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Post Title

The promotion of traditiona! textiles : Mali, Guinea
TF/RAF/93/F10/11-01

Purpose

The development objective is ccoromic growth through the promotion of the traditional
textile industry and encouraging entrepreneurship in micro-enterprises. The development
of the traditional textle industry svill be a stimulant to general economic growth, to increase
employment creation in rural and urban sectors; it will create indigenous entrepreneurial
capabilities badly nceded for industrialisation and preserve a cultural heritage while

catalysing its potential for generating wages and foreign currency earnings.
Duration

The initial mission was based on 5 weeks. The total duration is based on 5/6 mm in split
assignments.

Condusions

There is a need for a more structured and cohesive approach if the traditional textile
industry is to survive as a viable income generating industry.  Many factors have influenced
the decline of tradiional extiles; the unportation of used clothes, a growth in machine

printed texules, lack of business expertise, lack of access 1o markets.

In order to redress the situation the traditional artisans will require organisation and training.
The current recommendations include the employment of a national co-ordinator for each
country, plus national experts representing regional areas and the creation of textile
associations to represent the needs of the wextile artisans. Training schemes in textile and
business skills will broaden the scope of their markets. Foreign marketing expertise and
product development will create market confidence and will enhance their products in the
intcrnational market place.




INTRODUCTION

The report outlines the activitics of the textile expen, undertaken over a period of time
extending from the original contract TF/RAF/93/F10/11-01 dated 15 November 1995,
commencing on 20.11.95 1o the last revised date of 17.3.96.

Due to circumstances beyond the control of the expert, several revisions to the original
contract were necessary. The basic core of the original contract remains unchanged.
(Annex 1)

The project is concerned with the revitalisation of the wraditional textile industry. The word
industry ha- been used in this context to describe the artisanal products of indigenous
spinners, dyers and weavers associated with the productior: of texties for domestic and
garment usage. The traditional textile industry has been in decline due to many influences
and interventions; the importation of used clothing, the decline in the use of traditional
clothes and the importation of industrially produced merchandise. Due to informal trading
in the textile sector, import and export statistics are unreliable.

Thz project seeks 1o redress some aspects of the situation by encouraging the local
population to examine their cultural heritage in relation to traditional textiles.

Industrially produced textiles should not be ignored as they also form part of a living
culture. Clear evidence of the latter exists on the streets.

There is also 2 mainstrcam drive to create and encourage new markets overseas. The target
markes will include cihnic Africans on a world basis. A small market in high quality
traditional textiles already exists oversceas, and with the current interest in African affairs,
this market will aiso be targeted. Fashion will play a very important role in the project.

The original activity commenced with a three day briefing in Vienna 19-22 Nov 1995.
During the briefing, information reccived from Africa resulted in a revision of dates and the
consultant reurned (o England. A further revision took place delaying the project until
carly 1996. The consultant proposed that this delay could be used to the long term
advantage of the project, by visiting trade fairs, special exhibitions, museums and research
centres in Germany, England and Japan The latter visit was possible due to a Korean
Government Consultancy which allowed the consultant to use the geographical location to
investigate exhibition venues in Japan.




The belated West African mission commenced on the 26 February 1996 in Mali and

continued in Guinea from 35 March 1996 untl 16 March. The lauer date was a final revision
changing the departure from 11 March 1996. (Annex 2).




L ACTIVITIES

UNITED KINGDOM

African Textiles 21 Sept - 10 Dec 1995

Throughout the United Kingdom during 1995 special exhibitions of music, dance, art and
material culture were sponsored by Africa ‘95.

African Textiles was a major event exhibiting and highlighting contemporary machine
printed and hand produced textiles. The content of the exhibition was a welcome change,
as it focused atention on the continuing development and innovative creativity of African
material culture. The exhibits were drawn from all over the continent and were supported
by informative articles by specialist writers. West Africa was particularly well represented,
exhibiting both hand crafted and machine printed textiles. The later are a rapidly growing
force in African street fashion. The exhibition was an important demonstration of the
adaptation of technology, new materials and a visual expression of national events, political
commentary and economic development. The exhibition cut across the popular pre-
conceived notion of African teatiles being static within a historical time warp.
(Annex 3)

Global Partnership 24-26 Nov 1995

The seventh annual exhibition has maintined its usual high standards and is an interesting
example of how onc individual can motivate more than 150 organisations and
entreprencurs. The exhibition is concerned with the global issues of poverty, overseas aid
and the many problems of developing countries. The craft section displayed a wide range
of material culture including textiles. The exhibition is a credit to the producers, the
exhibitors and the organisers, but it also reinforces the need for a collective economic
approach 1o the problems of global merchandising.
(Annex 4)




Centre for West Africar: Siudies, Birmingham

Birmingham University has a small active study centre specialising in West African studies.
The centre zs a resezrch litrary and a very interesting collection of textiles which can be
handled and examined 1he hand woven items were particularly fine and the hand spun
cotton yamn compared favourably with Ethiopian long staple hand spun yamn. Comparison
with examples of yarn examined during the consultants recent visit (1996) to West Africa
indicated a loss of quality and refinement. Embroidered items reflected a similar loss of
quality.

Pitt-Rivers Museum, Oxford

The museum is one of the most interesting and exciting small museums ever visited by the
consultant. It is part of the Oxford University, and whilst it is not a specialist textile
museum, it houses an ceccentric and academic collection of material culture reflecting the
multifarious facets of indigenous ingenuity ranging from looms to war canoes.

The Museum of Mankind, London

The Musecum is part of the British Muscum and is particularly rich in textiles. West Africa
has been a target research area for many ycears and the muscum is particularly well endowed

with merchandise from the Anglophone countries.

The Whitworth Muscum, Manchester

The Whitworth is part of the University of Manchester and is the second most important
textile muscum after the Victoria and Albert, London.  Its strength lies in its European
collection. It would be an interesting exhibition venue as it is located in the historic centre
of the British extile industry.

University of Manchester, Institute of Science and Technology

UM.LS.T. is an international rescarch centre and is closely associated with the textile
industry.  Whilst it does not have a specialist interest in Indigo, it has the technical ability to
offer wide ranging testing services to the textile industry at all fevels.




Hei Frankfurt 10-13 Jan 1

Heimtex is one of the most important international textile fairs in the world; 2,659
exhibitors representing 63 countries. The choice is multifarious, and it is not possible to
visit, and comprehend every display within the time scale of the exhibition.

Based on previous visits the most important developments observed were:

1. The inclusion of exhibitors from the former Soviet Union; small companies

exhibiting product lines in natural fibres.

2. Rapid growth in the Pakistan volume textile industry; suppliers of cost competitive
textiles.
3. Joint prescntations of merchandise and special venues within the fair; 35 joint

presentations from 23 countrics.

4. Growth in the handloom sector with special reference o India and Pakistan.
5. Growing support from specialist government agencies.
6. Companies marketing merchandise from low cost arcas under their own

brand/quality image.
) g

Sub-Saharan African productis were represented by an associated group of producers from
Namibia. Both groups exhibited embroidered table covers, napkins, cushions and bags.
The groups were individually organised by designer / entreprencurs, working with rural
women. The embroidery depicted scenes of village life. The designs were original, lively
and rich in creativity. A smail start and » very good example of rural income gencration.
The Namibian Ministry of Trade and Industry, plus German marketing support have
assisted the groups.

African influenced design imagery based on cthnic graphics was on display. The input was
insignificant given the volume of other product lines.
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The handloom scctor is becoming a significant factor, particularly with specialist home
interior companies. Natwral fibres are being promoted and special displays highlight the
exoiic and ethnic ambience of the products; “Textile Cultures - Discover the Feeling of
Asia.”

The Development Commissioner for Handlooms, Ministry of Textiles, Government of
India, mounted a special exhibition “Indigo” exhibiting block printing, resist printing,
natural dyeing and associated printing and dyeing equipment.

Entry into the established handloom market will require detailed planning, guaranteed
product lines, advance publicity and appropridte government support.
(Annex 5)

Domotex, Hanover, 7-10 Jan 1996

Domotex is a major international carpet fair representing two important sectors of the
floor covering industry; machine made and hand made carpets. The later sector consists
of flat woven, hand knotted and gun wfted merchandise. The fair was composed of 1030
exhibitors, including 336 from the hand made sector. 30,000 visitors from more than 100

countries visited the fair during the four day cvent. (Information, Domotex press release).

Africa was totally under represented in the hand made sector, with the exception of the
traditional North African tnibal rugs. The Sub Saharan sector was represented by one
entreprenceur from Namibia who had organised a local group and was producing gun wifted
rugs using hand spun Karakul wool. The gun rug production method is not labour intensive,
but duc to the speced of preduction. farge quantities of yarn are utilised. Apart from the
saics Of rugs an important income generating activity is created by the demand for yarn.
Designs are based on g non traditional usage of tribal motifs, birds and animals. Carpet

shapes also echo stylised animal and bird forms.

Due to various influences and cvents, African affairs have become more prominent.
International entreprencurs are now producing African style merchandise.  Nepalese
produced hand knotted rugs were on show displaying strong graphic images based on
Bogolan and Kuba motifs. Whilst this type of merchandise enhances the awareness of the
public to African mcrchandise, it does not have a direct influence on the financial well
being of the African pcople. Many Nepalese carpets are produced by Tibetan refugees
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who work within the Asian cconomic cost structure.  The employment of children ir
Asian carpet industry has been the subject of concern and press reports highlighting
latter have affected sales of carpets from Nepal, India and Pakistan. Legislation may res

price increases or reduced margins.

The utilisation of Nepalese knotting methods and gun tufting could be an option for a
African product line. Whilst this option may be regarded, in purist terms, to be at .
with a traditional ethnic philosophy, it would increase the usuge of local yarn and | =n
income in rural areas. Women would benetit from both sectors; gun rugs

nandknotting.

A survey of rui production in Africa would be beneficial to long term planning relat
international markcting. the production of natural dyed hand spun yarn for expo
specialist markets is also an option to be considered. Commodity trading on a south-s
basis is alsc a considerationn; cotton, wool, mohair. Special exhibitions within the fair
growing part of international marketing.  The tushion industry has a history of na
designer labels and specizl exhibitions. special displays at Domotex feawred the “C:
Art Gallery™ and the “Orient Performance”, highlighting designers and special products
A well documented display of African rugs would be an appropnate addition to this se

(Annex

JAPAN

The Japanese Embuassy. London provided i list of more than 20 exhibition venues in J
The latter combined with personal contacts provided the background to the japanese
Venues ranged from small specialist gallenies, univessitics and depantment stores to nat
institutions.

The Nauonal Muscums of Modern Art had previously hosted very successful exhibitio
African textiles at their respective galleries in ‘Tokyo and Kyoto. The exhibits were hi
textiles on loan from major international sources. ‘The Muscum of Mankird, London «
major participant. ‘The deputy director of the ‘Tokyo museum stated that the exhit
had generated a lot of interest and had resulted in commercial interest from
department stores.




Mingei

The Mingei is a very important gall ry specialising in folk culture and regularly hosts well
wocumented exhibitions of material culture. Contact with the International Programmes

Director resulted in a request for information related te the project:

Commercial Stores

Many department stores have special exhibition areas which would be suitable venues
relzted to cominercial sales. The Matsuya store has a small sales area within the store
displaying African merchandise. The arca is operated on a cencession basis by an importer
of African and Asian merchandise. The main products are wooden items and tribal
artefacts. The Scibu Store gallery was hosting a major textile/garment exhibition by
Aissoni. The opening was an carly morning atfair with TV, press, a lavish catalogue and the
personal appcarance of the Misconi family  The lead time for the exhibition, from concept
to opening, was two years. This time scale is not unusual and should be considered when
planning an cxhibition. The Japanese are perfectiomsts ansd require well documented

information.

A variety of exhibition venues and diverse locations are possible, ranging from elitist
galleries to commercial stores. The consulant is of the opinion that Tokyo should be the
location and that two proposals be considered; a prestigious gallery and a department
store.

Kyoto

The tour continucd with visits to special textile centres. The Yuzen Dyeing Hall
demonstr:ted stencil printing and silk painting, both activitics being closely related to the
production of Kimonos.

The Nishijin Weaving Centre demonstrated the special weaving techniques used in the
production of dccorative panels for Kimonos. Both the Yuzen printing and the Nishijin
weaving arc related specifically to Japanese traditional clothes and the skills would be
difficult 1o assimilate dircectly into alternative merchandise. Both centres nave sales areas
displaying a range of turist related merchandise. A study of the weaving technique related
to the sitk industry could be fruitful.




Kawashima

The Kawashima Textile Muscum, located in North Kyoto, shares the site with the textile
company of the same name. The company supports the museum and a textile design
school specialising in traditional techniques. The museum displays antique textiles and has
an extensive reserve collection used by the mill as a design research archive; an interesting
exarnple of industry, education and culture.

Tokushiina

The Tokushima Textle Rescarch Centre is part of 2 government industrial research unit
with a special section dedicated o the swudy of natural dyes. The district is noted for its
traditional indigo dyeing and papcrmaking.  The consultant visited museums and dye
workshops where traditional dye pits are in regular use.  Indigo and its preparation is held
in high estecm in Japan.

Bam.iko

Mr Harouna Niang, General Seeretary, Ministry of Industry, Crafts and Tourism organisad a

meeting with local government officials 1o plan visits to urban and rural workshops.
(Annex 7)

No visual samples were supplied with the completed questionnaires, consequently the
consultant had to rely on written statements plus the personal evaluations of the
administrators. ‘T'extiles are visual and tactile, not literary.  Whilst the matter was not totally
resolved, some progress was made in the identification of suitable artisans. In the
circumstances no other choice could have been made without considerable delay. Samples
have been requested from selected candidates to back up their written statements.

Transportation is a problem, and was the subject of faxes and phone calls 1o Vienna 1o
clarify the situation. The consultant funded the car hire to facilitate the rural mission
pending transfer of funds. "This is an arca which requires clasification,
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During a two day period twelve urban sites were visited encompassing weavers, dyers,
training centres, shops and co-operatives.  The most interesting activity was stitch dyeing,
which was performed with impressive skill.  Weaving was confined to narrow looms
producing cloth strips o be sewn together for clothes and domestic items. The lauer
being woven with coloured weft blocks and extra weft motifs. Products of this nature
appear in the west as craft items and are in reasonable demand. No wet finishing is
involved. Warps arc usually mill spun cotron, wefts are varied, mill spun high bulk and
hand spun. It is unfortunate that no wet finishing is involved, Malian cotton has a very soft
handie when washed. A few items of hand spun warp and weft were observed; possibly

from Dogon artisans.

Batiks and tiv dye extiles were in abundance, mostly products of women’s co-operatives.
The colours by comparison with the mill prints were dull and lacked freshness. Probably a
cornbination of cheap dves, old stock, inefficient processing and the use of ordinary metal

containers.

Dye workshops were untidy and represented a health and safety hazard to the workers and
also to the many children playing in the dycing area. The consultant did not witness a single

instance of a safe, fucl efficient stove: three stones were the norm.
Bogolan

Bogolan fabrics were of an acceptable standard when using traditional motifs; stencil
printed and hand painted. Western imitative painting rather than African creative imagery,
denigrated a product with g good export potential for garments and interiors.  Most batiks

and dycd extles utilised imported woven damask grey cloth.

There appears to be a considerable demand for training, particularly in the tailoring sector.
Fee paying students were m abundance and were cager to learn. The centres were grossly
overcrowded. deficient in equipment and lacking in space for cutting, drafting and toile
making.




Segou

Segou is three hours drive from Bamako, through mixed scrubland and poor farm land.
The road is good tarmac. There are few towns en-route, the traditional link being the Niger
river. Segod is regarded as a textile centre due to the presence of two printing mills,
Comatex and Easitex. The latter, which also housed a textile training and testing centre, has
now closed. Hopefully the equipment may still be onsite and the skilled staff redeployed
locally. Comatex is a vertical mill producing typical African style textiles. The two weaving
workshops visited, were using a mixture of hand and mill spun cotton. The looms
produced various widths using hand and fly shuttles. The looms were described as
Vietnamese, and were suitable for indoor workshops, having single and double back
beams to accommodate different yarn counts and differential weaving tension.

Nieleni

Nieleni is 2 women's co-operative producing hand knotted rugs of hand spun woollen yarn
on high quality mill cotton warps. The designs are based on traditional motifs from the
Mopti area. Whilst the quality is good, the market is poor. The project requires to rethink
production methods and product lines.

Mopti

A two hour drive across scrub desert, past mud brick villages merging into sand dunes and
dried up mud flats, brought the consultant o a lone weaver of narrow cloth strips for
blankets and garments.  Whilst one could question the length of time taken to reach the site
on a cost effective basis, it illustrated the problems of communication and transportation
for rural producer groups.




GUINEA

Conakry

Madam Fatumata Camara Sow, General Sceretary, Ministry of Commerce and Industry, and
local government members representing the four districts of Guinea, set the programme
for the mission visit. Over a two day period, seven workshops were visited in Conakry and
the surrounding area. A visit to a training centre involved in embroidery, wiloring and
knitting demonstrated the need for 3 more organised approach to basic skill training. The
students were fee paying. The Chinese were the originators of the centre and had left
behind a legacy of Chincse style embroidery which did not readily fit into African material
culure.

The batiks were of a similar average quality as those observed in Mali.  Tailoring in the
womens sector was adequate but lacked refinement.

The Sanoyah textile mill and training centre is located thirty kilometres from Conakry. The
mill and training centre is no longer in operation. The basic structure appears sound but is
in need of refurbishment. The site is very large and has a range of facilities; residential flats,
canteen, conference hall, class rooms, restaurant, workshops and textile mill.

The used clothing market 1s immensc, and, bordering onto 2 main road. it has an excellent
sales area. ‘The varicty ot styles and low prices have created a very strong market force
which has changed the Face of strect fashion, particularly with young males.

The adjacent printed textile market displayed a wide range of textiles from various
countries; Ivory Coast, Nigeria, Abidjan, Pakistan, Korea and China. European textiles were
also available but were regarded as rather expensive. The former group of textiles were
described as “African Style”™. This group is a4 growth arca in ladies garments and it also has a
growing market in mens tops and pants: colour and printed imagery appear to be the
major market influence.




Kindia

The district is noted for dyers, weavers and embroiderers. Thie work is of a good standard,
with embroidery being a major activity. The local cloth market exhibited a wide range of
hand and machine stitched indigo dyed cloth. A large variety of mult coloured tie dyed
cloth was also on display.

Labe

The consultant visited several dycing and weaving workshops. The standard in the
workshops was high. The district is noted for the quality of its indigo dyeing. The majority
of the gray cloth used in the indigo dyce workshops was damask woven mill cloth; probably
of Chinese origin. The strip weaving used mill spun warp and weft with indigo dyed warp
stripes and crossings. The main item of equipment on cach dyeing site was a re-cycled fifty
gallon oil drum. Both the weaving and dyed material produced was related to traditional
garment dimensions. [t was interesting to note that the gray cloth was furnishing width.
The preparation of indigo is a local small industry.

1. FINDINGS

Marketing Showroom

There is a need for a centrally located marketing showroom for wholesale and retail,
offering a range of scrvices o customers; tourist and business. The showroom would
function as an export service centre. providing product information and freight forwarding
services. The facility would provide an important sales link, particularly for the rural areas.
It would also act as a protecting buffer between artisans with litle sales experience and
aggressive business entreprencurs

The centre need not be exclusive to textiles, but could represent a range of exportable
matcrial culture.




Museums

Museums are custodians of national culture and have an important role to play in the
dissemination of culural information  They should not be regarded as dusty buildings filied
with old masks and broken ceramics. They hold the visual history of the nation and should
be assimilated into the general education system sponsoring visual arts, music and dance.

They could become internationa! centres of excellence hosting internauonal exchange
programmes with foreign universitics and rescarch schoiars. Economic development
related to the sales of artisanal products from museum shops could assist in financing
educational programmes.

(Annex 8)

Finance

Financial management related to small scale industrics 1s required .to assist artisans to cost
their products cfficiently  There appears 1o be no specific cost analysis related to the
artisanal textile industry.  Mcrchandise appears o be costed on a2 market value rather than

on materizl, skill and tume.

Loans

With particular reference to woman producer groups, the Grameen Bank, Bangladesh, and
the Self Employed Womans Association. Ahmedabad, India, should be contacted for
information.

Both organisatons have revolunenised carings and savings among the poorest

CoOMMUMILCs 1IN Asit

Weaving

Within some scectors of the weaving comnmunity the introduction of wide width fly shuttie
looms was regarded as an appropriate development. Whilst it is understandable, and
possibly in some cases desirable, the introduction of wide looms should be approached
with caution. “Victnamesce style” looms using fly shuttles are already in limited production.
The consultant is of the opinion thai the latter were introduced as project input and not as a
result of 2 market survey
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Narrow loom weaving is a major industry in West Africa and the introduction of wide
looms could have serious implications for the traditional weaving industry.

Any technological change should be related to product development to utilise the
increased width and yardage. The pusitive side would be an increased demand for yarn and
a better base product for domestic textiles.

Training

The training of trainers is an integral part of the project and it must be understood that
information or skills obtained during any input should be passed on, without reservation (o
artisans.

There appears to be a missing link related to training. There is a lack of any systematic
back up particularly in urban areas wherc training has been supported by equipment:
looms and sewing machines. Many former students cannot afford to purchase basic
equipment on completion of their course. There is 2 need to provide an interim back up
during this vulnerable time. The consultant was associated with a Kenyan project where
former trainees could hire time on equipment.  The participants became very cost

conscious in relation o goods produced.

al. WORK PLAN

As the result of mectings in Mali and Guinea the basic groundwork concerning training
schedules, and the sclection and appoinument of the local project staff is in hand. The
work plan was agreed up to the end of July 1990, Draft outline training schedules for the
first phase have atrcady been circulated in Mali and Guinea.  The first phase refers 1o
garments, dyeing weaving and safety (Annex 9). The secoad phase deals with finance.
business and export.  Exhibitions have been added to the list 2s they relate to exports and
marketing. (Annex 10).

The consultant is awarc that the rainy scason, particularly in Guinea can be disruptive, in
both urban and rural arcas. The sccond phasce involves a burcaucratic approach and would
not involve field work  1tis cnvisaged that training programmes to date, can be conducted
by local staff.
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International experts in murketing will be required 1o deal with special market areas.
Fashion will be a mixture internationa! and local stylists.  Whilst it is inevitable that Western
designers and entreprencurs will also be involved, the project will target ethnic African

groups on an international scale.

With reference o the initial training schedules it should be understood that a heavy onus of
responsibility will be placed on the national co-ordinators and local experts. It is
inevitable, that given the diversity of the proposed programmes, that adjustments will be
necessary, and that the initial training inputs should be regarded as pilot schemes.

IV. RECOMMENDATIONS
Machine Printed Textiles

The consultant recommends that machine printed and woven textiles, irrespective of
source, be included in the project on the grounds that they constitute 2 live street culture.
They are a major income generating activity, providing skitled employment for tailors,

cutters, machinists and sty lists.

The industrial wextiles should not be regarded as alternatives or substitutes for traditional

artisanal merchandise. but rather as working in tandem to supply another market segment.

There are many examples of foreign influence, which by usage and adaptation are now
recognised as African material culture.  c.g: Kenyan kangas: India, Maasai beads:
Czechoslovakia, Ghanaan Fante flags: Britan. The indigo dycrs and batik printers already
use a mixture of imported yarn and cloth. The use of machine woven. light weight cloth
and machine spun yarn has provided a tiner and more defined patern in stitch dyed
fabrics. The use of recycled polypropylene tpe for tyeing has further increased stitch
resist definition duc 1o its non absorbent physical property.

The proposed inclusion of the industrial sector will not divert or denigrate the mainstream
intention of the project. Traditional textiles, articularly in the rural arcas will remain a
priority.  Mastercraftspersons will be identifice and encouraged to continue their traditional
skills. Muscum research will be used w assist in the revival of forgotien and neglected skills.
Dissemination of skilis will be encouraged via family members and apprentices.
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Past experience indicates that if artisans receive an appropriate return for their labour they
will continue production. They will also consider it a suitable option for their children, thus
ensuring continuity of craft skills and traditional culture. The supply of raw material plus
appropriate marketing will be treated as a priority in the rural areas. Rural artisans have
very few alternative income generating options, and unless their skills are encouraged, they
will join the urban poor, with a conscquent loss of culture and family disruption.

Skills U, i

The introduction of foreign artisans on training missions 0 demonstrate their skills is an
option which should be considered as an alternauive trainiog mode. The latter could be
linked to exchange schemes berween crafispersons.  International visits based on designers
in residence schemes, where visiting designers would continue their own skills whilst
working within local werkshops.  Participants could be from different cultures with diverse
skills. Textile history has many examples of borrowing and assimilating designs and
techniques.

RugMaking

There is a need 1o examine the possibility of extending the weaving and knotting of rugs in
West Africa The Nicleni project could be used as a pilot scheme to introduce new
techniques and product development. Whilst it may not be regarded as a2 mainstream
traditional skill, It has the potential for development. A local supply of raw matcrial and a
skilled labour foree is already on hand.  The missing link is product development and

markceting.
Equipment

No major returbishment or supply of equipment is planned. There is a need to revise the
use of hand tols: carding cloth, shears, beaters, knives.  There may be a demand for
cquipment upgrading as a result of training, Examples of cquipment used in other countrics
would be of assistance to refine skills and introduce new techniques;  printing blocks from
Asia and Indonesia, wax resist tools.  The introduction of new tools could be part of 2
special training seminar,




UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION

VIENNA INTERNATIONAL CENTRE
P.0. 80X 200, A-1400 VIENNA,K AUSTRIA
TELEPHONE: 211 31C TELEGRAPHIC ADDRESS: UNIOO VIENNA TELEX: 135612unoa FAX: 232156

HT% Unit
JOB DESCRIPTION

TF/RAF/93/F10/11-02 R*V. 1

Post title: Textile Expert in micro-industry business
development. Project Manager.

Duration: 5 weeks.
Date required: 1st quarter 1996, (from 14 Jannuary onwards)
Duty station: UK - Hannover/Frankfurt: & days (visit of 2 trade

fairs on textiles - Bamako (Mali) Conakry (Guinea)
2 weeks - Japan: 1 week
(exhibition of textiles) Japan.

Propose of the project:

The development objective is economic growth through the promotion
entrepreneur-artisans in the traditional textile industries at micro-
enterprise levels. The development of the traditional textile industry will
be a stimulant to general economic growth, to increase employment creation in
rural and urban sectors; it will create indigenous entrepreneurial
capabilities badly needed for industrialization; and preserve a cultural
heritage while catalyzing its expansion.

Duties:

In collaboration with the LDC Unit and the Ministries of Industry and
the artisans of Mali and Guinea, the specialist is expected:

* - 1. to prepare the programme workplan for the mission
2. to undertake visits research in the UK
13, to visit 2 trade fairs in Hanover and Frankfurt in January 1995
‘4. visit to exhibition of textiles in Japan as part of the marketing
input, Tokyo, Osaka, Kyoto, Tokushima. The latter town contains an
indigo and textile testing research centre.
s 5. to contribute in selection of national experts and artisans
6. to prepare a job description for the international, national experts
and national coordination in Mali and Guinea
7. to prepare the final report containing the main strategy of the
implzmentation of the project, including recommendations and time
shedules for the artisans and experts (national and intermational).

é
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Original Schedule 1995

Birmingham
Vienna

Mali

Guinea

19 Nov ——>
23 Nov —>
4 Dec —>

19 Dec —>

Revised Schedule 1995 - 96

Birmingham
Vienna

Birmingham
Frankfurt
Birmingham
Japan

Korea
London
Mali

Guinea

19 Nov ——->

22 Nov —->
1996

9Jan -2
14 Jan ——ee>
28 Jan —eme>
6 Feb >
16 Feb  ---->
26 Fcb >
S March  ---->
16 March ---->

23 Nov  Vienna
4 Dec Mali
19 Dec  Guinea
20 Dec  Birmingham
22 Nov  Vienna
22 Nov  Binmingham
14 jan Frankfurt
14 Jan Birmingham
6 Feb Japan
16 Feb Korea
16 Feb Birmingham
5 March  Mali
16 March  Guinca
17 March  London
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shown here is a replica commissioned in the 1930s by Swedish
missionaries (6). The smaller muzidis, incorporating European
textiles, are also reliquaries containing body parts (7, 8).

In Zimbabwe (75) and South Africa (16-23), the making of
cloaks, aprons and skirts from raw hide embroidered with
imported glass beads has been translated into the use of
blankets and other factory-made fabric. Buttons, be .ds, safety
pins and cotton thread (and even a snuff hox) are all applied
with distinctive designs characterising particular communibies
Objects of little intrinsic value make up works of beauty and
diversity; a manner of working utilised by Sandra Knelin
appliqués that address the politics of apartheid (24, 2%5)

Back apron {sikomoka) (15}

Catalogue numbers The exhibition opens with works from Nurth, Central and Tonga, Xanba area,
are gven in brackels Southern Africa, a selection which gives an indication of the 2Zimbabwe, acquired 1989
. X . Standard Bank Callection,

range of textiles produced in these areas. Pieces from Egypt Unwersity of the

si.ow the techniques of appliqué, screen printing and Witwatersrand,

tapestry-weave. Salah El Din W El Ozy is one of the finest Johannesburg

tent-makers in Cairo and the entrance to the exhibition was

commissioned specially for it (7). He makes tents and

hangings for local festivities working within a repertoire of

Islamic design, hand-sewing factory-woven cloth Chant

Avedissian also uses appliqué and reflects upon the

monuments of Egypt’s hentage, notably the Al Ghoury

Mosque (2) and the Pharonic tombs of Saqquara (3). Each

prece s individual, the cloth dyed and re-dyed by hand to Weaving, dyeing (and all kinds of resist methods), embroidery.

achieve subtle permutations of colour Khamis Chehata, also patchwork, Jpphqué and tailonng all continue to flounish in

from Egypt. works with Arabic calligraphy to make screen Waest Africa, with older traditions enlivened by nove!

printed textiles (9) and Ashour Messelhi is a weaver of the developments. Hand-woven and factory-made textiles are

Wissa Wassef Ant Centre using tapestry-weave, a technique sewn into wide-sleeved gowns throughout the region Two

also used by Coptic weavers in pre-Islamic Egypt (ex.cat.). early examples, from Mali ¢.1880 (27), and Sierra Leone

In the Sudan, more than a hundred years ago, mintary tunics €.1920 (45), show well-developed local styles with a taste for

with appliqué evolved from the need to patch the shirts worn novel colour and design. From the tailors and embroiderers

by soldiers of the Mahdi, the leader of Islamic reform whose of northern Nigeria, a series of gowns show the continued

forces defeated Fgypt and their control over the region (5). liking for local fibres (cotton and wild silk, 49, 50, 52) and
hand-stitching, as well as for factory-made cotton damask and

Kuba weavers in Zaire have continued to produce cloth using machine-embroidered viscose (the 'Yar Kumasi', ‘Daughter of

ratha-paim fibres which women embroider for funerary Kumasi’ design, 54). Other traditions of embroidery are also~ |

display or patch (creating appliqué) for therr own festve shown (28, 38) including the work of Nike Olaniyi-Davies,

skirts. In embroidery, pattern is explored with only an Nigeria, 1974, (92) (who s better known for her later work

occasional dash of cotton in an unexpected colour (9), and in with indigo dyeing).

apphqué, designs have become more and more eiaborate

(12-14) In contrast, in western Zaire/North-western Angola, In recent dyeing, both natural (eg. indigo) and synthetic dyes

blankets were used in the early 20th century by Kongo artiats are used with different methods of tying or stitching (.ee

to construct coffing (mombo) for the deceased The example Toyin Oguntona of Nigeria, 1994, 97, and Gogo Semega
Maiga of Mali, 1994, 313) and the splattering of wax resist




Alidjau Twdwnlle
weanng sndigo tie-
dyed cotton gown
oty Lot 197
Prers B oradeth Laget

(a techmique transferred possibly from Sietra Leone to Nigena n
the 1960s, where it bacame known as L) In Mah, the
older radition nf Sogaiar. o whick ruroun s both dyed into and
bleached ou:t of cotton coth (36}, has heacome a medwm used by
artists such as Alfuussea Kelly 1950 570 and adopted as a
fashion fabric.

Weaving continues in the narrow-stnp format and in Mali, Oumar
Bocoum has adapted the welt-faced tapestry-weave technique
(more often used to give a repeated pattern along the length of
the narrow strip) to produce life-sized figures (29). Tapestry was
also the medium chosen for Senegalese government-sponsored
explorations of President Senghor's philosophy of negntude
developed in the 1960s, an example by Mohamadou Zulu Mbaye
is included here (39). In Senegal and Guinca Bissau, weft-faced
patterns are used to create topical portraits (-10) and the cloth has
also been widened to produce modern fashion fabrics by Aissa
Dione in Dakar (47).

Three kinds of textiles from Nigena are featured the Yoruba
high-status cloth, aso oke, resist-dyed adire, and an inter-related
series of developments in broadloom weaving by women.

Aso oke textiles are woven in 4 inch-wide strips on a loom used
exclusively by men until around twenty years ago when women
also began to disseminate the techmque In the mneteenth
century hand-spun cotton (often dyed in indigo). wild silk, and
magenta silk waste imported across the Sahara from Haly, were
the bacic materials astablishing still-dominant colour preferences

Woman weaving

410 ake, Oke-Apena,

Yoruba. ihadan,
Nigena, Apnl 1990
Photo lohn Puton

for blue, a hght ceamy brown and maroon Dunng, e present
century, however, synthetic yarns, particularly rayon, viscose and,
more recently, lurex, have been introduced and cotton spun by
hand has been replaced by the machine-spun, with a gradually
expanding colour range. especially with furex (20-76) Weave
structure » have become increasingly elaborate, with a greater use
of weft-float patterns (65-67) and openwork (68-70), latterly
used 1o create a lacy effect especially during the the Civil War,
1967-70. The popularity of aso oke continues and 1s dependent
upon a well developed, modern sense of Yoruba identity.

Adire, in which factory-made textiles are tied or stiiched with
ratha, or stencilled or painted with starch, is a development
associated with the colonial period, although its basis is
indigenous. The tradition from which it stems is the dyeing of
old cloths in indigo to renew them for further use. The topical
imagery includes references to towns eg. Ibadan, (87), and
events eg. the Silver Jubilee of King George V in 1935, (83
and 86), or the expected coronation of Edward ViII, (84),
and also Al Buraq, the Prophet Muhammad's horse, in the
Night Journey.

Broadloom weaving by women has enjoy~d considerable
success with influences passing from ane part of Nigeria to
another with apparent ease Design forms onginating in the
sauthern Yoruba city of liebu-Ode (93) were taken up
sometime after ¢ 1850 by women in the southern igbo town
of Akwete further to the East. This transfer stimulated the
development of distinctive design forms which Akwete
women have promoted throughout Nigena during the
present century (94-97, 99-7017). Meanwhile, Ebira women
with access to machine-spun cotton, rayon, viscose and lurex
have taken up patterns derived from both aso oke and
Akwete cloth (102, 103).
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Dther texties tom Nigena wdude masquenade costames S
Akoko Edo made by Lawrence Ajanaku in 1973 (2007 ) and a
funerary and commemorative apphgue shine doth by Okun
Akpan Abuje from the Cross River region made of tactory-
prnted texties (111)

Perhaps the earhiest ewdence for the use of imponted matenal
comes from Ghana, where in the early =ighteenth-century
Dutch traders noted Asanle weavers unravelhng sitk cloths they
had sold to them and re-weaving the threads with hand-spun
cotton This, and the introduction of a second pair of heddies
to the loom {which enabled the alternation of warp-faced and
weft-faced stnping) was the basis of the distinctive visual
quahties of Asante weaving. By the late nineteenth century the
use of weft-float patterns had been claborated to produce
textiles known as adwinasa. ‘fullness of ornament’ (173) The
use of sitk (which was to be replaced by rayon and. in the last
fitty years. viscose, 176) was restncted to the nobility until the
populansation of these tex*des by Kwame Nkrumah at the ume
of independence in 1957 Ewe weavers in south-eastern Ghana
(and Togo) have used the same techmiques to produce 1 much
wider range of designs with figurative motifs and a distinctive
plying together of different coloured machine-spun cottons
(120-28)

Along the Ghanman coast in Fante communities, the tradition ot
military companies promoted the use of flags made entirely of
wnported European textiles and derived {-om naval ensigns
These emblematic designs illustrate proverbs and challenge nval
companies: "Will you fly or wil' you vanish’ (Enther way you can't
escape us) (1317, 134).

Prninted textiles in East Africa derive from Indian hand block
printing, a technique supplanted by their mass production in
Europe and, more recently, in Kenya and Tanzania as well as

\E4 A B4 LBs b

Kangas
Zanptar 1994
Photo Conpan iy

i Uriny Yhe kanga i panea Sovds torm s detined
by a rectangular border around a distinctive repeat pattern,
the addion of a Swaluh proverb being a cruaial pait of the
design (137.9) The late Fatma Abdullah of Tanzania s one
of the best-knowit designers (140)

ol RSO

The punted textiles of West and Central Africa have a very
different history which began with nineteenth-century Dutch
attempts to undercut Indonesian batik production. The ¢loths
produced were not to Indonesiar, taste, but sold well in what
was then the Goid Coast (Ghana). The presence there of
repatriated former mercenaries who had assisted the Dutch in
the colonisation of the East indies may have been a sigmificant
mfluence. Textiles subsequently designed specifically for the
West African market were manufactured by the Haarlem Cotton
Company and sold by their Glaswegian agent Ebenezer Brown
Flemming, whose Scottish missionary connections may have
mediated West Afnican proverbial and educational interests
From the outset, designs produced in the Netherlands and then
also in England were turned around by West African taste and
patronage The coins in the hand of the ‘Hands and Fingers’
design may well be the twelve penmies of a shilling, but the
design itsell has no obvious basis in European art (151.4) The
‘Statt’ or 'Sword of Kingship' design (155) and many others
(‘Alphabel’ 761, 'Staircase’ 163, New Fine Trail' 164, 'Sibi Saba’
or ‘Cushion Caver' 169) all onginate in this penod and are still in
production alongside innumerable other designs developed since
then in response to African interests,



Today. the production of ‘wax’ pnnts (using a resin resist appired
by duplex rollers) in imitatron of Indonesian batiks. and “fancy” or
‘Java’ prints (pnnted on one fare of the doth only) have been
transferred to Afrca. and only two compan-=s m Britain and the
Netherlands (A Brunnschweiler & Co. and Viisco bv respectively)
continue such pnnting, albest producing the top qualites of doth.

From the 1920s onwards, “fancy” pant techniques have been
explotted to reproduce photographic bikeness, one of the first
recorded nstances being a cloth in funerary colours with the
image of Nana Prempeh. the Asante king (370), prepared in
1929 (although he reigned until 1931). Panted textiles have
since been used increasingly to commemorat: particular events.
to celebrate independence, to encourage education or to
promote the populanty of politcians. One of the most

recent examples rs the ANC design with a2 portrait of Neison
Mandela made for the first democratic election in South
Africa in 1994 (216)

Printed textiles are a part of Afnican history and socrety and
Yinka Shonibare comments upon this in an installation of three
Victonan-style costumes at the close of the exfubition (229) He
refers to Bntish impenalism, Afnican history. 21d the complexity
of image and :dentity

Carol Brown, Barbican Art Gallery

John Picton, School of Onental and Afncan Studies,
University of London

(Exhibition selectors)

Rt 4% BARCLAYS

Ghana e Kenya

7:mbabwe ® Zombia

Fru e enibition torms 4 part of afrea9s.
.' a nat.onwide season criebrating the arts of Atnca

FLEEIEE  Fundng s gratetully acknowiedged trom the
Antish Caunci Ghana and the Ady Coun_i of England

Rarbacan Art Galleny 11 owned funded and
managed by the Carparation of London € 199%
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This 1s the 7th Annual GLOBAL PARTNERSHIP. It 1s 2 THE BARBICAN EXNIBITION WALLS are just 2
celebration of the diversity of the peoples of our earth, a
reminder of the fact that we belong to one small planet, and a
wonderful way to learm about one another. The Third World 1is
all too otten presented as 3 place of disasters, of fasines, of
wars. It 1s not, and we have a role to play both 1n preventing
catastrophes and 1in changing our perception of our global
responsibilities. We need 3 GLOBAL PARTNERSHIP to overcome some
of these perceptions. That will take time. For the moment,
spend some time at the wonderful event which will give you an
unrivalled opportunity to do your Christmas shoppirng, safe in
the knowledge that your purchases will neither exploit the
producers nor damage the earth. GLOBAL PARTNERSHIP 1s fun, too.
There 1is something for everyone; the shopper, the music lover,
the traveller, the cinema-goer, the child, the book buyer and
the concerned investor.

Thank you for coming and have a good time.

vevp YuO0N

minutes walk frosm the Barbican Tube
(Circle, Metropolitan and Hammersmith &
City lines), with easy access by bus
{numbers 4 & 56) and car parking
facilities nearbdy.

Benny Nembitzer, Director GLOBAL PARTNERSHWIP °95 K = Lonsem ®ALL

GLOBAL PARTNERSHIP ‘95 1s orgamised Dy the Trust for Education ang Development, Registered Chanty no 328639 1t s 2 non-profit malking event amed at
widening the undersianding of global rssues among te people of the UK Patrons are Chinua Achede, Baruness Fiather, Simon Hughes, Lord Judd. John Tusa. Povs
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Fatear 24w 09.00-17.00 — GLOSAL PARTRERSHIP °95 Ssryapar 09.30-17.00 - The Futwre of Sewth Africa

CONFERENCE: Whese Noney in Oevelzpaent? (Chair: Prefessor Jeck Spence)

(Chair: Sir Jerewy Worse) Hel¢ a manth after South Africa’s locai elections,
How could developing countries promote domestic this will bDe the most 1mportant conference on South
savings, co-operatives and credit unidas? How do Africa’s political ang economic future held in the

loans fros 1interrational money markets and
Structural Adjustsent Programses affect saall
countr:2s? How Can we encourage private enterprise
ang entrepreneurs to flourish? what 1s the role of
narcc-callars, Mafia soney and carrupticn? H:igh
level speaders ‘rom banking, social investment, WGOs
and acades:a.

€65 + VAT (E£76_4C) includes lunch and rerreshments

U this year. Speakers include Donald moods, Festus
Mogae (Vice President of Botssana and Chair of
SADCC) and Tim Tahane (Vice President, World Bank).

Corporate Bodies £50; Irdiviouals £35; Concessions €25

Satyagar 25™ 09.3C-13.30 — What is aa Acceptabdle
Level of Defence?
The Cold War 1S aver. Do we need nuclear weapons?

Fatr 2¢m 09.00-13.00 — The Beijing Comt on What are acceptable levels cof armaments, armed

the Advancement of Women (Chair: Lythe Framks) forces and Jrms production today?
Wnit did the UN Conference 1in Beljing achieve and £:G, concessions L3
what are the consequences for wmosen i1n the UK?
£15 1ncluding coffee /e X Sarumpar 25 14.00-17.00 -~ Altersative Energies
Find out about the state of the art ans how ydu can
Farpar 24™ 15.00-17.00 — STUDENT COWFERENCE: \ use wind, solar, hydro, and D108ass energies.
Is It Worth Naving a Nigher Degree? £10, concessions £8

A briefing conference for students considering T Sy e
The full programme for GLM 'MYIEISH!P 95 will
higher degrees 1n 1nternational relations, *

v,
appesr ime Out on Tvesda 1 Novemper .
development, environment. Free entry 7 __-___y.? St. r

TRE KEVERSE OF THIS LEAFLET IS A PCSTEM. PIw JT UP TC MEMIND YOURSELF OF QUR PROGAANNE. -

T 0esawisatiies Pantiiisativg .t GLCBAL PARTNERSHIP '9S 45 or ALcus”
@ ACTION AID o AIRE Centre & Aarong UK @ Acton Camdoda @ Ainca Sook Centre  Atnca-European C ® Atncan Rghts @ Amaz @ Amdaa @ Anyl At @ Anti-

Slavery internatondl o Arte Andng @ Antesans o Ardsts Cooperatree @ Altintic Countt  Agstraian Colteral Expenence @ BESO o BEXT Caicutta @ Barchester Gree~ - »5tment o Besmo
o Bomass Recycing UX @ Bombay Duck » Books for 5 Change @ Bootieg Traders » Bradiord Unmersity @ Bndge the Worid @ Bntan Tanzama Sotety @ Bntrss. wuunci @ Britn Red
Cross @ Brosh Wind Energy Associabon @ CAABU ¢ CAFOD @ CIIR o TND o Campus Travel @ Care for the Whid @ Casuanna o Cat Surwwal Trust ¢ Cwidhope I @ Chrrshans Abroxd o
CMNWM-MMNMOOWEWAMWOWTmomnwiwuwhmsoorw-fmn'iumu
® Eiia Imernational o Esparao T A » Ettncal Group ® £ Gemns Trust o Emmc Wmage @ £x00us Traveis @ Far Parmersiags @ Feed the Chwidren @
Fieetwoo¢ Money Agwice Comuitants @ Forever Laang Products » Fuego @ Ganesha e Garden of Lie @ Ghang Schodl A @ Glode Enterpnse @ Giosa Educabon Orgamsation e

peace @ Guerda E © Heip e Aged @ hentage Ceramucs o 1A import Esport @ ICCET impenal College @ images of Az o intenrediate Tezhniawgy Dovelopment Group @
Inzemationai Chiddacare Trust @ Infernghiondi Voluntary Service @ JICA DECF o Jacob's Wel Aopedl @ Jourmeys o Journey Labn Amenca o Just Trade @ Key Traves o Lankg Kade
® Letterdas Lidvary o Link Romama ¢ MGKO o MSAVIC » Mamka Poish Crafts & Makonde @ Manchester Unwersity @ Mantra o Manbout & Milagros e New internauonaest o
HuuouSdmmyCamum-DwrmmsLucuow»-lomswnYm-mm-hwohMMLuommwom
Cevelop ® Ovtord B L y o P2 © Parathse Villas @ Peace of MnG @ Penman Imports ® Peruvan Jumpers o
Pnotoy Images o Po c«-wn-wmm;m’wrmomumsmmonmm.wm-nmmm
Workers Trust o SOAS @ SRL 3 R Ross Longon e Saterwond @ Shared lnterest o St Savers o Sestae S ® Skiishare Minca e Solar Energy Sooety @ Soma o
Sovopteris! internabonai @ South Bank | y ® Siop the D of e WorlG @ Surwva internabional @ Syminos @ Tales of the Earth @ Teacng Abroad @ Terra Frma @ Tha
Hangwcraits ¢ Tidet Support Group @ T:kai @ Toursm Concern @ Tracks @ Trade » Care @ Trade Gaps @ Trek Amenca / Council Travel o Tnps Woridwde /Programme for Betze o Tropeal
Wholetoods @ Truck AInca @ Tredek - JAIW o UNAIS & UNA London Regron @ UNICEF (UK) @ Uganda Socety for Drsabled Chwidre @ VSO /UMY @ Walter Seqal Seft Buwd Trust o
Wanderiust @ WaterAd @ West East Travel o Wy WA ® Women's Leagee for Peace & Freedom o Wood Matters @ Woods Onty @ A .:.2A @ Word
O M ® World G ® World on Wheeis © W P W Travel © Wntte S
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Far more information please complete both sides of this coupon & return

Name
#1Th SAE tO: GLOBAL PARTNERSHIP'9S, PO BOX 1007, LONDON $£24 SaL
Address
[ would like to receive ....... copies of this leaflet & ....... copies
of your A3 poster fur local distribution. (plesse speci’y quantity)
Slease Pelp recuce our costs Dy enclosing stemps to the appropriste veluve
2% for 10 leatlets; 52p for 25, 98p for $0; £2.50 for 100) Postcade Telephone

1 would like tc volunteer at GLOBAL PARTNEASHIP 95 on Friday 24th Novesper | ] Saturday 25th Movesver (] Sunday 27tn November [

(BLOCK LETTERS PLEASE)
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100 VeoiuwTany Omcanisations E%-

More than 100 non-profit bodies that work 21l over
the world will have stands 1n the mair exhibition.
Fingd Out what they do, where they ac 1t and how you
can help them mahe a juster world.

[ e

: - e e .

Learn what wind, solar, biomass, and hydro energy
can do for you and your home.

Weoic Teavelr ExwIBITICH

Ever wanted to explore the
stranger nooks and crannies
ef the worla? 25 travel
organisations can tell you

i Pr

Twincs TO BRING

Paint sets, crayons, paintbrushes, felt tips,
storybooks (ages 3-23), old spectacles. We will
donate these 1tems to schools ang projects 1n the
Third world.

bl e I

[ A o atag
. e . =
Authentic African, Asian and Latin American 000,
an exotic Julice Bar; a pasta dbar for children, and

plenty o> choice for vegetarians.

elve

PLEASE USE TNIS SIDE OF TNE LEAFLET (OPENES QUT) AS A POSTER ON YOUP NOTICE COARD OR BINDOW

Tackle
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Pastwesswre T1

Released at GLOBAL PARTNERSHIP 95, a2 compilation
tape and CD featuring leading world music ariTists.
Compirled Dy World Music Network; all profits to
GLOBAL PARTNERSNIP. Order direct by cdalling WAN'S
Credit Card Hot-Line (017: 262 7668), o~ buy from
good record stores.

. st
Over 100 stalls crammed with colourful goods from
around the worla. Buy crafts, clothiny, music and
DOoks safe 1n the knowledge that your gifts are
fairly traded and won't damage the earth.

B AL MR TS T AS X MaR

T 21st Mov: Journey Through the Andes ¢ -:e~t at
OEM, South Bank, with Rumillajta and guest artists
tumila Carpio 8 Sirinu. Bookings - 0171 960 4242,

Performances from
Des Kay's Recycling
Bicycle, Poets &
Storytellers, ang a
puppet spectacular.
Get creative with
Heritage Ceramics’
African Mask Work
shops. Creche on
Saturday & Sunday




Far 24 09.00-17.00 GLORAL PAATNERSHMIP '95 CONFERENCE: Fx 24 11.00
Whese Noney in Development? 15.00
€9.00-13.00 The Beijing Conference on the 16.00

Advancesent of Women
15.00-17.00 Is It Worth Maving a Migher Sar 25 11.30
ol Degree? 13.30
T S35 09.30-17.00 The Feture of South Africa 15.00
- 09.30-13.00 What is an Acceptable Level of 16.30
H Detence? Sm2Zr 12.00
14.00-17.00 Altermative Energies 13.30
Fan ramsn oETARS on COWERENCES SEE TWE OTWER SIWE. 15.00
16.30

with well known African artists.

November
24™ = 26™ (at)
STy

_-('ll'l-.ﬂn-'ﬂnﬂ.-ﬂnmnnll“nnnliﬂﬂnnﬂﬂ-—

inel Dedbates ang Discussions
w0se Money in Development?
‘2 Beirjing Conference on the Advancement of Women

‘udent Conference - Is 1t Worth Having 3 Higher Degree?

‘e Future of South Africa

Please send with SAE to GLOBAL PARTNERSHIP,

An evening of African poetry, writing, music and food

BARBICAN

EXHIBITION HALLS
(2 BInS SROM TWE SANSICAR @)

e - .
|AcSASTENEINE DY

Guesar

M (€t 0 covem coSTS)
Fa: 24 13.30 Travels in South East Asia
15.00 Working Overseas
Sar 25 13.30 The Policies of the World Bank
15.00 Working Overseas
16.00 Bio-Patenting = Bio-Piracy?
17.00 Travels in Southern Africa
S 26 3.0 Is Free Trade Bad News?
15.00 Working Overseas
16.00 Ethical Investme-t: .
what is the Price?
17.30 Walk the World with Ffyona
Campbell
I v I
. . W&- - -
Far 24 18.00-20.00

Quizzes, workshops and seminars for school groups
of all ages. And for 6th Form pupils,

conferences:

All
OhE day.

PARTNERSHIP

Pan-Tonic Steelband

Chan Chan (Bolivia)

Sharatiya Vidya Bhavan (Indian
Classaical)

King Nasce (African dance & orums)
Kesba Sussonko (West African Kora)
Inti Raymi (Angear. Fiutes)

Torera Npedsizi (Zimbabwean MDIC3)
Fest Indian Gospel Mysic

Nassan Erraji (Arabic Music)

Joji Bireta (Japanese Drusming)
Sandra‘s Cuabia Troupe (Colomb:a)

ScuocLs Davy

A RIGNT TO A ROOF - Homes, Rights 8 the Environment

GLOBAL PARTNERSHIP

Please send me more 1nformation Gn:

REFUGEES & NIGRATION - The whole world on the Move
INTERNATIONAL TRADE - Open, Green,

Fair?

All Scnools events are related fo Natinnal Curricuiu=m
requirements for science, gengraphy or the sociai sciences

> 95

What 1S an Acceptable Level of Defence?

O

O Alternative Energies

O Secondary Schools Programre
M Primary Schools Programme
f_'j 8th Form Gonferences

*95 PO Sox 1001, London SE24 9NL

1N
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DE WERFLD vAN DF TEXTIELE WOONCULTUUR

HEIMTEXTIL

*
Frankfurt am Maun Messe

10 t/m 13 januan 1996 Frankfurt




Het nieuwe seizoen begint op de Heimtextil

Bent u ai nenieuwd naar de nieuwe thema's, kleuren en matesialen’
Ca 2 650 internationale deeinemers en uitgekiende promotieshows
~tellen ¢ op de Heimtextl de aktuele trends en produkten vnor Een
20 grote en belangrike vakbeurs als de Heimtextil heeft een over
nchtelijke en duidelijke structuur nodig. Want wij willen dat het voor
u als nnze bezoeker, eenvoudig 1s om u goed te kunen onenteren
Daarom 15 de Heimtextil "96 nag dundelijker in twee thematische
groepen opgedeeld . Floor. Wall. Window Decoration & Furniture
Fabncs” en _Bed, Bath, Tabie & Kitrhen Linen™ maken de Heimtextil
voor u als gespecialiseerde vakbezoeker de wereldmarkt van de

korte wege:: U bent van harte welkom op de Heimtextil 1596




..Floor, Wall, Window Decoration & Furniture Fabrics”™

Dit segment van de Reimtextil omvat voornameljk decoratief -Tapetenwechsel” in hal 51 en 6 1. gordynen. deco en meubel
woningtextiel Een selectie van internationale deeinemers stoffen in hal 80, 30, 9.1, 9.2, alsmede 100 en 10 1. 7anwering
me! hiyzorder trendwizende produkten en een fantasievolie en decotechniek in hal 10 2. Wonderiand™ in hal 3 0. de groep
Trend Show vindt u met als titel \Wonderiand™ De nieuwe halin Atmosphere” in paviljoen 4A op de Agara en _Tertiie Cultures
deling 2e! er ais voigt ut _behang en wandbekleding als Discover The Feeling Of Asia™ voor vwomingtestiel in hat 100

presentatin \Walls of the World” met de geintegreerde show




..Bed, Bath, Table & Kitchen Linen”

Fet T e (r0te SeGMent van de Deurs 0myat aile proda e ten
B e graeD shash had | tatei en keukentesnie! ok P Died®
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..Doek op” voor ,, Wonderiand”

Deze groep van ca 60 internationale deelnemers presenteert

in hal 9.0 biyzonder exciusieve produkten uit het segment
Fioor. Wall, Window Decoration & Furniture Fabrics™ De daarby
behorende Trend Show, die door de gerenommeerde styliste
Nelly Rodr uit Pary;s 1s vormgegeven, verplaatst u naar de wereid
van het theater Vier verschillende podia ensceneren de aktuele

trend thema's op fantasievolle wize, u beleeft deze show atwisse

lend uit het gezichtspunt van het publiek in de zisi #n van de
acteurs voor het voethcht. In de coubissen ziyn de meest uiteen
lupende produkten op fantasievolle wize geintegreeod

Beige presentaties ziyn door het surrealisme, en s bet bizonder
door de werken van de kunstenaars Magritte en Dalv geinspireerd
Beleet de thema's voor het komende seizoen en neem interessan’

ideeen voor de preseniatie van uw eigen kollektie mee naar hans




.Opkomst” voor , Dreamiand”

Ca 40 deeinemers ur de produkigroep .Bed. Bath, Table &
Kitchen Linen” presenteren hoogwaardige produkten in hai 1.2

De geintegreerde Trend Show. die eveneens door Nelly Rod

geensceneerd 15, voert u naar de wereld van ghtter and guamour

De wereld van de hilm. De trend thema’s zyn in een ruime studio np
vier verschillende fiilmdoeken geprojecteerd. In de rol van de acteur
loopt u over de verschillende sets Laat u inspireren door deze

ongebruikelijke mterpretatie van kleuren en matenaler.




De g happelijke pr ies voor 1996

Deze gemeenschappeljke presentaties 2yn voor icu2re Heimtextil
bezoeker een punt van groot belang Zy staan ook in 1996 voor
nnovaneve idenen en hoogwaardige, nieuwe produkten
-Piazzetta” presenteert in een zuidelike atmosfeer de inzendin
gen van exclusieve producenten uit talie Het .Consorzio Promo-
zione Tendaggio Italiano™ presenteert kreatieve idecen van
Italiaanse gordynproducenten In Treffpunkt Halle 97 zin tex-

tielutgevenien te gast Het Tessiforum™ geeft 15 ltahaanse

deelnemers ruimte voor hun kreatieve ideeen op het gebied van

meubelstoffen By Tissime” kunt u de nieuwste trerds voor meu
belstoften uit Frankrjk zien. Het . Deco-Team”™ presenteert in
bekende formatie de mega-trends van verschiliende Geelnemer:.

De groep .Atmosphere” die opnieuw s urtgebreid, toont nieuwe

interpretaties van woningtextiel met bypassende vioerbedekling
De faniasievolle gemeenschappelijke presentatie .Walls of the
World™ van de behangproducenten 1s voor de eerste keer met de

opzienbarende show Yapetenwechsel™ van de party




..Walls of the Worid”

Een uing 15 zexer Behang is 2owel voor de textielbranche: als voor
de woninginnichter gen vast bestanddeel van het aanhod op de
Heimtextl Een eigen oftreden. een opnienbarende promotieshow

mel als el Tapetenwechsel” #n nieuwe eeen voor

-
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presentatie en interpretatie zgn de thema’s n produktsegment
.Walls of the World™ in hai 51 en 61 Co 110 deelnemers uit

17 landen verwachtien u met een interngtionaal behangaanbod




Onze service voor u

De entreebewii=en. U spaart tiid en geid wanneer u uw toegangs-
kaart in de voorverkoop bestelt bij onze buitenlandse vertegen-
woordiginger.. in Nederlard: Messe Frankfurt. Vertegenwoordiging
Nederiand, Postbus 15009. 1001 MA Amsterdam.

Telefoon (020} 6 23 8744, Fax {020) 62014 56

In Belgié: Messe Frankfurt, Officiéle Delegatie voor Belgie en
Luxemburg. en bij de EC. Amazonestraat 2, 1050 Brussel.

Telefoon (02) 534 95 95, Fax (02j 534 96 96.

Dagkaarten kosten in de voorverkoop £ 37.50. 6ts 680, -

(aan de kassa DM 40.-). Doorlopende b
kosten £62.50, Bfrs 1130.- {aan de kassa DM 75.-).

jzen van toegang

De openingstijden zyn 10 2’/m 13 januan 1996, 9.00 tot 18.00 uur.

Katalogus. De katalogus bevat de trendaanwijzingen van de
Heimtextil en zal ca. 3 weken voor begin van de beurs beschik-
baar zijn. De katalogus kost DM 30.- (exc!. verzendkosten) en is
vooraf te bestelien by Bronner Verlag Breidenstein GmbH,
Stuttgarter StraBe 18-24. 60329 Frankfurt am Main,

Teletoon (069) 2600-505, Teletax (069} 2600-509

Overnachtingen. Wi zin u op verzoek en tegen een gennge
bydrage qraag behu'nzaam by het reserveren van hotel- en/of prive
kamers Schrifteinke reservenngen kunt u richten aan:

Messe Frankfurt GmhH. Hoteireservierung, Postfach 1502 10,
D-60062 Frankturt am Main Fax: {069) 7575-6352

Geeft u a ub wei altyd uw volledige adres op.

Uitgaanstips. Frankfurt am Main is e2n stad met een veelzijdig
cultureel aanbod. Een averzicht van de interessantste evenementen

vindt uin de Kulturhegieiter” Op aanvraag sturer wij u die gaarne toe

Onze service tijdens de beurs

- Ors computergestuurde informatiesysteem Compass helpt u

b1 de orentatie en informeert u kosteloos over deelnemers en
hun produkten. Onze meertalige hostesses helpen y graag met
alle andere vragen.

De Via Mobile brengt u tijdens uw rondgang over de beurs
beschesmd tegen de elementen naar d=2 verschiliende hailen.
Aan de Lufthansa-balie kunt u op het beursterrein reeds
mchecken of L 4 viucht omboeken.

Als intermnationaal trefpunt staat de Cosmopolitain-Lounge in
hai 9T byj ingar.g Gallena tot uw beschikking.

18 Restaurants en Minipics bieden u op het beursterrein een
veel2iidig. gastronomisch aanbod.

Het Sesvice-Center in het Torhaus, 3e verdieping. staat u met
raad en daad terzyde als u een totk nodig heeft. theaterkaarten
wilt reserveren of een auto walt huren. Hier vindt u ook winkels,
een kindercreche, een luierkamer, een kapper en een oecumen:s:
centrum. Wij doen alles om uw verbiyf bij ons zo aangenaam
mogelyk te maken.

Wi verheugen ons op uw bezoek aan de Heimtexti! 1996

Thw reis naar de beurs

Met het viiegtuig. De Arrport-Shuttiebus vertrext ieder kwartier
van de terminal direkt naar ingang Gallena

Met de trein. Van he! centraal station brengen de tramlynen

16 en 19 of taxi's u direkt naar ingang City Te voet 1s het ongevr
1C minuten

Met de auto. Volg op de sn2lweg de borden _Messe™ en u kom
automatisch op parkeerplaats .Rebstock™ Bussen brengen u da:

vandaan kosteloos naar ingang Galleria



Floor, Wall, Window Decoration & Furniture Fabrics™

4.A

51

61

80

90

21

92

100

101

102

Presentatie _Atmosphere”™

B8ehang / Wandbekleding
.Walls of the World™ met gemntegreerde show
_Tapetenwechsel”

Behang / Wandbekleding
_Walls of the World™ met geintegreerde show
_Tapetenwechsel”

Gordynen, Deco- en Meubelstoffen.
Textiele Gordynaccessoiwes, Vezels en Garens
_Wornderland™

Decn en Meubelstoffen, Textiele vioerbedekking

Deca en Meubelstoften

Deco- en Meubelstotfen

_Textile Cultures - Discover The Feeling Of Asia”.

voor Deco- en Meubelstoffen. Gordynen,
Woonaccessoires

Wonnaccessoires,

Deco en Meubelstoften Textielprint

Zonwenng en decoratietechnek

775
777i

llk

771

1
'

Hl oo
’I,, Gailena

.Bed. Bath, Table & Kitchen Linen”

1
12
30
31
40

41
42
5.0
60
61
62

70

Service

51
51
63

61

Slaapsystemen

.Dreamland”

Tafel- en Keukenhnnen, Bedhnnen
Beddegoed en Bedlinnen

Tatel- en Keukentinnen, Bediinnen

Beddegoed en dedinnen

Beddegoed en Bedinnen

Erlebmswelt Bad

Eriebniswelt Bad

IWestzyde) niet textiele tateibekleding
_Textile Cultures - Discover The Feeling O* As
voor Beddegoed Tatel en Keutenhinnern
Textile Culture s - Discoves The Fesling O A

voor Erlebmisv.elt Bad

CAD: CAM

Aktiepodium _Show Textil”
Design Presentatie
Won.agnchtingstechmek

informatie en Parscentrum
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HEIMTEXTIL

Carre PRESTIGE
Dreamiana
Groupe INPULSE

\Wondgeriasd

Weltmark? |
fur textile Wohnkultur
Frankfurt am'{ﬁain,

11-14.1.1995







H ctilien auf hoch Niveau

orasentiert. In Halle 1. Ebene 1.2, direkt
am Eingang City gelegen, stelit sich eine
neue, hochkaratige Gruppierung mit
Haustextilien vor: .Carré PRESTIGE ™. Eine
internationale Jury entsch.ed uber die
Teilnahme der Aussteller. So verschieden
sie sein mogen - alle haben eins gemein-
sam. Sie arbeiten auf hochstem Niveau,
ihre Produkte sind richtungsweisend und
setzen neue Trends in Bewegung. Die
Internationalitat der Aussteller ermoglicht
einen guten Uberblick Gber die gesamte
Bandbreite in diesem hochwertigen

Marktsegment.

“ oy

Household te: on the highest level.
Hall 1, level 1.2, houses a new and high-
classed selection of household texuies:
“Carre PRESTIGE ~. An internationat jury
decided on the participation of the
exhibitors Different as they may be, they
all have something in common. They

are working o 3 very high qualiity level,
their products are innovative and set into
motion new trend developments. The
internationality of the exhibitors atlows a

broad view of the whole range of products

in this mgh quaitity market segment

Une presentation de textiles de maison
au plus haut niveau. Dans te hall 1 situe
directement 2 I'ent:ée City, au niveau 1.2
un groupe a la pointe de la qualite
presente des textiles de maison: le "Carre
PRESTIGE ™. C'est un jury international qui
a decide de la participation des exposants
et, bren que ceux-ci soi2nt tres differents,
ils possedent toutefois un facteur
commun: tous travailient au plus haut
niveau et leurs produits creent et imposent
les nouvelles tendances. L'internationalite
de ces exposants permet d’avoir une
exceliente vue d’'ensemble sur les produits
haut de gamme offerts sur ce segment de

marche.







Haustextilien uberraschend inszeniert. i
Anschiufl an _Carre PRESTIGE ™ ericbt der

Besucher in Halle 1.2 F 01 1n der Sonder

schau _Dreamiand” eimige Uberraschunge:

Unerwartet verzerren und verandern sich
gewohnte Perspektiven: Aus Klein wird
GroB. aus Oben wird Unten - eine Aus
stellung. die gewohnte Sehwersen verialit
und bewuflt die Sinre tauscht. Erieben
Sie Haustextihen als introvertiertes Ele-
ment. Die Ausstellung 1st in verschiedene
Teilprasentationen gegliedert. Traditionelie
Trenddarstellungen werden durch emotio
nale interpretationen erweitert. Zu allen
Raumelementen sind ausgewahite Textihien
der Aussteller dekoriert. Phantasievolle
Stoffkreationen lassen eine ungewonhn-

liche Sonderschau entstehen.

Household textiles staged in a surprising
fashion. Subsequent to “Carre PRESTIGE™
the fair visitor can make some Gunte
surprnising experiences in hall 1.2 F ¢1
Unexpectediy, the usual perspectives
turn upside down. Small becomes large,
top hacomes bottom - an exhibition that
dehberately decerves the senses by
changing the usual points of view

Experience household textiles as an

introverted element

Tre extud:uicn “Dreamland”™ s divided in
vanous parts Trachtional trend presen-
rations are broadened by emoticnal
interpretatiuns. All the spacial elements
are decorated with selected exhibitors’
textiles. imaginati+e textile cceations bring

ta hfe a highly urusual special show.

Une surprenante mise en scine pour -
les textiles de maison. Cette présentation
speciaie, qui fait suite au "Carre
PRESTIGE"~ dans le hall 1 au 1.2 F 01,
reserve quelques surprises a ses visiteurs.
Les perspect.ves habituelies se déforment
et se madifient de maniere inattendue:
ce qui est petit devient grand, le haut est
soudain le bas. Une exposition qui redeéf:
ntt 12 facon de voir et cree des illusions
d’optique. Vous percevrez les textiles de
marson comme un eléement de V'intro
version. L'exposition est subdivisee en
plusieurs presentations. L'expression
traditionnelle des nouvelles tendances
est 1ci completee par Iinterpretation plus
emotionnelle de ces dernieres. Aux
elements de decoration internieure sont
associes des textiles chossis des expo-
sants Ces etoffes de createurs donnent

a la presentation speciale un caractere

exceptionnel







Liste der Aussteller

List of exhibitors

Liste des exposants

At Home 218
Cecch: & Ceccht '
Coratba !
Cornell Trading Ltd Ge

Cotumaryanne !

Dea S.rL. |
Descamps S A. F
Des:gners Guild GB

Dond: Finannana Spa !

Fergusson Thomas & Co GB
Fieldcrest Cannon JSA
Gabel !
Go;oud-Fdstran«; CH
Hadica Ltd GB
) * Homburg . o
- .Karde;on AB S
Kiassbols Linnevaver: S |
Leitner KG Greenland A |
‘ Le Jacquard Fran¢ais F I
Lestra Sport F
Lienzo do los Gazule? t

Magaznzim St )

Neunzng Klaus Peter D

Pramotrade i i
Alastr Raphaet S pa t |
Somma

Studio A:t Collectinn I !

Tavermer L aurence Sociele F
Garrier Thiebaut F d
Vest Point Stevens usa







Exklusiv ausgewihite Heimtextilien.

In der Halle 10. Ebene 1. mit direbter
Anbindung an die Galleria, erwartet Sie
eine neue. hochwertige Angebots-
grupprerung fur Hesimtextilien:  Groupe
IMPULSE " Von der internationalen Jury
wurden hierfur 44 internationale Aussteller
ausgesucht, be: denen hochstes Niveau
ebenso gegeben war wie vorbildliches
Design und innovative ideen. Durch die
multinationale Darbietung gewinnen
Sie einen Uberbhck uber das weltwe:t
exstierende Angebot im exkiusiven

Bereich der Heimtextiien.

Exclusively selected h textiles.

Hali 10, level 1, expects you with a new,
hgh-classed selection of home textites:
“Groupe IMPULSE ™. The international jury
selected 44 exhibitors with a3 high quality
standaru as well as exemplary design and
innovative ideas fiom ail over the world
The multinationa! presentation enables
the visitor to gain an overall view of the
existing supply of exclusive home textiies

throughout the world.

Un choix haut de gamme de textiles
d’ameublement. Dans te hall 10, au
mveau 1. en haison directe aver: la
Galleria. veus attend un nouveau
groupe d’exposants offrant des textiles
d’ameublement haut de gamme: le
"Groupe IMPULSE " Un jury internationat
2 selectionne 44 exposants internationaux
en fonction du niveau eleve de a3 gualite
et du design de leurs produts et du
caractere innovateur de leurs wdees
Cette presentation vous fait faire 1n

tour d’honizon de 'offre mondiale dans
le domaine des textiles d’ameublement

haut de gamme







¢ ctilien ungewohnlich gestaltet.

Diese Sonderschau wird eindeut:g vom
Uberraschungsmoment dominiert. in emner
fur He.mtextilien vollkommen neuen Art
der Prasentation erlebt ger Besucher
standig unerwartete Gestaltungen und
Situationen. _.Wonderland” ist in vier
Themen gegliedert, die durch die Natur-
elemente Scnne. Regen. Wind und Schnee
symbolisiert werden. .Wonderland”~ kann
auch fur Sie zu einem ganz besonderen
Erlebnis werden.

Besuchen Sie uns in der Halle 10. 1 A51.

Home textiles in unusual styfing.

This special shows 1s obviously dominated
by the surprising element. An entirely new
way of presentation constantly confronts
the wvisitor with unexpected arrangements
and situations. “Wonderland~ is divided
n four topics which are symbohized

by the natural elements sun, rain, wind
and snow. "Wonderland” can be a very
special expenence for you, 100.

Visit us in hall 10 1T A 51

Des textiies d'ameublement de con-
ception originale. La presentation specizle
est resolument destinee 3 creer des effets
de surprise. Dans cet espace ou les textiles
d’ameublement sont presentés de fagon
absolument nouvelle, le visiteur est con-
stamment confronte a des realisations et
des situations inattendues. “Wonderiand™
est constiiue de quatre themes symbolises
par 'es elements naturels soleil. pluie,

vent et neige. "Wonderland™ pourrait étre
pour vous une experience inhabituelie
Vene! nous rendre visite dans le

hall 10 1A 51
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Liste der Ausstelier

List of erhibitors

Liste des exposants

Baco s SRL

BecaraS A

Betthouse & Company

Huber: Blome GmbH

Boussac Tissu d’Ameublement

Cari Collection GmbH

Cipangu Creative Team Japan

Diana von Cranach

C S Alnternational

Thomas Dare Ltd

Dekawe Schurhonz Tepsichfabrik
GmbhH

Designer's Fantasy Textilverlag
GroH & Co KG

GARINS A

Guell Lamadnd S A

Haas SPA

lciar de la Concha IDLC S L

Inte-- Select Trading

Jaridan Desgn and Trade Center

Jivwres Inteernational S A

R ge

{ e P rtieniterie
e e Eranie

P e Lo Gasgles S A

Uor b & Hatton

States Lucstero

Lupre Grnbrd

GB

GB

Klan Singh GmpH

J Pansu

Reymondon SA

Erika Riebe

D=tlef Rosen

Gastana Ress:m Holding Spa.
Ruckstuht AG Teppichfabnk
Sandberg Taperer AB

Juan Santamar:a e Hijos S A
S.numacher & Co

Arca Scotlana

Sr,am Ahwa Ltg

S .r-anape Spa

Tan Espression: Tessil

Tan Kao

Tissages ¢'Art De Lys

Yar Besouw BV
Niorkerritexti! GrebH

B an Yare.

B

Qo o

USA
G8
iIND

G8
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Organisieren Sie mit unserer Hilfe thren
Messebesuch. Eimtrittskarten vorzu-
bestellen spart Zeit und Geld" Tageskarte
mn VV DM 30.- (an der Tageskasse DA 37 .
Dauerkarte DM 52.- (an der Tageskasse
DM 73.-). Messe Frankfurt GmbH, Karten-
steile_ Postfach 15 02 10. D -60062 Franafurt
am Main, Fax (069! 75 75-66 14

Den Messekatalog bekommen Sie fur
DM 28.- zzgl. Versandkosten bei: Bronner
V'erlag Areidenstein GmbH, S:iuttgarter
Strafe 18- 24, D-60329 Frankfurt

am Main, Telefon (069) 26 00 -505

Fax {069) 26 00-509. Telex 4 11 964
Gerne reservieren wir ihnen auf schnft-
Iiche Anfrage emn Hotelzimmer oder eine
gunstige private Unterkunit. Messe
Frankfurt GmbH. Zimmerreservierung.
Postfach 15 02 10, D -60062 Frankfurt am
Main Fax i069) 7575 - 63 52. Geben Sie
bitte immer thre vollstandige Adresse ar
Unsar dreisprachiger Kuiturbec'eiter.
den Sie ebenfalls bestellen konnen,
enthalt gastronomische Empfehlungen
sowie Ausstellungs-, Theater- und
Konzerttermine.

Die Offnungszesten der Mess» sind

vom 11.1.1995 tus 13.1.1995 von

9.00 his 18.00 Uhr.

Let us help you organize your visit 1o the
far You can save iume and money by
orda=nng tickets in advance Day ticketin
advance sale DA 30, 1hox office price
DA 3™ 1. permanent hicket in aidvance sale
DAL 82 thox office price DM 73. ' Messe
Frankturi GmbH, Kartenstelie, Postfach

15 02 10. D- 60062 Frankfurt am Main,
fax » 49 69757566 13

The catalogue can be ordered for DM 28,
at Bronner Verlag Brewdensiein GmbH,
Stuttgarter Stralde 18 23 D 60329 Frank
turt am Main_telephone - 84 63 26 00
505. fax <49 69 26 00 509 teiex 1 11964

We would be happy to reserse you a
fhotel room or private lodging. at your
written request. Messe Frankfut GmbH.
Zimmerreservierung. Postfach 1502 10,
0 -60062 Frankfurt am Main,

fax + 49 - 69 - 75 75 - 63 52. Please aiways
write down ydur complete address

Our tnlingual cu'ture guide, which you
can also order, contains gastronomiC as
well as exhibition, theatre and concert
recommendations.

The apening times for Heimtexti are

11, 14.1.1995, from 09:00 to 18:00 hours

Qrgarusez voire visite au salon avec notre
aide. La commande des cartes d’entree
perrmet d'économiser du temps et de
I"argent. Cartes pour une journee vente
avant I'ouverture 30 DM, vente 2 la caisse
37 DM Cartes pour la duree du salon:

32 OM (vente 3 la caisse 73 DN

Adressez volre commande a Messe
Frankfurt GmbH, Kartenstelle, Postfach
15 02 10. D-60062 Frankfurt am Main,
tefecopieur (9691 75 75 - 66 14.

Vous recevrez le catalogue du salon pour
28 DM, frais de port en sus. par: Bronner
Verlag Breidenstein GmbH. Stutigarter
Straide 18 -24. D-60329 Frankfurt.
tetephone (069) 26 00 - 5C5, telecopieur
1069+ 26 00 - 509. telex 4 11 963

Sur demande ecnte. nous vous reser
verons volontiers une chambre dans un
hatel ou che? des particuliers Adresses
vous a Messc Frankfurt. Zimmerreservie
rung. Postfach 1502 10. D - 60062 Frankfu:t
am Main, telecopieur (0691 75 75 53 52
Communiquers volre adresse compiete
Notre brochure culturelle en trars lang es.
que vous pouve? egalement commander.
contient des adresses de restaurarts
cansailles ainsi que le programme des
exposit:ans, des theatres et drs salies

de concens

Les heures d’ouverture du salon sont

du 11 au 14 janvier 1995de 93 18 0




1.1 Bedding (maftr f 6.0 The fascinating worid of the 10.0 The world of technoiogy.

duckboards. bedsteads) bathroom Textile Cultures -
1.2 Bedding (water beds) 6.1 World of wall coverings “Discover The Feeling Of Asia”
non textile table cover {for furmshing fabrics
1.2 “Carre PRESTIGE™ 6.2 Textile table style and upholstery
Special presentation ~“Dreamland” 6.3 Design presentation "ATELIER"™ fabrics, home accessonies.
7.0 Textile Cuitures - textile floor design)
3.0 Textite Culture - ~Discover The Feeling Of Asia™ 10.1 Home textiles
"Discover The Feeling Of As:a” {for ~the fascinating world
{for bed hinen_bedding) of the bathroom™} Bl 0.7 “Groupe IMPULSE"
3.1 Bed linen. bedding 8.0 Curtans, furnishing fabncs and Special presentatton "Wonderland™
4.0 Table linen, kntchen linen, upholstery fabrics, curtain accessories,
bed linen, bedding. yarns and fibres 10.2 “Sunhight through the window”
Textite Cultures - 9.0 Furmishing fabrics and upholstery Sunblinds
“Discover The Feeling Of Asia™ fabrics. hame accessories and design technology
ifor table and kitchen hnen} 9.1 Furmishing fabrics and upholstery GAL Trade magannes. institutes,
4.1 Bedding. bed linen fabrics, home accessornes, trend offices
4.2 Bed linen. bedding textile floor design
5C The fascinanng world of the 9.2 Furmishing fabncs and upholstery
bathroom fabrics, home accessones,
5.1 World of wall covernings. textile fioor design
CADCAM
1.1 Literse imatelas, futons, caniebotis. 6.0 La saile de ban. un monae d’aventures 10 0 Le monde de i3 lechnnioge.
bos de lit) 6.1 Espace paprers peints, hinge de tabie Textile Cultures -
1.2 Literse (hts a e non-tisse = Discover The Feeling Of Asi -
6.2 Espace hnge de table tisse tpour ussus d’ ameublement
1.2 ~ Carre PRESTIGE » 6.3 Presentanon de dessins « ATELIER » ef de decoration, ndeaux.
presentation speciale « Dreamtand » 7.0 Textir ~ltures - accessoires d’ameublement
n Discover The Feeling Of Asiar textiles;
3.0 Textile Cultures - {pour la salle de bains, un monde 10.1 Texules d’ameublement
= Discover The Feeling Of Asia » d’aventures)
tpour inge de Lt Litene) 8.0 Rideaux, issus d’'ameublementetde (Il 101 ~ Groupe IMPULSE =
31 Linge de I, htene decoration, accessoires en textile pour presentation speciale « Wondesland -
4.0 Linge de table, linge de cuisine, ndeaux, fils et f.bres
hnge de bt htene, 9.0 Tissus d'ameuhlement et de decoration, 10 2 Traus de lumiere a la fenetre, Systems
Textle Cultures - accessoires d’'ameublement de protection solawe ¢t techmique de
» Discover The Feeting O Asia » 9 1 Tissus d’ameublement et rde decoration, decoration
tpour hnge de tabie et hnge de cuisine) arcessoires  amaablemant, GAL Publications professionalies institits
4.1 Litenie. hinge de It sol et design hureaux de tendances
42 Linge de bt Witene 9.2 Tissus d’ameublement et de decoration,
50 La salle de bain, un mande d’aventures accessores d’ameubinrment.
5 1 Espace papiers peiris, sol et design

CAO/FAO




10.0 Heimtechnik,
Textile Cuftures -
.Discover The Feeling Of Asia™
{tar Dekorations-

1.1 Bettwaren (Matratzen, Futons, 6.0 Eriebniswelt Bad
Lantenroste. Bettgestelte) 6.1 Tapetenpark,
1.2 Bettwaren {Wasserbetten) nichttextiler Tischbelag
6.2 Textile Tischkultur

@R 1.2 _Carré PRESTIGE" 6.3 Design-Prasentation _ATELIER™ und Mobelstofte.
Sonderschau Dreamland” 7.0 Textile Cultures - Gardinen,
Discover The Feeling Of Asia™ textile Heimaccessoires)
3.0 Textile Cuitures - {fur _Eriebnisweit Bad™) 10.1 Heimtextilien
.Discover The Feeling Of Asia” 8.0 Gardinen, Dekorations- und Mobel-

{fur Bettwasche/Bettwaren) stotfe, textile Gardinenaccessoires, BB 0.1 _Groupe IMPULSE"

31
4.0

Bettwasche, Bettwaren
Tisch- und Kuchenwasche,
Bettwasche.

9.0

Garne und Fasern
Dekorations- und Mobeistoffe,
He.maccessoires

102

Sonderschau .Wonderland™

_Lichtblicke am Fenster”

Bettwaren_ Textile Cultuses — 9.1 Dekorations- und Mobelstoffe, Sonnenschutz-und

_Discover The Feeling Of Asia” Heimaccessoires, Dekotechnik

(fur Tisch- und Kuchenwasche) textiles Bodendesign GAL Fachverlage, Institutionen.
4.1 Bentwaren, Bettwasche 9.2 Dekorations- und Mobelstoffe, Trendburos

Heimaccessoires.
textiles Bodendesign

4.2 Betrwasche. Bettwaren
5.0 Eriebniswelt Bad
5.1 Tapetenpark, CAD'CAN
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Die Exklusiv-Selektionen
auf der Heimtextil

The exclusive selections
at Heimtextil
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. H EIMTEXTIL Messe
! Frankfurt am Main, 10. - 13. 1. 1996 . Frankfurt




Chicund Lindlich

Dre verschiedenen textilen Inspirationen, die unsere Aufmerksamkeit erregt
haben beim Thema _Chicund Landich” sind folgende-

Warme Farben_lewcht verwaschen in zweifarbigen Motiven auf mehr oder
weniger unbehandeltem Le:nen Riesige Blumen, handgemalt. und Blumen-
motive aller Art Blumenstreumuster bis hin zu Rosenbouquets auf einem Ge-
webegrund. Daneben grof3zugige Druckstoffe im provenzalischen Stil. Nicht
zuvergessen getupfeite Motive in Beigetonen, die durch Farbtupfer betont
werden. Kuchenkaro m Rot. Blau. Grun neben spielerischen Mischungen kles-
ner Motive, verwaschen, Strerfen, Punkte, kleine Dessins.

Ali diese Motive grbt es auch in himmelblau, rosa und gelb.

Weiche Pastetitone tur Voile und teines Leinen.

Damast fur hochwertige Tischwasche, Stoffe fur Vorhange mit Stickereien,
Kreuzstichen, _jours echelles™ und Hakelborduren, Spitzen.

Realismus und Surrealismus

Bewn Thema _Realismus und Surrealismus™ gibt es foigende grofie Textilrich-
tungen

Schwere Stoffe aus Damast mit winzigen Motiven wie Karos, Petit Point,
Rauten_ Lihen inFarbenwie Grur., Silber, Ockergelb, Dunkelrot bis Schwarz.
Maskuhne Streifen in elegantem Farbspiel, groflzugig, fein koloriert mit gro-
en Ornamenten in Blau und in Gold Jacquardstoffe in Rot und Gelb oder im
sul der franzosischen Konige Druckstoffe wie Gravuren in BlauWeild mit Gold
mit Motiven der Kaliigraphie, Lilien, mit Ornamenten und Jagdmotiven.

hn Gegensatz dazu Voue, Atzstoffe, Druckstoffe Weill auf Weill Fantasieres
che Phsseestoffe in We:3, Rot und Metalitonen. Verschiedene Veloursqualita-
ten, Seirdenvelours und Lederimitate

Hier und Anderswo

Berm Thema _Hier und Anderswo™ haben tolgende Textilien unsere Aufmerk-
samkert errege

Ungeblerchte Stofte ats Basis tur die Druckstotfe in dunkien Farben. Druckmu-
ster in Blutrot Rustikale Qualitatenin  sole” oder jute mit Karos oder geweb-
ten Streifen Grafische Dessins in schweren Stoffen im indischen Stil.

Riesige Drucke in Schwar? oger Rot mit afrik anischen batikorientierten Mot

ven Drucke mit Tuptern harmonisch gepragt in Rotund in Gelb wie der afrika-

nische Morgen und Abend

feine Serdenstntie mitind:s-hen Blumen oder chinesischen Kalligraphien, Ton
in Tan, optische Impressionen auf Knitterstoffen und Phisseestoffen

Grofle Motive \m japanisenen Stil, Jacquards in gedampften Farben mit grah-
schenZeiwchen Ornamentsr und Biumen vielerier Ursprungs, manchmatim Stil
LArtnouveau’

Natiirlich und Kinstlich

Zum Thema _Maturhich una Kunsthich™ haben wir folgende Textilien ausgewahit
Nuchterne Unigewebe in rustikaler Jute, Leinen bes hin zur leichten Baumwol
le, aber auch pracntigere Stoffe in Ecru- und :» Beigetonen: Baumwolie in
iockeren Gewenen. transparente Motive. Camast mit sesnem matten und bri-
lanten Farbspiel Motive gedruckter oder gestickter Blumen auf Leinen oder
Leinenoptik, grobe Strerfen und winzige Motive in Weifl und Lemnen
Baumwollvoiles oder synthet:sche Stotfe. mit floralen oder ornamentalen
Motiven bedruckt oder bestickt

Sehr hestere Druckstofte in Bonbonfarben: Giftgrun, Turkss, lebendiges Getb,
Orange. Kindliche Muster, Blumen ala .Kenzo”, graphische Dessing und feine
Karos. Maten.alien wie Textiigiastaser, Nylon, Lurex in allen Regenbogentfar-
ben

Chic and Countryside '
for the theme “Chic and Countryside™, the different textile insprrations, whic
have held our attention, are the following ones:

Warm colours, slightly hghtened inbicoloured patterns on a more or less roug
cloth. Very big handprinted flowers and all kinds of florai design, from tloral )
patterns to bunches of roses on a cloth. Moreover, generous printed fabricsin
Provencal style One should not forget the tiecked patterns inbeige tones con
trasted with colour marks. Kitchen checks in red, blue, green besides the play
rmixtures of small patterns, faded, stripes, dots, small drawings.

Alt of these drawings also exist in sky blue, pink and yellow -
Warm pastels for cloths and nets.

Damasks for table linen at the top end of the range. Materials for curtains witt
embroidery, cross stitches, hemstitches in lines and crocheted borders, laces

Realism and Surrealism

for the theme “Realism and Surrealism”, the main textile directions are the fg
lowing ones:

Heavy materials with damask in mini-patterns such as checks, smal! points, Ic.
zenges, his in colours like s:iver green, ochre yellow, dark red till black. Mannist
stripes with a smart, generous britliance. which is subtly coloured vaith arabes-
quesn bive and gold. Jacquards in red and golden yeliow in the style of the
Kings of France. Engraving-like patterns in blue/white with gold with cathigra-
phy design, Iis, arabesques and hunting design

In contrast, nets and printed fabrics white on white. Extravagance pleatsm
white, red and metallic tones. Different velvet quahties, velvet panne_ imitat
ons of animal skuns

At Home and Away

For the theme “At Home and Away~ the textiles, which have held our attent;.
on, are the following ones:

Ecru as basis for drawings in dark colour. lkats printed in blood red - Rustic g
hties in sole or jute with wovwen checks and stnpes. Graphic drawings 1n heavy
weaving of Indian inspiration.

Very big draw..ngs in black or red with African design inspired by the batrks
Printed fabrics with marks in harmonies of red, yellow hike the shadow and the
sunlight in Africa.

Thin sitks with Indian flowers or Chinese caliigraphies in matching tones, opty
calpatterns oncreased or pleated maternials

Big drawings in the japanese style, Jacquards in softened colours witn graptc
signs, ornaments and flowers of numercus origins, some touches of inspiratio
"New Art”™,

Natural and Artificial

for the theme "Natural and Artificial”, the textiles we have chosen, are the fo
lowing ones

Sober plain fabrics in rustic jute, linen till hght cotton, but also more presti-
gious maternals i,y ecru and beige: Loosely-woven cottons, design created by
transparency. Mat and brifhant effects in damask. Patterns of ieaves, which ar.
printed of embroidered on linen or linen optics, rough stripes and mir -pat-
terns in white and inen.

Cotton nets or synthetic materials printed or embroidered with floral or orna
mental design.

Bright printed tabrics in shightly acid colours. acid green, turquosse, bright yel
low, orange, Children drawings, flowers a la "Kenzo™, graphic drawings and
brush-painted checks.

Materials like glass fibres, nyion, lurex in the colours of the rainbow.
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exxLUSIVITAT PAR EXCELLENCE. Wonderloned ™ und
_Dreamland ™= Iiese beiden Namen venprechen lhnen eine
unvergefiliche Reise in die Welt der modiseh hocdurertigen
Wohntextilien. Die etwa 100 exklusivsten Hersteller ans

14 Liindern priisentieren Ihnen eine farbenpriichtize

Ninfonie der vielfiiltigsten textilen Produkte. Lossen Sie
sich inspirieren ron den aufiergerishnlichen Trend Shows.
die ven der renommierten Pariser Stylistin Nellv Rodi
effekteoll in Szene gesetzt werden. Geniefien Nie das
Gefiihl. in exklusiver Atmasphiire eine Reltelite der

—— e —— textilen B hhnpnnluklr =u erleben. Herzlich willkommen
bei Wonderland™ und Dreamland™.

102 o ege senp
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EXCLUSIVENESS PAR EXCELLENCE. ~Wonderland™ and

“Dreamland ™ these neo names are vour promise of an

b- —

unforgettable journey to the world of fashionable. hizh-
qualits domestic tevtiles. Nearly 100 of the worl!s mont
evehisive manafacturers from 11 countries will pro~ent

a gloriously: colorful svmphony: of the most diverse texuile
products. Allow vourself to be inspived by the unigue
Trend Shows which are being put on by the renowned
Paris sivlist Nellv Rodi. Enjoy the feeling that comes with
evperiencing the worlds domestic textile elite in an
evelusire ambiance. Welcome to “Wonderland ™ and

“Dreamland ™.

excercentissime ~Honderland™ o1 “Dreamland ™ oo
dewy o pecelent I promesse d'un vovege nonblable
dvins Vunivers des textiles dhabitation hant de zamme
et mode. Pres de 100 fabricants renomuies sont cenis o
Halle, Hall 9.0 H pass pour vous presenter la sxmplonie auy somptucises

condeurs dune multitade de produns 1eatilis. Leassez-sonn
Die Exkiusiv - Selektionen insprrer par les Tre ad Shoes, une miise o1 seene foul o foil
auf der Heimtextil eveeptionnelle des tendances actuclles par la celebie

The exclusive selections sivliste parisienne Nelly Rodi. Savourez Ie plaisit dee 1ons
st Heimtextil

Les sélections exclusives . . .
dmterienr erees dans les ateliers de Vélite nronsiale.
3 Heimtextil

immerger dans Fambianee pacticuliere des 1evtiles

3 Bieni enue a “Wonderland”™ et “Dreamland”.

HEIMTEXTIL ..Messe
Frankfurt am Main, 10. - 13.1.1996 Frankturt
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DIE EXKLUSIV SELERTION WONDERLAND™ Frne der
betden dvmnereden Wzeborseeappen der Hetmtexrd
wned ddre: Prowtubete s Bevershis dloor - Ball - W indore
Devoration & Varntare b s Dekerations- und
Wohwistofpe, Cardinen, Lopyoe b und Tapeten. Ca.

100 hos hibaszates iternationale: lassteller zeigen thren in
der Grupprerung Won-boriand ™ thee individuellen Inter-
pretatonen der neuesten Ireneds. Erletwen Ste disthetisch
niveam olle, rchitungsicerende Préisentattonen. die lhnen

kreatie e Anrezungen fur Hire eizene Rollektion geben.

THE EXCLUSIVE "WONDERLAND~ SELECTION. One of the
teo domnant display croups at Hesmtexul are the produces
in the area “Floor -Wall - Wndow Decoratton & Furniture
Fabre s decorative and furmitnre fabries. drapery, carpets.
and wallpaper. tpprovamately 10 topr= s sternational
erhubators wddl displis there idieducl interpretations

of the latost wensis mthe “Wonderland ™ group. Expertence
aestheneally ush-closs, end-wetting presentations that

will net s o crentive sumuldos for your sen collection.

LA SELECTION EXCLUSIVE "WONDERLAND" Lun den dleis
srompes dee prondurts dome 2 Voffre au salon Heimuesol
convre b domame “Hoor -oadl-Windon Decoranion &
Turnoee Labries” ¢ Cost-u=thine s tissus dameublement,
"’I"”“‘. "lll" ol I"’I”'"\ Il"""\. ’.'J"""’ ’l’ """'l\l'"l\
mternationauy de coand renon: vous presentent leur miter-
peretention tonte person i dos newsy elles tendanees dans
Pencomte de Wonederband ™ Jvastez o des presentations
Tssvement o sthetogue s b rermmanaes pour los orientations

/IIIH!I'\ ol e stimritadesonnt volee credtor i,
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ANNEX'S

DREAM
LAND

Halle, Hall 12

Die Exkiusiv Seivhtionen
auf der Hoimtexti!

The exclusive selectinns
at Heimtexti

*
HEIMTEXTIL O e

Frankfurt am Main, 10 13 1.199% Frankfurt




Chic und Lindlich

Betm Thema _Chicund Landiich™ haben falgende Textilien unsere Aufmerk -
samkeiterregt.

Zwerfarbnge Strerfen und K 1+n<. jedoch niemals monoton klein oder grofi,
mit Wafteimustern oder mit Barduren und Stickereien, tur die Kuche oder bes
dichten, weichen Decken auch einige bunte Karos und Streifen

Daneben verwaschene Unitene, daruber grofle dekorative Motive.

_ Gedruckte Patchworkmuster im Jandlichen Stil, Karos und Blumen in weichen
:nesnander fheflenden Farben in mehreren Verarbeitungen: hochelegant bis
hin zu kindhichen Varianten

8iumenmotive in alien Variationen: Sonnenblumen und mediterrane Muster
nwielenwermen Tonen Lercht verwaschene Motive wie Fresken, ineinander-
‘lieflend > Farben, die sich mit geometrischen Mustern oder Schriftzugen m:-
schenwie in eincm Herbarium

\Wichtig aufierdem die weri3e Wasche, gestickt und mit Spitzen fur Tischtucher
undkleine Vorhange Ferner findet man kieine gedruckte oder gestickte M-t
w2 auf Kissen Schurzen, Sets oder Tischdecken Frotteehandtucher in warmen
Pastelitonen oder mit Borc-.cen mit Ptlanzenornamenten.

Realismus und Surrealismus

Be1 diesem Thema haben foigende Textilien unsere Aufmerksamkert erregt
wele dunkie Tone grau, schwarz, rat, aber auch manneblau und grun. Woll
decken mit Cashmere-Borduren oder groflen Pasoeln Karierte Deckenimen
shischen St mut Samt durchwebte Decken Nachtblauer Samt mit Gold
“ombiniert fur kostbare Decken und Kissen

gedruckte Stoffe mit Kranzmotiven und Wappenmotiven in Konigsblau und
Bordeaux Ornamente in oxydiertem, silberhaltigem Goldton Erlesener Bro
kat i Rotundin Weifl oder mit Bordure

Strichmuster cder  Hermes”-Motive, Drucke mitrniesigen Taschenahrenin
Sthwarz und inWeif3

Tlaskuline Strefendessins fur Badetucher in dunklen Tonen

Hier und Anderswo

Gneeniliedeckenin Sandtarben und ercdigen Tonen, in Uni oder aus Jacguard
Linregelmaliig gewebte Textilien und durchbrochene Textiien in Matenahen
e dute Ze.edfarbige Dracke mit Schviarz im afrikanischen St fur Decken
Frattee ung s dgar fur emtach bedruckte Baumyiolle

Crangueren 1 Stofte unct Stofte rut eingevebten Goldfader :n Textihien
Coarmern Rovec nen

Cavnmere una hedruekte Stotfe die sich an marokanischen Mosaken insprrie
res Bunte STatte mut Stempeldruck, Hache Steffein uppigen Farben und Batis
srteete Dee ey b e v he Farhenpracht erinnert an Eintiasse voeltw et

Naturlich und Kunstlich

fosm Thema “latarheh und Kunsthieh” zewnnen sich foige nde grofle Teati
rohtungen ab

lorgey Chine mut Sohlenstempet veloutierten Staffen, naturlichen Baumyyoll
gev.eben, Rohjute und Leineniassen die naturlichen Farben teuchten Tisch
veaschen Lemen, gebimcht oder ungebleichit, wie fruher behandett, mit
kleinen Einteslunegsschichten, unregelmaflig gewebten Karos, Serviettenin
bienen Taschen Fraottee inverschiedenen Variationen mit eingefaflten Ran
Bern oder qesticktern Borduren

'n Gegensats dazu zesgtsich die Farbe in niesigen Mustern, in streng geometrs
sthen Farmen oderin etwas freeren Motiven vore dunnen Streifen, Kindermu
stern, Collagen nut Blumen, deren Biumenblatter inreichhaitigen Farben
leuchten Mohardecken in Uni oder Karoan teuchtenden Farbzusammenstel
Hingen

Tischsets in allen Farhvanationen, Handtucher in fFrotteevelours und Kissen

Chic and Countryside

For the theme “Chic and Countryside ™, the textiles. which have held our att
ton, are the following ones:

Bicoloured but never monotonous checks and stripes. smal! or big. in honey
comb stitch or with borders or embroidery, for the kitchen or in thick and s¢
blankets, some multicoloured checks and stripes.

Besides, faded plain materials with a supenmposition of decorative patterr
Patchworks printed in a country style, muxed checks 21d flowers in soft cott
inseveral treatments: It goes from the smartest to the chiidishest

All of the variations around floral patterns: Sunflowers an¢ Mediierranean
design 1 warm tones. Shghtly faded patterns such as frescos in blending
colours, combined with geometrical elements or writing graphics irke herb.
Whites are also important: Thay are embroidered, with lace, for tableclcths
and small zurtans.

Small patterns placed, printed or embroidered on cushions, aprons, sets of
tablemats or tablecloths are also to be found Terry towels :n warm pasteis ¢
with plant-like borders.

Realism and Surrealism

For the theme "Realism and Surrealism™, the following textile influences ha
heid our attention:

The most tones are dark tones: Grey, black, red but also navy blue and greer
Wool blankets with cashmere borders or broad piping Blankets with a chec
an English style, blankets in woven velvet Midnight biue veivetcombined v
gold for rich biankets and cushions.

Printed fabrics with wreath and badge design in royal blue and maroon ton
Oxidised gold and silver arabesques. Thin red and white brocade or in borde
Pen-and-ink drawing cr “Hermes™ design, black and white patterns of trem
dous packet clocks. Mannish stripes for bath towels in dark tones

At Home and Away

Chenille blankets in sand and earth colours, plain oi in Jacquard irregular
weaving, hemstitches in matenals such as the jute Bicoloured maternials wit)
black in an African style for blankets, terry towelling and even tor simple pr
edcottons

Changing elements and materials with integrated golden threads inwarm
materials

Cashmeres and printed fabrics inspired by the Moroccan mnsaics
Multicoioured matenals with stamp printing, generous unifarmtones and k
tik effects The profusion of rolours reminds us the influences ccming from .
over tne wo. id

Natural “nd Artificial

For the theme "Natural and Artificial”, the man textile directians are the fo
iowingones

The material stands out the natural colours with jerseys, chines, silks materta
natural cottons, rough jute and hnen Household inenin bleached or natur.
hinen. treated like in the past with small hemstitchesin lines irreqular wover
checks, towels putin smali envelope bags Terry invaned finishing touches,
such as ribbed o embroidered borders

Incontrast, the colour appears in very big drawings, in ngorcusiy geometric,
forms orin free design such as stripes painted waith the brush chidren drawn
ings sticksng of flowers with petals, which are richan colours Plain orwith a
cherk mohair blankets :n luminous colour associations

Sets of tablemats in all of the colours of the range, towels in velvet terry and
cushions
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DIE EXXLUSIV-SELEXTION _DREAMLAND-. In die~er
Ausstellergruppierung stellen hnen cu. 55 renommierte
Anbieter des Bereichs .Bed - Bath-Table & Ritcchen Linen™
thre nsveaurollen Produkte vor. Die Selektion

~Dreamland™ versprichs ein ebenso exklusives Ambiente wie
Jonderland™; darisber hinaus envcasten Sie auch

hier Textilien der obersten Kategorie soiwie trendoniennerte
und innovative Ideen. Erleben Sie die erstimalig
Prasentation von Neuheiten und entdecken Sie Produkte,
die schon bald den Markttrend bestimmen wenden.

THE EXCLUSIVE "DREAMLAND- SELECTION. In this
display group, approximately 55 renowned manufacturers
from the area “Bed-Bath-Table & Kitchen Linen™ will
present their top-quality products. The excusire
atmaosphere of the “Dreamland™ selection promises 10 equal
that of “Ronderland™; in addition. voull abso find 1exiiles
of the topmast qualiry as well as trend-oriented. innovative
ideas. Experience the debut of nere items. and discoier

new products thas will soon set the market trend.

LA SELECTION EXLUSIVE “DREAMLAND". [Juns cv zroupe
d’exposants. pres de 55 maisons renommeées dans le
domaine "Bed - Bath-Table & Kitchen Linen™ vous offrent
leurs excellents produits. La sélection “Dreamland ™ e
pour vous la promesse d'une ambiance aussi sompirucuse
que celle de “Ronderland™: les textiles les plus saffines of
les ideées les plus novatrices vous v attendent. Venes assister
a cette “premiere”: la presentation de noureautes et dv

produins qui sont deja le reflet des tendances futures.
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INDIGO

~ An exhibition of
Eco-friendly Indian Textiles

Heimtextil Fair, Frankfurt (Germany)
January 10-13, 1996

Development Commissioner For Handlooms
Ministry of Textiles, Government of India
New Delhi- 110011 (INDIA)



INDIGO

indian handloom textiles. a deeply rooted ancient craft. i1s perceived as a
creative endeavour of a weaver to establish the resilience and variety of
Indian culture. The exquisite muslins made of finest yarn which could pass
through a ring and the silks of Kancheepuram and Varanasi are reckoned as
an individuality that lends a new expression of weavers' collective
enterprise. their comprehension ot colour. texture and designs. Variegated
in permutations and combinations of moods and styles. this transformation
of fibre into tabric 1s a fountain of Indian artistry. The collection presented
here in this exhibition picks only a small segment of the intricately woven.
laboriously painted or printed. excitingly appliqued or richly brocaded
tabrics. which in itself. would leave the viewer astounded at the limits of the
human imagination or its yearmng tor an ideal environment.

Colour and its use in fabric has alwavs been very important for the Indian
weaver. A weaver's fascination and impression for colours has been drawn
‘romu the nature with its colourful surroundings. Every occasion. and each
mood has. thercfore. a colour assigned to it. The interpretations of what
ditterent colours symbolise are endless but the sole objective always remains
one of translating moods and surrounding into colourful textiles.

The beginning of ornamentation of cloth with celour is traced back to
ancient imes when textiie materials were dyed with natural dves. Vegetables
and mineral extracts were used to create splendid coloured fabrics. Colours
were extracted trom some of the natural elements like castor-oil. tamarind
seeds, turmerie. alizarin. madderning root, Indigo neel. pomegranate stem.
satfron. lac. pista ete. The colours obtained from these were maroon red.
orange. lemon, moss green. indigo blue. purple etc. The availability of
multiple substances for cach of the primary colours gave dvers freedom to
exercise their judgement in selecting the colouring agent for specific work
in hand.

L he clarity and subtlety of the Indian textile has for generations fed to the
carving of trade routes to the subcontinent. In the textile everything revolves
around the ornamental factor. The art of india has always turned to nature
tor its inspiration for patterning.

It will be tound that to appease the impulse of decoration the flower, the
fruit, the creeper. the bird. and the beast 1s used with finesse onto the textile
The skiltul use of these motifs are handed down from generation., vet within
the rules there 1s freedom for the creative impulse,




Here again local traditions vary. the motif is conventional. vet the master
artist turns our attention to the details in nature that might normally go
unnoticed. Design is not considered superficial but grows out of the process
and skill. The extreme fineness of accomplishment can be recognised by the
discerning eye. Meanwhile the viewer will recall the simplicity of a
technology handed down over years. which would definitely cast a spell on
him.

In this exhibition a new dimension is added to the Indian textile - the
innovative use of the jute fibre. The jute has been used for upholstery. floor
coverings, decorative panels and garments. With the help of creative and
new development, jute has been brought to match the traditional textiles.
The golden coloured natural fibre has been introduced to the world in 2 new
role.

This exhibition is an attempt to revive a new dialogue between the patron
and the creator, whose only response to this challenge can be creation of
excellence, undiluted and absolute. We invite vou to join in paying tribute to
a tradition that is capable of boundless growth.

ki

Government of India, Ministry of Textiles
Office of the Development Commissioner for Handlooms
Udyog Bhavan, New Delhi - 110 011 (INDIA)
Tele : +91-11-3012945 Fax : +91-11-3792429

Devizned By HEEE C Desien Cell & DYC(HE ) "ab and Eyh Section, New Delta
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- Participation from the United States stronger eve

- Heimtextil 1996 with 150 U.S. exhibitors - 20 per <
increase over previous Heimtextil attendance

Participation from the United States at Frankfurt Trad
has been growing steadily year by year. In 1994, mor
650 exhibitors from the United States attended 14 :ra{
organized by Messe Frankfurt in the areas of textiles,
comsumer goods and technical preducts; another 87C
exhibitors came to Frankfurt for the so-calied guest fa
including the Book Fair. Next to the Book Fair and thc
Fair, Heimtextil is the most important trade fair for L.
exhibitors in Frankfurt. For Heimtextil 1995, an ali-tim
expected.

On the visitors' side, too, U.S. participation is stronge
ever. More than 7,000 buyers from the United States
to the trade fairs organized by Messe Frankfurt in 19¢
several thousand more attended the guest events - th
figures for the guest fairs is not available. Heimtextil #
the most important Frankfurt fairs for U.S. buyers. in -
around 1,500 visitors traveied to Heimtextil; in 1995, {
number topped 1,900.

Around 150 exhibitors from the Unites States are exg
participate in Heimtextil 1996. This marks a 20 per cl
increase over the participation of U.S. exhibitors at H
1995. /wmong them are more tr.an 80 individual firms
more than 60 companies in joint stands.




Four large areas in different halls have been reserved for the
joint stands:

Hall 3.1: 17 companies with bedding, blankets, terry linens,
bath mats and shower curtains, organized by the U.S.
Department of Commerce,

Halil 9.1: 22 companies with high-quality decorative and
furniture fabrics and curtains, also organized by the U.S.
Department of Commerce,

Hall 6.1: nine companies with wallcoverings and accessories,
organized by the North American Walicovering Manufacturers
Association, and

Hall 1u.1: 15 companies from North Carolina with upholstery
fabrics, organized by the State of North Carolina.

Jiirgen Bohl, Commercial Specialist with the U.S. Department
of Commerce, based at the U.S. Consulate General in
Frankfurt and organizer of the two U.S. pavillions in Halls 3.1
and 9.1, says: "Heimtextil offers a very good opportunity for
exposure as it attracts buyers from all over the world and
serves as an international meeting place for the industry.”
According to him, participation at Heimtextii is a superb
vehicle for U.S. companies for entry not only into the "highly
competitive and sophisticated German market,” but also into
markets worldwide.

“The high proportion of non-German visitors makes Heimtextil
a truly internationa! platform. We are very satisfied with the
quality of the trade visitors, especially with the large number
of decision makers," says Bohl. According to past surveys,
buyers like, above all, the complete and coordinated product
range U.S. companies present, such as elegant and exclusive
decorative sets for the bedroom including covers, curtains,
cushions and accessories.




The U.S. Department of Commerce has organized U.S.

pavillicns at Heimtextil for 13 years. In 1996, 12 of the 42
compa-ies in Halls 3.1 and 9.1 will participate for the first
time under the umbrella of the Department of Commerce.

In Hall 6.1, North American Wallcoverings will again be
displaying their latest wallcoverings and accessories in the
largest pavillion of its seven-year existance. Mauro A.
Checchio, Coordinator, says another successful year is
anticipated.

Over the last several years, the booth has grown to become
one of the largest wallcovering displays at the fair. it includes
residential prepasted, dry strippab!z, vinyl-coated, non-woven
wallpaper, companion fabrics, coordinated accessories and
commercial, vinyl, fabric-backed vinyl, and wood-veneer
walicoverings.

Ali previous wallcovering exhibitors wili be represented again
at Heimtextil 1996. In addition to regulars Eisenhart, Gencorp.
International, Laminating, Rosedale, Economy Color Card,
and Lectro Form-Passaic Engraving, two new exhibitors,
Fidelity and Roysons, will be showing in the pavillion.

in Hail 10.1, the State of North Carolina will be organizing a
group of exhibitors for a sixth consecutive year at Heimtextil.
Previously, the group exhibited in Hall 9.0. The 14 companies
in 1936 will focus on upholstery fabrics. In addition, many
other North Carolina companies will be exhibiting
independently at Heimtextil with a variety of product groups.

J. Timothy Branscome, Trade Director of the State of North
Carr.ina, European Office, said: "The State of North Carolina
group has historically enjoyed great success at Heimtextil.
Any company wishing to be taken seriously as an
‘international’ interior textiles company must exhibit at
Heimtextil.”




The group is enthusiastic about the changes at the upcoming
fair in regard to its new location in Hall 10.1. "We are
anticipating a great deal of visitor traffic due to well-known
companies such as Barrow Industries, Waverley Fabrics and
Fame/Spektor who will be joining us for the first time," said
Branscome. "Also, international market conditions and
consumer demand are very favorable for American fabrics
this year."

North Carolina leads the nation in textile mill product exports
with more than $850 million in worldwide export sales in 1994.
Export sales of textile mill products o the 15 European Union
member countries were greater than $175 million in 1994.

According to the Financial Times, October 23, 1995, "Of the
1.7 million people employed in U.S. textiles today, some
300,000 work in North Carolina. That makes it the biggest
textile producing state in the union, with almost twice the
workforce of its nearest competitor, California.”

In addition to the participants at the national stands, more
than 80 individual U.S. companies have registered so far for
Heimtextil 1996, and the final number could reach a good 90
exhibitors. U.S. firms will participate in all categories of
Heimtextil. They will present decorative and furniture fabrics
in Halls 8.0, 9.1 and 9.2, bedding, bed linen and blankets in
Halls 3.1, 4.0, 4.1 and 4.2, terry linens and bath mats in Halls
5.0 and 6.0, wallcoverings in Halls 5.1 and 6.1, table linens in
Hall 4.0, non-textile table coverings in Hall 6.1, sun shades in
Hall 10.2, curtain accessories in Hall 10.2, and printing
systems in Hall 9.1.

Heimtextil also expects about 15 American designers i1 Hall
6.3 offering a comprehensive selection of avant-garde and
classic designs.

Three American exhibitors will participate in the specia!
Heimtextil forum "Dreani!and” in Hall 1.2, arranged by the




French stylist Nelly Rodi. They are Fieldcrest Cannon Inc.,
Ralph Lauren Home Collection and Westpoint Stevens.

For years, the United States has been the strongest overseas
participant at Heimtextil on the visitors' cide, ahead of Japan.
Messe Frankfurt once more expects a strong contingent of
U.S. trade visitors from the retail and wholesale sectors, as
well as from the trade and industry. For Heimtextil 1996, the
United States attendance could reach well over 2,000 buyers.
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Ladies and Gentlemen,

As every year, the Heimtextil is the opening event of the new
trade-fair season. Starting on Wednesday, professionals and
trend scouts from the home-textile sector will get together in
Frankfurt for four days.

A review of 1995 The last business year was not an easy one for the home-
textile sector. The continuing economic depression, about
which both trade and industry have been complaining, resulted
in an average decline in sales of four percent and was
characterised by hard price negotiations, as well as even higher
demands on product design and delivery service. High taxes
have led to reduced purchasing power and dampened the
consumiers' willingness to spend. Furthermore, exchange-rate
fluctuations have had a negative impact on the export business
with falls in sales of up to nine percent.

The market volume of home and household textiles at retail
prices shrunk by an average of four percent last year to

DM 27,520 million (1994: DM 28,560 million)'. The biggest
shares of this total were accounted for by the bedroom? and
home and table linen segments (DM 9,400 million), and carpets
and carpeting (DM 9,200 million). The next-biggest share was
held by curtains and decorative fabrics with DM 3,700 million,
followed by sun-protection systems with DM 2,820 million and
wallpaper / wall covernings with DM 1,750 million. The
unequivocal winner, with an encouraging eight percent increase
in sales. was sun-protection systems. The sales trend in the
furniture-fabric segment resulted in a decline of seven percent
to DM 650 million. (1994: DM 700 million). in the case of
household, table and bed linen, imports hold a relatively iarge
share of the market with 59 percent (DM 3,100 million), second
only to carpets and carpeting where imports hold 60 percent
(DM 5,500 miilion). In line with the developme: . of cales, there
has been a decline in production of around three percent to

! Including mattresses, excluding slatted bed frames and bedsteads
2 Including mattresses




Prognosis for '96:
a dim jight at the end
of the tunnel

The home has top
priority

-2-

DM 11,000 million. Although final figures are not yet ready, the
trade associations estimate that the number of employees will
have fallen further in 1995 to approximately 38,400 (1994:
42,637). The number of companies in the home and household
textiles sector dropped by about three percent to 365 (see ap-
pendix).

On the whole, last year was distinguished by rising costs - es-
pecially for raw materials - and declining sales. The situation
was worsened by the process of concentration on the manu-
facturing and trade sides. The results of a market study com-
missioned by Messe Frankfurt show that, on the retail plane,
this process of concentration will continue over the coming
years with more and more independent retailers becoming
branches of chain stores. For the industry, this means a radical
revision of their distribution strategy and their entire customer
services.

There is, nevertheless, soine light at the end of the tunnel to be
seen at the start of the new year, 1996: all the hopes of the
economic prophets are pinned on private consumption. That
these hopes 1re not just wishful thinking but genuine life belts
for the economy is reflected primariiy in the predicted increase
in net income of approximately DM 20,000 million for the lower
income groups in the current year. This represents approxi-
mately one percent of disposable income or consumption:
experts expect a rise in real income of about 3.5 percent. Even
if this should only turn out to be a straw fire, we can at least
hope for a ‘consumption push’ of around two percent in real
terms. The weak dollar is having a positive impact on imports
but a negative one on the export activities of German industry.

Travel and the home have so far been the stabilising factors of
private consumption. In times of economic uncertainty, the
home has an important function as a safe haven. !n the scale of
consumer values, the home holds top place. However, the con-
sumer has also become more price conscious and now de-
mands high-grade goods for less money but with no change in

quality.




Heimtextil 1996

As the world's leading fair for the home and household textiles
sector, our Heimtextil is 2 monopolist when it comes to seeing
a representative cross-section of the international product

range, to observing international competitors, to meeting inter-
national business partners and to discovering the latest world-

wide trends.

Firstly, the main indices of the Heimtextil 1996:

Heimtextil ‘96 1996 1995 %

The world of

home and house-

hold textiles

Exhibitors 2,690 2,677 +0.5

Countries 63 62 +16

Germany 752 752| unchanged

Non-German 1,938 1,925 +0.7

Visitors Estimate: 67,035 +29
69,000

Germany 39,330 38,210 +2.8

Non-German 29,670 28,825 +29

Exhibition space 225,000 220,397 +2.0

(m? net)

These are thoroughly positive changes: we have received reg-
istrations from 2,690 exhibitors from 63 countries. Apart from
the Federal Republic of Germany (752), the best represented
countries are, as in the past, Italy (265), Great Britain (221),
France (185), the USA (129), Spain (112) and Belgium (105).




Partner country Italy

Qualitative growth

—Jxfdance a

>

We have 35 national jcint presentations from 23 countries at
the Heimtextil '96. The countries represanted encompass
Europe, including Eastern Eu-ope, Asia, the USA, South
America and North Africa. Among these joint presentations are
the creative groupings Tessilforum' from italy, ‘Tissime' from
France and ‘Deco Team' from Germany. Completing the pizture

in 1996 are another five international creative groupings fro'n

~—__17 countries. Two of them - ‘Dreamland’ (Hall 1.2) and
——_Wonderland’ (Hall 9.0l: have been initizted by Messe Frarik-
—_furt. cight special shows - three of them produced by us - ensure

variety and intellectual stimulation at the fair (you will find a de-
tailed overview in your press folder).

ltaly is the partner country of the Heimtextil 1996. With 265 ex-
hibitors and around 2,500 visitors, italy is not only represented
by the biggest group of foreign exhibitors but also has the
largest number of special shows 2nd trend presentations.
'Perspectives of the textile industry and the expansion of inner-
European trade’ is the subject of a symposium organised by the
Italian Ambassador in Bonn, H.E. Umberto Vattani, and the
Italian Institute for Foreign Trade (/stituto Commercio Estero -
I.C.E.). To be held at Frankfurt Fair and Exhibition Centre on 12
January, the symposium wili be chaired by the 'Corriere delia
Sera’ daily newspaper. This event is flanked by a variety of
other special activities. The front runners for selection as the
Heimtextil partner country in 1997 are France anc Great
Britain.

With around 2,700 exhibitors, our Heimtextil trade fair has
reached the limits of its capacity. From now on we will con-
centrate solely on qualiitative growth and rejuvenate the
Heimtextil concept. We will successively introduce a greater
degree of differentiation into the ten special fairs that take place
under the umbrella of the Heimtextil. To this end, we must
find a common denominator for diversity and optimum
transparency.




Pocket-sized elephant In line with the question, 'How can | reduce an elephant to a
handy pocket size?', our strategic task is to segment and
project the various product groups as complete, independent
segments. Hence, we have created clearly defined special-
interest fields, i.e., fairs within the fair, which are positioned
transparently for buyers in terms of both content and location
and which help them to optimise their time/information ratio
during their visit to the fair.

FOUR TRADE FAIRS UNDER ONE ROOF

The Heimtextil rests on four main pillars. In accordance with
the needs of visitors, we have clearly structured the four most
important hoime-fashion tools and placed them in neighbourly
proximity under the common roof of the Heimtextil. At the
same time, we have replaced the old terms "Heirntextilien'
(home textiles) and 'Haustextilien' (household textiles) -
which could only be understood by Geimnan speakers - by
international titles:

- ' Floor - Wall - Window Decoration’ is the title for home
*extiles, which are to be found in the western section of
Frankfurt Fair and Exhibition Centre, as well as for wallpaper
and wall coverings in the adjoining 'City' section (872 exhibi-
tors).

-~ 'Bed - Bathroom - Table & Kitchen Linen' is the similarly
comprehensible term for household textiles in the 'City’ sec-
tion of tne Exhibition Centre (1,203 exhibitors).

— The 'Furniture Fabric Salon' and its 23i exhibitors is posi-

tioned in the western ¢ ' of the Exhibition Centre, close
to exhibitors in the 'Flo.. vall - Window Decoration' seg-
ment.

— The 'ATELIER Design Presentation’ with 268 exhibitors
has been the world's leading creative design show for many
years now and is located in Hall 6.3.




In turn, these four trade-fair pillars encompass ten more or less
independent product segments, which | would now like to out-
line for you:

Floor - Wall - Window Decoration

With 662 exhibitors, decorative fabrics and curtains with
curtain and textile home accessories make up the biggest
segment at the Heimtextil (Halls 8 & 9).

For the first time this year, exhibitors of decorative and fumniture
fabrics, as well as textile floor coverings, are grouped on a
customer and future orientated basis in accordance with
channels of distribution, i.e., by manufacturers and im-
porters, on the three floors of Hall 9 and in Hall 10.1. Thus, with
the concept of greater transparency for the various buyer target
groups, we are responding to the demands of the market.

In Halls 5.1 and 6.1, we are staging the 'Walls of the World’
experiential segment with around 108 international exhibitors of
wallpaper / wall coverings, including the associated services.
For us, wallpaper is not a ‘commodity product’ with a given
function that can only be sold via the pr.ce. Instead, we regard
the new brand name as the beginning of a process in which
wall coverings will come to be seen as emotional design
products. With the spectacular '‘Change of Wallpaper' special
show, we aim to create new perspectives for wallpaper and to
increase visitors' design consciousness.

The sun-protection and decorative technology segment has
been given a impressive forum in Hail 10.2. All international
market leaders are represented with a total of 51 companies.

The high-quality carpets and floor coverings segment is
also well represented at the Heimtextil with 33 exhibitors. More
and more manufacturers of fitted carpets, as well as makers of
artist and designer carpets, are showing an interest in the
Heimtextil. The suppliers also include leading manufarturers
of oriental rugs. Around 20 companies are exhibiting high-




grade textile floor coverings only. Furthermore, carpets are
also on show on a variety of other exhibition stands as sup-
plementary products.

Another 116 exhibitors come from the CAD, CAM, print
systems and home engineering segments.

Bed - Bathroom - Table & Kitchen Linen

As another ‘fair within the fair', we have grouped together over
68€ exhibitors of bed linen, bedding and bedroom products,
including all market leaders from home and abroad, in the 'City’
section of our Exhibition Centre. When it comes to bedroom
textiles - or, to put it another way, textiles for the ‘introverted
part of the home' - the Heimtextil is the world's foremost fair,
both in terms of traditional products, as well as modern ele-
ments such as water beds or futons. The range of products for
the bedroom has a user-orientated structure.

Around 228 international suppliers of terry products, bathroom
mats, shower curtains and accessories make up the ‘Won-
derful World of the Bathroom' . In the adjoining Halls 5.0 and
6.0, we have combined terry products and mats which, al-
though they are not necessarily offered together in the marke:
are frequently co-ordinated in the home. In this way, we wil!
continue to generate new impuises for the market.

We have relocated table and kitchen linen in Halls 3.0 and
4.0. This product group used to be an appendix of other seg-
ments in other halls in the eastern section of the Exhibition
Centre. Now the approximately 263 exhibitors are making an
independent prese itatior:.. Both hall floors are a ‘'must’ for dis-
cerning buyers. 26 companies with non-textile table cloths are
once again to be found on the western side of Hall 6.1.

The range of home-textile products at the fair is rounded off by
the 231 exhibitors of the ‘'Furniture Fabric Salon’, which,
analogously to 'Floor - Wall - Window Decoration’, is located
in Halls 8, 9 and 10 in the western section of the Exhibition
Centre.
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Putting a stop to
design piracy

With 268 studios from 26 countries, the ATELIER design
presentation is the world’'s most important and best attended
specialist designer market. For many companies of the home
and household textiles sector, ATELIER is indispensable for
making and maintaining business contzcts. A large percentage
of these visitors are recruited from among the ranks of our
Heimtextil exhibitors.

In Hall 10.0, 42 exhibitors preseni a representative cross-
section of iome technology. This includes investment goods,
which renge from special sewing and embroidery machines, via
ironing and cleaning machines, to labelling equipment.

As for the first time in 1995, another component within the
framework of the new, trade-visitor orientated, supply-sioe
transparency of the fair is the concentration of products from
the Asia-Pacific region in Halls 6.2, 7 and 10.0. Arranged by
product groups, around 365 companies are exhibiting under the
motto ‘Textile Cultures - Discover the Feeling of Asia’.

In view of (he increasing incidence of pirate copies and de-
sign theft, which is also hapoening at Frankfurt's textile fairs,
Messe Frankfurt has taken steps to counter this trend in con-
junction witk ‘Gesamttextil’, the German textile manufacturers’
association, and the American Textile Producers and Suppliers
Association’ (T.P.S.A.). For the first time at the Heimte:til
1996, all exhibitors have: been required to sign an undertaking
in which they recognise the international copyright laws and
promise not to show any copies at the fair. The increased se-
curity checks introduced at last year's Heimtextil and the ban
on photography, which was strictly enforced by taking steps
that include the confiscation of film and cameras, as well as
expulsion from the Exhibition Centre, are further measures that
will be retained in 1296. Inasmuch as Ge:man laws permit, we
take legal steps against all breaches of the copyright iaws at
our textile fairs. Unfortunately, we have only been aple to make




use of our domiciliary rights to date. With the exhibitors' under-
taking, we are now able - given a unequivocal breach of the
regulations - to shut down the exhibitor's starid immediately and
to ban the company from the following fair.

Thank you for your attention.
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Heimtextil 1996 in Frankfurt am Main from 10 to 13 _January

Exhibitor record with 2,690 companies from 63 countries

- Numerous special shows on the world of home and
household textiles, *96/97

- 'ATELIER' design presentation to open for the first time
at 12 noon on the eve of the fair

The Heimtextil 1996 will be bigger and have even more exhibi-
tors than last year's event: the gross amount of exhibition space
has grown by approxirnately 5,000 square metres to 225,000
square metres; altogether 2,690 exhibitors from 63 countries
(1995: 2,677 exhibitors from 62 countries) have registered to
take part. The level of internationality has also risen again. At
the Heimtextil 1995, it reached just under 72 percent (1994: 70
percent).

New at the Heimtextil 1996 are clearly structured exhibition
sectors based on the 'shop-in-shop' principle. They have been
designed in terms of content and layout so that visitors can
make even more effective use of the Heimtextil and, therefore,
achieve the best possible tima/information ratio for their visits.

In the western section of Frankfurt Fair and Exhibition Centre,
visitors will find the ‘Floor - Wall - Wincow Decoration’ sector.

With effect from this year's Heimtextil, the 581 exhibitors of
decorative and furniture fabrics, as well as textile fioor cover-
ings, who are to be found on the three floors of Halls 9 and in
Hall 10.1, have been restructured in a customer-oriented way on
the basis of channels of distribution, i.e., manufacturers and
importers are now grouped separately. Thus, the concept of




-2-
greater transparency for the various buyer target groups is has
beer. implemented in accordance with the needs of the market.

In detail, the new arrangements are as follows:

Hali 9.0

Textile publishers / editeurs / converters,

- 'Wonderland® creative grouping with decorative
and furniture fabrics,

- textile floor design and

- "Wonderland' special show,

primarily manufacturers (in some cases with

commercial products) of decorative and fumi-

ture fabrics,

exclusively manufacturers of decorative and

furniture fabrics,

Wholesalers / importers of decoration and furni-

ture fabrics,

- home accessories and

- North Carolina joint stand.

Hall 9.1

Hall 9.2

Hail 10.1

The sun-protection and decorative technology segment has
been given an impressive forum in Hall 10.2. With 51 com-
panies, all international market leaders are represented. The
decision to position them ir the western section of the Exhibition
Centre was taken in the intereste of the buyer target group of
interior decorators, who are primarily interested in the decorative
and fumiture fabrics in the adjacent exhibition halls.

Wall coverings and wallpaper have a completely new market-
ing concept at the Heimtextil 1996. in Halis 5.1 and 6.1, Messe
Frankfurt has created the experiential ‘Walls of the World'
grouping with 108 international exhibitors. To present wal!
coverings and the associated services as emotional design
products is also the goal of the ‘Change of Wallpaper’ special
show.

An increasingly important visitor target group at the Heimtextil
consists of interior decorators and, for them, the Bundesfach-
schule fiir das raumausstattende Handwerk e.V. (Federal Poly-
technic for the Interior Decorator Trade), Oldenburg, is showing
spatial experiences of a very special kind in the Galleria.
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In Hall 9.0, Messe Frankfurt present.s_'ﬂgndg_&a_ni,& creative 7\

grouping of 44 suppliers of high-quality fabrics. For the first time,
eight italian companies wiil be making their presentations in the
‘Consortium Collezioni Tessili d'Arredamento’.

S

Within the framework of the ‘Wonderland' creative grouping is
the elaborate "‘Wonderland' speciai show. The work of Studio
Nelly Rodi, Paris, this presentation of four trend themes for the
world of home and household textiles in 1996/97 is embadded
in the illusionary world of the theatre and cinema and leaves
every observer room for memories, dreams and associations.

The second major product sector - Bed - Bathroom - Table &
Kitchen Linen - is divided into three transparent and inde-
pendent parts.

Bed linen, bedding and bedroom products brings together
686 market leaders from home and abroad in the eastern (‘City’)
section of Frankfurt Fair and Exhibition Centre. This makes the
Heimtextil the world's foremost trade fair for the bedroom in
terms of both traditional products and modern elements such as
water beds and futons.

A magnet for discerning visitors from specialist businesses are
the five German, Italian and British exhibitors with high-grade
Cashmere blankets, who have been grouped together near to
the entrance of Hall 4.2 for the first time.

In the Bathroom segment, 228 international suppliers are
showing terry products, bathroom mats, shower curtains and
accessories in the two adjoining exhibition halls, 5.0 and 6.0.

The table and kitchen linen segments «n Halls 3.0 and 4.0
have been relocated. Previously appendices in other exhibition
halls of the eastern section of the Exhibition Centre, the 263
exhibitors now shine with an independent presentation. A-
dditionally, 26 companies with nonwoven table cloths are
showing their products on the west side of Hall 6.1.

Analogously to 'Wonderland', the ‘Dreamland’ creative grouping
(58 international exhibitors) has been installed in Hall 1.2 for the
'‘Bed - Bathroom - Table & Kitchen Linen' segment. Also to be
found here is the renowned ‘Piazzetta’ group of Italian exhibi-

B
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tors. The '‘Dreamiand’ trend special show, which is also the
work of the stylist Nelly Rodi, empnasises the high-grade nature
of the presentation.

The range of products at the Heimtextil is rounded off by 231
exhibitors in the 'Furniture Fabric Salon’, who, analogously to
‘Floor - Wall - Window Decoration’, are located in Halls 8, 9
and 10.

With 268 studios form 26 countries, the "ATELIER Design
Presentatior’ in Hali 6.3 is one of the world's most important
designer markets. ATELIER is indispensable for many com-
panies in the home-textiles sector and is used to maintain exist-
ing contacts and to make new ones. At the repeated request of
numerous customers, the designer hall opens tc trade visitors
for the first time on the eve of the fair: at 12 noon on 9 January,
1996.

Within the framework of the decorative and furniture fabric seg-
nent, the Tessilforum’ exhibitors from Haly and the ‘Tissime’
exhibitors from France are showing their high-quality products in
Hall 2.2. The Gemman ‘Peco Team'has become an established
creative attraction in Hall 8.0. Dacoration shows with practical
tips for the trade are being held daily under the motto, 'Nature &
Culture - Style from all over the world'".

A special highlight, to be seen “or tht this year's

Heimtextil, is ‘Atmosphére Interior Textiles’. On this occasion,
it is located in aTightweight exhibition hall between Halls 3 and
4. 29 companies from ten countries will be showing high-quality
decoration and furnifure fabrics, floor coverings and designer
rugs.

42 exhibitors are showing a representative cross section of
home-textile technology in Hall 10.0. With this invesiment-
goods segment, the Heimtextil offers a special service for both
trade visitors and exhibitors who want to find out about the latest
machinery and equipment for the production and processing of
their products.

Also supplemeriting the basic range of textile products are
CAMICAD suppliers, companies with print systems and the
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Information and Press Centre with trade magazines, institu-
tions and sales-promotion activities.

As in 1995, another module is the product-group orientated
concentration of the Asia-Pacific exhibitors in Halls 6.2, 7 and
10.0. Unger the motto "Textiie Cultures - Discover the Feeling
—aof Asia’y companies are showing a representative cross- -
section of Asian home and household textiies.

AN OVERVIEW OF THE RANGE OF PRODUCTS AT THE
HEIMTEXTIL:

Floor - Wall - Window Decoration 872 exhibitors
- Decorative fabrics, curtains and accessories 600
- 'Walls of the Woild’ wallpaper and wall-coverings 108
- Sun-protection / decoration technology 51
- Textile floor coverings 33
- Yams and fibres 18
- Home accessotries 62

Bed - Bathroom - Table & Kitchen Linen 1,203 exhibitors

- Bed linen 370
- Bedding 162
- Bedding feathers / ticking 30
- Mattresses, futons 50
- Water beds 15
- Slatted frames / bedsteads 16
- Blankets 43
- Bathroom textiles: terry products, mats, shower curtains 228
- Table and kitchen linen 263
- Non-textile table cloths 26
Furniture Fabric Salon 231 exhibitors
'ATELIER' design presentation 268 exhibitors
OTHER PRODUCT GROUPS

Home technology - 42
Information and Pross Centre 46
CAM / CAD exhibitors 15
Print systems 11

Contract-business textiles 2
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DOMOTEX HANNOVER ‘96 06.01.1996

1.030 exhibitors piace their wagers on the No. 1 trade fair in their branch
More than 60 percent of the exhibitors come frorn countries outside of Germany
Exhibitor numbers attain last year's high levels

The difficult business climate cumently plaguing the carpeting and floor covering
industry has had an impact on the industry’s mood. Crumbling prices and a decline
in demand characterize the current market situation and weigh heavily on fioor
covering manufaciurers and import companies for hand-made carpets, a situation
which underscores the importance of the DOMOTEX HANNOVER '96 show (7th to
10th January). The industry, present in full force, expects the world's largest trade fair
for carpets and floor coverings to initiate a positive market upswing. The 1,030 exhibi-
tors (compared with 1,026 in 1995) and the anticipated 34,000 visiting professionals
consider the show an effective barometer of their business climate. A consistenty
weak saies market has induced manufacturers and importers in both the industna!
and the hand-made sectors to place more emphasis on the DOMOTEX HANNOVER
show as a marketing instrument. Trey realize that the communication between
supplier and customer plays a more important role: today than ever before and that
there is no better place for this than DOMOTEX.

Of the more than 1,000 exhibitors in total, some 530 will come from outside
Germany. The foreign exhioitor countries traditionally enjoying the strongest
representation include: Belgium, Great Britain, USA, Turkey, India, the Netherlands.
Switzerlond and ltaly.

No. 18/96 - 101-UK/as
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While DOMOTEX HANNOVER is the leeading order fair in the branch, it i aisc an
information exchange and a showplace for trer,ds. A! the previous ¢+ent in January
1995, orders were placed by arour.d half of the more than 34,000 attending
professionals (i.e. specialist wholesalers and retaiiers for carpeting and home textiles,
fumniture stores and fumniture trade, interior decorators, intericr designers, contract
flooring specialists. carpet layers, department stores, muil order companies, DIY
home furnishing stores). These professionals came from aver 90 difterent countries.

The couniries located in Central and Eastern Europe as well as in the Far East have
increased significantly in ther importance as potential sales markets. Of the more
than 34,000 visiting professionals wh.o atiended the 1995 DOMOTEX show, more than
45 percent came from couniries cutside of Germany, and 30 percent of these
{some 4,500 visitors) came from cec::niries in Eastern Europe and Asia, a tfrend which
shows no signs of letting up.

The range of exhibits presented at DOMOTEX HANNOVER ‘96 covers handmade
carpets. machine-made woven carpets, textile and flexible floor coverings. parquet
and laminated flooring, as well as fibres, yarns and the presentation of applications
and installation technology. In addition to carpets and floor coverings. some
exhibitors will also include wallpaper and wall coverings in their presertations.

During the DOMOTEX HANNOVER 96 show, displays will be feaiured in a total of nine
exhibition halls. Industrially manufactured products will be on display in Halls 2, 3, 4,
5. and 6. The new construction of Hall 4 has made it possible to optimise the stand
distnbution in the halls. Around 120 exhibitors in the applications and installation
techniques display category as well as 50 parquet and laminated fiooring manu-
facturers will be making their presentations for the first time together in Hall 3. Area
carpets will be on display in Halls 2 and 4, textile flooring coverings will be located —
as in previous shows — in the Halls 2, 4, 5 and 6, the flexible floor coverings in the
Halls 4 and 5.

The some 340 exhibitors in the hand-made carpet sector will make their presen-
tations in Halls 13, 16, 17 and 18. Many of the exhibitors in these halis, and particularly
in the west section of Hall 17, will be offering antique carpets, i. e. 100 years old or
more.

The past years are convincing proof: The special displays at DOMOTEX HANNOVER
have developed an extraordinary appeal. These displays comprise a constant
theme which effectively "weaves its way” through the enlire event. In their diversily,
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the displays have one thing in common: Whether in the hand-made carpet or in the
industrial sector, the reflect trends which provide both visitors and exhibitors with
information and insgiraiion on contemporary living and decorating.

CARPET ART GALLERY

One of the most extraordinary carpet galleries in all the world wiil be included
among the DOMOTEX HANNOVER 96 highlights. Embracing the motto "Cover more
ground!”. hand-made and industrially manufactured carpets from past and oresent,
from Orient and Occident, will be on dispiay on the gallery of Hall 2.

domotrend COLOUR PERFORMANCE

As is the case for virtually all consumables, floor coverings are also subject to the
whims of fashion. The organisers of the special display er.litled *"domotrend COLOUR
PERFORMANCE" have based their concept on the premise that strong. clear colours
will play an ‘nfluential role in living and object cesign as weli as in clothing design in
the next few years. Two colours — red and blue — will be a constant theme
weaving its way through the COLOUR PERFORMANCE display in Hall S at the
upcoming DOMOTEX HANNOVER show. Red represents strength, temperament and
energy. while blue communicates peacefulness, relaxation and a sense of
nostalgia. Visitors will experience exactly how colour can "rub off” on them,
generating a new zest for life and greater energy in a stimulating atmosphere
created by light, pictures, sounds and scents. Lectures will feature such topics as
colour psychology and colour design.

ORIENT PERFORMANCE

This special display in Hall 16 has been designed to appeal to both the intellect and
the senses: Visitors will be able to immerse themselves in a unique atmosphere,
entering a nomad tent, resting on carpeting or Oriental seating, sipping tea or
mochao coffee and gaining authentic insight into the worlds, the temperaments and
the ethnic backgrounds of ihe exhibiting countries. The special display entitied
“ORIENT PERFORMANCE" acts as a type of counterpart to the trend theme of colour
in the industrial sector, placing the emphasis more specifically on form and design.
In a relaxing atmosphere, visitors will obtain information on elements of form, ethnic
origins, singularity and interpiay as well as contemporary deveiopments. A Pakistani
draughtsman will present a live demonsiration of the creation and application of
these elements of form during the show.

LebensART
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In 1994, visitors to the show will be able to pass through the nomad tent and enter
into the world of the factory: On the ground flocr of Hall 18, in the midst of a
workshop dominated by steel structures, they will be able to expenence
“LebensART". Meanwhile, it has become impossible to imagine the DOMOTEX
HANNOVER show without this special display on "Nepal and edition carpets”,
initiated by a group of exhibitors in this hall. “LebensART” will be presented along
with the marketing organisation Wools of New Zealand.

DOMOTEX Workshop

Right from the very beginning. the "DOMQicX Workshop™ proved to be a great
favourite among the visitors. This special display, presented in Hall 3 in the drect
vicinity of parquet and lamincied flooring exhibitors and the exhibitors displaying
applications and installation techniques, is a popular meeting place for craftsmen,
architects and room designers alike. Specialists will present professionail installation
techniques for a variety of floor covering materials, subfiooring and floor designs in

live demonstrations.

For further information, please contact:
Monika Brandt Jasmine Borhan
Tel.: +49/511/89-31632 Tel. +49/511/89-31028




2SR T ¥ FURE U N 2 B V4

j DOMOTEX

PRESSE [j°eoMmer:

J

PRENSA PERS PRESS Temere Ty Tperene wne Sedurpeiess
IMPRENSA loeal! Hin
NPECCA STAMPA  LEHDISTO
PRESSEN BASIN TYNOY
DOMOTEX HANNOVER '96 (7th to 10tk January) 06.01.1996

World trade fair for carpets and ‘loor covernngs

Special displays highlight latest trends

The specia! displays at DOMOTEX HANNOVER ‘946 {7th to 10th ianuary) reflect ¢
constant theme running throughout the entire event. In their diversity. they aiso have
one important aspect in common: the special displays foc::s atte vtion on the latest
trends, whether in hand-made carpets or the industria! sector. Ihey are designed to
offer visitors and exhibitors the latest information as well as new inspiration for con-

temporary living and decorating.

CARPET ART GALLERY
Hall 2. upper foor

Once again in 1996, the show will fe sture one of the mos! extraordinary carpet
galleries in the world, embracing the motto "Cover more ground!”. Bcth hand and
machine-made carpeiing from the present and the past, rom the Orient or the
Occident will be highlighted in this display. The entire spectrum ranging frem ethnic,
trac"tionally patterned carpets to the most expressive avani-garde carpeting works
of art will be presented in an exceptionally tasteful environment. Exnibitors wishing to
paricipnte ir this presentation can request further information or register by sending
a fax to the DOMOTEX team at: +49/511/89-31219.

innovative concepts in design featuring the four themes of classic, natural, avant-
garde and modern will round out the preser.fation in the CARPET ART GALLERY,
forging a direct link belween pure product presentatior and conternporary living.
Choice furnishings and accessories relating directly to the frend topics will also be
part of the display, effectively underscoring the exclusive character of the CARPET
ART GALLERY. A well known company will be on hand for the upcoming DOMOTEX

No. 04-96 - 101-Ir/T6
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shew displayir:g its own specia! creativity and collections. in addition, an
internicionally renowned designer will also exhibit on the gallery of Hall 2, focusing
on the unity of man, fashion and interior design and establishing a connection
Setvwezer the carpets presented ana the selecizd themes.

domoirend COLOUR PERFORMANCE -
=~alh 5

rioor covering as an integral element in design is, of course, subject to modern
fashion trends. This special display acquired its unique character based on the
assumption that colour is once again at the very core of design and v:ill play a key
role in both living and decorating trends as well as in clothing in the coming years.
Two colours — red and blue — appear again and again throughout the Colour
Performance display, which will occupy some 400 m? of floor space in Hall 5. Red
represents strength, temperament and energy. while biue cotnmunicates
ceucefulness, relaxation and a sense of nostalgia. Just hovs colour affects our
perception of life is brought home to the visitor with the helo of an abstract world of
colours, created by combining fight, pictures, sounds and scents as well as actual
products in red and blue — a truly fascinating and sensual experience. Lectures will
feature such topics as colour psychology and colour design. And following a busy
day at the fair, both visit ors and exhibitors can drop in for the Happy Hour to relax in
the creative atmosphere of this world of colour.

ORIENT PERFORMANCE
Hall 16

As a counterpart to the trend topic of colour in the industrial sector, the Oriental

se ctor places form and design in the limelight. This display will make the stylistically
significant elements of form, etnnic origins, singularity and interplay, contemporary
developments and much mcre readily accassible to the visitor. During the show, a
Pakistani draughtsman wii! present a live demonstraiion of the creation and
applicction of these form elements. in Hall 16, in an atmosphere reminiscent of ¢
nomad’s tent, visitors will be able to relax on caipets or other types of seating from
selected carpet-making countries and enjoy a cup of fea or mocha coffee, while
¢ 2lving more deeply info the nature and ethnology of these countries.
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LebensART
Hall 18, ground floor

This special display featuring Nepal and edition carpets located on the ground floor
of Hall 18 has proven itself time and again. The exhibitors organizing this event have
come up with something really special for the upcoming DOMOTEX show. They will
present a richly conirasted display of carpets in a workshop atmosphere dominated
by a steel framework.

DOMOTEX Workshop
Hall 3

in Hall 3, {previously in Hall 4), experts will demonstrate professional installation tech-
niques for a wide variety of floor covering materials, floor designs and subflooring.
now located in the direct vicinity of the parquet flooring and laminate exhibitors. This
special display is traditionally a favourite information spot sought out by craftsmen,
architects and room furnishers.

For further information, piease contact:
Monika Brandt Jasmine Borhan
Tel.; +49/511/89-31632 Tel. +49/511/89-31028
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Private Bag 13011 Toi. (N41) 232633
WINDHOEK / NAMIBIA  Fax (001) 232633

Information
Eine Initiative von Ute Hennings seit [989.

Nakara carpets@ sind Kiinstler - Teppiche die auf einer
Rinderfarm in Namibia 50 Km westlich der Hauptstadt
Windhuk von einheimischer Mdnnerin handgearbeitet werden.

Der Name Nakara ist abgeleitet von "Namibian Karakul".
Der Charakter des Wollgarns dieser Teppiche riihrt von dem
festen, strapazierfdhigem Haar des Karakulschafes.

“Natural carpets"”

Karakulschafe 9ibt es in verschiedenen Farben ( wetﬁ beige
hellbraun, braun, grau und schwarz). Aus dieser Quelle wurde
bei der Entwicklung der "Natural carpets" (Teppiche aus
ungefirbter, natur belassener Wolle) geschdopfi.

“Shapes” l
Neue Formen fiir Teppiche in einer spritzigen flotten
abstrahierten,aufergewohniichen Art aus der Tierwelt 1
Namibias.

“Classic carpets”
Frische, moderne Muster inspiriert von der Weite und Vielfalt
der afrikanischen Natur.

"Birds"
Starke freundliche Farben mit Vogelmotiven aus der
namibischen Natur aber auch aus der Phantasie.
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ﬁ“karakul carpets
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NAKARA Teppiche,
handgetuftet aus Wolle

Mit der strapazierfahige:
Wolle der einheimische:
Karakulschafe

Hergestellt auf einer Far
in Namibio.
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Annex 7

Mali Workshop Visits

Mercredi 28 Février 1990 :

Bamako

Groupement des Tisscrands de Médine
Groupement des Teinturiéres de Missira
San Toro

Paysanne

Entreprise Teinturi¢tes de Issa BATHILY
Groupement des Tisserands de la Base
Bogolan Djamana Lafiabougou

Groupement BENKADI - Coopérative Féminine de Teinture Lafiabougou.

Jeudi 29 Février 199G:

[J.A. (Institut des Jeunes Aveugles)
Centre de Couture Maridi¢ NIARE -Sogoniko
Nia Bogolan Niaréla

Coopérative des Femmes Veuves de Sabalibougou -

Vendredi_ler Mars 1990

* SEGOU :

Tapisserie Ny¢! i - GATEX - COMATEX

Groupement des Tisserands de S¢gou

le 02 Mars 1996 : Djaloubg¢, ficf de la faine ct des tisserands Maaboubé




Annex 8

Tissutheque

Whilst the current project and the Tissutheques appear as two separate projects, there is a
strong link and information cross over related to textile research and museum archive

studies.




Dyeing:

Safety:

Training Phase One

Drafting pattern cutting, grading, use of domestic and
industrial sewing machines, seaming, buttonholing,
cuff and collar making and fitting; machine and hand
cmbroidery, pressing, finishing.

Preparation and use of natural dyes, preparation of
cloth for dyes, use of chemical dyes, storage of dyes.
Tycing, stitching, resist dyeing, application of wax,
mud resist by block and brush, ikat yarn resist
method.

Multi fibre weaving, shrinkage in wet finishing, use of
differential take up via double and treble beams, use of
wet shuttling.

Carpets, flat weave, tapestry weave, hand knotting,

warp wrapping.

Health and safety in all sections.  Use of machincery,
chemicals, hot liquids, knives.




Annex 10

Finance:

Business:

Export:

Exhibitions:

Training Phase Two

Financial management for small businesses, book

kecping, cash flow, costing, loans and repayment

schedules, timing of loans, break even points.

General management, stock control, stock leakage,
security, quality control, seasonal stock purchase, bulk
purchase, storage.

Postal, air, seca, freight forwarding, export
documentation, customs, foreign exchange regulations,
trade information, packaging, labelling.

Preparation of goods, costing, order books, sales
representation, dealing with agents and customers,

local and forcign currency costing.




Annex 11

The Art of African Textiles 1995: Technology, Tradition and Lurex
John Picton, Barbican Art Gallery, Lundl Humphries
ISBN 085331 6821

African Assortment 1991: Bath College of Higher Education Press
Michael Pennic
ISBN 0951302329

The Dyers Art: Van Nostrand Reinhold Co. Inc
Jack Lenor Larsen
ISBXN 0 412-2:1685-1

West African Weaving 1973: Gerald Duckworth Co. Ltd.
Venice Lamb
ISBN 0 7150-0905 X

The Art of the Loom 1980: British Muscum Publications Lud
Ann Heche
ISBN O T1al-1393-

African ‘Texules 1989: British Muscum Publications Lid
Picton and Mack
ISBN 0 7141-1593-9




Annex 12

1996

April
Vienna: to discuss findings, future action plan, international consultants, participation

in 5th international fair Ouagadougou.

May/June
Visit Mali, Guinea to monitor progress, visit rural areas, meet museum director Mali to
discuss access to reserve textile collection 1000 pieces, review project progress. Discuss

possibility of exhibit, in Ouagadougou fair.

July
Business training courses, Mali, Guinea. Contact marketing organizations to discuss

project involvement. Prepare list of international exhibitions.

August/September

Visit Mali, Guinea. Urban workshop visits (rainy season). Review progress of the
textile associations, and training. Identify local fashion designers. Finalize programmes
of the international marketing/fashion consultants. Design intervention and product

development to be discussed, local and international.

October

Visit Ouagadougou fair. Mali, Guinea. Discuss future training needs with the
associations. The international consultants to prepare designs for the fashion markets,
local and overseas. It is assumed that two major sectors will be involved; garments and

interior.

November/December
Training seminar in marketing. Buyer seller meets to be organized by consultants and

international aid agencies. Sales exhibitions in Mali, Guinea.




1997

January
The national co-ordinators will be responsible for the organization of workshops to

disseminate information from the international consultants.

February/March

Overseas tours to be assisted by international staff. It must be presumed that external
influences and requests will become the responsibility of the associations, artisans and
entrepreneurs. Self reliance and personal motivation should be a natural development

of the training and study tours.

April/May
It must be assumed that the national associations will become the main stream of t%e
textile industry and will function as self governing and self financing units. The project

manager will monitor and assist particularly on external affairs.

June

The consultant will visit the project on a needs basis. Buyer seller meets, visits to stores,
exhibitions, museums, press contacts and general public relations will continue on a
planned basis as a normal business activity rather than project based. Market segments,
personal contacts and business relationships should be the norm. Snecial requests will

be considered by the international aid agencies.
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COMPTE RENDU DE LA REUNION DE CONCERTATION DU COMITE
DIRECTEUR DU PROJET TF/RAF/93/Fl0 PORTANT SUR LA
PROMOTION DES TEXTILES TRADITIONNELS DANS LES PMA DE
L'AFRIQUE DE L'OUEST (MALI GUINEE)

Les 11 et 12 mars 1996 s'est tenue au Bureau de 1'ONUDI a
Conakry, une réunion de conceriation du comité directeur du
projet TF/RAF/93/F10 portant sur la promotion des textiles
traditionnels dans les PMA de 1'Afrique de 1'Ouest. Le Mali et
la Guinée ont été choisis comme pays tests pour 1'Afrique de
1'Quest. il a été dressé une ifeullle de présesnce annexée au
présent compte rendu.

Aprés avoir ouvert la réunion, le Responsable du prcjet au siége
de 1'ONUDI a proposé de donner la parole & chaque participant
afin de se présenter. Par la suite, le Chef de projet, Monsieur
Mc CULLOCH, en mission au Mali et en Guinée a fait le compte
rendu de ses activités dans les deux pays; les deux Secrétaires
Généraux Monsieur Harcuna NIANG du Ministére de 1l'Industrie, ce
1'Artisanat et du Tourisme (M.I.A.T) du Mal; et Madame
Fatoumata CAMARA SOW du Ministére cdu Commerce, de l'Industrie et
des PME (M.C.I.PME) de la Guinée ort informd le comite directeur
sur la situation de 1l'industrie des textiies traditionnels dans
leurs pays respectifs. Puis la percle a été acnnée aux autres
participants.

De l'exposé du Chef de projet, Monsieur Mc CULLCCH, 11 a eéte
retenu que la production cdu textile tradiiionnel et ia confiance
que le marché nourrit en ce produit sont limitées. De ce fait,
le marché est petit et encore insuffisant pour supporter 1la
prodiiction artisanai - des textiles trad:tronnels. Le Chef de
projet a basé trés souvent son analyse sur scn constat et ses
observations faits sur 1'environnemen: malien et guinéen.
Exemple : il a fait remaryuer que la plupart des femmes et des
hommes prrtent des habits & fabrication industrielle piutdt que
traditionnelle.

Par contre, le marché outre-mer est tres diversifié. 1L est
nécessaire de tenir compte d= la diversité des goQts pour le
conquérir.

Le Chef de preojet a parlé de L'existence d'un autre marché qui
est celui de l'ameublement. C'est pourquol tout ce qui concezne
les produits naturels (indigo, coton, teinture) doit étre
travaillé et promu.

Mcnsieur Mc CULLOCH a précisé que les artisans mealieis et
guinéeng devraient revenir aussi & des méthodes ancestrales
clélaissées telle que celle de la patz de manioc. Il a également
ajouté que dans les déccrations interieures en Europe, on
utilise beaucoup les produitc de 1°Afrique de 1'OQuest. La
production de l'inuico doit benéficier d'une meilleure p-omotion
en vue d'une large diffusicn sur le marché régional et
international.




Ainsi, 1l'idée déja établie de 1la création d'une tissuthéque
nationale ou régionale devient capitale pour la sous-région en
Afrigue de 1'Ouest.

Monsieur Mc CULLOCH a aussl parlé des problémes de
communication qui risquent de constituer un handicap sérieux
pour le projet.

En conclusion de son intervention, il a évoqué ses expériences
dans d'autres pays du monde notamment au Pakistan ol son travail
principal a été de convaincre les nakistanais de croire en leurs
propres pocssibilites.

Ainsi devait-il dire "1l'habillement, tel que je 1l'ali observeée
dans les rues de Bamako et de Conakry par exemple, laisse
supposer que le marché des textiles traditionnels est porteur et
permet toutes les espérances”.

Monsieur NIANG, Secrétaire Général du M.I.A.T (Mali} a parlé de
1'enthousiasme des maliens pour 1le projet de promotion des
iLextiles traditionnels. il fit un nombre de commentaires sur le
désintérét du monde actuel a l'égard des textiles traditionnels
notamment dans la sous-région et mentionna le renouveau qui
s'est opéré au Mali a travers la mise en valeur du tissu
"bogolan" par feu Chris Seydou. Ainsi dit-il "l'emergence sur
le marché des textiles traditionnels, prend de 1l'élan™.

Mor.sieur NIANG insista également sur le fait que les problémes
rencentrés résident dans les difficuités de communication
intérieure et extérieure, d'organisation dans le domaine de 1la
production et de formation. Des efforts sont faits pour amener
les gens & porter les textiles traditionnels, <créer une
émiulation au sein des artisans pour les amener & plus de
créativité, mettre sur pied une chambre de métiers pour attaquer
les volets promotion et appreitissage.

Lors de cette intervention, le Directeur de 1'ONUDI au Mali et
en Guinée a demandé a Monsicur NIANG de bien vouloir développer
un peu plus les actions entreprises par 1'Etat malien pour
appuyer 1l'artisanat sur le marché international. En réponse,
Monsieur NIANG spécifia que les efrforts en cours se siftuent pius

au niveau intérieur que sur le plan internatiocnal. I1 fic
remarquer que le Mali compte beaucoup sur ce projet de promotion
des textiles traditionnels.

Par la suite 11 précisa qu'une commission portant sur le
contrdle de la qualité des produits sélectionnés pour les foires
a été créée. Un tel organe permet de mieux choisir les produits
susceptiblies de bénéficier d'une campagne de promotior. Il
ajouta que la création de ladite commission est une étape
douloureuse mais nécessaire malgré des remous suscités au sein
des artisans.




douloureuse mais nécessaire malgré des remous suscités au sein
des artisans.

Madame Fatoumata CAMARA SOW Secrétaire Général du M.C.I.PME, en
prenant 1la parole, tout en scuhaitant 1la bienvenue & son
homologue du Mali et au Représentant du siége de 1'ONUDI a la
réunion, dit que le projet est salutaire pour la Guinée ou
l'artisanat est laissé pour compte.

Elle ajouta que Jjusqu'a présent les efforts du gouvernement
n'ont pas été encore totalement orientés vers ce secteur. Ce
projet est encore une occasion pour démarrer des activites
continues et ncn des actions ponctuelles qui ne répondent pas
totalement aux besocins de la population. Elle déclara que la
seule action en faveur des artisans est le moyen qui leur est
offert pcur assister aux foires organisées périodiquement dans
la sous-réginon. Te projet perwettra, dans le futur, d'améliorer
la qualité des produits mais un grand sacrifice dans le sens des
efforts doit atre dés mcintenant entrepris.

Par la suite, 1lz parole fut donnée au Directeur Général de
1'Office de Prcomoticn des Investissements Privés (0.P.I.P)
Mcnsieur SYLLA et a Monsieur Mchamed BANGOURA Dirscteur Géneral
Adjoint de 1l'artisanat qui, tous les deux, firent des
commentairss sur les activités de ce projet dans le dcocmaine de
prormotion des textiles traditionnels en ce Jul concerne la
relance de 1la créativité des artisans et la qualité de leurs
produits. 1Ils annonceérent les travaux entrepris par les experts
nationaux a Conakry, Kindia, I.abé, Kankan et N‘'Zérikoré (annexe
tableaux récapitulatifs wes fiches d'enquéte et liste des
artisans et groupements ciblés).

Apres les différentes interventions, 1l a été décidé d'établir
un programme de travail. Deux ccmmissions, dont la composition
figqure a l'annexe 4, ont été constituées a cet effet :

- une commission chargée de la présélection des artisans (35 par
pays) parmi lesquels se fera la sélection finale (20 par pays).
Le groupe étalit aussi chargé d'établir un devis estimatif pour
la mission du Chef de projet Monsieur McCULLOCH dans les régions
de Kindia, Mamou, Pita et Labé. L'expert sera accompagné par
deux experts nationaux 1'un pour Kindia et 1l'autre pour Mamou,
Pita et Labe.

- une commission chargée de 1l'élaboration d'un plan d'actions du
projet d'appui aux textiles traditionnels au Mali et en Guinée.

Le colt de la mission de Kindia, Mamou, Pita et Labé a été
évalué & environ 90C USD. La mission de l'expert international
démarrera le mercredi 13 mars 1996 pour finir le vendredi 15
mars 19%6.
Il a été décidé par le comité directeur gqu'une visite de
l'entreprise textile de Sanoyah devait avoir 1lieu afin de
permettre au Chef de projet et au Secrétaire Général du M.I.A.T
du Mali de s'enquérir des réalités d'une unité industrielle de
3




production textile victime de la conjoncture actuelle en Afrique
de 1'Ouest.

Lors des discussions, le probléme de production des prototypes

et la synchronisation des activités entre les deux pays ont été
évoques. .

DEUXIEME JOUR DE REUNION : mardi 12 mars 1996

Une synthése des discussions des activités du premier jour a éteé
faite. 'Les conclusions suivantes ont été acquises :

1°/ Choix des artisans (annexe 3) Guinée et Mali (le Secrétaire
Général du M.I.A.T transmettra la liste des artisans
sélectionnés au Mali dés son retcur a Bamako).

2°/ Le plan d'actions du projet d'appui (annexe 5) a été
finalisé.

3°/ Le programme de mission ae 1l'expert international a éteé
préparé, soumis et approuvé par le siége de 1'ONUDI, la mission
a été décidée pour mercredi 13 mars 1996 (annexe 6).

En ce deuxiéme jour, la décision suivante a été prise en plein
accord avec le Secrétaire Général du MIAT (Mali), le Secrétaire
Général du M.C.I.PME (Guinée), le Directeur de 1'ONUDI par Pays
en Guinée et au Mali, le Chef de projet, et le Responsable du
projet au siége de 1'CNUDI en mission a conakry :

a/- Le projet ne sera plus réalisé selon une maniére synchrone.

b/- Le projet sera réalisé selon une approche duale c'est-a-dire
le budget du projet sera divisé en 2 parties (50 % pour le Mali,
50 % pcur la Guinée). Les activités du projet seront dirigées
au. siége de 1'ONUDI par Monsieur Peter MOLL et Monsieur David
LEE ISED/AGRO. Monsieur CISSE UCD Guinée-Mali assurera la
coordination des activités entre les deux pays, Monsieur Mc
CULLOCH dirigera projet au Mali et en Guinée, Monsieur M.TOURE
cédera la direction du projet a Monsieur P. MOLL qui l'informera
réguliérement en tant que personne ressource sur l'évolution du
projet.

Selon l'orientation & vocation nationale du projet, pour éviter
tout retard sur l'exécution, les autorités nationales du Mali et
de la Guinée établiront leur propre calendrier de réalisation de
ce projet en coopération avec le personnel responsable de
1'ONUDI et 1le Chef de projet. Cependant, tout engagement
financier au niveau du projet doit réquérir 1l'accord préalable
du siége de 1'ONUDI et cela afin d'éviter tout préjudice a la
réalisation du programme. En ce sens, l'annexe 5 plan d'actions
du projet d'appui aux textiles traditionnels Mali Guinée sera
nécessaire.




c/- En accord avec le Secrétaire Général du MCIPME Guinée Madame
Fatoumata CAMARA SOW, 1le Directeur du projet Monsieur Mc
CULLOCH, Monsieur CISSE Directeur de 1'ONUDI par pays Mali
Guinée, Monsieur M. TOURE Responsable du projet au siége de
1'ONUDI, Monsieur Bademba DIALLO, dont le CV a été évalué par le
Directeur de projet, a été proposé pour le poste de Coordinateur
national pour la Guinée. (créférence CV et description de poste
en annexe). Un Assistant au projet a été également proposé en la
personne de Monsieur Mohamed FOFANA (référence CV et description
de poste).

Le Coordonnateur national ei l'Assistant seront recrutés pour un
an a partir du ler avril 1996.

d/- Le Secrétaire Général du M.I.A.T (Mali) proposera le
candidat pour le poste de Coordinateur national au Mali.
Cependant il a été conseillé, en accord avec le Chef du projet,
que le candidat ait une formation et une expérience textile
comme 11 c'est le cas pour le coordinateur du projet en Guinée.

e/- Il a été décidé que pour faciiiter la formation des artisans
et l'exécution de ce projet en Guinée =2t au Mali, des experts
nationaux (3 pour le Mali et 4 pour la Guinée) soient recrutés
d'une facon ponctuelle et non pas permanente. La décision de
les employer en temps voulu appartiendra aux autorités
concernées au Mali et en Guinée selon proposition du Chef de
projet.

En conclusion, le comité directeur a félicité 1'ONUDI et 1le
bailleur de fonds en 1l'ocrurence le Japon pour leur soutien
apporté a ce programme de promotion des textiles traditionnels
en Afrique de 1'Ouest et a souhaité plein succés & Monsieur M.
TOURE dans ses nouvelles fonctions.



ANNEXE 1 : LISTE DE PRESENCE ‘.

Mesdames :

SOW Fatoumata CAMARA secrétaire général du Ministére du
Commerce, de l'Industrie et des P.M.E

(Guinee)

SOW Ramatoulaye directrice SORA couture et teinture
Messieurs

Mohamed TOURE responsable du projet au siége de 1'ONUDI

Harouna NIANG secrétaire général du Ministére de 1l'Industrie, de
1'Artisanat et du Tourisme (Mali)

Ben Yala SYLLA directeur général de 1'Office de Promotion des
Investissements Publics (O.P.I.P)

Mohamed BANGOURA directeur général adjoint de l'artisanat
Massata CISSE directeur de 1'ONUDI par pays (Mali Guinée)

Peter Mc CULLOCH directeur de projet

Bademba DIALLO Institut de Normalisation et de Métrologie MCIPME
N'Fa Ousmane TOURE OPIP Kindia

Facinet CAMARA OPIP Labé

Ansoumane KANDE OPIP Kankan

ibrahima Kankan CAMARA OPIP N'Zérékoré



Annexe 2

Tableau récapitulatif des fiches d'enqueétes

Zone de N'Zérékore

1- N'Zérékoré

2- Lola

Total

Zone de Conakry

TOTAUX

3 Kissidougou | _
i
f

i-Conakry "1

Zones | Tissage  Teinture ;Broderie; Total |Enquéteurs
Zone de Kindia _ ’ I
1- Kindia ~ 3l T N'Fa Ousmane Touré
2- Coyah 0] 0 Souleymane Diallo
3- Forécariah .3, 0O
Total N ]
|
Zone de Labé NN B Facinet Camara
; Labé B 1 3]
- Mali - 1 0!
Total i - 15 3
f : i
ZonedeKankan | I D
e 3 P - Ansoumane Kandet
1- Kankan i0p 0
Total R 160 0i -
— = —— e i.- -

Ibrahima Kankan

Camara

Badembza Diallo

& o,
._73'. O'n
2. 0
0, .0
B
5. 4

Ramatoulaye Sow




Anne 3

Liste des Artisans et Groupements d'Artisans ciblés

Zone de Kindia

]
H

|
|

N° uPrenoms et Nom ‘Activité _Préfecture [Enquéteur
d'ordre ‘(ou démonstration) A SR
, .
ijlamineDiallo ~ Tisserand [Kindia Souleymane Baldé
2 |Dian Bente Diallo " ""'Tisserand {Coyah Souleymane Baldé
3 |Groupement teinturiére Saracolea_ “iTeinture  iCoyah Souleymane Baldé
4 |Samba Diouma Diallo “iTisserand |Coyah Nfa Ousmane Touré
5|Samba DioumaDiallo ~ [Tisserand |Kindia Souleymane Baldé
6 |Alsény Kanté . _ _Tisserand |Kindia Nfa Ousmane Touré
7 |Hadji Barry ‘Tisserand |Kindia Souleymane Baldé
8 ICFTF ‘Teinture _ |Forécariah |Nfa Ousmane Touré
. 9IGTF ~ Teinture _|Forécariah Nfa Ousmane Touré
10 |Mamadou Salaty Diallo _ ) " iTisserand_|Kindia Nfa Ousmane Touré
11 |[Fanta Sakho __iTeinture _Kindia Nfa Ousmane Touré
12 |Gpmt Saléa Fissa ) Temture IKindia Nfa Ousmane Touré
13 |Hita Bailou Bah Tlsserand Kindia Nfa Ousmane Touré
14 |Mamadou Oury Diallo~~iTisserand |Kindia Souleymane Baldé
15 |Issa Diallo ) 'T:sserand Coyah Nfa Ousmane Touré
16 [Balou Cissé - __Y]'emture Kindia Nfa Ousmane Touré
Zone de Labé L ,_ L y
1 |Gzllé Diallo T lTlsé_érérﬁ— _iLabé Camara Facinet
2 |Samba Soura Diallo ngge[ﬂd_‘ﬂl__ibg_ _ Camara Facinet
3 |Bandiougou Diallo __iTisserand_jLabé Camara Facinet
4 |Diouma Diallo !Tlsserand tLabe Camara Facinet |
5 |Hadji Bela Diallo .T:sserand jLabé Etorema Bangoura |
6 {Samba Diouma Diallo ~_iTisserand |Labé Etorema Bangoura
7 [Yéro Diouma Diallo ‘i Tisserand |Labe Camara Facinet
8 |Adama Oury Bah o o tTemtunere Labé Camara Facinet
9 |Aissatou Bah i " [Teinturiére |Labé Camara Facinet
10 |Hadjiratou Bah o rTemtunere Labé Camara Facinet
11 |Issiaga Baldé - [Temtunere Labe Camara Facinet
12 |/Adama DianBaldé =~ [Teinturiére [Labé Etorema Bangoura
13 |AissatouBah _  Teinturiére |Labé Camara Facinet
14 |Hadja Marlyatou Balde TTengtgr_lere Labe Etorema Bangoura
15 |Aissatou Cherif Baldé ~_|Teinturiére |Labé Camara Facinet |
16 |Hadja Mariama Ciré Barry ~ iTeinturiére |Labé Etorema Bangoura
17 |Fatou Macina ____ _|Teinturiére |Labe Etorema Bangoura
18 [Banouna Diallo Teinturiére [Labé |Etorema Bangoura
19 [Fatoumata Binta Pounthioun Diallo _{Teinturiére |Labé Camara Facinet
20 [BailoDiallo " |Teinturiere |Labé Camara Facinet
| __21[Tiguidanké Souaré Teinturiére Labé Camara Facinet
22 |Hadja Mariama Ciré Diallo Teinturiére [Mali ~ [Camara Facinet
23 (Malik Diallo Broderie |Labé Camara Facinet
24 [Hamidou Baldé Broderie |Labé  [Camara Facinet
25 |Djénabou Balde ~|Broderie }Labe __|Camara Facinet
I . e B
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Zone de Kankan S S
, !
1|Doussou Tracré 'Temturye_re Kankan _ iKandé Ansoumane
2 |Nouné Condé o Teinturiére [Kankan __jKandé Ansoumane
3 {Keita Mama - Teinturiére [Kankan __|Kandé Ansoumane
4 |Diéné Fofana ‘Teinturiére iKankan __|Kandé Ansoumane
5|Kandé Kaba Teinturiére Kankan _ |Kandé Ansoumane
6|Fantagpe Kaba _ 'Teinturiére Kankan __|Kandé Ansoumane
7 |Fanta Cissé ‘Teinturiere |Kankan _ iKandé Ansoumane
8|BintougbéeKaba @ Teinturiere Kankan _ [Kandé Ansoumane
G[MissimCamara _~~ iTeiniuriére [Kankan _ |Kandé Ansoumanre |
10 [Fanta Kébé ~ Teinturiére iKankan __[Kandé Ansoumane
[Zone de N'Zérékoré¢ e i
1|GbamouMatho Tlsserand ’Lola ICamara lbrahima
2 {Gbanga Nianga Kolié ~ Tisserand iLola Kankan
3 |Traoré Siné Polo L Tisserand_|Lola Directeur Régional
™ 4|MaoroZopavogui Tisserand IN'Zérékoré |OPIP N'Zérékoré
5|Noumouké Traore =~~~ Tisserand :KissidougolTél 91 00 82
6 |Groupement "Faramaya” = Teinture KissidougoyNanténin
7 {Groupement Denise Yaradouno  -Teinture Kissidougo(Sékou Keita
8 |Hadja Adama Doukoure ~_Teinture  |N'Zérékoré |Sékou Keita
9 |Dionta Kourouma o Teinture _|N'Zérékoré [Camara Mory !
10 |Groupement “Landaga” ~ iTeinture  {N'Zérékoré |Abou L
11 |Goupement "LILA”~  [Teinture _ |N'Zérékoré |
12 |Kourouma Fatoumata ~  iTeinture N'Zérékoré _!
13 |Groupement "Nafa” 1Temture _iLola ] ) -
14 |Groupement “Marie Lama® ~  [Teinture  IN'Zérékoré | o
15 |Groupement Sainte Marie “Lola”  ‘Teinture Lola | L ]
- e - - P : . B R
Zone Conakry 3 _ - T
1 [Groupement Teinture / Couture GTC Tgngt_l_C_ggtg Com. MatarjRamatoulaye Sow
2iSoraCouture  iTeintCoutuCom. Matot{Bademba Dialio
3 |CAF o qTeanCoutuCom Kaloum L
4 |Hadja Dianké Diakhaby lTem_tl__(_)_qqtu’Com_ Matoto
5 'Hadja MBambé Mariarr?a__l\_l_[}@gye Teinture |C'E)"r'n Kaloy| -
6 {Kanny Couture _ - }Cp_u}gre ICom Kalogm 7
7 |Ramatoulaye Barry ITeinU/Coutu/Com. anmr) L i
8 [Fodé Abou Camara B ,Te:nUCoutuﬁom Dixing_ o
9 |Oumou Kouyaté ITein/CoutuCom. Matote
10 [Dian Tala Diallo ITissage ~ [Com. Coyah ~— — ~ 7
11 |[Moussa Dialio _|Tissage |Com.Coyah
12 [Mamadou Diallo ] B T_uis_a_zgg_ﬁ_{c_cinmCQL -
13 |Mafoudia Traoré | Teinture |Com. Coya -
14 |[MMah Camara o ‘fT_e_gpg‘gIe _ !Com. Coyah
TS|Kanté Fatoumaa ~[Teiniure Hamda_fv% R
16 |Diakité Mme Sy Raky (Teinture |Matam | o
17[SafiaCouture ~ |CoutBrode(Matam | i
___18|Groupement Teinturiére Coléah Teinture [Matam | '




ANNEXE 4 : COMPOSITION DES COMMISSIONS DE TRAVAIL

A - COMMISSION DE PRESELECTION DES ARTISANS GUINEENS

Madame SOW Ramatoullaye directrice générale
SORA couture et teinture

Messieurs :

N'Fa Ousmane TOURE OPIP Kindia
Facinet CAMARA OPIP Labé
- COMMISSION CHARGEE DE L'ELABORATION
DU PLAN D'ACTION DU PROJET D'APPUI
AUX TEXTILES TRADITIONNELS AU MALI ET EN GUINEE
Madame SOW Fatoumata CAMARA secrétaire général M.C.I.P.M.E
Messieurs :

Harouna NIANG secrétaire général M.I.A.T (Mali)

Peter Mc CULLOCH directeur de projet




Annexe 5 : PLAN D'ACTIONS DU PROJET D'APPUI AUX
TEXTILES TRADITIONNELS DANS LES P.M.A
- MALI ET GUINEE -

1 - Présélection de 70 artisans dont 35 pour chacun des pays :
Les Artisans devant appartenir au trois corps
de métiexrs suivants :

i) Tissage

ii) Teinture

: ii) Couture
Chaque artisan préselectionné doit fournir un échantillon.

delai ----- Fin Mars 199C

Partie(s) Responsables{s): Mali - Guinee

2 - Sélection des Experts Nationaiix pour l'encadrement du projet
a raison de 4 pour le Mali et 5 pour la Guinée,

délai ----- fin Mars 1996

Partie(s) Responsablie(s): Mali - Guinée

3- Elaboration du programme détaillé de formation technique
délai ----- fin Mars 1996

Partie(s) Responsable(s): Mc CULLOCH

4- Réaction des parties maliennes et Guinéennes sur le programme
de formation technique et finalisztion par 1'expert

délai ----- 15 Avril 1996

Partie(s) Responsable(s): Mali, Guinée Mc CULLOCH

5- Sélection des formateurs
délai ----- 30 Avril 1996

Partie(s) Responsable(s): Mali, Guinée, Mc CULLOCH, ONUDI

6- Elaboration du programme de formation en gestion et en
techniques d'exportation Partie (s) Responsables (s)

délai ------ Juin 1996

Partie(s) Responsable(s): Mc CULLOCH

7- Sélection des fcrmateurs Partie (s) Responsable (s)

délai ------ fin Juin 1996
Partie (s) Responsable(s): Mali, Guinée, Mc CULLOCH, ONUDI

8- Déroulement formation en gestion et en techniques d'exportation




fin Juillet 1996

Partie(s) Responsable(s): Mc CULLOCH, ONUDI, Mali, Guinée

9- Organisation des Artisans en Association pour la promotion des
textiles traditionnels :

i) Elaboration des statuts types par un expert national
fin Mars 1996

Partie(s) Responsable(s): Mali, Guinee

ii) Campagne de sensibilisation des Artisans :

- Tirage et distribution des statuts aux artisans
- Médiatisation radio, télé, presse écrite

tout le mois D'Avril 1996.

Partie(s) Responsable(s) Mali, Guinée




L
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ANNEXE 6 : PROGRAMME DE VISITE KINDIA

Teinture : Salia Fissa
groupement de sarakoléa marché de Kindia

Tisserands : gare routiére de Mamou/quartier gare)
Koliadi (route de télimélé)
Wawa (yévolé)

Broderie : Mamadou Boye DIALLO

LABE
PITA
Tisserands : Daka (5)
Tata (3)
Teinture : Konkola (2) Madame BAH (Teinture)

Tellidje (1)
Broderie Mairie (2)
Goundouppi (aprés touni)
Textile Sanoyah (Centre de Formaticn)
Budget ~ 900 $
Expert International 300.000

M. CAMARA (Labé) carburant 120 1 90.000
M. TOURE (Kindia)




Annexe 7 : Curriculum Vitae Coordinateur national proposé pour
12 Guinée :

1. IDENTITE

NOM : DIALLO

PRENOMS : Bademba

DATE ET LIEU DE NAISSANCE : 20 mai 1953 a Labé

FILS de : feu Alpha bakar

Et de : Hadja Bobo DiALLO

NATIONALITE : Guinéenne

SITUATION MATRIMONIALE : Marie

NQMSRE D'ENFANTS : 4

PROFESSICN : Ingénieur mécanicien

DOHICILE : Quartier Madina Marché commune de

MATAM Conakry

LANGUES PARLEES : Frangais, Anglais (niveau moyen)

2 - ETUDES

LYCEE TECHNIQUE DE LABE (1969 - 1971)

DIPLOME OBTENU : Baccalauréat lére et 2éme Parties Série
mécanique

INSTITUT POLYCHNIQUE DE CONAKRY (1972 - 1976)

FACULTE : Mécanique

OPTION : Froid industriel

DIPLOME OBTENU : Dipldme d'études supérieures (Ingénieur
mécanicien)

3 - STAGES EFFECTUES : du 15 juin 1980 au 10 avril 1982, en
France, Allemagne et Belgique : 21 mois de formation
spécialisée en technologie textile dont : 9 mois & l'Ecole
Supérieure des Industries Textiles d'Epinal (Francze), 1 mois

a la fabrique des machines textiles de Ingolstadt
(Allemagne), 8 mois dans “iverses usines textiles de la
société UCO & Gand (Belgique) et 3 mois a l'usine
d'impression de la société Schaeffer & Thann, (France).

4 - SEMINAIRES OU COLLOQUES :

a - Promation des ressources humaines par la formation
professionnelle a Conakry du 3 au 7 octobre 1987

b - Promotion de 1l'industrie des textiles traditionnels dans les
pays les moins avancés de l'Afrique de 1'Ouest a Ségou
(République du Mali) du 4 au 8 mai 1992

¢ - Journées de concertation sur la relance du secteur privé a
Conakry du ler au 10 juin 1992

d - ERole et place de la normalisation dans les échanges &
Conakry
du 12 au 23 aolt 1995.




5 - CARRIERE

- Chef de la section métrologie scientifique a l'Institut .de
Normalisation et de Métrologie depuis le ler janvier 1993.

Activités et responsahilité : étudier le développement des
mesurages et moyens de mesurage ainsi gue l'amélioration de
leur exactitude ;

conserver les mesures physiques et le transfert de leur
exactitude a 1'étalon de travail ;

évaluer techriguement les méthodes et les moyens de mesurage
et porier assistance au service de contrdle des poids et
mesures et aux entreprises

- Chef de la section Environnement 3 l'Institut de
Normalisation et de Métrologie du 20 janvier 1290 au
31 décembre 1992

Activités et responsabilité : collecte et centralisation des
informations techniques nécessaires aux études sur les normes

ainsi qu'a la préparation des avants-projets de normes sur
l'environnement ;

organisation ou exécution des travaux de laboratoire néces-
saires a l'élaboration des normes ;

formulation des avants-projets de normes a soumettre aux
comités techniques ;

examen des commentaires sur les projets de normes soumis &
1'enquéte probatoire pour observation.

- Directeur du Centre de Formation au Complexe Textile
Sanoyah du 20 mai 1982 au 31 décembre 1989.

- Activités et responsabilité : gestion pédagcgigue,
administrative et financiére du centre de formation;
assurer la sélection et l'orientation du personnel;
coordination du travail des instructeurs et moniteurs,
promouvoir les promotions internes, agir comme
instructeur en filature et tissage

de

- Chef Service Froid au Complexe Boissons de Foulaya Kindia du

8 décembre 1977 auv 15 juin 1980

- Activiteées et responsabilité : responsable du montage, de
l'entretien et de la réparation des installations de
réfrigération et de conditionnement d'air.

Connaissances particuliéres : dactylographie {16 mots/mn,

traitement de textes, en informatique).

Conakry, le 10 janvier 1996

Bademba DIAILO




Annexe 8. CURRICULUM - VITAE
ASSISTANT DE PROJET PROPOSE POUR LA GUINEE

1. ETAT CIVIL

Nom: Fofana

Prénom: Mohamed

Date et Lieu de Naissance 11-04-1958 & Dalaba
Nationalité: Guinéenne

Situation de Familie: Marié 1 Enfant

Adresse: Quartier Manquepas (Boulbinet)
Tel : {224) 44 - 47 - <5

2. SUJET 4d’ETULE

1979 Université de conalry Faculté des sciences
a sociales
1984 jusu'er 4€éme Année.
’ 1977 Baccalauréat d'enseign2ment général Lycée
a boulbinet
i278
1974 Brzvét d'Etudes du Premier cycle lycée

3oulkinet

3. FXPERIENCE PROFESSIONNELLE

janvier 1989 Forncticnnaire au proje: du schéma directeur
d'industrialisation” GUI/89/003"chargé de
a liaison entre les %énéficiaires du projet,

les responsables et les fonctionnaires de
1'QONUDI, chargé aussi d'as=zurer 1’accueil,

juillet 1991 le transport en qualiié de chauffeur.
Aott. 1991 Foncticnnaire av bureau de 1'ONUDI de conakry,
waguemestre du Bureau,service de liaison
a d'accuelil des fonctionnaires de 1'ONUDI

Février 1996

4. AUITRES CONNAISSANCES

Formation sur le traitement de texte wp 5.1
et word 6.0
Fornaticon sur Windows

5. LANCUES
Frangais lu, écrit et parlé: trés bien
Conakry, le 15/03/1996

Mohamed Fofana




Annexe 9: JOB DESCRIPTION

T%/RAF/93/F10-BL 17-01
NATIONAL CO-ORDINATOR

The national co-ordinator will act as a major co-ordinatOr in all aspects of the project.
He will be the key figure in association with the CTA and will assist and advise
international and local staff on all matters pertaining to the project.

ACTIVITIES

1. - Assist in advising and planning fraining across a wide range of training seminars :

2. - Responsible for tracer studies of trainees tc monitor project inputs ;

3. - Assist in advising the project manager on local affairs related to the project :

4. - Liaise with govemment cepartments, uriversities, museums, training institutes,
banks and entrepreneurs ;

5. - Establish contact with the commercial sections of foreign governments

6. - Liaise with the suppliers of raw material pertaining to the project to facilitate
continuity of productior: ,

7. - Prepare written reports request by the UNIDO ;

8. - Assist the UCD and the project manager during his missions in the field to carry out
duties not specified above, but wich may be regarded as necessary to assist the project
implementation.

QUALIFICATIONS :

Familiarity with business administration, accounting, small scale industrial development.
Textile engineer or university degree. Experience in the textile industry would be an
advantage. An academic bachground and English language skills would be an asse!.




Annexe 10 JOB DESCRIPTION

TF/RAFP3I/FIO-BLxx-xx
PROJECT ASSISTANT :

Candidate will be selected on a representative basis to provide the most appropriate
collection of skills to meet the project requirements.

ACTIVITIES

1. - Assist in the organisation and logistics pertaining to the project ;

2. - Assist in the procurement of raw material and transportation of finished goods.
3. - Assist UCD for the general administration of the project in Guinea.

4.- Assist the Project manager during mission visits

S.- Liaise between field artisans and local staff pertaining to project matters

QUALIFICATIONS:

The Candidate should have, preferably a university background; knowledge of the
UNSystem would be an added advantage. French language is required.




Annexe 11. JOB DESCRIPTION

TF/RAF/S3/F10-BL 170X
NATIONAL EXPERTS :

It is probable that several National Experts may be required, depending on the breadth
of their experience and the geographical spread.

ACTIVITIES

1. - It is envisaged that the candidates will be selected from a range of textile skills
spinners, dyers, weavers, gamment makers and textile entrepreneurs.

2. - Candidates outwith the normal requirements, but demonstrating a substantial
background in textile merchandise mzy also be considered.

3. - Candidates should be capable of transfering their skills in a workshop and training
environment.

4. - Prepare written reports to facilitate project monitoring.
§. - Service and repair textile equipment and @'ng machines.

QUALIFICATIONS

Familiarity with their stated skills., ability to transfer their knowledge in formal training
sessions.
Entrepreneurnial skills would be an advantage. English language skills an asset.




ORGANISATION DES NATIONS UNIES POUR LE DEVELOPPEMENT INDUSTRIEL
CONAKRY, GUINEE

Bureau du Directeur Par Pays, BP 222,Tél. (224) 41 44 05, Fax (224) 414€10
Page 1de 7
TELEFAX Message No :059 Date: 16/03/96 Réf: MC/db
To: M. C. Winkelmann
OSD/PFS Unido
Faxno : (431) 211 316817
CC: M. Touré, Chief, CFD/OMD/LDC Unit
Faxno : (431) 211 31 6825

Ms. Fatoumata Camara Sow, Secrétaire Général MCIPME/Guinea

FROM - -Mzssata Cissé
Unido Country Dir
M. Peter Mc Culloch ﬂ 1 ) M’“"/L
Pro;ect Manager, TF/RAF/93/F10/11-01 L

Subject : TF/RAF/93/F10/11-01 -Mission in Guinea and Mali

With reference to the above-mentionned subject and in accordance with the
recommendations of the “Steering committee” (Mr. Mohamed Touré, BSO/Hgs; Mr.
Massata Cissé, UCD/Guinea; Mr. Peter MacCulloch, Project Manager; Ms. Fatoumata
Camara Sow, Secrétaire Général MCIPME/Guinea and Mr. Harouna Niang,
Secrétaire Général MIAT/Mali), it would be appreciated if you could proceed with
recruitment of the under mentionned local staff in Guinea:

- *Mr. Bademba Diallo, National Co-ordinator for 12 months as of 1st April 96:
-Mr. Mchamed Fofana, Project Assistant for 12 months as of 1st April 96.

For Mr. Fofana, please note that the Steering committee agreed on a lump sum of
$5,00/monthly.

The relevant Job Descriptions and Cvs attached.

Best regards.




JOB DESCRIPTION

TF/RAF/93/F10-BL 17-01
NATIONAL CO-ORDINATOR

The national co-ordinator will act as 2 major co-ordinatOr in all aspects of the project.
He will be the key figure in association with the CTA and will assist and advise
international and local staff on all matters pertaining to the project

ACTIVITIES

1. - Assist in advising and planning training across a wide range of training seminars ;

2 - Responsible for tracer studies of trainees to monitor project inputs ;

3. - Assist in advising the project manager on local affairs related to the project ;

4. - Liaise with govemment departments, universities, museums, training institutes,
banks and entrepreneurs ;

5. - Establish contact with the commercial sections of foreign governments ;

6. - Liaise with the suppliers of raw matenial pertaining to the project to facilitate
continuity of production ;

7. - Prepare written reports request by the UNIDO ;

8. - Assist the UCD and the project manager during his missions in the field to carry out

duties not specified above, but wich may be regarded as necessary to assist the project
implementation.

QUALIFICATIONS :

Familiarity with business administration, accounting, small scale industrial development.
Textile engineer or university degree. Experience in the textile industry would be an
advantage. An academic background and English language skills would be an asset.




CURRICULUM - VITAE

COORD'NATEUR NATIONAL PROPOSE POUR LA GUINEE

1. IDENTITE

NOM : DIALLO

PRENOMS: Bademba

DATE ET LIEU DE NAISSANCE : 20 mai 1953 a Labe

FILS de: . feu Alpha Bakar

Etde: Hadja Bobo DIALLO
NATIONALITE: Guinéenne

SITUATION MATRIMONIALE: Marié, 4 enfants

PROFESSION: Ingénieur mécanicien
DOMICILE: Quartier Madina Marché commume deMATAM
LANGUES PARLEES : Francais, Anglais (niveau moyen)
2-ETUDES

LYCEE TECHNIQUE DE LABE (1969 - 1971)

DIPLOME OBTENU : Baccalauréat 1ére et 2éme Parties Série mécanique
INSTITUT POLYCHNIQUE DE CONAKRY (1972 - 1976)

FACULTE : Mécanique

OPTION : Froid industriel

DiPI.OME OBTENU : Diplome d'études supérieures (Ingénieur mécanicien)

3 -STAGES EFFECTUES :

Du 15 juin 1980 au 10 avril 1982, en France, Allemagne et Beigique : 21 mois de formation
spécialisée en technologie textile dont : 9 mois a lEcole Supérieure des Industries Textiles d’Epinal
(France), 1 mois 2 la fabrique des machines textiles de ingoistadt (Allemagne), 8 mois dans diverses
usines textiles de la société UCO a Gand (Belgique) et 3 mois a lusine dimpression de la société
Schaeffer 2 Thann, (France).

4 - SEMINAIRES OU COLLOQUES :

a - Promotion des ressources humaines par la formation
professionnelle 4 Conakry du 3 au 7 octobre 1987

b - Promotion de lindustrie des textiles traditionnels dans les
pays les moins avanceés de l'Afrique de 'Quest a Ségou
(République du Mali) du 4 au 8 mai 1992

¢ - Joumées de concertation sur la relance du secteur privé a
Conakry du 1er au 10 juin 1992

d - Rble et place de la noimalisation dans les échanges 4 Conakry
du 12 auv 23 aodt 1995.




§ - CARRIERE

- Chef de [a section métrologie scientifique a rinstitut de Nommalisation =t de Métrologie depuis le
1er janvier 1993,

Activités et responsabiité : étudier le développement des mesurages et moyens de imesirage ainsi
que Famélioration de leur exactitude ; conserver les mesures physiques et le transfert de leur
exactitude a létalon de travai, évaluer techniquement les méthodes et les moyens de mesurage et
porter assistance au service de contrile des poids et mesures et aux entreprises

- Chef de la section Environnement a lnstitut de Normalisation et de Métrologie du 20 janvier 1990
au 31 décembre 1992

Activités et responsabilité : collecte et centralisation des informations techniques nécessaires aux
études sur les nomes  ainsi qu'a la préparation des avants-projets de normes sur Fenvironnement;
organisation ou exécution des travaux de laboratoire néces
saires 3 lélaboration des normes; formulation des avants-projets de nommes a soumettre aux comités
techniques; examen des commentaires sur les projets de nommes soumis a fenquéte probatoire pour
observation.

- Directeur du Centre de Formmation au Complexe Textle de Sanoyah du 20 mai 1982 au 31
décembre 1989.

Activités et responsabilité : gestion pédagogique, administrative et financiére du centre de
formation; assurer la sélection et lorientation du personnel, coordination du travail des instructeurs et
moniteurs, promouvoir les promotions intemes, agir comme instructeur e filature et tissage

- Chef Servicr Froid au Complexe Boissons de Foulaya Kindia du
8 décembre 1977 au 15 juin 1980

- Activités et responsabilité : responsable du montage, de lentretien et de Ia réparaton des
installations de réfrigération et de conditionnement dair.

Connaissances particuliéres : dactylographie (16 mots/mn, traitement (e textes, en informatique).

Conakry, le 15 Mars 1996
™

?wejg#

Bademba DIALLO




JOB DESCRIPTION

TF/RAFQIFIO-BL13-00
PROJECT ASSISTANT :

Candidate will be selected on a representative basis to provide the most appropriate
collection of skills to meet the project requirements.

ACTIVITIES

1. - Assist in the organisation and logistics pertaining to the project ;

2. - Assist in the procurement of raw material and transportation of finished coods.
3. - Assist UCD for the general administration of the project in Guinea.

4.- Assist the Project manager during mission visits

5.- Liaise between field artisans and local staff pertaining to project matters

QUALIFICATIONS:

The Candidate should have, preferably a university background; knowledge of the
UNSysiem would be an added advantage. French language is required.




CURRICULUM - VITAE
ASSISTANT DE PROJET PROFGSE POUR LA GUINEE

1. ETAT CIVIL

Nom: Fofana

Prénom: ) Mohamed

Date et Lieu de Naissance 21-04-1956 a Dalaba
Nationalité: Guinéenne

Situation de Famille: Marié 1 Enfant

Adresse: Quartier Manquepas (Boulbinet)
Tel : (224) 44 - 47 - 95

2. SUJET d’ETULE

1579 Université de conakry Faculté des sciences
a sociales
1984 jusqu'en 4éme Année.
f 1977 Baccalauréat d'enseignement général Lycée
a boulbinet
1978
1974 Brevét d'Etudes du Premier cycle lycee
Boulbinet

3. EXPERIENCE FROFESSIONNELLE

janvier 1989 Fonctionnaire au projet du schéma directeur
d'industrialisation”™ GUI/89/003"chargé de
a liaison entre les bénéficiaires du projet,

les responsables et les fonctionnaires de
1'ONUDI, chargé aussi 4'assurer 1’accueil,

juillet 1991 le transport en qualité de chauffeur.
Aoidt 1991 Fonctionnaire au bureau de 1'ONUDI de conakry,
waguemestre du Bureau, service de liaison
a d'accueil des fonctionnaires de 1'ONUDI

Février 1996

4. AUTRES CONNAISSANCES

Formation sur le traitement de texte wp 5.1
et word 6.0
Formation sur Windows

5. LANGUES
Frangais lu, écrit et parlé: treés bien
Conakry, le 15/03/1996

Mohamed Fofana




JOB DESCRIPTION

TF/RAF/S3I/F10-BL 17-0X
NATIONAL EXPERTS :

it is probable that several National Experts may be required, depending on the breadth
of their experience and the geographical spread.

ACTVITIES

1. - It is envisaged that the candidates will be selected from a range of textile skills
spinners, dyers, weavers, gamment makers and textile entrepreneurs.

2. - Candidates outwith the normmal requirements, but demonstrating a substantial
background in textile merchandise may also be considered.

3. - Candidates should be capable of transfering their skills in a workshop and training
environment.

4. - Prepare written reports to facilitate project monitoring.
5. - Service and repair textile equipment and sawing machines.

QUALIFICATIONS

Familiarity with their stated skills., ability to transfer their knowledge in formal training
sessions.
Entrepreneurial skills would be an advantage. English language skills an asset.






