONS 1995 - 2063
PRODUCT UNITS CONSUMPTION '
1995 | aees | 1es7. 1 ness |  1e9® | 2882
Meet Industry e - ' .
Pouliry Mest {Production Deta Available KQ 21388923  85458.368] 29,731,286 zsn2s]  9siesonl 93051759
Bed! Production Data Availsble KaG 21830110 22048411 895 2491584  22716,50 2943665
[Musion: Gozt & Shoep Production Data Availabl KG 3,259,040 3421992 3,593,092 3,700,885 3811911 3,926,265
Fich all types Produstion Dete Aveilable KO 16,001,526 16,431,@% 16,576.019) 17,045,779]  17317,237] __ 17490.409]
Pogc Production Data Aveilsbl KG 3,734,471 3,995,505 9,266,400 9,359,064 9,452,655 9,547,182
Delsy
Vil Production Dota Availeble KG 251390451 2568.206] 26,175,470 26698980  27232959] 71771619
| Creats; KG 130,763 134,636 138,725 140,114 141,513 142,930
KG 19,3004 20,265 21,278 2 23,459 2,632
KO 4927 763,530 771,186 778,897 786,685 794,553
KG 2545,738 2,494650] 2,569,489, 2,595,184 2,621,136 2,647,248
KG 203,763 209,876 216172 222.657] 229337 83924
ko 21,562 332,640 239,619 244411 249,299 251,792
Kg 2,677,215 2810,076] 2895409 2,982,27)] 30419160 1102753
_Ka 3204913 3,236.962 025
Dried & sehed figh cnchuting end _ Ka 21572091 230909
[Dricd & sohted cot Ko 639,237 73,021
Xo 2394290 2376018 2,423,538 009)
KG $64.620 370,267 $75.999) 381,729
KG 227,250 .50 231,813 BAII]
KG 1,729,144 1,746,436 1,763,900) 179917 1,817,170 1,835340
Kg 3,200,000 3,264,000 3,296,640 3,329,605 336290 3396,531
KG 65,800 66,300 67,626 63,3021 63,983 €673
KG 18,000 18360 18,544 18,729 18916 19103
KQ 952,119 951,640 971,257 280,963 920,77 1,000,687
L] gam’og 456,000
[ 7Y
. %] N
KG _Na/
KQ N
KQ MM _
KG NM
XG NAL
Pesm Buiter [ Production but po Date KG NM i .
Preserved pimcappler [ Production bk mo Dtz KG NM
Preserved Citrus fruits __ IProduction big oo Date KG M
Other Preserved Fruits {Produstion bt 5o Datx KG N
_§Production bug po Date LT N
iProduction b no Datz LT N
§Production tag 2o Date LT M
_iProduction bt po Dets LT Nav
HProdusticn bat 20 Dats LT M ;
... Production but 2o Date LT 2,692 2919 2,148 2337 23613 23,849
~ §Production b po Date LY
& it 20 Dot LT
Produstion but 5o Dtz LY N
| Production but oo Detz LT NM
Production but 20 Dete Ko N
Protuction bt po Dets KG MM
Production bt 5o Dotz ka WM —
KG 15,460 15,765 15927 16,085 16247 16,410
Production but 5o Date LT N .
Em&m bk 2o Dzt RO 150,072 153073} 154,604 ... 136,150 157,711 159,288
on but mo Dietz 2] NM .
i ' Xa NAL
:  {Produrtion bt oo Dete (G N
{Preparstions of M __ {Produstion b1t 2o Data KO NAM
Flavoured Povrders for Making Bev Proguction b ro Duta Ko N p
Other Food Prepareticas NES Production but b0 Dtz KG NM
Onffos Beezz Produstion Data Available Kg MM
Instond coffee ko N
Tes Ko
Grinding of Corrole .
Flowr __iProduction Dato Availeble MY 151,197 154221 157,303 158872 160,467 162,072
Whest Gluwon H Ko
Bobuy Predzcs )
Biscuits Swectcoad {ivodustion tat 8o Deta XG M4 .
lee Crons Cones _Production bt mo Deze KG NM -
jMines & Dougts _{Production tat w0 Dotz _Ka 116,025 117,185 119,529 i2.919] 123,138 12437
Pattn _jProduction a2 vo Data KQ N
[Cther Belters Wezes _jProduction tag £o Duta KG N
ONUDI1 XLS Pégina 61 7196



Table 9.4

JAMAICA

Projections of Consumption of ProductsMenufsctured outside fhe Region used in the Tourlst Industry

PROJECTIONS 1995 - 2000
7 FRODUCT UNITS CONSUMPTION
Yeasts Production g po Dets Xa N
ing Powrders Production bt po Date KG NM
Other Food Preparations of Flour & Meal | Production tag no Datz KG NM
Cora Pracreeing
Corpanzs! Produstion Dzta Available MT 18.834] 19,399 19,981 20,181 20,383 20,587
| Com Sterchy KG 11930850 1,252,739 1,277,734 1,303,349 1,316,383 1,329,547
Edible Ofs & Gresese
}Woﬂ Production Deta Availeble LT 10941.578( 11,438 656 11,718,430] 11,952,758 12,072,326 12,193,049
Clive Oi LT 35,000 35,700 26,414 36,778 37,148 37,517
Es«moa 7 LT 4,577 4,806, 5,049 35,100 -5,151
o] LT S18.605 570,463 384, $99,345] 614,329 20,472
{Paim Gil LT 2,626,958] 0 o] 0
Cogazt O Predurion Deia Availsble LT 1,421,103 710,352 784461 595,412 6894481 652,553
Other Qilz LT 1,942,346/ 1,850,929 1,813,911 1,759,493 1,706,708} 1,672.5%4
Editis Faie Produstion Deta Availeble KQ 11,025,000 13,466000 11,693 11812273 11920305] 12,049,700
Rice _|Production bt po Date. MT gcooﬁ 73,080 Bl 74,549 75,204] 76,047
Other Carzale 1 Ko 913,975 959,673 983,663 1,003,338 1,0234050 1043873
Cans refined) 1 MI_ | 20000] 20,500} 21,115] 21,743 24601 pX7]
KOG NM
XG NN
KG NAL
NM
M
lqu 38 2,305 2,375 445 2519)
75,938 T6,6985 78,7232 .76 80,594 81,400
399372 459163 503,079 555,587 611,146 641,703
971,794} 1,020,383 1,071 402 1,124573 1,181, 221) 1,240,282
1,807,102 1,897,457 1,992,330 2091,946 2,196, 5441 2,306,371
Table Linen Production but po Date KG 237,000 242,850 261,293 274,357] 282,588] 291,065
Drapes Productica bz 2o Dets XG M Il |
Textiier of soft fibres encl, Knite
Cotion Production Data Availsble SQMT 17,063,965 18,770,361] 20,647,397 21,619,767 22,763,755 23,901,943
Poly Cottan Produstion Dats Availsbis SQMT 25,111,525 26367,101 27,685 456 29,069,729 30,523,215 32,045,376
Bed Linons Production but mo Dais KG 171,262 179,805 185,192 190,755 196,477 202372
Bodspreads {Production tx no Drte KG 7.220 7942 3,737 9,174 9632 10,114
Carpcte jProdution but po Date SQMT 349,465 359,950 365,349 37,829 376,391 332037
Knitted Testiler
Terry { tnchudes fobric end finished towrels |Production but po Dtz SQMT 472,483 519,732 545,718 $73,004 601,654 631,737
Cither Kanittad SOMT 4516063 4741,366] 4978960 5,227,908 5,489,303 5,763,768
Leoather
Asticles of Leather excluding Shoes Production tat po Datz ) <] NM
NO
NO NM
NO NM
WO NM
NO
NO
NO
NO o
NO
NO NAV ’
NO NM
NO N
NO N
NO NM
NO NM
NO NM
NO N
NO N
NO NM
NO N )
IR




Table 9.4

JAMAICA

Projections of Consumption of ProductsManufactured cutside the Region used in the Tourist Industry

PROJECTIONS 1995 - 2820
_PRODUCT UNITS j CONSUMPTION
Swimwear Production but no Date NO M | 1 ] 1 1
Usleez
T Shirts . . Producticn b 0o Date NO NM 3
Hats/Cope Production bt no Date NO N
Handerchicts Production but no Dats NO NM
Feetwear
Plostic & Rubber & Gthey IProduction Data Availebl Peir 653,655 676928 630,466 704,276 718,361 3278
Leathor [ Production Dats Available Peirz 565,221 576,526 588,056 599,817 611,814 624,050
_Cub M 266.295] 292,924/ 32216 _338,327] 355,244 373,005
chde | s mssg 772,565 811,194 351,754 294,341
KG 50231741 5525492 6,078,041 6,381,943 6,701,040 7,036,092
ChHM 13, 16,080 19,297, 21,26 23,349 25,684
Cub Mt 1873 051 2267 2499 2,624/
) 419 4390 461,383 507 521 533 559,542 387,519
woed
KG 369,683 598, 168] 628,076| 643,772] 659,872 676,369
XG 21,600 21,620 nIH 2947 2391 23,641
Prodiuction but o Detz KG 1,514111 1,316,933 2,180,320 2398352 2,638 187 2,902,008
I Produstion but mo Date. KG NM
FProduction bag no Deiz KG M
Paper Neplsine Production bzt no Data KQ MM
!}msgm; Produstion bt no Datz KO N
Priating @ .
Leaflcts & Brochures [ Production but no Dats KG NM
Postcands {Production it po Dete XG N
Synthotic & artificiel Sbres
Beach Usebnelles NO 21,300 D401 25,773 27852] 28 415 25,8%|
Reguler Umtredles NO_ 61317 a5l 6 65,070] 66372 61,699
Chomdrals
Paizt Production Dt Aveilable LT 92407450  10088605] 10,595,045 11,766,649 12354981 12972 71
[Pusy Production Deta Available [ 41500 51,300 " §5.404) 51,820/ 59,923 62322
|Sozps. iProdustion Data A KG 9752322 99961301 10,096,091 10197052 102950221 10402012
|Deterpzats Production Deta Availab) G 9,253,720/ 96238  10,008,824| 10,205,000 10413 180 10,621,444
Match Proch bt 5o Drte 100 pacics N
Fumiture & Weod Floor Polishes Production bat no Dats KG NM
Other Polishes Prouction bt bo Dotz Ka NM ’
Disinfeciants JProduction st no Date Xa NM
Blesches JProdustion but no Dete XG NM
Plastics
Plestic Furnitire {Produstion but o Date KG
Plastic Bas & Secks |Production but no Date. KG NM
Crates & Bowes JProd: bagt no Date Xag NM
Cups Production bed no Dite KG NM
Cups, Forks Plates Knives Bic. Production but oo Date Ka NM
Drinking Straws [Production but oo Datz KG NM ]
Other Plastic & Kitchs Production bt po Date KQ NM
Buckets, Asitrays, Flower Pots, Dustbins eff Production bag po Dete KG NM
Other Plastic Articles Produstion but no Date KG NM
ONUD{1.XLS Pégina 63 MN1/s



ONUDI.XLS

PRODUCTION OF MANUFACTURED PRODUCTS

USED IN THE TOURIST INDUSTRY 1991 - 1995

Th of lampires
Jamaica Honderss Belice
Production Fv""' Import | Export | Production | Impoerts | Kxports] Production | Imperts | Exports
1994 1993 1994 1993
“1,077,760 _ 41,047 075
40,750,000] 41,970,000
15,793,423 16,634,600 297 0 0
514342 342167
10,000,000 _ n/a
72465271 6688,127 14 0 0
&7 0 [
159 9
3,420 0
311 139378] 1247
24,676,636] 20,723,379 3217 0
164 0
3 1 9 2332 0
16,000,000{ 17,000,000 i 3392 0
11 0 0 ‘
268 0
16,0000 179,000
211,000 287,000
2,226,000] 2,746,000
| ) [3 0
51140001 15,364,000
246007 47403 23994
1,084,1287 131,332 132
147123] 134121 23,400 piil 0
1 3694297 20333 1857 845 2
23 ] 0 1,180 0
14,133 13,059 —
7208411 113,822) _4dsay 729 31
0
4,T81.000] 5,370,400 14 57 [ 438 2
—2,049.000] 2,301,600 ,
7,279,000{ 6,614,000
i 4276 0,
$38,701]  56390] 43,987
244121 248558 32{ 47,751
709 2793
$7,860 30,338 404
reof (1) ‘ 1,858 112
7,333,0001 4,724,000
(Other Bdible Products and Preparstions 4443541 3184751 3,803 _
Margerine (1bs) B 0
Homogenized Vegenisbles & Fruits (ibe) 1,089 0
Ssuces, Soups & Others {Tbe) 1,968 137
Prepared Products (Tbs) 391 0
Infam Products (Tbe) 2,397/ 0
Malt Txiract & Preparstion ({be) 340, 0
3788001 31,792 785
Rum 21,074 20,378 : a4 6
{Deverages Na Aloohalic Industry ST2.908] 20,607 0
Pigina |
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PRODUCTION OF MANURACTURED PRODUCTS
USED IN THE TOURIST INDUSTRY 1991 - 1995

Th of lempires
JSomatca Hopdures Cabda Beilcs
Production l,v"l‘" Impert | Kxpert | Preduction | Imperts | Experts| Preduction | Imperts | Exports
1994 1993 1994 1998 1998
1,326 947 1 z
73,938 66,159 1,086 313 0
35,728 43,388 333 0
159 0
1 )
13 [}
352 )
183316 24437 102,120
Cigars ¢ & Bstpord data in KG) 17,436 16,588 ,
Cigprettes (lmpont & Bxport data in KG) 12731891 1,212,555 94 131 0
Teilen of soft fibres ecl, Knits 1972511 _209274] _ 23,007
| Yarms, Fibers (bs) ; 1,540 0
Wovea {oa Yds.) 2070 0
Laco (yds) B 0
Sacks & Bog of Material (doz) 459 0
Clothing (doz) 97a1]__ 14353
[Sockm, Stockiog Gloves, Mitts (doz Pra) 287 0
Hata on other Headgeor (No) 87 0
108 [}
0
4920007 231,500 092] 41734] 2472
4920001 231,500
0 3642 0
448331 11,891 350
966,116) 3323431 38,518 0
974811 _16736] 1336
“68302] 18049 1915 ‘
1,037 0
1 0
Plustic & Rubber & Other n/a na
n/a
694619{ 9378 116,094
105497] _ 3370] 49,734
| ] 0
1,087 23
760 3
‘ 170 fii
Furnitire & Parts Thereof 210548 192881 112,420 ‘
Housebold 491 30
Schools / Cinarches / Offices (cwt) 625 0
Other (cw1) 1,167 71
Lexflets & Brociures 554347] 553,563 402
Pulp of paper of paperboard 7,088 0
inted an editorial 2598521 57,9841 25,735
Chemicals
[Paimt ~3.391.000{ 7,717,000 0] 372163 0 9844 (NA 0 2 0
Putty 20,000 12,600
Other sub and chemical products 3433921 665.826] 21,156
Sosps__ 3,613,001 877,000 "i 1,790 2
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PRODUCTION OF MANUFACYURED PRODUCTS
USED IN THE TOURIST INDUSTRY 1991 - 1995

Th of lemg
Jamnica Honduras Bellcs
Production l,v"l'" Import | Expert | Preduction | Imperts { Exports Imports | Rxperts
PRODUCT
1994 1993 1994 1593

Perfines (lig. Oz 1747 0
Cosmetica (Tha) 1,383 30
(Costing Products (Tbs) 3774 0
Ink (Tbs) 92 0
Detergents 3,463 000 444,000

Matches 8 113
{Plastics 408,114] 156,706] 12328

{Pipes, tubes, Adhenive Platcs Hoose (Ibs) 337 0
Houssholds (Xitchen & bethroom) (Ibs) aTn 0
Builders Wers (Tbe) 4 28 2
Office Schools, Lab, Othery (Tbe) 613 9
{Pottery and oeramic 16497 142970% 3442 110 0

(Cerumics (plumbing) (No) 263 0
Cermic Tiles (Ibs) 83 0
‘Glazed / Unglazed Tiles & Mossic Cubes 996 0
Mossic eubes 390 0{NA

N Your 1994
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APPARENT NATIONAL CONSUMPTION OF PRODUCTS USED

Table 10.4
ANC

IN THE TOURIST INDUSTRY 1291 - 1994

o

Henduras
Th of lempirse

1994

1934

1888

Ti313,259

21613970

85,731

3,103,848

18,535,462

8,480,069

1,998,772

24,663,730

727,718

128,199

18,331

726,758

2390,743

15,640,904

1,570

197.828]

211,011

2,540.129)

2,233,734

64415

899Mm

-240.639

-65,653)

50,075

63,665

42,930,

87,318

05911

26,967

4,598

713,081

284 508

113,754]

19,673

-228,335

-14,249)

DT

60,587]

192,574

1,125

424,132

6,281

-318,510)

26,614

19,685

441,022

147,129

-215,128

202,903

1,060,067,

855,730}

208,615,

799,324)

20,034,

144,869

7.816,017

_3,230,368)

-500,086

9,453

14,184}

114,876

271,481

456,258

214,415

2,593

ONUDI1 XS
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APFPARENT NATIONAL CONSUMPTION OF PRODUCTS USED

ANéI‘able 10.5

IN THE TOURIST INDUSTRY 1991 - 1994

Fomroben Bonduras Cubn
PRODUCT Th of lempiizs
1994 1924 99885
Other Food Preparetions of Flowr & Mea! NES 155,7% 417,805
Commeal 18.286|
Rdihie Ofts & Greoser
Sovbeen Ol 10,420,550 -
Cooomst Oil 1,407,033
Edible Fats 13, 133419 785,082
Corrats
Rice 68,548
Cegeal: $R0,452
Suger
[Cane Suger (beowm) 98318 551,104
Caas Suger (refiond) 1sa4al
iChewing Gum 110572
FIsED 8]
82036}
Coona Powder swroctenzd 9,48%
[ i 195,120!
Cocos Bears 4.811,008]
87,244
mﬁ;éi
7,843}
1,992 408 807
75.1
10,309
367,193
853,805
! P -119,658]
%mﬂmm&mdm\nl«)) 1,268 587 83,639;
Texntilez of hard fibres
|Teble Linen 130,967
Lfm 7,014
Testiles of zoft fibree enel Knlte
Coton 15,512,695
[Poly KCotton ) 1,828,659
{Bed Linens 163,088
Bedspreads 6,017]
Textile Yam, Fabric & 383,508
{Asticles axmept textile pledges 45304
Carpsts 339 287, 3,642
[Pomis fablrcs 31,874
B s of geting dressed 1,239,948
Knitted Texifler
Terry ( inchades fabric and finished towels etc.) 393,736
1,757
112,881
-140,50¢/
AT7,163
B3
-324,444]
-164,397]
6,793]
2916
404,482
-219,433
-3565
-139,882)
7987
-34] 855
354,195
10,378
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APPARENT NATIONAL CONSURMPTION OF PRODUCTS USED

Table 10.6

ANC

IN THE TOURIST INDUSTRY 1991 - 19%4

Sagmolon Henduras Cubz
PRODUCT Thol e
1994 1994 1995
Uskez ]
T Shires 45,434,763
259,2934
70,5990
632,052)
538,306 80,458]
1261799
558,403
81,113
117,407
1,075,513
1,679,331
438 886
95,6034
160,7581
1,543 929¢ 282111
5320
77X
Pz 8,643,838 498,
97335
9,514,460
et - w,m
Mstchee ) 45,835
iture & Waod Floos Polishs 9,255
[Other Polisher 48 508 233 582
Disindectzts £5,600
iBleaches 377,624
Plosics )
{Plastic Furniture 74,131 545402
Plastic Bas & Secks 737,651
Cretes & Borer 91,361
Cupz 43,779
|Cupa, Forks Plates Knives Eic. -101 411
Dxinkiog Strewrs -5,643
O&EMC & Knchmwge ;-2&2‘2,3
Buckets, Achtrays, Flower Pots, Dusthins e, 151,473
JOther Plastic Anticler 379,018
|Pottery and ceremic 142,188;
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