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In Confidence 

1. MARKET ASSESSMENT OF PROCESSED PORK PRODUCTS 

1.1 Overview 

With convenience being the buzzword of the 1990s, processed pork products are 

slowly winning consumers' heart in big cities, such as Guangzhou, Beijing, and 

Shanghai. Fast pace of life and the trend toward convenience have spurred demand 

for these items. Coupled with the influence from western lifestyle, many Chinese 

consumers are starting to consume these products. 

The following charts summarize the different products types found during store visits. 

Although these charts are only an rough approximation of the processed pork 

products market, it is clear that ham and knacker represent the bulk of the market in 

all the cities under study. Salami is a new product in China and many people are not 

aware of it. The majority of products sold in retail stores are small packs suitable for 

average size family in China. Deli counters are very rare and can only be found in 

some of the most modem supermarkets. Due to its early development and affordable 

price, luncheon meat spam (packed in can) is very popular among Chinese families. 

For chilled products, they are mostly manufactured and consumed in the geographical 

proximity of local manufacturers. Location of manufacturers is not an important 

consideration for products displayed at ambient temperature, as the long preservation 

period enable them to be shipped to other parts of China. 

SRG China Business Consultancy Page 1 
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Fieure la - Classification of Product, Beijine - by Product Type 

Cooked salted 

ham 

43% 

Smoked ham 
10% Salami 

1% 

Knackers 

46% 

Fieure lb - Classification of Product, Guanezhou - by Product Type 
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Figure le - Classification of Product, Shanghai - by Product Type 

Cooked salted 

ham 

54% 

1. 2 Seasonal Trends 

Smoked ham 

10% Salami 

Knackers 

34% 

People consume processed pork products all year round. The peak selling seasons 

tends to concentrate in the winter. The Lunar New Year holidays is the busiest period 

in terms of sales of processed pork products. Cold weather and festivals are the main 

reasons driving the increase in consumption in the winter. 

1.3 Positive Factors for Market Growth 

• Fast pace of life lead to high emphasis on convenience, and less time spent on the 

preparation of food. 

• Increase in living standards, more people can afford these products. Meats 

consumption in the Chinese diet is expected to increase as well. 

• Increase in products acceptance, as people become more westernized, especially 

teenagers. 

• The increasing selection and availability of new types of products and flavors has 

attracted many people to try these products. 

SRG China Business Consultancy Page 3 
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• Convenience and hygienic packaging (vacuum packs) 

• Good quality products 

The best growth segments are family packs (small packs) products. It is mainly due to 

its convenient small size that can be carried and stored easily. It is suitable for 

average size family. Products that can be finished shortly after purchased do not pose 

any hygienic problems. Its appropriate new taste and the increasing variety of 

products has helped to boost its sales. As for non-family packs products, sales largely 

rely on the demand from hotels, restaurants, and group purchases. Individual 

consumer prefer family packs than non-family packs for obvious reasons explained 

above. As the Chinese economy slow down, restaurants and hotels business will 

adversely be affected leading less demand for non-family packs products. It is 

expected that hams will continue to represent a large portion of the market. 

1.4 Barriers to Future Purchase of Processed Pork Products 

Although the future is optimistic, uncertainties remain. The price on these products 

are perceived to be more expensive than traditional Chinese food. Although this has 

changed, as smaller packages with cheaper price are readily available in the markets. 

Hygiene standard remains a big concern for many consumers, as some retailers are 

selling chilled products at room temperature. Some poor packaging has also led to 

contamination of products. The traditional Chinese eating habit has hindered its 

popularity, as most Chinese still prefer to buy fresh meats from wet markets. 

Products' variety and acceptability are still low, as compared to the western world. 

More education is needed both to increase the awareness and the consumption of the 

products. 

SRG China Business Consultancy Page 4 
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2. METHODOLOGY 

In order to provide sound recommendations, we had used multiple methods in 

drawing the pertinent data and information. This would provide a comprehensive 

picture to the client regarding the processed pork products markets in Guangzhou, 

Shanghai, and Beijing. 

(For reference purposes, a store check has been performed in a Park'n Shop and a 7 

eleven store in Hong Kong). 

Research Components: 

1. Desk Research - Desk Research was composed of a thorough search of published 

materials and the SRG China databases in Hong Kong. Published materials 

included industry journals, newspaper and magazine articles, company reports, as 

well as published government statistics considered pertinent to the study. 

2. Enquiries - Through SRG China's extensive network and key contacts in China 

and Hong Kong, enquiries were made with key people, which included relevant 

professionals in the public and private sectors regarding the subject under 

investigation. 

3. Store Check- 60 store checks have been conducted in Guangzhou, Shanghai, and 

Beijing. For reference purposes, a store check has been performed in a Park'n 

Shop and a 7 eleven store in Hong Kong. The breakdown of respondents is 

tabulated as follow 

Large Grocery Stores Park'n Shop Total 
and Supermarkets and 7 eleven 

Shanghai 20 0 20 
Guangzhou 20 0 20 
Beijing 20 0 20 
Hong Kong 0 2 2 
Total 60 2 62 
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3. MARKET PROFILE 

Since the adoption of open door policy in 1979, China has re-emerged as an 

important player in the world's economy, ranking in 1994 as the seventh largest in 

terms of GNP, and the world's eleventh largest trading nation. Rising standard of 

living and level of consumption has triggered an enormous demand for consumer 

goods. The following section contains a market profile on three major cities under 

study, namely Beijing (:ltffi), Guangzhou ()fM), and Shanghai CtJfiJ). The 

information is intended to serve as an important reference for exploring the China 

market. 

Table 3a - Market Profiles of Beijing, Guangzhou and Shanghai 

Beijing Guangzhou Shanghai 

Economic Indicators (1994) (:ltffi) ()fM) (J: YHJ) 

Area 16,800 sq. km 1444 sq. km 6186 sq. km 

Population 11.1 million 6.37 million 13. 6 million 

Gross Domestic Product Rmb 101.5 Rmb97.6 billion Rmbl97.6 

(GDP) billion billion 

Per Capita GDP Rmb9144 Rmbl5,322 Rmbl4,463 

Retail Sales Rmb67.9 billion Rmb44.8 billion Rmb81.5 billion 

Exports US$2.0 billion n/a US$9.9 billion 

Imports US$8.0 billion n/a US$10.2 billion 

Direct Foreign Investment 

- number of projects 2500 2907 3802 

- contracted amount utilized US$ l .4 billion US$2.0 billion US$2. 5 billion 

SRG China Business Consultancy Page 6 
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4. MANUFACTURERS' PROFILES 

Table 4a - Details of Major Manufacturers Investigated 

Brand Shuang Hui ~i[ 

Manufacturer China Shuang Hui Group 

Luohe Meat Products United Processing Factory 

rnrm~¥iiJ ~ ~~~11a Ir 
Location of Production Plant(s) 100 Remin East Road, Luohe, Henan 

fPJ1¥J~riiJr!f A~*~lOO% 

Type(s) of Product Produced Ham sausage, beef sausage, cooked salted ham 

Annual Production 150,000 tons of sausage, valued Rmb 1,800 

million (1995) 

No. of Production Lines 65 

Geographical coverage for the 

three cities under study Beijing, Guangzhou, Shanghai 

Product display On regular shelves at room temperature 

Brand Mr. Sausage lf~)t1:_ 

Manufacturer Guangzhou International Meat Products Co., Ltd. 

J fli 00 ~ ~ ~it'J £~~~0 ~ 
Location of Production Plant( s) 73 Modiesha Street, Xingang Road East, 

Guangzhou, Guangdong 

r- fM rn!ffm *~l~H~rY* w13 % 
Type(s) of Product Produced Ham sausage, pork luncheon meat 

Annual Production n/a 

No. of Production Lines n/a 

Geographical coverage for the 

three cities under study Guangzhou 

Product display At chilled condition 
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Table 4a - Details of Major Manufacturers Investigated (cont) 

Brand Zheng Rong ~~5R 

Manufacturer Zheng Rong Food Co., Ltd. 

i:f=t ?'~if :&f !k~ tM ~~ 5Rit £ ~ ~ 0 ifJ 
Location of Production Plant(s) 242 Nanyang Road, Zhengzhou, Henan 

~~fHmmim242% 

Type(s) of Product Produced Ham sausage, ham, roasted meat 

Annual Production n/a 

No. of Production Lines n/a 

Geographical coverage for the 

three cities under study Beijing, Shanghai 

Product display On regular shelves at room temperature 

Brand Marco Polo lJ; PT~~ 

Manufacturers China Shuang Hui Group 

i:p ~~Ye ~ffJ 

Location of Production Plant(s) Heng Shan Road, Luohe city, Henan 

i:p ~ riiJm il Viirtr 1jj w ~ 
Type (s) of Product Produced Ham 

Annual Production n/a 

No. of Production Lines n/a 

Geographical coverage for the 

three cities under study Beijing 

Product display At chilled condition 

Note: Both 1Harco Polo and Shuang Hui are produced by China Shuang Hui Group. 

SRG China Business Consultancy Page 8 



Jn Confidence 

Table 4a - Details of Major Manufacturers Investigated (cont) 

Brand Chun Du ff$ 
Manufacturers Luoyang Chun Du Group Co., Ltd. 

r! m tfti5~ rn Mi7t ~ ~& 0 ~ 
Shanxi Datong Tongfeng Meat Products Factory 

(affiliate plant) 

1.1..(g§ * 1PJ 1PJ JXl ~ tiJ £ r 
Location of Production Plant(s) 126 Daobei Road, Luoyang, Henan 

m mm ilt:lt~ i 26% 

Datong, Shanxi 

JlJ[!j:;k[PJ 

Type(s) of Product Produced Ham sausage, beef sausage, chicken sausage, 

ham, spicy pork leg 

Annual Production 200,000 tons of ham sausage (1995) 

No. of Production Lines 130 

Geographical coverage for the 

three cities under study Beijing, Shanghai 

Recognition • Recommended as one of the most famous 

brand of food products by China Food 

Industrial Association in May, 1995 

• The largest ham sausage producer in the world 

Product display On regular shelves at room temperature 

Sources of information: 

• Store check findings 

• China Food Journal (i:f 00~£11t), 1996 

• "Cai Yuan" Magazine (,iM~), 1996 

• Market News ('fff:f;m:tlt), 5/6/1996 

• "Meishi Daobao" (~~ ~:tlt), 6/8/1996 

• "Roulei Gongye" (~~I.ill:'.), Issue 6, 1995 

SRG China Business Consultancy Page 9 
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5. DISTRIBUTION 

5.1 Distribution Channels 

5. I. I Business Ownership 

Retailers (supermarkets and large grocery stores) under study are mostly state-owned 

or collectively-owned enterprises. Sino-foreign joint-ventures are most pre-dominant 

in Guangzhou. 

Along with a fast pace of economic growth and market reforms, China is anxious to 

push forward the modernization of its distribution mechanism. Foreign participation 

is expected to increase, and the distribution channels will be further broadened to 

ensure efficient circulation of products. During the Ninth Five Year Plan period 

(1996-2000), the agenda on the modernization of the circulation system is further 

confirmed by the Chinese government. In particular, China is committed to develop 

local chain stores into tran-regional chains on the basis of regional networks. Foreign 

investments in the wholesaler and retailer business are expected to increase. There 

will be more categories of stores included in the distribution channel. 

SRG China Business Consultancy Page 10 
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5 .1.2 Shifting of Distribution Channels 

The prevalent distribution practice is shown as follow: 

~ Small Hotels/Restaurants & 
(Only for large supermarket chains) Institutional purchases 
Centralized purchase center ~ Retailers ~ Consumers 

r ~th family and non-family packs) 

Manufacturers ~ Wholesalers ~ Retailers ~ Consumers 

(Mostly non-family packs) 

Hotels/Restaurants ~ Consumers 
(Some in-house production) 

Note: Retailers refer to supermarket and large grocery store. 

The most common practice is for manufacturers to sell straight to retailers. They, in 

turn sell directly to consumers. Although distributing processed pork products 

through wholesalers/distributors is still utilized by the industry, it has become less 

importance. The trend is towards reducing intermediate levels, and thereby increasing 

profit margins for parties along the distribution channels. Other advantages by 

reducing intermediate levels include on-time delivery, better control of quality, fast 

feedback, and the maintenance of products' freshness. Any complaints can be 

forwarded to the producers directly, without going through wholesalers/distributors. 

With the removal of intermediaries, priced can be lowered, triggering increases in the 

sales of processed pork products. 

For supermarket chains in general, individual member store do not deal directly with 

manufacturers. Often, there will be a Centralized Purchase Center taking care of all 

purchasing arrangements for its members. 
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Other than selling directly to consumers, some retailers have made sales to small 

hotels/restaurants, private companies, and government organizations. These 

institutional purchases are always welcomed by retailers, because they are mostly in 

bulk leading to fast turnover of inventory. 

Some retailers have leased out counters to manufacturers to sell their products. In this 

case, retailers do not take possession of the products, and manufacturers pay rent to 

retailers on a regular basis for usage of the leased counter. Consignment sales is often 

used as a way to distribute products by manufacturers. 

It is expected that there will be more privately-owned retail outlets equipped with 

proper refrigerating facilities. These shops will take on a more important role in the 

retailing of processed pork products (especially chilled products) in the near future. 

SRG China Business Consultancy Page 12 



In Confidence 

6. Promotion 

6.1 Product Displays 

There is no difference in displaying imported and local brands of products. As a 

matter of fact, imported products are rarely seen in all the cities under study, namely 

Guangzhou, Shanghai, and Beijing. For the same type and size of products, they are 

usually grouped together so that consumers can compare different products and pick 

up any products very easily. 

Although many products, such as cooked salted ham and smoked ham are meant to 

be put at refrigerating conditions, some stores are selling these products at room 

temperature. Many respondents claim that there are not enough refrigerating display 

facilities available for them. As a result, some chilled processed meats are displayed 

on regular shelves during the day time. At night, these products will be taken back to 

the refrigerator. For high turnover products, some of them are put on display at room 

temperature to leave room for other products in the refrigerator. Because of the cold 

weather in the winter time, many stores are selling processed pork products at room 

temperature. 

6.2 Promotional Activities 

Unlike the confectionery industry, promotion for processed pork products are not 

highly emphasized. Most retail outlets allow in-store promotional activities with a fee. 

However, there are very little promotional activities done on processed pork products. 

Appendix I list some of the promotional activities found during store visits. Many of 

these activities apply to all in-store products, not exclusively for processed pork 

products. Examples are membership card, gifts, and lucky draw. 
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Discount is often used as the promotional tools for processed pork products. A small 

number of manufacturers have provided chilled display cases exclusively for their 

own products. 

Note: T. V advertising has been done by Chun Du, Shuang Hui, and Zheng Rong. These products tend 

to have higher awareness. 
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7. STORE CHECK FINDINGS 

7.1 Store Check Information - China 

• Table 7a summarizes the number of stores selling different types of products. As 

it can be seen below, not many stores carry all four products categories. In 

Guangzhou, retailers (supermarkets and large grocery stores) tend to carry more 

categories of products as compared with Shanghai and Beijing. This can be 

explained by the sophistication of consumers' taste and the difference in products 

acceptance. 

• Table 7b, 7c and 7d list the most common brands for each product categories in 

the three cities under study. Notice that Shuang Hui and Chun Du have very high 

awareness in the cities under study. Mr. Sausage is relatively well-known in 

Guangzhou. 

• Appendix 2 and 3 list all other information obtained from store checks, including 

name brands, expiry period, packaging, products type, weight, price range, the 

name and address of manufacturers. Although there are limited number of can 

products recorded in store checks, some luncheon meats spam (packed in can) 

made from different ingredients are available in many retail outlets. However, 

they are not pure ham products, and many of which tend to use lower quality of 

meats. 

Table 7a - Number of Stores Selling Different Types of Products 

Beijing Shanghai Guangzhou Total 

Number of stores selling all four product 2 1 0 3 
types 
Number of stores selling three product types 9 10 18 37 

Number of stores selling two product types 9 7 2 18 
Number of stores selling one product types 0 2 0 2 
Total 20 20 20 60 
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Table 7b - The Most Common Brands - Beijing 

Knackers Cooked salted Smoked ham Salami 
ham 

First ~$ ~w 1-~f1JWT {it± 
Chun Du Peng Cheng De Li Si Jian Shi 

Second .~i[ -** ::khfl ~1~f1J 
Shuang Hui King's Happiness Da Hong Men Ko De Li 

Third ~~ 1~f1JltJT Rfi 
Shuang Ge De Li Si Peng Cheng 

Note: The most common brands are determined by the number of citations in store check. 

Table 7c - The Most Common Brands - Shanghai 

Knackers Cooked salted Smoked ham Salami 
ham 

First *~5R I9i:M I9i:M {it± 
Zheng Rong DIHO DIHO Jian Shi 

Second ~re f¥j ;ffi- {it± 
Shuang Hui Nancy's Jian Shi 

Third ~$ gt~ Jtm: 
Chun Du Wei Mei Long Ta 

Note: The most common brands are determined by the number of citations in store check. 

Table 7d - The Most Common Brands - Guangzhou 

Knackers Cooked salted Smoked ham Salami 
ham 

First wJJW7t~ ~Jlt~ ~* ~~ 
Mr. Sausage Jin Qi Lin Mei Lin Jin Feng 

Second ~a= ~Jlm7t1: 1¥f1¥' ~Jlm1G1: 
Shuang Hu Mr. Sausage Nan Yang Mr. Sausage 

Third ~~ ~~'3!: ~-~ Jin Feng Jin Duo Bao Jin Qi Lin 

Note: The most common brands are determined by the number of citations in store check. 
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7. 2 Store Check Information - Hong Kong 

A store check has been performed in a Park'n Shop and a 7 eleven store in Hong 

Kong. The results obtained from store checks are shown in Appendices 4 and 5. Most 

of these products are found in Park'n Shop, and only can products are found in 7 

eleven. The bulk of the products found are hams and sausages. Two of the most 

commonly seen brands are Tulip and Value Fresh. 
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Keys: 

For Appendices 1 and 3 

Type of Products I Product Type - Knacker --------------- a 

Cooked salted ham -- b 

Smoked ham --------- c 

Salami ----------------- d 

For Appendix 3 

Packaging - Vacuum pack --------- a 

Plastic wrap ---------- b 

Plastic box ------------ c 

Tins -------------------- d 

Unpacked ------------- e 



CITIES Beijing Beijing Shanltliai 

BRANDS NAME 
JM~ JM~ JJlM 
Peng Cheng Peng Cheng DlliO 

--
TYPE OF PRODUCTS a b b 

Hand Written Posten 1 
Gifts 
Discount I 
Lucky draw 

special special 

Othen (please specify) display display 

counter counter 

Shanghai Shanghai Shanldiai 

JJiM ~Jt'i: ~* 
DlliO ALW Kuai Le 

c a b 

1 1 

I 1 1 

Appendix 1 

Promotion 

Shanldiai Shanghai 

~* jtif; 
Kuai Le Long Hua 

c b 

1 1 

Shanghai Shanghai Shanllhai -- s_~~ghai Shanghai Shanllhai Shanllhai Shanllhai 

::Jtm ::Jtm WI$ mw mw mw tr~ l&t-F 
Long Ta Long Ta Nan Feng Nancy's Nancy's Nancy's Pu Sheng Yuan Yang 

b c b a b c a a 

--
1 1 1 

1 1 1 1 

membership membership membership 
card card card 



CITIES Shanghai Guanll.Zhou 

BRANDS NAME ~~ ftil~ 
Zheng Rong DAK 

TYPE OF PRODUCTS a c 

Hand Written Posten l 
Gifts l 

Discount l 
Lucky draw 

Othen (please specify) 
membership 

card 

Guanll.Zhou Guangzhou 

~$3L ~--King Table Jin Qi Lin 

b b 

l l 

Appendix 1 
Promotion 

Guangzhou Guangzhou 

ffij;f;; ~j[ 

MeiLin ShuangHui 

c a 

l l 

Guangzhou Guangzhou Guang.!l()ll__. _ g_uangzhou ·~ Guangzhou Guangzhou 
-

1fi: Jim )\;Lt :w Jim )\;Lt 1~l!JWT -it$'i'. itlt.M fti;f;; 
Mr. Sausage Mr. Sausage Delicious King Table Jin Qi Lin Mei Lin 

a b a b b c 

l l 

membership membership membership membership 
card card card card 



CITIES Guanll.Zhou Guangzhou 

BRANDS NAME 
~1IiiJt.~ ~$3r 
Mr. Sausage King Table 

TYPE OF PRODUCTS a b 

Hand Written Posten 
Gifts 
Discount 1 
Lucky draw 

Othen (please specify) 
membership 
card 

Guanll.Zhou 

~--Jin Qi Lin 

b 

1 

Appendix 1 

Promotion 

Guanll.Zhou Guangzhou 

#11* ==:tt 
Mei Lin Tulip 

c c 

1 1 

Guangzhou Guangzhou Guangzhou Guanll.Zhou Guanll.Zhou Guanll.Zhou 

~IT: iL$3r ~-- -ttu# ~IT: ~1Iii7t~ 
Shuang Hui King Table Jin Qi Lin Mei Lin Shuang Hui Mr. Sausage 

a b b c a a 

1 
1 1 1 1 1 



Brands Name 
~$ 
Chun Du 

~re 
Shuang Hui 

~5R 
Zheng Rong 

Qi llJlm:~ 
MarcoPolo 

~JJm7t1:. 
Mr.Sausage 

J!±~ 
Ao Shi Mei 

*~n 
DaHongMen 

ft~fli 
DAK 

ti!t 
De Wei 
m;ttJWT 
Delicious 
m;ttJWT 
Delicious 
]]!~ 
DIHO 

fft~Wf~JJm 
Eluosi Xun Chang 

Appendix 2 
Manufacturers' information 

Name of manufacturers Manufacturer's address 
m ISE~$~fUrlJiif5ftHR0 i1J m1intn~jti!126% 
Luoyang Chun Du Group Co.,Ltd. 126 Daobei Road,Luoyang 

fiiimrlfiiI~~~~»orr fiiim m fiiirfl _AJ-~*" 100% Luohe Meat Productss United Processing 100 Renmin East Road,Luohe,Henan 
Factory,Henan Province 
ip;r~~~~#l~5R~£:trm0i1l ~1+1ml3ai!242% 
Zheng Rong Food Co.,Ltd.,Zhengzhou 242 Nanyang Road,Zhengzhou 

fliimrlfliI~~~~»arr Mm A.~*i* 100% 
Henao Luohe Meat Products United 
Processing Factory 

100 Renmin Road East,Henan Province 

1#100~~~1M £:fim0i1l r tH rfllirit*i*It~rY::k~13% 
Guangzhou International Meat Products 73 Modiesha Street,Xinta Road East,Guangzhou 
~#I 7j(#J~ 5b:fi m0 i1l ~#Jrfl#JrlK/'\ #Ji!89% 
Yongfang Food Co.,Ltd.,Weifang 89 Liumalu,Fangzi District,Weifang 

jtffi~~*'J £»orr jtJX:OmJ:tIDI~233% 
Beijing Meat Products Processing Factory 233 West Street,Shiliuzhuang,Beijing 

--------

r tH FnJ *' J 1fij n- A.~jti!863% 
Guangzhou Tong Li Firm 863 Renmin Road North,Guangzhou 

1f Sb~!t~B:l0i1J Jlrtmrfl~l1.Ji!163% 
Qingdao De Wei Group Co.,Ltd. 163 Tieshan Road,Jiaonan 

·--

1*:ijllm;ttJWTit£:ffm0i1J 1*:tjll .lfl-~ ~ 
Shenzhen Delicious Food Co.,Ltd. Pinghu Town,Shenzhen 

jtJXm;ttJWfit £:ff ~0 i1l jtffi 1~lP¥-*l1i= ~ ¥Jl'§ i! IDI 
Beijing Delicious Food Co.,Ltd. Huangchaogong Road West, Changpingbin 

ip~~~...t7f!JJ]!~~£:ffm0i1l _tjtlj~J®!B* 198% 
Shanghai DIHO Foods Co.,Ltd. 198 Anshun Road,Shanghai 

::ltffiSIE£it£r ::ltffim~~&lK=:~-r 
Beijing Ya Xing Food Factory Sanhaizi,Hongxing District,Beijing 



!}m:J 
Bu Yang 

J*:*if.§i 
Guangdong 
Daxiangchang 

$~ 
Hua Du 

~it 
King's happiness 
j[~J 
Hui Li •± 
Jian Shi 

•± 
Jian Shi 

:fri~ 
Jin Du 

:fri~ '.i: 
King Table 
:fri)'A. 
Jin Feng 

:fri$ 
Jin Hua 
~JG3£'. 
ALW 

:fril'fl 
Jin Zhong 

Appendix 2 
Manufacturers' information 

:tctt!it m ~~~if :boir :t(l{!}!Sarfi!}~B*l6% 
Fuyang Meat Productss United Processing 16 Fuhu Road,Fuyang,Anhui Province 
Factory,Anhui Province 

1* Guangdong 

jtJXrp~~$~1t£1i~0PJ jtJ?-:mfJlmIKxiE3/ 7\£tt3% 
Zhongchuang Hua Du Food Co.,Ltd. 3 Liuwangfen,Datunxiang,Zhaoyang District,Beijing 

jtJXm~~~tt£r jtJXr-m*B* 
Beijing Yi Xiang Meat Products Factory Guangqu Road East,Beijing 

jtJXR:~Jtt£1i~0PJ jtJX Jj\~ ~ B* Jil®f B* tl 
Beijing Hui Li Food Co.,Ltd. Xiaobuchang Road,Zhenshun Road,Beijing 

jtJXW~i:£:fi~0PJ 
Beijing Western-Style Food Co.,Ltd. 

J:#iif:il:W4k£1i~0PJ 
...t#im:it~B*388% 

Shanghai Xinjing Western-Style Food 388 Longwu Road,Shanghai 
Co.,Ltd. 

jtJX:fri~~i:r jtJXfJl!Sa!R 
Beijing Jin Du Meat Products Factory Zhaoyang District,Beijing 

:fri~ 3£'. it£ fl~ 0 PJ 1fflii~*B*M~t9:k1!!3% 
King Table Food Co.,Ltd. 3 Modiesha Street,Xingang Road East, Guangzhou 

~J:~i:£1i~0PJ '.i: ~rg, rm w mntiz % 
Huangshanghuang Food Co.,Ltd. 2 Xiyongbian,Mayong,Baogang 

~$it£ trmW~:it:k1!J5o% 
De Feng Food Co. 50 Jiangnan Xizilong Street 

J:#iJLb!ti:£1i~0PJ nu*WIR~~rFB*l900% 
Shanghai Ao Li Wei Food Co.,Ltd. 1900 Yanggaozhong Road,Pudong West 

-------

mr-Fi:£1i~0PJ i*JJll~WJIRY-! flBMB*l5% 
Nan Yang Food Co.,Ltd. 15 Beili Road South,Luohu District,Shenzhen 



~--Jin Qi Lin 

** Jing Jing 
flip 
Kang Hua 

~~llJ 
Kodeli 

'tJc* 
Kuai Le 

it~ 
Long Bao 
)tip 
Long Hua 

ft* 
Long Ta 

~::£. 
Lu Wang 

fli* 
Mei Lin 

&S 
MeiRi 

m.=f: 
Nan Feng 

m1fi-
Nancy's 

Appendix 2 
Manufacturers' information 

) ffl ~MMit £:fHll0 'µ] ~~~1J\fli::kJJ2s% 
Guangzhou Jin Qi Lin Food Co.,Ltd. 25 Xiaomei Street,Liwan Road, Guangzhou 

jt***~itr jt*~IIEIRIDI=111t 
Beijing Jing Jing Meat Products Factory Xi'erqi,Haidian District,Beijing 
__t~flip~it£r __t~fkffl~777% 
KangHua Meat Products Factory,Shanghai 777 Qinzhou Road,Shanghai 

jt*~~l!J~f;&l§:Jlm:ff~0'µ) jt* n ~~1"k)Efi:z:lif:jt~2% 
Beijing Kodeli Sausage Co.,Ltd. 2 Shilong Road North, Yongding 
__t ~ )tipit £0 'µ] __t~jt~~731 % 
Shanghai Long Hua Food Corporation 731 Longwu Road,Shanghai 

ft .%it£ :ff~ 0 'µ] ~JJ11__ttf79='~2% 
Long Dao Food Co.,Ltd. 2 Shangbuzhong Road,Shenzhen 
__t~)tipit£0'µ] __t~ft~~73 l % 
Shanghai Long Hua Food Corporation 731 Longwu Road,Shanghai 

__t~ftip ~~~if :horr 
__t~ft~~388% 

Long Hua Meat Productss United 388 Longwu Road,Shanghai 
Processing Factory, Shanghai 

~m~£it£:ff~0'µ) ~mM$:~116-1% 
Jinan Lu Wang Food Co.,Ltd. 176-1 Jiefang Road,Jinan 

__t ~fli*it £:ff ~0 'µ] __t~~I~224% 
Shanghai Mei Lin Food Co.,Ltd. 224 Jungong Road,Shanghai 
9=t 00 ~~it £tf.if~~ 9=t ,r,, jt* 1"k?'~~;t1f10% 
China Meat Products Comprehension 70 Yongwaiyang Bridge,Beijing 
Research Centre 

__t ~m 1fi-~*it £:ff ~0 'µ] __t ~ittJ :ii!f.U~ 193 % 
Shanghai Nancy's Qingfeng Food Co.,Ltd. 193 Zhizaoju Road,Shanghai 

__t~m1fi-~-=Fit£:ff~0'µ) __t ~ittJ :ii!f.U ~ 193 % 
Shanghai Nancy's Qingfeng Food Co.,Ltd. 193 Zhizaoju Road,Shanghai 

-



mY¥ 
Nan Yang 

JM~ 
Peng Cheng 

~~ 
Pin Gao 

~~ 
Pu Sheng 

•tt* 
Sibylla 

=:tr. 
Tulip 

illtli* 
Shanhaiguan 

wa: 
Shan Zhuang 

..t:ltP. 
Shang Di 

kJ.'JJt 
Shi Wei Xian 

~~ 
Shuang Ge 

lm*ff 
SiJ!P~~g 

!t!k 
Wei Mei 

Appendix 2 
Manufacturers' information 

7*:1Jllm1Fit~:tr~0PJ 7*1111 ~Tim IR JJ! fJB 1¥.i i* 15% 
Nan Yang Food Co.,Ltd.,Shenzhen 15 Beili Road South,Luohu District, Shenzhen 

:f tJX flJJJU~ lfil JM~it ~ 0 PJ :f tJX J®!)l i!-J®i)l $l 
Beijing Kun Peng Group,Peng Cheng Food 

Shunyi Town,Shunyi County,Beijing 
Co.,Ltd. 

:ftJX~ffit~:ff~0PJ 
Beijing Pin Xiang Food Co.,Ltd. 

w*~mtt~•r::tr~0PJ ill*~Mlr1.Ki*75% 
Laiyang Pu Sheng Animal Husbandry 75 Fushui Road,Laiyang,Shandong Province 

:ftJX• tt*-k~Ift:ff~0PJ :ftJX~"A-~W~ 
Beijing Sibylla Food Industry Co.,Ltd Miyun Mujiashangu,Beijing 

.::: ;ft 00 ~* ~0 PJ 7100 VEilCEDENMARK 
Tulip International A/S. 

•~Sbmwt!i**~r $~.%milltfi**~I% 
Shanhaiguan Food Factory,Qinhuangdao 1 Shanhaiguan Street, Qinhuangdao 

M:ft~ffeif!~~r fnJ:ftffeif!l.K*141i**8% 
Chengde Meat Products United Factory ~ Shuiquangou Road East, Chengde,Hebei Province 

:ftJXJ::itP.~~*'J ~r :f tJX#i ilf IR~ *1~ ~Y-i1i 
Beijing Shangdi Meat Products Factory Shiyan Zhan,Shu Cun,Haidian District,Beijing 
:ftJX-kj;7t-k~:ff~0PJ :1tJX 1i<;r~ m1Jii*232.!i} 
Beijing Shi Wei Xian Food Co.,Ltd. 232 Yongwainanding Road,Beijing 

oo;gE~EEm-k~tmr E~ffmm!Jii*~A* 
Shijiazhuang Food Factory,No.4 Jingliutiao,Nanmalu,Shijiazhuang 

7($lm*ff~k~0PJ 7($!I:f!i:IRJl*tmfl1~44% 

·-

Tianjin Si Ji Xiang Meat Products Co. 44 Tuzaichangqian Street,Honggiao D~~!r!ct, Eanji_I!_ __ ~ 
$:1'£!jl m ~~~if :JJriir 

$:fl{!jlm!jl~B* 16% 
Fuyang Meat Productss United Processing 16 Fuhu Road,Fuyang,Anhui Province 
Factory,Anhui Province 



'*~WT 
Wei Mei Si 

j:_t:& 
Xi Shang XI 

~#}ftj 

Ya De Li 

~f!J 
Ya Li 

Ji<.:it 
YongDa 

1itlil 
You Yi 
ffi?liJ 
Yu Run 

1f ff 
Yu Qing 

:@1-F 
Yuan Yang 

-m Yue Qiao 

Appendix 2 
Manufacturers' information 

:ft*m#fJ~IK*#-k£1mir :ft*#i~IK:k#~~m!iliEfI I% 
Jing Zhong Food Processing Factory 1 Laohumiao,Dazhong Si,Haidian District,Beiji!lg 

.. 

7*JJ111J.__t1J.~£1mir 
'*7*JJ117R7.KfnJft~lR5%~ Xi Shang Xi Meat Products Processing 
No.5 Road,Cangku District,Qingshui River,Shenzhen 

Factory, Shenzhen 
·-· 

mm~ #Jf!Jit £*3 iw0 PJ Ifrmt!llWIK:k~ff l 107-1 % 
Jinan Ya De Li Food Co.,Ltd. 1107-1 Dajin Zhuang,Huaiyin District,Jinan 

:ft*=:flJ~~:lJoir 
Beijing San Li Meat Products Processing 
Factory 

Mm Ji<.:it~ ~* £ -=r MmrJlH-~wm~ 
Henao Yong Da Food Factory,No.2 Southwest Road,Qixian City,Henan 

:ft*1iiliit£-=r :ft*#i~lR~~!lJilis5% 
Beijing You Yi Food Factory,No.2 85 Niangniangmiao,Haidian District,Beijing 

m*i:i~rnltt £0 PJ m*rtl i:fd~ n ~Hm :tJrtJfi'lll flt~5-% 
Nanjing Yu Run Food Co.,Ltd 5 Youmian Road,Nanjing 

:ft*$ Et- lRW =~m ~fill fill m1!! 
:f t*1f ff it ~af ~ -0 Pl 
Beijing Yu Qing Food Development Co. 

Xiju South Street,Xisanhuan Road South,Fengtai 
District,Beijing 

rrr~x~r&J~~ft•m0PJ-k£0PJ :k~tt#T-IK:k~~ 
Marine Fishery Group Dalian Food Co. Dalian wan, Ganjingzi District,Dalian 

'*1tifliie:ft•m f§.mit£0PJ ii~rtf~iJitW~11% 
Guangdong Food Group, Yue Qiao Food 

71 Huancheng Road West,Panyu 
Co. 

·--



Brands 

w$ChunDu 
wtlS Chun Du 
w$ChunDu 
w$ChunDu 
w$ChunDu 
w$ChunDu 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
"J:J.1[ Shuang Hui 
"J;J.1[ Shuang Hui 
~* Zheng Rong 
~*Zheng Rong 
~* Zheng Rong 
~*Zheng Rong 
~*Zheng Rong 
~*Zheng Rong 
~* Zheng Rong 
~*Zheng Rong 
~* Zheng Rong 
:!Ji Pl"~~ MarcoPolo 
WJim:Jtj:_ Mr.Sausage 
WJim:Jtj:_ Mr.Sausage 
WJim:Jtj:_ Mr.Sausruze 
:J!: ±~ Ao Shi Mei 
#! ±~ Ao Shi Mei 
:J!: ±~ Ao Shi Mei 
:Xtt r'1 Da Hong Men 
::ktt r'1 Da Hong Men 
:Xttn Da Hong Men 
::k:Ur'l DaHongMen 
:Xttn Da Hong Men 
:Xtt r'1 Da Hong Men 
::kttr'l DaHongMen 
:Xtt r'1 Da Hong Men 
~#t De Wei 
~#t De Wei 
1~)f!JAA" Delicious 
1~*'1AA" Delicious 
1~*'1AA" Delicious 

Appendix 3 
Products price list 

Beijing 

Expiry 
Product 

period Packaging 
(months) 

type 

6 b a 
6 a a 
3 e a 
6 b a 
6 a a 
3 e a 
6 a a 
6 e a 
6 a a 
12 c a 
6 b a 
6 a a 
6 a a 
6 a a 
3 b b 
6 a a 
12 c a 
6 a a 
6 a a 
6 a a 
6 a b 
3 b b 
6 a b 
4 b c 
3 a b 
3 a a 
4 a b 
4 a b 
6 a b 
6 a b 
1 a b 
1 b b 

1/2 b b 
3 a b 
1 a c 
3 a c 
1 a c 
1 b c 
1 a c 
6 a b 

213 a c 
1/2 a a 
1/2 a b 
1 a b 

Weight Price range 
(g) (Yuan) 

50 1.10 
70 1.16-1.50 
80 1.50-1.70 
85 2.00 

350 6.20 
400 7.00-7.40 
12.5 4.40 
70 1.50-1.60 
75 1.50-1.80 
125 4.30 
200 4.00 
225 4.20 
300 3.20-3.40 
350 6.00-6.40 
1000 22.00 
75 1.50 
125 5.00 
150 2.80 
200 4.10-4.40 
400 8.50-9.30 
200 4.50-9.00 
230 5.60 
400 7.90-9.00 
460 11.00 
1000 21.60-23.40 
100 6.30 
500 11.90-12.00 
1000 22.00 
200 4.20 
280 5.70 
450 11.00 
250 7.20-7.50 
400 11.50 
500 7.50-10.00 
150 5.60 
160 5.76 
400 11.50-13.50 
500 9.00-9.50 
1000 26.40 
450 8.00 
500 13.30-13.50 
240 6.50 
300 9.60 
400 9.00-11.00 



Brands 

1~f!JWT Delicious 
1~f!JWT Delicious 
fft~WT•fi Eluosi 
Xun Chang 

'**~Jim 
Guangdong Da 
Xiangchang 
$1$HuaDu 
$1$HuaDu 
$1$HuaDu 
§! .:J King's happiness 
§! :J. King's happiness 
lil-t: King's happiness 
§! :J. King's happiness 
§! :J. King's happiness 
§! :J. King's happiness 
§! :J. King's happiness 
§! .:J King's happiness 
§! :J. King's haooiness 
§! :J. King's haooiness 
Yef!J Hui Li 
Yef!J Hui Li 
flt± Jian Shi 
flt± Jian Shi 
flt± Jian Shi 
~ti) Jin Du 
]Cfj'( Jing Jing 
J?:J?: Jing Jing 
J?:J?: Jing Jing 
;?:;?: Jing Jing 
~1~f!JKodeli 
~1~f!JKodeli 
~1~f!JKodeli 
~1~f!JKodeli 
~1~f!JKodeli 
~1~f!JKodeli 
~£Lu Wang 
;ffij~ Mei Lin 
4iJ: S Mei Ri 
4iJ: S Mei Ri 
mW Peng Cheng 
mW Peng Cheng 
mW Peng Cheng 
mW Peng Cheng 

Appendix 3 
Products price list 

Beijing 

Expiry 
Product 

period Packaging 
(months) 

type 

1/2 a b 
1 b c 

1/3 a c 

n/a n/a c 

1/2 n/a a 
1/2. a b 
2/3 a b 
2/3 a a 
2/3 a a 
3 a a 
5 a b 
5 a b 

112 a b 
3 a b 

2/3 b b 
3 a b 
3 b b 
1 a a 
1 a b 

10 a a 
10 a b 
10 a d 
1/2 n/a a 
1 a a 
2 a b 
2 a b 
2 b c 
1 a a 
1 a a 
1 a a 
1 a b 
1 a c 
3 a d 
1 a b 

24 d a 
1/2 n/a a 
1/2 b b 
3 a a 
6 a a 
6 a a 
6 a a 

Weight Price range 
(g) (Yuan) 

500 11.00 
500 10.50-12.50 

500 12.00-12.50 

I 
500 11.50 

500 I 10.00 
250 6.67-7.25 
1000 20.30 
400 9.80 
500 8.96-10.00 
600 12.00 
400 9.19-13.00 
450 9.40-11.90 
460 9.00-9.60 
470 11.00 
500 10.30-13.00 
600 12.50-12.60 
1000 20. 90-21. 00 
500 9.20-18.00 
250 6.00-7.50 
250 15.40 
250 10.50-21.50 
250 20.30-20.50 
300 11.50 
450 10.00 
450 10.00 
500 12.00 
400 9.50 
150 11.00 
200 13.00 
250 10.35-16.00 
150 13.20-14.00 
180 11.20 
450 11.70 
500 11.40-11.80 
454 14.90 
500 16.20 
200 8.00 
60 1.60 
70 1.50 
75 1.50 
80 1.60 



Brands 

MW Peng Cheng 
MW Peng Cheng 
MW Peng Cheng 
mW Peng Cheng 
MW Peng Cheng 
MW Peng Cheng 
MW Peng Cheng 
.IMW Peng Cheng 
.IMW Peng Cheng 
.IMW Peng Cheng 
.IMW Peng Cheng 
MW Peng Cheng 
MW Peng Cheng 
£;Wj Pin Gao 

• tt* Sibylla 
• tt* Sibylla 
• tt* Sibylla 
J.li#lJ* Shanhaiguan 
J.lJ EE Shan Zhuang 
.IJ& Shang Di 
.IJ& Shang Di 
.IJ& Shang Di 
$1'J)t Shi Wei Xian 
"J;J..~ ShuangGe 
"J;J..~ Shuang Ge 
"J;J..~ Shuang Ge 
(!Q $;@: Si Ji Xiang 
§t~ Wei Mei 
'*~WT Wei Mei Si 
-°I-_t_ -°I- Xi Shang XI 
Slf.~~;f!J Ya De Li 
SW.;f!J Ya Li 
7j(Jt Yong Da 
:Dti'il You Yi 
~1{ YuQing 

Appendix 3 
Products price list 

Beijing 

Expiry 
Product 

period Packaging 
(months) 

type 

3 a a 
3 a a 
6 a a 
3 a a 
6 b a 
3 a a 
3 a b 
6 a b 
6 a b 
6 a b 
2 b b 
3 a b 
3 a c 

1/2 n/a a 
2/3 a a 
112 a b 
2/3 a b 
36 d a 
6 a a 
1 b b 

1/2 b c 
2 b c 
2 a c 
6 a a 
6 a a 
2 b a 

2/3 a c 
4 a b 

112 a b 
12 a c 
1 a a 

1/2 n/a a 
3 a b 

2/3 a c 
2 a b 

Weight Price range 
(g) (Yuan) 

90 2.30 
180 4.50 
200 4.00 
375 7.30 
480 8.00-8.20 
1000 21.83 
180 4.90 
200 3.85-3.90 
375 7.30-7.40 
380 6.70-7.00 
500 7.40-11.85 
1000 12.00-21.83 
500 23.00-24.00 
500 24.50 
250 8.70-14.30 
150 10.40 
250 13.85 
340 5.80 
300 6.00 
500 8.75-12.50 
500 12.00-12.25 
700 15.30 
250 7.20 
200 4.10-4.30 
400 7.90-9.50 
750 17.60 
400 15.00 
500 12.00 
500 12.50 
500 32.00 
450 10.00-11.50 
500 12.50 
500 12.40-12. 60 
220 8.10 
460 12.00 



Expiry 
Brands period 

(months) 
~$ChunDu 6 
~j[ Shuang 6 
~£ Shuang 6 
~i[ Shuang 6 
~£ Shuang 6 
~£ Shuang 6 
~j[ Shuang 12 
~5RZheng 

6 
Rong 
*~5R Zheng 

6 
Rong 
*~5R Zheng 

6 
Rong 
*~5R Zheng 

6 
Rong 
~5R Zheng 

6 
Rong 
*~5R Zheng 

6 
Rong 
J]{M DIHO 1 
J]{M DIHO 1 
J]{M DIHO 1 
J]{M DIHO 1 
J]{M DIHO 1 
J]{M DIHO 4 
J]{M DIHO 1 
J]{M DIHO 1 •± Jian Shi 2/3 •± Jian Shi 2/3 •± Jian Shi 2/3 •± Jian Shi 2/3 
~7C3!: ALW 6 
~7C3!: ALW 6 
~7C3!: ALW 6 
~7C3!: ALW 6 
~7C3!: ALW 6 
~7C3!: ALW 6 
*$KangHua 1 
*$KangHua 1.5 
*$KangHua 
*$KangHua 1/3 

Appendix 3 
Products price list 

Shanghai 

Packaging 
Product 

type 

e a 
e a 
e a 
e a 
e a 
e a 
d b 

e a 

a a 

e a 

e a 

e a 

e a 

a b 
a b 
a b 
a b 
a b 
a b 
a c 
a c 
a a 
a b 
a c 
a d 
a a 
a a 
a a 
a b 
a b 
a b 
a a 
a b 
a b 
a b 

Weight Price range 
(g) (Yuan) 

85 2.50 
40 1.00 
45 0.80-1.10 
70 1.10-1.40 
75 1.80 
80 2.00 
125 3.90 

38 0.80 

45 0.95-1.10 

80 1.80-2.00 

90 1.90-2.00 

150 2.90-3.00 

200 3.90-4.00 

240 6.00 
250 5.50-7.20 
290 7.20-7.50 
350 9.80-12.00 
450 9.40-11.00 
500 12.50 
350 10.80-12.00 
450 10.80-11.50 
250 14.00-20.25 
250 13.34-17.50 
250 16.16-35.97 
250 19.16-29.89 
100 3.00-3.10 
200 6.00-6.20 
454 13.20-13.70 
100 3.00 
200 6.00-6.20 
454 13.20-13.50 
250 5.60 
250 6.00 
400 8.70 
500 11.50-11.55 



Expiry 
Brands period 

(months) 
•$KangHua 1/4 

'~-* Kuai Le 6 
~-* Kuai Le 1/3 
~-* Kuai Le 1/3 
ft$ Long Hua 4 
ft$ Long Hua 1 
ft$ Long Hua 1/3 
:it* Long Ta 6 
:it* Long Ta 6 
:it* Long Ta 2/3 
:it* Long Ta 1 
:it* Long Ta 2/3 
m$ NanFeng 1 
m$ NanFeng 1 
m:ffl- Nancy's 1 
ffl :ffl- Nancy's 1 
m :ffl- Nancy's 1 
m:ffl- Nancy's 1 
m:ffl- Nancy's 1 
tf~ Pu Sheng 6 
tf~ Pu Sheng 6 
.:::ft Tulip 60 
.:::ft Tulip 60 
.:::ft Tulip 60 
.:::ft Tulip 60 
.:::ft Tulip 60 
=ft Tulip 60 
ti~ Wei Mei 4 
ti~ Wei Mei 4 
ffi~~ Yu Run 112 

:i;lli~ Yuan Yang 6 

Appendix 3 
Products price list 

Shanghai 

Packaging 
Product 

type 

a c 
a a 
a b 
a c 
e a 
a b 
a c 
e a 
e a 
a b 
a b 
a c 
a b 
a b 
a a 
b b 
a b 
b b 
a b 
e b 
e a 
d a 
d a 
d a 
d b 
d b 
d b 
a b 
a b 
a b 

e a 

Weight Price range 
(g) (Yuan) 

400 8.70 
200 4.30 
250 7.30 
250 8.90 
40 2.90 

450 7.80-9.80 
150 4.80-5.80 
50 1.00 
90 1.80 
110 3.20 
450 9.80 
150 6.00 
250 7.20 
350 8.50 
150 3.90 
150 2.20 
200 5.40-5.70 
250 6.80-7.20 
350 8.40-8.80 
40 2.60 
40 2.50-2.60 

227 13.50-15.00 
340 44.30 
415 16. 90-23 .40 
198 25.10 
200 16.60 
340 13.50-34.60 
500 12.30-12.50 
1000 23.20-24.00 
400 9.10 

70 1.40 



Brands 

~re Shuang Hui 
~re Shuang Hui 
~re Shuang Hui 
~1[ Shuang Hui 
~re Shuang Hui 
~1[ Shuang Hui 
WJ1m7t1: Mr. sausage 
wJ1m7t1: Mr. sausage 
WJ1m7t1: Mr. sausage 
wJ1m7t1: Mr. sausage 
WJ1m7t1: Mr. sausage 
ft~ii: DAK 
~f'JWT Delicious 
~~IJWT Delicious 
~~IJWf Delicious 
~~IJWT Delicious 
~~ ~ King Table 
~~ ~ King Table 
~ffet. Jin Feng 
~ffet. Jin Feng 
~ffet. Jin Feng 
~ffet. Jin Feng 
~ffet. Jin Feng 
~# Jin Zhong 
~#Jin Zhong 
~#Jin Zhong 

~-- Jin Qi Lin 
~-- Jin Qi Lin 
~ltM Jin Qi Lin 
:it ii: Long Bao 

:ffiJ* Mei Lin 
:ffiJ* Mei Lin 
~if Nan Yang 
~if Nan Yang 
~if Nan Yang 
.::::.ft. Tulip 
.::::. ft. Tulip 
.@Jtff Yue Qiao 

Expiry 
period 

Appendix 3 
Products price list 

Guangzhou 

Packaging 
Product 

(months 
type 

6 b a 
6 b a 
2 a b 
2 a b 
2 a b 
2 a b 
6 b a 
2 a a 
2 a b 
2 a b 
2 a d 

24 d c 
3 a a 

112 b a 
1 b b 
3 a b 
3 a a 
3 a b 
2 a a 
2 a b 
2 a c 
2 a d 

1.5 b b 
2 a a 
2 a b 
2 a c 
2 a b 
2 a b 
2 a c 

2/3 a b 
12 d b 
24 d c 
2 b a 
2 a b 
2 a c 
12 d b 
24 d c 
6 b a 

Weight Price range 
(g) (Yuan) 

70 1. 70-1.80 
150 2.10 
70 2.10-2.50 
90 2.00 

200 4.20-5.00 
350 9.40-11.30 
200 5.80-5.90 
250 6.50-6.80 
100 7.00 
250 3.80-6.10 
100 4.50 
340 16.70 
250 5.80 
500 16.00 
250 6.00 
500 14.80 
200 5.50 
200 4.80-5.10 
250 5.80-6.40 
250 5.20-6.80 
250 7.60 
250 5.30-6.30 
500 63.00 
150 7.60 
150 7.60 
150 7.60 
250 5.10-5.20 
454 8.50-8.80 
250 5.60-5.80 
250 16.80 
340 8.00-8.20 
454 17.60-17.90 
150 7.60-19.80 
150 7.60 
150 7.60 
340 14.50-14.70 
340 24.00 
75 2.00 



Appendix4 
Products price list 

Hong Kong 

Brands name Product name Name of manufacturers manUtacturer'• address Expiry period Packa11lnii Product type Weljht Pifoe ~ unitl_~ 
T'!!i.e__ ___ Hot doa skinless sausaae Tulio International IVS 7100 VEJLE Denmasrk 5 Y.! Can Sausage 125 $ 7 90 

cocktail sausaae 5 vr Can Sausage 125 $ 8 50 
cocktailsausage in soaaetti sauce -..------· ---· 5 vr Can Sausage _ -·-- 4151200 $ -j850 

---·---- --·-- ___ Mini hotdaa 5~~- __ Sausaae 250 $ 1500 
Cocktail sausaae 5 yr. Can Sausage 415(250) $ 13 90 
Hat"""skinlesssausage - ---- 5vr Can Sausaae 41512501 $ 11.501----

Harmeil_______ Luncheon meat spam Hormell Foods Cooperation CooPerate olfice, Austin MN 55912 3 vr. Can Others ---- 198 $ 12 50-l 
Luncheon meat soam 3 yr_ Can Others 340 S 19.80 

.I~ PicniccookedDOrkshoulderham ~- AJS7100VEJLEDenmark -------- - 5vr. Can Cookedsaltedham ~_!_ ____ 27.90 
Picnic cooked pork shoulder ham ___ ______ _ ~ Can ______ Cooked salted ham 454 $ 32 50 
Choooed ham square 5 vr. Can Cooked salted ham 200 $ 8.90 

1 Bacon Grill _ --·-- _____ - 5yr Can ~------ ___ 298 $ 930 
Choooed ham with oork ____ --~~ Cooked salted ham 298 $ 12 90 
ChopP!d ham 5 vr Can Cooked salted ham 340 S 16.00 
Pork luncheon meat 5 vr Can Others 200 $ 5 30 
Pork luncheon meat 5 yr. Can Others 340 $ 7 50 
Soiced luncheon meat 5 yr Can Others __ -· ~ _!___ 8 30 [ - 1 
Pork luncheon meat with red & areen ~n~r 5_.\'!o ~ Others 340 S 8.30 

Teh Ho Yunnan ham small slices Hardv DeW>looment Co. HK 119811 LTD. Can Cooked salted ham 320 S 24 00 

Greatwall 
Maling 

Jumbo cht>noed iinahua ham luncheon meat Can Cooked salted ham ----340 S 8 40 
Cho...-! oork & ham China National Cereals Oils & Foodstulls lmoort & Exoort Coooeratian Hebei branch 3 vr Can Cooked salted ham 198 S 6 40 
Cheeped pork & ham Chong Qing Cereals Oils & Foodstuffs Import & Emort r~ration 3 yr Can Cooked salted ham 198 S 4 80 

1 Premium ham luncheon meat China National Cereals Oils & Foodstuffs lmnnrt & ExDDft r-""""ratian ~- Others 198 S 5 20 t __ 
I Premium ham luncheon meat China Nabonal Cereals Oils & Foodstutls Im""" & l:XDOlt ConoAration Can Others 340 S 5. 00 
1 Pork luncheon meat Chong Qing Cereals, Oils & Foodstuffs Import & Exiiott Cooperation Dec-98 Can Others 340 S 6.50 

& ham China National Cereals Oils & Foodstuffs Im ration Hebei b<anch Cooked salted ham 340 S 
Hard DeWllo Co. HK 1981 LTD Cooked salted ham 340 S 
Sichuan Cereals Oils & Foodstuffs Im Cooked salted ham 397 S -- --

Can Cooked salted ham 397 $ 
~Lin Pork luncheon meat Chon Qin Cereals Oils & Foodstufl5 Im rt & rt ration Oct-99 Can Others 3971 S 5 20 j--_ 

Premium ham luncheon meat Sichuan Cereals. Oils & Foodstuffs Import & Exiiott Cooperation 5 yr. Can Others 397 S 8 60 

~Value Fresh !Jumbo hat doa IWellcome Comoanv LTD. 35/F Windsor Hse Causewav Bav HK 719196 Vacuum pack Sausage 355S------,-S80 !-----
Frankfurter 31/8196 Vacuum oack Sausage 265 S 13 50 
Hot dogs franks _____________ Seo-96 Vacuum oack Sausage_______ 210 S --1020 
Picnic hams 31/8/96 Vacuum oack Cooked satted ham 170 S 10.50 

Maidbrand 

l~:~uham ---------------- - m - ----------------- -= =;: ~~::::~::~:: - ~~~ ~ ~J~i-
Ham steak __ ,_1:!1$_Ham Holdin~h_~ _ Tuen Mun Ind Center Pai To Road I.~n_ Mun NTHK_ 319196 Vacuum oack Cooked satted ham 200 S 11 7Q 
Ham slices _ _ _______ _ 319196 Vacuum pack Cooked salted l!~rT1 200 ~ __ 11 80 
Ham steak . . 35/F Windsor Hse Causeway Bay, HK 30/8/96 Vacuum oack Cooked salted ham 220 S 8 90 

--------~Smokedham ____ ----------------------- ---·-·--- - --419196vacuumpack Smokedham _____ _11_Q ! -1450 
!Canadian Bacon _______ ·~ _____ 819196J_acuum ~Others_____ 170 $ _-_-1-2~80'-+---

Value Fresh 

Ham cheese steak 30/9/96 Vacuum oack Cooked salted ham 240 $ 15 50 
--------;-oCc-hcceesec-=~lr-anc:k______________ 7/9196 Vacuum oack Sausaae __________ ~ S -1690 

1 I Chili cocktail _____ 119/96 Vacuum pack Sausaae 230 S 13 90 
I Cocktail sausage 3/9/96 Vacuum pack Sausaae 200 S 13 90 
Sandwich ham ----------- --~------------ 919196 Vacuum pack Cooked salted ham 170 $ 9 80 

Pe~r ham 419196 Vacuum oack Cooked salted ham ---170s-- 12 50 
Rindless thin back bacon -----219/96 Vacuum oack Others 185 S - 18 30 

!Rindless thin back bacon ---------- - 30/8196 Vacuum pack Others -249 -5--2470 
!Pork knuckle ham steak 819196 Vacuum pack Cooked satted ham ·2505 - 1450 
Smoked ham cooked --------- 20l9l96 Vacuum oack Smoked ham --~ $- - ---26 00 ----
Cocktail frank 1619/96 Vacuum pack Sausaae 500 S 1990 
Cocktail park sausage 31/8/96 Vacuum oack Sausage 175 S --5 70 



Promotional activities 
Brands Name Product name 
Tulip hot dog skinless sausage 

Cocktail sausage 
Chopped ham square 

Mei Ling Premium ham luncheon meat 
Premium ham luncheon meat 

Appendix 5 
Promotion - Hong Kong 

Original price 
8.6 
9.4 
10.4 
5.8 
8.6 

Teh Ho Luncheon meat with Yunnan ham 8.7 
Mei Ling Pork Luncheon meat 6.6 
Maidbrand Ham slices 12.3 
Value Fresh Chicken ham 12 

S_elling price Discount% Packaging --
7.9 8 Can 
8.5 10 Can 
8.9 14 Can 
5.2 10 Can 
5.9 31 Can 
6.9 21 Can 
5.2 21 Can 
11.8 4 Vacuum pack 
7.2 40 Vacuum pack 




