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It would be as well at the outset to put the public relations and informa- 

tion effort into perspective. Just where does it stand in the difficult 

task of attracting support for otandardiaation and certification in a laissea- 

faire economy? 

The answer is that it ctonia novhere in ita own right - just as the prepara- 

tion of standards and the organisation of a certification scheme «re meaning- 

less without adoption of this work. 

But it is an essential factor in a tripartite approach consisting of the in- 

volvement of industry in the process of standardization and certification; 

collaboration and support of Government; and the informative and persuasive 

rola of a professional information service. It la absolutely essential that 

all three are keyed together by central policy tmd by real integration of 

effort. 

This raises quite an important issue in the standards world. In far too many 

corners of the world 'public relations' is regarded as something of a luxury 

to be tacked on to the main activities of standards and certification if the 

money is available. Technical information is respectable; public relations - 

all tha devices of persuading peonie to accept r.tondardi»«fcion - is, to this 

day, sometimes a hard thine; for the qualified physicist or engineer to accept 

as part of his own orbit in standardization. Fortunately this attitude is 

chançiw» und standards engineers end quality ooutrol specialists nr« recognis- 

ing they need a voice - und thot this voice doorc not necessarily speak in their 

own tenainolo«;ies, The voice h*B -.o intsmret what they doing and their motivas 

for doing it in a number of'different aceonts according to the audience. 

It is necessary for a succescful campaign to define objectives! persuasive 

activities will flounder if the limitod financial and staff resources are not 

canalised into paths leading to defined objectives. In bro^d outlin« theao nre , 

generally! 

1. The producing industrias 
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2.    Government - particularly Cabinet Ministers and senior Ministry 

officials.   A standards institute n°eds the utmost support in 

legislature, the allocotion of funde nnd backing in international 

representation. 

3»    Consumers,  indu strini  and public 

4«    Universities r-nd Tachnic-il Colle.'Tea 

Often overlooked, thon« ire sources of growing adoption of 

standards in the future.   Within a short time, graduates and 

skilled operatore will be entering industry mid Government. 

Already informed on the benefits of ettwdardiiation and certi- 

fication, they could form cadres of expanding awareness of 

standards in a company. 

PRIORITIES 

Each oountry must decide its own priorities, of course.   A pattern for new 

standards organization in a developing country could well be to concentrate, 

say, the first two years on industry, commerce and Government, playing a low 

key on the general public.   Succeeding years could then mount campaigns direct- 

ed at the public and universities and colleges.    The ron son fer a low profile 

on approach to the general public is that it can bô counter-productive.    It is 

a maxim of all effective publicity that is not the slightest use promoting any- 

thing if action cannot be taken as a result of interest being aroused by that 

promotion.    Consumers are only irritntod by the promise of s national certifi- 

cation scheme offering orotection if they cannot then go out and 

find that quality mark on producta. 

This does not mean that thn business sections of national newspapers should not 

be used to provide a two-way influeica on businessmen and Government officials. 

Such men become members of the genera]  public uvery day.   They reed newspapers 

and watch television.   Quite often a singlo,, short article in a newspaper or a 

two-minute coverage on television achieves much more than a ]0-par»e report. 

Every busy Minister and businessman has too much to ro?d these days» 

reANS 0* COVMHWICATION 

With priorities established, what are the means of communi cation?    They are 

tried and familiar of course, but worth listing and examining for effect.   They 

aret 



(a) TV, radio, newspapers,  popular and technical journals. 

(b) Publications. 

(c) Conferences, seminars, lectures. 

(d) Visual Aide, including filma. 

(e) Ad hoc schemes and campaigns. 

(f; Viaita to industry. 

(g) Technical information service. 

mnm. 
Volumes have been written about the methods of using these means of communica- 

tion and I will content myself with emphasising the essential factors in using 

these tools. 

Television 

This is a strictly visual medium.    No approach to a television pro- 

ducer will be successful if the subject is based upon paperwork or 

talking.    It is preferable to outline script suggestions which in- 

clude many visual elements - test machines, production lines, etc. - 

particularly operations which aro spectacular. 

Each country has to know the requirements of its own TV services. 

In soae countries, editors would consider it an insult for a complete 

script to be presented to them but welcome outlines on which they esa 

work with their own ideas.    Others are grateful for a full script on 

a subject about which they know little. 

The rules for television proposals are little speech, much action. 

R»dlo 

This medium is more inclined to use scripts but the language must 

be simple and snoken. as opposed to literary,In content. 

The utmost affect con only be Achieved by a close study of the media. 

k  short Press release on a subject can be written for all media, but 

feature material - articles pnd the like - must be written una  pre- 

sented to suit the 'Jiitoriol policy of the publication. No busy 

editorial desk can be expected to re-write your material to suit its 

readers. Rend the publication, study its style and present according- 

ly. Know also the press dates of each publicption. You will not be 
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appreciated if you present material for a bi-monthly technical publi- 

cation,  for example, the d«y After en edition went to presB. 

A filing system ani classification system for all publication« in 

your country and those overseas of vnlu« to you should be kept.    Pre«« 

material can then «imply be labelled  'A'   'D1   'C  etc. for hhe des- 

patch clerks. 

Occasionally, in turn, offer newspapers an exclusive on a particular 

event taking care to achieve a fair bain nee between all.   Thi« builds 

up good feeling in the Press ani occasionally ensure« larger coverage 

than you would otherwise fret. 

Get to know the Pr*ss.   Membership of the Press Clubs by the standards 

information officer is almost essential. 

FtobUofltfiQW 
Many standards bodies have been guilt of assuming that, since stain 

dard« and certification is a serious business, they can only be re- 

flected by grey and lifeless publications, devoid of humour, weari- 

some to the ey-n and not immediately acceptable to the mind.    The rea- 

soning presumely is that the dignity of a national body is maintained 

and engineers and industriel standards readers would be highly suspi- 

cious of information imparted in anything other than en 'official' 

looking document. 

The truth of the matter is that such attitudes to published material 

only give the impression of an old fashioned organization, feerful of 

change and unimaginative.    Conversely, good design and good typogra- 

phy will always heighten the sonnes, no matter how technical the con- 

tent.    It is a pleasure to see some standards bodies realising this 

and revitalising even their standards covers and interior lay-out«. 

Standards bodies should aim at producing four type« of publication« 

as soon as possible.   There arei 

Offici"! Tbcumentß 

Lavs and regulations, standards certification procedure«. 

Guiding Publications 

Booklets and leaflets which explain oomplex standard«, 

simplify laws end otherwise try to clarify official docu 

ments for the man who has to refer to them. Mil Standard 
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105, the complex British Standard 9000 series dealing 

with the quality assessment of electronio component« 

and the ISO atandard on SI units are among »any examples 

whioh need anoillary guiding publication«. 

Information and Publicity Material 

These form the persuasive element of an information ser- 

vice and include varieties of publicity material aimed 

at schools, sanerai public, universities, consumer group» 

and sectors of industry. They should fundamentally in- 

clude «imple leaflets on standardisation and certification, 

listB of standards, certification licenses issued and nanea 

of manufacturer», with products. 

All this I am sure you are well aquainted with. Other publi- 

cations can be issued a» money and time permit, but I would 

suggest one piece of literature among these which most stan- 

dards bodies overlook - a publication showing companies how 

to use the Mark to its best advantage in advertising and 

point of sale material. Most design artist» want to tuck 

this mark away at the bottom of the page, but there are many 

ingenious ways t.mt it can be used in the main body of tho 

advertisement or publicity. 

Conference«. Seminara. Laefrgim 

On« hardly need3 to dwell upon this aspect of an information and 

persuasive approach except to say that one'« mind should not be con- 

cerned only with those seminars and conferences which can be arranged 

by the standards body. There are many of these events run by other 

Government departments and industrial organizations who will allow 

participation - once they are aware of the involvement of standards 

and certification with their own activities. 

It is always a good ides for Directors of standard« bodies to appraise 

and nominate those peonie who are good speakers as a form of panel from 

which oan be drawn speakers. Nevertheless, a national stpndards body 

often cannot suoply all the sneakers it requires and it is ofton re- 

warding to make up lecture sits for schoolteachers and members of tech- 

nical committees. 



6. 

Visual ^ n^ r<|1ir 

It ia an adage of newspaper nrn that one good picture is worth 10000 

words - and this rui« could .«.i apply in many o. the activities of 

a standards information service.    A oonflict often exists between on 

technical staff of a standards body and ita information officer on 

•xhibitiona and displays,   understandably, technical members want to 

•xplain and elaborate, holding that it is superficial to tell only 

part of the story.   This my be so but it goes against the grain of 

human nature.   Whatever the professional qualifications or census«* 

interest, people will not .fend and read long texts on exhibition«. 

The aim should be bold attraction, enough words and pictures to whet 

appetite - and accompanying literature to supply the detailed infor- 
nation. 

Ad HOC Schemea «fl fo^p^p 

The presentation of licenses to companies by a Minister or well- 

known figuro - an annual national essay competition in schools and 

universities on the benefits of a certification scheme - support 

for national newspaper special supplements - special display, of 

certified goods in department, stoves - balloon, and sweat shirt, 

with the mark at public fair. - discreet ties with the »ark a. a 

«otif forming a kind of club -or all there associated with oertifi- I 

eation - these are among many supporting schemes which can be erran**,   j 

Fullest adv.nt.age should be taken of the ad hoc opportunity     If 

someone writes to a newsier about q^tj control or standards, in- 

vite that neraon to the Institute or test house - and invite the now*. 

naper photographer to acco^ny the latter writ«.   Con.idereble spu- 
lar publicity can be gained this way. 

One aspect of supporting activities aW, invariably arouse, oon- 

Z7Z trtÌfÌC*UOn WOrk*   Thi8 U the «»«*<« * «ow to a 
tnndards body should involve itself in company publicity follows 

T of the Mark.    Many institutes are S0 sensitive to the £. 

TwlweT °f "^ ~ • *" * - — 

nor is xt fair to those who take the trouble to go through certifia 
cation procedures,   advice on the TOflt .ffectiv, _ ,f J^Jj 
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1-m.Ujr. supporting .tatest. about lh, ^„^ rf ^ mr 

T rj fr^0 t8ken ta th° n*•*° f°°^ * "*»*.* h. m.titut..s ov„ publicity. th8se „, ^ acoeptaM8 

th.p. i. TO publicity „Uta for th. product. 

Visit. ^o  Iiyfqiftry 

I. «tr... thi» would b. .««apa tl) liW tlw OWOUB; na„rthelMs 

it should b. „orth stating thst « Metln5 wlth boaHs of (llrectorB 

with a lo^tau synchronic«! sound slid, Prosranme wlth m 

discussions ar. ,o««tiTOB vorth rMm, of corresponds•,, or pr... 
"«»tures. 

Thi. i. also the case in mounting a mobile display in a 8ituatlon 

in * factory where employees of all ranks can see it.   The »ore 

•tendard. and certification beco««, a talking point at all levels 

of education, the more readiness thera vili be to acoept them. 

T^ghltell, Tnf^twtion Servi^ 

Little „aeda to be said to a professional audience about this, ex- 

cept to emphasize th,t. if thi, iß a publicly announced service it 

«•t have three* attributes.    It must have speed (answers delivered 

»• rapidly as possible), accuracy and patience (patience to sift 

through ambiguous queriea, Sarbled intelligence, etc.) 

untold damage is done by a alack and unresponsive »technical .enrice». 

So «ueh for the machinery of masa media con»«unication3.    It. use, th. means 

of employins it, are, of course, of paramount consideration. 

A fundamental premioe which oust be accepted from the beginning is that stan- 

dard, and certification are .trance bed fellows with the masa media.    Founded 

on facta and formulae, built on le.al precision, fearful of ..lib statements, 

th« organization behind the two has to rely to a lar,* extent on media which 

««ili with the inmediate, synthesis its awning in headlines and terse para- 

graphs or momentary pictures, and which seek* to excite without profound under- 
standin».    How then, are the two to be nnde compatible? 
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Since it is quite impossible to alter the nature of the modem mass media, 

it is obvious thnt the atendaos onganiT-nUnna mut overcome a natural re- 

luctance to forerò a formais*! uny oï lii> ,n1 fit the nasa media.    It must 

not be afraid to publicise itself, Usl»s th* technics of these media. 

A corollary to this is that directora of standards bodies must have the cour- 

age    to trust the judgement 0f a professional information officer, checking 

only for facts and not for the manner in whioh these facts have been presented. 

Many standards bodies have had a hard strudle to win the Press to their side, 

simply because.the executive of the organisation insists on issuing Press in- 

formation in the way he would prepare a nrofessionsl paper. 

A sound guiding philosophy in all this work ia that mass communications must 

be honest and they must esule confidence.    If a car safety belt sums in an 

accident, admit that it could bannen in an assurance scheme;  if a can of car- 

tif ied pineapple raises complaints against the mark, admit the gaps - but bring 

the disseti^ied consumer in to explain the system.   This nearly always turns 

a comolainer into a supporter.    If you h*va issued wrong Information to the 

Press, admit it end set it riL'ht.    If a child is burned in certified low- 

flammbility clothing, admit it - but then ammounc« exhaustive investigation 

into the batch.    People understand mistake« and will back you up because they 

make miaste themselves.    But they dislike official evasion and »re prepared 
to condemn the whole organisation on ono exumnle. 

This does not gainsay thtt the tone of all communications from the Institute 

should be optimistie,  subtly implying success whatever difficulties are being 

axoerienced.   Manufacturers are not prepared to align themselves with s stru5- 

gling possibility end consumers have no confidence in a certification system"whio 

is known publicly to have many teething troubles.    Nothing succeeds like success. 

An outstanding examnie 0f this lie. in the British change to the metric system. 

Thi. complex and costly change in industry was entirely voluntary,   ïet inherent 

in all publicity from the British Standatds Institution - which bore the brunt 

in the early years - end from Government was the conviction of the inevitabili- 

ty of the changeover.    There were arguments and counter-argument. aCain.t SI 

«nits, timing and methods of implementing the change to metric, but very few 
lone voices which objected to metric. 

¡XaaKt&sâai 
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I*. h.d any major sector, of industry listed the ,ha„Se, th, British plan, 
for conversion could have collapsed. P 

.i     K. * hlnt th,t th*re "' any °th>r "lt—"- «* ««* in- 

colour «11 infor»f.tlon concerning certification. 

There i. another consegne, of thi. »ttitud, ,<M=h i. often overly«,:    th. 
•ffect of such public«, „ithin th« certify ^   TMhnlMl 

n« youn3 oertlfyin,, tea», mi6t,  in the aUgt of <„, ^^ „„.^y^ 

•nd «teto, sornette, wonder whether it i, ,n w„rth ^   PubUe „c 

Uon in ,„e form of „cceeeful publicity undoubtedly „as lta SITect on mI^ 

AM it is so often th. case ttat peoni, heve e habit of   alteri*, their way. t"o 
UT. up to th. publicity they read about UIWMI.1T«! 

Persuasive effort, directed towards, the two factions which e-body . national 

«rtific,tlon scheme - the producer and the consumer . require almost directly 

opposite aporoaoh...   A manufacturer do..„-t want it, and ha. to be persuaded 
that it 1. 1„ hi. interests.   ... eorilmMr wantB it tat „„, ,tm ^ ^ 
to use it. 

The approach to manufacturers found ii. notice to be most successful in a 
number of countries has the foHowin3 ingredients. 

1. The quality mark gives more confidence to potential customers 
at home and abroad. 

2. It often alloue a company - particularly in the developing 

countries - to compete successfully with imported quality ßoods. 

3. It gives a manufacturer a plus in th>t he can offer a bulk buy- 

•r of his products reduced goods inwards inspection. 

A.    He hns a pretty authorotitive backing in any dispute over quality. 

5.    The certification teams are ready-made consultancies   at no cost 
which can often help companies   techniaally. 

There is, of course, no word in this of national aspirations, the effect of 

risin? quality levels on the national economy and all the motivation which 

itnpels standards bodies to set up certification schemes.    Without belittling 

the national pride of some manufacturers, it is quite certain that such appeals 
«re valueless as a broad platform. 
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Publicity directed towards the oonsumi« of average intelligence can be fairly 

well defined as educational and persuasive; educational io the Reuse that the 

publio oust be fully «ware of the implu: .ùìOUS behind the nark, persuasive in 

the form of oonvineinr the consumer to buy to the mark and not opt for IOM- 

thing which may cost a little loss initially. 

This is the biggest single obstacle to a rapid growth of certification. If 

consumers - industrial and general public - could be persuaded to buy only 

those products which bore the national certification mark, the national stan- 

dards bodies would be hard 'put to it to cone with applications. 

Quality consciousness - implying also safety protection - offers no problems 

because it is to a large extent bred into us as consumers. We all like to »et 

the best for as little money as possible. The problem arises in what is «the 

best«. And it is at this point that an educational programs begins - and the 

sensitivity of approach. Whilst support for consumer groups and the spread of 

information through these -roups can be achieved at sophisticated levels in 

which the correlation of standards and quality assurance, technical definitions 

of «quality« and legal involvements, can be explained and understood, to attempt 

to convey this message to the lay publiq invites confusion rother than under- 

stami ing. 

It should be recognised at the start that simple messages, simply conveyed will 

have their effect throng the mso wrfîa. If news denka s+^ffa themselves eannot 

fully grasp the relationship between a standard specification and certification 

to that standard, they are hardly likely to be nule to convey the facts to their 

readers. 

Standards Institutes should not bo upset by the inevitable use of «grantee« 

when «assurence« is the riçht word and they should not complain to editors when 

a confused story appears which shows little understanding of the procedure,! be- 

hind certification and miality control. It is sufficient that the lay public 

fnap that the Mark offers security in purchasing an* that the manufacturer is 

under independent surveillance. In English the words «audit«, «quality assurance« 

•ssmplin« analysis', etc. are not understood by the general public and should be 

«voided. 

Other stages are of course to educate the r>ublic into a simple fact of life that 

it is not always the cheapest product which is ?ood v.lue for money in the long 

run. 
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Certifying bodies must inevitably involve themselves with reputable consumer 

organisations in order to use th„ excelJent channel« of these (,roup3 to dJa. 

seminate information.    Nevertheless  this also places an obligation on them 

to eupport manufactures holding the Kark in order to balance the picture. 

Consumere must be m„ie «v„re of their obli/aUona in nsin* « product correct- 

ly and in the fact that thp saut* msas production t»chniquaa which ßive them 

acceptable nuality ,t waonable pri.e, will also throw up the oddïaiJure, 

no matter hov stringent the   juality control.    The promotional invincibility 

of «Zero Oefeot' is oner to the higheat suspicion. 

Apart from the consume croups,   tn obvious cutlet for consumer-directed publi- 

city are the newspaper columniets.    It is worth œany hours spent in visiting 

and explaining to these journalists on newspapers an! popular Journale - the 

resultant supoort can be significant. 

Often overlooked is the part th-.t tha menufncuurer has to »lay in educating 

his own nublic.   So often one PPAS the mar* disv-ayed in advertising and pro- 

motional literature with a proud claim to a license when the reader can have 

no possible measure of its importance.    Initially euch publicity mat contain 

at least e hint of what th« license involves to be effective.   This anolies 

as much to industrial as to consumer goods. 

The importance of licensees certifying bodies advising licensees on thie can- 
not be overstated. 

Very much more enn be achieved by complete harmony between the standarûa tech- 

nical executive and its information service.    When a new standard is published, 

a delay of a few days in announcing this coiüd ichieve mich more coverage than 

by rushing out a press release the same day.    Tha niacin^ of an article in an 

influential nevsoaper or magazine just before the Kin in ter or Cabinet is to 

make a decision affeotin? standards or certification ofton has favourable re- 

sults.    The award of a license to a manufacturer makos a small stir in the 

busineaa sections of the Press whereas i ceremony at which 20 licenses are 

awarded by a prominent figura sowtlnoa produces headlines.   A statement of 

rational importano* could well be heightened if it is held over for on« or 

tvo days to coincide with a national cvtmt which will draw considerable attention. 

The maximum affect calls for maximum coordination of effort.    It is eeaential 

for information officers themselves to be fully informed. 
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IHM ^XPEHí?»^? SHMM ^nTz*9 

The propon*]s ml« in thin p,;^  c,„ b« isuimtr,,*! to ao„* wtent - if not 

totally - by what i8 happening in the Thai Industrial Standard« Institut«. 

The roi* or information servies ftS rn integri.]  Wuoh of .11 operation. Is 

•ecure,    in «  staff of   iJSt over 80, l.r^ly consistine: of technically quali- 

fied «taf, on« s«nior officer i„ in chars« of technical inforontion and public 

relation«.    fie hu* one full-time Journalist vorkinE for him and another is on 

UN fellowship trainine)  there is an artist and drBuShtai»n assistant and a füll- 

te photographer.    P]Hns ar<  bein- mrf« to strenthen »he journalistic «id«. 

Major decisions by the Standards Council and in working operation., «re pe6E«d 
on to thir. section by  the Dir* clor. 

Although a v«ll-pl«m,ed oro-ram*, w.s put to;eth«r whlcu canalised resources 

into established »rioritJe.,, not aT,  of this was *t and,  in retrospect,  per« 

haps too rauch time «.-..s soent on dwv^looinç th« Pre•, rr.dio and televisión aide. 

Whilst thir w*e perhans « ali&l error of judgment, it did produce a situation 

in which no iainortant  nowapnp-ir,  smerciai or technics journal has not carried 

at U-,.t one major future about TBI nctiTitJ.«..    In the «nac« of 18 month, 

•ince the first certification licenses uei e ia*u«<l, well over 100 artici«, and 

major news stories hove been published, si* television i^wnc.« male «nd ten 

broadcasts, including a penk listening biwdrvst by the Director of 30 minut«». 

The nrioritiea established of strong pressure on the industrial, commercial and 

Governmental circi«« vare adhered  to,  aonetta«. to the cha3rin of there closely 

connected vith th, atandardiaaticn    and oartifiction mov,me»t.    So«e rubere 

of the «taf* combined th ,t nobody knew .bout, the crtificMtion «frort.    Dwelt« 

thia, the priority, were firmly held and there can be little doubt that M». 

bar« of th« Cbinrt,  industrialists ani ^„demies are very much mre aware of 

•tnwhrds .«nd certification than they were « short tiB* ago. 

Th. *»ve  into ,ho censuar field started a few month. a,o »nd i« g.inin, *H*.nt*. 

It coincided with the i««ue of the first confer licenses.   At the orient ti- 

lt is .til]  bein, «lonely controlled in aU^nt Wlth thu „^ of ^ ^^ 

ly available in the shops which orrr;; the Murk, 

In thia ooneiueir ,ctJvity two 0r the oramai. a,d« In this oaser have been fol- 

lowed «lowly,    the study of th, medi« an„ pn-namMon of «at«*!«! accordingly 

and th« ^idinjs principi« that evrn technologist, appr,ci„t, « briber toulh to 
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to quite serious information.   A glance at the headlines to articles and news 

etories indicates the way informntion had ber.n shaped for its audience.   Thus 

•Higher Profit From a Rational Approach in Industry' i* the Economic and Social 

Journal,  »The Day the World Fell Apart«  in a national newspaper;   «A New Badge 

of Honour - Made in Thailand», attain in a national newspaper;   'Standardisation - 

what it means to you as a Consuraur«  in a hish-qunlity bi-monthly popular journal; 

»Go Out and Buy to the Mark»  in a national newspaper.    The texts in every case 

have matched the headlines. 

As far as tolevision and radio broadcasts are concerned, although usihß ths faci- 

lities of the consumer panel of the Women's Council of Thailsnd, who have tola- 

vision time, all scripts wer« prnpared for them.    In each case they svunj stan- 

dards inri certification in behind a topical theme such as inflation, oil shortage 

or pollution. 

When the first licenses were issued to industrial companies, care WHS   taken to 

support these companies as much as possible in their publicity.   This has been 

particularly noticeable in -the consumer field now developing.    These companies 

havt boon advised how to use the Mark prominently and have been given slogans 

and decriptive texts which explain it.   This advice has been taken up by those 

companies which have entered into Isrge campaigns, with, we believe, good re- 

sults. 

This concentration on the press side of mass media meant that the preparation 

of exhibition and display material suffered eomewhat.    Nevertheless, a mobil« 

exhibition has been completed «nd several displays have been mounted at the 

popular Rei Cross Fair and other events.    In line with what has already been said 

•bout this medium, texts have been simple, leaving the accompanying literature to 

»iva »renter detail. 

Among those items in the immediate futur* are a sound/visual slide programma on 

certification for email  influential groups, lecture kits and slides, and a chil- 

dren's quis for Thailand's most popular family magasine. 

What have been the results? 

Without a statistically controlled survey it is impassible to quantify of course, 

but a national newspaper published a letter from an unknown student which talked 

about TISI and its work and celled for more compulsory certification; a provin- 

cial purchasing officer called in to buy relevant standards about which he h*d 

read; some companies applied for e license ss a direct result of hearing or 
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reading publicity material; the Government Issued two imrortfint regulations - 

that purchasing officers should refer t« standards when buying end show pre- 

ference for certified «oods BTII that, «ii uoveroinent departments wer« to change 

to international   'A' psper sizes ac an possible; a third yetir Business Manage- 

ment student could not only CBdually recognise the mark, but could name the 

Institute administering it. 

It would be ebeurd to claim th.-t. the use of mass media communiertiona hos re- 

sulted in the very lively impact which the infant movement hag made.   The effect 

of some compulsory certification,  the skills of an energetic director and the 

backing of the Thai Government must make first claim.    Conversely it would be a 

weak esse to say that the effect of mass media publicity had no effect on Govern- 

mental and industrial opinion and that it van not an essential link in a situa- 

tion in which TISI can anticipate that, in the space of >\ years, it will have 

certified something in the order of 3C00 million baht's worth of products. 

PRQKTxüg 

This paper has been concerned largely with mass media information, but it is 

worth recording the effect of » deliberóte public relations exercise to smooth 

the path of certification in a certain area. 

Quite recently in Thailand a Royal Decree was issued which micie it compulsory 

for the quality of tanioca to h-. certi I" "1.   This particular trade is noted for 

its high competitiveness, and its overt suspicious of Government interference. 

Some trouble in implementing the ACO was foreseen.    However, Mr. Chaivmi Sangruji, 

the director of TISI, has set out on a programme of visitin» the major areas,  in- 

troducine the visiting certification teams and explaining -he Act and it» conse- 

quences.    Short publicity piecea h.*\ve been issued which stress the assistance 

TISI wishes to «»ive in raising quality levels of this major export commodity, 

rather than the imposition of punitive measures.    Thi3 war. followed up by direct 

assistance in filling-in the application forms.   On the initial runs, the atten- 

dances and cooperation in su'\->lyi*v* of tust samples have exceeded expectations. 

Thia soften in'j-up nrocess,  this winning cooperation,  is an example of direct 

publio relations which no amount of MASS media information will surplant.    It is 

a reminder th-it this form of direct «.«cess to specialist groups is a valuable 

aid in «setting across the benefitu of quality control »nd certifie?tion and turn- 

in", resistance into cooperation. 
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