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THE UNIDO-AFRICA
INVESTMENT PROMOTION AGENCY NETWORK

I. BACKGROUND

Many African countries have established national investment promotion agencies
(IPAs) to increase the flow of investment resources into their economies. With the rapid
advance of globalization, however, some of these agencies have found themselves confronted
with the chaIlenges of complex international marketing and intense competition. Limited
financial resources and a lack of skilIed staff contribute to the difficultly in meeting these
chaIlenges.

In response to some of these problems, UNIDO has taken the initiative to launch the
UNIDO-Africa Investment Promotion Agency Network (UNIDO-Africa IPA Network). This
Network functions as a working group to explore practical low-cost schemes to improve the
effectiveness of its member agencies and to mobilize domestic and foreign investment.
Membership to the Network is currently open to IPAs from Sub-Saharan African countries
with ongoing Integrated Programmes. However, with the initiation of new integrated
programmes, membership will expand. The Network also functions as a resource group to
provide guidance in the design of UNIDOffi country-level programmes and exists as a
permanent platform for training, capacity-building and continuous linkage to UNIOOffi
worldwide network of Investment and Technology Promotion Offices (ITPOs).

In addition to ongoing contact, the members of this Network meet annualIy. Each
meeting is comprised of three parts: expert group meeting (discussion of issues of common
concern and recommendation of active programs for donor funding), capacity-building
component (training on specific topics or skilIs) and an exchange component (to strengthen
linkages between IPAs and ITPOs to develop integrated programmes and c~untry-specific
promotion campaigns).

II. INAUGURAL MEETING

The Network was officialIy launched on 20-23 November 2001 in Vienna, Austria.
The meeting provided a forum for discussion on the direction for the Network, and also
contained presentations on various topical areas. A summary of the meeting folIows in
chronological order.

A. Summary of Opening Session

Many representatives welcomed UNIDOffi initiative to establish the UNIDO-
Africa IPA Network and contributed ideas for the future direction and activities of
this Network. One suggestion was to generate regional projects and programmes for
donor funding. Sub-regional groups should be formed to concentrate on specific
issues. There was discussion as to representation of the African private sector on the
Advisory Panel. It was suggested that African companies should be included. In
addition, banks and other fmancial institutions should be represented.

The content of the meeting was also discussed, with the suggestion that
showcase projects be highlighted at each Network meeting. It was also suggested that
in the future, some of the meetings be held in Africa.

* Countries with ongoing integrated programmes include: Burkina Faso, Cameroon, Ethiopia, Ghana,
Guinea, Madagascar, Mozambique, Nigeria, Senegal, Uganda, United Republic of Tanzania
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In addition, it was determined that all multilateral agencies (FIAS, UNCT AD,
MIGA, UNIDO) should work together to reduce inefficiencies and more effectively
coordinate their activities. This would assist in the common objective of improving
foreign investorf5 negative perception of Africa, and assist in improving the business
environment. IPAs should also look to existing foreign investors for generating new
investment. A common platform should also be formed where IPAs work together to
find joint solutions. Finally, ITPOs need to ensure follow-up on programmes started
with delegates.

B. Expert Group Meeting

UNlDO experts Mr. Bourke and Mr. Daly, both of the Irish Development Agency
(IDA) made presentations to the group. Patrick (P. 1.) Daly is one of the architects of
the IDA which is among those investment promotion agencies whose experiences and
remarkable successes fill the literature making up the guidelines for IPAs in general.
Mr. Daly was part of the original team of IDA pioneers who transformed Ireland from
a largely agricultural economy to an industrial center. He has served as an Executive
Director and Board Member of IDA Ireland in top management and overseas offices
(Chief Executive Officer, North America, and Director, Europe).

James P. Bourke is Director of Planning, for the Irish Government Agency for the
coordination of investment promotion policies. He has extensive experience in the
analysis of investment promotion policies and is responsible for conducting regular
surveys of investment promotion performance.

A pilot survey of existing foreign investors was developed and administered in
four Sub-Saharan African countries (Tanzania, Uganda, Ethiopia and Nigeria). The
objective was to test the usefulness of such surveys to gauge investor sentiment, their
needs and intentions. Bourke presented the results of the survey and Daly illustrated
how such empirical analysis can be used to design and conduct specific activities
within an overall promotion strategy. Furthermore, the usefulness of the surveys for
benchmarking and ranking of individual IPAs was emphasized. It was also apparent
that such surveys could be a powerful tool for extracting forecasts of future foreign
investment trends in the region and for pin-pointing the industrial sub-sectors
attracting the most investor interest.

PRESENTATIONS:

1. Jim Bourke: Initial Survey Results and Future Strategy

The pilot survey was successful in drawing information from
participants. At the time of the presentation, 330 of the 500 surveys had been
returned, and more were expected. It was expected that the survey was 95%
representative of the industrial base and had an accuracy of approximately
95%.

The surveys were generally completed by high-level executives, as
90%
of the questionnaires were completed by Senior Managers, CEOs, Presidents,
Directors or Financial Managers. The distribution of sectors was very broad,
and therefore representative. In addition, the size distribution of the number
of employees in the companies covered a wide range. The distribution of
annual sales varied widely (chart 1).



Of the companies surveyed, approximately 180 claimed that they
would consider an increase of over 25% in investment over the next three
years. The anticipated level of investment over the next three years is
illustrated in chart 2. This has important implications on the role of an IPA.
In addition, sales growth over the next three years was expected to be above 4
to 7% for the majority of companies (chart 3)

Chart I: Aggregate Sales
investment
(country-specific data available)
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Chart 2: Level of over
next 3 years

It was found that 70% of the companies were made aware of
investment opportunities because of their existing relationships or business
contacts. Only 7% were made aware of these opportunities by the IPA (chart
4). Furthermore, it was found that over 80% of those surveyed found the
certification process "very helpfula or of "some helpa, while over 90% rated
the certification process "gooda, "very gooda or "excellenta. Ninety percent
of those surveyed also rated the expertise of IPA executives as "excellenta,
"very gooda, or "goodä.

Chart 3: Aggregate Sales
Growth over 3 years
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Finally, 70% rated their investments as performing "well abovea, "abovea, or
"in line witha expectations in the last three years (chart 5)
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Chart 5: Performance of investments over last 3 years
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The survey was considered to be of higher quality than expected in a

pilot survey, because it is well represented in all regards. There was a good
distribution of investment base in terms of sales, employment and investment.
It indicated companiesa willingness to further invest in the four sampled
countries. Lessons learned from this test of the questionnaire will lead to
more refmed future surveys.

These surveys will assist IPAs to develop better relationships and
chart opportunities for follow-up in their respective countries. Furthermore,
the surveys will assist UNIDO and donor countries to devise future technical
assistance programs.

From discussions following the presentation, it was suggested that
the survey move away from random sampling, and that stratification be done
by sector. The issue of confidentiality was also raised, but over 66% of the
companies surveyed were willing to release their identities to the IPAs.
Finally, the survey should be done on a recurring basis so as to chart changes
over time and determine effects of IPA actions on investor sentiment.

2. Patrick Daly and Designing Cost Efficient Investment Promotion
Strategies for IPAsa

Assistance to countries on investment promotion by UNIDO
multilateral agencies (MIGA and FIAS ofthe World Bank Group, UNCTAD,
etc) have traditionally relied upon the experiences of agencies such as the
IDA. Such agencies have developed proven methodologies and skills to
design and execute promotion strategies. However, agencies such as these
have had access to resources and staff that have enabled them to achieve their
objectives and influence government policies in manners not feasible for
African countries.

Mr. Patrick Daly addressed the inappropriateness of drawing too
many lessons from successful European IPAs to advise African countries
because of the differences in their resources. These issues were discussed in
his paper Designing Cost Efficient Investment Promotion Strategies for IPAs.
The paper addressed the following areas:

When marketing a country, foreign direct investment is dependent on
product, price and promotion. Promotion is the most important to the IPAs.
The key tasks of the IPAs include maintaining marketplace presence and
profile, gaining influence within the political and administrative system,
developing new and extended services to meet needs of the marketplace for



FDI, maintaining excellent relationship management with existing clients,
and developing a strategic approach to the FDI marketplace.

It is essential that effective networks be set up by the IPAs, as pro-
active marketing is vital to its success. There is no substitute for physical
presence in the marketplace, despite developments in information technology
and transportation. Every major city in the world is the object of attention
from foreign countries seeking investment. IPAs must learn to capitalize on
this. IPAs also need to develop strong links with their respective
governments.

IPAs must also introduce Target and Performance Measurement
Systems. These act as benchmarks to determine whether projects are being
won or lost and whether foreign investment is being successfully recruited.
Target setting and performance management have become integral in the way
IPAs manage their activities, and this trend will continue.

Several surveys have been undertaken to study the role of IPAs in
developing countries. For example, the FIAS Survey reviewed the
performance of IPAs in 26 countries in Central and Southeast Asia. It was
found that although most countries favored the "one-stop shopa model of an
IPA for attracting FDI, they failed to implement this in such a way that the
agency achieved its full potential. Furthermore, many IPAs lacked strategic
vision towards the marketplace, as well as low government funding. The
survey also indicated that the IPAs had little contact with clients once the
initial contact process was complete.

UNIDOffi pilot survey in 2001 with Nigeria, Uganda, Tanzania and
Ethiopia, addressed promotional issues in these countries, and found that
there were positive plans for investment by a high proportion of investors in
all four countries. There was little evidence to show that investors were
contemplating moving to or expanding investments in rival locations.
Existing investors and business contacts in each country were identified as
key influences to new investors. However, there was a relatively low ranking
given to IPAs as providers of initial information which led to investment.
The significance of this varied considerably between the countries surveyed.
Notwithstanding this finding, investors showed a high satisfaction rating in
their dealings with IPAs and commented favorably on their usefulness.
Investors generally wanted contact with IPAs, to share experiences and make
suggestions for the future. Home country seminars and inward investment
missions were an important source of awareness of investment opportunities.

Although this yeara. survey was a pilot survey, it is expected that it
will be performed periodically (annually) to solicit up-to-date information for
the investment conditions in a given country. The survey will assist UNlDO
in establishing a Global Forum to publish results of the survey as a "forward-
lookinga indicator of investor perceptions in Africa. This will give investors
an idea of the volume of capital flows existing investors are signaling will go
into Africa. The indicators, taken collectively, will also shed light on the
sectors that attract the most new investment, as well as on areas of
improvement in policy and facilitation that will have the most impact in
investor decisions. These indicators would be akin to the Consumer
Confidence Index, Survey of Purchasing Managers, or other forward-looking
indicators that are closely watched and utilized in economic reports for
monetary policy in developed countries.

5
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C. Investment and Technology Promotion Training Package

A presentation on the proposed investment and technology training package
was given, with an overview of the contents of the manual. Components include:

I. Investment project preparation and appraisal
2. Investment promotion techniques and skills
3. Organizational and operational strategies for investment promotion

agencIes
4. Joint-venture and strategic partnership agreements
5. Technology-transfer operations including agreement formulation and

negotiation
6. Technology needs assessment and benchmarking at the micro and

micro levels
7. Integration of technology policy and investment strategies

The training manual will provide comprehensive coverage of the above-
mentioned topics and UNIDO methodologies developed through field experience.
The manual will be used to train trainers in needs assessment and provide foresight to
investment operations, technology transfer and project implementation.

D. Austroplan

Mr. Erich Krimmel, Director of Consultancy Services and Vice-President at
Austroplan was on-hand as a member of the Advisory Panel to provide his insight.
Austroplan is a consulting company founded forty-five years ago, and based in
Vienna. It has field operations in many African countries, such as Nigeria, Kenya,
Cote daIvoire, Zimbabwe and Ghana. Austroplana. competencies and technologies
are primarily concerned with the following products: metallurgical industry, iron and
steel, metals processing, metals manufacturing, wood processing, building materials
and medical care products.

E. Wireless Internet Pilot Project Proposal (WIPP) a Ericsson EMEA Ltd.

Mr. Pekka Kokko of Ericsson EMEA Ltd (in his capacity as one of the
Private Sector Advisory Panel members) made a project proposal to initiate a
Wireless Internet Pilot Project (WIPP). Given the low penetration rate of internet
access in Africa (approximately 3% of the total population of Africa), there is large
potential for its use in the continentl!; development process. Under this project,
UNIDO would promote and sponsor the WIPP in cooperation with other financial
institutions. The project would enhance the capabilities of small and medium-scale
companies and the rural population to become part of the IT world. Ericsson is
willing to assist by identifying specific country operators, drawing up technical
specifications, preparing business cases, and developing contents of wireless internet
applications.

F. Afrique Initiative

Mr. Pierre Carpentier represented Afrique Initiative on the Advisory Panel.
Afrique Initiative is a private investment company dedicated to supporting African
SMEs. It works as a capital venture company to invest in risky projects. Its assets
total over 2 million euro, but the funds come predominantly from French companies,
though other European firms are sought. Afrique Initiative is working towards
creating national investment companies dedicated towards SMEs specific to each



country. In this capacity, Afrique Initiative is prepared to assist IPAs in building
sustainable investment funds for venture capital.

G. Private Equity Finance

A brief presentation was made to introduce the subject and its relevance to
the work IPAs. To finance a project, an investor needs equity plus credit. When he is
unable to supply all of the needed equity, he may turn to a partner for input.

Many equity funds can provide this "rnissinga equity portion by taking shares
in a company or project and selling them later on the open market. This, however, is
difficult in developing countries, where the stock exchange is small, there is little
liquidity, and service costs are high. In addition, the cost of researching and servicing
a large number of small projects is prohibitive. In light of these circumstances,
developing countries must look for mechanisms to provide services to managera. of
equity funds to help reduce their cost structures and make it possible for them to
operate in their countries.

An equity fund would assist Sub-Saharan African countries by providing
independent management, attracting capital from domestic and international investors
(institutional and individual). IPAs could spearhead and become part of the domestic
support system for the fund.

III. CONCLUSIONS AND RECOMMENDATIONS

A. Objectives of the Network

The UNIDO-Africa IPA Network was launched with the following
objectives:

I. To create a client feedback mechanism and to help fine-tune UNIDO
programmes;

2. To bring permanence to the partnership between UNIDO and the IPAs in
the integrated programme countries to build on the achievement of the
integrated programme and institutionalize the capacity-building and
training provided to these counterparts;

3. To strengthen the linkages between the member IPAs and the UNIDO
networks such as the ITPOs, International Technology Centers and Sub-
contracting Exchange;

4. To establish a platform to discuss common concerns, and design joint /
regional programmes to respond to some of those concerns and seek
donor funding for implementation.

B. Common Concerns

The inaugural Network meeting revealed a number of common concerns:

There is currently a lack of commitment from governments to promote
foreign investment. There is also absence of full support from governments to their
IPAs in terms of empowerment and resources.

7
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There is also a generally negative perception of the international business
community towards Africa, meaning that problems need to be fixed to improve these
perceptions. There is also a need to educate the public about the benefits of foreign
investment and the benefits of integrating the national economy with the global
economy. Neutralizing public suspicion and hostility towards foreign direct
investment is regarded as a first step to achieving full government commitment and
support.

Promotion must also become more focused and target sectors identified and
utilized. IT must become more prominent to develop skills in this area.

C. Approaches for developing programmes to address the concerns

The Heads of African Investment Promotion Agencies, together with
UNIDO, reaffirmed the prominent role of attracting a greater volume of national and
foreign investment in Africa and the importance of institutions such as the Investment
Promotion Agencies (IPA).

The following approaches were suggested as methods to address the above-
stated concerns:

1. Country-level Programmes

• The Investment Steering Committee model has proven useful in Tanzania. This
assisted in garnering commitment from the government and assured cooperation
between the IPA and government departments

• The result of the pilot survey from the four countries could be used to develop
programmes immediately. The results allow the identification of existing
investors who intend to expand investments and target them to facilitate the
realization of those intentions. It would also be a low-cost activity that could
yield immediate material results and become part of the IPA strategy. A draft
programme proposal to develop relationship management activities in the IPAs is
to be formulated

• It was generally agreed that the survey was very useful, but could be expanded.
In some cases, the survey acted as a sobering experience as to determine what
investorsa perceptions of the IPA were. The survey could be expanded, however,
to become more systematic, periodic and eventually cover all countries in the
Network. UNIDO could act as a neutral body in executing the survey but IPA
staff could also use the opportunity to develop analytical skills to eventually
develop their own surveys. UNIDO could then act as a central repository of data
to provide analysis on an aggregate basis

• The country level data and analysis coming out of the surveys would be fed back
to the country programme (integrated programme) and could be used to respond
to several issues. First, it would provide an IPA with concrete evidence with
which to lobby the government. A national workshop would be used to present
the results of the survey and could be organized by UNIDO (accompanied by a
press release) and a case made for mobilizing government support. Publicity
campaigns to gain support could be designed

• Country level data would also be analyzed to identify areas of opportunity that
would target sectors for promotion. This would alleviate the need to conduct



complex analyses to identify sectors with comparative advantages around which
promotion strategies could be designed. For example, if the data revealed that
investors in a particular sector were more likely to expand investment than the
average sector, this would be identified as a "growtM sector

• Many members also requested that UNIDO introduce technology promotion
programmes into their country programmes. This included both the introduction
of concepts and issues for the IPA executives (perhaps at the next meeting of the
Network as the training component) as well as more detailed skills development
programmes for IPA staff and groups of domestic enterprises. UNIDO should
prepare customized action plans for each of the member countries to start
capacity building and bring IPAs into closer contact and cooperation with
technology institutions in the countries

2. Global Forum
• The quantification of investor perception through the periodic surveys would

function as a "forward-Iookinga indicator which would act as an index of
expectations regarding investment flows. This would be a valuable contribution
to the donor / multilateral community for planning and programming

• Country-level data and analysis stemming from the survey would be fed to the
countrya. integrated programme and could be used to respond to several issues.
It could also be used to lobby the government. A national workshop would be
organized with UNIDO. Publicity campaigns would also be used to gain public
support

• The survey would also provide the information needed by the IPAs to build up a
comprehensive database of the companies in the country with foreign capital.
This would be a major asset to the IPAs. The information provided by individual
companies would be the raw material for targeted activities. In this respect the
periodic surveys should be preceded by a full-fledged census

• Periodic survey and publication of the aggregate analysis could constitute a new
regional programme and a Global Forum function for the Network. The changes
observed over time would indicate the effectiveness of adopted actions and
programmes and guide future programme development.

3. Partnering for Promotion

• Following the presentation of UNIDO Exchange, it was proposed that Network
members should become members of Exchange. Exchange should be the
medium of contact between Network members and a closed virtual community
within Exchange will be created for that purpose

• Global UNIDO establishments, like the ITPOs and the Asian African Investment
and Technology Promotion Center (AAITPC in Malaysia), are regarded by the
member IPAs as very valuable resources that can facilitate effective low-cost
promotion. The Delegate Programme, country promotion tours and missions by
investor groups are especially valued. However, it is acknowledged that the
ITPOs were also constrained by resources and facilities and therefore had to
prioritize and focus their activities. It is therefore up to the IPAs to make
themselves sufficiently attractive to the ITPOs to receive allocation of scarce
resources. ITPOs will direct their attention to countries where they would expect
to achieve high success rates. If the Network IPAs can provide the services,

9



information, contacts and organization support to enable the ITPOs greater
effectiveness, they would gain greater access to ITPO facilities. Since all IPAs
cannot be serviced by all IPTOs, a proposal was made to match

• ITPO-IPA Partnering Programme Proposal
A strategic paper was proposed by the ITPO Walloon Region of Belgium. This
proposal focused on elaborating an action plan to reinforce the linkage between
ITPOs and IPAs. The main idea was to organize a joint mission of ITPOs to
selected African countries. Each ITPO would select a number of targeted
countries in Africa to be the focus of their main interest for the year 2002. This
would assist in project and country promotion. It was proposed that ITPOs
submit their list oftarget countries by 15 December 2001.

IV. THE FUTURE

The UNIDO Africa IPA Network should be developed into an ongoing Regional
Programme in order to build a dependable structure that can lead to the generation of new
ideas, approaches and activities. The Network can provide a global forum function through
publications of both original empirical data (providing country rankings and benchmarks) and
analysis leading to specific guidelines and action plans. It can also be a tool for devising
country and regional programmes for practical, results-oriented activities.

Numerous proposals have been made for future topics at the annual Network meeting.
At the next Network meeting, there will be a half-day seminar for IPA executives on issues of
technology transfer and innovation. Other possible topics include industrial subcontracting,
supply chain management and a private equity fund to finance projects.

In order for the Network to function successfully, it is essential that the network be
built as a strong foundation for the facilitation of investment into African countries. Member
agencies must maintain regular contact to ensure that relationships, especially between IPAs
and UNIDO ITPOs, are developed and maintained and common issues raised and dealt with.

With the dedication and innovation of all participants, the Network has the potential
to assist all members involved in the facilitation of greater investment flows to developing
Sub-Saharan countries.
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LAUNCH OF THE UNIDO AFRICA IPA NETWORK
INVESTMENT RESOURCE GROUP
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LIST OF PARTICIPANTS
(Updated 23.11.01)

INVESTMENT PROMOTION AGENCIES

Ms. Marthe-Angeline Minja
Director
Cellule de Gestion du Code des Investissements (C.G.c.i.)
B.P. 15304
Douala
Cameroon
Tel: (237) 4331 II
Fax: (237) 43 3007

Mr. Ebenezer Ebongue
Director of Studies
Cellule de Gestion du Code des Investissements (C.G.C.I.)
B.P.15304
Douala
Cameroon
Tel: (237) 425946
Fax: (237) 433007
E-mail: ebenezee@yahoo.fr

Mr. Abi Woldemeskel
General Manager,
Ethiopian Investment Authority (EIA)
P.O. Box 2313
Addis Ababa
Ethiopia
Tel: (251-1) 15 34 32
Fax: (251-1) 5143 96
E-mail: abi.eia@telecom.net.et

Mr. Kwasi Abeasi
Chief Executive
Ghana Investment Promotion Centre (GIPC)
P.O. Box M. 193
Accra
Ghana
Tel:
Fax:
E-mail:
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(233-21) 66 51 25-9
(233-21) 66 38 01
gipc@ghana.com

(224) 45 18 30
(224) 41 3990
dkoevogui@yahoo.com

Mr. Ashong Lartey
Principal Investment Officer
Ghana Investment Promotion Centre (GTPC)
P.O. Box M. 193
Accra
Ghana
Tel:
Fax:
E-mail:

Mr. Dianka Koevogui
Director General
Office de Promotion des Investissements Prives (OPIP)
B.P.2024
Conakry
Guinea
Tel:
Fax:
E-mail:

Ms. Hanta Rajaona
National Expert
Espace de Promotion des Investissements (EPI)
B.P.527
Ministere de I'lndustrialisation et de I'Artisanat
Antananarivo 101
Madal!ascar
Tel: (261-32) 07 13 673
Fax: (261-20) 22 28 024
E-mail: epionudi@simicro.mg

Mr. Mahomed Rafique Jusob Mahomed
Director
Centro de Promo~ao de Investimentos (CPI)
Rua da Imprensa no. 332 RlC
Maputo
Mozambique
Tel: (258-1) 422525/30
Fax: (258-1) 42 26 04
E-mail: Scossa@cpi.co.mz

Ms. Sara Taibo
Industrial Investment Officer
Centro de Promo~ao de Investimentos (CPI)
Rua da Imprensa no. 332 RlC
Maputo
Mozambique
Tel: (258-1) 422525/30
Fax: (258-1) 422604
E-mail: staibo@epi.co.mz
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(234-9) 41 34380
(234-9) 41 34 306
suraj@nipc-nigeria.org

(221) 84 90 555
(221) 82 39 489
apix@sentoo.sn

Chief Kola Daisi
Executive Chairman
Nigerian Investment Promotion Commission (NIPC)
P.M.B.381
Plot 1181, Aguiyi Ironsi Street, Maitama District
Garki - Ahuja
Nie:eria
Tel: (234-9) 41 30583
Fax: (234-9) 41 34 306
E-mail: daisi@nipc-nigeria.org

Mr. Suraj Yakuhu
Chief Operating Officer
Nigerian Investment Promotion Commission (NIPC)
P.M.B.381
Plot 1181, Aguiyi lronsi Street, Maitama District
Garki - Ahuja
Nie:eria
Tel:
Fax:
E-mail:

His Excellency M. Landing Savane
Minister for Mining, Handcrafts and Industry
B.P.4037
122 his, Avenue Andre Peytavin
Dakar
Senee:al
Tel: (221) 229 626
Fax: (221) 225 594
E-mail: mmailalteleeomplus.sn

Mr. Amath SaIl
Director, Investment Promotion,
Agence Nationale Chargee de la Promotion de l'Investissement et des Grands Travaux (APIX)
BP 430
52-54 rue Mohamed V
Dakar
Senee:al
Tel:
Fax:
E-mail:

Ms. Maggie Kigozi
Executive Director
Uganda Investment Authority (UIA)
P.O. Box 7418
The Investment Centre, Plot 28 Kampala Road
Kampala
Ue:anda
Tel: (256-41) 25 1562/6 or 25 1916
Fax: (256-41) 34 29 03
E-mail: mkigozi@ugandainvest.com
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Mr. Patrick Nyaika
Director
Land Development Division
Uganda Investment Authority (VIA)
P.O. Box 7418
The Investment Centre, Plot 28 Kampala Road
Kampala
Ul!:anda
Tel: (256-41) 251561/5 or 251916
Fax: (256-41) 34 29 03
E-mail: pnyaika@ugandainvest.com

Mr. Samuel Sitta
Executive Director
Tanzania Investment Centre (TIC)
P.O. Box 938
Shaaban Robert Street
Dar-es-Salaam
United Republic of Tanzania
Tel: (255-22) 21 16328
Fax: (255-22) 21 18 253
E-mail: sitta@tic.co.tz

Mr. Emmanuel Ole Naiko
Director
Investment Promotion,
Tanzania Investment Centre (TIC)
P.O. Box 938
Shaaban Robert Street
Dar-es-Salaam
United Republic of Tanzania
Tel: (255-22) 21 16328
Fax: (255-22) 21 18253
E-mail: tic~cats-net.com

Mr. Hamed Hikmany
Director General
Zanzibar Investment Promotion Agency (ZIPA)
P.O. Box 2286
Ministry of Finance and Economic Affairs
Zanzibar Ii Tanzania
United Republic of Tanzania
Tel: (255-54) 23 3026
Fax: (255-54) 23 27 37
E-mail: zipalO~hotmail.comorzipaznz@zanzinet.com
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(33-1) 42848586
(33-1) 42848585
contact@afrique-initiatives.com

(43-1) 53115-4471
(43-1) 531 85-272
wolfgang.moser~bmaa.gv.at

(43-1) 89 I 89-0
(43-1) 89 I 89-299
vienna@austroplan.at

COMPANIES/ORGANIZATIONS/MINISTRIES

Mr. Pierre Carpentier
Director of Projects
Afrique Initiatives
56, rue de läUniversite
F-75007 Paris
France
Tel:
Fax:
E-mail:

Mr. Wolfgang Moser (Observer)
Department for Development Cooperation
Austrian Federal Ministry for Foreign Affairs
Section VIl.2d
Minoritenplatz 9
A-1014 Vienna
Austria
Tel:
Fax:
E-mail:

Mr. Erich Krimmel
Vice President and Head of Consulting Division
AUSTROPLAN Austrian Engineering GmbH
Storchengasse I
A-1150 Vienna
Austria
Tel:
Fax:
E-mail:

His Excellency
Mr. Jean Melaga
Ambassador Extraordinary and Plenipotentiary
Permanent Representative of the Republic
Of Cameroon to UNlDO

Rheinallee 76
D-53173 Bonn 2
Germany
Tel: (49-228) 35 60 38
Fax: (49-228) 35 9058

Mr. Pekka Kokko
Vice President
Market and Business Development Africa
Ericsson EMEA Ltd.
I S1.Jameslf>Square
London SWIY 4ER
United Kingdom
Tel: (44-207) 4515514
Fax: (44-207) 451 5599
E-mail: pekka.kokko~ema.ericsson.se
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(43-1) 37852722
(43-1) 37 85 2723
obeo@aon.at

Mr. Felix Oudiane
First Counsellor
Permanent Mission ofthe Republic of
of Senegal to UNTDO

Argelanderstrasse 3
D-53115 Bonn
Germany
Phone: (49-228) 21 8008
Fax: (49-228) 21 78 15

Mr. Milan Zeman (Observer)
Commercial Counsellor
Embassy of the Slovak Republic
Commercial Section
Armbrustergasse 24
A-1l90 Vienna
Austria
Tel:
Fax:
E-mail:
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Ms. Philippa David
Deputy International Trade Director
Trade Partners UK
3 Priestley Wharf
Holt Street
Aston Science Park
Birmingham B7 4BN
United Kingdom
Tel: (44-121) 380 3665
Fax: (44-121) 380 3577
E-mail: philippadavid@advantagewm.co.uk

Mr. Barry Linton
Agricultural Director, Head of Agriculture Branch
Department for Environment, Food & Rural Affairs
International Relations and Export Promotion Division
10 Whitehall Place (East Block)
London SWIA 2HH
United Kingdom
Tel: (44-20) 7270 8132
Fax: (44-20) 7270 8155
E-mail: barry.Iinton@defra.gsi.gov.uk

Mr. Khalil Hamdani
Head
Investment Policies and Capacity-Building Branch
United Nations Conference on Trade and Development (UNCTAD)
Palais des Nations
CH-1211 Geneva 10
Switzerland
Tel: (41-22) 9074651
Fax: (41-22) 9070 197
E-mail: khaliI.hamdani@unctad.org

UNIDO INVESTMENT PROMOTION OFFICES

Mr. Hashim Hussein
Head
UNIDO Investment and Technology Promotion Office
P.O. Box 10523
Manama
Bahrain
Tel: (973) 53 68 81
Fax: (973) 53 68 83
E-mail: ipsbah@batelco.com.bh

Ms. Wenlan Shen
Programme Officer
UNIDO ShaDl!hai Investment Promotion Centre
16F New Town Center
83, Loushanguan Road
Shanghai-200336
People's Republic of China
Tel: (86-21) 62 36 8800
Fax: (86-21) 62 36 8024
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(33-1) 44 55 0505
(33-1) 49 26 9726
onudibr(ajeasynet. fr

(33-1) 44 55 0505
(33-1) 49 26 9726
onudibr@easynet.fr

(33-1) 44 55 0505
(33-1) 49 26 9726
onudibr@easynet.fr

(30-1) 32 48 319 or 32 48 367
(30-1) 32 48 778
UNIDO@compulink.gr

E-mail: dongtao@fid.org.cn

Ms. Cecile Carlier
Investment Promotion Officer
UNlDO Investment and Technology Promotion Office
9, rue Notre Dame des Victoires
F-75002 Paris
France
Tel:
Fax:
E-mail:

Mr. Peter Ankrah
Delegate from Ghana
at ITPO Paris

UNIDO Investment and Technology Promotion Office
9, rue Notre Dame des Victoires
F-75002 Paris
France
Tel:
Fax:
E-mail:

Mr. Tidiane Boye
Delegate from Senegal
at ITPO Paris

UNIDO Investment and Technology Promotion Office
9, rue Notre Dame des Victoires
F-75002 Paris
France
Tel:
Fax:
E-mail:

Mr. Elias Antonakakis
Deputy Head
UNlDO Investment and Technology Promotion Office
7, Stadiou Street
7th Floor, Syntagma
105 62 Athens
Greece
Tel:
Fax:
E-mail:

Mr. Rajiv Bhatnagar
National Project Leader
Technology Bureau for International Industrial Partnerships
(TBIIP)
P.O. Box 4575
APCTT Building
Qutab Institutional Area, Off New Mehrauli Rd.
New Delhi-110 016
India
Tel: (91-11) 6569893 or 6565811

18

mailto:onudibr@easynet.fr
mailto:onudibr@easynet.fr
mailto:UNIDO@compulink.gr
mailto:dongtao@fid.org.cn


(3902) 48 15522
(3902) 49 85 925
unido.ipo.milan~agora.stm.it

Fax: (91-11) 65 69 809
E-mail: raiivbhatnagar~apctt.org

Mr. Graziano Bertogli
Deputy I-lead
UNIDO Investment and Technology Promotion Office
c/o Fiera di Milano
Largo Domodossola I
1-20145 Milan
Italy
Tel:
Fax:
E-mail:

Mr. Vladimir Wiedermann
Hcad
UNIDO Investment and Technology Promotion Office
Grösslingova 35
811 09 Bratislava I
Slovakia
Tel: (4212) 59 33 7181/82/83
Fax: (421-2) 59 33 7189
E-mail: unido@itpo.skorvwiedermann@itpo.sk

Mr. John McFadzean
Head
UNlDO UK Focal Office
Muirfield House, Kelvin Close
Birchwood
Warrington
Cheshire WA3 7PB
United Kinl!dom
Tel: (44-1925) 830022
Fax: (44-1925) 830456
E-mail: iohn~nwda-unido.org.uk

Mr. Philippe Walkiers
Head
UNIDO Investment and Technolol!V Promotion Office for Walloon Rel!ion
UNlDO HQ, D-2085
Vienna International Centre
Wagramerstr.5
A-1400 Vienna
Austria
Tel: (43-1) 26026-3769
E-mail: pwalkiers~unido.org

Mr. Masato Tsukiji
Project Manager (based in Vienna)
Asia-Africa Investment and Technology Promotion Centre (AAITPC)
(The Hippalos Centre)
Block C-I-3 Megan Phileo Avenue
No. 12 Jalan Yap Kwan Seng
50450 Kuala Lumpur
Malaysia
Tel: (60-3) 21633612
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(234-1) 26 92 707
(234-1) 26 72 852
fmagmachado@hotmail. com

Fax: (60-3) 21 633641
E-mail: mtahir@unido-aaitpc.com

UNJDO RESOURCE PERSONS

Mr. James Patrick Bourke
5 Charlton Lawn
Goatstown
Dublin 14
Ireland
Tel: (353-1) 2951 784
E-mail: bourkeii~indigo.ie

Mr. Patrick 1. Daly
16 Harcourt Street
Dublin2
Ireland
Tel: (353-1) 47 54 804
Fax: (353-1) 4754769
E-mail: pdaly@eircom.netorpdaly@tinet.ie

UNJDO FJELD STAFF

Mr. Fernando Machado
Representative of
UNIDO Regional Industrial Development Centre (RIDC)
P.O. Box 2075
II Oyinkan Abayomi Drive, Ikoyi
Lagos
Nigeria
Tel:
Fax:
E-mail:

Mr. Felix Ugbor
UNIDO Representative for Tanzania and Malawi
UNIDO Field Office in Tanzania
P.O. Box 9182
Matsalamat Mansion, I sI Floor
Zanaki, Samora Avenue
Dar-es-Salaam
Tanzania
Tel: (255-22) 21 12527
Fax: (255-22) 21 18 114
E-mail: fugbor~unido.org or office.tanzania~unido.org

UNJDOSTAFF
Vienna International Centre, Wagramerstrasse 5, A-I400 Vienna, Austria,
TELEPHONE: (+43 J) 260 26-0 FAX: (+43 J) 269 26 69 www.unido.org unido~unido.orJ!
Mr. Yo Maruno
Deputy to the Director-General and
Managing Director
Investment Promotion and Institutional Capacity-Building Division (IPC)
Tel. Ext: 3730/3731 Room no.: D-1962 E-mail: ymaruno~unido.org
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Investment Promotion and Institutional Capacity-Building Division (IPC)
Quality, Technology and Investment Branch (QTI)

Ms. Dan Liang
Director
Tel. Ext.: 3239/3092 Room no.: D-1972

Mr. Jose de Caldas-Lima
Senior Industrial Development
Officer

Tel. Ext. 3729 Room no.: D-I978

Mr. Andre de Crombrugghe
Senior Industrial Development
Officer

Tel. Ext. 5275 Room no.: D-1936

Mr. Mohamed EI Gal\af
Industrial Development Officer
Tel. Ext.: 4776 Room no: D-I975

Mr. Patrick Gilabert
Industrial Development Officer
Tel. Ext.: 6414 Room no.: D-1914

Mr. Vladimir Kozhamovich
Industrial Development Officer
Tel. Ext. 3720 Room no.: D-1908

Mr. F. Mithat Kulur
Industrial Development Officer
Tel. Ext.: 3407/3702 Room no.: D-1981

Mr. Ying Lin
Industrial Development Officer
Tel. Ext.: 4780 Room no.: D-1923

Mr. Toshiyuki Miyake
Industrial Development Officer
Tel. Ext.: 3735 Room no.: D-1918

Mr. Joseph Moongananiyil
Industrial Development Officer
Tel. Ext. 3869 Room no.: D-1917

Mr. Ouseph Padickakudi
Tel Ext. 3693 Room no.: D-1976

Mr. Takao Otsuka
Industrial Development Officer
Tel. Ext.: 4788 Room no.: D-1950

Mr. Juergen Reinhardt
Industrial Development Officer
Tel. Ext. 3405 Room no.: D-1935

Ms. Patricia Scott

E-mail: dliang~unido.org

E-mail: ide-caldas-lima~unido.org

E-mail: ade-crombrugghe~unido.org

E-mail: mel-gal\af~unido.org

E-mail: pgilabert~unido.org

E-mail: vkozhamovich~unido.org

E-mail: mkulur~unido.org

E-mail: ylin~unido.org

E-mail: tmiyake~unido.org

E-mail: imoongananiyil~unido.org

E-mail: jpadickakudi@unido.org

E-mail: totsuka~unido.org

E-mail: ireinhardt~unido.org
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Industrial Development Officer
Tel. Ext. 3556

Mr. Ricardo Seidl da Fonseca
Industrial Development Officer
Tel. Ext. 3737

Mr. Masato Tsukiji
Senior Technical Adviser
Tel. Ext. 3589

Room no.: D-1941

Room no.: D-1986

Room no.: D-1906

E-mail: pscottraiunido.org

E-mail: rseidl-da-fonseca@unido.org

E-mail: mtsukiiiraiunido.org

Mr. Victor Zakharian
Senior Industrial Development Officer
Tel. Ext. 3362 Room no.: D-1953 E-mail: vzakharian@unido.org

Mr. Peter Ondrusek
Consultant
Tel. Ext. 3032

Ms. Jennifer Poon
UNIDO Intern
Tel. Ext. 3067

SUPPORT ASSISTANCE

Ms. Cornelia Leodolter
Tel. Ext. 3748

Ms. Grace Luarca
Tel. Ext. 3822

Ms. Nandine Nagy
Tel. Ext. 3702

Ms. Gisela Roessler
Tel. Ext. 3696
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Room no.: D-]940

Room no.: D-] 931

Room no.: D-1967

Room no.: D-1913

Room no.: 0-]979

Room no.: 0-1934

E-mail: P.Ondrusekraiunido.org

E-mail: J.Poonraiunido.org

E-mail: c1eodolterraiunido.org

E-mail: gluarcaraiunido.org

E-mail: nnagyraiunido.org

E-mail: groesslerraiunido.org
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