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THE l!íLi?2t^i!l^í>N.j'r_p.\cw.-;íNí; j- K\Kíí!:TTKí 

In  leo^nt  years  p«cí¿&*ln;<  has  he-    *,^ o'-i-o-«   ,„ 
. •'   "•'••i,,0u ,iS  '""i   -nduatrv of rome 
importance &,nC ir; t:^c- -.mnv  •*!•*'»   ..,. 

MIA/ rc V.e  nava ¿ccpp^rt  r.h* i^.reeaing part  It 
pUy*  in   t,. •t,,^ of .^^ g^ in ^    f  ^     ^  ^ 

».rlcbl« ho. low n „roportion  of good ,atkagin, ^^  ^ ^ 
«upennark.t ,h.lv„  thlnuctout  chft ^ au,    f ^ ^^  ^      ^ 

pr-cticc,   ,h. org.nt,*«oB, vhi.fc produce pack, ¿llj:   rail to ceciate 
the vita,   part «,, tlle cMtPils.r pl4y,   L)) the ^^ ^ ^ ^^ 

This   is   probably b«.:*^*  th„  ohvat.-Ai   «r,  l-    P-«y-"-AJ- «u urtare,   th* appearance potential 
and the multiple incßr.wu-^.ct-u  -l0l rlo-u> «f ••  •     u 
.....     , 'U     l0,'r-l0"> of » i-ack are so cotcplex a«  to be 
difficult   to co-p^h«*,   i« .ir.4ft to   integrar. with a marketing plan 

It i.  important  .-.„ un^.uand that cor.«,»« nachging ha.  two quite 
•«parate and equally importai, functions: 

(i)       To contain «id Protect   the product 

(2)      To ortximiöfc sales. 

The  ideal psck  ftllfUs    both th„e functi0M 3atl3fecto;ilv at a 
minimum cost. ' 

Protection 

The quality of protection i.  i«p0rtsnt because  the quality o£ the 

product  inside  the pack define,  the number of repeat sate..        The 

container  itself must be In.ttu^utal  m achieving the first sale and 

thereafter  enabling the purchaser  to identify the contents which have 
already pieced him.        Tbe Ionger the ,b,lMlfB>  the grpatcr ^ 

convenience and less th. chanc of ^appointing q»rAL,y.        Thl. quMtlon 

of shelf life ¿.panda on t0f  8trucCure of the ^^ ^ ^ propertici 

of the materials nsed in it« construction.        Some of the factor, influencing 

the choice of raw material are s-namarised in Appendix A. 

The following aspects «re ,om« of those which hav, to be borne 
In ttind:- 

Mcisture or moisture vapour.        Por instance,  a pack nay have 

to prevent loss ot moisture - particularly with "frozrn food., 

orevent moisture   «row entering dry  foods or pharmaceutical., 

"r facilitate an  equilibrium as in the cast of the perforated 

polythene bags ueed for  packing fresh vegetable«. 

A pack may have to provide a gas barrier.        This means 

preventing oxygen snrering  (in the case of milk powder or .oup 

powder),  preventing gas  losses   (e.g.   in carbonated drinks) or 

preventing the loss of volatiles i«) produce«  containing flavour 

or  parfume      or,  on  eh* other  h-tnd,  unpleasant odours. 

(a) 

(b) 



(d) 

(f) 

<c)      The package «ad proc.,•   „-.t.-   ••* 
i,.   tc   . •      "   ' ••' -1   instance. 

Vox ..«„.   ,, auvi)1   :orf;,.(l33 v;ifcb  coul,   ica(( 

!'-,(1'a bv fx^oraUoa and  the entry cf 

ln_   -.    . ~"   '•'•' J   ^iC  '^Ki-* t£ toxic products 
into rood ir«, «  oi.,mc r.„Ci,(ner 

Closures musí:  t.r  efi </.<*„•.   ,    . 
tti.c.Rnt and provide effective barriers 

a*.ai.:„.'. bt>tef.-ii  .L    .:,     ......   . :   c   . ., 

For stime products a pfrciruiarii   .,,.. RrcK.uxarly  utrong raw material   i« 
required to  give  Adequate pr»t«»-tion p'-,Lewtion-        *or other«,  a heat 
reaictant container   i« „A„ ont«1*« I« n«c«..aty to penar hot.  filling or 
sterilisation, 

AU ««„et,,-., w raapl„ ul,h !a;ety 1<jlfUtloa> 

r*w material of nu,f U1 OI  Pl&ettc container*. 

Multiple handling is inevitable ani „MI  h, 
<-aüie anl ^U be a severe teat of 

pack cons truer.ion. 
Salea Promotion 

The allowing facera *re  iroor-.n-  in a n     , 
(1)      Th* o- v •       J"k  ln Äclllwtnr maxi»«, sal*« 
VA;       ine pack a¡uat   i núí r,-r,.  t-t « 

uni lt 
le    I;i'OC,UCt'   lu ^aUty and any 

unique selling feiHîr*.*. 

The pflck tjtu^t »tar«; <?-,  a ,r  h,   •, „ ., • 
a,   to  th, „     , «^ately íaentiítable both 
«»   to  the product  if   c-jat-iir«    n* 

» Ml    ii important  er r,% ^faer   ,. 

be eouaPu « > »P«t.*i* wuh oiher ptìckS which day 
oe equally nuppyrred by adverfain-., « ,,i        , ««r^Siiy and good deaitm) 
Any message on tha -.ir', «,.   .  w K ;' 

The pack muat ftppeal   r.o 

händig '—:*•.,„ coac and economic 

<g) 

(2) 

(3) 

(4) 

(b) 

(c) 

the .etaiJe, vho wil  be  intfcresuu M rh» 
it c«n be d*,M       - ea<l,i Wlth wulct» 
•^^^     • w»   Ufc «Ppearance and it« «onomy :.„ lhfc .ife of Umlted  ^^ 

th* »ou.tv'.f9  ,Anü her  ,        ,   } 

-1     -"'c will remtimber 
onvenienca,   Itn t*3i,    f „„. 4        , eas.. „f opening  fand oft-    ¿ 
of reciosinv)    't—.mr . se 

.     .„ 8'»   '"'  -'»P^oofne., ar.d any other 
aigiuficant  teaLttr*«. ' 



(2) 

(3) 

The creation of artwj»ck 

-««.ful pa.k a„,, »U,  ther, u „ prcclse rec 

poMlbl. eoindle«« the vari.,«, stiviti,,    M  . u »•*«"«.  " H 
.„ „., ^"vicies which hav« to be combinad In 
« favour to nln tho probJem ,ni,u - 

.d.,».te ta|.«..   tW .ctWtla .., be  U;,cd „ foUov5.'
Ve 

Harketing 

Market Research 

Technical  research and packing proceses 
Product Design 

Label Design 

The Marketing function defines the objectives in t.«. rtf      i 
próvida, briefs for the designer,. °f "l" "* 

The market research function assist,  in finding out how best th... 

12 r; rbe achi ndin what — — «^ provide, information regarding: 

Ü)      Competitive packs:   their price,  popularity,.1,, and .hap., 
surface design. 

«•UiUr attitude»,   lKIudtn8 h»ndli„8 a„d dt.pl.;, ch.r.ct.rl.tl... 
Consumer attitudes: 

(•)        in the supermarket under  tha general heading of attracting, 
informing and persuading to buy 

(b)        at home under the general heading of storing,  opening, 

di.penaing,  recios tag and disposal. 

*ui«r 7wch and packlft8 functioa need t0 cn8ur* th*< «y — P-ck 
fulfil, the quality conditions and handling criteria called for in th. 
packing operation. 

The brief glven to the Product Designer and the way i„ which he carri.. 

it out i. perhaps the moat important aspect of ail.   The brief ha. to COVT 

tha way in which the pack i. t« meet all th. important requirement, outlined 

•bov«.   The Product De.igner's job i. one of synth.si. and of achieving 

tha n..rest approach to a perfect balance of many conflicting element, 

(including of cour.e the closest posaible attention to the ever pra.ent 
problem of cost.) 

The Label Designer is responsible for creating the main s.lling m....ge 

which i. where the majority of unsuccessful pack. fail.   Far too few 

«snufacturer. appreciate that a high quality product packed in a functionally 

•.«•factorj container can fall to achieve sales solely due to the poor 

quality or design of the label.   The label is the salesman; It must attract 

retention to obtain the first sale and, „ich a good quality product, it must 

«tablish the brand name which becomes important in the achievement of repeat 
sales. 



- 4 - Appendix A 

The choice oí raw maceri eia for 
 ^«CÌl£SÌ?i;  

Advantage» Disadvantages 

Class Stable and not ut'icctcd by 
the product 

Irancpareat 

Relatively cheap 

Affords variety of shape 

Breakable 

A pear space/volume 
ratio 

Difficult to decorate 
attractively 

Tinplate 

Aluminium 

Strong and unbreakable 

Light 

Easily decorated 

Holds internal pressures 
and vacuum 

Light 

Not subject to corrosion 

Easily decorated 

Subject to corrosion 

Relatively expensive 
raw material 

Opaque 

Little variety in shape 

Often on expensive 
row material 

Relatively easily dented 

Little variety of shape 

Requires lacquer 
protection for certain 
products 

Board 

Plastics 

tight 

Cheap 

Easily decorated 

Easily handled 

Light 

Vercatile regarding shnpe 
and performance 

Can be cither transparent 
or opaque 

Requires protection 
against water 

Poor moisture vapour 
transmission properties 

Little variety of shape 

Often difficult to hmdlc 
automatically at speed 

Sometimes permcoble  to 
gasses 

Sometimea toxic 

Often slow to convert 
ani therefore  relatively 
expensive 
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