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PKVBLor-f.Kî-:T OP M.-hirriTiV-'í  r .PORTING  8KKV.TrBS 

IN DBVKXiOriîiq COLTRI S3 

In the challenging *o»k of" diversifying the economy 
Ma industriali eing e country,  participation of 
marketing supporting eervlcea are relatively of 
equal importunée as the role of markets and »ritetin«. 
In recent year«, mich effort hat been «ade lit 
Maturing the need of introducing Marketing supporting 
nervioso in developing countries, especially 1» terme 
of improving efficiency in area« of inter-relata« 
eervlcee which directly or indirectly influence the 
Marketing activity. 

International trad« le a dynanio prooeee which 
proportionally proved poaelble identification for 
Integrating Marketing eupporting ssrvieo« and 
improved Marketing approach. Correspondingly, 
development in marketing techniques and their 
application for determining Marketing etrategieß 
and planning for irnpl i mentit ion, promoted appropriate 
tendenoy in developing much eervicee that almo 
projected maximum etrueturai and organisational 
opportunities. 

the function of marketing supporting eervicee in 
developing countries began with the critical impórtanos 
of expanding tradt» needs of developing world as to 
accelerate their economic development. Because of 
ttisir strategic nature, marketing strfttsgy planning. 
Identifying criterio and implication for implementation 
do not depend, in fact, upon supporting servi ote. 
However, a greet deal of attention ie devoted in 
national and Interrational organisations which ars 
involved In different kind» of promotional activities 
and ars increasingly occupied to support effective 
Marketing« 

It is not within the acope of my leoture to präsent 
in detail an analyalu of all the important elements 
of marketing eupporting services, such as, strategic 
role of marketing mix and other promotional functions, 
which Indeterminately are related to certain 
supporting eervlcee. While it ie important to explain 
to the extent  «hat what efforte in developing countries 
have oeen made in order to provide eacoeuoful Marketing 



supoort ini* BerviOBB   by  ^^vcniiaer taL,   H#»iirj"iv»-Tnmentnl, 
public  »rie1   privata   ì isti t u1 l'-.nr,,   i   would   ] i .<e ,   t'1 ¡vit 
of all,   to re^er to   the  effort» of  the  j/ovprTimrnttf of 
d>velor1.rf cnur.irífB who  ^nve  oonBíd«?r,*r!   the necessity 
of accelerating the development of nur>  BerviC«P by 
meant of estubliBMrig institution whio^   per Torn. 
supporting duties.   Department of Commerce   it- an agency 
which hae  facilitated effective purviews*   Similarly, 
publia and  privat.« a» aociatioritì are nino active in 
various way«. 

Wt can aay that there are  the  following eervlees 
d «signed  to aim at marketing and promotional act ioni»» 

ft»- mm PF TRAayi 

Board of Trade« have been established all 
»oet in every developing country« In many 
countries they are inter-related not only 
with the ministri«* of Commerce but also 
with the National Harming organization». 
Board of Trades Identified objective» and 
evoked certain interesta At national and 
international  «.«ivel. 

2,  MüLllKAflOÜAL CTWPOCT PHOMoTlON HCffKMKSi 

The establishment of Kultinationai Product 
Promotion Hoheaeu which became  important 
element of this century when the International 
Ten Market Kxpanoion Board wee eet up In 
1933.  International 'Joffee Conference, which 
was convened in Sao Faulo In  195* • Inter- 
national Olive Oil Agreement,  International 
Wool Secretariat, Ineti tute for Cotton, are 
«one of the major Multinational organisation* 
In which «any developing countries are 
participating. Theue orfani«atione undertook 
¿tatletleal an4 pronotional activities and 
enhanced the Marketing oignirioance. 1 

i 

3.  MKRCHAKDISIWS ¿t MâM&CTlMO BOARDSi 

Variane He reh »»di ni rig and Marketing Boards 
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are now *rtlv«  in winy developing countries. 
They ar* directly  or Indirectly  involved  In 
mHrtretirjf» activities.   These  boards help in 
strengthening consumer demand and  have 
effective promotion function. 

l|t  IfrnUyAÇTUKKME'   ASSOC UTAPJgSl 

A significant roll have been played by the 
«eeoeiationa nf the marni ra©turerà in all 
developing oountries,  especially iti countries 
e/here intensive need of interindustry 
relationship has been remarkably considered« 
Through their information system,  they 
persuaded the need of distinguished marketing 
»yetews. 

5,  STATISTICAL WOKMATION fflüMWl 

These ceiiters are storing and research 
executing bodies of government departments 
to collect and issue statistical  informations 
on national end  Internati onci levels.  They 
have developed the ute of  the sophisticated 
and hlfhly elaborate »y a tenu». In »any 
developing ocuntrleh,   the  computers are used 
for statistical   nurpocee. 

6. gypcHT mmrn^ Buratta 

The establishment and expansion of Export 
Promotion Bureaus have wldenea the scope 
of arrketirig supporting services. They 
organile policies for expanding experts i» 
the liiiht of current import and export 
policies of the country. In faot. govern- 
mental commodity schemes and marketing 
supporting arrangements for achieving m 
measure of stHhillzation of marketing are 
influenced by suo>, promotion bureaus« 



7. DEVELOPMENT iiAüKSt 

Sevelo paient  Bank» besides their economic, 
social and  financial development plans, 
provide the  neceesity of accelerating 
the development of human and  natural 
resource! in developing etmntriea. 

KAMM 09 OOMMEBCSt 

Establishment of Chamber of Commerce o ha« 
facilitated an understanding among looal 
and foreign enterprises bsing clearing 
houses of Information. They aleo Identify 
ma-ket opportunities that warrant further 
investigation*. 

In industrially advanced countries, which are aleo 
Bitfi eonouaption economies, an i »portant feature of 
the »aid services is a collective action. For esempla, 
• marketing function brinde a product •*• in the 
naricet with full integration to ths vital swans of 
the supporting servie «a. These services In this 
eubetanca play an Important rdt as a facility to 
«ear ntlmulatlve demand. The*« organisations 
generally perfora proeiotion activity through generi o 
advertising and salse promotion. 

But in developing countries, marke ting supporting 
services are to some extant of complex nature« It is 
because of oertaln problème which ere facing by 
developing countriee tor having différant envoirments. 
Perhaps, I can make it «ore clear by statin« two 
•mío* problem« which in a context of ovviali economic 
development ars regardai 

%• that the importais«« of marketing supporting 
services ars rmlstively inadequate to make 

^practical contributions in promotional 
function i 
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tiîilik« many   induBtrialiaed countries. Board of ïradee, 
£Ía ¿Aationa and Chamber of .OoneroM do not 
undertake promotional c««p«i«n« w*th ob£«ct of 
C.?«!««*» n^niiMft« into  the public*« eonscloueneBB. 

«on-SinS.d count« In th. world,  *«*• »od4"t?" 
" '    k .w.p« of th« noed    or good publia relation» 
ÏSaHn.ï«pi? »»known apprSaeh.« and  t«hnl,u.e 

and impact. 

fhe devalopi.ig countries hava eubstantisi aarfcatin* 
^Urlili which could develop ¿oint P^otional 
function wit* posible participation <£JW°M1L 
teehniciueii.  Tîi»re U a great Med of «»Î^8***« 
Sîrketin« Board* for major oeneumer produces.  Th« 
rune?lora c •" »anufacturer»'   ÀaRocintiona. Ofcaabar 
ofco,£.ro.. Alport  Fraction Buraaua ara 
.«eoa.aful  and hive «01-  U ^ ^tm  "**"8*J*2;t 
Ru*, «raat Importance ha* not boon yet given   ln »°»/ 
dïveîepln* cöuntriar. Joint  mirteti!.* A**ociationa 
S!S« LS  Prove  important  elijible «upport  to 
promotion aítlvitieu.  «ovjrim-ntKl »upport In 
eolXaetlv« advertían,', a««  publicity,  P^f*?*1*. 
I» trade  «WbltUna,  marfcet  N"»"h»  JASÍn^S 
familia-i ««tien pro «raffle a,  «ould be undtrt*KeR.¡* 
the GoaUrca Departments of the develops oonntritj. 
Such acornea of officiai  aaaietanoe for «o-ojaratm 
aarîatin* promotion would alao ancoura*« trade and 
ïnïuatryV MarKatin« auporrting a« rv loa a «ay not ba 
ne*L*cted when they have particular «»»hula on 
•CPW:IB1O development. 






