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The present consultancy mission is in the UNIOO programme: Computerized 
Information Services. Education and consultancy for Small and Medium-size 
Companies in Hungary: 1'FJHUN~. The post key code is 1FIHUNJl)Ol'J()4/11-
53/J12101, and die specific objective: 'Improvement of business infonnarlon activity 
of OMK (the Hungarian Central Tedmical Libmy, Badapest): and esrablish its 
business consultancy activity for small and medium-size companies in Hungary'. This 
report is based oo die work of Midiacl Lo~ of the Dcpanmcnt of Information and 
Library Studies, University of Wales, Aberystwyth, UK; at OMK, Budapest, 14th -
18th December, 1992 

The consultancy builds on OMIKK's existing preparatory work, and attempts to 
provide the specific guidance necessary to translale the planned business information 
service into reality. 

The report deals with the role of OMIKK in business information in Hungary; 
administrative struCtUICS relating to thc proposed services. The categories of existing 
materials to be combined in an expanded open access reference collection, collection 
development; including selection of foreign soun:cs. Staff selection and training; 
processing, cataloguing, bibliographic control. Finally: aspects of promorion and 
marketing, and networlcing with odler service providers. 

The conclusion is that now is the time for action by OMIKK, to develop thc 
commercial information service for SME's. Although d..; libnuy awaits a decision on 
substantial capital support to acquire additional foreign sources; the proposed service 
is equally dependent on thc innovative usc of existing human and other resources. The 
report suggcstS ways this can be done, under the beadings above. 

Development of a business infonnarion service should begin now, so that OMIKK can 
without delay make this essential funhcr contribution to the national economy. As 
planned extra resomccs arc gained, even more effective usc will be made of them by a 
seivice which has already gained experience 'in the marketplace'. 

. I 
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(in the report 'OMIKK' is used to denorc the parent body; the library and infomWion 
scrvk:e. as opposed to 'OMK' the library alone) 

Following the initial discussion with Mr Szant6. it was apparent that the consulwicy 
could assist OMIKK's progress towards establishing a business informatioo service. in 
two ways: 

a) by ttansfering know-how through lectures. seminars and meetings with staff 
of managerial and professional level 

b) by using data gathcral and recommendations made by previous consultants. 
to make more specific proposal~ for action. especially in the following areas: 

1. The role of OMIKK in business infonnarion in Hungary 
2. The administrative mucture; proposed services 
3. Categories of existing ~uerials to be combined in an expanded open access 

refercocc collection 
4. Collection development; including selection of foreign sources 
5. Staff selection and training 
6. Processing. cataloguing. bibliographic control 
7. Promotion and marketing 
8. Networking with other scl'icc providers 

The tasks specified in the job description were completed. and arc reported under the 
appropriate heading above. 

.. 
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I. 1llE ROLE OF OMIKK IN BCSINESS INFORMATION IN HUNGARY 

Noced: 

a) The already stated proposal of OMK to expand the current scientific and u:cbnical 
libmy and information service. to provide business/commercial information to 
industry 

b) The conclusions and recommcodatioos of Col1icr and Towlson (Ref. I). pp 27 - 30 

c) The increasing ~and for business information in Hungary reported by Collier 
(Ref. 1. p 11) - OMK's Refacncc Section is aware of a sizeable increase in iequcsts 
for compony and product informa!io.:. The ~st demand is for infomwion on 
European and olhcr ovascas CO""'...panics and products; Hungarian business 
information is sought to a much lesser ~grec. 

d) the awareness (also reponed by C.ollier op. cit.) dw due ao lack of information 
rcsourccs, OMK is unable to make a 5'tisfaaory response. 

Observations: 

a) The pcn:cived demands in c) ~~ are acknowledged; however for a nmnber of 
reasons these most be unreprcsemaih-c of demand as a whole, and ccnainly of needs 
as a whole. The majority of firms in ~ coumry arc SME's - of which industrial finns 
in particular are nomriously unaware of what information might exist which is of 
commercial use to them. Current imp!':SSions of demand and need thcref~ probably 
to not take into account the majority 0: SMEs. 

Although the current priority for many Hungarian companies is indeed to do business 
abroad by identifying potential im tDQS, customers etc., Hungarian business 
information will sooner or 1arer be viDI to 1hcir successful operation. as well as to the 
many f~ign enterprises doing business with Hungary. 

b) This consultant confirms 1hc suenps of OMK identified by Collier (Ref. 1 p. 25), 
and confirms that having surveyed other relcvam institutions (Ref. 2) OMK should be 
the basis of a business information scmce of first and last resort in Hungary. 

c) Ira order to move towards rhc goal of rhc proposed service, certain policy decisions 
need to be taken Oil its objective5y ie: 

i) Will the service provide Hmrprian as well as foreign business infonnation? 

Recommenclati.·.n 
The service shwld cover as a priority Hunprian company, prod~ market, 
financial, economiCy etc. iafonaatica 

This is a basic need for bod! naaioW and foreign users; as in the case of foreign 
business information, no od1er Hunprian instimtion is as yet providing a substantial 
service and no other institution bas c much pcxential as OMIKK to do so. This is a 
comparatively easy and economi~ pan of chc business infonnarion service to 
prov!dc. 

ii) Should the service be limited to exploiting sources in OMK and OMIKK 
(including onlinc sources avai:able to it) • or will its objective be to answer 
clients' questions/needs regarC:ess of me source of the infonnation? 

' 
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Businesses usually rt:quirc that an information nccJ. is completely 'rakcn off their 
hands' by the intenncdiary, whatever and wherever the source; in orhcr countries 
business information brokers have capitalised on their ability to offer the full service. 
and found sufficient clients very willing to pay for the specialist human and Olhcr 
resources involved in searching and reporting. 

Recommendation 
ne in-depth service ref'ernd to above should be offered under a fee-based 
service (though it advisable that esperience is first pined tlarough offering a 
service where staff time is not charged for). 

iii) What should be the scope of the collections in tenns of subjects and 
material typCS covered; what will be left to other institutions to CJvcr in 
depth? 

To offer a service of the quality and importance proposed. core somces for all of the 
subjects/material types listed in Olapru 3. nos 1-8 should be available in one place. 
and. as appropriate, be available online. H necessary in-depdi coverage of cenain 
subjccts/matcrial types can be provided by access to other collections. 

Recommendation 
Materials in all of the c:ore business information areas (Ch 3, nos 1-8) should be 
in the proposed open aa:ess reference collection (or in some cases accemble 
online from it); however where it is not practicable to attempt to duplicate an 
existing specialism elsewhere in the country (e.g. in the case of patents and 
official statistics, and for periphe:-al business information areas (Ch 3, nos 9-10) 
only indexes, bibliographies, and more basic secondary sources should be 
collected. . 

iv) What should the policy be on charging? Will charges be imposed to cover 
the cost of levels of service which could DOl be provi<kd from existing staff 
resources, or is it the imcntion to seek to generate income wherever possible, 
and even make a profit? 

Making available the human and material resources to offer the higher levels of 
service proposed. almost cenainly makes charging necessary. However. free and 
cheaper levels of service should also be offered, if the typical SME is to be served. 

Recommendation 
Charges should be made for staff time used for service over and above a 'basic' 
reference service. If financial and policy constraints imposed on OMIKK make it 
necessary, a 'profit' margin should be added to charges for higher levels of 
service and very popular services, such as user aces to CD-ROMs, online 
serching by staff, photocopying, longer research and reporting jobs. (Guidance 
on charging for different levels of service can be obtained from e.g. the item by 
Hyde in Collier, Ref. I, p. 38) 

.. 
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II. 1lffi ADMINISTRATIVE STRUCIURE; PROPOSED SERVICES 

A. Observations on structure 

a) Building on the existing Reference Section (dcsaibe<.' by Collier p. 10,11,15) 
would appear to be the way to develop the bu..~ information service. Though the 
business information service needs a separate identity, and special sourccs; its soun:cs, 
technical facilities and services overlap with and complement those of general 
reference and infonnation services. Separating or duplicating anything but the enquiry 
point/s is undesirable. 

b) In order to offer an integrated ·one-stop• business information service it would no 
longc;- be desirable to pass the more complex enquiries to the SDI dcparttnent of 
OMIKK; nor to regard the computerised services section of OMK (Collier p. 12) as a 
separate resource meeting separate needs. 

Recommendation 
De existing Reference Section should be the basis for the development of the 
'Businm information senice'. To it should be added the staff and other 
resources necessary to provide the services referred to in this report. 

B. Observations on pJ'Ol>OSCd scryjccs 

a) The kind of service being considered by OMK. and recommended by this 
consultant. would include the following atuibutes in addition to those referred to in Ch 
I: . 

telephone; fax; EMail enquiry and response 
courier delivery 
named specialist staff 

any fee-based service also including: 
separate telephone line 
separate named staff 

b) To begin to offer the level of service proposed, with liale existing experience of 
either the sources or providing such services, is understandably seen by the present 
staff as a very daunting prospect. Most other service~ have developed from stage to 
stage as experience has been gained, and as demand tw been measured and responded 
to. 

Recommendation 
OMK should develop a 'Business information service' immediately, to build up 
sources, experience and serve the immediate needs of industry; but it should 
initially only be a (free) level of service similar to that currently offered to general 
reference enquirers. The service should be distinguished by a separate name, 
separate promotion, separate enquiry desk, and incorporation in the open access 
reference collection (if necessary in separate accommodation) of the materials 
identified in Ch Ill as es.wntial. 
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ill. CA TEGORJES OF EXISTING MATERIALS TO BE COMBINED IN A.N 
EXPANDED OPEN ACCESS REFERENCE COLLECllON 

A. Principles 

Nored - OMK a.ircady acquiics a substantial range of Hunga&ian and foreign materials 
relevant to the commercial infonnation needs of indusuy. 

The objectives and policy of OMK allow the collection of other than scientific 2fld 
technical materials in the interests of Hungarian business; and access to remote onlinc 
sources unlimited by subject scope. 

Panly because of the current subject policy. and panly to the novel. current and 
ephemeral nature of core Hungarian business infonnation sources. little of what is 
already available is being acquilcd at present - or will ever be acquired by means of 
OMK's copyright/legal deposit rights. 

Observations - As has been the case in other countries, the 'commercial' infonnation 
needs of business can at least partially be served by bringing together into a single 
open access collection. odlcrwisc dispersed sources of information on the following 
aspects of businesses' external environment: 

L Specific companies 
2. The market (incl. consumers, competitors. product output/sales/advertising 
etc.) 
3. Finance and financial markets 
4. Products (incl. technical developments) 
5. Industries (ie combinations of above relating to a specific industry); 
Business in general 
6. The economy 
7. Conditions in countries/regions affecting business 
8. Businc~s administration and management 
9. Laws and regulations 
10. Other subjects which less directly influence commercial decisions, 
including science and technology 

OMK already poscsses materials in most of the 'core' business informatior. categories 
1-5 above, and most of the '45sociatcd' categories 6-10. 

Recommendation 
Current editions of as much of the existing material as possible in the above 
categories as the extra accommodation will allow, should be combined in an open 
acces.1 reference collection. The priority for indusion should be relevance to 
business and currency. 

Steps be taken to acquire and add other Hungarian and foreign materials in 
these categories, using the guidelines and priorities detailed in the following 
section. 

Priority and immediate attention to be given to as near as pos.1ible 
comprehensive acquisition and addition to the open access collection of 
Hungarian materials in the core busines.. information categories 1-5 above. 

A basic but unique and vital service would be given to businesses in Hungary by 
carrying out and advenising the above recommendations alone. 

sec Annexe 4: Breakdown of business information categories I- 7 above 
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B. Physical !'11lPUJ!Q(larion 

Noted: because of limi12uons of space and IOOlll size it is likely that open access 
materials, enquiry point and other facilities for the proposed service will have to be 
housed scparuely from other open access materials and information scrviccs. 

Observation - for the staff, materials and facilities reasons referred to in another 
section, this has disadvantages of management - but also certain advantages. From a 
public relations and image point of view the business information service will benefit 
from appearing separate and distinctive. and frorr. enjoying a possibly higher standard 
of accommodation. 
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IV. COUECTION DEVELOPMENT 
(including selection of foreign sources) 

Using the same breakdown of business infonnation as in Ch. Ill above; broad 
suggestions arc made in Annexe 5 for the scope of the materials collection in core 
categories 1-7 where the greatest acquisition of new sources will be necessary. 

This guideline attempts to reconcile the role of OMIKK's proposed service with initial 
and ongoing cost implications. and decisions such as: 

a) online versus in-house (purchasing print or CD versions is preferable for 
self-service users but is more expensive for the library to maintain) 
b) print versus CD or other ponable database 
c) do;nestic versus rcgiooal and other foreign coverage 

The table also incorporates scope decisions already made by the OMK Director. Scope 
decisions clearly have to be modified in the light of experience (preferably after thc 
more limited trial service recommended in another chapter). and knowledge of the 
budget available. 

see Annexe 5: Collection policy guidelines for business information sources 

B. Acguisjrion of foreim documents 

Prof. <.:ollier gave a substantial list of 'basic' foreign (primarily Western European and 
American) business infonnation sources (Ref. 1 p. 53). 

Observation - The present consultant confirms the relevance of these items for a 
comprehensive internat.onal services. These sources arc very expensive, especially to 
maintain (the list can be costed by ref crcnce to a libra.ry supply agent); but acquiring 
them is ideal for an open access collection aimed at the busin~ss calier who needs free 
self-service. 
OMIKK has the difficult decision between acquisition of print sources, and reliance 
on onlinc sources wherever possible. The laner ~uires a higher staff input, and costs 
more to the user, however is efficient, and much cheaper ior OMIKK. 

Recommendation 
OMIKK should not attempt to be buy initially the whole of this list of documents. 
The guidelines above and in Annexe 5 should be wed to allocate priorities at the 
commencement of the service, then other items added as dictated by demand. 

C. Arran&ement of the Open Access Busjness Resources 

It should be possible to integrate most of the source tyyes identified in section C, with 
existing open access reference materials; the existing UDC will normally provide a 
suitable arrangement. However, alternative arrangements and specialised guiding (e.g. 
the divisions and subdivisions in the annexe) should be used wherever necessary to 
satisfy the business user's approach. 
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The following fonn divisions arc desirable, before subdiv'..ding by the above methods: 

statistics 
business diicctorics 
trade journals 
other periodicals 
market tcports & surveys 
cuttings & leaflet files - di~idcd e.g.: 

companies (jncl. A/Rs etc.) 
countries 
subjects 
product litcrarure (by subject, if poss ~xed by company) 
telephone & telex directories 

D. Integration of online $;abases and CD-RQMS with printc4 stock 

As more and more of the most attractive business soon:es arc invisible to u~rs. and 
often not usable by them, their availability has to be signalled in different ways. 
Methods shocld include: including them in selective bibliographics and lists of 
business sources; promotional leaflets devoted to online or CD sources; posters as 
supplied by hosts; dcmonstrati<JDS and presentations. 

E. Acquisition methods - Hun&ariao materials 

Noted - that althoug.'t OMIK has copyright rights for scientific, technical, and other 
materials of value to industry; this method of acquisition is inadequate for the more 
currer.t, rcccndy developed. and often clccttonic Hungarian sources imponant in 
business information. Especially for Hungarian and other non-Western business 
infonnation materials, the Business infom ation service will not be able to depend on 
OMK's normal acquisition methods. 

Recommendation 
The designated business information staff should be dosely involved in the 
discovery, selection and acquisition of relevant materials. For rusons '1f speed, it 
may be necessary for open access business materials to byp~ normal acquisition 
procedures. (see also ch. 'Procsing, Cataloguing, Bibliographical Control) 

F. Relationship between print and c)ccupnic sowccs: CD-ROM and online sources 

Noted- for several reasons there in an OMK policy to increase CD-ROM ~cquisition -
there arc currcndy three business CDs in stock: European Kompass; Wer liefert was; 
F &: S index. 

Many new Hungarian and East European business sourct;S arc being produced on 
floppy disk; sometimes uniquely in this fonn. 

Observation - despite the policy, the cumndy small number of CDs in stoek illustrates 
the fact that thetc arc few databases which arc used enough to justify ouaight 
purchase rather than use online as and when necessary. 
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Electronic format; are often the only formats available for new and imponant sources~ 
for sophisticated use this is by far the best formaL Online use allows access (albeit at 
considerable cost) to far more sou~s than could be purchased in any fonnat 

Nevertheless printed sources stilJ have an in1ponant role in most public sector 
bus.iness libraries. Not only are many sources uniqacly available in chis form, bu! they 
are an adequate format for many purposes, and because freely available on open 
access, iipprcci:ited by the average library caller. 

Recommendation 
For the bmefit Qf users who can visit the library (especially while CD use 
remains free for end-users) as manv relevant CD-ROMs and other disks as can 
be afforded, should be purchasedlslibscribed to. However, remote online sources 
wili be the necessary and preferable alternative for the vast majority of foreign 
produc.~ databases. For the same reasons as for CD, as many printed sources 
and printed versions "}f sources as ~ible should be represented in the 
collection. 
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V. STAFF SELECTION AND TRAINING 

Noted - the existing recommendations of Collier (1) p. 23-2..i, the oYcrseas visits 
already undertaken by senior 0),{I{ staff (annexe 3); and the overseas library visits 
and conference attendance planned by the Ministry of Cul~'s Working Partv on 
business infonnation coordination. -

Observations - It is neither the lack of somccs, nor the cost of acquiring them which 
stands in the way of the acation of a 'business information service' at OMIKK (or 
elsewhere in Hungary). Second only to the management decision to acquire or transfer 
resources to get started, human resources are the real barrier. 

Staff already depleted by 'wastage' to private ~tor jobs, and further demoralised by 
shrinking puhlic sector salary levels and uncertainty on the future of OMIKK. lack the 
incentive and the confidence to begin an extra specialist service. Not surprisingly. no 
librarian either in OMIKK nor elsewhere in the country bas already the experience to 
be able to offer the sophisticated service envisaged from the fust day, even if they 
could be attracted to the post 

The development of a business infonnation service has to be presented to staff, and to 
the Ministry, as a 'raison d'etre' for the continuing support of an evolving OMIKK. In 
the UK, a similar de\'elopment bas kept the place of the British Library's Science 
Reference and lnformatio!l Service as a national economic necessity. 

Business information study and training in OMIKK to date - visits to developed 
services abroad, consultancies suggesting the ideal (mainly foreign) soUICCs, and 
services; may have acrually made the target appear too daunting and impossible to 
achieve. 

Following the phase of research by, and advice to the Dirr.ctor of OMK, what is 
required now is attention to those less senior staff who will undmalce the ~cc. once 
approved. OMK Staff are already carrying out general reference enquiry work. and 
others are already doing online business information searches. Other librarians in 
Hungary have already shown sufficient interest in business information to attend the 
courses in Summer 1992, and to initiate business information services in various 
libraries since then. People and skills already exist which can be developed and 
adapted through a natural process of time, experience and training. 

Once the policy decision is taken within OMIKK to serve the commercial infonnation 
needs of industry, such staff should be assisted to gain the necessary experience, as 
has happened in other countries - by building a service from modest beginnings. In­
house staff development (time to explore the new speciality, to read available 
textbooks and articles, gain experience through practice) will be assisted by use of 
appropriate outside courses, study visits, and practical work attachments, at 
appropriate points during the process. 

Recommendation 
a) Existing stafhrith experience of reference or database \\,)rk should be charged 
with developing a businea information senice (see other recommendations for 
structure). A service could begin with one person, using existing support services. 

b) A head of the service (within the general reference and information senices) 
should be appointed at a suffident status and salary level to at~ract, retain and 
reward a good person, and command respect from users. 
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c) Before the service begins, or at an early stage, the person/s concerned should 
be given a tailor-made Hunpry-oriented introductory course (*) on business 
information. 

d) Before the service begim, or at a very early stage, designated staff' should take 
the time to visit important business institutions, business information source 
producers, and other relevant services; such as those imtitutions detailed in Ref. 
2. 

e) Early in the life of the senice, the person/s concemed should ideally be given a 
practical attachment in a demoped, relevant, service. Either the British Library 
BIS, or the National Library of Scotland's BIS would be most appropriate (••). 

f) Books, articles (such as listed in Collier's 'Bibliography ••• ' (Ref. 1, p. 35) and 
in M.A. Lowe's BusiMss irafonnation bibliography • copy already passed to the 
Director; Ref. 1, p. 39), consultants' reports (plus translated extracts) need to be 
diseminated now to OMK professional stall' whci are or will be involved in 
business infonnation an any way. The following details were left at the request of 
the Director in December 1992, for immediate acquisition: 

on neecis and sources 
Kaye, D. Information and business: an introduction. London: Library 
Association, 1991. 

or: 
Haythornthwaitc, J. (ed.) The business infonnmionmaze: an essential guU:le. 
London: Aslib, 1990. 

Tudor, J. (ed.) McMillan directory of business informalion sources. 3rd. ed. 
London: McMillan, 1992. ISBN 0 333 57271 8. £75. 

on scrvjces 
Mason, D. (ed.) Information/or industry: twenty-one years of the Library 
Association Industrial Group. London: Library Association, 1991. ISBN 1 
856040224. 

periodica] with substantial articles on sowccs and seryiccs 
Business information review (Oeveland, UK: Headland Press, quancrly) 

(see also the !uller list in Collier (Ref. l, p. 4) 'BibJiograpby for the development of a 
business information service') 

• A repeat of the one-week course given at Bekcscsaba in Summer 1922 by the 
present consultant at the request of the Association of Hungarian Librarians, could be 
made for any designated OMIKK staff and any other libraries with similar needs (cost 
ca. £1,500 for tutor's fee, transport and accommodation). If preferred, a course could 
be organised in the UK in the present consultant's University department of 
inf onnation and library studies. This could include srudy visits and practical database 
work. 
(cost ca. £150 per week per course member for accommodation; £400 per student for 
travel from Hungary and within Britain, £750 for the tutor and teaching facilities. 

•• Attachments could be organised by the present consultant's Department for any 
number of persons. (cost ca. £400 per person for travel; £150 per week for 
accommodation; ca. £50 per person organisation fee - plus any fee levied by the UK 
library concerned) 
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As specified in the brief. a list of relevant forthcoming UK courses has been compiled; 
it was handed to the Director of OMK in December. Most such courses would be most 
effective afi« the designated ~s have gained some basic knowledge through 
working in the embryonic new OMl¥.J{ service. 
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Vl PROCESSING. CATALOGUING. AND BIBLIOGRAPHICAL CONTROL 

If processing incoming documents takes lllOIC than about a week. it may be ncccssary 
to aw open access business materials separaldy foc faster processing. (Many 
business items me serials. so after initial caWoguing subsequent editions can be 
quickly rcconlcd and passed to their open shelves location. 

No separate catalogue should be necessary. howc'VCI' listings of certain sources should 
be maintained for quick tdercncc in the business information area (e.g. dirccmlies and 
periodicals. and others produced and printed from time to time for promotional 
reasons. 
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VII. PROMOTION AND MARKETING 

Nored- Collier's (1) finding that promocion is cuncndy ncglcctcd and under-resourccc! 

Observation - it is now well known dw ~ business information service. especially 
from a public scct0r provider. is DOI well used (especially by SMEs) without glQl 
anention to promotion of various kinds. The promotional medlods listed below UC 

accepted as lhc prc-n:quisite of a successful service: 

gomorioo Amts 

SMEs 
Large national and f<X"Cign companies 
Lilmlrianslinfonnation workers 
Orhcr relevant information scn.iccs 
Relevant infonnation produccrslpublishers 
Higher education business schools &: economics departments 
National and local business and trade organisations 

promoriop mctbods 

High profile promotional launch 
Press releases - initially and periodically 
Business information service brochme 
Leaflets &: posters on specific zspccts of the service 
Occasional listings of 1-esourccs available 
Ponablc displays;·slidc presentations; video 
Liaison visits to businesses 
Talks to business &: trade organisations 
Talks and courses for librarians &: trainee-librarians 
Advertisements &: fcaturCs in newspapers &: busincs5 periodicals 
Signposts in nearby streets; signs on&: in building 

Probably the mo;;t effective.after this: 

Wurdofmouth 

Recommendation 
Resources !o be allocated and steps taken for the promotion methods listed above 
to be adopted at appropriate points in the development of the service. 
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'.'ID. NE1WORKING WITH OTIIER SERVICE PROVIDERS 

Noted - OMIKK is govcmcd by the Minisuy of Cult\£, Comminec for Scientific and 
Technical Information. Its mission is to scrve the Committee, as well as me 
information needs of Hungarian Industry. 

Noted - a Working Pany (V'1lalkozisi lnfrmki6s Project (VIP) = Entrepreneurs 
Information Project) was set up and funded by the Under-sccmary, Ministry of 
Cult\£, at the end of 1992, to comtinale Hungarian De~ts in Business 
Information Services. The members arc. representing nalional level services: ~ 
Sz3nt6, Director of OMK; for academic libraries: Hedvig Humr, Direcur General. 
Central Library, Budapest University of F.canomic Scicnccs; for public libraries: 
Gy0rgy Ba..4lnyai, z.ala Megyei KooyvW- {?.ala County Library). 

On Dec. 15th they drew up a plan of action, incllding to survey existing resources in 
major libraries; to study fOICign examples; and to rcscarch and n:commend a fun£ 
pattern for the country. Fmally it is intended to call for funding for the projects 
recommended. 

Observations 

a) It is very desirable that coordination and coordinated development should be 
considered at this early stage. However, despite attempts at planned development, 
business information and advice services arc likely to emerge independently, from 
many kinds of parent body. Most will be necessary and desirable; though it will be 
efficient if each is awaIC of, and cooperates with each other. 

b) The existence of the Working Pany may raise the profile of business information, 
lead to informed government (and other agencies') expcndin£, and assist national 
coordination. However, there is a danger though of duplication of information already 
available - such as in M.A. Lowe's survey of business information service provision, 
1992 (Ref. 2); and such as from foreign visits alre2dy made by OMIKK staff (Annexe 
3). 

lror.ically there arc few existing specifically business information collections or 
services to survey. What is known (e.g. from Ref. 2, recent courses, and talks given 
under the present consultancy). is that even the many existing sources are not yet 
being significantly being collected or exploired. There is enough evidence already for 
there to be action, and for business to begin to be served roday. 

c) Neither the present Working Pany ('VIP') nor any other measure seems to exist 
which would avoid the problem of lack of coordination between libraries, the main 
service of which is infonnation; and various govtrnment agtncies. the main service of 
which is advice. Few of the bodies (surveyed in Ref. 2/Anncxc 7) already involved in 
business assistance arc libraries. 

Recommendation 
Neither OMIKK nor public libraries should await the results of further reports 
before starting to build up sources and develop services for busines& 

Recommendation 
OMIKK should encourage all ministries etc. with relevant information and 
advice services, to become involved in the current ('VIF) businm information 
coordinated development project, and to stay in communication and cooperation 
in the futu. ·e. 
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Observation - It will be essential foc an effective OMIK..K business infomwion to 
maximise tbc use of all <><her existing relevant informarioo resources in the counuy 
and elseNbete. Whether or DOl the 'VIY Workiog Party produces a valuable inventory 
of rcsourccs. the OMIKK service must asccnain what is available, and exploit it. 
In order to be able 10 aanct and satisfy all relevant coquirics. and ID exploit efficiently 
and economically foreign somces d Ill kinds, OMIKK is .tvised ID wart closely 
with a foreign partner. Although COSIS of work pased '° a foreign fee-based business 
information service will be high.. the OMIXK client will have ·one-stop' access ID the 
best possible service. OMIKK will achieve Ille best use m foreign sources and 
~ with minimum S1DCl ~Jds. In 111m OMIKK may be able ID offer the 
foragn panncr expen uutmellt of ~ relating ID Hungary and Centnl and 
Ea.stem Europe. 

Recommendation 
At an early point in the deftlopmeat of a service, one or more or the professionai 
staff inwlftd slaould take at least a week to persoaaDy Yisit and rsearda a,mcies 
in Budapest currently inYOI* in bHsiness information and advice. The list or 
information provideR and senices in Ref. 2 is a suitable startin& point. 

Recommendation 
OMIKK should enter into an agreement wllereby appropriate enquiries can be 
pasRd on to a large fee-based busines information ser¥ice in Western Europe. 
Tiie following could be approached first: (addresses or these and others are given 
in Collier (Ref. 1, p. 43) 

British Ubrary Business Information Service 
Fmancial Times Business Research Centre 

Observation - Although coordinated planning of the business information services 
from many different pamit bodies will be difficult. just like the British library's BIS 
in the UK. OMIKK bas a role in a national system of voluntary cooperation. As 
services develop, OMIKK will need to exploit diem, so its own and odJcrs' intcrcsts 
will be served by OMIKK acting as the centre of a "Business Information Nerwork'. 
The aim being to make the total resource of all members available to any user at any 
service point. 

Members' resources, activities and interests can be served on their bcba1f by a jointly 
funded central Coordinator and office, providing any or all of the following services: 

Database of members resources for use by membcn for referral 
Periodical for news, communication of source & service developments 
Shared training 
Shared promotion to potential uscn 
Shared relations, negotiations with information providers 

Recommendation 
After its own and other business information services have been established, 
OMIKK should consider initiating a voluntary national business information 
network. 
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Rew.urac.idarions 
{arnngcd by chapter heading) 

I. The role of OMIKK in hwinr& iofmuatjoo in Hunpxy 

A. The service shookl cover as a priority Hungarian company. product. market, 
financial. cconom~ etc. infonnalion. 

B. The in-depth service should be offered under a fee-based service (though it 
advisable that expcriencc is first gained duougb offering a service where staff time is 
not charged for). 

C. Marerials in all of the axe business infonnarion aicas (Cb 3. nos 1-8) should be in 
the proposed open access refemJCC collection (or in some cases :-cccssible online from 
it); however where it is not practicable to aaempt to duplicate an existing specialism 
elsewhere in the country (e.g. in the case of puents and official statistics. and for 
peripheral business information areas (Qi 3. nos 9-10) only il!dcxcs. bibliographics. 
and more basic secondary soun:cs should be collected. 

D. Oiargcs should be made for staff time used for service over and above a 'basic' 
refCICDCC service. If financial and policy constraints imposed on OMIKK make it 
ncceswy. a 'pofit' margin shoukl be added to charges for higher levels of service and 
very popular services, such as user access to CD-ROMs. onlinc scrching by staff, 
photocopying, longer research and reporting jobs. (Guidance on charging for different 
levels of service can be obtained from Refercno. no. 3) 

II. The adminisuativc stnicturc: proposed services 

A. The existing Reference Section should be the basis for the development of the 
'Business information service'. To it should be added the staff and other resources 
ncccssary to provide the services referred to in this report. 

B. OMK should develop a 'Business infomwion service' immediately, to build up 
sources, experience and serve lhc immediate occds of indusuy; but it should initially 
only be a (free) level of service similar w tbat cunemly offered to general reference 
enquirers. The service shouJd be distinguished by a separate name, separate 
promotion, scparatc enquiry desk. and incorporation in the open access reference 
collection (if necessary in sepuare accommodatioo) of the materials identified in Ch. 
3 as essential. 

m. Ca&c&mics of existin& matqjals ro be combined in an egpapdcd o.pen access 
reference collection 

A. Cmrcnt editions of as much of the existing marerial as po~silile in the above 
categories as the cxua accommodation will allow, should be combined in an open 
access reference collection. The priority for inclusion should be relevance to business 
and cmrcncy. 

B. Steps should be taken to acquire and add Other Hungarian and foreign materials in 
these categories, using the guidelines and priorities detailed in the following section. 

C. Priority and immcdiatc attention tO be given to as near as possible compn:hensivc 
acquisition and addition to the open access collection of Hungarian materials in the 
core business information categories 1-5 above. 
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IV. Collection development includine sdr.ction of foreip sources 

A. OMIKK should not attempt to be buy initially the whole of this list of documents. 
The guidelines above and in Annexe 5 shoo1d be used to allocate priorilies at the 
commencement of the service, then other items added as dictarcd by demand. 

B. The designated business information staff should be closely involw.d in the 
discovery, selection and acquisilion of relevant malerials. For reasons of speed, it may 
be necessary for open access business materials to bypass nmmal acquisition 
procedures. (sec also ch. 'Processing, Cataloguing, Bibliographical Coouol) 

c. For the benefit of users who can visit the library (especially while a> use remains 
fice for end-users) as many relevant CD-ROMs and other disks as can be afforded, 
should be purchased/subscribed to. However, rcmou: on1inc som:es will be the 
necessary and preferable alternative for the vast majority of foreign produced 
darabascs. For the same reasons as for CD, as many prinrcd sowccs and printed 
versions of sources as possible should be represcnrcd in the collcction.. 

V. Staff" selection and trainine 

A. Existing staff with e)(J>Crience of reference or database work should be charged 
with developing a business infonnation service (sec other recommendations for 
stnJCtUre). A service could begin with one person, using existing support services. 

B. A head of the service (wi!hin the general reference and information services) be 
appointed at a sufficient status and salary level to attract, retain and reward a good 
person, ar.d command resj>cct from USCIS. 

C. Before the service begins, or at an early stage, the person/s concerned should be 
given a tailor-made Hunpc.ry-oriented introductory COUTSC (refer to chapter for details) 
on business information. 

D. Before the service begins, or at a very early stage, designated staff should take the 
time to visit imponant business institutions, bu.qncss information source producers. 
and other relevant services; such as those institutions detailed in Ref. 2/ ~xe 7. 

E. Early in the life of the service, the pcrson/s concerned should be given a practical 
anachment in a developed, relevant, service. Either the British Ubrary BL~. or the 
National Library of Scotland's BIS would be most appropriate (see chapter for details). 

F. Books, articles (such as listed in Collier's 'Bibliography ... ' (Ref. 1, p. 35) and i,, 
M.A. Lowe's Rusiness information bibliography - copy aheady passed to the Director, 
Ref. 1, p. 39), consultants' repons (plus translated extraets) need to be disseminared 
now to OMK professional staff who arc or will be involved in business information an 
anyway. 

VII. Promotion and marlccrine 

A. Resources to be allocated and Steps taken for the promotion methods listed above 
to be adopted ar appropriate points in the development of the service. 

vm. Networkin& with other service proyi<lcrs 

A. Neither OMIKK nor public libraries should await the result:; of funher repons 
before staning ro build up so~rces and develop services for bµsiness. 
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B. OMIKK should COCOW"agc all ministries etc. with relevant information and advice 
services, to become involved in the cuncnt fVIP') business information coordiruued 
development project. and to stay in communication and cooperation in the future. 

C. At an early point in the development of a service. one or more of the professional 
staff involved should take at least a wcct lO personally visit and research agencies in 
Budapest cmrcntly involved in business information and advice. The list of 
information providers and services in Ref. 21 ~xe 1 is a suitable starting poinL 

D. OMIKK should enter into an agreement whereby appropriate enquiries can be 
passed on to a large fee-based business information service in Western Europe. The 
following could be approached first: (addresses vf !hese and <>then arc given in Collier 
(Ref. I, p. 43) 

British Library Business Information Service 
Financial Tunes Business Research Centre 

E. After its own and odlcr business infonnation services have been established, 
OMIKK should consider initiating a voluntary national business information network. 
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Annexe 1 

Official job description 

JOB DESCRIPTION 

TFfHUN/90/904/ll-53/Jl2101 

Consultant on business 
consultancy services 

l week 

October or November, 1992 

Budapest, Hungary 

information and 

To improve the business information activity 
~f OMK and establish its business cons~ltancv 
activity for small and medium~size co~panies 
in Hungary 

a) Specification of the most important 
documents to be acquired - on the be.sis cf 
prof. Collier's reco:mmendationsi 

b) reco1111Dendations on the type of services to 
be provided; 

c) recommendations on the pricing policy; 

d) reco1111Dendatioru> on what information 
services in the U.K. would be useful to 
rely upon (name of institutions and 
specification of the services)i 

e) recommendations on the marketir1g pc l icy 
with special regard to the demands cf ~ME; 

f) estimation of 
(acquisition, 
personnel, etc.) 

the costs involvec 
technical .q~velopmen~, 

g) lecture en business information services 
provided in the U.K. for SHES in the f ielC. 
of business information; 



Qualifications: 

Language: 

Background 
information: 
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h) lecture on business consultancy services 
provided in the U.K. for SHEs; 

i) preparation of a final report suJllJllarizing 
the recommendations specified above. 

University degree or equivalent in library 
science with extensive experience in 
management of information services 
particularly business information services. 

English 

The Hungarian Central Technical Library - OMK 
acting in the frame of the National 

Technical Information Centre and Library -
OMIKK - is the largest Hungarian library in 
the field of science and technology. Its 
information services are used by individual 
information users in most R and D institutes, 
companies and other bodies. Their number may 
be estimated as 200 - 300 thousand persons: 
researchers, engineers, technicians, managers, 
etc. OMK has a unique collection of 
monographs (some 550 thousand volumes), 
technical periodicals (about 350 thousand 
volumes) and foreign R + D reports. (ca. 150 
thousand volumes). Annually 0,5 million 
documents are circulated and over ~00 thousand 
pages of copies are made. 

OMK won the UNIDO project at the end of 1990. 
The assistance is meant for 1991 and 1992, its 
aim being the promotion of establishing new 
small and medium private enterprises. these 
new undertakings are due to the economic 
changes in Hungary and need support and 
advice. the information supply of these newly 
established companies is far from being 
sufficient. the lack of experience makes it 
difficult for them to set up their own 
information units and to utilize external 
information sources and services. 

OMK aims to of fer information services for 
these enterprises and to educate their staff 
how to acquire and utilize information, 
business information in the first line. The 
UNIDO project renders this aic possible. 
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In the frame of this project OHK purchased the 
MultiPlatter networking system which enables 
the search in 21 CD-ROM databases 
simultaneously. We have extended the dooain 
of the previously acquired CD-=ROM databases, 
which were mainly of library character, ftith 
the business-oriented F and S International 
and with the EKOD databases. 



• 
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Annexe 2 

Work prowrome of the consultanCY mission 

The programme ~ook place in the prc1r.ises of OMK. the Hungarian Central Technical 
Library, Budapest 1088, Miizcum u. 17. 

Monday 14th December 

0900hrs 

1400 hrs 

Discussion of the programme and information 
gathering (Mr PCtcr Szant6, Director) 
Research and drafting 

Tuesday 15th December 

0900hrs 

1400hrs 

Discussion on business information databases (Mr PCter Roboz. 
Mr Gyorgy Valas. Ms Etelka Pjcczka) 
Research and drafting 

Wednesday 16th December 

0900 hrs 
1400 hrs 

Research and drafting 
Address on business infonnation for SMEs to international seminar 
KKF-lnfo '92, organised by OMIKK 

Thursday 17th December 

0900 hrs 
1000 hrs 
1400 hrs 
1600 hrs 

Discussion (Mr Peter Szant6) 
Research and preparation 
Seminar with staff on the role of OMIKK in business information 
Research and drafting 

Friday 18th December 

0900hrs" 
1400hrs 
1500 hrs 

Research and drafting 
Summary of the week's work (Mr Peter Szant6) 
Drafting repon 
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Anncxc3 

Institutions visited bv the staff of OMK 

Institutions visited by the staff of OMK 

Szanto P.: - London Business School 
- British Library, Science, Reference and Infor­

mation Service, Business Information Service, 
Environmental Information Service etc. 

- EUROMONITOR 

Roboz P.: - CoJlllRunications Information Technology, London 
- The British Library, Business Information 

Centre 
- Export Market Information Centre 
- University of Warwick, Business Information 

Services and Business School 

Szanto P.: - Information in Business, Kimberlin Library, 

Bayer J. 
Viszocsek 

Mo~fort University, Leicester 
- European Information Centre, Leicester 
- Information Direct, Birmingham 
- University College of Wales, Department of 

Information and Library Studies 
- National Library of Wales 
- Manchester Business School, Business Infor-

mation service 
- Scottish Science Library, National Library of 

Scotland 
- Mitchell Libraty, Business Users' Service 

- HERTIS Information and research, Hatfield 
- Westminster Central Reference Library, Informa-

tion for Business 
- City Business Library 
- HATRICS, Hampshire County Library, Winchester 
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Anncxc4 

Bn;akdowo of the business infonnation catc2orics 1-1 in Qi. ill 

(N.B. Hungarian examples given in brackets refer to soon:cs listed in M.A. Lowe's 
report. Ref. 2/Anncxe 7) 

1. SPECIFIC COMPANIES 

prinwy sogrccs 

annual rcpcxrs 
interim reports; other official documents 
house journals 
newspaper & periodical cuttings 
official lists and gazettes from registration office (e.g. D4 xv) 
brokers/analysts reports 

secondaty SQUICCS 

telephone directories (incl classified) 
company directories (incl. electronic): 

national (e.g. D4 i - xiv) 
regional (e.g. Dunn & Bradstreet Eastern Europe database) 
local : 
trade 

card serviccs/rcpons/survcys of financial data (e.g. Jordans surveys in l"K): 
national (e.g. D4 x) 
industry 
regional 

credit ratings services 
directories of special aspects of companies 

tertim sources 

bibliographies and guides to company information somccs 
indexes to individual periodicals (esp«ially Financial Times index) 
full-text newspaper databases 
indexing and absaacting services (general business ones arc often relevant for 
companies; e.g.Restarch index, UK) 

other collcctions/gryices 

(sec under 'services' in D4, Ref 2), plus: 
direct approach to individual companies 
scan:hcs at registration office 
use of foreign brokers with international SClrth services (e.g. ICC in CK) 

2. TIIE MARKET 

primazy sources 

statistics - domestic & foreign, national & international, official and non-official (e.g. 
05 i-iii) - incl.: 
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demographic 
sociaJJlifestyl ... "lCOllle & expenditure 
trade/import-export 
production 

marlcet ™'Cb reparts 
countries' de~opment plans 
trade oppornmity repmu from embassies, trade missions etc. 
media analysis/ad~g mooiUJring (e.g. MEAL. UK; GFK, and AMER products in 
Hungary) 
market ™'Cb periodicals 
industry/market sector' oewsleaers (e.g. Financial Titna businus rqHJns) 

secondaa sources 
statistical compilarioos: 

general (e.g. UN statistical ytarboot; TRADST AT on DaWtar) 
for marketing (e.g. Marlaing podn book, UK) 

market surveys ('seconduy' market msearch combining primary data of most of the 
above typcS. for a particular industry; e.g. Euromonitor series; D5 ii in Hungary) 

rmiary sources 
bibliographies & guides to market information sources 
bibliographics & guides to statistics (e.g. DS i) 
bibliographies & indexes of market ~h reports & surveys 
abstneting & indexing services (incl. general business ones) 

ocher collections/services· 

(sec under 'services' in D5, Ref 2). plus: 

direct contact with Hungarian CSO. incl via their viewdara service 

3. FINANCE AND FINANCIAL MARKETS (ic numerical and textual data on 
shaics, bonds, commodities, currency, money, tax) 

priuwy sources 

electronic comprehensive real-time price/news hosts (e.g. Rcmers) 
selective price/news databases (J)ialog quotes and trading) 
official uansaction records and gazettes of stock exchanges (e.g. D4 xvi) 
financial newspapers and periodicals (also in general or business newspapers and 
periodicals. e.g. D3 i-ii) 

aecondary soun;es 

reaospcctive price/value compilations (e.g. by IMF) 
tax rabies 

tcrtim sources 
guides to financial sratistits (e.g. Greenhorn: Guide to FT statistics) 

other collcctions/smices 

(see under 'services' in 03 of Ref. 2) 
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4.PRODUCTS 

primaa sources 

company product litcmme: 
sales caralogucs 
price lists 
technical data sheets 
mail order catalogues 
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official palCllts, patents journals and indexes 
products/new products pcricdicals 
official trade marks/names~ journals and indexes 

zqwlaiy sources 

company/trade directories (as incl. in 'Companies' section above; e.g. D4 xii) 
products, components and tecbnical properties darabascs 
trade marks/names dilcctories 
'package libraries' (ie product litcratmc for an industry on microfiche with index) 

tcrtiaty sources 

guides to !1fOduct literature 
international and industry specific patents ind/abs services 
products abstracting and indexing services (often lhosc listed under '5. Business in 
general' arc also relevant) 

5. INDUS1RIES; BUSINESS IN GE..'"'ERAL 

a) 1ndustry' sources 

trade periodicals 
industry newsletters (e.g. Financial Times businas repons on various 
industries/markets) 
'industry' databases (e.g. Chemical business newsBase) 
absuacting &. indexing services for specific industries (business + S &. Tones) 

b) Business in general (secondary and tertiary sources) 

general business newspapers and periodicals (e.g. D2 i) 
full-text general&. business press databases (e.g. TmlW) 
general business indexing & abstracting services (e.g. Rtuarch inda, UK; D 1 i-iii) 
bibliographies &. guides to general business information sources (e.g. Tudor: 
McMillan directory of business informmion sources) 

6. 1HE ECONOMY 

primazy $0UfCCS 

once-off and series of macro & micro economic indicators 
once-off and series of economic forecasts 
economics periodicals 
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secondaty sources 

database time-series of macro & micro economic indicatOrS (e.g. DRfs & 
Datastrcam's databases) 
indicator statistics in printed din::ctorics etc. (e.g. &ropa directory) 
economics review serials (e.g. D6 i, ii, iv) 

tertiaa sources 
economics indexing & absuacting services (D6 ill) 
economic informarion included in some gcncnl business indexing & abstracting 
services 
foiccasts bibliographical scrviccs (e.g. Prcdicasts forecasts database) 

other collcctiops/sqyiqs 

(sec under 'services' in D6 of Ref. 2) 

7. CONDIDONS IN COUNlRIES/REGIONS 

primazy sources 

guides to doing business in specific countries (e.g. D7 Business proccdurcs ii) 
country profiles/reports for business people (e.g. Economist Intelligence Unit's series) 
country ICpons/suneys appearing as supplements to periodicals (e.g. in Economist, 
FT) . 
country ICports full-text databases (incl. 'risk SCf\'iccs' e.g. Country repon service on 
Data-Star) 
travel timetables 
hotel guides 
maps & atlases 

secondaty sources 

country travel guides 
international dircctmies (e.g. Statesman's yearbook) 
import/export/trade regulations & tariffs legislation 
import/export/trade ICgulations & tariffs guides (e.g. D7 Business proceduICs i) 

tertiary sources 

general business indexing & abstracting services 
general non-business indexing and abstracting services 
indexes to 'ICpons' (e.g. Reporrs inda, UK; Inda ro business repons, UK) 

other collcctionslseryiccs 

(St'.C under 'services' in 07 'Business procedures' of Ref. 2) 
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Annexes 

Collection policy p:deliocs for business infoonarion soun:cs 

(categories as detailed in Annexe 4; 'H. '+'and 'O' as already dcsignau:d by PCtcr 
Smt6 - ie 'H =acquire Hungarian co~'+'= acquire comprehensi~y. 'O' =do 
not acquire). 

L SPECIFIC COMPANIES 

prinwy SOQICCS 

annual reports 
interim rcpons; 
odler official documents; 
house journals 

newspaper & periodical 
cuttings 

official lists and gazettes . 

secondmy sources 

telephone directories 
(incl classified) 

company directQries 
(incl. electronic): 

national 

regional 

local 

trade 

card services/report 
surveys of financial data: 

national 
industry 
regional 

credit ratings services 

H 

H 

+ 

+ 

+ 

H 

+ 

H 

collect Hungarian ones from 
larger companies, foreign ones 
via databases and company 
information firms (e.g. ICC); 
or foreign business info brokers 

cut and file substantial items on 
companies. foreign companies 
via e.g. Ff index, and news 
databases 

colleet Hungarian items 
from registration office 

collect also for major countries 
and trade panners 

Hung comprehensive; standard 
e.g.s for other major counuies & 
trade parmen 

good coverage of printed; + 
onlinc use 
Hungary only 

Hung comprehensive; selective 
foreign 

comprehensive for Hungary 
(if/when available); selective 
national and industry for other 
counaies, plus 
use of databases online 

use online where available, and 
foreign bus inf firms or brokers 



directories of special 
aspects of companies 

bibliographics and guides 
to company information sources 

indexes to individual 
periodicals 

full-text newspaper databases 

indexing and abstraeting 
services 

Olbcr collectioos/scryjces 

2.TIIE~RKET 

primazy sources 

statistics 
demographic 
sociaJJlifestylc/income 
& expenditure 
trade/import-cxpon 
production 

market research reporu 

countries' development plans 

trade opponunity repons 
from embassies, trade missions 

media analysis/ 
advertising monitoring 

industry/market newslcncrs 

market research periodicals 
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+ 

comprehensive for Hungary 
standard e.g.s + oolinc odlC'r 
countries 

for Hung PLCs where obtainable; 
onlinc databases fOI' foreign 
Pl.Cs 

obrain all possible 

very selective - e.g. Fr Index; 
USC odtcrs onlinc 

usc onlinc for foreign companies 

very selective, usc or '.inc 

comprehensive for Hungary 
compilations for other countries 

selective for Hungary (v. 
expensive, only 'syndicated' 
repons available for purchase 

Hungary and tra& partners 

those produced in Hungary on 
foreign markets 

comprehensive for Hungary; 
foreign online 

selective (FT bus repons avail. 
online) 

comprehensive for Hung., 
selective foreign coverage 



' 

sutistical compilations: 
general 
for marketing 

market SUIYCys 

bibliographies &: guides 
to market information SOUICCS 

bibliographies &: guides 
to statistics 

bibliographics &: indexes 
of market icscmch iqx>llS 

abs &: indexing services 
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+ 

+ 

+ 

sclccti~ world coverage 
as comprcbcnsive as possible 

Hungary; very selective for other 
countries (costly), use also onlinc 

wide coverage; incl. foreign 

wide coverage; .. 

wide coverage; .. 

wide coverage; .. 

3. FINANCE AND FINANCIAL MARKETS (ie numerical and textual data on 
shares, bonds. commodities, cmrcncy. money, tax) 

prinwy sources 
clecttonic comprehensive 
real-time price/news hosts 

selective price/news databases 

official transaction records 
and gazettes of stock exchanges 

financial newspapers 
and periodicals 

secondary soun;es 

retrospective price/value 
compilations 

taX tables 

guides to financial 
statistics 

v. costly, probably not necessary 
or practicable 

usconeorm~ 

Hungarian only 

Hungary comprehensive; foreign 
selective 

Selective print; use online as 
required 

Hungary only (though foreign 
also for taxes relating to trade) 

wide coverage 



4.PRODUCTS 

grimaa sourg;s 

co:npany product lita"atmc: 
sales catalogues 
price lists 
mail order caaalogues 

official patents. patents 
jour..als and indexes 

products/new products 
periodicals 

official trade marks/names 
registers. journals and indexes 

ggmdmy sources 

company/trade directories 

products. components 
technical propcnics databases 

commercial patents doc 

trade marks/names dUectories 

'package libraries' of 
product literature 

tertim sources 

guides to product literature 

products abstracting 
and indexing services 
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+ 

S. INDUSTRIES; BUSll"<l"ESS IN GENERAL 

a) 1ndustry' sources 

trade directories (see COMPANY) 

trade periodicals 

'industry' databases 

industry/market newsletters 

wide coverage 
as possible for Hungary. 
mail order al:;o sclcai'VC foreign 

journals &: indexes for Hungary 
& selected forc:a;tl counaics 

Hungary comprehensi'VC. 
selective foreign 

Hungary comprcbensi'VC; journals 
and indexes only elsewhere 

Comprehensive Hungary; 
standant e.g.s for other counaics 
+ online &: CD use 

onlinc 

selective printed + online 

major aadc parmers + online 

selective (foreign product types 
of vital imponance to Hungary 
only) 

wide coverage 

wide coverage 

Hungary comprehensive; f orcign 
selective 

use online 

selective + online (see also 
under MARKET 



, 

abstracting & indexing 
services for specif. industries 
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selective worldwide + onlinc 

b) Business in general(~ and tertiary sources) 

general business newspapers 
and periodicals 

full-text guicral & 

general business indexing 
& abstracting services 

bibliographies & guides 
to business information sources 

6. 1llE ECONOMY 

series of maao & 
miao economic indicarors 

series of economic foreca.Sts 

economics periodicals 

gcondaa murg;s 

database time-series of 
macro & miao economic indicarors 

indicator statistics in 
printed direcrories etc. 

economics review serials 

rmjary IOWCCS 

economics indexing &. 
absaacting services 

general business indexing 
&. absttacting services 

specialist forecasts 

+ 

comprehensive Hungary; 
selective foreign 

usconline 
business press databases 

v.idc coverage + onlinc 

v.idc coverage 

comprehensive Hungary; 
selective foreign 

comprehensive Hungary; 
selective foreign 

comprehensive Hungary; 
selective foreign 

oo1inc or Ol-ROM 

good worldwide coverage 

comprehensive for Hungary, 
selective foreign 

comprehensive for Hungary, 
selective foreign+ online 

wide worldwide coverage, 
~online 

use online databases 
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7. CONDmONS IN COUNTRIES/REGIONS 

grinwy sources 
guides to doing business 
in specific countries 

counuy profilcs/rcpons 
fOI' business people 

counuy reponstsuncys 
- supplements to periodicals 

counuy rtpOIU full-text 
databases 

counuy reports ful!-text 
databases (incl. 'risk services' 

uavcl timetables 

horcl guides 

maps. town plans. atlases 

goondqy sources 

counuy uavel guides 

international directories 

impon/expon/tradc regulations 
& tariffs legislation 

impon/expon/tradc 
regulations & tariffs guides 

general business indexing 
& abstracting services 

all those prod~ for Hung users 
+ selective foreign publications 

selective series to give 
worldwide coverage 

file by counuy 

use online to supplement printed 
holdings above 

use onlinc 

Hun~.uy + selective international 

Hungary + selective foreign 

selective worldwide coverage 

selective worldwide coverage 

wide coverage 

Hung + selective foreign 

wide worldwide coverage 

wide coverage + online 

, 
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Annexe 6 

Additions to Comer's lists of sources recommended for acquisition 

Additions to 'Bibliography for the development of a business infonnation sCIVice' 
(Ref. l. p. 35) 

Bu.sinus information yearbook. Cleveland (UK): Headland Press. (Separate chapters 
describe major suppliers and sources under subheadings of the categories 'company' 
and 'market' information. Other chaplCl'S include surveys of onlie, on-disk sources; 
information services, EC Single Market somccs, etc. 

*Tudor. J. (ed.) McMillan directory of business informarion sources. 3rd. ed. London: 
McMillan. 1992. ISBN 0 333 57271 8. £75. (Probably the most used and respected 
subject guide to (UK oriented) business infonnation sources. 

•Mason. D. (ed.) Information for indusrry: twenry-one years of rhe Library 
Association lndusrrial Group. London: Library Association. 1991. ISBN 1 

856040224. 

*details (plus other items noted in Ch. V above) left at O~UKK in December 1992. 
for immediare purchase . 



Annexe 7 

Survey of existine relevant resources and em;nisc (extract from M.A. Lowe's repon 
(Ref. 2), updated January 1993) 

I. Guides to busjncss infonnation sources and seryiccs 

i) The Soviet and East European ma.ricer: sources of information. Glasgow: 
Glasgow University Library, 1990. By Tania Konn. 

ii) The Easr European marker: sources of information. Glasgow: Glasgow 
University Library, [1991 ?l. By Tania Konn. 

iii) Magyar Adatbdzisok Gyujreminye=Hungarian caraLogue of databases 
(In the process of production, by Magyar Adatbazisforgalmaz6k Kamarija=Hungarian 
Clamber of Database Suppliers) 

2. Business infounation in &QJCtal 

sources 

i) Business Ea.srem Europe: a weekly repon, business.finance and investment. 
London: Business International, 1971-

services/organisational sources 

i) Orztigos MOszaki Jnformacios Kospom is Konyvuir (OMIKK)=National 
Technical Information Centre and Library. 

(wide range of business information source types; incl. databases on CD­
ROM, and access to remote databases; lending, photocopy, enquiry and (charged) 
research services) 

ii) Merropolitan Ervin Szabo Library 
(Large general collections; CD-ROM and other databases - incl of 10C4J 

infonnation and of Hungarian companies; telephone enquiry hotline) 

3. Financial infonnatiop 

sources 

i) Magyar Hfrlap 
(daily newspaper with business and financial coverage, including weekly 'Penz 

plusz Piac' business supplement which has some English language articles) 

ii) HVG 
(daily newspaper; substantial business, financial, economic coverage) 

services/organisational sources 

i) Budapesri TozsdCn=Budapest Stock Exchange 
(the primary source of price, index and other statistical data for shares and 

other financial instruments; publications, daily press releases, public gallery) 
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4. Company information 

sources 

i) lilT lnvcstcenter's Hungarian coir.panics databases 

ii) 8usiness Hrrs 
(IIlT, monthly(?) list of Hungarian company details, English language 

cditi<'n) 

iii) Hungarian Rtgisttred Companits (translated name) 
(CCginfo database; 50,000 company addresses, searchable by activity, 

geographical area, size. etc.; address label output available) 

iv) Financial Institutions and Insurance Companits (translated name) 
(CCginfo database of 1,500 instimtions' addresses) 

v) Hungarian Rtgisttrtd and Unrtgistered Firms and Other bodies (uanslatcd 
name) 

(CCginfo database of 41,000 records; includes 'phone numbers and names of 
managers; '.'arious search criteria and output formats) 

vi) Firms of the European Common Market (translated name) 
(CCginfo database) 

vii) Firms of the Commonwealth of Independent States (ttanslateri name) 
(CCginfo database; 50,000 records; various details, search crireria, and output 

fonnats) · 

viii) Hexagonale 
(company database of the Hungarian Small Business Administration; started 

1981, believe now ceased) 

ix) Hirdetotdbla 
(company product/service matching database of the Hungarian Small Business 

Administration) 

x) Orszdg Info 
(Hungarian Small Business Admi..-iisttation's in-progress database of company 

financial infonnation) 

xi) Kamtag 
(Hungarian Economic Chamber/Kamara' [Hungarian Chamber of 

Commerce?]; database of at present ca. 1500 member companies) 

xii) Paner Kereso 
(Hungarian Economic Chamber/Kamara' [Hungarian Chamber of 

Commerce?]; company products/services data for ttacing ttading parmers) 

xiii) Complex 
((Hungarian Economic Chamber/Kamara' [Hungarian Chamber of 

Commerce'/1; products data of the 1500 companies on Kamtiig) 

xiv) Ltxicon 
(Hungarian Economic Chamber/Kamara' [Hungarian Chamber of 

Commerce?]; new database of overseas distributors, exporters, imponers etc.) 
xv) [Official gazette for CCgbir6sag listings] 

(title not known) 
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xvi) [Official gazette for Budapcsti To:zsdCn listings] 
(title not known) 

services/organisational sources 

i) CCgbir6s&g=Coun of Company Rcgisuation 
(Registration documents. [annual 1epons, accounts - apparently financial data 

is not yet mandatory], etc. of all Hungarian limited companies, collected under 
company disclosme law; available for public inspection) 

ii) Budapesti Tol.Sden=Budapcsl Srock Exchange 
(Annual repons. accounts, announcements etc. of listed companies collected 

under Stock Exchange 1egularions; available for inspection by the public) 

iii) HIT-Tradcinform's 'Business information sc!Vicc' 
(rcpons on local and foreign companies; 'normal', 'express' and 'flash' versions) 

iv) HIT-Investcentcr's foreign-Hungarian company introductions service 

v) Ministry of Industry and Trade Information Agency 
(Hungarian company searches; lis-LS etc., from own and commercial databases) 

5. Market information 

bibliographical guides 

i) CSO Library's annual subject guide to CSO statistics 
(includes English annotations; plus their other bibliographical aids) 

sources 

i) Trade, production, demographic, lifestyle etc. statistical series of the CSO; 
incl. annual and monthly abstracts; the public viewdata service; the statistical enquiry 
service via CSO Library 

ii) KOPINT-DATORG's 'multi-client' market surveys series, on various market 
sectors 

(e.g. Kozmetilcumok Magyarorszagon) 

iii) Monthly and other bulletins of Ministry of Industry and Trade Information 
Agency (incl. aade and production statistics, etc.) 

iv) GFK Hungary's Tele)'ision viewing and periodical readership monitoring; 
advertising monitoring - monthly(?) repons available for purchase 

v) Amer (Cyprus) viewing, readership and advertising monitoring as above 

services/organisational sources 

i) CSO Library and Documentation Service (includes all CSO publications; 
viewdata access; official statistical enquiry service; plus selective coverage of f orcign 
and international organisations' statistics; open to the public) 
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ii) KOPINT-DA'IORG's on-demand market rescaJch and consultancy for specific 
clients (reports not published) 

iii) KOPINT-DA TORG Library 
(includes their own and odlcr publishers' market rescuch, statistical, economic 

and other documents; including tdevant foreign sources; open to the public) 

iv) HIT-Invcstccnter's on-demand marketing and feasibility studies 

6. Economic infqmatign 

sources 

i) Hungarian tconomic revi~ 
(bimonthly, Hungarian Cliamber of Commerce; English language edition 

available) 

ii) The Hungarian tconomy: a qutJTINly tconomic and busiMss rtvi~ 
(EkotCka, for Min. of lntemaL Econ. Relations; English language edition) 

iii) Hungarian tconomic ur .traaut 
(University of Economic Sciences; includes general businessinformation; 

multi-lingual; currendy available on disk only) 

iv) KOPINT-DATORG's Konjunknlr and Economic rrtnds series 
(e.g. Economic rrtnd.s in ~m Eu(opt and w World Economy: Easrtrn 

Europt and Hungary. Autumn 1991; English language edition) 

services/organisational soun:cs 

i) Centtal Library of the Budapest University of economic Sciences 
(covers business and economics; stoek and SDI ere. services available to the 

public) 

7. Country & back&£0Und infounation 

General 

sources 

i) Hungary in w 1990s: sowing the sttds ofrtcovtry. London: Economist 
Inrelligcnce Unit; special report no. 2102, by Christopher Manheisen 

Business procedures, incl export/import; laws and regulations 

sources 

i) KOPINT-DATORG's many publications on regulations in various counaies 

ii) Doing business in Hungary. London: Kogan Page, [ 1992?]. by K.PMG Peat 
Marwick, Barclays Bank, etc; CBI Initiative Eastern Europe series 



44 

services/organisational sources 

i) lDTs series of publications; business consultaney and advice services; drafting 
etc. scrviccs 

ii) KOPINT-DA 10RG Libruy 
(substantial c:ollcctions of and subscriptions to foreign sources. e.g.: Financial 

Tunes; Economist Intelligcocc Unit ColllllTJ profila and r~pons) 

European Community busi~ information 
serviccs/organisatiooal sources 

Eurolnfo92 
(HITs link to the ECs Euro Info Cenucs ncrwork via Ghent. Belgium 

• 


