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PostTitle 

The promotion of tr:iditiona! textile~ : Mali, Guinea 

TF/RAF/93/Fl0/11-Ul 

The developmenc objective is ecor.omic growth through the promotion of the tradirional 

textile industry and encouraging emrcpreneurship in micro-enrerprises. The development 

of the traditional textile induscry .will l>c a stimulant cu general economic growrh, ro increase 

employment creation in rural and urban sectors; it will create indigenous entrepreneurial 

capabilities badly needed for industrialisation and preserve a cultural heritage while 

catalysing its potential for generating wages and foreign currency earnings. 

Duration 

The initial mission \\'a.s ba!)1.:d on 5 weeks. The tocal duration is based on 5/6 mm in ~plit 

assignments. 

c.ondusions 

There is a need for a more structured and cohesive approach if the traditional textile 

industry is to survin: as a \"iable income gen<.:rating industry. Many factors have influenced 

the decline of traditional textik.-s; chc importation of used clothes, a growth in machine 

printed textiles, lack of business expertise, lack of access to markets. 

In order to redress the situation the traditional artisans will require organisation and training. 

The current recommendations include the employment of a national co-ordinator for each 

country, plus national ex pens representing regional areas and the creation of textile 

associations to represent the needs of the textile artisans. Training schemes in textile and 

business skills will broaden thl" scope of their markets. Foreign marketing expertise and 

product development will ucate market confidence and will enhance their products in the 

international market place. 
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INTRODUCl10N 

The report outlines the activirics of rhe textile experr, undertaken over a period of time 

extending from the original concraa Tf/RAF/93/fl0/11-01dated15 November 1995, 

commencing on 20.11.95 to the last revised date of 17.3.96. 

Due to circumstances beyond the control of the expert, several revisions to the original 

contract were necessary. The basic core of the original contraa remains unchanged. 

(Annex 1) 

The projea is concerned wich the revitalisation of the tradicional textile industry. The word 

industry ha~ been used in chis context to describe the artisanal products of indigenous 

spinners, dyers and weavers associared with t!1e produaior. of texnles for domestic and 

garmenc usage. The cnditional textile industry has been in decline dul'! to many influences 

and interventions; the imporration of used cloching, the decline in the use of traditional 

clothes and the importarion of industrially produced merchandise. Due to informal trading 

in the textile sector, import and cxporr srntiscics are unreliable. 

Th~ f,rojea seeks co redress some aspects of the sicuacion by encouraging chc local 

population co examir.c their cultural herirage in relation to traditional textiles. 

lnduscrially produced wxtil<:s should nor be ignored as they also form parr of a living 

culture. Clear cvi<lc.:no;: of rhc: lam:r exists on the streets. 

There is also a mainstream drive to create and encourage new markets overseas. The target 

markc~ will include c~hnic Africans on a world basis. A small market in high quality 

traditional textiles already exists o\·crscas, and wich the: current intcresc in African affairs, 

this market will a:so be targeted. Fashion will play a very important role in the project. 

The original acriviry commenced with a thrc:c day briefing in Vienna 19-22 Nov 1995. 

During the briefing, infmmJticm rcrcivcd from Africa resulted in a revision of dates and the 

consultant returned to England. A further revi-;ion took place delaying the project until 

,_arly 1996. The consultanr propose<.! that this delay could be used to the long term 

advantage of the project, by visiting rradc fairs, special exhibitions, museums and research 

centres in Germany, Engl;rnd and Japan The latter visit was possible due to a Korean 

Government Consulrancy which allowed the consulrant to use the geographical location to 

invescigate exhibition \'cnucs in japan. 
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The belaced West African mission commenced on the 26 February 1996 in Mali and 

continued in Guinea from 5 March 1996 until 16 March. The latter date was a final revision 

changing the depanure from 11 March 1996. (Annex 2). 
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L ACTIVITIES 

UNITED KINGDOM 

African Textiles 21 Se;pt - 10 Dec 1995 

Throughouc che Uniced Kingdom during 1995 special exhibitions of music, dance, art and 

macerial culrure were sponsored by Africa '95. 

African Texciles was a major evem exhibiting and highlighcing contemporary machine 

primed and hand produced textiles. The content of the exhibition was a welcome change, 

as it focused attention on the continuing development and innova~ive creativity of African 

material culture. The exhibits were drawn from all over the continent and were supported 

by informative articles by specialist writers. West Africa was particularly well represented, 

exhibiting both hand crafted and machine primed textiles. The lauer are a rapidly growing 

force in African street fashion. The exhibition was an important demonstration of the 

adaptation of technology, new macerials and a visual expression of national events, political 

commentary and economic development. The exhibition cut across the popular pre­

conceived notion of African textiles being static within a historical time warp. 
(Annex 3) 

Global Partnership 24-26Nov1995 

The seventh annual exhibition has maintained its usual high standards and is an interesting 

example of how one individual c.::rn mocinte more than 150 organisations and 

entrepreneurs. The exhibition is concerned with the global issues of poverty, overseas aid 

and the many problems of developing countries. The craft section displayed a wide range 

of material culture including textiles. The- exhibition is a credit to the producers, the 

exhibitors and the organisers, but it also reinforces the need for a collective economic 

approach to the problems of global merchandising. 
(Annex 4) 
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Centre for w·e:-t Africac Studies, Birmingham 

Birmingham University has a small active srudy centre specialising in West African studies_ 

The centre t~as a research li''rary and a very interesting collection of textiles which can be 

handled anci examined 11'-;e hand wo\·en items were panicularly fine and the hand spun 

couon yam compared favo•Jrably with Ethiopian long staple hand spun yam. Comparison 

with examples of yarn examined during the consultancs recenr visit (1996) co West Africa 

indicated a loss of quality and rcfinemenL Embroidered items refleaed a similar loss of 

qualicy. 

Pitt-Rivers Musewn, Oxford 

The museum is one of the most imeresting and exciting small museums ever visited by the 

consultant. It is pan of the Oxford t:niversity, and whilst it is not a spcc:alist te~tile 

museum, it houses an eccentric and academic collcccion of material culture reflecting the 

multifarious facets of indigenous ingenllity ranging from looms co war canoes. 

The Museum of Mankind London 

The Museum is pan of the British Museum and is particularly rich in textiles. West Africa 

has bee11 a target n:scarch area for many years and chc museum is particularly well endowed 

with merchandise frl1m th<.: Anglophone countries. 

The Whitworth Mus<."1.Ull. Manchester 

The Whitworth is pan of th<.: l;nivcrsity of \lanchesccr and is the second most important 

textile museum after the Victoria and Al~>crt, London. Its strength lies in its European 

collection. It would be an interesting exhibition venue as it is located in the historic centre 

of the Uritish ll'.Xtilc industry. 

University of Manchester. Institute of Science and Technology 

U.M.l.S.T. is an international research centre and is closely associated with the textile 

industry. Whilst it docs noc h~wc a spccialist intcrcst in Indigo, it has the technical ability to 

offer wide ranging testing services to the :cxcilc industry at all levels. 
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GERMA."lY 

Heimtcc, Frankfurt 10-13 January 1996 

Heimtex is one of the most important international textile fairs in the world; 2,659 

exhibitors representing 63 countries. The choice is multifarious, and it is not possible to 

visit, and comprehend every disp!Jy within the time scale of the exhibition. 

Based on previous visits the most i1nportant developments observed were: 

1. The inclusion of exhibitors from the former Soviet Cnion; small companies 

exhibiting product iincs in natural fibres. 

2. lfapid growth in the i'akist:rn volume textile industry; suppliers of cost competitive 

textiles. 

3. joint prescncations of merchandise and special venues within the fair; 35 joint 

presentations from 23 countries. 

4. Growth in the handluom sector with special reference to India and Pakistan. 

5. Growing support from specialist govcrnmcnc agencies. 

6. Companies nurkcting mcrchandisc from lo._,. cost :Hcas under their own 

brand/quality i;nag~· 

Sub-Saharan African produGs wcrc represented by an associated group of producers from 

Namibia. Both groups exhibited embroidered table covers, napkins, cushions and bags. 

The groups were individually organised by designer / entrepreneurs, working with rural 

women. The embroidery dcpicted scenes of villagc life. The designs were original, iivcly 

and rich in creativity :\ small st;u1 ;1nJ :~ very good example of rural income generation. 

The !Vamibian Ministry of Trade :rnJ Industry, plus German marketing support have 

assisced the groups. 

African influenced design imagery lx1scd on cthn;r graphics was on display. The input was 

insignificant given the volume: of other product lines. 



The handloom sector is b\..'n1ming a significrnr factor, particularly \\'ith specialist home 

interior companies. :'\au,1ral fibres arc being promoted and special displays highlight the 

exotic and ethnic ambieno: of the products; -T~xtile Cultures - Discover che Feeling of 

Asia." 

The Development Commissioner fur 1 landlooms, Ministry of Textiles, Government of 

India, mounted " special exhibition "Indigo'" exhibiting block printing, resist printing, 

natural dyeing and associated printing and dyeing equipment. 

Entry into the established h:rndloom market will require detailed planning, guaranteed 

product lines, advance publicity amJ ~-tppropriate gvvcrnment suppnrt. 

(Annex 5) 

DoOlOlCX, Hanover, 7-10 Jan 1996 

Oomotcx is a major :1itcrnariunal c.upet fair representing two important sectors of the 

floor covering industry; machirn: made and hand made carpets. The latter :,cctor consists 

of flat woven, hand knotted and gun ruftcd merchandise. 't"he fair was composed of 1030 

exhibimrs, including .).:)6 from the hanJ made sector. 30,000 visitors from more than 100 

countries visited the fair during the four d:iy t:\'enl. (Information, Domotcx press release). 

Africa was totally under rc:presentt:J in rhc hand made sector, with rhc exception of the 

traditional :"'onh Afric.111 cnbal rug~. The: Sub S:iharan sector was represented by one 

entrepreneur from :\amib1:! who had organisl..'d :! local group and was producing gun tuited 

rugs using hand spun Karakul \\'ool. The gun rug production method is not labour intensive, 

bur due co th~ spcc:J of production. i~ugc quantities of pm arc utilised. Apart from the 

s:iics of rugs an imponam income gc:ncr;Hing activity is creatc:d by the demand for ;am. 

Designs :ire based on a non tr:iditional usage of tribal motifs, birds and animJls. Carpet 

shapes also echo scylist:J anirn:il :rnd bird forms. 

Due to various intluen~:es and c:,·cnts. Afric:in affairs have become more prominent. 

International entrepreneurs arc now producing African style merchandise. Z\epalese 

produced hand knotted rugs were on c;how displ~ying strong graphic images based on 

Bogolan and Kuba motifs. Whilst this tvp<.: of merchandise enhances the awareness of tht.! 

public to Afric<1n n1<:rchandisc, it <loes not have a direct influence on the financial well 

being of the African people. Many :--;epale:.e carpets arc produced by Tibetan refugees 
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who "·:ork within chc Asian l.'conomic cost structure. The employment of children ir 

Asian carpet industry has been the subjl.'Ct of concern and press reports highlightin~ 

latter have affected saks of c..-:upccs fro111 :\epal, India and Pakistan. Legislation may re~ 

price increases or reduced margins. 

The utilisation of l'cpalesc knouing merho<ls :m<l gun tufting could be an option for a 

African product line. Whilst this option may be regarded, in purist terms, co be at ~ 

with a traditional ethnic philosophy, 1c would increase the us:.ige of local yarn and • ~n~ 

income in rural areas. \'\'omc:1 would benefit from both sectors; gt•n rugs 

a.andknocting. 

A survey of rug production in Afri<.·a '.\'oul<l be lx·ncficial co long term planning relate; 

international marketing. che production of .1atural dyed hand spun yara for expo 

specialise markets is also :m option 10 bl.' cunsi<ll'r<:d. Commodity uading on a south-s 

basis is alsc a cons:Jcrar'.rn1; couon, wool. mohair. Special exhibitions Witt.in the fair : 

growing part of int<:rnation:tl m:Hk\.'ting. Th'-' f:Jshiun inJuscry has a history of na 

designer labels and spcciJ.l exhibitions. Special <lispl:!ys J.t Domocex featured the "C: 

Art Gallery" and the "Oril.'nc Pcrform~rncc", highlighting designers and special products 

A well documented display of African rugs would be an :ippmpriate addi!ion to this Sl! 

(Annex 

JAPAN 

The Japancse Emb:1ssy. London proviJcJ J list of more chan 20 exhil>ition venues in J;i 
The latter combined with p\.'rsonal conc~Kts pron<l\.'d rhl' background t':J the Japanese 

Venue~ ranged from small specialist gallcrn:s, un1,·eis11ics and dcp~rtment stores to nat 

institutions. 

The :\ational Museums of :\1o<lcrn Art had previously hosrc<.I very successful exhibitio 

African h:xtilcs ar their r\:spcriivc galleri..:s in Tokyo and Kyoto. The exhibits were hi~ 

textiles on loan from major inccr:iational sources. The Museum of Mankird, London '" 

major participant. The deputy director of che Tokyo museum stated th~t the exhit 

had gcncr<>ted a lot of intcrcsl and had resulted in commercial inccres! from ! 

department stores. 
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The Mingei is a n:ry important gall ry specialising in folk culture and regularly hosts well 

l&ocumcnted exhibitions of m:rn:rial cu!tun.:. Contact with the International Programmes 

Director resulted in a request for information related tc the project.-

Commercial Stores 

Many department stores have special exhibition areas which would be suitable venues 

related to cominercial sales. The Matsuya store has a small sales area within the store 

displaying African merchandise. The area is operated on a ccnccssion basis by an importer 

of African and Asian merchandise. The main products are wooden items and tribal 

artefacts. The Scibu Swre gallery was hosting a major textile/garment exhibition by 

,.1issoni. The opening was an early morning affair with TV., press, a lavish catalogue and the 

personal appearam:•: of th<: Mis~~oni fa.mil~ The lead time for the exhibition, from concept 

co opening, was cw1) years. Thh tirm: scale is nor unusual and should be considered when 

planning an <:xhibition. The Japan<.:se an: perfectiornsts ar.d require well documented 

information. 

A variety of cxhibicion \'cnues and diverse loc:Hions arc possible, ranging from elitist 

galleries to commercial scores. The consultant is of the opinion that Tokyo should be the 

location and char cwo proposals be considered; a prestigious gallery and a department 

~core. 

The tour continued with visits to special cexcilc ccmres. The Yuzen Dyeing Hall 

demonstr ;tc:d stencil orincing and silk painring, both activities being closely related to the 

production of Kimonos. 

Ni<ihijin 

The Nishijin Weaving Centre demonstrated the.: special weaving techniques used iii the 

production of dc.:corarivc panels for Kimono:;. Boch rhc Yuien printing and the Nishijin 

weaving arc related srccifically to Jaranc.:se cradicior.al cloches and the skills would be 

difficult co assimilate dir<:ctly imo altcrnarivc merchandise. Both centres nave sales areas 

displaying a range of r:>urist related mcrd1andisc. A study of rhc weaving technique related 

ro the silk indusrry could he fruichil. 
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The Kawashima Textile Museum, located in Nonh Kyoco, shares the site with the textile 

company of the same name. The company suppons the museum and a textile design 

school specialising in traditional techniques. 111e museum displays antique textiles and has 

an extensive reserve collection used by the mill as a design research archive; an interesting 

example of industry, education and culture. 

Tokushima 

The Tokushima Textile Research Centre is pan of a government industrial research unit 

with a special section de<licated to the study of natural dyes. The district is noted for its 

traditional indigo dyeing and papcrmaking. The consultant visited museums and dye 

workshops where traditional dye pits are in regular use. Indigo and its preparation is held 

in high esteem in Japan. 

MAU 

Bam.iko 

Mr Harouna ~iang, General Secretary, Ministry of Industry, Crafts and Tourism organi~~d a 

meeting with local goH:rnrnenc ~>fficials co plan \'isits co urban and rural workshops. 

(Annex 7) 

No visual samples were supplied with the completed questionnaires, consequently the 

consultant had to rely on wrictcn staccmcnts plus the personal evaluations of the 

administrators. Textiles arc visual and tactile, noc literary. Whilst the matter was not totally 

resolved, some progress was made in the identification of suitable artisans. In the 

circumstances no other choice could have hecn made without considerable delay. Samples 

have been requested from selected cmdidaccs to back up their written statements. 

Transportation is a problem, and was the subject of faxes and phone calls to Vienna to 

clarify the situation. The consultant funded the car hire to facilitate the rural mission 

pending transfer of funds. This is an area which requires cla:ification. 



13 

During a two day period cwch·c urban sires were visited encompassing weavers, dyers, 

training cemres, shops and co-operatives. The most imeresting activity was stitch dyeing, 

which was performed with impressive skill. Weaving wz.s confined to narrow looms 

producing cloth strips co be sewn cogethcr for clothes and domestic items. The latter 

being woven \Vith coloured weft b!ocks and extra weft motifs. Products of this nature 

appear in the west as crafc items and are in reasonable demand. No wet finishing is 

involved. Warp arc usually mill spun cot~on, wefts are varied, mill spun high bulk and 

hand spun. It is unfortunate that no wet finishing is involved, Malian cotton has a very soft 

handle when washed. A few items of hand spun warp and weft were observed; possibly 

from Dogon artisans. 

Batiks and tic dye tcxtil<:s were in :ibund:mce, mostly products of women's co-operatives. 

The colours b~· compari:,on ,,·irh th'-.'. mill prints ,,·ere dull and lack~d freshness. Probably a 

combination of cheap dyL"s, old stock, inefficient processing and the use of ordinary metal 

containers. 

Dye workshop::; were untidy and rcprl..'.sl..'.ntcd a health and safety hazard to the workers and 

also to the many children playing in the: dyeing area. The consultant did not witness a single 

instance of a safe, fuel dfici.::nt srm·c: three stones were the norm. 

8ogolan 

Bogolan fabri1.:s \\"\.:rL" ot ;111 an:eprablc stand;.ud when using traditional motifs; stencil 

printed and h:ind painti.:d. \\"esrcrn imitative painring rather than African creati\'e imagery, 

dcnigrJtc<l a pro<lun with a good l.'xport potential for garments and interiors. Most batiks 

and dyed textiles utiliseu imported woven damask grey cloth. 

There appears co be a crnhidcrJblc dL"man<l for training, particularly in the tailoring sector. 

Fee paying students werl.' 111 abun<l:me<: and were eager co learn. The centres were grossly 

overcrowded. <lcfkicnr in l.'quipml.'nt and bcking in space: for cutting, drafting and toilc 

making. 



Segou is three hours drive from Bamako, through mixed scrubland and poor farm land. 

The road is good tarmac. There arc few towns en-route, the traditional link being the Niger 

river. Segou is regarded as a textile centre due to the presence of two printing mills, 

Comatex and Easitcx. The latter, which also housed a textile training and testing centre, has 

now closed. Hopefully the equipment may still be onsite and the skilled staff redeployed 

locally. Comatex is a vertical mill producing typical African style textiles. The two weaving 

workshops visited, were using a mixture of hand and mill spun cotton. The looms 

produced various widths using hand and fly shuttles. The looms were described as 

Vietnamese, and were suitable for indoor workshops, having single and double back 

beams to accommodate different yarn counts and differential weaving tension. 

Nieleni 

:'\icleni is a women's co-operative producing hand kn1..mcd rugs of hand spun woollen yarn 

on high quality mill cotton warps. The designs arc based on traditional motifs from the 

Mopti area. Whilst the quality is good, the market is poor. The pr.oject requires to rethink 

production methods and product lines. 

A two hour drive across scrub desert, past mud brick villages merging into sand dunes and 

dried up mud flats, brought the consultant to a lone weaver of narrow cloth strips for 

blankets and garments. Whilst one could question the length of time taken to reach the site 

on a cost effective basis, it illustrated the problems of communication and transportation 

for rural producer groups. 
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GUINEA 

Madam fatumata Camara Sow, General Secretary, Ministry of Commerce and Industry, and 

local government members representing the four districts of Guinea, set the programme 

for the mission visit. Q\•cr a two day period, seven workshops were \'isited in Conakry and 

the surrounding area. A visit to a training centre involved in embroidery, tailoring and 

knitting demonstrated the need for a more organised approach to basic skill training. The 

students were fee paying. The Chinese w:!rc the originators of the centre and had left 

behind a legacy of Chinese style embroidery which did not readily fit into African material 

culture. 

The batiks were of a similar 3VCiagc quality ::ts those observed in Mali. Tailoring in the 

womens sector was adequ:m: blJt lacked refinement. 

The Sanoyah textik: mill and training centre is located thirty kilometres from Conakry. The 

mill and training centre is no longer in operation. The basic structure appears sound but is 

in need of refurbishment. ·n1e site is very 13 rge and h<ts a range of facilities; residential flats, 

canteen, conference hall. dass rooms, rcstauranc, workshops and textik mill. 

The used clothing market 1s immense, ~rnd, bordering onto a main road, it has an excellent 

sales area. The ,·ariety of styles and low prices h3vc created a v·ery strong market force 

which has changed the face of street fashion, particul:uly with y0ung males. 

The ad1accm printed textile market displ:iyed a w•dc range of textiles from various 

countries; lv0ry Coast, :\igeria, Abidjan, Pakistan, Korea and China. European textiles were 

also available but were n.:gar<led as rather cxpcnsi\'c. The former group of textiles were 

described as "African Style'". This group is a growth area in ladies garments and it also has a 

growing market in m1.:ns cops and p:rnts: n>lour and printed imagery appear to be the 

majo:- market influcn<:e. 
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The distria is noced for dyers, weavers and embroiderers_ 11ie work is of a good scandard, 

with embroidery being a major acti\•ity. The local cloth market exhibited a \vide range of 

hand and machine stitched indigo dyed doth. A large variety of multi coloured tie dyed 

doth was also on displa>'-

The consultanc visited several dyeing and weaving workshops. The standard in the 

workshops was high_ The district is noted for the quality of ics indigo dyeing. The majoricy 

of the gray cloth used in the indigo dye workshops was damask woven mill cloth; probably 

of Chinese origin_ The scrip wca,·ing use<l mill spun warp and wefc wich indigo dyed warp 

stripes and crossings_ The main item of equipment on each dyeing sice was a re-cycled fifty 

gallon oil drum_ Both the weaving and dyed material produced \yas related to traditional 

garmenc dimensions_ It was interesting to note that the gray cloth was furnishing width. 

The preparation of indigo is a local srr.~ll industry. 

IL FINDINGS 

Marketing Showroom 

There is a need for a centrally locacc:d marketing showroom for wholesale and recail, 

offering a range of si:rvices co customers; tourist and business. The showroom would 

function as an export service centre. providing produce mformation and freight forwarding 

services. The facility would provide an important sales link, particularly for the rural areas. 

It would also ace as a protecting buffer between :misans with little sales experience and 

aggressive business cnm.:prcncur~ 

The centre need not he exclusive co textile:;, hue could represent a range of exportable 

maccrial culture. 
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Museums 

Museums are custodians of national culture ::wq han: an import:rnt role to play in the 

dissemination of cultural information 11H:y should nor be regarded J.S dusty buildings fiHed 

with old masks and broken ceramics_ They hold the visual history of the nation and should 

be assimilated into the general education system sponsoriilg \·isual arts, music and dance. 

They could become internJ.ciona! centres of excellence hosting international exchange 

programmes wich foreign universities and research scholars. Economic developmenr 

rel2led to the sales of :misan:il produces from museum shops could assist in financing 

cJucational programmes_ 

(Annex 8) 

Financial nunagcmcm rdatcd to small s<.:ale industries 1s required to assist artisans lo cost 

their produces dficicmly There :ippcars to he nu spec.·ific cost analysis related to the 

artisanal textile industry .\krchandisc :ippcars to be costed on a m:irket \·alue rather than 

on material, skill and time. 

With particubr n:fcrcn<.·L" co wom:in proJun:r groups, the Gram<.:en Bank, Bangladesh, and 

the Self EmploynJ \'\ rnn;Hb :\ssori~Hion. Ahmedaba<l. lndi:i, should be contacted for 

information_ 

Both organisation~ ha\ c rt:volur1onisc<l earnings and savings among the poorest 

communities an A~1~1 

Weaving 

Within some sector~ of the \\eJving co:nmunity the introduction o~ wide width fly shuttle 

looms was regarded as an appropriate <levclopmcnc. Whilst it is understandable, and 

possibly in some c1scs des1rabl<:, thc intro<luctior. of wide looms should be approached 

with caution "Viemam<.:se st~·le" lcx>nl.s using fly shuttles arc already in limited production. 

The consultant is of the oranion that the lancr were introduced as pro1cct input and nor as a 

result of a market survey 
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Narrow loom weaving is a ·major industry in West Africa and the introduction of wide 

looms could have serious impl!cations for the trnditional weaving industry. 

Any technological change should be related to product development to utilise the 

increased width and yardage. 1be positive side would be an increased demand for yam and 

a better base product for domestic textiles. 

Trainin& 

The training of trainers is an integral pan of the project and it must he understood that 

i:iformation or skills obtain'-"Ci during any input should be passed on, without reservation to 

artisans. 

There appears to b<: a missing link related to training. There is a bck of any sysrcmaric 

back up particularly in urban areas where training has been supported by equipment: 

looms and sewing machines. Many former srudems cannot afford to purchase basic 

equipmenr on completion of their course. ·1bere is a need to provide an interim back up 

during this vulnerable time. 1be consultanc was associated with a Kenyan project where 

former trainees could hire time on equipment. The participants became very cost 

conscious in relation to goods produced. 

W. WOltK Pl.AN 

As the result of mL"1.:tings in Mali :rnd <.iuim:a rhe basic groundwork concerning training 

schedules, and thL" selection anJ appointment of the local project staff is in hand. The 

work plan was agrcL"d up to the end of July 19l.X>. Draft outline training sch(:dules for the 

first phase have alrcad)' been circulated in Mali and Guinea. The first phase refers to 

garments, dyeing wca\'ing and safety (Annex 9). The scco.1d phase deals with finance. 

business and export. Exhibitions have l>L"l:n Jd<l{."J to th{." list as they rdatc to exports and 

marketing. (Annex 10). 

The consultant is aware chat the rainy season, particularly in Guinea can be disn;µcivc, in 

both urban and rural Jreas. The second phase involves a bureaucratic approach and would 

not involve field work It is envisaged chat trJining programmes co date, can he conducted 

by local staff. 
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Internacional expcns in marketing will be required co deal wich special markec areas. 

fashion wiJI be a mixtun.: imernaciona! and loc-J.1 stylists. Whilst il is ine\·icable lhac Wescern 

designers and enm.:prcncurs will also be invoh·cd, chc project will target ethnic African 

groups on an imcrn:llionJI scale. 

Wilh reference ~o the initial tr;.ining schedules it should be understood that a heavy onus of 

responsibility will be placed un th1: national co-ordinators and local experts_ ll is 

inevitable, that given the din:rsity of the proposed programmes, that adjustments will be 

necessary, and that the initiJl training inputs should be regarded as pilot schemes. 

IV. RECOMMENDATIONS 

Machine Printed T~"liles 

The consultant rcconrnh.:nds th:H m:H.:hinc printed and WO\'Cn textiles, irrespective of 

:murce, be included in th1.: project on the grounds that they constitute a li\'C street culture. 

They are a major incomL" gcn1:r:Hing acti\·ity. pro\·iding skiHcd employment for tailors, 

cuncrs, machir.ists and scylists. 

The industrial rexcik:s should noc he rcg:in.k·d as Jltcrnacives or subscitutcs for traditional 

arcis:.rn;tl merchandise. hut rather as working in c:mJcm to supply another market segment. 

Th1:rc arc m:rny cxampk:s of foreign intlu1:nc1.:, \\'hich by usJgc and Jdaptacion arc now 

recognised as African lllJtcrial ("U lcurL". e.g.: Kenyan kangas: India, ~laasai beads: 

CzcchoslO\':Jkia, Gh~rnawl F:rnte tl:igs: Bric:un The indigo dyers an<l batik printers already 

use a mixture of imporceJ yarn and doth. The use ->f machine- woven. light wcir,hc cloth 

and machine spun y;irn has proviJeJ a fin1:r anJ more defined pattL"rn in stitch dyed 

fabrics. The use of re<.ydcd polrpropylen1: cape for eyeing has further increased stitch 

resist definition due co 1b non al>:mrhcnt physical property. 

The proposed inclusion of chi: industrial :-.ec!or ,,·::1 not divert or denigrate the mainstream 

intention of chc projen. Traditional texcil~·.-,, ·.1nicularly in the rural areas will rcmaan a 

priority. Masccrcraft:;pcrsons will l>c idencifo.:1' and encouraged to continue their traditional 

skills Muscum res<..':Hch will l>c us<..'J to as.sis: in the revival of forgonen and neglected skills. 

Dissemination of skills will l>l.' encouraged ,.,a family members and apprentices. 
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Pase experience indicates chat if artis:ins reccin: an appro;>riace return for their labour they 

will continue produ<..1ion_ 111cy will also consider it a suitable option for their children, thus 

ensuring continuity of craft skills :ind traditional culture. The supply of raw material plus 

appropriate marketing will Ix: created a.s a priority in the rural areas_ Rural artisans have 

very few alternative income gcncra~ing options, and unless their skills are encouraged, they 

will join the urban roor, with a consequent loss of culture and family disruption. 

Skills Upgrading 

The introduction of foreign artisans on trnining missions to demonstrate their skills is an 

option which .should lx: considered as an altcrn:.Hive training mode. The latter could be 

linked to exchange .schemes becwc\:n cr~ftsper.sons. lrm:rnational visits based on designers 

in residence schemes, where visiting designers would continue- their own skills whilst 

working within local werkshops. Participants could be from different cultures with diverse 

skills. Textile history has many examples of borrowing and assimilating designs and 

techniques. 

RugMaking 

There is a need to examine the possibility of excending chc weaving and knotting of rugs in 

West Africa The :\ideni project could be used as a piloc scheme to introduce new 

techniques and produce development Whilst ic m;,1y nm be regarded as a mainstream 

tradicional skill, le h::ts ch<: potenti31 for de\·dopm<:nt. A local supply of raw material and a 

skilled labour forte is :ilready on hand. The rni:-;sing link is produce de\·clopmcnt and 

marketing. 

Equipment 

'.'o major rdurbishmcnt or supply of equipmcnc is pl3nncd. There is a need to revise the 

use of hand cools: t:arding doth, shears, l>e::tters, knives. There may be a demand for 

equipm<:nt upgrading as a resulc of craining. Ex;unpks of equipment used in other countries 

would be of assistance to refine skills and inmx.lucc new techniques; printing blocks from 

Asia and Indonesia, wax resist tools. Tlv: introduccion of new tools could be part of a 

special craining s<:minar. 
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UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANIZATION 
VIENNA INTERNATIONAL CENTRE 

P.O. BOX JOO. A-1400 VIENNA. AUSTRIA 
TELEPHONE: 211 310 TELEGRAPHIC ADDRESS: UNIDO VIENNA TELEX: 135612 uno a FAX: 232156 

Krfi; Unit 

JOB DESCRIPTION 
TF/RAF/93/Fl0/11-02 ~""· l 

Post title: Textile Expert in ai.cro-industry business 
development. Project Manager. 

Duration: 5 weeks. 

Date required: 1st quarter 1996. (froa 14 Jannuary onwards) 

Duty station: UK - Hannover/Frankfurt: 4 days (visit of 2 trade 
fairs on textiles - Bamako (Kali) Conakry (Guinea) 
2 weeks - Japan: 1 week 
(exhibition of textiles) Japan. 

Propose of the project: 

The development objective is economic growth through the promotion 
entrepreneur-artisans in the traditional textile industries at micro­
enterprise levels. The development of the traditional. textile industry will 
be a stimulant to general economic growth, to increase employment creation in 
rural and urban sectors; it will create indigenous entrepreneu:cial 
capabilities badly needed for industrialization; and preserve a cultural 
heritage while c~talyzing its expansion. 

Duties: 

In collaboration with the LDC Unit and the Ministries of Industry and 
the artisans of Kali and Guinea, the specialist is expected: 

~l. .. 
2. 

13_ 
.. 4. 

. . 5 • 
6. 

7. 

to prepare the programme vorkplan for the aission 
to undertake visits research in the UK 
to visit 2 trade fairs in Hanover and Frankfurt in January 1995 
visit to exhibition of textiles in Japan as part of the marketing 
input. Tokyo. Osaka, Kyoto. Tokushima. The latter town contains an 
indigo and textile testing research centre. 
to contribute in selection of national. experts and artisans 
to prepare a job description for the international, national. experts 
and national coordination in Hali and Guinea 
to prepare the final report containing the main strategy of the 
impl2mentation of the project, including reco..endations and time 
:.;hedules for the artisans and experts (national and international). 

~I 



Annex2 

Original Schedule 1995 

Birmingham 19 Nov--> 23Nov Vienna 

Vienna 23 Nov--> 4 Dec Mali 

Mali 4 Dec--> 19Dec Guinea 

Guinea 19 Dec--> 20Dec Birmingham 

Revised Schedule 1995 - 96 

Birmingham 19 Nov--> 22 J\Tov Vienna 

Vienna 22 Nov---> 22 Nov Birmingham 

1996 

Birmingham 9Jan ----> 14jan Frankfurt 

Frankfurt 14jan ----> 1-ijan Birmingham 

Birmingham 28jan ----> 6 Feb Japan 

japan 6 Feb ----> 16 Feb Korea 

Korea 16 Feb ----> 16 Feb Birmingham 

London 26 Feb ----> 5 March Mali 

Mali 5 March ----> 16 March Guinea 

Guinea 16 March ----> 17 March London 
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F&bric coffan 1,,,, mro> 
Sundt·Kongo f'.trty 

}{lth cf'ntury 

\,f'n\li.& M•\\On\forbundfit 

C.1!J.logur nurnbtn 

d'f" g·,-.n '" b1acli:Pt\ 
The exhib:tion opens with works from Nurth, Central and 
Southern Africa, a selection which gives an indication of the 

r.lnge of textiles produced in these areas. Pieces from Egypt 

s;-.ow the techniques of applique, screen prmtil'g and 

tapestry-weave. Salah El Dir. \II.El Ozy is one of the finest 

tent-makers m Cairo and the entrance to the exhibition was 

commissioned specially for it (1). He makes tents and 

hangings for local festivities working within a repertoire of 

Islamic design, hand-sewing factory-woven cloth Ch.lnt 

Avrd1ss1an .1lso usrs .1pphque and rrflrcts upon thr 

monumrnts of Egypt's hrnt.1ge. not.1bly thr Al Ghoury 

Mosqur (2) ,1nd the Ph.ironic tombs of 5,\qqu.ua (3) E.ir.h 

piece is 1nd1v1du.1I. the cloth dyed .1nd rr-dyrd by hand to 

,1ch1eve subtle p1•rmut.1tiom of colour Kh,1m1~ Chrh,11,1. also 

from Egypt. work\ with Ar,1b1c c,1ll11:r.1phy to m,1kr strren 

printed text1ll's (.:Ii and Ashour Messelh1 1s a wi>aver of the 

W1ssa Wassel Art Centre using tapl'stry·weave, a technique 

also used by Coptic weavers in pre-Islamic Egypt Ceiaal. ). 

In the Sudan. more than a hundred years ago, military tunics 

with applique evolved from the need to patch the shirts worn 

by soldiers of the Mahdi, the leader of Islamic reform whose 

forces defeated Fgypt and their (Ontrol over the region (5). 

Kub,, weav!:rs in Zaire have continued to produce cloth using 

raffia-palm fibres which women embroider for funerary 

display or patch (creating appliquel for their own fe,uve 

skirts. In embroidery, pattern is explored with only an 

occasional dash of cotton in ,1n unexpected colour (9), and in 

• 1pphque, designs h,we bccoml' more and morr rlabor.1tr 

\ 12-14) In contrast. in western z.we/North-westtrn Angola, 

blankets were used in the early 20th century by Kongo .uti.t\ 

to construct coffins (mombol for the decr.1st•d The rxample 

lick apron C11lrJmolr.t) (1~) 

TonKI, Ka11b1 uea, 
Z1mb1bw1P, 1cquire-d 1989 

Stand1rd Bink Collrctlon, 
Un1vf'~1ty of thP 

Wolwatrmand. 
JohannHburg 

shown here Is a replira commissioned in the 1930s by Swedish 

missionaries (6). The smaller muildis, Incorporating European 

textiles, are also reliquaries containing body parts (7, 8). 

In Zimbabwl' (1!5) and South Africa (16-23), the making c-1 

cloaks, aprons and sk;rts from raw hide embroidt'red with 

imp.:irted 11lass beads has been translated into thl' us<' of 

blan~ets a11d other factory·made fnbric. Buttom. br .ds. rnfrty 
pons and cotton thread (and even a snuff box) .irr all iltJphed 

with distinctive designs charactl'ris1ng pc.rt1cular commur1llt•s 

Objects of little intrinsic value make up works of brauty and 

d:versity: a manner of working utilised by Sandra Krirl on 

appliqi.t'!s that address the politics of apartheid (74, 2"ii 

Weiw1ng, dyeing (and i\11 kinds of resist ml'thod\), l'mbroit!rry. 

patchwork, .~pphque and tailoring all continur to floun\h 1n 

West Africa, with older traditions l'nlivrned by novrl 

developments. Hand·woven and factory-made text1lrs are 

sewn into wide-sleeved gowns throughout thl' fl'gion Two 

early examples, from Mali c.1880 (27), and Sierra Leone 

c.1920 (45), show well·developed local styles with a t.iste for 

novel colour and design. From the tailors ancl embroiderers 

of northern Nigeria, a series of gowns show the continued 

liking for local fibres (cotton and wild silk, 49, 50, 52) and 

hand-stitching, as well as for factory·'l1ade cotton damask 11nd 

machine-embroidered viscose (the 'Yar Kumasi', 'Daughter of 

Kumasl' design. 54). Other traditions of l!mbroidery are also • 

shown (28, 38) including ihe work of Nike Olaniyi·Davies, 

Nigeria, 1974, (92) (who is better known for her later work 

with indigo dyeing) . 

In recent dyeing, both natural leg. indigo) and wnthetic dyes 
are usl!d witli different methods of tying or stitching "·"" 
Toyin O!:untona of Nir,eria, 1994, 91, and Gogo Semega 

Maiga of Mali, 1994, Hl and the splattering of wax rl'mt 
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clyff cotlOft 1own 
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(a technique t1ansferrl'd po\s1bly Imm S11'rr,, Lronr lo N1gl'ri.l in 

thl' 1960\. whl'rl' it bNamr known,\! lr:;-.;;,1) In M.lh. thr 

older tradition l"f ·"••):·::iJ'' ·:i .-;hH.h 'o;o::r 1\ both dyed into .md 
bll'achrd o,,: ,,! <t>lton rlolh ( l6l. h.I' tit« onw ,1 nwd1um U\rcl by 

artist> such as A:f,.,,,~t1n1 K~ll•. : '"' · .. ~d .1nd .1doptrd .l\ a 

fashion fabnc. 

Wl'aving conbnul's in the narrow-strip format and 1n Mali. Oumar 

Bocoum has adapted the weft-faced tapl'stry·weave trchmque 

(more often used to give a repeated pattl'rn along thl' length of 

the narrow strip) to produce life·sized figures (29) Tapestry was 

also the medium chosl'n for Sl'nl'gall'SI' government·sponsorl'd 

explorations of President Senghor's philosophy of negritude 

developl'd in the 1960s. an example by Mohamadou Zulu Mbayr 

is includrd hrre (39). In Senrgal and Guint'a Bissau. wl'ft·faced 

patterns are used to crratr topical portraits 140) and the cloth has 

also been widened to produce modern fashion fabrics by A1ssa 

Dione 1n Dakar (41). 

Thrre kinds of te~t1lrs from Nigeria arr fr,1turrd lhr Yorubd 

high-status cloth, aso okr, res1st·dyl'd ad11r, .1nd .1n intl'r·rrl.llt•d 

series of dl'velopments in broadloom weaving by woml'n 

Aso okt' textiles are woven in 4 inch-wide strips on a loom used 

exclusively by men until around twenty yl'c\rS .1go whrn woml'n 

also began to disseminate the technique In tht' nineteenth 

century hand-spun cotton (often dyed in 1nd1go). wild silk. and 

magenta silk waste imported across the Sahara from Italy. were 

th .. b.a~ materiak establishin11 still-dominant colour preferences 

Wom1n w11vln1 
,Ho '1lr. Oh·Ap•n•. 
YC'lrub•. lh•d•n. 

N11:rr1•. Ap11I 1990 
Photo John Picton 

Im tihu•, .1 lit:hl uo"o\111y IJ1nw11 .111c1 m,11111111 p,,,,,,,: !Ill' I"''"""' 
crntury. however, synthl'trc y.irns. p11rt1culMly r.,yon, v1~cose and, 

more recently, lurex, h,1111' bl'l'n mtroduced and cotton ~pun by 

hand has bl'en rtplaced by the mach1ne·spun. with a grndu.illy 

1•xpanding colour rangio. especially with lurrx (70·76) We.1ve 

slructurt; h<lVt' become increasingly elaborat~. with a grioater use 

of wrft.float patterns (65·67) and openwork (68·70J, lattt'rly 

used to create a lacy effect especially during the the Ci11il War, 

1967-70. The popularity of aso oke cnntinues and 1s depl'ndent 

upon a well developed, modern Sl'nse of Yoruba 1dl'nt1ty 

Acf11e, in which factory· made textiles are tied or stitched with 

raffia, or stencilled or painted with starch, is a develnpment 

associated with the colonial period, although its basis 1s 

indigenous. The tradition from which it stems is the dyeing of 

old cloths in Indigo to renew them for further use The topical 

imagery includes references to towns eg. lb11dan, (87). and 

events eg. the Silver Jubilee of King George Vin 1935, (83 
and 86), or the expected coronation of Edward VIII, (84), 

and also Al Bur11q, the Prophet Muhamm11d's horse, in the 

Night Journey. 

Broadloom wt'av1ng by women I.as en1ord con~1derable 
succl'SS with influences passing from one part of Nigeria to 

anothl'r with apparl!nt ease Design f..irms originating in the 

southern Yoruba city of ljebu·Ode (93) were takl'n up 

sonwtune after c 1850 by women in thl' southern IJlbo town 

of Akwete further to the East This transfer stimulated the 

dl!velopment of distinctive deugn forms which Akwete 

woml'n have promoted throughout N1ge1111 during the 

present century (94-97, 99·101). Meanwhile, Ebira woml'n 

with access to machine-spun cotton. rayon, viscose and lurex 

have taken up patterns derived from both aso oke and 

Akwete cloth (102, 103). 
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Akoko Edo madl' by L.1wrt>ncf' A,,,n.1k11111 lY' I 11,' • •11 .ir1c1 .1 

funer,\ly ,\nd c11mnlt'mor.1lov<' .1µphqu1• '"''"'' il11!h l•v Okun 
Akpan Abu1eo from the- Cro\\ R1vt•r rf'g11in m.1d1• 11f l.\tlnrv· 

printl'd te~till'\ ( 111 > 

Perhaps the t',lrht'\t eov1dt•nct• for the U\f' of 11np1>rlt'd rn,\ter1,1I 

comrs from Ghana. where- m the e,llly "1glllt't•nth·cf'ntury 

Dutch trade-rs noted A\anle weavN\ unr.wf'lhng \olk cloth\ tlwy 

had sold to them and re·wu11111g tht' thread\ with hJnd·spun 

cotton This. and the introduction of a \econd pair of ht'ddles 

to the loom (which enolble'd the alttrn.lhon ol warp· laced and 

weft·faced st11p1ngl wa' the bam of the d1stonct111e visual 

qu.1ht1es of Asante weaving By the latt' ninrteenth ct>ntury thr 

use of weft.float patterns had been rlaborakd to product• 

ll'xt1l!'S known as adw111Jsa. 'fullness of orn.1m1'nt' ( 11 J) Tht' 

ust' ol silk (which was to be replacl'd by rayon and, on thr last 

folly yt'ar\, v1\CO\I', 716) was rest11~ted to lht" llllbohty until ttw 

popula11\,lloon of these tex•oles by Kwarnt' Nkrum.1h .1t thr tomr 

of ondt'pelldence m 1957 Ewl' wr.wtrs 111 soulh·t>.l\ff•rn Gh,111.1 

(and Togo) havl' used lht s.lmr ll'ch111qut'' to producr• .1 much 

wider range of design\ with f•r,ur.1tov1• mot•h .ind ,1 d"tont t1v1• 

plying togtther of d•lll'rrnt coloured m,"horw· 'Pun cotton\ 

17N·n> 

Along the Ghc1n,11an coast on f,1ntt' commun1t11•\, ttw tr.1d1t1on vi 

m1hlary companies promoted the use of 11.igs m.1dt' entorrly of 

1mportPd European textiles and derived !·om naval ensigns 

Thes!' emblematic designs illustrate proverbs and ch<lllenge rov<ll 

companies: 'Will you fly or will you vilntsh' (Eothrr way you can't 

escape us) (13 7, 134), 

P11nted textiles in East Africa den11e from Indian h,1nd block 

printing. a technique supplanted by th!'11 mass production m 

Europe and. morp recPntly. m Kenya and l .ml.1n1a "s wrll as 

.. \~ ·~U ,, -, 'I 
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k1n~n 
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l'hoto C 11~p1n I ~lit 

:r .. 11.1 .11o<l l hon.1 1 h1· k,l111:.1 1\il 'g111r11·:1 luwl ; tcirrri ,, ch .. t1111·d 

hi' .1 rf'Ct.1n1~ul.u bnrclrr .Hound a dostmrtivr rrpc .. ll p.lt!Nn, 

tilt' .1cld1l1011 of a Sw.1h1l1 prnvt•rb being .1 n11l1al J.l•l•I of the 

clt•s1gn 17 J 7, 'll Thr la tr Fatm.l Abdullah of T.in1.rni.1 " oneo 

oi thr bt'st·know11 de\111nrr' (1401 

·-'I:. ..... 

The punted trxtoles of Wl'st .md (l'ntral Af11ca h,we ,, very 

different history which begAn with ninetetonlh·century Dutch 

attempts to undercut lndonesran bAhk production. Thi' cloths 

produced were not to lndonesiAr. tutl", but sold well in what 

was then the Gold Coast (Ghana), The prl'Sl'nce th!'rl' of 

rl'patriated former mercenaries who had assisted the Dutch m 

thl' colonisation of the East Indies may ha11!' b!'l'n a s1gnif1cant 

mflul'ncl' Textiles ~ubsequently dl'signed specrlic.1lly for the 

West Af11can market were manufactured by the H.1arlem Cotton 

Company and sold by their Glaswegian agent Ebenl!zer Brown 

Flemming, whme Scottish missionary conn!'ctions may have 

mediated West African provl'rb1al and educahonal intPrests 

From the outset, dl's1gns produced in thf' Nethl'rlands and thM 

al\o on England werl' turned around by West Alncan tastl' .ind 

p.1tronligl' The coons on the h,md of thl' 'HMds olnd Fingers· 

d1•\1gn nMy wl'll hr thr twrlvl' prnmrs of a sholhni:. but tilt' 

dl's1g111hrlf has Oil olMous bns1s tn Europr.an art (7'i7 ·4) Thr 

·staff' or 'Sword of K1ngsh1p' dl'srgn (755) and many others 

('Alph.1bet' 161, 'Sta1•colsl'' 163, Nl!w Fine Trail' 164, 'S1b1 S,1b,f 

or 'Cushion Cover' 7691 all 011gin"te m thr~ period and .ue \hll 1n 

production along\ide mnuml!rable other designs d~11elopcd since 

then in response to Al11can intl!rests. 
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Today. the production of ·wax· pnnts (using a resin ~t applied 
by du~• roll~) 1n 1m•tatlQtl of Indonesian :i.tilcs. and ·fancy· or 

·Java· prints (pnntl!'d on ~ fare of the doth only) have bttn 

transfffl'l!'d to Africa. and only two companr:s in Briwn and tM 
NEt~lands (A Brunnschw~ & Co. and Vlisco bv respectively! 
continue such pnnting. albeit producing the top qualibes of doth. 

From the 192~ onwards. ·fancy· prmt tt'Chniques have bttn 

exploite-d to reproduce photographic liken~s. UM of the first 

recordl!'d inst.Inces b~ng a cloth 1n fu!W'fal) colours with the 

image of Nana Prempeh. the Asante king (170). prepared 1n 

1929 (although he rt'lgned unbl 1931). Printed textiles have 

since be-en ~ increasingly to commemorat:? parbcular events. 

to celebrate independence. to encourage education or to 

promote the popularity of pol1t10.111s. One of the most 

recent examples is thl' AN( desig"l with a p<r.rart of Nelson 

Mandela made for the first democratic election m South 

Africa 1n 1994 <2161 

Printed tr1t1les are a part of African history and soc~ty and 

Y1nka Shonrbare comments upon thrs in an instaHation of three 

Vrclorian-style costumes at the close of the tit!lrbttion (229) He 

refers to Britrsh rnipenahsm. African hrstol"}. t"ld the complexity 

of 1magr and :dentrty 

Carol Brown. Barbrcan Art Gallery 

John Prcton. School of Oriental and African Studies. 

Umversrty of London 

!E1h1bitron Sl'll.'ctorsl 

rh1\ "'•'"'·f'>•'><>~ '°""'" p.ltT of .arnc~ . 
.a n.1f.nn.,,..,cf,.. ''·'""" c~.a1.n1 l'ht- .lrt\ of APnc:.a 

Jun4'r\lt •\ ir.1fft'fylfy Acknnwtrd&rd trom thft 

8nr1Vl ( ''u"C•L (,ti""' .ar.d thr Ml (C'JUft"_ I of fn.tl.Jnd 

9.lrtw o1n Art GAii,.~ •\ own.-t! h~ .and 

m•nAi;ll"d by thr C rYP')l'Af1on c.r L~ C Y99S 
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HELLO, 
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This 15 the 7th Annual GLOIAL PARTNEllSNIP. It 15 a 
celebration of the diversity of tile peoples of our earth, a 
reminder of the fact tnat we belong to one 111all planet, and a 
wonderful way to leam about one another. Tiie Third World is 

all too otten presented as a place of disasters, of fa11ines, of 
wars. It is not, and we nave a role to plav l>Otll in preventing 
catastrophes and in changing our perception of our global 
responsibilities. We need a GLOllAL PAllTNEllSllIP to ov,rcoae soae 
of these perceptions. That will take hae. For the -nt, 
spend soae tiae at the wonderful event wftich •ill give you an 
unrivalled opportunity to do your Christ.as slloppir.g, safl! in 
the knowledge that your purchases •ill neither exploit the 
producers nor daaage the earth. GLOllAL PARTNERSHIP is fun, too. 
There is something for everyone; the shopper, the ..,sic lover, 
the traveller, the c1nema-(1'1er, the child, the book buyer and 
the concerned investor. 
Thank you for COiiing and nave a good t1111e. 

~ 
Benny fletnDitzer, Director GlOIAL PARTNERSHIP '95 

a 
i~-~~-j 
;!;~ 

BARBICAN /~. 
EIHlllTIOll RALLS - , 

THE IMSICM DllDIDOll MUS are just 2 
•inuus walk fr011 the Sarbican Tulle 
(Circle, M!tropolitan and ,,_rs-ith & 

CHy lines I. •i tll easy access Dy bus 
(nu•llers 4 & 561 and car parking 
facilities neal"lly. 

~ 

GLOBAL PARTNERSHIP ·95 ts orQantsed by Ille Trust lor Edugt1on ilRd Otvelopmrnt. Registered Ch¥lly no 3280a9 It IS a n:in·prolil matano event limed at 
lllldtn•no Ille u~rsranding of gloDal tSSues among me people of the UK Patrons are Clll- Aclldl. 9-flltlllf. SI- ........ Len,,..._ Jolla Tna. . .. , 
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F•r .. • 24 .. 09.00-17.00 - 5l.CllAL PAllTllDSllIP 'ff 

CCllJiFBIBICl: .... ......, ta leftl::••••t? 
(a.tr: Sir ...,._, -.) 
HOIO could devtlop111Q countries pr01tOte domestic 
savi.ngs, co-operatives and credit wnGns7 "°" ao 
loans fro• interr.ational •oney markets ana 
Structural Ad1ust11ent Progra_e, affect s•all 
COUl\tnH7 i.. can we encourage prtvate enterpn~ 
ana f"tre:ir-eneurs t:; flourisl't7 What u tl'te role of 
narca ·:::>Ha rs, Maf 1a 110ney and coi-rupti.cn7 Hi.gl't 
level spea1;ers ~roa banking, social investaent. llGOs 
and acaclt!lia. 
ass • VAT f£7fi.4CJ 1ncl~s lunch W"1 .-.r.-.51-ftrs 

F•tDI" ~"' 09.00-13.00 - Tiie .. ijillg Coltf_. • 
tlle Mv..:.-et tl1' ....... (Cllair: Lf'l'lt Fr-Mils) 
9\;t aid tl'te IM Conference in a..111ng adlieve ana 
.nat are the ronsequences for _,, in the 00 ..../Ot v 
crs including coffwe , li •'\ · 

Fmma· 24!!o 15.Q0-17 .00 - STUDEllT CClllFDlfllCE: \S . . 
Is It Wllrtll Mawillg a lligller Degrn? 

A briefing conference for students CQnsidering 
higher degrees 1n international relations, 
developaent, envirorwent. Free entry 

5,,_. 09.30-17 .00 - TIM' Flltllre ef s..ti. Africa 
(Qair: Prwfnsor .leek s,.r.e) 
Held a -1tl't after South Afnca·s local elections. 

this •ill lie the most P1110rtant confr.ence on Sout!I 
Africa's political and econoaic tutu,.. l'telc: in the 

1.IC this year. Speakers include Donald WoocSs. Festvs 
llogae (Vice President of Botswana and Chair of 

SADCC1 and TUI Tallane (Vice .... 'Sldent. tliorld IWUI I. 

Corporate Bodies £50; Ir.div1aua.Is CJS; Concessions £25 

S.-• 25.., 09.3G·13.30 - .... t is •• Acceptable 
Lnel tl1' Dtf-7 
The told •r is over. Do we need nuclear -eapons? 

What are aceeptable levels cf o1r•a•ents, ar•ea 
forces and ;inis production tOCS.y7 
c:c, concessions £1 

s...._. 25111 14.00-17 .00 - Alteraatiwt Eatrgies 

F1nd out about tl'te state of the art anG now you can 
use wind. sol~r. hyUro, ancs D1~ss energies. 
rro. concess;ons ra 

T1!e full ~ for Gla.AL PAllT•ERSllIP"9S •111 

~-in Tiltlt Girt on "ruesday :llsr NovtllOer. 

• ACTIOll A10 •AIRE C:-.• ~ Ull • aoaii C.- •Mu .... C-1 •Alna-£.._ c__, ~ • Nnuo llqlls • Anw • - •.....,...A<!• Ant.· 
SIMt'I _,_,,,·--•Ar-.·~~• A11a11k CGuno1 •--~ E....-• IESO • llEXT Cllcda• ..,_ G<tt- '· •<if!lr.>I • 1101rno 
• llomas A«ydlnO Ull • 8arnOay lhlcli • lloalls far• CllOllgr • """'9 T.-s • ~ ~ • lndgl"' Wollll • 8-T- Soooly • anw . ....-» • 9nto<ll llfd 
Doss•.,_ - flllllf-- • CMlll • CAFOO• CllR • CNll • CM1PUS T.- •cat lor "'Wiid • C-W •ta~ !Ml•~ Ult•~ - • 
C!lllCERll - • ei-~ i111C1 Gdls • CIQyCIDn E""V'# ~ C:-. • ~ Trusurn • DJI • Dandord Trwsl • Daot PtKOCb •Or-• e..-n • f<l•..ittor 
• EIW I~• fsp!<aU Tadltr\· ~ • Ellllal in..srors Group• E"- Golaons !lllSI • E- ..... • ~ T.-s • F• ~os • Fttd lllr °*"" • 
F-~ AOwtca ~ • ~ l"""9 ~ • f"'9D • C..-.alla • ~ ol Lde • GltaiQ Scllo.JI Aid• Gloot E-...W • GI~ E-- °'~'°" • 
Gr"'1llUCI • Guf<1ll fJlllCllllOllS • HefO 111ot AQtd • hltGOr Cmmics • IA'-! E>PO'f • ICCET .._,. CCllllt • llNOIS al Alna• lllllnr-1~ ::~ G<ouo • In'- Ollldart Tru'll • 1-"Qi v-- Scroice • JICA.:OECf • JlcOlfs Wt11 ~ • ~ • "'*"'V l*1 Amina• Ml Tr.OC • •.-. T...e • l~ KU 
• L-- LIO<VI • Unll "-• llCilO • USAVl.C • ~ Plllisll CtJllS • - • ~ ~ • M.ln!ra • ...,_ .. U.UQIM •""" ~......: • 
lioc¥'9U' ~~"IP'• llo\)lnall W- s LU!,1111 • w.- • illGFl!I SoulD T.- • o.:i.- "-•One wiap •a. Wcllll on L.., • ODeri lJnrvers4't • o..r.u. 
C.-.-otacmozM --• 0...-~ - • Owlord .,_ ~. ~ • ..._ Wlls. Puce al - • l'lnrun '-''. """-~. 
Pno~ r.,.s • POPUl*Jn Conclm • ~ Ucnarl Ans I CIJlls, IMml T1111i1111•"-'II~EllllVY6-11 • RdUgle CGunol • lleP '.ltwlg • Aelumo'9 Aid 
Wortiers lrw • SOAS • Siil l R Ross l- • 5*r-'d • Sllard llllerat • Srglll ~ --• S-• Sradllal • SlalslYrw Mo• Solir f""fY Soclll't • Sanu • 
So<aotwMI ~ • Saut!I 8d ~ • Sloo Ille DtslruCllon al ... WarlG • 5unln: __.. • 5o/llllllllS • Tales al llllt fMll • lacftonV AOrUI • lem F..,,. • n... 
IUllOlctJfts • Tobll 5-' GtOUP • r~ • rounsm Conclm • lr.ldls • 1.- • Cart• Tralr Gaps• T ... America / c:-.. 1.-• Tnps --1PJaor- '°' 1nz1 • l•ooa 
"'-- • lruO Alna• Tmlllt - JANI• IMS• UllA l-~ • UlllCEF IUKJ • Upldl $oclllJ IDr OosMllld ~ • VSO flJl/tl • ._ 5"oat Sell 8uorl lr11"! • 
W- • W-Ald • WISI Easr Tmet • Woinailollll War"""'*•__,., ~ Lapl IOr ,_. I F ......... •Wood Mlftlrs • ~ Oftly • 'A,;,JA~ • World 
llcvetoprnenl ........... •Wor1116-e_on.._• __ ""*""-•.,,_ T,__•Wnall ~ s.r-

ALL lllfORMATIOll WAS CORRECT AT THE TIME OF GOr•G TO PRESS 

__ , __ ~ 

. •. 
... "t 

II . . 
. :. : ... _ 

, . .. . 
w 

--••••••m••••amn••u•••••••oman•••••••n•---
F-1r 110re intonoation please c011Pl1t1 llOtll sictes of tllu coupon I return 

., rn SAE t:>: Gl.OIAL PAllTllEllSlllP '95, PO IOX 1001. LOllDOll SU4 lllL 

I "°"la hke to rree1ve ....... cop11s of trus leaflet I ....... cop11s 
M your A3 poster for local d11tr1b\ltlon. fpl .. se 1p«1:y quanruri 
"l•H• llelp rllduee our cosrs Dr encloU"!I sr-• ro t/19 _,.Ofl,.Jefe value 

""' for ro l••fleu; ~2P for 25; Hp for 50; £2. 50 for roo1 Postcode Tllflll!one ------------
11"-0Cll LErrEllS ~LEASE I 

I "°ula hke to voluntHr at GLCllAL PAllTlllllSllJP •95 on Friday 24tll Novltlllller 0 Saturday 2Stll llOvflll'er 0 Sunday 27tll NoverrC>er t:: 



PLIAS( •SE T•lS Slll IF T•E LEAFL~T llPE•ll 

~ t"-1 tOO non-profit tl0d1rs t~t won. all OYff 

tile .,...l<I •~ll have stands in the .air. Hh1b1t1on. 

Find out what they do, ~ they Gt' it and llOIJ you 

can lldp t'- mile a 1uster worl<I. 

...-.. -- -- --Learn what wind, solar, biDNss. and l'lydro -r-gy 
can do for you and your '-· 

Ever wanted to uplore tlle 

stranger nooks an<I crannies 

of tne worl::I? 25 travel 

organisations can tell you 

llOw. 

T•i-cs TO BRI'<G 

Paint sets, crayons, paintbrusnes, felt tips, 

storybooks cages 3-231, ol<I spectacles. we will 

aonate these iteas to scllOOls and pro1ects in tlle 
Third WOrl<I. 

, -.. ~---:--· -=~·-:-~~· -- -----
Authentic African, ASlan an<! Latin Mencan fooo; 

an e•otic Juice Bar; a pasta bar for c1t1l<1ren, an<! 

plenty G'. cno1ce for vegetarians. 

.... ~·~·i1e·;; 
'-"• rj ~ 
~le~~o 

Releasea at GLOBAL PAllTllPISllIP ·95, a comp1lat ion 

tape and CD featunr.g leading worl<I ... sic artists. 

Coilpile<I by Worl<I llus1c Networt; all profits to 

Cl..OSAL PAllTllEltSllIP. Order <lirect by c.1lling -·s 

C•e<11t Car<! Hot ·Line (Otn 262 76681, o~ buy from 

gooo recor<I stores. 

Over 100 stalls er~ with colourful goods frOCI 

aroun<I the worla. Buy crafts, clotn1n,i, 111t1sic an<1 

bOOkS safe in the kno.le<lge that your gi H s are 

fairly traat!d ana won·t aaonage the earth. 

S@j-ve 
•@J®"' ~r.na~ 
@, ~h8p>p1R&• 

. ~ .• .. .. :' 
OEH, Sout:'l 11.ank, witn ll•ilujta and guest artists 

Fo~ CHILO~[• 

Perfor•ances fro• 

Des Kay· s Recyc liMQ 

B1cycle, Poets & 
Storytellers, and a 

puppet spect~cular. 

Get creat ivf! with 

Heri taoe Ceramics· 
Afr ;can Mask work 

shops. Cree lie on 

Saturday & Sunday 

r_1'·· :::_.,_ .. 
i:- • • r 
). .... \ 
~ ... 
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• 

I 
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Fu~ 09.00-17 .oo CUllAl PMTimlSllIP "95 CGllFBIDC£: 

-.se .._, in Dnltl.,_.t? 
C9.00-13.00 De kijillg eo.tereace .. tlle 

..__t •f .... 
15.00-17 .00 Is It WDrtll llawing a Migltltl" 

Dlftrft? 
SAT 25 09.30-17 .00 De FlltDA of South Africa 

09 .30-13 .00 aat is aA AccepUllle lnel ef 

Def-? 
14.00-17 .oo Altenatin Energies 

F• ~ llTAIU • ~ m - .,_ snr. 

p A 'II r--.. 0 ! S : L.; S S I C Iii S (£1 ro CO•E• COSTS! 

F•: 2-' 13.30 Travels in Sout• East Asia 
15.00 llDrtillg Overseas 

$.u 25 13.30 De Policies of tlllt W!Orld lull 
15.00 llDrtillg CIYerseas 
16.00 lio-Pat1t11ting = lio-Piracy? 
17.00 Travels in Sovtll~ Africa 

s ... 26 13.30 Is Fr1t1t Trade lad llews? 
15.00 llDrting CIYerseas 
16.00 Ethical Inwestlllt'"t:. 

llllat is tlllt Price? 
17.30 lralll tlllt World with Ffyona 

CMpllell 

·---· ... ·-~-1;~~,;~~l.w._ 
For 24 18.00-20.00 
An evening of African poetry, writing, lllUSlC ard food 
•1th well known African artists. 

November BARBICAN 
24TH .. 26TH al EXHIBITION HALLS 

11 •t•S 1109 TOI IMUUI •1 
.... 1 ... J1· 's..· 1'• t.... s.. C"" -: ~___:... ~~ 

' LIYE IOHO liluSIC . · 

Fiil :M 11.00 hll-TGaic Stnlllud 
15.00 CMn a.a. IBohvial 
16.00 ..... tip Yidya lllawa. (Indian 

Classical) 
Sa 25 11.30 lltiftg .. see (African Clance & orUllS I 

13.30 ltftllla Sllssoal:• (West African Kora 1 

15.00 Illti laymi (Anoear. Flutes) 
16.30 Tonn llpetlsizi I ZUll>atMean IRlira I 

s. n 12.00 West Illllian 5ospltl -.Sic 
13.30 llassan Erraji (Arabic lllls1c1 
15.00 .loji tirota (.la,>aY-se 0.--ingl 
16.30 Sudra"s Cumltia Troupe 1Colllllb1a1 

Quizzes, worllsllops and sninars for school groups 
of all ages. And for 6th Fona pupils, tnree topical 
conferencu: 

A llIGNT TO A llOOF - HOates, R1gh:s & tne Environment 
llEFUGEES I •IGMTIOfl - Tile Whole World on tne Uove 
IllTEllllATIOllAL TllADE - Open, Green, Fair? 

GLOBAL PARTNERSHIP '95 

~ . . -
~-- j~~--- ~ 
~ 

; . 

SPOllSOlllD IY 

li1 .... ~~o(.....,~.t. 
-••it1mm••ona••amn••unammm••uann••~n.innn•---• 

1nel Debates and D1scuss1ons 

•ose llloney 1n Developorient? 

:, EW1;1nc conference on tne Advanceme~t of Women 

:111ent conference - Is lt Wortn Having a H1gner Degree? 

•P. Future of South Africa 

D 
0 
0 
0 
0 

Wl'lat is an Acceptable Level of Defence? 

Alternative Energies 

Secondary Sc'lools Programr-'! 

Pr1111ary Scnools Progri!llllle 

6tll For• r.onf erences 

Please senrJ with SAE ro GLOIAL ,AllTNEllSffI', '!15 '° loll 1001, London SE24 911l 

0 
D 
D 
0 
CJ 
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DI WfR:f&;, 11.\~ Ot flJlftllf ~OOlltCUtTUUA 

1-IEIMTEXTIL 

Frankfurt am M;1111 

10 C/m 13 janu;m 1996 

• •• 
• 

Messe 
Frankfurt 



Het nieu- seizoen begint op de Heimteirtil 

RP.nt u ai OP.nieuwd naar de nreuwe thema·s. kleuren en m.<!P.rralen' 

C.r 2 650 rn!P.rnarrnnale deelnemers en u1lgek1ende promoroeshows 

·.!Plif!n u on <IP. HP.1mtexttl de akluele trends en produkren '0nr EP.n 

zo qrr-IP. P.n helangri1ke vakbf!urs als de He1mtextol heeft een over 

1rchtelr1kP. P.n du1delr1ke structuur nochg. Want w11 w1llen dat het voor 

u als onze hezoeker. eenvoud1g 1s om u goed le kunen OrtP.nteren 

Daarom rs dP. He1mlex1tl "96 nog du1deh1ker rn lwP.e lhemaroschP. 

groepfin opqP.deeld .. Floor. Wall. Window Decorat1on & Furnolure 

Fabric~·· en .. Bed. Bath. Table & K1tr.hen Linen~ makerr de HP.rmtextol 

vr.or u als qP.spec1altseerde vakbezoeker dP. wereldmarkt van de 

kortr. weqe'> U bent van harte welkom op de Hermtextol 1996 



•• Floor. Wall, Window Decoration & Furniture Fabrics" 

[Jot ~P.qmr.nl van rlP. HP.1mtex111 omvat voornamP.h1k decorat1el • Tapetenwechsel" in hal 5 1 en 6 1. gord11nP.n. t:ler.o Pn mr.uhel 

won1nq!P.•t1PI fen select1e van 1nternatoonal<? deelnemers stolfen 1n hal 8 0. 9 0. 9.1. 9.2. alsmede 10 Oen 10 1. Mnwennq 

mo>! h111or.rl<>r rrenrtw111PnelP nroc1ukten P.n PP.n lantas1P.vollP P.n deCOIP.Chn1P.k 1n hal 10 2 .• Wonderl;inrt" in hal 9 0. t:IP '1'°"'1 

frpnrt Show vinc1t u mP.I ;ils !•IP.I .. Wonderland .. OP. n1euwP. hahn .. Atmosphere" 1n pav1l1.1en 4A op de Agnra P.n • Tr.•l•IP. C:ul!urr.s 

c1ehng ''"r r.r a•s v()lqt uil .behang en wandbr.kleding als D1sr.nver Thi! FeP.hng Of Ao;1a" voor \l'Jnn1n1Jl•"hf!I in h.11 10 0 



, 
I 

•• Bed. Bath. Table & Kitchen Linen .. 

~ .. . ~ ,. '. 
, .. , . ~ . ; I 

J 
' 

' 



.. Doek op" voor .. Wonderland" 

DetP. gro.,p van ca 60 mternat1onc1le deelnemers ;>resenteP.rt 

m hal 9.0 b11zonder exclus1eve produkten u1t het se~mt"ll 

.. Floor. Wall. Window Decoration & Furniture Fabrics" De cJaarb11 

behorende Trend Show. doe door de gerenommeerde styhste 

Nelly Rodi uot Pan;s is .ormgegeven. verplaatst u naar de wereld 

van het theater Vier verschlilende pod1a ensceneren de aktuele 

trend them1's op fantasoevolle w11ze. u beleeft deze sh<>w afwosse 

lend uot he! gezochtspunt van he! publcek m rtP za.1' .,n v.tn cfo 

actt"rs voor he! voetlocht In de coul1ssP.n 111n de rn-..-st u1t1>>!n 

1<41f:nde produkten op fantasoev'.lll<: w11z<: gf:1nt1;c1r.,,,,rJ 

B<:1<1e presenlaloes z11n door hel surreahsme. en '" h:! IJJJtondP.r 

<Joor de werken van de kunslenaars MagnllP. en Dail qeinsporeP.r<l 

Beleef de thema·s voor her komendP. seozoen r.n nP.em ontere'.,san· 

1deeen voor de presen1a11e van uw eogen kollP.ktoe rneP. naar t .. u1:; 



.. Opkomst" voor ,.Dreamland" 

Ca 40 deeln.,mf!rS ur~ cle produktgroep .Bed. Bath. Table & 

Kitchen Linen" pre~e.,teren hoogwaard1ge produkten in hal 1 2 

De ge1ntegreercJe Trend Show. die eveneens door Nelly Rod• 

geensc.eneercl •5. voert u naar de wereld van ghl!er and 91.t,,.,our 

De wereld van de him. De trend thema's z11n m een ru1me studio op 

v•P.r versch1llende f1lmdoeken gepro1ecteerd In de rol van de acteur 

loop! u over de versch1llende sets Laat u mspireren door deze 

ongebru1keh1ke rnterpretahe van kleuren en matenaler. 



De gemeenschappelijke presentaties voor 1996 

Deze gP.me•mr.ch.inpP.hfi<P. presentalles z11n voor 1c.iere He1mtext1I 

beroeker eP.n nunr van groor belang Z11 staan ook in 1996 voor 

innovalleve "fo''"" P.n hoo9waard19e. n1euwe produkten 

.Piauena· presentP.ert in een zu1deh1ke atmosfeer de 1nzendin 

gen van erc:lus•P.• .. product>nten u1t ltahe Het .Consorzio Pronlo· 

zione Tendaggio Italiano· presenteert kreat1eve 1deeen van 

ltahaanse gord11nnroducenten In .Treffpunkt Halle 9· z11n lex· 

llelu1tgeven1P.n te cps! Het .TesStlforum• geeft 15 llahaanse 

deelnemers r111m!e vnor hun krealleve 1deeen op het geb1"!d van 

mP.ut>elstoffen 611 .Tissime· kunt u de n1euwste trnnrt~ voor meu 

helstollen u1t Frankrirk z1en Het .Deco-Team· presentP.ert in 

bekP.nde lormat1e de mega-trends van versch11fende cleelnemer:. 

De groep ..Atmosphere· die opn1euw is u1tgebre1d. roont n1euwe 

1nterpretat1es van won1ngtext1el met b11passende vloerbedekking 

DP. lan:as1evolle gemeenschappeh1ke presentalle .wa:ls of the 

Woncr van de behangproducenten 1~ voor de eerstP. keP.r met de 

on11enharende show .Tapetenwechser van de part11 



.. Walls of the World" 

f.,~ J111q 1', ,., • .,, Behan9 1~ rowt:I voor de reillelhranctw .ti~ ·mcir 

d" won1ng1nr1ch!"r een vas: h•?S!andclf!el van her aanhocl op cte 

He1m!t:•l1l f P.11 P.•gP.n Or>!""'''r. ... en op11entJarendc promohP.show 

rr1ct al~ hff"I . .fapetP.nwer.h5el·· P.n ntt!UWt!' 1deP.en vuor 

pr~sentdt•P. en mt~rpr~ta!u~ 1w1 dt!' tt''!'n.i·:.. Hl produkt'.•:~Jmcnt 

.. Walls of lhe World" in hal 51 en b 1 Ca 110 df!eln"m"r'. u11 

17 lanrten verwachlen u mel P.P.n 111r.,rna!1onaal bf!hang.1anbod 



Onze senric:e _,. u 

De entJeebewii..'"11n. U ~lrt tijd en gelO -nneer u uw toegangs­

kaart m de voorverltoop bestelt bij OnN buitenlandSE vertegen­

WOOldiginger •. In Nedertar:d: Messe Frankfurt. Vertegenwoordiging 

N~nd. Postbus 15009. 1001 MA Amsterdam. 

Telefoon (0 201 6 23 87 44. Fax (0 :COi 6 2014 56 

In Belgii: Messe Frankfurt. Officiile Oelegat1e voor Belgii en 

Luxemburg. en bij de EC. Amazonestraat 2. 1050 Brussel. 

Telefoon 1021 534 95 95. Fax (02i 534 96 96. 

Oagkaarten kosten 1n de voorverkoop 137.50. 61;s 680.­

(aan de kassa OM 40.-1 Doorlopende bewijzen van toegang 

kosren 162.50. Bfrs 1130.- (aan de kassa OM 75.-1. 

De openingstijden. 

De open1ngsr11rten z11n 10 :Jm 13 januan 1996. 9.00 rot 18.00 uur. 

Katalogus. De katalogus bevar de rrendaanwi1zmgen van de 

He1mtextil en zal ca. 3 weken voor begin van de t:eurs besch1k­

baar z11n. De katalogus kosr OM 30.- (excl. verzendkosren) en is 

vooral te bestellen bar Bronner Verlag Breidensrem GmbH. 

Srurrg1rter SrraBe 18-24. 60329 Frankfurt am Main. 

Telefoon !069) 2600-505. Telefax (0691 2600-509 

Overnachtingen. W11 z11n u op verzoek en tegen een gennge 

b11drage graaq hehu1:izaam h11 het reserveren van hotel- en/of p"v" 

kamer~ Schnftei•JkP reservenngen kunt u nchten aan: 

Messe Fr;inkfurt GmhH. H<>telreserv1erung. Postfach 1502 10. 

D-60062 Frankfurt am Main Fax: 10691 7575-6352 

Geeh u a u b wel alt11d uw volled1ge adres op. 

Uitgaanstips. Frankfurt am Mam is e"n stad met een veelz11d1g 

cultureel aanhod Een nverz1cht van de 1nteressantstP. evenemenlP.n 

vindt u in de _Kutrurhegle1rer" Op aanvraag slure11 w11 u die gaarne tor. 

Onze senrice tijdens de beun 

- Or:s computergestuurde infonnatiesysteem Compass helpt u 

b11 de oraentatie en mformeert u kosteloos over dee!nemers en 

hun produkten. Onze meertahge hostesses helpen u grHg met 

alle andere vragen. 

De Viii Mobile brengt u ti)Cfens uw rondgang over de beurs 

beschrmd teg,.n de elementen naar d~ verschillende hallen. 

Aan de Lufthllnsa-balie kunt u op her beursterre1n reeds 

1nchecken of i.N vlucht omboeken. 

Als mtemationaal trefpunt staat de Cosmopolit.ain-lounge 1n 

hat 9T btj mga1.g Galleria tot uw besch11dung. 

18 Restaurants en M1nipics bieden u op het beursterrem een 

vePflff(f19. gastronomisch aanbod. 

Het ~.·.rice-Center 1n her Torhaus. 3e verd1ep1ng. staar u mer 

raad en daad terz11de als u een tolk nod19 heeh. theaterkaarten 

wilt reserveren of een auto wilt huren. Hier V1ndt u ook winkels. 

een k1ndercreche. een luierkamer. een kapper en een oecumenos­

centrum Wi1 doen alles om uw verbh1f bi1 ons zo aangenaam 

mogeh1k te makeri. 

Wit verheugen ons op uw bezoek aan de He1mtext1! 1996 

I lw reis naar de beurs 

Met het vliegtuig. De Airport-Shurrlebus .iertrekt 1eder kwart1e1 

van de terminal d1rekt naar 1ngang Galleria 

Met de trein. Van he! Cf!ntraat staflon brengen de 1ramh1nen 

16 en 19 of taxo·s u direkr naar 1n!lang City Te voe! 1s he! ongev1 

10 n11nuten 

Met de auto. Volg op de SMlweg de bordP.n _Messe· en u kom 

aul.lmaflsch op parkeerplaars .Rebsrock- Busseri brengen u da; 

vandaan kostetoos naar mgang Gallena 
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_Aoor. Wall Window Deccwation & Fumiture Fabrics- _Bed. Bath. Table & Kitchen Linen-- 4A Presentat1e _Atmosphere- - 11 Slaapsystemen - 1 2 _Dreamland" 

5.1 Behang .' Wandbekled1ng - 30 Tafel- en Keukenhnnen. Bedhnnen 

_Walls of the World- met geintegreerde show .. 31 B'!ddegoed en Bedhnnen 

_ Tapetenwechsel- - 40 Tafel e., Keukenhnnen. Bedl1nnen 

61 Behang : Wandbekleding - 41 Beddegoed en 8edhnnen 

* _Walls of the World- met ge1ntegreerde show - 42 Beddegoed en Bedhnnen 

_ Tapetenwechsel- 'I In 50 Erlebmswell Bad 

77h 60 Erlebniswell Bad - 80 Gorct11nen. Deco- en Meubelstoffen. - 61 •Wes1z11del n1e! !ex!tele tafelh.,klerlmq 

Text1ele Gord11naccessoires. Vezels en Garrns - 62 _ Texllle Cultures - 01!;COVP.' The ~eehnc1 o· A~ - 90 • ll'lor.clertand .. voor Beddegoed Tafel P.n l(~~;L ·~nhnnf~r: 

Dern en M.-uoelstoffen. Tex11ele vloerh.-dekk•n'l 'If h 70 T .. xtile Cul!u''" :. 01SCr1vf•' Tt1 .. • f .. • .. •irn~; ()•A• 

vnor Erlehn1s .. ·.e:r B.1<l - 91 O~C(} en Meubelstoffen - 92 Deco- en Me .. tielstolfen - 100 .. Textile Cultures - Discover The Feeling Of Asia·. 
Service 

voor Deco - en Meubelstoffen. Gord11nen. - 51 CAO: CAM 

Woonacces so ires - - - l 51 61 Aktoepodrum. Show Tex1ir· - 101 Woonaccessorres. - 6.3 Of!srgn Presentatie 

Deco en Meuhelstoffen Texhelpron! - 100 Won.ngnchtrnq~technmk - 10 2 Zonwerrng en ctecorahelechn1ek 
,,,, 

Gallerr,1 lnforma!1e en P~rs.r.P.ntrum 
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Haustextilien ...t hOchstem Niveau 

Dl'isentiert. In Halle 1. Ebene 1.2. drrekt 

am Eingang City gelegen. stellt sic:h eine 

neue. hochkaratige Gruppierung mit 

Haustextilien vor: .Carre PRESTIGE-- Erne 

internationale Jury entsc:h.ed uber dre 

Teilnahme der Aussteller. So verschieden 

sie sein mi>gen - alle haben eins gemern­

sam_ Sie arbeiten auf hOc:hstecn Nive3u. 

ihre Produkte sind richtungsweisend und 

setzen neue Trends in Bewegung_ Die 

lnternationalit.iit der Aussteller ermoghcht 

ernen guten Uberblic:k uber die gesamte 

Bandbreite in diesem hochwe"igen 

Marktsegment. 

Household textiles on the highest level. 

Hall 1. level 1.2. houses a new and hrgh­

classed selection of household textiles: 

-carre PRESTIGE". An 1nternat1onal 1ury 

cfoc1dt?d on rhe participation of the 

t•xh1b1tors Drffcrent as they may hr.. they 

.111 have something in common. They 

.1r;• working or. a very hrgh quahty level. 

their products are 1nnova1tve and set into 

motoon new trend developments The 

•ntr.rnat1onahty of the exh1b1tors allows a 

hroac1 v1f'W of thr. whole rangP. of proc1uc:t~­

"' this hr!Jh 1111alt1ty markr.t segment 

Une pt"esentation de textiles de maison 

au plus haut niveau. Dans le hall 1 s1tue 

drrectement a l'ent~ee City. au niveau 12. 

un groupe a la pornte de la qualite 

presente des textiles de maison: le "Carre 

PRESTIGE". C-est un jury international qui 

a decide de la participation des exposants 

et. bren que ceux -ci sorent tr es d1fferents. 

tis possedent toutefois un facteur 

c:ommun: tous travaillent au plus ha!.lt 

mveau et 1eurs produrts creent et 1mposent 

les nouvelles tendaoces. L"internat1onahte 

de ces exposants permet d"avoor une 

exceliente vue d"ensemble sur les produots 

haut de gamme offerts sur ce scgmPnt dP 

marche. 





H11ustextilien Uberr11schen;i insuniert. 1,,, 

AnschluB an • Carre ?RES TIGE - ""~ br ,1 .. • 

Besucher an Halle 1.2 F 01 1n der Sorrtler 

schau .Dreamland" ernrge Uberraschung•··· 

:.Jr.erwartel verzerren und .. eran<1ern s1ch 

gewohnte Perspektrven: Aus Klern wrrd 

GroB. aus Oben wird Unlen - e1ne Aus 

stellung. dre gewohnte Sehwe1sen verla!.lt 

und bewuBt die Sinr:e tauscht. Erleben 

Sre Haustextrhen als 1ntrovert1ertes E le· 

rnent. Die Ausstellung 1st rn versch1edene 

Teilprasentationen gegliedert. Trad111onelle 

Trer.ddarstellungen werden durch emolro 

nale lnterpretat1onen erweitert. Zu alien 

Raumelementen srnd ausgewahlle Tex11lren 

der Aussteller dekoriert. Phantas1evolle 

Stoffkreatronen la~"en eine ungewonn· 

hche Sonderschau entstehen. 

Household textiles stilged in ii surpri! :ng 

fashion. Subsequent to ·Carre PRESTIGE -

the fair v1s1tor can make some c;<11t•' 

surprrs1n9 experrences rn hall 1 2 F O 1 

Unexpectedly. the usual perspectives 

turn upside down. Small becomes large. 

top h-~comes bonom - an exh1b1t1011 rr.ar 

rlelrberatcly <1ecc·ves the senses by 

changrng the usual points of view 

E xperrence household textrles as an 

introverted element 

Tr.., exh1b:11cn "OrP.amland" 1s divided rn 

,,-arrous parts Traditional trend presen· 

rations are broadened by emotional 

mtNpre1at1v1s All the spacial elements 

.He decorated w:lh selected exhibitors· 

h?•t1les lmag1nati·1e textile creations bring 

10 hie a highly urusual special show. 

Une surprenama mise·en'K8ne po• 

les textiles de 11111ison. Cene presentation 

speciai"!. qui fail suite au "Carre 

PRESTIGE" dans le hall 1au1.2 F 01. 

reserve quelques surprrses a ses visiteurs. 

Les perspect.ves habituelles se deforment 

et se mod1fient de maniere inanendue: 

ce qui est petri dev1ent grand, le haut est 

souda1n le bas. Une exposition qui redefi 

nit la fa~on de vorr et cree des 1llus1ons 

d"opt1que. Vous percevrez les textiles de 

ma1son comme un element de l'rntro 

version. L'expos1tion est subd1v1see en 

plus1eurs presentations. L"expressron 

traclr11onnelle des nouvelles tendances 

est 1c1 compleree par l'1nterpretat1on plus 

em'.lt•onnelle di! ces dern1err.s. Aux 

f!lemP.nrs de decoration rnter1r.ure son! 

associes de!; textrles ch01s1s des r.•po· 

sants Ces etoffes de creareurs donnenr 

a la presen!at1on spec1ale un caractr.rr. 

e•crp11onnel 





Liste dee A!lssteller 
List of eahibitors 
Liste des exposants 

Ar Home "''L 

Cecchi & Cecchi 

roralba 

Cornell Trading Ltd GB 

Conornaryanne 

Dea S.r.l. 

Descamps SA 

Designers Guild GB 

Dond1 F1nan11ana Spj 

Fergusson Thomas & Co ::;0 

F1eldc1est Cannon 'JSA 

Gabel 

Giroud-Todstr an<, CH 

Hadi<!a lid GB 

Homburg '.) 

'" . ICardelen AB s 
Klassbols Lonnevaveri s 
Leitner KG Greenlan<l A 

Le Jacquard Franc;a1s 

Lestra Sport 

L•Pn10 d•_, Ins Garule: 

Maqan.n• S r l 

N.-un11g Klaus Pt!h~r D 

Pr'1morr.1dt· 

11.1.1,!rq R;iphd~I S r1 .1 

Somma 

S:url10 Ac! Collec!1on 

Tavernwr lthirenc.P Sor1.,.tP 

Ga'"'"' Th1f'haur 

WP.SI Po1nr S!f'vens USA 

• •,.~ t "" _,r, ,-, A r , .. '"' ~ '• ' ' ""'; 
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Exldusiw •useewibll9 Heimtextilien. 

In der Halle 10. Ebene 1. mit dire~ter 

Anbindung an die Galleria. erwartet S1e 

eine neue. hachweri1ge Angebots· 

grupp1erung fur He1mtextrlien _Groupe 

IMPULSE-. Von der 1nternat1onalen Jury 

wurden h1erlur 44 internatronale Aussteller 

ausgesucht. be1 denen hochstes N1veau 

ebenso gegeben war w1e vorb1ldhches 

Design und 1nnovat1ve ldeen Durch die 

multrnat1on:ile Darb1etung gew1nnen 

S1e e1nen Uberbhck uber das weltwe1r 

ex1st1erende Angebot 1m exklus1ven 

- --·-·--------------------

Exdusively selected home textiles. 

Hall 10. level 1. expects you with a new. 

h1gh·classed ~lectron of home textiles: 

-Groupe IMPULSE-. The international 11.:ry 

selected 44 exhibitors With a high quality 

!'tandart: as well as exemplary design and 

innovative ideas f;.;im all over the world 

The mult1nat1ona! presentation enable! 

the v1s1tor to gain an overall view of the 

existing suppl., of exclusive home text1ies 

throughout the world. 

Un choix haut de gamme de textiles 

d·ameublement. Dans le hall 10. au 

mveau 1. en liaison Jirecte aver. la 

Galleria. vcus attend un nouveau 

groupe d"exposants oflranr des rexttles 

d"ameublement haut de gamme· le 

"Groupe IMPULSE- Un l'"V 1nternat1on;il 

a select1onne 44 exposants inrernar.ona11• 

P.n fonct1on du n1vP.au eleve dP. ia ~1H\~1t,. 

P.! du design de leurs prodll!!S et du 

c:aracterP. mnovateur d~ leurs HtP.es 

tour d"hororon de l"offrp monct1ale d,1ns 

le doma1ne des textiles r1·ame11blement 

haul de g;irnme 





Heimtaxtilien ungewohnlich guu1hat. 

D1ese Sonderschau wud e1ndeut19 vom 

Uberra:;chungsmor.1ent dom1nien. In e1ner 

fur He.mtextihen vollkommen neuen An 

der Prasentation erlebt oer Besucher 

stand19 unerwartete Gestaltungen und 

Situat1onen .• Wonderland" ist in vier 

Themen gegliedert. die durch die Natur­

elemente Sonne. Regen. Wind und Schnee 

symbolis1ert werden .• Wonderland" kann 

auch fur Sie zu e1nem ganz besonderen 

Erlebn1s werden. 

Besuchen Sie uns in der Halle 10. 1A51. 

Home textiles in unusual styling. 

This special show 1s obviously dominated 

by the surprising element. An entirely new 

way of presentation constantly confronts 

the v1s1tor with une•pected arrangements 

and situations. "Wonderland" is divided 

on four topics which are symbolized 

by the natural elements sun. rain. wind 

and snow. ·wonderland- can be a very 

spP.r.oal eMperoencc for you. too. 

\'is•! us on hall 10 1 A 51 

Das tutites er._...._. de con­

ception originate. La presentation spec1cle 

est resolument destinee a creer des e!fets 

de surprise. Dans cet espace ou les teKtiies 

d'ameublement sont presentes de fa~on 

absolument nouvelle. le v1siteur est con· 

stamment .::onfronte a des realisations et 

des situations 1nanendues. "Wonderland­

est const1iue de quatre themes symbolises 

par !es elements naturels sole1I. plu1e. 

vent et ne1ge. ·wonderland· pourrait etre 

pour vous une eKpenence onhab1tuelle 

Vene1 nous rendre vosite dans le 

hall 10 1 A51 





list• ct.r Ausst.ti.r 
list of .,,.,ibitors 
list• *5 •xpoQnts 

Ban.1 s SAc 

Be•lhouse & Company 

Huber; Blome Gmb~ 

Boussac frssu d"Ameublement 

Cam Collectron GmbH 

E 

GB 

D 

F 

D 

Crpangu Creative Team Japan .; 

Diana von Crana~h 0 

CS A lnte•nar1onal F 

Thoma' Dare ltd GB 

GmbH 

Dt~s1!.1""~r s Fantasy Tedrl"erlag 

E 

Guell lam.Jdrrd S A E 

Ha.ls SPA 

l(i.tr de 1,, Cont"ha IOLC S l E 

J'1r1i.1n Oe~•~Jn arui Trade Center JOR 

)'l.•J1",!.I•· 

r ·-

() 

... : .... •,1:• .,,...: 

II.Ian S1n9h ~mbH 0 

J Pansu F 

Revmo:idun SA F 

D 

D.>~lef Rosen 0 

Ga.>rann R.:ss:nr Holding Spa. 

R .. cks!uhl AG T,.pp;,;hfabrrk CH 

s 
E 

S. ""macher & Cc USA 

..i.:·•.1 Scor!an<1 GB 

l"'D 

F 

B 

GB 





Organ1s1eren Sae mrt unserer Hille lhren 

Messebesuch. Emtranskarten vorzu­

bestelle" s~rt Ze•t und Ciefd· Tageskarte 

rm W OM JO.· (an c:ier T~eskasse OM 37 ' 

DauerUrte OM 52.· (an der Tagll!skas~ 

OM 73.-1. Messe Frankfurt GmbH. Kar?en 

stelle. Posrfach tS 02 10. 0-60062 Franafurt 

am Main. Fax 10691 75 75-66 14. 

Den Messekaratog bekommen S1e fur 

OM 28.- zzgL Versandkosren bei: Bronner 

\"erlag 3reidenstein GmbH. S:.ittgarter 

Stra!le 18-24. '.:>-60329 Frankfurt 

am Main. Telefon 10691 26 00-505 

Fax 106912600-509. Telex 4 11 964 

Gerne reserv1eren war Ihnen auf schrrlt­

hche Anfr~e ean Ho1elz1mmer oder eme 

9unst1ge privare Unrerkunrt. Messe 

Frankfurt Gmb~. Zimmerresen11e<uog. 

Postfach 15 02 ta. 0-60062 Frankfurt am 

Mam. Fax i0691 75 75 - 63 52. Geben Sae 

b•tte 1mmer lhre volls1and19e Adresse ar 

Unser dreasrrachiger Kul•urbe~'e11er. 

den S1e ebenfall~ bestellen konnen. 

entha!t gastronom1sche Empfehlungen 

sowae Ausstel!ungs-. Theater- und 

Konzertterm1ne 

D•e Offnungsze1!en der Messe 5md 

vom l 1. l 1995 Ills 14 1 1995 von 

9 00 b•s 18.00 Uhr. 

Let us help you organize your v1s1! r0 rh .. 

f,"J1r 't'o11 c.1n save rrme ;tnd monP.y by 

nrrt~r1n9 rick~ts In a<1v.1nc~ 0.1v r1.:w:~~ in 

,hh. t~ 1 1r· s.llr~ Df\.1JO.·1tHJ .. off1c,. ~r1r:·· 

QI\.~ 3- 1 • permant~nr t•Ciil:Pf rn .1dvrtnet• ~.lit• 

01\.l s:: 1 box off1cr ;1r1ce OM 7 3. 1 11.1.,~sr 

Frank furl GrT'hH. K.lrtens1e11 ... PL>slf;irh 

15 02 TU. 0 -60062 Frankfurt am Ma•n. 

t.n • .:9 69. ~5 75. 66 14 

Thi• c.1ralogu" can be ordered for OM 2fl. 

.1r Bro~n.,r Verl.19 Bre1dr.nslP.in GmbH. 

Stllll(IMTN S:rar~,. l'l 24 0 60329 Frank 

f1irr .)rn 1\.1,);n. l•?lrphonr • 4!1 69 2f. 00 

505. t ... • 49 69 26 00 509. rr1,.. ·1 11964 

We would be happ~· to reser·-e you a 

hotel room or private lodging. ar your 

wnnen request. Messe Frankfu1 GmbH. 

Z1mmerreserv1erun9. Pcstfach 15 02 10. 

0 -60062 Frankfurt am Main. 

fa• • 49 - 69 - 75 75 - 63 52. Please always 

wrrte dow11 your complete address 

Our rrilingual cuirure guide. which '(C'u 

can also order. conrains gastronomic as 

well as exhibition. rhearre and concert 

recommendations. 

The opening rimes for Heimtexral are 

l 1. 14.1. 1995. from 09:00 to 18:00 hours 

Organasez votre v1sire au salon avec notrt" 

aide. La commande des cartes d"entree 

perr:-:e: d"econom1sou d..a remps et U.? 

rargerit. Cartes pt>ur une journee venle 

avant rouverture 30 OM. vente <! la ca1sse 

37 OM Cartes pour la duree du salon: 

52 OM tvente .J la ca1s~ 73 Ot.11 

Adressez volre commande a Messe 

Frankfurt GmbH. Kartenstelle. Postfach 

l 5 02 10. 0-60062 Frankfurt am Mam. 

1elecop1eur 10691 75 75 · 66 14. 

11ou:; recevrez le catalogue du salon pour 

28 OM. fra1s de port en sus. par: Bronner 

Verlag Bre1dens1ein GmbH. Stungarter 

Srraile 18 -24. 0·60329 Frankfurt. 

telephone <0691 26 00 · 5C5. 1elecop1P.ur 

•069• 26 00 · 509. lelex 4 11 964 

Sur dPmande e.;nle. nous vous reser 

vP.rons volont1ers une chambre dans un 

hhfP.I Oll chr:/ des part1culrer~. Ac1ressc1 

vnus a Messc Fr.tnkfurt. Z,mmerres,.rv..­

'""9- Posrf.lch 15 02 10. D -60062 f'rankf.,rr 

am Maio. tclecop1eur 10691 75 75 •33 52 

Commun1que1 votre adress" Lompif!tt: 

Nor re brochure cullurelle en trors lan1_;• ,.,s_ 

qui' vous pouvf't egalemenl commandt-r. 

cc1nt1en1 des adressP.S de restaurar.ts 

i:ons>!rlles a1ns1 que le pro<Jramme dr.' 

r.xposrt:on~. des thP.;ifres et dr.~. s.1llP. ..... 

ctr. r.onrr.rts 

L"' hrurrs d"ouverture du salon sonr 

du 11 .111 14 1anv1er 1995 di' 9 a 18 h 
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1.1 Bedding lmilnresses. futons. 
duckboards. bedsteads! 

1.2 tledding Cwa1er bedsl 

1.7 ·carre PRESTIGE. 

Special pf'esen1a11on ·Dreamland" 

3.0 Textile Culture -
·Discover The Feeling 01 As<<1" 

lfor bed linen. bedding) 

3. 1 Bed linen. bedding 
4.0 Table linen. kitchen linen, 

bed linen. bedding. 
Textile Cultures -
"D1s;;over The Feehng Of Asia· 

ifor table and kitchen hnenl 

4. 1 Bedding. bed linr.n 

4.2 Bed linen. bP.c!ding 
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Chic und lindlich 

Die Vt!'rsch1edenen te•tilen lnspirat1onen. die unsere Autmerk\amkeit erregt 
haben bl!1m Them..l _Ch1c und Landhch" sind folgende· 

Warml! Farben. le1cht verwaschen in zwe1farb19en MotiVt!'n auf mehr oder 
wen19er unbehandeltem Leinen R1es19e Blumen. handgemalt. und Blumen -
mot1Vt!' aller Art. Blumenstreumuster bis ht.., zu Ro11!nbouquets auf einem Ge­
webegrund. Oaneben qrolizug1ge Oruckstoffe 1m provenzal~hen Stil. Nicht 
zu vergessen getupfelte Motive 1n 8e1getonen. die durch Farbtupfer betont 
werden. Kuchenkaro in Rot. Blau. Grun neben spielerischen Mischungen kle1-
ner Motive. verwaS<hen. Streif en. Punkte. kleine Dessins. 

All d1l!SI! Motive g1bt es auch 1n himmelblau. rO\a und gelb. 

We1che Pastelltone fur Voile und fe1nes Leinen. 

Oamast fur hochwert1gl! T1schwasche. Stoffe fur Vorhange mit Stickereien. 
Kreuzst1chen .• lours echelles - und Hakelborduren. Spitzen. 

Re~lismus und Surrealismus 

Be1m Them.a_ Realrsmus und Surreahsmus" g•bt es folgende groBe Text1lrich­
tun9en 

Schwere Stofie aus Damast m1t w1nz1gen MotiVt!'n wie Karas, Petit Point. 
R~uten. L1hen 1n Farben w1e Grur •. Silber, Ockergelb. Dunkelrot bis Schwarz. 
Maskuh.,e St re.fen 1n eleganrem Farbsp1el. gr0Bzug1g. fein koloriert mit gro­
rlen Ornamen:en 1n Bl.tu und in Gold Jacquardstoffe in Rotund Gelb oder 1m 
Sttl der franzosischen Kon1ge Druckstoffew1e Gravuren in Blau1We1B mit Gold 
mrt Mot1ven de• Kaliigraph•e. Lilren. m1t Ornamenten undJagdmotiven. 

Ion Ge-gensatz dazu Voile. Atzstoffe. Druckstoffe We1B auf WeiB Fantas1ere1 
che Phneestoffe on We.Cl. Rotund Metalltonen. Verschiedene Veloursquahta­
ten. Seirtenvelours und Lederim1:atP 

Hier und Anderswo 

Be1m Thema Hier und AnJerswo" haben tolgende Textihen unsere Aufmerk­
samke1t er reg! 

Ungeble1chte Stoffe als Bas•s iur die Oruckstoffe in dunklen Farben. Druck mu­
ster 1n Blutrot Rustrkale Oual1taten in .sole" oder Jute m1t Karos ooer geweb­
ten Stre1fen G'<ti1s<he De, sins 1n schweren Stoff en 1m mdischen Stil. 

R1es1ge Orucke 1n Schwar l oaer Rot m1t afnkani\Chen batikorient1erten ~-'.Jtt­
vl'n Drucke m't Tuplt>rn_ h.irmonisch gepragt 1n Rotund ir. Gelbw1e der afrika­
rusche Morgen uncl Aoend 
fp1ne Se1den>t'"ie rr11t rr1d,,.-11.,n Blumen oder ctune>tschen Kalhgraph1en, Ton 
1n Ton. opt11che lmrir.'S"n""" ,1uf Knitterstoffen und Phneestoffen 

Grofle Motive,,., l•'fl·l"•S"1"n Sttl. JdCQu<lrd> 1n gedampften Farben m1t graf1-
S(hen Zt.'lfhPn Qrn.1m.-nr,. .. c:n1i Ri11mpn vrelerle1 Ur>prungs. manct-1mal 1m Sttl 
.. ,..'\rt nouveitu· 

Naturlich und Kunstlich 

Zum ihem.i .N.iturl1ch uno Kunstl1ch" hdnen wrr folgende Text1hen ausgewahlt 

Nuthterne Un1gewPbe 1n rust1kdler Jute, Leinen bis h1n zur le1chten Baumwol 
le. aber dUCh pracn11gere Stolle in Ecru- und "' Be•getonen: Baumwolle in 
lockeren Gewenen. tr.inspdrente Motive. Damast m1t seinem matten und brii­
lanten Farbsp1el Motive gedruckter oder gesttCkter Blurr.en auf Leinen oder 
Le1nenopt1k. grobe Streif en und w1nz1ge Motive in WeiB und Leinen 

Baumwollvo1les oder >ynthf't:srhe Stolle. m1t lloralen oder ornamentalen 
Mot1ven bedruck t oder best1ckt 

Sehr he1tere Druckstoffe 1n Bonbnn!arben G1ftgrun, Turk1s. leb<!nd1ge> Gelb, 
Orange K1ndl1che Muster. Blumen a la .. Kenzo", graph1sche Oess1nsund fe1ne 
K.iros. Mater.alien w1e Text1lglasfa1er. Nylon. Lurex 111 allen Regenbogenfar­
ben 

Chic and c-tryside 

For the theme "Chic and Countrr.ide". the different textile 1nspirat1on1. wh•c 
have held our attention. are the following ones: 

Warm colours. slightly lightened in bicoloured ~tterns on a more or less rouc: 
doth Very big handprinted floVVt!'rs and all kinds offloral design. !rom floral -
patterns to bunches of roses on a cloth. Moreover. generous printed f abrin in 
Proven<al style One should not forget the rlecked patterns in beige tones con 
tra\ted with colour marks. Kitchen checks 1n red. blue. gr" en besides the pla)I 
mixtures of small ~tterns. faded. stripes. dots. small dr aw1ngs. 

All of these drawings also e1<ist in sky blue. pink and yellovi. 

Wa•m pastels for cloths and nets. 

Damasks for table linen at the top end of the range. Materials for curtains wttl 
embroidery, cross stitches. hemstitches in hnes and crocheted borders. laces 

Realism and ~alism 

For the theml' "Realism and Surrealism". the main textile dllect1ons are the fo 
lowing ones: 

Hea•y materials with damask 1n 11'rni-patterns such as checks. smal! po1nu. le. 
zenges. hs in colours like sdver green. ochre yellow. dark red till black. Mann~! 
stripes with a smart. generous brilliance. which is subtly coloured .,...,th arabe,­
Ques in blue and gold. Jacquards in red and golden yellow 1n the style of the 
1(1ngsof France. Engravrng-likepatterns in blue/white with gold with calhgr~­
phy design. hs. ar abl!Sques and hunting design 

In contrast. nets and printed fabricswh1teon whrte. Extravagance pleats 1'1 
white. red and metallic tones. Different 11elvet qualities. velvet panne. 1m1ta11 
ons of animal skins 

At Home and Away 

For the theme" At Home and Away· the textiles. which have held our attenti­
on. are :he following ones 

Ecru as basis for drawings 1n dark colour. lkats printed in blood red - Rustic QJ< 

ht1es in sole or 1ute with wo•,en checks and stripes. Graphic drawings,,, heav, 
weaving of Indian inspiration. 

Very big dra"'.ngs 1n black or red with African design inspired by the IJatrk\ 
Printed fabncs with marks •n harmonies of red. yellow hke the shadow and t'u 
sunlight 1n Africa. 

Tt11n silks with Indian flowers or Chmeu calltgraph1es in matching tones. opt1 
coll patterns on creased or pleated matenals 

Big dr awmgs 1n the Japanese style. Jacquards in softened (olours with gr apl' tc 

11gns. ornaments and flowers of numerous ong1ns. some touchPs of 1mpir at10 
"New Art" 

Natural and Artificial 

For the theme "Natural and Art1f1C1al". the textiles we ha11e chosf'n. are the fo 
lowing ones 

Sober plain fabncs 1n rustic JUie. linen till light cotton. but also more prest•· 
g1ou> materials i.1 ecru and beige: Loosely-wovl'n cottons. design created by· 
transparency. Mat and brilliant effects in damask Patterns of leaves. which ;,r. 
printed or embro1derl'd on hnen or hnen optics. rough stnpes and m1r -pal· 
terns 1n white and linen. 

Cotton neh or synthetic materials pnnted or embroidered with flor di or orna 
mental design. 

Bright printed fabrics Ll'I slightly acid colours acid green. turquoise. hnght yfol 
low. orange. Children drawings. flowers a la "Kenzo•. gr aph1c drawing~ and 
brush-painted checks 

Matenclls like glass fibre>. nylon. lurl'x in the colours of the rainbow 
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,.,,,,,,.,," ,,-,,,.,. 11111/riturf1• ,/,.I""'"'''' 11•.\ tif,.,_ l.•11"1·:-1 ""' 
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Chic und Undlich 

Berm Them.i .Chic und L.ir.dhch" h.iben folgende Text1hen unsere Aufmerk -
;amke1t erre9t 

lwe•farboge Streofen unci I( ,....,,_ 1edoch nremals monoton kleon oder 9roll. 
•rnt Waffelmunern oder mt! llorduren und St1ckere1en. fur doe Kuc he oder be• 
ti•(hten. weichen O~ken .iuch ernoge bunte Karos und Stre•fen 
D.ineben verwaschene Unotcne. daruber grolle dekoratrve Motov~ 
Gedruckte Patchworkmuster rm landlochen Stol. Karos und Blumen rn were hen 
<ne1nanderfloeBenden Farben.,.. mehreren Verarbertungen. hochelegant bos 
hon zu kondlochen Varo.inten 

Btu"nenmotove rn alien Varratoonen Sonnenblumen und 'nedrterrane Muster 
•n ' • .,:en W<''men Tonen Leicht verwaschene Mot.,e wre Fresken. rnernander -
'heBen<i:- Farben. dre soch mot geometrischen Mustern oder Schroftzugen mi -
\chen 1,, .. ,11e an e1n~m Herbarium 

Wichtrg au!lerJem d1ewe11le Wasche. gestrckt und mrt Spitzen fur Tos(htucher 
urod kle1ne Vorhange Ferner frndet man klerne gedruckte oder ges!ockte M·•t• 
·•e .iuf Kos;en_ Schur zen. Sets oder Trschdecken Frotteehandtucher rn war men 
f>.istelltonen oder mrt Borc·.ren mot Pflanzenornamenten. 

ltealismus und Surrealismus 

e,., d•esem Tnema haben folgende Textrlren unsere Aufmerksamkeot erregt 

·.«•le dunk;e Tone gr au. schwar z. rot. aber auc'1 marinebl.iu und qrun Woll 
'leek en mt! (a;hmere·Borduren oder grollen Pasoeln Karoerte Deeken om en 
-}'•s<hen s1,:. nut S.imt durchwebte Deeken Nachtbl.iuer S.imt m1t Gold 
"';ombin1!'rt +~j, kostba.!"e Der ken und K1\Sen 

f:edruckte S:offe mot Krarozmotoven und Wappenmotovr"l in Konrgsbl.iu und 
f:ordedu• O•n.imente •n oxyd1ertem. s;lberhalt1gem Goldton Erlesener Bro 
k .It "'Rotund •n WeoB oder mot Bordure 

Strorhmustt'' c,d"r. Hermes .. -Motive. Dru<ke mot roes1gen T aschenuhren on 
s~tW'JclfZ urn:! Hl We1fi 
~.l,1skuhne StrP1f Pndps11ns fur B.ldetucher tn dunklen Tanen 

tiier und Anderswo 

;~,1··n:liedt.-t ~•·n 1n S.'tndfdrbt~n und erd19en Tanen. 1n Uni oder du\ Jdcqudrj 
tm•l'qelm,ir'''J gewebtP Tt>x!oloen u'lddurchbrochene Textoiten tn Mdre .. .lhP" 
; •• JtJf(' l·.-.,•·farb1ge Drurke m1t S<h\•,,uz 1m afr1kan1VhPn Std fur Df"d,pn 

~ f:'!ttec· unc! \ .hJcP for Prntc1rh bPctrLJ(k f"' 8dum\.· .. f')!le 

''~.tng1••reri I•_· Stotr~· tJr.r: sr, .,ff,. r!1rt e1ngP\.0,·ebten Goldf cldf::'r. :n T t'"Jttd1en m 

( .1.,nm1•u• t:r;(~ tlt•drtJ• k U· C)r.)tft•. die 'Jl(h cln m,vokdn1\(hrn r .. 10\J1ken 1ri\pr~tf· 

'"" 8 11'1T•' )~ 1•rp m;~ Str•m~J••ldrurk. fl.1chC' S!nfffl 1n upp1g:t•n F..-trb~n iln<f R.tf11• 

....... h· [)ro· ••••. r. :. o·r~, !· r ,.,, ~H· F,vt}Pnpfd(h! ('rrnnert .ln E rnt, L,.,)(• .... _ ... ,r .. ~.f·rt 

l'l;iturlich und Kunstlich 

t· .. .,rr·. rht•nl.i • J.1tqPl11· h 11r~d Kuri\flt(h .. /'f.'l(f\n('n ')rrh fol gr nde qrr,(\t· T Pxt•I 

':· htunq'!n ..tt'1 

!•·rV~'"r. Chine- m;f Sot1lt·n\tt•mppl \fPlout1f'rten St:Jften. n,Uurl1chen 8dumw·.m!I 

q ... .-.~bt•n. RuhpJff_· und LPinPn :,1ssen d1P naturlichen fdrben 'f'."u(htPn T1vh 

, .• ,,,d•e on l,.,nt·n. qrt,IP•d>! oder ungrbleoct•t. ''"e fruher behdndelt, mt! 
i< IP•nen E1n!t>•h1nq•.v horhtrn. unregelmafl•q gewebten Karo1. Serv•etten on 
'l~.nPn T ;t~,ctw11 Frottt•f' 1n 'v"fS<h1rdf"nPn VrHlrlt•Onfl'n m1t ~1nqpfc1l1tf"n Rdn 
<St•rn ori,..r <]P\t1r k t••t. B<1rdtJrt,.fl 

!•n (.JP.C]f'n.,rlt.t <lr\/U /f'1qt \1d1 d1P f,trbr 1n rir\1qen Mu\tPrn. in \trf·nq qec)mf"tr1 

\r hPn Fnrrrwn nc'h•r m f'f••;t1\ frf"lf!rf"n Mof1\rlt ... n "w".11t!dunnrn Strp1ft•n, K1ndPrrnu 

\l('rn. Colld<J•'ro nut Blurnero. clrrPn Blumentil.l!!er or1 relChhnlt•qen F.irben 
1, ,,rh!en Mnto.1.rd1•rk"" "'Uno oder K.iro on leu(h!rndcn F.irb1u1.immem!PI 
"1roqen 
T •1ch1et\ tn dllt>ro f .trhvM•.t!;onPn. Handtucht>r on Frotteovelour1 und l(os;en 

Chicand~ 

For the th~e "Ch<C and Count~rde". the textiles. which h;ave held our att 
t1on. are the following on~: 

Bice-loured but never monotonous checks and stripes smal! or brg. rn hone~ 
comb n1tch or with borders or embroidery. for the kitchen or rn thick and sc 
!>lankets. som~ multicoloured checks and stripes. 

Besides. faded plain matenals with a supenmpos1t1on of aecor at1ve patterr 
Patchworks printed 1n a country style. nuxed checks <'"ld flowers 1n soft cott 
rn sever al treatments: It goes from the smartest to the ch.ld1shest 
All of the variations around floral p.ltterns: Sunflowers anc! Mediterranean 
des19n 1:-: .,.arm tones. Slightly faded patterns such as frescos rn blending 
colours. combined with geometrical elements or writ;ng gr aph1n hke herb. 
Whites are also important: Thl!y are embroidered. with lace. for tabledcths 
and small <>1rtarns. 
Small patterns placed. printed or embroidered on cushions. i>prons. sets of 
tablemats or table::loths are also to be found Terry towels ;n wilrm oastelsc 
with plant-hke borders. 

Realism and s..r-lism 

For the theme "Realism and Surrealism·. the following textile influences ha 
hPld our attention: 

The most tones are dark tones: Grey. black. red but also n.i'y blue .lnd greer 
Wool blankets wrth cashmere borders or broad p1pong Blankets woth a chec 
an English style. blankets tn woven velvet M1dn1ght blue velvet corrbrned v 
gold for mh blankets and cu-;h1:ins. 
Printed fabrics with wreath and badge design rn ray.ii blue and maroon ton 
Oxodosed gold and silver arabesqu~. Thon red ar>d whote broc.ide or on bordE 
Pen-and-rnk drawing er "Hermes" design. black and white patterns of trem 
dous pocket clocks. Mannish stripes for bath towels on dark tones 

At Home and Away 

Chenille blankets on sand and earth colours, plain o; on Jacquard lrregul.lr 
wedv•ng. hemstitches on materials such as the iute B1cC>loured n1a1eri.ils wot I 
black 1n .in African style for blankets, terry towPllong and .. ,.-n !or simple P" 
edcotton~ 

Ch.ing•ng elements and materials woth •ntegr.lted qolden Thrt·.tds •n ,.,,um r 
m.;1eri.ll1 
C.1shmeres and printed f.ib.,cs onsp"ed b1 the Morace.in nuJ>.1" s 
r.Ault1coioured mclterial\w1th Stdmp prrnt1Plq. gt>nerou'; uniform t<Hl('\ dnd E 

!•k effect' The profusion of rolours rem•nds us the onfluen<h ccrrnnq from, 
O\lf"r trip ..,~,,a~ Id 

Natural ·""'Artificial 

For rtw the1ne .. N.;tur.il and Artofocoal". the ma•n te•!olP dor.-• t•nns dre the lo 
iow1nqont1'\ 

Thi' material \lands out the ndturdl <olour\ w•th 1ersey;. < h•ri .. s. solk•, mate••?. 
nilturdl cottons. rough iute .ind lonen Household oonen on bi~.lChPd or natur. 
hnen. tre.tted hke rn the past woth smdll hemstitches on lonP\. orrequl.ir wover 
rhPCks. towels put on small envelope bags Terry 1n v.iroed f,n,1h1nq touches. 
such d\ robbed 01 embroidered borders 

In <ontrilst. tht> <olour dppe.irs on very bog drdw1ng1. "' "CJ"""'sly <wonoetroc. 
fqrms or 1n freP dP11gn such di Stropes pa•nted wrth !ht> brush. r tooldr1•n drilW 
""I'· st"k1nq of flowPr1w1th petdlS, whoch .lre r1rh on colours Pl,1•n or woth d 
<ht•• k moha" blankets ,n lum1nou1<olour asso<1.lt1on1 
Sets of l.tblemdts on all of the <Olcursof the r.lnge, towrls on ;t>lvrt tnry .ind 
(U\~Hf')n\ 
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lnJiJn handloom textiks. a deeply rooted ancient craft. is percein!d as a 
cn:ati\c endea\·our of a wea\·er to establish the resilience and ,·ariety of 
Indian culture. The exquisite muslins made of finest yarn which could pass 
through a ring and the silks of 1'.ancheepuram and Varanasi arc reckoned as 
an indi\iduality that lends a new expression of wea\'ers' collecti\e 
enterprise. their comprehension of colour. texture and designs. Variegated 
m pcnnutations and combinations of moods and styles. this transformation 
11f fibre into fahric is a fountain of Indian artistry. The collection presented 
here in this exhibition picks only a small segment of the intricately wo\'cn. 
lah1lriously painted or printed. excitingly appliqucd or richly brocaded 
fahrics. which in itsdf. would lea\e the \·iewcr astounded at the limits of the 
human imagination or its yearning for an ideal en\·ironment. 

Colour and its use in fabric has alv.ays been \WY important for the Indian 
\\l':t\cr. A \\Ca\cr's fascination and impression for colours has been drawn 
'r·.l:l1 the nature with its colourful surroundings. F\'cry occasion. and each 
:nood has. therefore.:. a colour assigned to it. The interpretations of what 
Jifkrent colours symbolise arc cndkss hut the sole ohjecti\'e always remains 
nne of translating moods and surrounding into colourful te:-..tiles. 

I he beginning of ornamentation of cloth with colour is traced hack t11 
;incient times when textile materials \\ere dyed with natural dyes. Vegctahlcs 
and mineral extracts were uscJ to create splendid coloured fabrics. Colours 
\\Cn.· cxtractcd from some of the natural demcnts likc castor-oil. tamarind 
... ccds. turmeric. alizarin. maddenng root. Indigo necl. pomegranate stem. 
-.affrnn. la1:. pista etc. The colours obtained from these were maroon red. 
nrange. lemon. moss green. indigo hlue. purple etc. The a\'ailability of 
multiplc substances for each of the primary 1.'.0lours gave dyers freedom IP 

c:'\crcise their judgement in scb:tmg the: colouring agent for specifil.'. \\ork 
in hand 

I he: clarit\ and suhtlcty of the Indian textile has for generations led to the 
caning of trade routes to the sulxontinc:nt. In the tcxtik e\crything rcrnhc:s 
around the ornamcntal fal.'.tor. The art of India has al\l,:JY s turned to naturi .. · 
li1r ib mspiration for pallcrning. 

It \\ill h•: found that to appeasc the 11npulse of dccoration the tlo\\er. th1.: 
fruit. the creeper. the hird. and the he;1sl is used with finesse onto the: textile 
The skilful use of thl.!se motifs arc: handed down from gcncratinn. :ct \\ithin 
the rules there is freedom for the l.'.rc:ati\c: impulse. 



Here again local trad!tions vary. the motif is con\'entional. yet the ma5ter 
artist tum.c; our attention to the details in nature that might normall~ go 
unnoticed. Design is not considered superficial but grows out of the process 
and skill. The extreme fineness of accomplishment can b.: recognised by the 
discerning eye. Meanwhile the viewer will recall th\! simplicity of a 
technology handed down over years. which would definitely cast a spell on 
him. 

In this exhibition a new dimension is added to the Indian textile - the 
innovative use of the jute fibre. The jute has been used for upholstery. floor 
coverings, decorative panels and garments. With the help of creati\'e and 
new development, jute has been brought to match the traditional textiles. 
The golden coloured natural fibre has been introduced to the world in a new 
role. 

This exhibition is an attempt to revive a new dialogue between the patron 
and the creator, whose only response to this challenge can be creation of 
excellence, undiluted and absolute. We invite you to join in paying tribute to 
a tradition that is capable of boundless gro\\1h. 

Government of India, Ministry of Textiles 
Office of the Development Commissioner for Handlooms 

Udyog Bhavan, New Delhi - 110 011 (INDIA) 
Tele: +91-11-3012945 Fax: +91-11-3792429 
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- Participation from the United States stronger eve 

- Heimtextil 1996 with 150 U. 5. exhibitors - 20 per' 
increase over previous Heimtextil attendance 

Participation from the United States at Frankfurt Trad4 

has been growing steadily year bi: year. In 1994, mon 
I 

650 exhibitors from the United States attended 14 tra~ 

organized by Messe Frankfurt in the areas of textiles.l 

comsumer goods and technical products: another 870 

exhibitors came to Frankfurt for the so-catied guest fa 

including the Book Fair. Next to the Book Fair and the 

Fair, Heimtextil is the most importa'lt trade fair for ll.S 

exhibitors in Frankfurt. For Heimtextil 1996, an all-timi 

expected. 

On the visitors' side, too, U.S. participation is stronge1 

ever. More t ... an 7,000 buyers from the United States 1 

to the trade fairs organized by ~esse Frankfurt in 195 

several thousand more attended the guest events - th 

figures for the guest fairs is not available. Heimtextil ~ 

the most important Frankfurt fairs for U.S. buyer•. In· 

around 1,500 visitors traveled to Heimtextil; iri 1995, t 

numbEr topped 1,900. 

Around 150 exhibitors from the Unites States are exq 

participate in Heimtextil 1996. This marks a 20 per ct 
increase over the participation of U.S. exhibitors at H1 
1995. 1"11ong them are more t~.an 80 individual firms 

mNe than 60 companies in joint stands. 
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Four large areas in different halls have been reserved for the 

joint stands: 

HaU 3.1 : 17 companies with bedding, blankets, terry lineras, 

ba•h mats and shower a;rtains, organized by t'ie U.S. 

Department of Comnh!rce, 

Hall 9.1: 22 companies with high-quality decorative and 

furniture fabrics and curtains, also organized by the U.S. 

Department of Commerce, 

Hall 6.1: nine companies with wallcoverings and accessories. 

organized by the North American Walicovering Manufacturers 

Association, and 

Hall 1 \J.1: 15 companies from North Carolina with upholstery 

fabrics, organized by the State of North Carolina. 

Jurgen Bohl, Commercial Specialist with the U.S. Department 

of Commerce, based at the U.S. Consulate General in 

Frankfurt and organizer of the two U.S. pavillions in Halls 3.1 

and 9.1, says: "Heimtextil offers a very good opportunity for 

exposure as it attracts buyers from all over the \NOrld and 

serves as an international meeting place for the industry." 

According to him, participation at Heimtextil is a superb 

vehicle for U.S. companies for entry not only into the "highly 

competitive and sophisticated German market," but also into 

markets \NOrldwide. 

"The higt. proportion of non-Ger man visitors makes Heimtextil 

a truly international platform. We are very satisfied with the 

quality of the trade visitors, especially with the large number 

of decision makers," says Bohl. According to paet surveys, 

buyers like, above all, the complete and coordinated product 

range U.S. companies present, such as elegant and exclusive 

decorative sets for the bedroom including covers, curtains, 

c1Jshions and accessories. 
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The U.S. Department of Commerce has organized U.S. 

pavillic~s at Heimtextil for 13 years. In 1996, 12 of t.'le 42 

compa-;ies in Halls 3.1 and 9.1 will participate for the first 

time under the umbrella of the Department of Commerce. 

In Hall 6.1, North American Wallcoverings will again be 

displaying their latest wallcoverings and accessories in the 

largest pavillion of its seven-year existance. Mauro A. 

Checchio, Coordinator, says another successful year is 

anticipated. 

Over the last several years, the booth has grown to become 

one of the largest wallcovering displays at the fair. It includes 

residential prepasted, dry strippab!e, vinyl-coated, non-woven 

wallpaper, companion fabrics, coordinated accessories and 

commercial, vinyl, fabric-backed vinyl, and wood-veneer 

wallcoverings. 

All previous wallcovering exhibitors wili be represented again 

at Heimtextil 1996. In addition to regulars Eisenhart, Gencorp. 

International, Laminating, Rosedale, Economy Color Card, 

and Lectro Form-Passaic Engraving, two new exhibitors, 

Fidelity and Roysons. will be showing in the pavillion. 

In Hall 10.1, the State of North Carolina will be organizing a 

group of exhibitors for a sixth consecutive year at Heimtextil. 

Previously, the group exhibited in Hall 9.0. The 14 comt>anies 

in 1996 will focus on upholstery fabrics. In addition, many 

other North Carolina companies will be exhibiting 

independently at Heimtextil with a variety of product groups. 

J. Timothy Branscome, Trade Director of the State of North 

Carr :ina, European Office, said: "The State of North Carolina 

group has historically enjoyed great success at Heimtextil. 

Any company wishing to be taken seriously as an 

'intemationar interior textiles company must e,,.hibit at 

Heimtextil." 
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The group is enthusiastic about the changes at the upcoming 

fair in regard to its new location in Hall 10.1. -We are 

anticipating a great deal of visitor traffic due to well-known 

companies such as Barrow Industries, Waverley Fabrics and 

Fame/Spektor who will be joining us for the first time," said 

Branscome. "Also, international market conditions and 

consumer demand are very favorable for American fabrics 

this year." 

North Carolina leads the nation in textile mill product exports 

with more than $850 million in worldwide export sales in 1994. 

Export sales of textile mill products io the 15 Europeri~ Union 

member countries v..iere greater than $175 million in 1994. 

According to the Financial Times, October 23, 1995, "Of the 

1. 7 million people employed in U.S. textiles today, some 

300,000 work in North Carolina. That makes it the biggest 

textile producing state in the union, with almost twice the 

workforce of its nearest competitor, California." 

In addition to the participants at the national stands, more 

than 80 individual U.S. companies have registered so far for 

Heimtextil 1996, and the final number could reach a good 90 

exhibitors. U.S. firms will participate in all categories of 

Heimtextil. They will present decorative and furniture fab;ics 

in Halls 8.0, 9.1 and 9.2, bedding, bed linen and blankets in 

Halls 3.1, 4.0, 4.1 and 4.2, terry linens and bath mats in Halls 

5.0 and 6.0, wallcoverings in Halls 5.1 and 6.1, table linens in 

Hall 4.0, non-textile table coverings in Hall 6.1, sun shades in 

Hall 10.2, curtain accessories in Hall 10.2, and printing 

systems in Hall 9.1. 

Heimtextil also expects about 15 American designers i, 1 Hall 

6.3 offering a comprehensive selection of avant-garde and 

classic designs. 

Three American exhibitors will participate in the specia! 

Heimtextil forum "Dream!and" in Hall 1.2, arranged by the 
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French stylist Nelly Rodi. They are Fieldcrest Cannon Inc., 
I 

Ralph Lauren Home Collection and Westpoint Stevens. 

For years, the United States has been the strongest overseas 

participant at Heirntextil on the visitors' :ide, ahead of Japan. 

Messe Frankfurt once more expects a strong contingent of 

U.S. trade visitors from the retail and wholesale sectors, as 

well as from the trade and industry. For Heimtextil 1996, the 

United States attendance could reach well over 2,000 buyers. 
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A review of 1995 

Ladies and Gentlemen, 

As every year, the Heimtextil is the opening event of the new 

trade-fair season. Starting on Wednesday, professionals and 

trend scouts from the home-textile sector will get together in 

Frankfurt for four days. 

The last business year was not an easy one for the home­

texti!e sector. The continuing economic depression, about 

which both trade and industry have been complaining, resulted 

in an average decline in sales of four percent and was 

characterised by hard price negotiations, as well as even higher 

demands on product design and delivery service. High taxes 

have led to reduced purchasing power and dampened the 

consumers' willingness to spend. Furthermore, exchange-rate 

fluctuations have had a negative impact on the export business 

with falls in sales of up to nine percent. 

Ttie market volume of home and household textiles at retail 

prices shrunk by an average of four percent last year to 

OM 27,520 million (1994: OM 28,560 million)1
. The biggest 

shares of this total were accounted for by the bedroom2 and 

home and table linen segments (OM 9,400 million), and carpets 

and carpeting (OM 9,200 million). The next-biggest share was 

held by curtains and decorative fabrics with OM 3,700 million, 

followed by sun-protection systems with OM 2,820 million and 

wallpap~r I wall coverings with OM 1, 750 million. The 

unequivocal winner, with an encoura~ing eight percent increase 

in sales was sun-protection systems. The sales trend in the 

furniture-fabric segment resulted in a decline of seven percent 

to OM 650 million. (1994: OM 700 million). In the c-..ase of 

household, table and bed linen, imports hold a relatively large 

share of the market with 59 percent (OM 3, 100 million), second 

onl1 to carpets and carpeting where imports hold 60 percent 

(OM 5,500 million). In line with the d&velopme· ~of tales, there 

hat been a decline in production of around three perr.ent to 

Including matt,·eHP.S, excluding slatted bed f;ames and bedsteads 
2 !ncluding mattresc;es 
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OM 11,000 million. Although final figures are not yet ready, the 

trade associations estimate that the number of employees will 

have fallen further in 1995 to approximately 38,400 (1994: 

42,637). The number of companies in the home and household 

textiles sector dropped by about three percent to 365 (see ap­

pendix). 

On the whole, last year was distinguished by rising costs - es­

pecially for raw materials - and declining sales. The situation 

was worsened by the process of concentration on the manu­

facturing and trade sides. The results of a market study com­

missioned by Messe Frankfurt show that, on the retail plane, 

this process of concentration will continue over the coming 

years with more and more independent retailers becoming 

branches of chain stores. For the industry, this means a radical 

revision of their distribution strategy and their entire customer 

services. 

There is, nevertheless, soi :ie light at the end of the tunnel to be 

seen at the start of the new year, 1996: all the hopes of the 

economic prophets are pinned on private consumption. That 

thesP hopes "lre not just wishful thinking but genuine life belts 

for the economy is reflected primariiy in the predicted increase 

in net income of approximately OM 20,000 million for the lower 

income groups in the current year. This represents approxi­

mately one percent of disposable income or consumption: 

experts expect a rise in real income of about 3.5 percent. Even 

if this should only turn out to be a straw fire, we can at least 

hope for a 'consumption push' of around two percent in real 

terms. The weak dollar is having a positive impact 011 imports 

but a negative one on the export activities of German industry. 

Travel and the home have so far been the stabilising factors of 

private consumption. In time$ of economic uncertainty, the 

home has an important function as a safe haven. In the scale of 

consumer values, the home holds tc,p place. However, the con­

sumer has also become more price conscious and now de· 

mand& high.grade goods for Iese; money but with no change in 

quality. 
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As the world's leading fair for the home and household textiles 

sector, our Heimtextil is a monopolist when it comes to seeing 

a representative cross-section of the international product 

range, to observing international competitors, to meeting inter­

national business partners and to di~covering the latest world­

wide trends. 

Firstly, the main indices of the Heimtextil 1996: 

Heimtextil '96 1996 1995 °lo 
The world of 
home and house-
hold textiles 

Exhibitors 2,690 2,677 +0.5 

Countries 63 62 + 1.6 

Germany 752 752 unchanged 

Non-German 1,938 1,925 +0.7 ·-
Visitors Estimate: 67,035 + 2.9 

69,000 

Germany 39,330 38,210 + 2.8 

Non-German 29,670 28,825 + 2.9 

Exhibition space 225,000 220,397 + 2.0 

(m2 net) -
These are thoroughly positive change4>: we have received reg­

istrations from 2,690 exhibitors from 63 countries. Apart from 

the Federal Republic of Germany (:'52), the best represented 

countries are, as in the past, Italy (265), Great Britain (221), 

France (18'1), the USA (129), Spain (112) and Belgium (105). 
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We have 35 national j~int presentations from 23 countries at 

the Heimtextil '96. The countries represanted encompass 

Europe, including Eastern Eu:-ope, Asia, the USA. South 

America and North Africa. Among these joint presentations are 

the creative groupings 'Tessilforum:_from Italy, 'Tissime' from 

France and 'Deco Team' from Germany. Completing the pi:;ture 

in 1996 are another five international creative groupings fro•n 

--1..7 countries. Two of them - 'Dreamland' (Hall 1.2) and 

Wonderland' (Hall 9.0) - have been initiated by Messe Frank-

- furt. Eight special shows - three of them produced by us - ensure 

variety and intellectual stimulation at the fair (you will find a de­

tailed overview in your press folder). 

Italy is the partner country of the Heimtextil 1996. With 265 ex­

hibitors and around 2,500 visitors. Italy is not only represented 

by the biggest group of foreign exhibitors but also has the 

largest number of special shows and trend presentations. 

'Perspectives of the textile industry and the expansion of inner­

European trade' is the subject of a symposium organised by the 

Italian Ambassador in Bonn, H.E. Umberto Vattani. and the 

Italian Institute for Foreign Trade (lstituto Commercio Estero -

/.C.E.). To be held at Frankfurt Fair and Exhibition Centre on 12 

January, the symposium will be chaired by the 'Corriere della 

Sera' daily newspaper. This event is flanked by a variety of 

other special activities. The front runners for selection as the 

Heimtextil pei:rtner country in 1997 are France anc:! Great 

Britain. 

With around 2, 700 exhibitors, our Heimtextil trade fair has 

reacherl the limits of its capacity. From now on we will con­

centrate solely on qualitative growth and rejuvenate the 

Heimtextil concept. We will successively introduce a greater 

degree of differe11tiation into the ten special fairs t~at take place 

under the umbrella of the Heimtextil. To this end, we must 

find a common denominator for diversity and optimum 

transparency. 
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In line with the question. 'How can I reduce an elephant to a 

handy pocket size?', our strategic task is to segment and 

project the various product groups as complete. independent 

segments. Hence. we have created clearly defined special­

interest fields, i.e .. fairs within the fair, which are positioned 

transparently for buyers in terms of both content and location 

and which help them to optimise their time/information ratio 

during their visit to the fair. 

FOUR TRADE FAIRS UNDER ONE ROOF 

The Heimtextil rests on four main pillars. In accordance with 

the needs of visitors, we have clearly structured the four most 

important home-fashion tools and placed them in neighbourly 

proximity under the common roof of the Heimtextil. At the 

same time, we have repla~ed the old terms 'Heimtextilien' 

(home textiles) and 'Haustextilien' (household textiles) -

which could only be understood by Ger ;nan speakers - by 

international titles: 

- ' Floor - Wall - Window Decoration' is the title for home 

:extiles, which are to be found in the western section of 

Frankfurt Fair and Exhibition Centre, as well as for wallpaper 

and wall coverings in the adjoining 'City' section (872 exhibi­

tors). 

- 'Bed - Bathroom - Table & Kitchen Linen' is the similarly 

comprehensible term for household textiles in the 'City' sec­

tion of the Exhibition Centre (1,203 exhibitors). 

- The 'Furniture Fabric Salon' and its 23·i exhibitors is posi-

tioned in the western ~ 

to exhibitors in the 'Flu .. 

ment. 

'of the Exhibitiori Centre, close 

11all - Window Decoration' seg-

- The 'ATELIER Degign Presen.tation' with 268 exhibitors 

has been the world's leading creative design show for many 

years now and is located in H'!ll 6.3. 
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In tum, these four trade-fair pillars encompass ten more or less 

independent product segments, which I would now like to out­

line for you: 

Floor - Wall - Window Decoration 

With 662 exhibitors, decorative fabrics and curtains with 

curtain and textile home accessories make up the biggest 

segment at the Heimtextil (Halls 8 & 9). 

For the first time this year, exhibitors of decorative and furniture 

fabrics, as well as textile floor coverings, are grouped on a 

customer and future orientated basis in accordance with 

channels of distribution, i.e., by manufacturers and im­

porters, on the three floors of Hall 9 and in Hall 10.1. Thus, with 

the concept of greater transparency for the various buyer target 

groups, we are responding to the demands of the market. 

In Halls 5.1 and 6.1, we are staging the 'Walls of the World' 

experiential segment with around 108 international exhibitors of 

wallpaper I wall coverings, including the associated services. 

For us, wallpaper is not a 'commodity product' with a given 

function that can only be sold via the pr.ce. Instead, we regard 

the new brand name as the beginning of a process in which 

wall coverings will come to be seen as emotional design 

products. With the spectacular 'Change of Wallpaper' special 

show, we aim to create new perspectives for wallpaper and to 

increase visitors' design consciousness. 

The sun-prolection and decorative technology segment has 

been given a impressive forum in Ha:I 10.2. All international 

market leaders are represented with a total of 51 companies. 

The high-quality carpets and floor coverings segment is 

also well represented at the Heimtextil with 33 exhibitors. More 

and more manufacturers of fitted carp~ts, as well as makers of 

artist and designer carpets, are showing an interest in the 

Heimtextil. The suppliers also include leaJing mariufarturc:c; 

of oriental rugs. Around 20 companies are exhibiting high-
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grade textile floor coverings .onl¥. Furthermore, carpets are 

also on show on a variety of other exhibition stands as sup­

plementary products. 

Another 116 exhibitors come from the CAD. CAM. print 

systems am.I home engineering segments. 

Bed - Bathroom -Table & Kitchen Linen 

As another 'fair within the fair', we have grouped together over 

68€ exhibitors of bed linen, bedding and bedroom products, 

including all market leaders from home and abroad, in the 'City' 

section of our Exhibition Centre. When it comes to bedroom 

textiles - or, to put it another way, textiles for the 'introverted 

part of the home' - the Heimtextil is the world's foremost fair, 

both in terms of traditional products, as well as modem ele­

ments such as water beds or futons. The range of products for 

the bedroom has a user-orientated structure. 

Around 228 international suppliers of terry products, bathroom 

mats. shower curtains and accessories make up the 'Won­

derful World of the Bathroom' . In the adjoining Halls 5.0 and 

6.0, we have combined terry products and mats which, al­

though they are not necessarily offered together in the marke: 

are frequently co-ordinated in the home. In this way, we wil! 

continue to generate new impulses for the market. 

We have relocated table arid kitchen linen in Halls 3.0 and 

4.0. This product group used to be an appendix of other seg­

ments in other halls in the eastern section of the Exhibition 

Centre. Now the approximately 263 exhibitors are making an 

independent prese1 itatior.. Both hall floors are a 'must' for dis­

cerning buyers. 26 companies with non-textile table cloths are 

once again to be found on the western side of Hall 6.1. 

The range of home-textile products at the fair is rounded off by 

the 231 exhibitors of the 'Furniture Fabric Salon', which, 

analogously to 'Floor - Wall - Window Decoration', is located 

in Halls 8, 9 c.nd 10 in the western section of the Exhibition 

Centre. 
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With 268 studios from 26 countries. the ATELIER design 

presentation is the world's most important and best attended 

specialist designer market. For many companies of the home 

and household textiles sector, ATELIER is indispensable for 

making and maintaining business cont:.cts. A large percentage 

of these visitors are recruited from among the ranks of our 

Heimtextil exhibitors. 

In Hall 10.0, 42 exhibitors present a representative cross­

section of home technology. This includes investment goods, 

which r~rige from special sewing and embroidery machines. via 

ironing and cleaning machines, to labelling equipment. 

As for the first time in 1995. another component within the 

framework of the new, trade-visitor orientated, supply-sio~ 

transparency of the fair is the concentration of products from 

the Asia-Pacific region in Halls 6.2, 7 and 10.0. Arranged by 

product groups, around 365 companies are eJChibiting under the 

motto 'Textile Cultures - Discover the Feeling of Asia'. 

In view of i:he increasing incidence of pirate copies and de­

sign theft, which i3 also hapoening at Frankfurt's textile fairs, 

Messe Frankfurt has taken steps to counter this trend in con­

ju:iction witt: 'Gesamttextil', the German textile metm.!facturers' 

association, and the American 'Textile Producers and Suppliers 

Association' (T.P.S.A.). For the first time at the Heimte.·~til 

1996, all exhibitors have~ been required to sign an undertaking 

in which they recognise the international copyright laws and 

promise not to show any copies at the fair. The increased se­

curity checks introduced at last year's ~e;mtextil and the ban 

on photography, which was strictly enforced by taking steps 

that include the confiscation of film and cameras, as well as 

expulsion from the Exhibition Centre, are furtht!r measures that 

will be retained in H?96. Inasmuch as Ge;mJn laws permit, we 

take legal steps against all breaches of the 1.X>pyright ;aws at 

our textile fairs. Unfortunately, we have only been eiole to make 
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use of our domiciliary rights to date. With the exhibitors' ,.mder­

taking, we are now able - given a unequivocal breach of the 

regulations - to shut down the exhibitor's stand immediately and 

to ban the company from the following fair. 

Thank you for your attention. 
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Heimtextil 1996 in Frankfurt am Main frnm 10 to 13 January 

- Ex.hibitor record with 2,690 companies from 63 countries 

- Numerous special shows on the world of home and 
household textiles, '96/97 

- •ATELIER' design present.ation to open for the first time 
at 12 noon on the eve of the fair 

The Heimtextil 1996 '.Viii be bigger a11d have even more exhibi­

tors than last year's event: the gross amount of exhibition space 

has grown by approximately 5,000 square metres to 225,000 

square metres; altogether 2,690 exhibitors from 63 countries 

(1995: 2,677 exhi::,itors from 62 countries) have registered to 

take part. The level of internationality has also risen again. At 

the Heimtextil 1995, it reached just under 72 percent (1994: 70 

percent). 

New at the Heimtextil 1996 are clearly structured exhibition 

sectors based on the 'shop-in-shop' principle. They have been 

designed in terms of content and layout so that visitor5 can 

make even more effective use of the Heimtextil and, therefore. 

achieve the best possible time/information ratio for their visits. 

In the western section of Frankfurt Fair and Exhibition Centre, 

visitors will find the 'Floor - Wall - Window Decoration' sector. 

With effect from this year's Heimtextil, the 581 exhibitors of 

decorative and furniture fabrics. as well as textile floor cover­

ings, who are to be found on the three floors of Halls 9 and in 

Hall 10.1, have been restructured in a customer-oriented way on 

the basi~ of channels of distribution, i.e., manufacturers and 

importers are now grouped separately. Thus, the concept of 
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greater transparency for the various buyer target groups is has 

beer. implemented in ac-:ort!ance with the needs of the market. 

In detail, the new arrangements are as follows: 

Hall 9.0 

Hall9.1 

Hall 9.2 

H21110.1 

- Textile publishers I editeurs I converters, 

- Wonderland' creative grouping with decorative 

and furniture fabrics, 

- textile floor design and 

- Wonderland'specialshow, 

- nrirnarily manufacturers (in some cases with 

commercial products) of decorative and furni­

ture fabrics, 

- ~usively manufacturers of decorative and 

f umiture fabrics, 

- Wholesalers I importer:, of decoration and furni­

ture fabrics, 

- home accessories and 

- North Carolina joint stand. 

The sun-protection and decorative technology segment has 

been given an impressive forum in Hall 10.2. With 51 com­

panies, all international market leadElrs are represented. The 

decision to position them ir. the western section of the Exhibition 

Centre was taken in the interestf: of the buyer target group of 

interior decorators, who are primarily interested in :he decorative 

and furniture fabrics in the adjacent exhibition halls. 

Wall coverings and wallpaper have a completely new market­

ing concept at the Heimtextil 1996. In Halls 5.1 and 6.1, Messe 

Frankfurt has created the experiential 'Walls of the World' 

grouping with 108 international exhibitors. To present wall 

coverings and the associated services as emotional design 

products is also the goal of the 'Change of Wallpaper' special 

show. 

An increasingly important visitor target group at the Heimtextil 

consists of interior decorators and, for them, the Bundes;ach­
schule fur das raumausstattende Handwerk e. V. (Federal Poly­

technic for the Interior Decorator Trade), Oldenburg, is showing 

spatial experiences of a very special kind in the Galleria. 
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ln Hall 9.0. Messe Frankfurt presents Wonderland'. a creative A.._ 
~ 

grouping of 44 suppliers of high-quality fabrics. For the first time. 
eight Italian C('mpanies will be making their presentations in the 

'Consortium Collezioni Tessili d'Arredamento'. 

Within the framework of the Wonderland' creative grouping is 

the elaborat~ Wonderland' special show. The work of Studio 

Nelly Rodi, Paris, this presentation of four trend themes for the -world of home and household textiles in 1996/97 is embedded 

in the illusionary world of the theatre and cinema and leaves 

every observer room for memories, dreams and associations. 

The second major product sector - Bed - Bathroom - Table & 

Kitchen Linen - is divided into three transparent and inde­

pendent parts. 

Bed linen, bedding and bedroom produc!s brings together 

686 market leaders from home and abroad in the eastern ('City') 

section of Frankfurt Fair and Exhibition Centre. This m3kes the 

Heimtextil the world's foremost trade fair for the bedroom in 

terms of both traditional products and modern elements such as 

water beds and futons. 

A magnet for discerning visitors from specialist businesses are 

the five German, Italian and British exhibitors with high-grade 

Cashmere blankets, who have been grouped together near to 

the entrance of Hall 4.2 for the first time. 

In the Bathroom segment, 228 international suppliers are 

showing terry products, bathroom mats, shower curtains and 

accessories in the two adjoining exhibition halls, 5.0 and 6.0. 

The table and kitchen linen segments in Halls 3.0 and 4.0 

have been relocated. Previously appendices in other exhibition 

halls of the eastern section of the Exhibition Centre, the 263 
exhibitors now shine with an independent presentation. A­

dditionally, 26 companies with nonwoven table cloths are 

showing their p:-oducts on the west side of Hall 6.1. 

Analogously to Wonde,.land', the 'Dreamland' creative grouping 

(58 international exhibitors) has been installed in Hall 1.2 for the 

'Bed - Bathroom - Table & Kitchen Linen' segment. Also to be 

found here is the renowned 'Piazzetta' group of Italian exhibi-
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tors. The 'Dreaml!nd' trend spec!al show, which is also the 
• 

work of the stylist Nelly Rodi, emphasises the high-grade nature 

of the presentation. 

The range of products at the Heimtextil is rounded off by 231 

exhibitors in the 'Furniture Fabric Salon', who, analogously to 

'Floor - Wall - Window Decoration', are located in Halls 8, 9 
and 10. 

With 268 studios form 26 countries, the 'ATELIER Design 

Presentatior.' in Hall 6.3 is one of the world'$ most irr.pmtant 

designer markets. ATELIER is indispensable for maF'y com­

panies in the home-textiles sector and is used to maintain exist­

ing contacts and to make new ones. At the repeatec! request of 

numerous customers. the designer hall opens to trade visitors 

for the first time on the eve of the fair. at 12 noon on 9 January, 

1996. 

Within the framework of the decorative and furniture fabric seg­

n1ent, the 7essilforum' exhibitors from Italy and th~ 7issime' 
exhibitors from France are showing their high-quality products in 

Hall 9.2. The Gecrnan 'Deco Team' has become an established 

creative attraction in Hall 8.0. Dacoration shows with practical 

tips for the trade are being held daily under the motto, 'Nature & 
Culture - Style from all over the world'. 

A special highlight, to be seer. 'or th~ sixth time]at this year's 

Heimtextil, is 'Atmosehere Interior Textiles'. On this occasion, 

it is lcca?ed ~ lightweight exhibition hall between Halls 3 and 

4. 29 companies from ten countries will be showing high-quality 

decoration and furniture fabrics, floor coverings and designer 

rugs. 

42 exhibitors are show!ng a representative cross section of 

home-textile technology in Hall 10.0. Wrth this investment­

goods segment, the Heimtextil offers a special service for both 

trade visitors and exhibitors who want to find out about the latest 

machinery and equipment for the production and processing of 

their products. 

Also supplemer.ting the basic range of textile products are 

CAM/CAD su?pliers, companies with print systems and the 
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lnformation and Press Centre with trade magazines, institu­

tions and sales-promotion activities. 

As in 1995, another module is the product-group orientated 

concentration of the Asia-Pacific exhibitors in Halls 6.2, 7 and 

10.0. U~he motto 'Texti•e Cultures - Dise;over the Feeling 

~~companies are showing a representative cross­
section of Asian t-,ome and household textiies. 

AN OVERVIEW OF THE RANGE OF PRODUCTS AT THE 

HEIMTEXTIL: 

Floor - Wall - Window Decoration 

- Decorative fabrics, curtains and accessories 

872 exhibitors 

600 

- Walls of the WOi1d' wallpaper and wall-coverings 108 

51 

33 
18 

62 

- Sun-protection I decoration technology 

- Textile floor coverings 

- Yams and fibres 

- Home accessories 

Bed - Bathroom - Table & Kitchen Linen 

- Bed linen 

- Bedding 

- Bedding feathers I ticking 

- Mattresses, futons 

- Water beds 

- Slatted frames I bedsteads 

- Blankets 

1,203 exhibitors 

370 

162 

30 
50 
15 

16 

43 

- Bathroom textiles: terry products, mats, shower curtains 228 

- Table and kitchen linen 263 

- Non-textile table cloths 26 

Furniture Fabric Salon 

'ATELIER' design presentation 

OTHER PRODUCT GROUPS 

Home technology 

Information and Press Centre 

CAM I CAD exhibitors 

Print systems 

Contract-business t£xtiles 

231 exhibitors 

268 exhibitors 

42 

46 
15 
11 

2 
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DOMOTEX HANNOVER '96 06.01.1996 

1.030 exhibitors place their wagers on the No. 1 trade fair in their branch 

More than 60 percent of the exhibitors come frorn countries outside of Germany 

Exhibitor numbers attain last year's high levels 

The difficult business climate ~urrently plaguing the carpeting and floor covering 

industry has had on impact on the industry's mood. Crumbling prices and a decline 

in demand characterize the current market situation and weigh heavily on floor 

covering manufacturers and import companies for hand-made carpets. a situation 

which underscores the importance of the DOMOTEX HANNOVER '96 show (7th to 

10th January). The industry. present in full force. expects the world's largest trade fair 

for carpets and floor coverings to initiate a positive market upswing. The 1.030 ex'1ibi­

t•')rs (compared with 1.026 in 1995) and the anticipated 34.000 visiting professionals 

consider the show an effective barometer of their busine:;s climate. A consistenf1y 

weuk sales market ha" induced manufacturers and importers in both the industrio! 

and the hand-mode sectors to place more emphasis on the DOMOTEX HANNOVER 

show as a marketing instrument. They realize that the communication between 

supplier and customer plays a rnore important rolet today than ever before a.1d that 

there is no better place for this t:-ion DOMOTEX. 

Of the mor~ than 1.000 exhibitors in total, some ~30 will come from ou:side 

Germany. The foreign E:xhibitor countries traditionally enjoying the strongest 

representation include: Belgium. Great Britain. USA. Turkey. India. the Netherlands. 

Switzerland and ltoly. 

No. 18/96 - I 01-UK/as 

Deutsche Me!.Sf It(', Mes-.egeiande 0 3052 I HaMO\lel Teletotl (0511) 890 Tele4a1 (0511) 8!1 32630 

HANNOVE ~ 
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Whiie DOMOTEX HANNOVER is the lf~ding order fair in the branch. it r a:sc an 

information exchange and a showplace for trer.ds. At the previous f·: tent in January 

1995. orders were placed by arour.d half of the more thGn 34.0CX> attending 

professionals (i.e. specialist wholesalers and retailers for corpetir\g and home textiles. 

furniture stores and furniture tr..:ide. interior decorators. interior dt:signers. contract 

flooring specialists. carpet layers. department stores. rr.oil order companies. DIV 

home furnishing stores). These professionals come trom over 90 different countries. 

The countries located in Central and Ea;;tern Europe as well as in the Far East hove 

increost:;d significantly in their importance as potential sales markets. Of the more 

than 34.000 visiting professionals wr.o attended the 1995 DOMOTEX show. more than 

45 percent came from countries outside of Germany. and 30 percent of these 

(some 4.500 visitors) come from cc:miries in Eastern Europe and Asia. a trend which 

shows no signs of letting up. 

The range of exhibits presented at DOMOTEX HANNOVER '96 covers handmade 

carpets. machine-made woven carpets. textile and flexibl~ floor coverings. parquet 

and laminated flooring, as well as fibres. yams and the presentation of applications 

and installation technology. In addition to carpets and floor coverings. some 

exhibitors will also include wallpaper and wall coverings in their presentations. 

During the DOMOTEX HANNOVER '96 show. displays will be featured in a total of nine 

exhibition halls. Industrially manufactured products will be on display in Halls 2. 3. 4. 

5. and 6. The new construction of Holl 4 hos mode it possible to optimise the stand 

distribution in the halls. Around 120 exhibitors in the applications and installation 

techniques display category as well as SO parquet and laminated flooring manu­

facturers will be making their presentations for the first time together in Hall 3. Area 

carpets will be on display in Halls 2 and 4. textile flooring coverings will be located -

as in previous shows - in the Halls 2. 4. 5 and 6. the flexible floor coverings in the 

Halls 4 and 5. 

The some 340 exhibitors in the hand-made carpet 'iector will make their presen­

tations in Halls 13. 16. 17 and 18. Many of the exhibitors in these halls. and particularly 

in the west section of Hall 17. will be offering antique carpets. i. e. 100 years old or 

more. 

The past. years are convincing proof: The special displays at DOMOTEX HANNOVER 

have developed an extraordinary appeal. These displays comprise o constant 

theme which effectively "weaves its way" through the entire event. In their diversity, 
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the displays have or.e t!'ling in common: Whether in the hand-made carpet or in the 

industrial sector. the~· reflect trends which provide both visitors and exhibitor-; with 

information and inspiration on contemporary living and decorating. 

CARPET ART GALLERY 

One of the most extraordinary carpet galleries in all the world will be included 

among the DOMOTEX HANNOVER '96 highlights. Embracing the motto "Cover more 

ground!". hand-made and industriall'/ manufach.'red carpets frcm past and present. 

from Orient and Occident. will be on disp;Jy on the gallery of Hall 2. 

domotrend COLOUR PERFORMANCE 

As is the case for virtually all consuma~les. floor coverings are also subject to the 

whims of fashion. The organisers of the special display er.titled "domotrend COLOUR 

PERFORMANCE" have based their concept on the premise that strong. clear colours 

will play an :nfluential role in living and object C:esign as weli as in clothing design in 

the next few years. Two colours - red and blue - will be a constant theme 

weaving its way through the COLOUR PERFORMANCE display in Hall 5 at the 

upcoming DOM OTEX HANNOVER show. Red represents strength. temperament and 

energy. while blue communicates peacefulness. relaxation and a sense of 

nostalgia. Visitors will experience exactly hnw colour can "rub off" on them. 

generating a new zest for life and greater energy in a stimulating atmosphere 

created by light. pictures. sounds and scents. Lectures will featur~ such topics as 

colour psychology and colour design. 

ORIENT PERFORMANCE 

This special display in Hall 16 has been designed to appeal to both the intellect and 

the senses: Visitors will be able to immerse themselves in a unique atmosphere. 

entering a nomad tent. resting on carpeting or Oriental seating. sipping tea or 

mocho coffee and gaining authentic insight into the worlds. the temperaments and 

the ethnic backgrounds of the exhibiting countries. The special display entitled 

"ORIENT PERFORMANCE" acts as a type of counterpart to the trend theme of colour 

in the industrial sector. placing the emphasis more specifically on form and design. 

In a relaxing atmosphere. visitors will obtain information on elements of form. ethnic 

origins. singularity and interplay as well as contemporary developments. A Pakistani 

draughtsman will present a live demonstration of the creation and application of 

these elements of form during the show. 

LebentART 
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In 1996. visitors to the show will be able to poss through the nomad tent and enter 

into the world of the factory: On the ground floor of Hall 18. in the midst of a 

workshop dominated by steel structures. they will be able to experience 

"LebensART". Meanwhile. it hos become impossible to imagine the DOM OTEX 

HANNOVER show without this special display on "Nepal and edition carpets". 

initiated by a group of exhibitors in this hall. "LebensART" will be presented along 

with the marketing organisation Wools of New Zealand. 

DOMOTEX Workshop 

Right from the very beginning. the "OOMOiCX Workshop" proved to be a great 

favourite among :he visitors. This special display. presented in Holl 3 in the direct 

vicinity of parquet and lamino!ed flooring exhibitors and the exhibitors displaying 

applications and installation techniques. is a popular meeting place for craftsmen. 

architects and room designers alike. Specialists will present professional installation 

techniques for a variety of floor covering materials. subflooring and floor designs in 

live demonstrations. 

For further information. please contact: 

Monika Brandt Jasmine Borhan 

Tel.: +49/511 /89-31632 Tel. +49/511 /89-31028 
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DOMOTEX HANNOVER '96 (7th to loth January) 

World trade fair for carpets and ~loor cc•verings 

Special displays highlight latest trends 

06.01.1996 

The specie! displays at DOMOTEX HANNOVER '96 (7th to 10th January) reflect c 

constant theme running throughout the entire event. In their diver:,;ty. they also have 

one important aspect in common: the special di~ploy::; foc1~ ottE- 1tion on the 1-:Jtest 

trends. whether in hand-made carpets or the industrial sector. rhey are designed to 

offer visitors and exhibitors the :orest information as we!! as r1ew inspiratinn for con­

temporary living and decorating. 

CARPET ART GALLERY 

Holl 2. upper floor 

Once again in 1996. the show will fe.Jture one of the most extroordi:-lary carpet 

galleries in the world. embracing the motto "Cover rr.ore· ground!". Beth hand and 

machine-made carpeting from the present and the post. rrom the Orient or the 

Occident will be highlighted in this display. The entire spectrum ranging from ethnic. 

troc'.tionally patterned carpets to the most expressive avant-garde caroeting works 

of art will be presented in en exceptionally tasteful £nvironment. Exhibitors wic;hing to 

porticiprite ir1 this presentation can request further inforrr-otion or register by sending 

a fax to the DOMOTEX team at: +49/511/89-31219. 

Innovative concepts in design featuring the four themes of classi=. nat1.1i0I. avant­

garde and modern will round out the presentation in the CARPET ART GALLERY. 

forging a direct link oefw~en pure product presentation and conternporory living. 

Choice furnishinqs and accessories relating directly to the trend topic!: will also be 

part of the display. effectively underscoring the exclusive character of the CARPET 

ART GALLERY. A well known company will be on hand for the upcoming DOMOTEX 

No. 04-96- 101-lr/To 
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show display!r;g its own specie.! creativity and collections. In addition. an 

:nte~·,o:;onolly renowned designer will also exhibit on the gallery of Hall 2. focusing 

on the unity of man. fashion and interior design and establishing a connection 

::>efi.,,~er- the carpets presented ana the seled.:d themes. 

domotrend COtOUR PERFOWANCE · 

:1all 5 

rioor covering as an integral element in design is. of course. subject to modem 

fashion trends. This special display acquired its unique character based on the 

assumption that colour is once again at the very core of des•gn and ·will play a key 

role in both living and decorating trends as wel: as in clothing in the coming years. 

Two colours - red and blue - appear again and again throughout the Colour 

Performance display. which will occupy some ~00 m2 of floor space in Hall 5. Red 

represents strength. temperament and energy. while blue communicates 

r:;.et.cefulness. relaxation and a sense of nostalgia. Just how colour affects our 

perception of life ;s brought home to the visitor with the helo of ::m abstract world of 

colours. created by combining light. pictures. sounds and scents as well as actual 

products in red and blue - a truly fascinating and sensual experience. Lectures will 

feature such topics as colour psychology and colour design. And following a busy 

day of the fair. both visit Jrs and exhibitors can drop in for the Happy Hour to relax in 

the creative atmosphere of this world of colour. 

ORIENT PERFORMANCE 

Hall 16 

A$ a counterpart to the trend topic of colour in the industrial sector. the Oriental 

se ::tor places form and de:>ign in the limelight. This display will make the stylistically 

significant elements -~f form. ethnic origins. sing~larity and interplay. contemporary 

developments and much more readily acc..assible to the vi:.itor. During the shew. a 

Pakistani draughtsman wiH present a live demonstra!ion of the c...reation and 

applicot ion of these form elements. In Hall 16. in on atmosphere remlniscent of a 

nomad's tent. visitors will be able to relax on carpets or other types of seoting from 

selected carpet-making countries and enjoy a cup of tea or mocha c.:offee. while 

c 3lving more deeply info the nature and ethnology of these countries. 
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lebensART 

Hall 18. ground floor 

This special display featuring Nepal and edition carpets located on the ground floor 

of Hall 18 has proven itself time and again. The exhibitors organizing this event have 

come up with something really $pedal for the upcoming DOMOTEX show. They will 

present a richly contrasted display of carpets in a workshop atmosphere dominated 

by a steel framework. 

DOMOTEX Workshop 

Hall 3 

In Hall 3, (previously in Hall 4}, experts will demonstrate professional installation tech­

niques for a wide variety of floor covering materials. floor designs and subflooring. 

now located in the direct vicinity of the parquet flooring and laminate exhibitors. This 

special display is traditionally a favourite information spot sought out by craftsmen. 

architects and room furnishers. 

For further information. please contact: 

Monika Brandt Jasmine Borhan 

Tel.: +49/511/89-31632 Tel. +49/511/89-31028 



UTE HENNINGS 

HRHHRH ca~ts 
Private Bog 13011 Tel. (.111)21203! 
WINDHOEK I NAMIM Fas (Qe 1) 732613 

Information 

Eine Initiative von Ute Hennings seit 1989. 

Nakara carpets@ sind Kunst/er - Teppiche die auf einer 
Rinderfarm in Namibia 50 Km westlich der Hauptstadt 
U/indhuk von einhei;nischen lvfiinnern handgearbeitet werden. 

Der Name Nakara isl abgeleitet von "Namibian Karakul". 
Der Charakter des Wollgarns dieser Teppiche riihrt von dem 
festen, strapazierfiihigem Haar des Karakulschafes. 

"Natural carpets" 
Karakulschafe ~!bt es in verschiedenen Farben (weifJ, beige 
hellbraun, braun, grau und schwarz). Aus dieser Que/le wurde 
bei der Entwicklung der "Natural carpets" (I'eppiche aus 
ungefiirbter, natur belassener Wolle) geschopft. 

"Shapes" 
Neue Formenfiir Teppiche in einer spritzigen flotten 
abstrahierten,auj3ergewohnlichen Art aus der Tierwe/t 
Namibias. 

"Classic carpets" 
Frische, moderne Muster inspiriert von der Weite und Vielfalt 
der afrikanischen Natur. 

"Birds" 
Starke ,freundliche Farhen mil Vogelmotiven aus der 
namibischen Natur aber auch aus der Phantasie. 



CROCODILE 
4.30 x l .50 m 

BUTTERl=LY 
0.85 x 0.85 m 

i '. ! 11 r I 
'I . 

NAKARA Teppiche. 
handgetuttet aus Wolle 

Mit der strapazierfahige 
Wolle der einheimische• 
Karakulschaf E::: 

Hergestellt out einer For· 
in Namibia. 

GroBe Auswohl von 
Entwurfen. Mustern. 
MaBen und Formen. 

,, Wir berucksichtigen ltlre 
persohnlichen Wunsche 
hinsichtlich der GrOBe dr 
Teppichs. des Musters ur 
der Forbauswohl. 

Ute Hennings 
P/B 13011 
Windhoek/Namibia 

, · I / · 
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NAMIBIAN ELEMENTS 
2.50 x 2.00 m · 

.. 

AFRICAN BIRDS 
2.00x 0.80 m 
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Mali Workshop Visits 

Mercredi 28 Fevrier 1996 : 

Bamako Groupement des Tisscrands de ~Icdine 

Groupement des Teimuricres de Missir.a 

San Toro 

Paysanne 

Entrcprise Teimuricres de Issa l3A'lllll Y 

Groupement des Ti.sserand.s de la lbsc 

Bogolan Djamana l.afiabougou 

Groupemcm BE:\KADI - Coopcr:Hi\'e Feminine de Teinture Lafiabougou. 

Jeudi 22 Fevrier 1996: 

l.j.A. (lnstitut des Jeune-; An.:ugles) 

Centre de Couture .MaridiL- :\I.A.HE -Sogoniko 

~ia Bogolan ~iarcla 

Cooperative des Femmes Vcuvcs de Sabalibougou · 

Vendrcdi Ier Mars 1996 

• SEGOlJ: 

• MOPTI: 

Tapisscrie :\'ycl ii - GATEX - CO:\l.>\TEX 

Groupcmcnt des Tisscr:rnds <.k: Scgou 

le 02 Mars 1996: Dj:iloubc, fid de la iainc ct des tisserands MaaboubC 



Annex8 

Whilst the current project and the Tissuthcqucs appear as two separate projects, there is a 

strong link and information cross O\'cr related to textile res~rch and musct;m archive 

srudies. 
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Garments: 

Weaving: 

Safety: 

Training Phase One 

Drafting pattern cutting, grading, use of domestic and 

industrial sewing machines, seaming, buuonholing, 

cuff and collar making and fitting; machine and hand 

embroidery, pressing, finishing_ 

Preparation and use of natural dyes, preparation of 

cloch for dyes, use of chemical dyes, storage of dyes. 

Tyeing, stitching, resisc dyeing, application of wax, 

mud resist by block and brush, ikat yarn resist 

method. 

Multi fibre weaving, shrinkage :il wet finishing, use of 

differential cake !.!p via double and treble beams, use of 

wet shunling. 

Carpets, flat weave, tapestry weave, hand kncming, 

warp wrapping. 

I leahh :rn<l sJfety in all sections. Cse of m:ichincry, 

chemicals. hot liquids, knives. 
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Bu!tiness: 

Export: 

F.xhibitions: 

Training Phase Two 

Fin:sncial management for small businesses, book 

keeping, cash flow, costing, loans and repayment 

schedules, timing of loans, break even points. 

General managcmcnc, stoclc control, stock leakage, 

security, quality control, seasonal stock purchase, bulk 

purchase, storage. 

Postal, air, sea, freight forwarding, export 

documentation, customs, foreign exchange regulations, 

trade information, packaging, labelling. 

Prcpararion of goods, costing, order books, .sales 

rcprcscnration, dealing with agenrs and customers, 

local and foreign currency costing. 
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The Art of Afric:rn Textiles 1995: Technology. Tradition and Lurex 

John Picton, lhrbican Art Gallery. 'Lundi f lumphries 

ISB:'\ 08533 1 (1821 

African Assunmcm 1991: Bath College of Higher Education Press 

Michael Pennie 

ISB:-J 0 9513023 2 9 

The Dyers An: \'~n :\ostrand Ikinhold Co. Inc 

jack Len or l~ rsc n 

1513~ 0 '1·12-2-1685-11 

West African \'\.'caving 1975: Gerald Duck\\'orth Co. Ltd. 

Venice l.Jmb 

ISB:\ 0 71 )()-ll905 X 

Thi.: Art of th\." Loom 1980: British :'\luscum Publications Ltd 

Ann I ledu 

ISB:\ o :"l-11-1 )9,)--1 

African T\.."XCd\..":-. 1989: Bricish ~luscum Publicacions Led 

Pict•m and \l:.ick 

ISB:\ O 711.J - I '195-9 
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1996 

April 

Vienna: to discuss findings, future action plan, international consultants, participation 

in 5th international fair Ouagadougou. 

May/June 

Visit Mali, Guinea to monitor progress, visit rural areas, meet museum director Mali to 

discuss access to reserve textile collection I 000 pieces, review project progress. Discuss 

possibility of exhibit, in Ouagadougou fair. 

July 

Business training courses, Mali, Guinea. Contact marketing organizations to discuss 

project involvement. Prepare list of internation~l exhibitions. 

August/September 

Visit Mali, Guinea. Urban workshop visits (rainy season). Review progress of the 

textile associations, and training. Identify local fashion designers. Finalize programmes 

of the international marketing/fashion consultants. Design intervention and product 

development to be discussed, local and international. 

October 

Visit Ouagadougou fair. Mali, Guinea. Discuss future training needs with the 

associations. The international consultants to prepare designs for the fashion markets, 

local and overseas. It is assumed that two major sectors will be involved; garments and 

interior. 

November /December 

Training seminar in marketing. Buyer seller meets to be organized by cons·.iltants and 

international aid agencies. Sales exhibitions in Mali, Guinea. 



19'17 

January 

The national co-ord;nators will be responsible for the organization of workshops to 

disseminate information from the international consultants. 

February I March 

Overseas tours to be assisted by international staff. It must be presumed that external 

influences and requests will become the responsibility of the associations, artisans and 

entrepreneurs. Self reliance and personal motivation should be a natural development 

of the training and study tours. 

April/May 

It muse be assumed chat the national associations will become the main stream of r'L.~ 

textile industry and will function as self governing and self financing units. The project 

manager will monitor and assist particularly on external affairs. 

June 

The consultant will visit the project on a needs basis. Buyer seller meets, visits to stores, 

exhibitions, museums, press contacts and general public relations will continue on a 

planned basis as a normal business activity rather than project based. Market segments, 

personal contacts and business relationships should be the norm. S!)CCial requests will 

be considered by the international aid agencies. 
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CCMPTE RENDU DE LA REUNION DE CONCERTATION DU ~TE 
DIRECTEUR DU PROJET TF/RAF/93/FlO PORTANT SUR LA 

PR!J«>TION DES TEXTILES TRADITIONNELS DANS LES PMA DE 
L'AFRIQUE DE L 1 0UEST (MALI GUINEE) 

Les 11 et 12 ma;:-s 1996 s' est tenue au Bureau de l 'ONUDI a 
Conakry, une reunion de concer:ation du comite directeur du 
projet TF/RAF/93.'FlO portant sur la promotion des textiles 
traditionnels d<ins les PMA de l'Afrique de l'Ouest. Le Mali et 
la Guinee ont ete choisis comme pays -cests pour l 'Afrique de 
l 'Ouest. il a ete dresse une fcui1le de pres"!nce annexec au 
present· cornpte rendu. 

Apres avoir ouvert la reunion, le Respo1.sable du pr2jet au siege 
de 1 'ONUDI a propose de donner la J:,arole a chaque participant 
afin de se presenter. Par ia suite, le Chef de projet, Monsieur 
Mc CULLOCH, en mission au Mali et en Guinee a fait le compte 
rendu de ses activites dans les deux pays; les d~ux Secretaires 
Generaux Monsieur H~rcu~a NIANG du Minister~ de l'Industrie, de 
l 'Artisanat et du Tourisme (M. I .A. T) ciu Mal j_ et Madame 
Fat0umata CAMARA SOW du Mi.nistere du Com.1tler-:-e, de l'Industri.e et 
des PME (M.C.I .PME) de la Guinee or-t .::..nf.Jnr.f! le .:omite directeur 
sur la situation de l'industrie des textiles traditionnel~ da~s 

leurs pays respectifs. Puis la paro!.e a ~te cicn::i.ee aux autres 
participants. 

De !'expose du Chef de projet, Mons.leU!: Mc: CULLOC~!, il ..i ete 
retei.1u que la production du textile tradil~oru1e] et la confiance 
que le marche nourrit en ce produit sont lirnitees. 9e ce fait, 
le marche est peti c et encore ins~1ffisant pour supporte!" la 
production artisanal · des textiles tr ad.: tL.)!l::iels. Le Chef de 
projet a bas~ tr~s s0uvcnt son analyse sur son constat et seq 
observations fai ts sur i. 'environne~nen 1.- mn.lie!1 et guineen. 
Exernple : il a fa.i.t remarquer que la pl_1,..part Cle::; temrnes et des 
hommes rr rtent 1es habits a fabri..:aticn i.ndustr iel le p~ ut6t que 
traditionnelle. 

Par centre, le 1tla.rche outre-mer est tres ct.:.versifie. I.L est 
necessci.ire de tenj r cornpte d: la diversit2 des gouts pour le 
conquerir. 

Le Chef de p:.-ojet a parle de l'existence d'un autre rnarche qui 
est celui de l'ameublement. C'est pourquoi tout ce qui co~cerne 
les produits natur~ls (indigo, coton, teinture) do1t etre 
travaille et pLomu. 

Moilsieur Mc CULLOCH a precise que les arti.sa:is rnaU.e; s et 
guin~ens devraienc revenir aussi ~ des methodes ancestrales 
delaissees telle que celle de la pate de manioc. 11 a egc:ilem~nt 
ajoote que dans les decoracions interieures en Europe, on 
ut:i.lise beaucoup les produi t~ de 1 'Afrique de l 'Ouest. La 
production de l' inc.iic:;o do it beneficier d'un~ meilleure ~,.:.:omotion 
en vuc d' une large di f fus icn sur l~ rnarche regione>l et 
international. 



.. 

Ainsi, l'idee deja etablie de la creation d'une tissutheque 
nationale ou regionale devient capi tale pour la sous-region en 
Afrique de l'Ouest. 

Monsj eur Mc CULLOCH a 
communication quj_ risquent 
pour le projet. 

aussi parle 
de cons ti tuer 

des problernes de 
un handicap serieux 

En conclusion de son intervention, il a evoque ses experiences 
dans d'autres pays du monde notarnment au Pakistan ou son travail 
principal a ete de convaincre les ~akistanais de croire en leurs 
propres.possibilites. 

Ainsi devait-il dire "l'habillement, tel que je l'ai observe 
dans les rues de Barnak~ et de Conakry par exemple, laisse 
supposer que le marche des textiles traditionnels est porteur et 
permet toutes les e3perances". 

r Monsieur NIANG, Secretaire General du M.I.A.T (Mali) a parle de 
l'~nthousiasme des maliens pour le projet de promotion des 
t~xtiles traditionnels. il fit un nombre de commentaires sur le 
desinteret du monde actuel a l'egard des textiles traditionnels 
notanunent dans la sous-region et mentionna le renouveau qui 
s'est opere au Mali a travers la mise en valeur du tissu 
"bogolan" par feu Chris Seydou. Ainsi dit-il "!'emergence sur 
le marche des textiles traditionnels, prend de l'elan". 

Mor.sieur NIANG insista egalement sur le fai t que les problemes 
renccntres resident dans les difficultes de communication 
interieure et exterieure, d' organisation dans le domaine de la 
production et de formation. Des efforts sont fait5 pour amener 
les gens a p~rter les textiles traditionnels, creer une 
emulation au sein des artisans pour les ament::!r a plus de 
c:reativite, mettre sur pied une chambre de metiers pour attaquer 
les volets promotion et appn .1tissage. 

Lo rs de cette intervention, le Directeur de l 'ONUDI au Mali et 
eri- Guinee a demande a Monsi~ur NIANG de bien vouloir developper 
un peu plus !es actions entreprises par 1 'Etat malien pour 
appuyer l 'artisanat sur le rnarche international. En reponse, 
Monsieur NIANG specifia que les efforts en cours se situent pius 

au ni veau interieur que sur le plan international. Il fi 'C 

remarquer que le Mali compte beaucoup sur ce projet de promotion 
des textiles traditionnels. 

Par la suite il prec:sa qu'une commission portaut sur le 
contr6le de la qualite des produits selectionnes pour !es foires 
a ete creee. Un tel organe perrnet de rnieux choisir les produits 
susceptib1es de benef icier d' une campagne de promoticr:. Il 
a:iouta que la creation de ladite commission est une etape 
doulou,.-euse ma is necessaire rnalgre des remous susci tes au sein 
des artisans. 
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douloureuse mais necessaire :nalgre des remous suscites au sein 
des artisans. 
Madame Fatoumata CAMARA sow Secretaire General du M.C.I.PME, en 
prenant la parole, tout en souhaitant la bienvenue a son 
homologue du Mali et au Repr~sentam: du siege de l 'ONUDI a la 
reunion, dit que le projet est salutaire pour la Guinee oil 
l'artisanat est laisse pour cornpte. 

Elle ajouta que jusqu' a present les efforts du gouvernement 
n' ont pas ete encore totalement orientes vers ce secteur. Ce 
projet est encore une occasion pour demarrer des activites 
crJntinues et non de-: actions ponctuelles qui ne repondent pas 
totalement aux besoi_ns de la population. Elle declara que la 
seule action en faveur des artisans est le moyen qui leur est 
offert pc;;r assit;ter aux foires organisees periodiquement dans 
ia sous-region. -:e projet pennettr,1, dans le futu::::, d'a-neliorer 
la qualite des produits mais un grand sacrifice dans le sens des 
efforts doit etre de~ rn~intenant entrepris. 

Par la sm.te, 12 parole fut. donnee au Directeur General de 
l 'Off ice de Promotion des Investi=:5ements Prives (0. P. I. P) 
Mons:i..eur SYLLA et a Monsiecr Moh:lmed 5.ANGOlB.A Dir~cteur General 
Adjoint de l' artisanat qui, tous les deux, firent des 
commentaires sar les act.i·vites de ce projet dans le dcmaine de 
proxr.otion des textiles tradition11els en ce qui concerne la 
re lance de la creati vi te des artisans et le. qual i te de leurs 
produits. !ls anno:icere~!t les travaux entrepris pc.r les experts 
nat i.onaux a Conakry, Kindia, Labe, ~ankan et N' Zerekore (annexe 
tableaux recapitulatifs ues fiches d'enquete et liste des 
artisans ~t groupements cibles). 

ApreS leS differenteS interventions, il a ete decide d I etablir 
un programme de travail. Deux ccnunissions, dont la composition 
figure a l'annexe 4, ont ete constituees a cet effet : 

- une commission chargee de la preselection des artisans (35 par 
p~ys) parrni lesquels se fera la selection finale (20 par pays) . 
Le groupe etait aussi charge d'etablir un devis estirnatif pour 
la mission du Chef de projet Monsieur McCULLOCH dans !es regions 
de Kindia, Mamou, Pita et Labe. L'expert sera accompagne par 
deux experts nationaux 1 'un pour Kindia et l' autre pour Mamou, 
Pita et Labe. 
- une commission chargee de !'elaboration d'un plan d'actjons du 
projet d'appui aux textiles traditionnels au Mali et en Guinee. 

Le cout de la mission de Kindia, Mamou, Pi ta et Labe a ete 
evalue a environ 900 USD. La mission de !'expert internationdl 
demarrera le mercredi 13 mars 1996 pour finir le vendredi 15 
mars 1956. 
Il a ete decide par le comite directeur qu'une visite de 
l'entreprise textile de Sanoyah devait avoir lieu afin de 
perrnettre au Chef de projet et au Secretaire General du M.I.A.T 
du Mali de s'enquerir des realites d'une unite industrielle de 
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production textile victime de la conjoncture actuelle en Afrique 
de l'Ouest. 

Lors des discussions, le probleme de production des prototypes 
et la synchronisation des activites entre les deux pays ont ete 
evoques._ 

DEOXIEME JOOR DE REUNION : mardi 12 mars 1996 

une synthese des discussions des activites du pre~ier jour a ete 
faite. ·Les conclusions suivantes ont ete acquises 

1°/ Choix des artisans {annexe 3) Guinee et Mali (le Secretaire 
General du M.I.A.T :ransrnettra la liste des artisans 
selectionnes au Mali des son retour a Bamako) . 

, 2°/ Le plan d'actions du projet d'appui (annexe 5) a ete 
finalise. 

3° I Le progranune de mission ae l 'expert international a ete 
prepare, soumis et approuve par le siege de l'ONUDI, la mission 
a ete decide~ pour mercredi 13 mars 1996 (annexe 6) . 

En ce deuxieme jour, la decision suivante a ete prise en plein 
accord avec le Secretaire General du MIAT (Mali), le Secretaire 
General du M.C.I.PME (Guinee), le Directeur de l'ONUDI par Pays 
en G·.iinee et au Mali, le Chef de projet, et le Responsable du 
projet au siege de l'ONUDI en mission a conakry : 

a/- Le projet ne sera plus realise selon une maniere synchrone. 

b/- Le projet sera realise selor. une approche duale c'est-a-dire 
le budget du projet sera divise en 2 parties (50 % pour le Mali, 
50 % pcur la Gui nee l . Les acti vi tes du proj et seront dirigees 
au.. siege de 1 'ONUDJ par Monsieur Peter MOLL et Monsieur David 
LEE ISED/AGRO. Monsieur CISSE UCD Guinee-Mali assurera la 
coordination des activites entre !es deux pays, Monsieur Mc 
CULLOCH dirigera projet au Mali et en Guinee, Monsieur M.TOURE 
cedera la direction du projet a Monsieur P. MOLL qui l'informera 
regulierement en tant que personne ressource sur l 'evolution du 
projet. 

Selon !'orientation a vocation nationale du projet, pour eviter 
tout retard sur !'execution, les autorites nationales du Mali et 
de la Guinee etabliront leur propre calendrier de realisation de 
ce projet en cooperation avec le personnel responsable de 
l'ONUDI et le Chef de projet. Cependant, tout engagement 
financier au niveau du projet doit requerir l' accord prealable 
du siege de l'ONUDI et cela afin d'eviter tout prejudice a la 
realisation du programme. En ce sens, !'annexe 5 plan d'actions 
du projet d • appui aux textiles tradi tionnels Mali Guinee sera 
necessaire. 
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c/- En accord avec le Secretaire General du MCIPME Guinee Madame 
Fatoumata CAMARA SOW, le Directeur du projet Monsieur Mc 
CULLOCH, Monsieur CISSE Directeur de l'ONUDI par pays Mali 
Guinee, Monsieur M. TOURE Responsable du projet au siege de 
l'ONUDI, Monsieur Bademba DIALLO, dont le CV a ete evalue par le 
Directeur de projet, a ete propose pour le poste de Coordinateur 
national pour la Guinee. (.ceference CV et description de poste 
en annexe). Un Assistant au projet a ete egalement propose en la 
personne de Monsieur Mohamed FOFANA (reference CV et description 
de poste) . 

Le Coordonnateur national EL l'Assistant seront recrutes pour un 
an a partir du ler avril 1996. 

d/- Le Secretaire General du M.I.A.T (Mali) proposera le 
candidat pour le poste de Coordina~eur national au Mali. 
Cependant il a ete conseille, en accord avec le Chef du projet, 
que: le candidat ait une formation et une experience textile 

, comme il c'est le cas pour le coordinateur du projet en Guinee. 

el- Il a ete decide que pour faciliter la formation des artisans 
et l 'execution de ce proj et- en Gui nee =t au Mali, des experts 
nationaux (3 pour le Mali et 4 pour la Guinee) soi~nt recrutes 
d'une fac;on pon..:::tuelle et non pas permanente. La decisi . .)n de 
les employer en temps voulu appartiendra dUX autorj tes 
concernees au Mali et en G•1inee selon proposition du Chef de 
projet. 

En conclusion, le comite directeur a felicite l 'ONUDI et le 
bailleur de fonds en l 'occ-'..!rence le Japan pour leur soutien 
apporte a ce programme de promotion des textiles tradi tionnels 
en Afrique de l'Ouest et a souhaite plein succes a Monsieur M. 
TOURE dans ses nouvelles fonctions. 
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ANNEXE 1 LISTE DE PRESENCE 

Mesdames 

SOW Fa touma ta 
Commerce, 
(Guinee) 

CAMAR.Z\. secretaire general du Ministere du 
de l' Industrie et des P.M.E 

SOW Ram.atoulaye directrice SORA couture et teinture 

Messieurs : 

Mohamed TOURE responsable du projet au siege de l'ONUDI 

Harouna NIANG secretaire general du Ministere de l'Industrie, de 
l'Artisanat et du Tourisme (Mali) 

Ben Yala SYLLA directeur general de !'Office de Promotion des 
, Investissements Publics (0.P.I.P) 

Mohamed BANGOURA directeur general adjoint de l'artisanat 

Massata CISSE directeur de l'ONUDI par pays (Mali Guinee) 

Peter Mc CULLOCH directeur de projet 

Bademba DIALLO Ins ti tut de r~ormalisation et de Metrologie MCIPME 

N'Fa Ousmane TOURE OPIP Kindia 

Facinet CAMARA OPIP Labe 

Ansournane KANDE OPIP Kankan 

Ibrahirna Kankan CAMARA OPIP N'Zerekore 



Anne:::e 2 

Tableau recapitulatif des fiches d'enquetes· 
zones . . -----1-T"is5~_9e. i-T~.inture [ BroCiefieT Total !Enqueteurs I 
Zone de Kind1a i · i i 1 -7-- . . - .. - - 1 - ·- --- ! 1 
---------r-- -i' --3-[ ------al 10.N'FaOusmaneToure 11 lr--1_--:::-Ki_·n_d_ia ____ ._ 1____ ·-- ,- _ ... f-.---- _ ---t 
1-2--_Co__,•Y._•ah ____ __..i _. _______ 3_! __ . O i O l 3 Souleymane Diallo 
1-3-_F_of_eca_n_·a_h ___ _;I_ __ o 1 --~- . ____ __Q_J ____ 3_.,_ ______ ___,1 

i ' : I I I Total --t--- 1o·i -- ·s ~-------o+-1---16~--------: 
1----------l____ --· -· ----~-- 1· ----------------~ 

i ' .. ! ____ _ 
1-z-on-e-de-La-00-.-----r:::: ~ m r- .. : ___ --~----+-F_a_ci_ne_t_C_a_m_a_r_a_----1 
tt-·Labe i ----f; --
t1P--=-=-~--------, --- -
i2-Mali : 0' o--------··---· ----

1 I 

t-----T-ot_a_I --- ---i-- - 7 : 
--~---------·-- --

i 
Zone de Kankan --1 -- -- - : 

··t--- - i 
I ! 

1- Kankan - -,--- bi -
~--------1---- --- -i-
~----·------'--

Total ! O, t- . - . --; .... 
t=---------f--- - . - -
Zone de N'Zerekor~ -i-_ __ _ ____ j __ 

I ' I j----------------··-----··- ·- I 

1- N'Zerekore I 1 1 

t-:-2--L,.....o-la------1 ---- - 3 ·i ·- ···-· 

3- Kissidougou 
-·-1·-----·- ··--r---

1 1 : r-----------t- _ _. ____ ,_ .... -1 -

1------------ ··-f-·-· -
1 ·~Total 
---·------ - - .L --

1 
I 

Zone de Conakry--- r·-.. T ___ --

11-cona:_~· ~n-T 
1TOTAUX I ....._ ______ ··- . _l ··-

5' 
- ---t-

' -- !--- -
' ·i· -· 
i 

3! 
I 
I 

25! 

m 1~ : · .. -.. _-_.·--~-t-·-=--=--=--=-_2_-~__.+-!·----.--.-------~------.~~----11 

n~J~~~-- J.~-::!==~nde! i 
~ I I I 
: . : ---- --~------------l 

~9_[_ -·- ____ q_j ________ 101--------l 

'. ·--- --·--i---------j 
; - ---·--- ---f----- -- --~--------J 

_ _ _____ l _ ____ I lbrahima Kank_an_1 _ __. 
6 • O i 7 I Camara -·--·----1 
? . _____ _Q_. _____ 5_ ....... ! ----------1 

-~_; _____ __Q!---~·--·------; 
. ----.-------.. ·f-.. ··-·-----1----------_..I 

10; 01 151 -.~ :-~~=F---·=l;:::~~~= 
-· · : --- ·· ---- -r- tamatoulaye Sow 
fa: ---- -·-ri·--11 

- - I ·-- - -- - --~· -----------~--- ----
' , I 

54: --4 l ... ---93-,-----·-·----------
-*-- _J ·------ ----~------------·-----



Anne3 

Liste des Artisans et Groupem_g_o_ts_d~Arti_~ans cibles 
_ _z_on_~_d_e Kindia 

IN• ;-Prenoms et Norn ___ . _ 
ld'ordr~ '(ou demonstrat!on). _ 

·Activite --[PreteciUrajEnqueteur ---1 
-- -·----- - ---:- I . 

-------!------------ -- - ---1 I _____ ____, 
1 Lamine Diallo- --- ---- - -- · :Tisserarla -iKlnCiia Souleymane Balde 1 

~-2--+-Dian Bente DlaITO----~=~ -~ =~iTisserand iCo ah Soule ane Balde i 
3 Groupement teinturiere Saracolea iT einture iCo ah Soule ane Balde 
4 Samba Diouma Diallo - --;Tisserand )Coyah Nfa Ousmane Toure. 
5 Samba Diouma Diallo - --- -- - - --lTisserand Kindia Soule ane Balde 

6 Alseny Kante --~~-=-==~-- __ -1Iisserand Kindia Nfa Ousmane Toure i 
7 Hadji Barry :Tisserand IKindia Soule ane Balde 
8 CFTF -· -~!Teinture iForecariah Nfa Ousmane Toure 

, 9 GTF ---- - -- -- -- - -:Tei-nture-·Forecariah Nfa Ousmane Toure I 
10 Mamadou Salaty olaifo ______ -_ --~ -~-_LTisserand Kindia Nfa Ousmane Toure 
11 Fanta Sakho lTeinture Kindia Nfa Ousmane Toure 
12 Gpmt Salea Fissa -- -;Teinture .Kindia Nfa Ousmane Toure 
13 Hila Bailou Bah -- ·- - --~tlsserand IKindia Nfa Ousmane Toure 
14 Mamadou Oury Dlalfo- - · ~~- __ -~:~fTisserand ~Kind!a Soule ane Balde 
15 Issa Diallo ___ . -· _____ ___ _ ____ 'T~serand jCoyah Nfa Ousmane Toure 
16 Balou Cisse [Teinture fKindia Nfa Ousmane Toure - --- ---- -- · - ---r- ------1--

1 - -- --- -- - --- • --·- -----1--------' 
!Zone de Labe . 1 _;_ -------1------ ~ 

I 1 
- .i --- ·---L----- j !----~------------ -------· -----. 

1 Galle Diallo iTis 
··--iTis 

serand I Labe 
2 Samba Soura Oral~------- -----1 

serand i Labe 
serand-\Labe--

- ----·. 
3 Bandiougou Diallo __ _ __ _ _ __ 

-i -
:Tis 

serand--[ Labe--4 Diouma Diallo · ---;tis 
s Hadji Bela blaf10-- ----~- _. _ __ --/Tis serand -j La be ---

-serand lLabe 6 Samba Diouma Diallo · -lTfs 
~------------------· --·- - ·- ___ __._ --

:;er~nd l La be 7 Y-ero Diouma Diallo !Tis 
~---..---co---------- -- -- -- - -t --

inturiere ~La be 
inturiere Labe 

8 Adama Oury Bah ; Te 
~----+-----''------- ----·---· - - ----i -

9 Aissatou Bah 1 Te 
10 Hadjiratou Bah--=~--=~~~-_ - -__ JTe inturiere La be 

inturiere 11 lssiaga Balde _____ ---·--· __ __tT~_ La be 
inturiere La be ------ --
inturiere ,Labe 

12 Adama Dian Balde !Te 
13 Aissatou Bah --·- -------- - - ---1Te 

14 Hadja Marlyatou B-alde<::~----~~ -_--t1 Tre~ 
------
inturiere La be ----- - . 

15 Aissatou Cherif Balde inturiere La be 
--~--

La be inturiere 
inturlere La be 

16 Hadja Mariama Cire-Bar_ri_ __ --·~ -ire 
17 Fatciu Macina - -- - -ITe 

inturiere Labe 
18 Banou_n_a_D __ i_a_llo ____________ - fTe 

1s Fatoumata 8Inta F>ouiitfifoun-Diallc:i Te 
20 aauo Diallo --------- ---- - · -----r,~ee 

---- -------· 
inturiere La be 
-i6turlere hLabe 
!~turiere I La be 
inturiere Mali 
-derie--f~be---
-9.~~~- ~- ~~!?(-=----= 
derie !Labe 
- _T _. __ ---

I 

21 Tlguidanke souare -- - --- -
- 22 Hadja Me:1riamacTrifrna110· - -· Ire 

23 MalikblaITO-- ·-- -- - ---- -\Bro 
24 Hamidou Balde- --·· - !Bro 

-25 Djenab~~~~T~~--~.: Bro 
I 

Camara F acinet 
Camara F acinet I 

I 

Camara F acinet I Camara Facinet ! 
Etorema Bangoura I 

Etorema Bangoural 
Camara F acinet 
Camara Facinet 
Camara F acinet 
Camara F acinet 
Camara Facinet 
Etorema Bangoura 
Camara F acinet 
Etorema Bangoura 
Camara F acinet 
Etorema Bangoura 
Etorema Bangoura 
Etorema Bangou~~-
Camara Facinet 
Camara Facinet 
Camara F acinet 1 -
Camara F acinet 
Camara F acinet 
CamaraFacinet ---

. ·--

~ama~~a~i~-~~----j 
. --····-·---· ----- ··- ...... __ , 



------ --,..~------------------- -
' 

- - - -· --------~-- -- -- ----- ~ 
I I I : 

1 Doussou Traore 1teinturiere-!i<an_k_a_n __ jKande Ansoumanej 
2 Noune Conde :n~lnturiere ji<ankan jKande Ansoumane i · 
3 Keita Mama 'Telnturiere ii<ankan lt<ancie Ansoumane 1 _________ __, 

4 Diane Fofana :Teinturie'.-e Tt<ankan- !Kande Anso•Jmane i . ------~---=---·-----! s Kande Kaba Tell'lturiere'kankan iKande Ansoumane I 
6 Fantagbe Kaba - ;Tei-nt-udere'.Kankan !Kande Ansoumane ! 
7 Fanta Cisse ____ -- ~ TeYnturTere fKankan !Kande Ansoumane 
8 IBintougbe Kaba -[TemiUrle~Kankan IKande Ansoumane 
9 Missira Camara --~~~--------=~i:f~inturiere !Kankan h<andeAnsoumane , 

1----1-o_F_a_n_ta_K_e_be______ :Teinturiere !Kankan IKande Ansoumane .... 
-·-~-------------·-----------! i-----+------- -- - . 

' ! 

- .. -
. - ---- ~------------.·,, 

-------!---------
---~ --

Zone de N'Zerekore 

1 Gbamou Matha ____ - ---- ·--n- '.Tisserand- !Lola icamara lbrahima I 
2 Gbanga Nianga Kalie- -- -- -- · --- :TISSerar1dlL01a iKankan ·I; 

3 Traore Sine Polo ---- ----!Tisserand !Lola 'Directeur Ri!<lional 
,.._.--~---==----- --- -- - - - . -· - _, ------------+-----------i 
rr 4 Maoro Zopavogui :Tisserand IN'Zerekore OPIP N'Z~ekore I 

s Noumouke Traore ____ -- - -- --~TisserancL:krssidougoi!Tel 91oo82 i 

6 Groupement "Faramaya" !Teinture ·Kissidougo~Nantenin i 
7 Groupement Denise Yaradouno · :Tffinture iKissidougo~Sekou Keita 
8 Hadja Adama Doukoure - --- iTeinture--iN'Zerekore iSekou Keita 
9 Dionta Kourouma ·-------- - --!Teinture IN'Zerekore lcamara Mory 

10 Groupement ''Landaga" iTelnture ___ iN;Zerekore IAbou _.,_ ___ ! 
11 Goupement :_uu\~·~~~-- - iTeinture--irf"tereiwre·:- · --; 
12 Kourouma Fatoumata - 1Telnture--~N'Zerekore. --------: 
13 Groupement''Nafci'' ---- ------·· ----heinture ___ iLola T -----i 

. ------ - -· -r --- ~-- ---- ----• 
14 Groupement "M~rie La~~·- ____ _ __ ) Te~nture_ ~N'~erekore ! __________ j 

,_____15_,Groupement ?aml~-~a!.!_e_''L~J~" __ :I~·~tu~f.?_ :Lo~_ __ -!-------------i' 
' ' ·-'. ----------- ---, 

----+-----~-- -- ·-. - t· I -- . -- - ... ---, 
I 
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ANNEXE 4 : CQfilOSITIOO DES ~SSIOOS DE TRAVAIL 

A - CCMofISSIOO DE PREsELECTIOO DES ARTISANS GUINEENS 

Madame SOW Ramatoullaye directrice generale 
SORA couture et teinture 

Messieurs : 

N'Fa Ousmane TOURE OPIP Kindia 

Facinet CAMARA OPIP Labe 

B - CCHUSSIOO CliARGEE DE L'ELABORATIOO 
DU PIAN D'ACTIOO DU FRO.JET D'APPUI 
AUX TEXTILES TRADITIONNElS AU MALI ET EN GUINEE 

Madame sow Fatoumata CAMARA secretaire general M.C.I.P.M.E 

Messieurs 

Harouna NIANG secretai~e general M.I.A.T (Mali) 

Peter Mc CULLOCH directeur de projet 

-



Annexe 5 PLAN D'ACTIONS DU PROJET D'APPUI AUX 
TEXTILE~ TRADITlONNELS DANS LES P.M.A 

- MALI ET GUINEE -

1 - Preselection de 70 artisans dont 35 pour chacun des pays : 
Les Arti.;:;ans devant appartenir au trois corps 
de metiers suivants 

i) Tissage 
ii) Teinture 
ii) Couture 

Chaque artisan preselectionne doit fournir un echantillon. 

delai ----- Fin Mars 199C 

Partie(s) Responsables(s): Mali - Guinee 

2 - Selection des Experts Nationa•:;x pour l 'encadrement du pro jet 
a raison de 4 pour le Mali et 5 ~our la Guinee, 

delai ----- fin Mars 1996 

Partie(s) Responsable(s): Mali - Guinee 

3- Elaboration du programme detaille de formation technique 

delai ----- fin Mars 1996 

Partie(s) Responsable(sl...:. Mc CULLOCH 

4- Reaction des parties maliennes et Guineennes sur le programme 
de formation technique et finalisation par l'expert 

delai ----- 15 Avril 1996 

Partie(s) Responsable(s}: 

5- Selection des formateurs 

delai ----- 30 Avril 1996 

Partie(s) Respons~ble(s): 

Mali, Guinee Mc CULLOCH 

~~li, Guinee, McCULLOCH, ONUDI 

6- Elaboration du programme de formation en gestion et en 
techniques d'exportation Partie (s) Responsables (s) 

delai ------ Juin 1996 

Partie(s) Responsable(s): McCULLOCH 

7- Selection des fcrmateurs Partie (s) Responsable (s) 

delai ------ fin Juin 1996 

Partie (s) Responsable(s): Mali, Guinee, McCULLOCH, ONUDI 
8- Deroulement formation en gestion et en techniques d' exportation 



delai ----- fin Juillet 1996 

Partie(s) Responsable(s}: McCULLOCH, ONUDI, Mali, Guinee 

9- Organisation des Artisans en Association pour la promotion des 
textiles traditionnels : 

i) Elaboration des statuts types par un expert national 

delai------ fin Mars 1996 

Partie(s) Responsable(s): Mali, Guinee 

ii) Campagne de sensibilisation des Artisans 

- Tirage et distribution des statuts aux artisans 
- Mediatisation radio, tele, presse ecrite 

w delai ----- tout le mois D'Avril 1996. 

Partie(s) Responsable(s) Mali, Guinee 



ANNEXE 6 PROGRAMME DE VISITE KINDIA 

Teinture Salia Fissa 
groupement de sarakolea marche de Kindia 

Tisserands gare routiere de Mamou/quartier gare) 
Koliadi (route de telimele) 
Wawa (yevole) 

Broderie Mamadou Boye DIALLO 

LABE 
PITA 

'' Tisserands : Daka ( 5) 
Tata (3) 

Teinture Konkola (2) 
Tellidje (1) 

Madame BAH (Teinture) 

Broderie Mairie (2) 

Goundouppi (apres touni) 

Textile Sanoyah (Centre de Formation) 

Budget 900 $ 
Expert International 
M. CAMARA (Labe) carburant 120 l 
M. TOURE (Kindia) 

300.000 
90.000 
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Annexe 7 : curriculum Vitae Coordinateur national propose pou~ 
l~ Guinee 

1. IDENTITE 

N0M 
PREN OMS 
DATE ET LIEU UE NAISSANCE 
FILS de 
Et de 
NATIONALITE 
SITUArION MATRIMONIALE 
NClGRE DI ENFANTS 
PROFESSION 
IXl:iICILE 

DIALLO 
Bademba 
20 mai 1953 a Labe 
f eu Alpha bakar 
Hadja Bobo DiALLO 
Guineenne 
Marie 
4 
Ingenieur mecan1c1en 

: Quartier Madina Marche commune de 
MAT.AM Conakry 

LANGUES PARLEES : Fran~ais, Anglais (niveau moyen) 

2 - ETUDES 

LYCEE TECHNIQUE DE I.ABE (1969 - 1971) 
DIPLOME OBTENU : Baccalaureat lere et 2eme Parties Serie 

mecanique 
INSTITUT POLYCHNIQUE DE CONAKRY 11972 - 1976) 
FACULTE : Mecanique 
OPTION : Froid industriel 
DIPLOME OBTENU : Diplome d'etudes superieures (Ingenieur 

mecanicien) 

3 - STAGES EFFECTUES : du 15 juin 1980 au 10 avril 1982, en 
France, Allemagne et Belgique : 21 rnois de formation 
specialisee en technologie textile dont : 9 mois a l'Ecole 
Superieure des Industries Textiles d'Epinal (Fran~e), l mois 
a la fabrique des machines textiles de Ingolstadt 
(Allemagne), 8 mois dans ~iverses usines textiles de la 
societe UCO a Gand (Belgique) et 3 rnois a l'usine 
d'impres~ion de la societe Schaeffer a Thann, (France). 

4 - SEMINAIRES OU COLLOQUES : 

a - Prom0tion des ressources humaines par la formation 
professionnelle a Conakry du 3 au 7 octobre 1987 

b - Promotion de l'industrie des textiles traditionnels dans les 
pays les moins avances de l'Afrique de l'o·.1est a Segou 
(Republique du Mali) du 4 au 8 mai 1992 

c - Journees de concertation sur la re!ance du secteur prive a 
Conakry du ler au 10 juin 1992 

d - Role et place de la normalisation dans les echanges a 
Conakry 

du 12 au 23 aoOt 1995. 



~--------· 

5 - CARRIERE 

- Chef de la section metroloaie scientifigue a l'Inst~tut .de 
Normalisation et de Metrologie depuis le ler janvier 1993. 

Activites et responsabilite : etudier le developpement d~s 
mesurages et moyens de mesurage ainsi que !'amelioration de 
leur exactitude ; 
conserver les mesures physique~ et le transfert de leur 
exactitude a !'etalon de travail ; 
evaluer techniquement !es methodes et les moyens de mesurage 
et porter assistance au service de contr6le des poids et 
mesures et aux entreprises 

- Chef de la section Environnement a l'Institut de 
Normalisation et de Metrologi£ du 20 janvier 1)90 au 
31 decembre 1992 

, Activites et responsabilite : collecte et centralisation des 
informations techniques necessaires aux etnctes sur les n01.mes 
ainsi qu'a la preparation des avants-projets de normes sur 
l'enviro~nement ; 
organisation ou execution des travaux de laboratoire neces­
saires a !'elaboration des normes ; 
formulation des avants-projets de normes a soumettre aux 
comites techniques ; 

examen des conunentaires sur les projets de normes soumis a 
l'enquete probatoire pour observation. 

Directeur du Centre de Formation au Complexe Textile de 
Sanoyah du 20 mai 1982 au 31 decembre 1989. 

- Activites et responsabilite : gestion pedagogique, 
administrative et financie=e du centre de formation; 
assurer la selection et !'orientation du personnel; 
coordination du travail des instructeurs ct rnoniteurs, 
promouvoir les promotions internes, agir cornrne 
instructeur en filature et tissage 

- Chef Service Froid au Complexe Boissons de Foulaya Kindia du 
8 decembre 1977 au 15 juin 1980 

- Activites et responsabilite : responsable du montage, de 
l'entretien et de la reparation des installations de 
refrigeration et de conditionnernent d'air. 

Connaissances particulieres ddctyloqraphie { 16 mots/nm, 
traitement de textes, en inforrnat!que). 

Conakry, le 10 janvier 1996 
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Annexe 8. CURRICULUM - VITAE 
ASSISTANT DE PROJET PROPOSE POUR IA GUINEE 

1. EXAT CIVIL 

Nan: Fofana 
Prenom: Mohamed 
Date et Lieu de Naissan~e 
Nationalite: 

:?L-04-1958 a Dalaba 
:;uineenne 

Situation de Fam:ille: Marie 1 Enf ant 
Adresse: 
Tel : 

Quartier Manquepas (Boulbinet) 
(224) 44 - 47 - ?S 

2. SUJET d 'ETUl1E 

1979 
a. 

1984 

19T7 
a 

1978 

1974 

Universite de conakry Faculte des s~iences 
socia.les 
jus~~·en 4eme Annee. 

Baccalaureat d'enseign~ment general Lycee 
boulbinet 

~rzve~ d'Etudes du ~remier cycle lycee 
3ou1tinet 

3. EXPERIENCE .PRDFESSIONNELLE 

jamrier ~.989 

juillet 1991 

Aoiit 1991 

a 
FeVr-ier 1996 

For.::tionr.aire au proje~ du schema directeur 
d'indnstrialisatiun" GUI/89/003"charge de 
liaison entre iec ~eneficiaires du projet, 
l~s responsables et les fonctionnaires de 
l · ONUDI, charr1e aus~i d' assurer l' accueil, 
le trans~ort en quaJice de =haLffeur. 

Fonctic·nnai.re au bureau de 1 'ONuDI de conakry, 
waguemestre du Rureau,service de liaison 
d'accue:'..l des fonctionnaires de l'ONUDI 

4 . A~TT.RES CONNAISSANCES 

5. LANG11ES 

Franc;ais 

Formation sur ie traitem.:=nt de texte wp 5.1 
et word 6.0 
Forn.at::..on sur Windows 

Lu, ecrit et p~rl~: tr~s bien 

Conakry, le 15/03/1996 

Mohamed Fofana 
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Annexe 9: JOB DESCRIPTION 

TF./RAF/93/F10-BL 17-01 
NATIONAL CO-ORDINATOR 

The national co-ordinator will act as a major co-ordinator in all aspects of the project. 
He will be the key figure in association with the CTA and will assist and advise 
international and local staff on all matters pert~ining to the project. 

ACTMTIES 

1. -Assist in advising and planning training across a wide range of training seminars ; 

2. - Responsible for tracer studies of trainees to monitor project inputs ; 

3. - Assist in advising the project manager on local affairs related to the project ; 

4. - Liaise with government C.epartments, universities, museums, training institutes, 
banks and entrepreneurs ; 

5. - Establish contact with the commercial sections of foreign governments ; 

6. - Liaise with the suppliers of rCJ:tN material pertaining to the project to facilitate 
continuity of productior 1 , 

7. - Prepare written reports request by the UNIDO ; 

8. - Assist the UCO and the project manager during his missions in the field to carry out 
duties not specified above, but wich may be regarded as necessary to assist the project 
implementation. 

QUAUACATIONS: 

Familiarity with business administration, accounting, small scale industrial development. 
Textile engineer or university degree. Experience in the textile industry would be an 
advantage. An academic 'Jadground and English language skills would be an asset. 

' ------------------------------ --- -
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Amexe10 JOB DESCRIPTION 

TF/RAFl931FJ0-8Lxx-xx 
PROJECT ASSISTANT: 

Candidate will be selected on a representative basis to provide the most appropriate 
oollectior. of skills to meet the project requirements. 

ACTMTJES 

1. - Assist in the organisation and logistics pertaining to the project ; 

2. -Assist in the procurement of raN material and transportation of finished goods. 

3. -Assist UCO for the general administration of the project in Guinea. 

4.- Assist the Project manager during mission visits 

5.- Liaise be~ field artisans and local staff pertaining to project matters 

QUALIFICATIONS: 

The Candidate should have, preferably a university background; knowtedge of the 
UNSystem 'MXJld be an added advantage_ French language is required. 
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Annexe 11. JOB DESCRIPTION 

TFIRAF/931F10-BL 17-0X 
~~~~~~~~~~~N.ATIONALEXPERTS: 

It is probable that several National Experts may be required, depending on the breadth 
of their experience and the geographical spread. 

ACTIVITIES 

·J. - It is envisaged that the candidates y,;u be selected from a range of textile skills 
spinners, dyers, weavers, gamment makers and textile entrepreneurs. 

2. - Candidates oulvv'ith the normal requirements, but demonstrating a substantial 
background in textile merchandise m2.y also be considered. 

3. - Candidates should be capable of transfering their skills in a w:>rkshop and training 
environment 

4. - Prepare 'Mitten reports to facilitate project monitoring. 

5. - Service and repair textile equipment and say,;ng machines. --
QUALIFICATIONS 

Familiarity y,;th their stated skills., ability to transfer their knowledge in formal training 
sessions. 
Entrepreneurial skills would be an advantage. English language skills an asset. 
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To: 

ORGANISATION DES NATIONS UNI~ POUR U: DIVELOPPEMENr INDUSllUIL 
CONAKIY, CUit.LE 

ONUDI 
Bureau du Dircctcur Par Pays, BP 222, Tel. (224) 41 44 05, Fax (224) 414f;J0 

Page I de 7 

TELEFAX Message No :059 Date: 16'03196 Ref: MC/db 

Fax no 

M.C.Winkelmann 
050/PFS Unido 
(431) 211 31 6817 

cc: 
Fax nu 

•M. Toure, Chief, CFO/OMO/LDC Unit 
(431) 211 31 6825 

-Ms. Fatoumata Camara Sow, Seaetaire General MCIPME/Guinea 

FROM ·MP.ssata Cisse 
Unido Country Di!'edt'1ff€cmlkrv 

•M Peter McCulloch /}1 • • /' (}J A Prv~ect Manager, TF/RAF/931F10/11-01 f /, "L &kl(r--c/L 

Subject : TFIRAFJ931F10/11-01 -Mission in Guinea and Mali 

Wrth reference to the above-mentiomed subject and in accordance with the 
recommendations of the ·steering committee• (Mr. Mohamed Toure, BSO/Hqs; Mr. 
Massata Cisse, UCO/Guinea; Mr. Peter MacCulloc:h, Project Manager;. Ms. Fatoumata 
Camara Sow, Secretaire General MCIPME/Guinea and Mr. Harouna Niang, 
Secretaire General MIAT/Mali), it YtOOld be appreciated if you could proceed with 
recruitment of the under mentionned local staff in Guinea: 

•Mr. Bademba Diallo, National Co-ordinator for 12 months as of 1st April 96: 
•Mr. Mohamed Fofana, Project Assistant for 12 months as of 1st April 96. 

For Mr. Fofana, please note that the Steering committee agreed on a lump sum of 
$5,00/monthly. 

The relevant Job Descriptions and Cvs attached. 

Best regards. 
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JOB DESCRIPTION 

TF/RAF/93/FlO-BL 17-01 
NATIOOAL CO-ORDINATOR 

The national co-ordinator \II/ill act as a rr.ajor co-ordinatOr in all aspects of the project. 
He \II/ill be the key figure in association with the CTA and \II/ill assist and advise 
international and local staff on all matters pertaining to the project 

ACTMTIES 

1. -Assist in advising and planning training aaoss a \11/ide range of training seminars ; 

2. - Responsible for tracer studies of trainees to monitor project inputs ; 

3. -Assist in advising the project manager on local affairs related to the project : 

4. - Liaise with govemmen~ departments, universities, museums, training institutes, 
banks and entrepreneurs : 

5. - Establish contact \11/ith the commercial sections of foreign governments ; 

6. - Liaise with the suppliers of raw material pertaii!ing to the project to facilitate 
continuity of production : 

7. - Prepare written reports request by the UNIDO : 

8. - Assist the UCO and the project manager during his missions in the field to carry out 
duties not specified above, but \Illich may be regarded as necessary to assist the project 
implementation. 

QUALIFICATIONS : 

Familiarity \11/ith business administration, accounting, small scale industrial development. 
Textile engineer or university degree. Experience in the textile industry YtOuld be an 
advantage. An academic background and English language skills YtOuld be an asset. 
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CURRICULUM - VITAE 

COORD!NATEUR NATIONAL PROPOSE POUR LA GUINEE 

1.IDENTITE 

NOM: 
PRENOMS: 
DATE ET LIEU DE NAISSANCE : 
FILS de: 
Et de: 
NATIONAUTE: 
SITUATION MATRIMONIALE: 
PROFESSION: 
OOMICILE: 
LANGUES PARLEES: 

2-ETUDES 

DIALLO 
Bademba 
20 mai 1953 a L.abe 
feu Alpha Bakar 
Hadja Bobo DiALLO 
Guineenne 
Mane, 4 enfants 
lngenieur mecanicien 
Quartier Madina Marthe corrm.me deMA TAM 
F~. Anglais (niveau moyen) 

LYCEE TECHNIQUE DE LABE (1969-1971) 
DIPLOME OBTENU : Baccalaureat 1ere et 2eme Parties sene mecanique 
INSTITUT POLYCHNIQUE DE CONAKRY (1972 -1976) 
FACUL TE : Mkanique 
OPTION : Froid industriel 
DIPJ .OME OBTENU : Oipl6me d'etudes superieu"es (!ngenieur rnet.:anic:ien) 

3 - STAGES EFFECTUES : 

Du 15 juin 1980 au 10 avril 1982, en France, ADemagne et Belgique : 21 mois de fOITTlation 
specialisee en technologie textile dont : 9 mois a rE<X>le Superieure des Industries Textiles d'Epinal 
(France), 1 mois a la fabrique des machines textiles de lngolstadt (AJlemagne), 8 mois dans diverses 
usines textiles de la soaete uco a Gand (Belgique) et 3 mois a rusine d'impression de la societe 
Schaeffer a Thann, (France). 

4-SEMINAIRES OU COLLOQUES : 

a - Promotion des ressources humaines par la formation 
professionnelle a ConakfY du 3 au 7 octobre 1 H87 

b - Promotion de rindustne des textiles traditionnels dans les 
pays les moins avances de r Afrique de rauest a segou 
(Republique du Mali) du 4 au 8 mai 1992 

c - Joumees de concertation sur la retance du secteur prive a 
Conakry du 1 er au 1 O juin 1992 

d - ROie et place de la noimalisation dans les echanges a Conakry 
du 12 au 23 aoUt 1995. 



5-~ERE 

- Chef de la section metrologie scientJfigue a rlnstitut de Normalisation 2 t de Metrologie depuis 1e 
1 er ,ianvF 1 993. 

Aetivites et responsabite : etudier le developpement des mesurages et moyens de ihes•.~age ainsi 
que r~tion de leur exactitude ; oonserver les mesues physiques et le transfert de leur 
exactitude a retalon de travail; evaluer techniquement 1es methodes et 1es moyens de mesurage et 
porter assistance au 5efVice de contrOle des poids et mesU"eS et aux entreprises 

- Olef de la section Environnement a rlnstitut de Normalisation et de Metrologie du 20 janvier 1990 
au 31 decernbre 1992 

Aetivites et respon2>ilite : coUecte et centralisation des informations techniques necessaires aux 
eludes sur les normes ainsi qu'a la preparation des avants-projets de normes sur renvironnement; 
organisation ou execution des travaux de laboratoire neces 

,. saires a relaboration des normes: formulation des avants-projets de normes a soumettre aux comit9s 
techniques; examen des commentaires sur les projets de normes soumis a renquete probatoire pour 
observation. 

- Oirecteur du Centre de Formation au Complexe Textile de Sanoyah d:.i 20 mai 1982 au 31 
decembre 1989. 

Activites et responsabilite : gestion pl!dagogique, administrative et financiere du centre de 
formation; assurer la seJection et rorientation du personnet; coordination du travail des instructeurs et 
moniteurs, promouvoir les promotions intemes, agir comme instructeur en filature et tissage 

- Chef Servicr Froid au Complexe Boissons tJe Foulaya Kindia du 
8 decembre 1 gn au 15 juin 1980 

- Activites et responsabilite : responsable du montage, de rentretien et de la reparation des 
installations de refrlgeration et de conditionnement cf air. 

Connaissances particulieres: dactylographie (16 mots/mn, traitement c.!e textes, en infol'lTlatique). 

Conakry, le 15 Mars 1996 
f/ 

}?~E,~A-
Bademba DIALLO 
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JOB DESCRIPTION 

TF!RAF/93JFIO.BL 13-00 
PROJECT ASSISTANT : 

Candidate will be selected on a representative basis to provide the most appropriate 
collection d skills to meet the project requirements. 

ACTMTIES 

1. -Assist in the organisation and logistics pertaining to the project ; 

2. -Assist in the procurement draw material and transportation of finished ~s. 

3. -Assist UCO for the general administration of the project in Guinea. 

4.- Assist the Project manager during mission visits 

5.- Liaise between field artisans and local staff pertaining to project matters 

QUALIFICATIONS: 

The Candidate should have, preferably a university background; kroMedge of the 
UNSys:em w:>Uld be an added advantage. French language is required. 
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CURRICULUM - VITAE 
ASSISTANT DE PROJET PROFOSE POUR LA GUINEE 

1. EXAT CIVIL 

Nan: 
PrenOl!l: 

Fof ana 
Mohamed 

Date et Lieu de Naissance 
Nationalite: 

21-04-1956 a Dalaba 
Guineenne 

Situation de Famille: Marie 1 Enfant 
Adresse: 
Tel : 

Quartier Manquepas (Boulbinet) 
(224) 44 - 47 - 95 

2. SUJET d 'E'".l'UIE 

1S79 

1984 

1977 

1970 

1974 

Universite de conakry Faculte des sciences 
social es 
jusqu'en 4eme Annee. 

B~ccalaureat d'enseignement general Lycee 
boulbinet 

Brevet d'Etudes du Prdtlier cycle lyc~c 
Boulbinet 

3. EXPERIENCE F~FESSIONNELLE 

janvier 1989 

juillet 1991 

Aoiit 1991 

·-
Fevrier 1996 

Fonctionnaire au projet du schema directeur 
d'industrialisation" GUI/89/003"charge de 
liaison entre les ben~f iciaires du projet, 
les responsables et les f onctionnaires de 
l'ONUDI,charge aussi d'assurer l'accueil, 
le transport en qualite de chauffeur. 

Fonctionnaire au bureau de l'ONUDI de conakry, 
waguemestre du Bureau,service de liaison 
d'accueil des fonctionnaires de l'ONUDI 

4 • AUTRES CXJNNAISSANCES 

5. LANGUES 

Franc;ais 

Formation sur le traiternent de texte wp 5.1 
et word 6.0 
Formation sur Windows 

lu, ecrit et parle: tres bien 

Conakry, le 15/03/1996 

Mohamed Fofana 
/ 
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JOB DESCRIPTION 

TF/RAFl931F10-BL 17-0X 
NATIONAL EXPERTS : 

It is probable that several National Experts may be required, depending on the breadth 
of their experience and the geographical spread. 

ACTIVITIES 

1. - It is envisaged that the candidates will be selected from a range of textile skills 
spinners, dyers, weavers, gamment makers and textile entrepreneurs. 

2. - Candidates ouMflh the normal requirements, but demonstrating a substantial 
background in textile merchandise may also be considered. 

3. - Candidates should be capable of transfering their skills in a 'M>rkshop and training 
ernrironrnent 

4. - Prepare 'Mitten reports to facilitate project monitoring. 

5. - Service and repair textile equipment and sa'Ning machines. 

QUAURCATIONS 

Familiarity with their stated skills., ability to transfer their knowledge in formal training 
sessions. 
Entrepreneurial skills 'M>uld be an advantage. English language skills an asset 




