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dntreduction

4 manufacturer,vho intends to onter into foreign markete, is ‘1
sany ways handicapped: he has no expericnce of the market, he may not de
able to discuss the mattors with his prospectad clionts in ~ common
languago, and his cost-analyeis hes not becn developed to be able to deter-
tiuo & real pricefir exports. Speaking of furniture and joinery exports
to developed oountries, there are, nlso, many specific difficulties, like
the laok ofmmsvu}ing tradition in the works of the exporter, and the
lack of tradition of using furniture, both these faotors loading to many
hssitations on the p-rt of the possible importers.

Being a manufacturer, especially if one has a modern faotory with
€00d machinery, many people seem to think that the only real question,

that matters, is to lo%ﬂ ?é% use of the maohinos; then you just turn tie key

and the factory thrc''s/you so~>nd-so many chairs, which you sell at a
price, which is greater than the costs of raw material, labour, power,

and amortisation, and the difference is your profit. - If it wore really
like that there would be no bankruptoies, no ups and downs of the eooncmy,
no unemployment, and no problemsfor developing oountries § Bverybody
woul..d be happy and the ne.chinors' would keep us living happily ever after |}

This is what so many marmufacturers do think, and a greater =Ny more
used to think, M¥sd® who now have o factories left and thoss, who now
have learned ircm bitter experience. The reality of manufacturing and
produoing is, that there are produots whioh cannot be sold at any price,
and the freer the consumer is, tis more you ocan produce wrong products
aod the more difficult it is to find a Wy to satisfy the needs of the
consumer in suoh » scale, that he is ready to give up a part of his
purehase pewer in order to pay your price.

Whon ve have the acoess to » produetion capacity, we must firet, of
oouree, learn %o use it, bt before we tura the key, we must find out, vhat
w shall prodwce, vhere we can plece he pro@motion, how, where and at
thummmmmm. and production ocosts. Thie
is salled merketing - whioh,, I an somevint afreid to say - ocomes before
he snmmfacturing,

e Y

A e by vhich a plan ean bo mnte, is the IARREP SUNVEY, the wubjeot of
W saper of tolay.



rosearch into
Mark ctine im o~ ateet oo A0 arca ot ¢f -~ prcduct,It is H>oe.ioon

qoeds of thor neoaple, o Voo oo tiefiog tiiee» neods, on plarniag

. syetom to traasforn thoge wnyn irt~ co.crat? s2rvic.s ond products,

which s car preduce -t the pric. o scai v, asd 1t includes, after
the rosoarcd and daviloraont pericls, th pruf-.cturing ad distrioution,
$1: 1iformaticn, ta: sellis aud o consunds, of th: product, all aiming
At a ututl corunat and costicuou fle ol lnfe 2ntion, monzy, and products,

boteoon th> mamufactur.r an his eliat,

Thoss clionts are th: poeple living vithin our markot-area, and we
mapiotir =roorl . ~liayes svoar of naenly act thy zren, +hsn w12 epeak of
a markote Thore ean e -~ renlly d:fined moricet, guch s o otuaALY, but within
thig aren ) cannot hav.e oll tr.= i mnd roien using naly our products,
that is «hv ovon within the anallost arss wc must dofino our market segment,
Yo cannot cprocv.r,think irn cairs cnly, out ro mst know, if thase sre to
be modern or traditional (n1d vhat is nmodorn and shat is traditional for
just thee> paonle 1) cro they ooft and yollow, or herd and collaps le,
or chaap and sold in dozcens te 2ach ouyer, stcd T2 must ¥no o the raa'ont behind
or tha purchasc: deccision, wo must o +ble to prodict the time and plaoce o.ffmr
purchas: «o far in ~dvi.Sn, that our ~roduction can be gearad to solve
gll prcoloms b:fcrs the time «f shipmonts We waet have th: hundreds of
unsettled questions rondily sclved ard ioirtly inciudad in our offare Al
this 4ig <o 'much morc difficult vvien wo wnt to sal” nbroad, an

axport mariict.

Ag - ith ctiasr tvoes f  maps, vou com buy gencral map at a choap price at
any stationery stora, Speaking of export mirkat surveys, 2s a member of
the Finnish Furnitur: Txpertors ‘esociaticn, I may have a goncral and ganuine
mark2t survey at somo twerty US dollars, I may even have it choaper from
a fricnd but such mips can only te of vory genoral information and will not
solve our particular problems, they will not tell use vhat to produce - by this
I mean ~that axact dosign , and how to ccnduct ourselves, A genersl market
survey tolls us what other peoplc used to think some yoars ago, and
what they have achiavaed, and sven a good market survey spenks only about
tho present time, but what w2 necd is information concerning tho future,




1.

I woul |, therefore, >xcus2 mys 1f by underlining the v-luc of know-
lodge: it is always cheaner to learn something from the others than trying
to inveni, by sxpoericnc:, overythidig b cursclves | And vhen I toll you,
that a gon:ral narket study cf tho present-duy situation in furniture in
the Podoral Ropublic of Geruany can be Dought at senc US$ 20, you see, I
hope, some light in this m-tter, And whenl add that a personal visit
to a narket placo practically alw~ys prooe.ds and business-transaotion,
you oah see that a market stvdy may still bde wox:ﬂ? while.

2. Starting cur market study

If we can agreo on the meaningfulness of a market study, we can
oontinuc with the basic staps in starting our activity. And the vory
first thing to learn i8 to understand "vhy", In the ancient
Pinnish mythology, Kalovala, racprlc uged t. ,et themeclves.over: dangers
and obstacles by reading aloud the birthvorses of this danger, like of a
snake or of an illness, For a resocarcher, or anybody who prefers s systemtioal
approach to things, the baeic knowledge is to know vy something is asked,
4.8, for what reason this markot study is nceded,

for carrying cut
I have here summarisac various reasons/ = narket study, and by

glving different answers ard additional questions I would like %o point
out that different reascns lead us to differant kinds of surveys, to
different methcds t. be used, =nd to different answers to be found,
That is why it is most fundenental to spend time and effort for this
basic question of "why'. In surprisingly many casvs we can find out
that our initiators do not know thomselves vhat thcy vant and why they
aoed a "study", and by merely dofining thesc things we mey find many
solutions right there ! In ths rosearch 2 must also endeavour $o cover
sene neighboring terrain of our gosl, but as we should mot start writiag
veluninous emcyclopodias, we should limit these "trespassings™ to the
very wmesesaary ones and not to bury our findings and suggestions wader
1 e of mmll facte and stories,




Yo rant Lls. T owonooe e altiroctivost crstluas atarting of an
i e .
adverture, ud tre i lisdi osup tin 0 7o finaacial ponding to the
absoluto soc-ssitics, 2+ deiye so . shall nct Huild vurther mantal
obstacl s f v furtacr stucies, and 5111 lewen -ursclves -nd teach our
initiators,

In mar. - in., teore apn four besics: the predest, the pricc, the
premetic i, and to dictrivution: in - warie study e suould also include
the sut-r fact-rs . £ .= rd, conpotition - d inetitutional factors ! such as
laws ard cusrtous dutl e I dciig t:is w: cas have a form of &
goneral survoy «r of . enocially disigned study, accordin, the previously
definsd aveds. By rocavering the quostienn -~sked, the basic ccentent

as above, aad seleeting orn. of those tro forme of presentation, we shall

procced into tho ~ectual -rby

3. Ceoll:ctin: ta

How:varp, hofore wo start wiling up knewl:dge on our dosk, we must
injtial
still talie twe imhcrt it/steps. Firstlpdon't we have the answers already

gomewhar>, unis.d and nncticed, like ia the noxt room, im our own

business corr.anond e, or at our friends 7 This is usuclly the greatest
way for saving moaey avd tinos to find 2 rordy enswer laying there, There
arc alsc tr de sasccia icns (sre w. membars and wore ), government agencies,
internztion:l Doaios, mzpacines and nowspapers, Checking all these

for beth rondy ~ng.rs and fer possibl: traces cof truth, is the very first
task to undortnic. It is alsc the main part of the so-called desk-resssrch,

the oppcRite to the succaading field research.

Sccondlybesides the written and verbal kncvlcodge we diculd colleot
the basic numerical data, thc statistics. Thoy ere commonly available
when we nead gonernl foreign trede figures cf tha industrialised countries,
sut will ~ct poorer and poorer, the more detailed kinds of commodities
we ara interested in, the mors we come to the domostic trade, and the more
we nead information from ar:~s with less sophisticatad statistiocal
services. "hon our quantitativo goals are mirrored against these figures,
we may be ablo to re-write the pgoals and questions,




For more intimote kneledr. I may indicate her:, as an examnls, a
Finnish sclutica [or export [ remctions whon cur axpert of consumer gcods
was newly s.irting, wo -starlished - very froe and 2asy lunchesnclub in
Helsinki, whore th. yeuns expertors pet - and still do &ct - tegather
to liston t- a tepacal presentatics by o xpert, very often by some of
our trad: secretirics cn o viedt 4c Finland, but with aim of "getting-to-
know-each-octhee”, Th: iirt of mimbers with addrossoes is frequantly distributed
te all memboars, ~nd you ~re suppesed to ot acqaainted with your table-mates.
On this basis m ny difficulti:s -~ are solved and informetion shared and

increased,

Thore are some further peints in the cclloction and preparation of
information which compris: the follewing:

- make a good plan for your study: start with an aralysis of your present
situation and define th: cbstacles, the weys tc overcome these obstacles,
and the methods of firding thesc waye. Sum all tiis up and compsre the
result vith your ¢'m pcsaibilitice ~ sheould You nct laave the study to an
outeidec export or arc the potantial answers much too far away, finanoially,
montally, goographically, cr otherwisc from the actual neads ?

- define tha market you are studying. If you are supplying nuclear-power
stations, your markct is very limited; but well-known and scattered
geographi.ally all over the glcbe. If ycu would like to manufacture choap
and overy-day tables, you must concantrate yoursclves on geographiocally
linited areas and study thoir tastos, needs, oio.

- what about time ? Therc is » presant timc and the timec in the future, both
of whioh havc differunt mcanings; tho prosent "is-situation" is quite
transparant and caay 4o undzrastand, the futurc "should-bo-situation" is
sore unpradictable but will include our own activity with its reaotions
suoh ae results for us, compotition, change of patterme. The "ip-situation”
will, therefore not develop itself to tho "should-be-situation” without
oertain changes. There is an information gap betweon theso two, and the
resoarch is there to narrow this dowm.

= #%11]l more about the line. vhen we have to investigate the possibilities for
getting rid of a surplus-etock c¢f cartain chairs, the time needed for our
work is short and tho should-be-time near. When we are planning construotion
of & new furniture factory, thc research-time must be longor and the should-
bo-time quite far away.




4o Mekivg ~f ti. dnata

Usuals the inest dmvcatant 4ot for cur docisicns is not available in
the forn of statietios cp sinilar -rritvt 0 documentation, Some information
can 2 combinod or deducted Cron th: simil-r cld material, but usually

we must ot out wad e seme £i0ld riscenrcio.

The sasl o0 oay 10 oot ure dnferasticn is to ask fer it from the people
whe ke 8 If -0 pe b @01l to o certadn Suyer, e can ask hic own opinion
and have the rosults right there, There 0y e @ven many buyers for us, but
if wo kacw thon, L6 ie 0rer to ask thon 1l, Ancthor thing i trat when
we have meny notontiol »ne inknewn buyars to bo nsked, we must then use other

methods,

Ona of the lomontary wsays to reach many buyere is %o participate in a
fair, vherc thov will v pgatherod, By deing 3¢, we may have our product
tested, we can pot a pcod victur: of thz competiticn, we can find ourselves
a distributor z2nd so on, Participaticn in fairs is, howevar, very oxpensive
- much mcre 2xpensive then want cne usually is roady to beliove — and must
be well prepar:d fur, On: of the usual "nueis” in the preparation is a
previcus visit tc thc fair, tc sec how one should conduct himself, how
the compoetition is doing, huw poopl: walls arcund, dc they buy or just
sample for inf-rmutiin nd so 7r, Fur the researcher - and in many other
cages - I wwould recemmend just this kind <f visit to cne or mors proper
fairs (imprcper croes being a2~ grod as ncne) and cspecially if you are
planning *eo kill twe or mors huds =t one strokc, i.c, trying to use your
fair-participation fcr many purpesss: produot-tosting, =clling, nomination
of a distributcr and 80 on, ycu are moet curtainly doomad. tc experience a
very expunsive failurc, Ana usually fairas-participation will yield results

only after seveml attempta,

If there is nc suitable fair - for th> mest real market there may bo non
- or if our product must be questionad by the public itsoclf, we have throe
different methodss tha omnibus, the Gallup-type interview, and different
panels, 111 these types are availsble for interviowing and for proauod-

teating,




The gmnibus intorviss ~oks "Ry nuat .r of puoopl: - usaally in streets
or calling them at randem in their romes cr offices - certain questions, and
the answers are taken to recessent LU0 generl view of this public. For
thie kind of int:rviewiag we can, hovever, use only relativcly simple
questions, 1likc "how is tnc wi-tnar? or Yer.ich of these tiwo colours do
You prefar ?", We can us: our o-m visunl Juriadiction for avoiding txeptional
questionoes suak 18h1ind peopln or childrar but we can ~lso 244 some
oontrol questions, which will tell wus the rolaticn of our sample i.., tk: group
of people wo have cucstion:d) tc +he mopulation as - whole, Such controls
can include questions for Age, occuprtion, and sox, all relatively 1. :i~significant
to the questionnee, but 2asy to check againet the goneral statistics,
If our sample should greatly deviate ffom the statistical medium like
showing that we have only reasched 107 of manual workers instead of the
statistical 356, we must consider this -3 a fact or try to increase our
sample towards them. An omnibus inteprviaw ¢.n ~lso be carriod out among
a ppevioucly selected group such s tradors, visitors to a fair, students, or

users of a certain pestoffice, f: v sxzaple,

In the Gallup-typo (Gallup being . recistered trado mark) we are sampling
our questionnzes bofers the intervisw by selacting them vorsonally, so that
the sample will represent the statistical meiium of the population of a
osrtain ares. PFo: this wo neod rolir le iaformtion of the inhabitarnts, and
this kind of an intervies will usually be poscible only through spooialised
agencies. The great bLenefit of a Gallup-intorview is, that we can manage
with & relativoly smaller sample te recceiv: good coverage, anmerwe can
use more complisgten questicng, as this interview must, by dofinition, be
carried out at/homes of the quostionnacs, after agried appointment,

In the difforent Ransle o have our selacted oample to keop aocurate
sooounting on their behaviour in certain respeots, like howse-wives notioing
their daily purchasee, or cngineers keeping a maintenance record of osrtain
mohinery,

There is still ons%;;e of interviev: esking all the people ! This
is possidble vhen the amount of "people” is small or if we are ready to make
~ really big efforts to reach our "people”, This is possible for a govermment
for poul.a. a wholo nation but it is also possible for » wumfrotur:.r




topolls % o oo oooticl 6 ) Vael dhigs AT nilding muclaar-stations,

or thoe  rn'v vonty hiologelilars of fupniture of sur ares of intercst,
Iam, hvvw o0 ot e s e G o sp.cial cur: bocausc of itself,
but i orior o fadieta hone o mover: worning: aven if we could ask every-
body, "o oatswors oniive a0 U ulgtions vrongly und:rstood, tha
dedvetiors - Paccl (o tho pesiits - rorey nd there mey evon be no answor

at all fci curr "W tisn § o rlenrs ~liaya reimoer, that in trade you are

dee oo Mviag poopie wbo are unpredictable - and who are ofton very
stupid in r.laticn 1+ thoir o wichos, m 2l more stupid thrn we are ready
to zdmit !

Berid~s the intorviers, we ¢~ = nnd should - also uae the normal
obsorvations, soing up and down tha fair cr th. strests of a city. This kind
of "rescoreh’ ie ridex and chesp but vary subjective and bssed on the:
qualificuticns =7 +hy ~brorvers vwhose coloured fFlassor will always deceive

the objoctive truth, acwesor wirll—-maaning and urpartial they try to be.

5+ Ihe fortune-ielliny

A8 T lave previowsly poiried ent, tihs garkot study only tells us
something acevt e pavt or vidch the presert is nzs3d,but for our decision
ve ghouln pain wseese So WYMo faturs: hew ape v now to handlc the information

for loarrin, ~f bure desolopmanta
-

Taz usurl war 4o aundle informatian fop forecastirg ia to exiyapolate,
ii0. to recsh conrdusinag, based o1 the Known Tacts, for the future, If
hise v v g sota o7 ctutistica shew an alnusLt increase of population, we
may r8wunme that the trord .f growine and that tho populntion will even in the
fourth cuceeading time bave ~n iacvcase, This we oan easily cheok by
investignting ‘he tactirs cousing “ho change in ponulatien,sush as birth and
doatn rtes, atandards of living, hoalth ofrects of wars, otc., snd we should
not fall, with closed er23 invo the most common trip of statistioal fore-
casting bv b-lisving in ths figuras tnomselves: if we have a sst of growing
and succensiv figures, there im no theoretical reason for having the following
fimroe 1i.
necoss~rily ancw vhe same trend, just think sbout Playing poker! If we, how-
ever; caa find 1 legicnl tread, we are auch better off, and can give our

prediotione with a mimerical ccourronce,




Ons quite useful device for foreceasting ia to find out the "loader"
for our are~, i.c. if cur rrze o will follow +42 pattorn of cehangs of 3
more advanced nrea, liks Finland fellewing Swoden, or Gormany, the USA,
With lirited Precaution we moy agsums thet the situation in the "follower™
country is likoly tc ta th- BUR2 25 in the "] dsp" 80-and-80 many years
aftor. In theso twe casss thz larse in commercial chargces ié some two te five

yoars,

Thers is ~lao th: "black-hox" tochniqu.:, whick is ccmmonly umsed in
sooiological forceasting, It msans that we onn huve factors collected ints
2 dox, snd got something now out of it, without kneiing cf over trying
to find out, how it al] bappcned thooretically, For estimating future
enlos of furniturc, for instauod,we c2n collect factas like birth and marriage
rataos, construction nnd stindard-of-living figircs, -nd relate thom with
the statistica of furniturs 8-les aftor a nertsir vime, and try to establish
a logical ralrtion. As the faoters in this coss ~re ~vailalle now, and we
should predict the s~las of furriture of the Tollowing year, by having this
relation ~t hrnd, wo can meke - mumericnlly based - sc called "aducitod
guess” for the amount of furniture to be sold,

For furniture thore im ~lmo onc epecific form of questionnaira at
hand, carried out froquently in miny developed ccuntries, and tha* is the
knowledge of +ho populetionm' intontions for using their monaey, Paople are
~nmually asked, how they would ums 1n extra income of one month, and changes
of these remults o0an show the futups devalcpment of their oonsumption
pattern, T beoliave that this kind of 2 quastionnaire ocould he useful in the
less developed countries, rs woll, and would bonefit the pl-nning in these
countrios,

Pinally I must touoh on the mcst un-scientifio way of prediction:
that of Ag!‘&}iggl There has baon scientific resaesrch on tho oapability of
good dusinessmen to forcoast things like plying cards, end it soems to be
proven that the euccess in businoss-iife is often acoompaniod with this kind
of myetioal powsr to b> ablo to "tell the future” - howevar, this cmpacility
will not make good businessmen. If all the future trends »nd opportunities
were deduotable from thc markat resorroh, only big firms could survive,
however, tho really great suocessos are oftan achieved without such a previous




tn. bope ~€ onea etriking cil for surgalves {

warning - sivine ue 1l
Thig is 1.t meant t~ oo ircrical btut exprusscs 2 rolity, vhich we

regen~rch an  merketing poorl. must o ive vith,

6., Finil wnrniags
-“.-“- -

Inocur forocnatine 1ohovy clrendy pointed out tha meaning of the
fact thet o ~r o 1o deciiag with the nehavieur ¢f the homo sapiansis,

vhs is 2 quit. unpredict i oroesturs, 1 t.~va »lec arned of the #r-p

of thz plain wmatuors,  yrowing soTuence of figur2s is not 1 trend by iteelf,
I have cilisd ,.r ~tt.uticon to the stupidity of the man, boing unable to
understand our cuostics, unaSle te know the answer aven though it denls
with himsolf, and the potoati 1l abscacs of the right ansver altogether.
Thers ~re alse sthoer sourcss °f m» l-information, like wrong planning of the
investig tion, wrong (r mislooding interprotation of the rosults, unreliable
nswers such ne these influsaced 'y bac=will tiwards our rivals, or those
of the grod—will of our frivids,or thoe? cf paopl: trying to ploase us by
giving ansvers thoy think ' worlc like ts hear, Thors is slso tho so=-
oall:d "Zorr-reacarcht, t:1ling ua - after the moet complicated and
scientific studios - scmething - alr. dy know by oursulvoe and hrving no

rzal bearing on var preblem anyway.

Soms pro-cautiong should alwnye be taken. Tako a 1ittle more monay
for tho resc-rch than »rivicusly estimated, hove the rusearchers cheok the
rensci
i,8. the problems, thorcughly, maka sure thay ore willing and suthorised
te supply you with negative informaticn, too, aud try to fellow=up the

resaarch after a time,

An the final warningt no rasonrch is usoful if it will not load to
some sctivity ! Som: research-minded dircotors just occllact nicely bound
roports for themsalves, without oven reading thom or paseing thom along %o
the people who could réally usc them. \s - rascorcher, try to find out who
this poor porson is and give him a copy! Somo roed the raoports but don's
use or understand them vhich in mrny sasos mny be the fault of the makers

of this roport and ro fozrth.




To Thg goaning of - morket study.

Te we. .~planned markot study v 11, ~t loast, 'giv~ us 1 map cf the
situntion on whish we ¢1a drew cur intendcd path, nnd it should, also
give us tho anssors on thc thinge which are going tc happon, if our
path will gr there ov here. By doing se, e should romember the text on our
coat cf arms
"¥Well planncd is h-1f dono”,
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Ay o omart.tosubar te o doo
- w: ocre cenoiage owor Jrotory
- we re Lenndne oo L o actas

- v oars dnormeiny e oo ovioity
- o toove cvoereapaeit . U or o th exiating mark-ts

- v lov o v aurcias of # ccks f ocortain ; poducte

"How Lig » *ruisccidon is oo -dod fer this protlen, wnd for vhat kind

Qf—Pi“-r;" . - R e R
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- give a ruyuric L r ey qasntitativ e velume
- dc w2 need 4 xgort
- sh~11 we pilea £ r th o -xorte -nly

- {8 the trunsgretinr, t. zratimucus

o t oapc tin roal prool Bl 1Y hlx_adeﬂm SuE g\;c“‘“ r

- w2 lrak predu-ts

-~ W lack buvoars

- we inny int pogtid owrors

- we leor int restine Lwrars

- woe loak pvo=rotoris

~ wa lack iabour

-~ We l-~ck 3zilicd laboar

- W& 1:2K aXperiense

- WO AP tor cxperaive

- we ape o far -~y frer the demand

- there i£ n ruisor for the buvep to come tc uw

~MALl some of hivaq problens bs sclved b o memcal iy ?

- 1if not, why bether starting one ?

“at oy the 3'torpatives Lor AN SNUAL?

- purchiasaed knowlodge

joint resssroh wiih amsscoiates

- "rmlc~nt=tho-thumt
-~ dmprovieing by intuiticn
- calliag cff tha plan
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ddadof peos-ibis pources:

a) onterprise records ,
eGP v @ - - . * AR

b) friends nnd present doaicrs

o) data frn published records

d) dooks, mmeinaes, 1awspepers

°) potential doalers

£) coneumers/pevpl.

Masmanted"\aiis L scataate” for 8 ket atids!

a) definition of tho market (nren, individusls etc.)

b) governmont Pegulations, ocncorning imports tc our countyy
¢) other institutional factors

4) ocapotition, including import statietics

¢) wags of orepetition

f) Gemand, including possibloe foreeasting and definition for products
8) @stridution systens

k) pwometion aystems

1) peteing

J) rescmmentations

- ‘uuMumeﬁnﬁ.tuMnotm. it shounld alee
fmsbude the ain of the study, for whom it has besn prepared, Wy whon and
m«mmm,ﬁ-mwmnwmmmm

= a0 appentioces, mmnummmumummm.
mmumammam. 140% of peeple
m(um&.}.ummmm&
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A lig. 7 2 ..r fielis _f mark 4ing r.s'arch, including even

> whi > A neationad i oo hoxte
thoss which are act b hnd An (b Pl o o c————

produrt anslr-is

- Chnsum.r fury.

distrivati-o char: 1 v oount, oM los e, dircst s2lling to
large custemors, “ir.ot ecliliy to miscoll recus uetomars, own
suvgidiard e, o 1o » 2t irs, ote

- salce anziysis oud w-rsst soymontatica

distributirn crot aralysis

markat potential

attitude andé roivien pos.oorea

advertisire aad promctior rssorch

- nrice r~nalysis

market trend snnlysis s - -

oparations res:arch

behavicrnl rascarct

MYothods meonti-nuad i the taxts

- intorviering by tu. omni.us mothod
th: G~llup~type wmathod
diffarant nanels

tastr

extrapolsticn

"leadar-foll swer” iechnique

"black~box" technique

intondad use of purchase power
intuitive methods
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