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BASIC CHEFICAIS, PHARMACERUTICALS AND SOAFS
EXPORT PROMOTION COUNCIL (CHEMEXCIL)

"Jhansi Castle", 7 Cooperage Rosd, Fombay-1.

M. H, Ial

Secretary, Government of India
Ministry of Poreign Trade

New Delhi,

8ir,

You kindly agreed to my addressing this Report to you
persmally. I have structured the report on the Chemexcil
Chairran's call to members for 100 crares rupees expoarts by
the ysar 1976/77, and have shown in sore detail what level
of exparts within this time span cen be achieved by the
manufacturers of all Chemexcil Fanel IV products (essential
oilsy perfumery, toiletries, coscetics, processed talo,
soaps, detergents and textile auxiliaries) and Panel V
Agartattis.

Ny min theme is that steps should be taken to revive
end modemnise the Indian perfumc industry. There is much
scope for greater exports of both Perfume Compounds end
Spiritous Ferfumery: in addition spiritous perfumery oan
become a most valuable tcurist item, Moreover the revival
of India's former rcputation as a leading porfumery country
would be good for the Indian image abroed. My proposals
for diversification of production of essentinl oils also
fit into the pattern of mking more indigenous materials
available for the Indian perfumer.

I have alsc shom how and where exports of the other
products, upon whioh I have been commissicmed to advise,
can be increased. I am convinced that the targets which
I bave given ere reclistic ones and in fact are likely to
be exceeded,

1 have suggested at the end of my report that this

- method of marketing planning in depth could well be extended
$0 other Chemexoil panels, and perhaps cven to other Rport
Fromotion Councile, in order to have a better structure for
Judging results against targets and expectations.

Although I am now leaving India, I will watch with
interest from altwrond the progross cf Indian exports in
the fields, cn which during these last fow months I have
worked strenuously btut ot the same time with much sense
of peTsonal rewnrd,

1 an, 81!',

Your Obedient Secrvant,

?Q C'iwavc_w/

s -
(u.A. Coreoran)
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SaTNEg (cmt'e)

Oircular sent to menmbers of Yerfume and
Plavours Asscciation of India om the
sudb ject of Glass Bottles

Text of part cf Mr. Corcoran's Talk to
National Council of Applied Economic
Research n 2nd March 1972

Total Importe of Perfumery, Toiletries
and Cosmtios into developed countries
and India's share (also similar
information for Besential Oils)
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(1) That exports of Chemexcil Fanel IV itoms (Eesential Oils,
Yerfumery, Toiletries/Cosmetics, S8oaps/Detergents,
Frccessed Talc and Textile Auxiliaries) should be
planned to rise from 6.50 Crores of Kupees this year o
15 Orores in 5 years time, ond Panel V items (Agarbattis)
from 1.4 Crores cf Lupees to 3.25 Crores in the same
periad,

(2) Bssential olle

(a) India ehould diversify ite production of essential

(»)

‘8.T.C. should be the min channel for regular

oils both for import substitutiom and export, om
top of the current production of sandalwood ,
lemongrass and palmarosa oils. Bxports should be
raised from 3.3 Crores of Rupees this year to

5 Crares in 1976/77, amd there should be import
substituticn of more then ome orore cof Rupees
within the same period. For exparts, additional
quantitice of palmarosa, vetivert, geranium,
lavender, patchouli, ylang Ylang and dccdar cedar

*wood oils should be produceds for import

substitution, in additior to the above, there
shculd be greater producticn of the cils of
Cinnamon leaf, Citrmella, Clove, Lemon, Orange,
Poppermint (mentha piperita and menthe arvensis),
petitgrain and spearmint. Specimlist cils for
fine perfumery such as Davana, Costus Koot and
Prench Basil, should also be developed for
exports,

8.7.C. should build up its marketing skills in
the essential o1l field, and undertake the

selling for export of all essential oils that
India produces, though not as canalised items.

ccntact with the 20 or 30 International Terfume/ N
Flavour Houses, emd for providing the Lesearch

& Development Crganisations (ACIL and OBIR

respectively) with specifications cf the physical,
chemical ard olfactory charscteristies which

foreign buyers require.



(e)

(a)

(o’)

(1)
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The main foreign markets from which to achieve
greater exports are the developed countries,
especially Japan, Ncrth American and West
Burocpean Countries, and Bastern European
Ccuntries.

It would be well if CSIR/ICAR task forces c:ould

be appointed to stimulate prcduction of the
individual cseential oils ae deecribed above.
Three U.N. Short-term experts (botanist,
agroncmist and plant processer) shculd be
atteched tc ICAR and CSIR tc harness internmaticnal
experience to their work, particularly to

imrove yislde and thereby help to bring down
Indian prices.

The Government of India should take positive
stcps to licence utilisation of the unused
land on the Tea Estates in Assam and
neighbcuring Btates for the diversified
programme of growth of essentisl oil-bearing
crope n8 plantation items, with the Regional
Rescarch laboratory Jorhet providing the
guidelines for the efficient growing and
distillaticn of the cils. This region of
India should be visualised aes capable of
becoming a world centre for the production
of essential cils, with increasing
cmcentration of expertise and know-how.
Production cf essential cils as plantation
items should alsc increase in other parts of
India under the guidance of other Regiomal
Research laboratories.

Positive action cn the part of all ocmoerned
could imgrove India's ammual balance of
paymcnts by 3 crores of rupees within 5
years, by increased exports mainly tc hard
currency areas and by import substituticn,
as well as benefitting the whole Indian
Ferfumery Industry by providing a greater
diversity of indigencus materials for thelr
usec,



3. Rerfupery

(2) It should be reccgnised that India cen build on her
trediticne end skills tc regain her pcsition as a
leading Ierfumery Country, but there mist be
modornisation of the industry with scientific and
technological innovations,

(b) The Industry should be cnccuraged to believe thet
ite efforte sre worth while, It should nct be
regarded as an irrelevent luxury industry with very
low claime on national rescurces. Hebuilding India's
perfumery industry on modern 1ines would be good
for India's imege abroad, Moreover perfumery of
a spiritcus kind, well packaged and prescnted, has
not only gocd export prospects but is a valuable
tourist item, which cen bring in useful foreign
oxchange.

(¢) 1I: should be recogrised thet Perfumery is ome of
the fastest growing itere of world trade: end
that to take advantage of this, scope should be
given to larger firms to enter this field.
Ferfumery shculd not be confined as now to
Small-8cnle irdustry.

() There are big cpportunities to enlarge expcrts
of Terfume Compounds (as intermediote products
for end-product manufacturers of soeps toiletries
etc.), provided reasoneble export incentivce are
given and Government finds a way of offering
theoe without requiring perfume manufecturers to
reveal detoils of formulations, something no
perfumsr will do the world over for strong
emctiomal reasons. If a way out of this diffioulty
cen be found, Indien exports of perfume compounds
con be raised reasomebly quickly towards the level
of cme crore Lhupees, mainly to Asian amd African
Countries.




(e)
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Spiritous Perfumes, Colognes & Toiletries
represcnt an even better opportunity for exports,
provided the frustrations in cbtaining
industrial eleohcl(and of & better quality) can
be removed and taxstion disorimineting against
the use of industrial elcohol can be changed,
sc as to allow the Indian monufacturer to
develop skills in producing spiritcus perfumery.
The Revenue would nct suffcr beceuse present
restricti ns have virtuelly prevented the
mnufecture of any spiritous perfumery at all,
sc that only minimum revenue accrues.

Bxports of spiritoue perfumes, colognee
end t01le?Z!gl'be raised rensomably quickly
from virtually Nil to-day to a level of well
over one orcre Rupecs, both tc neighbouring
Asian Countries and to developed countries like
Japan, U.K., E.E.C., Scandinavian Countries,
U.5... and also to Bast Eurcpean Countries.

4. Toiletrie Q

(a)

(v)

Where a Company builds up expcrt sales of
toiletries or cosmetic prcducts abroad and
these sales look like being jeopard ised

by increased import duties, weys and means

of loozl menufacture in that country should

be enccuraged. This will also help to build

up Indian products 28 internaticnel brands,
particularly in Asian Countries, likely to

coms under increcsing Indian cultural influencc,

India should aim tc increase sales cf
traditicnal toiletries (perfumed hair oils,
taloum powders etc) to contigucus markets
(Middle East, Sudan, Ethiopia, East African
Countries and South Bast Asia) but should
develor more modern produots for other
markets, like light hairdressings, hair
sprays, decdorants, bath cils, shaving foams
amd aercsols cf all sorts.




(¢) There shculd be speeinl efforts to sell big
quantities of toiletries, coemetice and make-up
producte to the Bast European markets under the
Governmert Trade Treaties. This opportunity
will not last indefinitely aund the larger firme
should jump in to get as mce business as they
poseibly can, with the aim of building a
peasure of cunsumer franchise far Indian brands,
leading poesidbly to local menufacture later
under Joint Venture arrengements.

(4) There should be more effort to develop "unique"
producte springing from the nature of the
country, which do not run head-on against full
internationcl ccmpetition from cther countries:
and these producte shculd be better packnged
and presented for export. Examples are black
hair dyes, herbel hair praducts and shampocs,
skin lightening and whitening creams, and
herbal ekin-care products, Smnll-Scale Firms
have pointed the way here. It shculd be
posedble to build up muich greater eXp ort businesc
with thie type of product.

(¢) The objective would be to build up towarde the
export level of 4 crores of rupees, about 40f
of this to Bast Burcpean Countrics nnd ancther
40f intensifying seles to Asian & African
Countrics,

5.  Prossssed Talc
(a) India should capitalise on her fine quality
steatite (talc) and esecure a dominating poeiticn
in world exports of processed tale, aiming to
raise gquickly from ourrent export level of
8,000 tcns per ammum (9% cf world market) to
30,000 tone (33«1/9% of world market ).

(v) The aggrcssive crmpetitim of Meinland Chine
mst be surpassed. This menns improving the
packaging of Indian processed talc, installing
faocilities for producing top-quality products
(mderonised powders, ctc) in Rajasthan and

soe 0/30111118
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selling at comparable prices to China on world
markets, which will almost certainly involve

stopping the current 20f export levy on prooussed
talc.

There should be better cooperation with the
railwaye to get the jrocessed talc to the ports
in good coniition, end more realistic shipring
freight retes for large-tonnage shipments. The
big markets ebroad are the hard currency areas,
i.e. West Europe, North America & Jepan: also

there can be some stepping-up cf processed talc
exports to East Burope.

6. ASAEbattis

()

(b)

()

The Agarbatti Industry should recognise thet
agarbettis/incense sticks have a good future
in world trade. Menufacturers, especially the
larger ones, oust plun for the future with
self-confidence, especially improving effective
sales coverage of the promising export marketa.

North Amrica is the most importent market. Certain
of the larger Pirms should form a Joint 3Sales
Company tc cover this mdre systematioally and

take salcs from the dominant Japanese coampet ition,
They should do more mrket research about exactly
what type of agarbatti is required for future
development (possibly with the aid of the
Government Marketing Development Pund) and employ
permanent Indisn sales representatives in the
U.8,A. to spur on the Agarvatti agents and
stimilate the promotion of this news-worthy product,

In order tc eradicate the sub-standard agarbattis
exported from India, thereby injuring the quality
reputation of Indian products versus those of
Japan and other competitcrs, there should be
compulscry pre-export inspection arranged by the
Export Inspection Council.
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(4) Indian menufacturers are to be cmgratulated on
building Agarbetti experts to the level cf nearly
13 crares cf Rupeee per annum, Now they must
build on this succese tc achieve systematically

o much higher level, with the expectation of
well over 3 crores Rupeca within 5 years.

7. The method cf marketing planning in dcpth, used in this
Burvey might nlso be considered for use by other
Sxport Promotion Councils as providing a useful
structure for judging results against targets and
sxpectations,

CYPr R W YR NN

RAOG/TIO
Bombay, 314 April, 1972
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Zermp of Reference

The terms of reference, as given to me by the Ministry of
Foreign Trade, in pursusnce of the U.N.I.D.O. Briefing,
were tu advisc generally on ways and means tc increase
expcrts in the fields of Resential Cile, Ferfumery,
Toiletries, Cosmetics and ancillary products promcted by
Basic Chemicals, Fharmaceuticals and Soaps Export
Tromctior Council. I followed twc other U.F.I.D.O.
markcting Advisers, Mr. R.¥.J. Slee edvising cn Drugs and
Tharmacouticals and Mr., W. Bacle, advising on Dyestuffs,
whose Reports were alrendy in the hands of the Ministry
of Pcreign Trade, when 1 arrived. I was instructed by
the Ministry of Foreign Trade tc regard zy field of work
a8 quite separate from those of my rredecessors, but tc
follow their methcd of work. I was further instructed
that the Government were not intending tu expend public
money to increase exports in these fieldses the increase
mast come from the efforte of the Firms themselvee.

I arrived in India on 2nd September, 1371. 1 was
assigned tu the Busic Chemicals, Iharmaceuticals end
Scaps Expart iromticn Council (CHEMEXCIL) in Bombay.
This is an effcctive combination of Irivate Induetry
with Gcvernment and comprises five Tanels, whose fields
of activity are shomn in para 6 below. I wae assigned
a8 Adviser tc fanel IV (Essential Oils, Ferfumery,
Toiletries, Cosmtics, Soaps & Detergente) and also to
lanel V (Agarbattis cr perfumed incense sticks) in
view of their relationship to Perfumery. For day-to-
day work I was to report to Wr. V. Sitaram, Secretary
of Chemexcil, and to the Chairmen cf Fancle IV and V
in Bombays for my Reports and Recommendaticne 1 wes to
repcrt to the Ministry of Poreign Trade, New Delhi,

I was allotted no official camterpart(s), though I
worked very closely with Mr, Sitarain and members cf the
Chemexcil team, and kept them and my lanel Chairmen
onatantly informed of my activities, sc that there
may be follow-up of my work after my departuwre from
Indie. 1 obtained special help from a number of
experienced jerscns in my various fields cf work, but
the reccmmendations which I make in thie Report are my

own.




¥ cf W

Ry programme of work during the period of assignment
proceeded as follomss=

Sept - seeing pecile within the Vinistry <f Foreign
Trade, U.N.D.7, and Chemexcil Committecs,
gathering cpinions and facts and writing oy
Initianl Repcrt,

Visiting a large number of imdustrinl Firme %
Tublic Establishments in Bombay, Bangnlore,
Wyscre, Vadres, Cochin, Delhi, Bereilly,
lucknow (4ncluding participating in the anmual
Convention of the Easentisl 01le Associaticn
of Indie), also participating in the anrual
general mceting of the Perfume & FPlavour
Asscointion cf Indie in Bembey,attending other
meotings of expcrters and writing my mideterm
Repert,

¥aking repeant visits to significant Firme &
public Eetablishrents, also visits to Asean
(the most jromising area for diversifying
growth of eesential oil-bearing plants),
Caloutta, Udaipur (the centre of the Tele
irdustry), Dehra Dun Farest Institute amt Delhi.
Formlnting detailed recommendatiuns for
increasing exporte of Essential Oile, Arometic
Chemicals, Perfumery, Toiletrice, Cosmetics &
Agarbattis, obtaining the reacticns of
Government officials, U.N.D.I. and key people
in grivate industry to the proposale, and
writing my PFinal Repart,

Discuseion of the Recommendaticne cof ny Pinal
Report, and the cantinuity of the work with
all ooncerned, prior t¢ my departure from
India on 26th April for De-briefing with
U.N.1.D. 0. in Viemna.
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Essential Oils’ Marketing Prodlems are different from those
Toiletries tics

In considering the fields of my project, it is clear that
the marketing problems of essential oils ere almost
completely different from those of toiletries/cosmetics.
Essentiel 0ils together with aromstic chemicale and perfume
coppound B, &Te industrial products, which are s0ld to Soap,
Cosmetics, Foad, thermaceutical and other industrics a8
intermediate materiale, whercas toiletries, cosmetics and
finighed perfumery ere consurer end-products sold direct
t¢o the publie. 8o differcnt are they in their problems,
aistributive channels etc that they sust be treated in thia
Report quite separately.

6. Ghemoxcil Bxporte (by Femels)
The specific exports covered by Chemexcil ere conpiocd

4n the five pancls, as shomn belowi=

Fonel 1 - Drugs, Pharmceuticals & Tine Cherdcals

Fanel T1 - Dyes, Intermediates, Coal=-tar Chemicnls
end Alcohol.

Penel 111 - Basic Inorganic and Organic Chemricals
(4nclwding Agro-chcidenls & 5a1t)

Panel IV - Essential Olle, Yerfumery, Toiletries,
Coenetics, Soape & Detecrgenta.

Fanel V - Agerbattie

The following table shows exporte of each Panel for the 1nst
three years, the targets for next year and the objective
called for by the Chemexcil Chairmn in 5 years' time :-

‘ t¢ [Crares of Rupecs

1969/70 1970/T1  19M/72 1972/73 1976/77
(actusl) (mctual) (latest (Target)
ketimete )
10.8 14.17 16 18 Chairumn's
obagctin
2.0 3.8 4¢5  “ach Tancl
4.7 6.4 7 8.5 to build up
ite cantribut-
6.6 6.2 6.5 7 tone %o mect
1.0 103 1.5 2 Ohairmn's
. objective.

. SmE——— L

25.1 32.4 35.0 40,0 100.0

Thie sots the framework for ¢xamining the Ianel IV Exports in
d@tailo




Shepezed) fencl IV Sxports

For the purposc of making zy proposals, I have broken down
each Fanel IV product field into its component parts, then
exerined to what extent and where they are exported nows
finally I have shown how much and to which countries they
could be exported by the year 1976/77 to comtribute to the
objective of the Chemexcil Chairman (Mr. Shivenand Shah)
for total exports of 100 orores of Rupees by Chemexcil
Pirse in that yeer. 1 have forecast a total Panel IV
contributicn of 1% Crores of Rupees in 1976/77 and a Janel V
coantribution of 34 crcres of Rupees, and have ‘ndicated the
steps which need to be taken to reach these objectives, I
oconsider that thesc figures are in fact likely to be
excoeded, dut I have wanted to show sensaibley realistic
figures, not starry-eyed ones.

This table ther stows the lanel IV Exports broken down
under their mein headings:-
BExpcrte  (Crores cf Rupcce)
1969/70  1970/71  1971/72 1976/17

(actunl) (actual) (latest (objeot=
Estimtc 2 ive )

Essential Oils 4,28 3.76 3.31 5.0C
- Terfumery 21 .18 «20 2.00
Toiletry/Cosme tice .80 .19 1.46 3.60
Irccessed Tale .28 32 25 1.20
Scaps/Detergents .82 .90 1.13 2,70
Textile Auxiliaries 21 23 .15 50

6.60 6.18 6.50 15,00

I will now deal with each of the main [roluct groups in turn,
explaining how the objective in 5 years' time may be reachod
in each case.

RASRNILAL OLIB

8. Iresentatim
The exports of essential oils frrm India, whioh were
formerly at the level of 5 orcres pexr annum have been
receding. In fact India only exparte three cssential
cile in any vclume, namely sandalwood, lemon grass and
palmarosa oils,
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lemongrass Cil
The receseicn in exporte ie largely caused by the decline
of lemmngrase cil. Ten years ago more than 1,000 tone of
lenmongrese cil were exported per annum with a value of
between 2 and 3 crores of rupees:t now exports are only
200 tons per annum, three quarters of which is to U.S.S.R.
The balance cf the world export tradc bes been oaptured
by the fuatamrlo plantaticns, whose quality hes beon
ccngistently btetter then Indin's nnd whose jrice has becn
rather lower, Wcerld ®ade in lemon grass o1l hes remnined
about the scme cver the past decadey it hac not incrensed
owing tc the use abrond of synthetic citral (citral is of
course the main comstituent of lemon grass oil).

gndelwocd 011

S8andolwocd oil remmins the most important product,
comprising two thirds of Indis's exports of essentinl oils,
SBome 100 tons are expcrted anmially, largely to North
Americen & European Countrice and Japan. Half ¢f these
exports are mde by the Mysore Governmen t Samalwood 01l
Poctry, which has dme good work in sett-ir;g standards of
quality and prescntation, while nlso piomeering the use of
airfreight to get their pruduct more quickly and
satisfactcrily to their customere abroad. Indin dces
around 908 cf world trade in sandalword oil. Althcugh
smell quantities are coming from Indomesia, there scems

no likely largee-scale ccopetition in the forsceable future,
Mcreover there is no synthetic subgtitute, which is
olfnetcrily satisfactcry, anyway for fine perfumery.
Therefore (ne con regard the Sandulwood O11 verld market
ns a stable me. It 18 not likely to incressc because
Sandalwood 011 18 A ccstly e, but Indin shiuld be alble
to mointein her exports <f around 100 tons per annum with
a value ¢f 2 orcres cr mode,

(2} Y 11

Falmrrcea 011 is the third min esscntial cil which

India exporte, some 20 tma per annum with a value in
foreign exchange ¢f arcumd 25 lakhs, More cld be
exported, 1f the producticn wae better organized, The
best quelity ccmea from wild growth in the forests of
Meharachtra and Medhye Fradesh, but the State Forcats take
teoc much short-term profit out of it, thereby foreing the

-..--/Indiﬂn
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10.

11,
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Indien export yrice high abuve that of Brazil. Ialuarcsa
is alsc grown as a field crcp in Andhra Predesh and
elsevhere, but the quality (i.e. gerancol content) is not
sc grode  The improvement of exports would come, if ¢fforts
were made tc improve the quality of the field grown
palparcea, which shculd be quite fcaeible.

With its divercity cf scils, climntes nand altitudes, Indic
could erow souewhere any eesential cil, which had a gocu
prospective world market, In order to ipprove cxports, it
i’ neccesary tc diversify the variety of pruducts
sericuely offired. A greater diversification of essentinl
0ils read i1y aveilable in Indis would also be to the
benefit cf the Aromatic Chemicale and Terfumery industrics,
as 1 will cxplain later in this Report,

TRt n} Ferfuce voupr Ma ctup: ouses
I have had the benetit ¢f edvime from certain of the
Internaticral Ferfum./Flavour menufacturing houses atrosnd,
ns to which coscntinl oilse shculd make good export
products in 1he next decade (notwithstanding competiti m
fron eynthetics). There are some <0 to 30 opinion-
forping Interraticnnl Hcousce, whoee perfumery and flavour
formulations sct the trend of use of natural and
synthetic mrterinls, even though the greater pert of tlc
buying end selling is done through Rrokers, 4 list o o
the main Internaticnal Houses ic ehown at iprendix A,

A® o result of this sdvice and other factcrs, I have
submdtted the following export targets to he achieved

within thc next five years:-

Eesential 0il Total Current Current Future Ex- Targfet Eve
Production innual porttaxget port irices

Y anfum Extorts per onnun s per Kg.

(tuns) (tcns)  (tons) F. O, B, Indin
Sandalwood 150 100 100 215/235
lencngrass 800 200 225 20/3)
inlmrosa 55 20 50 100/120
Vetivert 6 1 25 110/139
Geraniunm ] - 20 250/27)
1averder negl - 20 60/80
fatch-uli negl - 50 50/70
Ylang Ylang negl - 5 75/90
Cedarwood 15 # - L0 15/2C

(Decder)

# the greater part of stumps and chippinge from felled
trees arc dburnt, and not diatilled for cils,
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There arc cther specinlised cile of a costly nature
which grow in India and which could be further
developed £.r export and to add to Indin's treasure
and diversity of escential cils, e.g. Davana, Costus
Rcot, Prench Basil ete. These are costly cilss
total exports would amcunt to kilos rather than
tcns, but mciey receipts would be gocd,

Igpcrt §ubsqtqu_a_

At prescnt Indie imports scme 17 crores of Essentinl
Oils, which shculd lergely be grown in India,
particularly the fcllowing:-

Essential 011 Iresent Anmual Inpurts Commento
C.

Cinnamcn leaf 8 1.5 alsc a source
of vagillin,
which ie
imported tc
the tune of
13 lakhs Yo Ce

Citronella 100 1%

Clove 30 8

Geranniun 10 14

Iavender 15 8

lenon 16 4

range 40

Feppermint/Nentha

(Fiperite & Arvensis) 120 50 Yenthe
Arvensis
is a
source
of
knthOI’
also

Patchould 20 10 imparted.

Petitgrain S 2

Spearmint 3 3

Ylang Ylang 3 3

Appendix B gives the full list of importe of
Essential Oills over the past three years,
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Indian policy should be to diversify its production of
essential oille primerily for import substitutior., but
with a modest surplus for exports, where there are good
markets abroad. All the above imported oils can be
produced in India. To do 80 would give the benefits of
making available a greater variety of indiganous
materials for Indian perfumers.

A3 - &Y OW tal

To produce escential oils efficiently, the plante (or
trecs) should be grown on plantation-scale with big
enough distilletion units to give the most efficient
Yicld., More morey is wasted in the production of
esscntial oils by primitive distillation units in
India than by any other factor. land ceiling
legielation also operatce agninst the most efficient
groming cf cseentiel oil crops and it would help 1if
the above-montioned crops could be exempted from this,
It is neceseary to reach maximum efficicncy, in crder
to Mring dom Indian pricee, which are normally double
Oor even treble world prices,

tation ailab Tca Egtates
Fortunately there is'in Assam & neighbouring States
edequate land evailable of the right type with the
right climete and nltitudes to praduce on plantation
scale many of the essential oils which Indin needs,
with the main exceptions of sandulwood, palmarosa end
vetivert, Moreover there ieg the grest ndvintage here
of the stimulation of the Regional Rescurch Laboratory
at Jorhat, viicl hes devcloped much scientific end
commercial expertise about the growing and distillation
of essential oil-bearing orops. They have alrcady
encouraged with great success the growth of Citronella
on the spare land of the Tea Estates and within some
three years mwoduction here and in other parts of

‘India should muke the country self-supporting in this

important oil.

There are large amounts of land licenced to the
Tea-Estates for growing tee omly. The tes market hes
never developed fast enough to utilise this land, and
the tea planters are anxious tc use their unused land
fa other crops, for which Government permissiom

' oooo/WBt
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mict be cbtained, Thoee who have diversified into
Citronells with the backing of the Jorhat Regional
Research laboratory, have done very well. This is
pertly due to the high internal price of Citronella,
which is 70 Rs per kg ac against 25 Rs per kg warld
price, Soomer or later Indian domestic prices for
all essential oils must come down, but at [resent
they nre attractive to the efficient grower/diatiller.

To cope with the greater part of Indin's needs
for essential oils, as defined abowe, a maximn of
100,000 additionnl esdes are needed, This land is
availeble on the Tenm Estotes, At present the
Governmnt is crutious about gramting licencce to the
Ten Estetos for produecing essential oils. Wy
recommndations is thot the Govcrmment should sdopt
an urgent, positive role to huve all unuscd land on
the Tce Estotes utilised as quickly as possible for
the production of essential oils. This would
incidentally prowie nmew sources of employment beceuse
growing essentinl oils ie labour-inteneive.

Of coursc this is mot to say that production of present
and new eesentinl oils should not cantinue and be
developed in other parts of the country, where indeed
essenticl oils are now being grown with succeas, (c.g
menthe arvensis in Uttar Pradesh) supported by skilled
and dediceted Regional Research Organigations. But it
is not easy to get additional plantation land in these
parts. Accardingly it is Assam and the North East
thet I visuslise as becoming the main "Marscncl® of
productio, with ever-increaging eoxpertise in all
aspects, so that this part of India becomes o world
centre for know-how both for widely used essential
oils and for the costly fine-perfumery oils with
speoieliot markets.

Commercinlly, the big problem of the future will be to
bring dowmn Indian priccs, which can only be done by
improving yields, both growirg and diestilling. 1In
other ficlds (e.g. Miracle Rice and Megicen Wheat)
greatly dacressed yields have becn obtaired by

giving attention to plant-stock.
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This hae only been done on a limitud scale in India with
eseential oils., Many times during the oourse of my
project, managers of experimental farms and others have
asked me, "Can you get improved plant stock for us to
try?™ It gecms 90 me that more internmationel expericnce
should be systemetically mmde aveilable not only to
improve plant stock but eleso growing methods, plant
proteetion and distillation., 1 am reviving thereforc
the proposal made to the Government of Indie in the 19€7
Coggan Report, which originatcd my mission, namely that
a group of threc specialists should be provided by the
U.N. to nesist the Government of India Agencies now
studying the cultivation and harvesting of the various
plants in the aromatic oils' ficld uecd as .urce material
foar a variety of end products with high export
potentinlity. The team shall cansist of a botanist with
wide cxperience in the devcloping and harwsting of
streins of plants with high extractible ytelds(1 t

an agronomist, who can assist in assessing the hest
growing corditions to improve the growing yieclde and

a processor (distillation expert), who can guide the
programme for initial treatment of the plants to obtayn
high recovery of high-quality products. The job
desoriptions of these three specialists covering 24
men-mouths of work are given in the Coggan Report, &0

I will not rcpeat them heres Their tasks should be
specific omes, i.¢. to solve problems and inecreusc
yields only in respect of the Essentinl (il programme

set out above.

Feotnote (1) A senior officer of the Ford Foundotion, Now

Delhi, which has had caisiderable expericnec

on acricultural projects in Imdier, including
medicinal plants, hes contributed the follow-
ing comments: "Thie will be another method

to increase production and reducc the cost of
production, In my opinion this shrmild have

the highest priority. 1 think what is riccded
to achicve the breakthrough in the increasc of
per unit arce production is to have a collcction
of diverse germ plasm and then the Rotanigt or
the Breeder could select the type which has the
highest yield and widest adaptation, The
introduction of high yielding streins is thus
very cgsentiel and urgent. In this context I
would suggest that instead of or as well as a
Botaniet perhaps U.N., would consider nppointment
of a Geneticist, so that sclection =nd where
necessary hybridication work cculd be siartcd.
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Sovernuental Action

How best to get action for quick programme! The idea has
been mooted (but not resclved) thet cme of the Executive
Bodies,on which the Indian Council for Agricultural
Research (ICAR) & Council far Scientific and Industrial
Research (CSIR) are jointly represented,should set up
smnll task forccs, which should include Industry
representatives, to decide quickly what is necessary to
be done to efficiently stimilate the production of the
essential cils mentioned in the propoecd programme, This
scems to me to he an excellent idem, which I hoper will
be implemented. In terme of organization the proposecd
U.N. Botenist would be attached to A.C.I.R. , which is
responsible for Research and the Agronomist and Plant
Processcr to C.S5.1.R., which is respomsidle for
Development., 1f the Task Forecs were operating, the
U.N. experte could also work closely with thcm, 1
ehould add that 1 have had general discussions with
I1.C.A.R. and C.S.I.R. about these proposals.

It should be noted here that 1 have been often asked
"Why export raw cssential cils ot all, wouldn't it be
better to extrezct the moet valuable compoments from
them and export these at added vulue ms aromatic
chemicals?". Therec are of course valuable fractions
and isolates in ull the essentinl oils that I have
mentioned, but in the forseeable future India is not
likely to be competitive for export with aromatic
chemicale produced from natural starting mterials,
particularly in view of competition from advanced
Synthetics. In any case 1 am advocating in this
Report a threc pronged approach, namely tc get as
mich increased c¢xports es possible from raw mterials,
intermediate mteriale and end-producte. 1-deal with
the intermediate producte more fully in the Chapter on
sromatic Chemicalse below,

Ao regerds essential cils, it is interesting that the
strong study team on Medicinal and Aromotic Tlante
sct up by the National Commission of Agriculture
comes toO very similar conclusione to mine. I was
shomn their draft report in fact after 1 had drafted
my own proposals, but I was encouraged by the general

similerity of their approach.
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Mark: ting

The Stote Troding Corporaticn exporte lemengraes cil, ag a
canclised item. The Myscre Sandalwood Oil Factory exparts
through its Agents abroad on a world-wide pattern, The
rest of the essentinl olls are handlea by numercus
exporters in varioue perte of the country. Most are small,
dealing in a limited renge of products to a limited range
of foreign countries. Some of thcm are efficicent, others
are not. India's essential oils have not the best
reputetion abroad, being comeidered inconsistent in
quality and suffering from too much fluctuation in price.
Strengthening the resent Aguark scheme (pre-shipment

inepection) is a "rust" for export cf all essential oils.

There is soms need for a more organized syetem for
meintcining regular contact with the 20 or 30 trend-
getting International Houses, whom T have mentioned

sbove and listed ir Apperdix As to inform them continuoualy
of what Indin has to offer nnd to get their guidance on
acceptoble physical, chemieal & olfactory standards of
Indian sgmples. For example the acecpted international
stenderd for genersnium oll is that of the Bourbon 0il
from Re=union Islord and for patchouli cil that cf

Sumetrc.  There would be no object in embarking on

lorge scale production, unlcss it is establishid exaoctly
whet specification cf oil must be produced and what

olfnctory charncteristics it must posscss.

S.T+C. have expressed intercst in marketing o wider
range of cesential oils, though not as fully canalised
items, aml building up overall know-how and skill in
this nten., I think there could be advantage in n
national body, like S.7.C.y dealing with all essential
oile for export; nnd if they are prepared to do this,
while leaving certuin private channcls with established
connectione to carry on undisturbed, then this would
provide = satisfzctory framework. I have cof ccurse had
discussions about this with S,7.C. It is understood that
the vorious Regional Regearch laborctories and CIMFO's
would perticipate in an orgeniged dielogue with 5.7 Co

over provision of samples and specifications of cssentinl

oils under development, whilc the U.N. experts ce & when
they are made avellable to India would nlec establish
ctact with S.T.Co in formlating o product development
and marke ting strategy,
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18, ntif argetn 8
I have been modest in quantifying targets for export,
namely expeeting sandalwood oi1 exports to remein
stable at some 100 tone per annum, lemongrass oil
exports with better ‘organization to stabilige at a
8lightly higher figure than at rresent (225 in place
of 200 tons p.a.) amd using the target figures for
other oile, given in para 11 above, This would bring
back Indian exporte of essential oils to 5 crores per
annum. This doce not secem very much, but once thre
skills were established, this caild €row markedly, as
the world trade in eesentinl oile is enormous (about
150 Crores of Rupees annually) so that I am only
Proposing en initial target for India of 3=1/%. of
this,

The table below shows targets for the future exparts
of essential oils in money valuese

Exports of Ragential Cdle(Grares of rupces)

1969/70 1970/71 1971 /72 1976/77
(actual) factual) (latest 0 1
— S8timnte) Crores ns  tons
k¥
Sendalwood 2,75 2,45 2.10 2,00 100 '
" Lemongrase 1.0 .78 T3 B0 225
Felmarosa  ,26 25 21 55 50
Vetivert 3 R 0 «30 25
Geranium - - - 50 20
lavender - - - 14 20
Patchouli - - - .30 50
Ylang-Ylang - - - 04 5
Cedarwood ’
(decder) - - - 08 50
Others .20 26 26 29 5

4,28 3.76 33 5.00 . 550
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Territorial Fxports
Territorially the picture would be as below:-

ort ofEssent ores of Rs
1969/'70 1970/71  1971/72 1976/17
(actunl) (actunl) (latest Objective

Region
Enet lein &
Australia/
Few Zealand 28 24 Reliable 50
South Asia - 04 territorial  JOR
African (other tigures
than North Africa) .0 - not yet 0
Vest Asia &
Ncrth Africa 29 40 to hend 30
East Furopean

Countries 1.6% 1 036 1.50
Vest Europeen

Countries 1 063 1.24 1.90
UsSehe & Canada _ 42 0‘1 075
South Americe .
(incl West Indies
& cubﬂ) - om om

4.28 3.76 3.3 5.00

It will be scen that virtually all the expected increased
sales of essential oils would be made $0 the developed
countries i.e. Japan & Australia especially in Eest Asia,
North Americe and West European Countries, all bringing
in hard ourrency, and to the East European Countries
under the Rupece Currency agreements.

Bcles arc largely made to the Besential 011 Brokers in
the Western Countries, and to a lesser extent to the
indusetriel users direct. The brokers should be
contacted direct (there are about 50 important cnes in
the world): in addition there should be active sales

" ngents 4a each of the impcrtant countries, with _
facilitics for regular coveragc of all huying outloto

who purchase direct from the producing Countries,
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19, Recompended Elon

(a)

(v)

(e)

(a)

India should diversify its production of essential
oils both for import substitution and export, on
top of the current production of sandalwood, lenon-
grass and palmaross oils. For exports, additional
quantities of palmerosa, vetivert, gerenium,
lavender, patohculi, ylang ylang and deoder
cedarwond oils should be produced; for import
substituticn, in addition to the above, there
should be grester production of the oils of cinnomon
leaf, citronclla, clove, lemmn, orange, peppermint
(mentha piperita nnd mentha arvensis), petitgrain
and speermint, Specialist oils for fine perfumery,
such ng Davuna, Costus Root and French Basil,
should also be dcveloped for exports.

8.7.C. should build up its marketing skills in the
essential oil fic1d, and undertake the selling

for export of all essential oils that India produces,

though not as conalised items. S.T.C. should be
the min chanmel for regular catect with the 20 or
30 Internationel Perfume/Flavour Houses, and for
providing the Research & Development Organizaticns
with specifications of the physical, chemical and
clfactary characteristics, which foreign buyers
require.

The main forcign merkets to sell to are the
developed countries, especially Japan, North
American nnd West European countrics, and Eastern
Eurcpean Countries.

It would be well if C.E.I.R./1.C.A.R. task forces
could be appointed to stimulate production of the
ind ividunl ossential oils, as described above.
Three U.N. short-term experts (botanist, agronomist
and plant processor) should be attached to I.C.A.R.
and C.8.I.R. to harness intermnetionel experience tc
their work, particularly to improve yields and
thereby help to bring down Indicn prices.
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(e¢) The Government of'Indiu should toke positive steps
tc Jicence utilisaticn of the unused lrnd cn the
Tea Estates in jesam and neighbouring stetes for
the diversified programme of growth of cseontiel
cil-bearing crope ns plantation itemo, with the
Regional Research laboratcry Jorhet providing the
guldelines for the efficient growing ord
distillation of the olls., This rcgiom of Indie

should be visualiscd ae capable of becanng £ worlde-

centre for the production of essuritinl oils, with

incrensing concentration of expertise i Imow-how.

Production cof essentianl nils as plontati-n itemse

should nls: incrense in other ports 1 India under

the guidance of other Regional Resurre:
laboratoaries,

(£) Positive sction on the part of all ccncorned cculd

improve India's annmaal balence of payments by

3 orcres cf rupecs within 5 years, by increased
exports mainly to hard currency nrecs rnd by
import subetitution, as well as benefitting the
whole Indian Perfumery Industry by rroviding a
greater diversity of indigenous mnitorinles for
their use.

H clentific ~nd Teehpo 6 au Lente

If India ie tc regain her former place o0s n lending
perfumery country, it is neccssary for hcr perfuce
manufacturers to have access to a wide range of
aromntic chemicnle, otherwise they will not be able
tc meke compctitive perfume compounds or end-
perfumcry. Aromtic Chemicnle in the world at lorge
are big businces with high seientific and
techmologicrl requirements. In Europe or amerien,
e modern rounded perfumc can catain 18 meny as 200
ingrediente, cf which 9OF are synthetic oncs, These
are produced from natural starting mteriales
(essential oils) but mich mare from coal ter, petro-
chemxiccle, alcohel or other chemical bases, The
Chemical beses ere becoming inaensingly important,

ooooooo/b\lt
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but the world growth of the perfumery industry is
proceeding so fast, that the usage of naturnl products
maintsins ites volume,

t Indian’ t

The total Indian producticn of aromtic chemicals
(excluding camphor, menthol, beta-iomoae, but
including synthetic musks) is some 450 tons per

annum by large-scole perfume/flavour menufrcturers on
the D.G.T.D. liet, 28 against their nomin:l capacities
of owr 2,000 tons rer annum., There is not tharcfore
full use of capacitics., Smnll-Scele man.fucturers
produce further quantitics of simplec arom:tic chcmicale.
¥oreover there are six established Chemiowl
mnufacturers who have also entercd this ficld, 1In
developed countries abroad, the Chemicnls industry is
best equipped to mnufacture aromatic clemicnls, The
Perfure /Flavcur Houses prefer to concentrate *heir
creative e¢fforts omd rcsources on perfure formulanticn,
only reking special arcmatic chemicols for ticir own
needs, where thesec are special reasons for not buying
outside,

Igpcrts

India imports 2 wide variety of Aromatic Chericnls to
the extent of 14 crores cf Rupees per ennum, though
not all are exclusively used for perfumery (see
Appendix C for details). It ie desirable thot in due
ccurse these and new aromtic chemicals should be
produced in Indin, but the process should not be
rushed, othorwise the capabilities cf Indian Perfumers
to produce competitive rounded perfumes will de
reduced, In the case of most of the imported products,
the quentitice nre smull, 48 demnd grows, it cen be
expected thet the Indien Chemical Industiry will invclve
iteclf more in this field, particulsrly when the Indian
petro-chemicnls industry gete more fully into 1ite stride.

18 o 1)
Indin's exports of true Arogetic Chemicalse arc very
small, One Firm, Camphor & Allied Products of Pareilly
is reking an effort to export eromatic chemiculs, some
cf them guite new, developed from ecarenc, longifclene

. no/ﬂm
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and iso-longifclenc, ex turpentine oil. 7Th: roanining

menufecturcrs produce simple arcmntic chemieals for the
domestic markct mainly from natural starting mrterinls
(e.8. lemongrase .r eitrcnella oils), and on account of
high costs ¢f materials and smnll production rune, they
are uncompetitive in export mrrkete. Attoched o
Appendix D ie n factunl exnmple mrde et my request by

an Indian menufactuv.r, showing build-up cf cowts of two
lceally prcduced aromntic chemiezls compared with
internaticnal prices of these same productes However it
ie desirable in the nationnl interest to et some
expurts of arcretic chcmicals geing, but this con only
be dcne by giving very genercus export incentilves at the
outset, 1 bave not attemrted to prcject figurces for
export cf these products,

Discussions with Firms for intwoduction of nore
eClaic

It is important tc get more seience and tcchnelogy inte
the Indian Arcmntic Chemicals Induetry, amd uls- thnt the
Flant capncities and capabilities of the Aromrtic
Chemiczl mnnufrcturers nlready operating in Indin should
be more fully utilised, It is suggested thot tie D.G.T.D.
discuse with each one individually how this cw Lo dene,
and under what conditions they can be encournged tc

bring more advanced technclogiczl kmowehiw intc thedr
operaticns. But Indinn perfure menufacturers ruct nct
be denied reascnable freedcm to import arorntic

chemicals from abrcad, in the interests of incrensing
exports ¢f perfumery, which is dealt with in the next

paragraphs.

EERFVIERY

ic 3 g
8o far g the End-products of Chemexcil Paxl IV are
emosrned, Ferfumery offers the biggest oingle
opportunity for increased exports. Indie hos been o
perfumc cour.try f.r centuries,and through.ut the lond
there is camsidernble traditional skill in perfume-
blending often passcd down from father to son fev
severcl generaticnc. India has lcat her lending
positicn and now ronks low down on the list of Perfumery
Feticne, becrusc there hoe been little imnovnticn and
there i ccrntinued reliance on Attars (flowers -r herbs

XX ./diatllled
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dietilled intc sandalwood cil) and non-spiritows perfumes
cf a traditicnal type .

Moreover fSovernment phileecphy

is tc regard Perfumery as e luxury industry very low down
cn the list ¢f jriorities. (The article on Indian
Perfumery at Apremiix E desoribes traditional Indian

perfumery

more fully).

These non-gpiritcus perfumes are populer in the Middle
East and in certain Moslem countrics, but in the reet of
the world the taste is for spiritous perfumcry, which
give better initial impnct and where the gradual

evaporation of the alcohol, mixed with the cesence, gives

the churact‘tiatic whiff of fragrance commonly
essociated with French perfumes.

26 At present, lerfumery manufacture is regorved for

§ml)-Soale Scctor

. Perfumery manufncture is reserved in India fcr Smmlle

Scale industry.

This is all right, if exporie arc tc

be confined lergcly to traditional productc to nceorRy
But if export volume is to be obtnined

countrics.

froew selling t¢ countrics with grenter perfumery usage,
it is8 neccsesary that ncre latitude is given o the
largep Firme, reccognizing that nmodern perfumery ie
big business of a highly techmical nature, dcpending
very much on gocd packaging and on the discerimin-ting
uwse of new aynthetic materials in a very ropidly

eoning world morket,

n T

tg fo

)

o
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Now let us see what Indin expcrte now and whrt could be

exported in 5 years tines-

1966/89 1969/70 1970/71 1971/712
actual ectual actuel latest
satiuate
Perfumce
(Non-
Spiritous) 14,16 14,43 14,18 16,00
Synthetic
Essential
Cils 6.43 2,83 4,55 3,00
20,59 17.26 18,70 19.00

(lakhe of Rupces)

1976/77
objective

1cc, 00
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Ferfums (n:n-sjiritous) include both finished jerfumery
and perfume compcunds, which arc intermedietc products
for use in manufacture of toiletries, cosmetics, coars,
detergents ete. Synthetic essential oils, by tte Customs
Serminology comrrise ccrtein types of attarc, blended cile
with nromatic chemioals (like the blendcd rosa oil so
popular in the Sudan), nnd acqueous distillatc® of naturnl
perfumes. In foct in the Middle East, whcre much of the
expcrts of Inding perfucme compounds arc madc, the perfume
compcunds are lergely uscd as endeperfumery products,
bocuuse the drebs like tc use very concentrotcd porfumes.
80 1th convenient tc group all nom-spiritcus perfumery
together,

Seoks for @eater exrcrt of Perfupe Compoungo

There is not much sccpe for the additionnl exjort cf
attare and other non-spiritous End-perfumery, tut there
is considerable scope for greater exports of erfume
compounds, which are in effcct the perfure ccouswnccs,
which manufacturcrs add to other mterials t. wue
their end-producte. At pregent, there is an «xport
tncentive for the export cf perfume campourds (107
cash and 10 import replonishment licen~ )., In fact
ther¢ is mich mre then 108 impert ¢ mtent (aetuully
about dcuble) ir competitive perfume compounds.
Manufacturers will not reveal the required in‘crmaticn
to the Import/Expert Authorities to obtein lorger
import replenishment licences (sny 20K) nor to claim
drewback of dutics cr tages legitimately due n exported
produota, beczuse to do so would mean revealing their
formulaticne, scmething which I ean testify no perfumer
the world cver will do, even to gain money, bocause
their formulati‘ne arc the living expreesicn of their
art. If it is dceired to incremse exports of jerfume
ecompounds, it 1B neccesory tc find a way of offcring
adequate exrort incentives without requiring rovelaticon
of formulaticne., Given thisgfactual discussions with
leeding Pirms indicate that with greater cffcrte cn
their part (beczuge they will no longer be involved in
loss-mking), exiorts of rerfumery compounds could be
built up towerds cne crare of Rupees within © ycrrs,
mainly to contigucus markete but also to powe developed

countries.
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The territoriel picture would look as followss-

h;‘gg. ‘Em;ﬂgg;tgg] apd_Synthetic Ssesentinl Olls

(1ekhs of Rupees)
1968/69 19639/70 1970/T1 1971/72 1976 /71

actual actual eactual Intest Chjective

Eatimate

Bast Agia, and

Austrulia/

New Zealand 2.41 2.40 3.26 Relinble 22,00

smth A.i‘ 1.28 2.72 0-27 t'\.rrit’ 7.00

Africa other orial

than North Africa 2.27 1.19 2,22 figurcs 13000

West Asia &

North Africa 12,79 8.76 11,51 mot yet  5¢,00

East European to hand

Countries . 0v29 - 5 10, 00

West huropean

Countrics 070 1.03 1-“ T.0C

UeSede & cmlda 1.07 387 023 10,00

South America

incl Vest Indies

& mbﬂ . UI - . 11 1 . 0C

Total 20,59 17.26 18.70 19,00 100,00

As will be scen, the biggest opportunitice arc with the
neurdby Asiatic Countries, where India could without sreat
4ifficulty more than quadruple her exports within a short
spaocc of time,

30.  Spiritous Rerfuiely - promcht positicn
As stated above, there is herdly any spiritous perfumery
mde in India, although this is the tyype of perfimery,
which most countrics want, The reason for this is thet
industrial alcohol (the vital solvent for the csncrce)
is mede very difficult to obtain, no doubt the recult
of prohibiticn thinking in thc past. It ip most unusual
in other camtriece for products ocmteining irdustrial
alcochol to be penalised, but it 1s eo in India with o
very heavy excise duty on the finished product, strict
administrative regulations about obtaining thc alecchol,
processing itymoving the finished products from the

XYY} o,'.,fﬂctory
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factary warchouse and from Btate to Statc etc, end
cmstent cantrol arml presence of Excice officers in
the factary., Mareover the quality of industrial
aleohol supplied ex-molasses by thc Sugar Factoriee
is not grod, though this ie a quite satisfactory base
mterial,

ug e 1ld be frecly w

In other countries, industrial aleohol is r«gerded

a8 a neceseary ingredient for perfumery and irdeed
for many other modern tniletrice and cmmetics. Onee
it has been denaturcd (with a dematurant suiteble for
the manufecturer's forrulation), then there is nc
further special control. In some countrics thare is
a smll excise duty on the industrial =lcohol
eupplied to the mnufacturer, but in no othur camtry
to the best of ny kmowledge is the cnd-product
ponalised as in India, /nyway the result o nll the
difficulties with the use of industrinl alcolol in
India is that fcw mnufacturers,smll or large,
bother to use it. If Indin i® to build up her
perfumery industry, especially with & vicw to .xrorte,
it is essentinl that better quality inducirinl
alechol be supplied more eaeily to the Imustry,

Chemexcil hee formed a strong Commdttoo to tornulate
propoeale for the freer provieion of industrinl
alcohol and this has been discusscd 21s0 with
Meharashtra State officials. This mttor viill te
followed up by Chemexcil after my departurc, If
perfumery grade alcohol can be made proorly evailable
(and remember thet finished perfumery contnins 70 to
80f of spirit solvent and colognes arourd 80)), there
are good rrospects for the export of spiritcus Indian
perfumes, cologmes and toilet waters, :specinlly these
with oriental notes. Uscful advantage con bo teken of
Indin's fevourable position under thic Genoral System
of Preferences, under which therc is ro duty on
spiritous perfumery going into B.9.C. Cowatrios,
Scandinavian Countries, U.K., Japan (28 agninet high
duties from developed countrics). Mort over spiritcus

Xy ..[er!\lmry
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perfumery, sold ns an expreesion of Indian tredition and
culture, would be an excellent tourist iter, having righ
unit value, being casy to earry and not costly on nire
freight. *

Advert 0 ag a Tourist It

In fect others have had this ol idea, Attnched ot
Appendix F 18 the text of an advertisement Lenturing
Indian perfurery, which appeared in European paperg.
This makes a good Tourist advertiscment, but to mnke it
really work, it is necessary to have the right type of
outlet (c.g. Government tourist shops ond ood mrket
shope Jeelling the right product with the right sules
appeal,

Dackaging

Al®o perfumery needs much better presentation nng
packaging than it gets in India to-day. Somc of the
larger Pirms should be permitted and indecd enc arnged
to develop more sophisticated am better-packngcd
perfumery, rnther then that it should be confined ns
now largely to smell firms with inedecquate resources
for change. Smnll Firme will of caurse have a
continued role to play, During the coursc of my work
in Indin, I have hed = number of talks with sloos
bottle menufecturers, the Paclkaging Inetitutc of Indie
& others about imrroving the quality ami surply of
perfumery bottles and other items of packaging to
Smaell-Scale menufacturers. Attached at Appendix G i
8 circular lettcr sent out by Perfume & Flavours
Association of India on this subjuct, Thigs problem
of glass bottles in particular must be solved,

i) - T
Anywey with the world import/export market in ende
perfumery s large, there is plenty of room tor
profitable exyports by India, starting from virtually
nothing now to e minimum potential of one Crore of
Rupecs per annum within 5 Years., The following table,
which comprisco spiritous perfumery, colognes and
$ollet waters, shows the territcrial possibiliticese
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(Icihs of Rupees)

1968/69 1969/70 1970/ 1971/72 1976/717
Actual Actual hotual Toteat Ot jective
13‘ M 3

L

A——

Xast Asia,

ard Austrelia,

Few Zealand neg - 24 Rclieble 15,00

South Asia - .39 22  territor- 1.00

Africa other 10l

Yomh Africa %6 .08 a7 figres 2400

West Asin & not yev

North Africa - 06 +Of to hand 20,00

Zast Furopean

Countries - - - 25,00

West Eurcpean

Countries .08 o O .08 15,00

U.8.4. & Canada neg R 03 20,00

South America

including West

Indice & Cuba - - .03 2,00

Total 1.04 59 «81 «85 100, 00
of the sbove prejected 1976/77 figurcs, apprax cne third
would be perfumcs and two thirde colognes & toilet
waters. 1 regnrd the figurcs 28 xtrenely conscrvetivey
they could well reach much morc. Tucre could probably
bc comsiderably higher exports to st Zurcpean Ccuntries,
especially U.5.5.R., whose pecples wrnt sriritous
perfuzery. There are incrensing prospects for colognes
and toilet waters in the Middle Bosts ad in the Westemm
Countries there are good posaibilitics of expond ing
exportis of spiritous perfusery with oricntal notes, both
for men and women.
36, consolidated Ixport Targets (Non Spiritous & Bpiritous

(3}

Jttnched et Appendix B is the text cf part of the Talk,
which 1 gave ¢n 2nd Mareh 1972 to the Noticnnl Counedl
of Ap;lied Ecunomic Research on the subject "Exporting
Indien Perfurcry™, which explains the oubject further.
Putting the uxjorts of Non-Spiritcus and Spiritcus

Ferfurery tcgether, the cbjective within 5 yecrs is

2 erores of Rupcess as menticned above I camsider this

......./to
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to be o emservative figure which with nll India's
advantages cculd be considerebly execcded if o
really concerted effort is mede by privote industry,
both large end smell scrle, sustnined by the cctive
encouragement of Government and the firm resolve to
remcve obstacles standing in the way. The table
below shows the cmsolidated plan:-

(InXhecf Rupees)

1968/69 1969/70  1970/T% 1971/72 1976/77
Aotual Actuel Actual latcat Objective
' Estimrte
Ferfumes, non-
spiritous,
perfume comp-
is snd 20,59 17.26 18.70 19,00 100, 0C
Synthe tic
cosential oils
PGm. ’ .
Spiritous 1.04 59 +81 85 100,00
|
21,63 17.85 19,51 19,65 200, 0C :
3. Beecmsepded Plap

(2) It should be recognized that Indin esm build om her
weaditions ~nd skills to reg in her position as s
leading Ferfumery country, but there must be
modernisction of the industry with scientific and
technologiccl inmoveticns,

(b) The Industry must be encoursged to belicve that its
efforts are worth while. It should not be regarded
as an irrelevant luxury industry with very low
claim on netiomal resources, Rebuilding India's
perfumery industry on modern lincs would be good
for Indin'e imnge abrosd, Morcover rerfumery of a
spiritous kind, well pacaged ~nd rescnted, 18 a
veluable tourist item and jcan brin: in useful foreign
xchonge.

(o) It should be recognised that Perfumery is one ¢f the
Tastest growing items of world trado: nnd that to
take edvantage of this, scope ehould be given to
larger firms to enter this field. Perfumery should
not be confined as now to 3mll-Sc: le industry,
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(@) There are big opportunities to extend exports cf

Ferfume Compounde, provided re-~sonnble exyport

incentivcs are given amd Government finds u way
' of offering these without requiring perfume
mnufacturers to reveal details of forimlcoticns,
a thing nc perfumer the world over will ever do
for strong emotionel reasons., If n wny out cf
this difficulty can be found, Indinrn cxnorts of
perfume compounde (plus non-spiritous porfumery)
can be raised rensonably quickly towards the
level of cne Crore c¢f Rupees, minly to Asicn
and African Countries.

(e¢) Spiritcus Ferfumery, Colognes & Toilet Vaters
represent an cven better oprortunity for exports,
provided the frustrotione in the way of
obtaining industrial aleohol (and of - better
quality) can be removed snd taxntion discriminnting
aguinst the use of industrial aleohol c:n be
changed, 8c as to allow the Indian mrul cturer
tc develop skills in producing spiritous perfumery.
The Revenue would not suffer, becnuse prescnt
restrict icns have virtually prevented rrnufheture
of any spiritous perfumery nt all, s thrt cnly
minigum revenue accrues,

Exports of spiritcus perfumer, c-lognes amd toilet
woters with oriental notes can be raiscd
reasonably quickly from virtually nil tc-doy to e
level of well over ume crore of Rupces both to
neighbouring Asion Countries and to dcveloped
Countries like Japam, E.E.C., Secndinuvion
Countries, U.X. & U.8.,A., and also to Ecst Europeon
Countries,

Toiletries nnd Cosmetics are ensy to mnufretur: rnd
tharefore many developing Countries have cructed high
toriff barriers ngninst these articles, to protect their
om industrice., Here rnre same examples of import duties
against Indian producte:- '
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Afghanistan - 35% (toiletries). 100f (Cosmctics)

Prazil -205% (A1l Toiletries & Coemctios)
Ceylon -110% (Toiletries/Cosmctics).20( (Ferfumes)
Mexico - T0¢ to 90F (Toiletries & Coumectics)

In the casc of Burma, Feru and Trinadnd, inpert of
tolletries and ccsmetics is prchibited, 1heoc are et a
few cxarples, Certain resourceful Indion nonotfactiwrers
get under barriers of this kind by erxportir.g scmi-
finished geods in bulk (which attract a differ:nt rate
of duty) and have them finished and packed locally.

Of coursc in the case of most developed Countries
there is nc duty 2gainet Indian tciletrics and Cosmetics,
but here ther: is head-on competition with the large
indigenous manufacturers,

Anyway it is by no means easy to export toiletries
and cosmetics, and even when a good expoit market hee
been developed, vxperience shows that there i a strong
chance of import duties being increased, which
necessitates local manufacture in that country tc keep
the businces rrcfitable. In general more f these loeal
manufecturing arrengements shculd be encoureiwl , foreign
exchange returning tc India by way cf commissions. Thie
cauld help tc swend the reputation of Indicr ~roducts
as internaticnal brands. A few Companics are ~lrcady
doing this, but at prcsent it is o rare practicc,

Tc ie tional types

39. In genernl thc toiletries vhich India eclls most in the
domeestic merkct (c.g. talcum powders, perfumed hoir
oils, tooth romders, shaving soaps) are receding morkets
internatimnelly, Developing internatimal markcte are
in producte like de-odorants, hair-smwaye in ceroscl
form, bath oile end bath freparati.ne, spceinlist skin-
care rroducts, aerosol shaving creams(in fact acrosols
of every sort), After-Shave Lction, calocnes rnd
tcilet-waters. Mony of these products cantain alechel,
and o8 indicated abeve in my commente on perfumery, the
frustratiams involved in obtaining industr inl aleochol in
Indin secms to almost to have precluded itec use in Indian

see ./t(ﬂ.let!‘iel
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Chemexoil-ds trying to get something done

about this, in (rier tc meke it eamier to develop
nodern toilet-preparatiocns for the domestic market,
as o base for export,

ort T tg b u
40, Now let us sec what Indie exports now by woy of
Toiletries & Cosmetics, & what she might export in
1976/17.
(1akhe of Rupees)
1969/70  1970/T1 1971/72 1976/77
actunl actual 1atest Objective
Eaticate
Tooth Inste ‘018 3059 3050 12.00
Tooth Fowder 1.31 2430 1,00 ;
Hair Oils 17.9%  20.94 20, 00 ; ( 50, 00
including
Brilliantines 1.22 T8 «T0 ; 11@t mt-
Hair Creams 1.35 1.24 +e60 uressings)
Hair Dyes 5,05 6,51 7.50 ) 100,00
Hair Shampoos 65 59 30 )
Toilet ¥re 1.30 +64 « 70 15000(1“01
(Spiritcus hercscls)
Talcum fowder 10,39 12,43 15,00
Toilet Fowder .68 .15 .60 20.00
Pace Fowder 24,05 11,38 2.30 i 560 00(4ncl
Herbal,
Tace Creame 2.14 2,17 4,00 lightening
& Depilatory
creoms)
Shaving Oroa-(i) 1,50 1.%6 50 3, 00{inel
Shaving foame)
Other Tciletries (11)
& Cosmetics n.e.s. 8,21 ‘4050 89-00 110,00
80,56 79.13 145,70 360, 00
(1) Shaving Sonps included under 8Soa;s neces.

(14)

pere 58 below.

The Jap\ge inorease for cther toliletries cnd
cosmetios, not clsewhere specificd is cn
account of the big coametie orders going to
East mopﬁun Cmmtrif‘...,.
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1 9 a8t opean Ord

It will be secn that exports of toiletries & Coemetics
have more than dcubled themmelves in 1971/72, as
compared with the previcvus year. 7This is largely due
tc a big increase in gales of preparations "nct
olpewhere specificd", which represents part of the

big cospetic oxders to Eest Eurcpean Countries
(14tsticks, compacts, cye make-up, nail polishes cte, ).
Cosmetios represent an increasing item in the trede
treatics between Indin end the East Furcpean Countries.

Pentel Produets
Dentel Ircducts are difféeult tc export, beocnuse they

are 8o well and cheaply manufactured in most
countries, and in the developed countrics, it is
impoesible to make mich headwny without the suppart
of local elinical rcsearch and dentists' backing,
costly and difficult tu obtain., However thore is
already a modest export of some % lakhs of Iu;ccs
mainly tc cantiguous countries, and this can be
extended a 1little, including also export of tronrded
toothpeste tubes, raw materials and particulqrly
aromm for incirient lceal manufacture in neighbouring
countries, The other possibility is ciport of
toothpastes t¢ Enst Furcpean Countries, which ccrtrin
cf the lerger firms arc intending %o promotc. The
estimated tergct <f 12 ladhs of Rupcos in 1976/77 ie
e minimunm one.

Hadr Producte

Foerfumed Hair Oils represent one of India's traditicnel
exports to Middle Eust, Sudam and Fthiopla rnd Dnat
African Countries, Singapore and Malaysin ard to the
neighbcuring countries (Afghanistan, Nejul, Bluten &
Ceylon), This will continue and can be incrcased
moderately with mcre systematic salesmrn-ship, but
there are nct big opportunities in other countries, 1
have suggested to certain Pirme that they crnuwider the
pcssibilities of exploiting the Indian herbas anlready
used in hair cile (e.g. amlak with scalp cooling effects,

. bhangrs with darkening, strengthening effects, hrahm

acting externally to relieve ncrvous tension, cliakakei

oo.oo,/fﬁ!'
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for hair caditioning ete), but in lighter tyre cf
hairdressings, such as both men ard women in other
countries use, e.8. 1iquid hate tonice, hair sproys
etc, Particularly in western countries, therc is
something of o reversion to natural products,
especially herbal foods, medicines amd other herbal
products, as a reaction against the artificinlitiee

of life. India is 80 rich in herbs and ayurvedic
T ——

lore, that modest adventage could be had from this
to build up further export of heir products, minly
in traditicnal merkets but even in westerr markets.
The target of 50 lskhs of Rupees in 1976/77 would

alsc include scme scles to Bast EBuropenn Countrics.

ﬂgg Ryes & §hnn~ool

Therc is alrendy quite o feir-size export cf black
hair dyes, muinly by one Smll-scnle Firm to Middle
East and African Countries. The Black Hoir dyes,
both in powder and 1iquid form, represcnt o big
interncticnal market (after all nearly 905 of the
world's populaticn have dark heir anmd are averse to
growing gray). Fcr wedl-produced jroducts, cffcctive
and safe with norml precautions of usc, thure is a
big market not ouly in Middle East, Enst lein & ald
Africen Countries, but aleo potentinlly in western
countrics. Bcth powder amd liquid dyes arc in
demnnd. More Indian Pirme, both large and rmill,
should be develcping good heir dyes, improving
pocknging standarde and exporting theme This type of
product-erings from indigencus usage ard hes the
advantege of a firm domestic base. If the Agurbatty
mnaufacturers heve been able tc build up an export

of 1§ crores cf rupccs por annum within a few years,
it will be well within the poesidbilities of the Heir
Dye manufacturcres to reach & level of cme ercre
within five yeere time, I have includcd in this
figure alec the export f shampocs. It is difficult
tc export normel shampcce, because therce rre sc mny
gcod internctional brends manufactwred ir practically
all ccuntrics, but herbel shampoos and hoir derkening
sharmpoce cffer 8 ame possibilities, being the. type of
unique products which Indian Tcilet Preparnticn
menufacturers should try tc develop for expc;rt.
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Toilet Preparations(Spiritous)

These include a rdscellaney of modern toiletries, like
shaving loticne, decdorants etc, Their developrent
dependa cn getting better quality elcohol withcut the
present penalties, If this problen ia solved, there

ie scope for modest export achievements.

Taloum Iowders[T oilet Towders

These are traditicnol preducts, minly expcrted to
contiguous ccuntries under Indian cultural influence.
There is not mch sccpe for increasing exXperes,
except by aggressive salesmenship and more systcpatic

coverage of markets.

other spec cY
There is some room for increasing axports, Ccrinin
small-firme are dcing exports to contigucus
countrics with spociality products like skin-lighten-
ing creans, whitening creame, etc, alsc incidentally
depilatery creams (both thioglycollic and cclad wox)e
1 have suggested to some Firme that they consider
Indian herbe (arita, turmeric ete.) as tho bnsis for
speciality products, With more Mrms entering this
aren, both large and small, it ie fenaiblce to tuild
up exports tu 50 lakhe of rupece per annun in the
next five yeocrs, meinly tc comtigucus ccuntries,

Qther Toiletrice & Coepotics
This Custome categery covers a rultitude of rroducte,

but the moet important ones, as mentioned abowe, ore
the big orders f meke-up cosmetics to Bast TFuropern
Countries. The developmont cf this bueiness mugt be
pursued with vigocur, But there sre stringent quality
requirements both for product and packaging, and
susteined buginess will only be ocbtained, if there 18
adherence to rigid standnrde end delivery c nditione,
Thie is a merkcting area which shouldl be tackled
energetically by the big Firme, «s therc is no other
export area sc proieing for coemetic products in the
immedinte future,
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49. Jxport Territoricl Targets

This bringe us to the end of the review cf the product
ficlds. let us now see how the Floture looke
territcrially,

(Lokhs of Fupees)
1968/69 1969/70  1970/11 1971 /72 197¢/17

actunl actuel aotual latest b jective
Estimnte

Bast Asie and
Australia, .
New Zesland 16.58 14.32 18.05 Territorinl 4C.00
8cuth Asis 8.84 4.37 6.96 relinble 15.00
Africa, cther figures
then Ferth Africa 11.99 8.3%6 13.47 not yet 40,00
West isin &
North Afriea 13,07 17.33 19,24 ‘o hand 54, 00
East Eurcpean
Countries 4,00 30.74 17.29 156,00
Veat Eurcpean
CO\mtrieﬂ 2039 3044 2009 5.00
U.S.Al & c&nﬂa 022 1.10 1.85 20.00
South America, )
inecl, Veet
Indies & Cube 30 80 «20 1.00

57.39 80,56 T9.13 145.70 %60.CC

50, opgan Co 8 of big cpportuniti

I8 will be seen from the above that in the next Tive
Years the Region which offers the best opportunity fcrbig
volume exports of Toiletries and Coemetics ig Lest
Europe. In 1971 the turget for theeo rroducts was

100 lakhe (U.S.8.R.) and 30 1akhs (the other countries)s
this target was nowhere near achieved by Indian
exparters. The cpportunitice nre so great that Chemexeil
is instituting with S.7.C. =a atronger catrol syetcm, so
that when exyporte are falling behind more mnfacturers
can be "whipped ur® to eloec the 8ap. The Erat European
tergete for Toiletries/Ccmmetice are likely to be
incrersed during the next period of yeurs, btut this
bueinese will nct last for ever (Russisn cnoumers for
cxample with greater nffluence will build up prcferences
for kncwn eonsumcr brands); sc it behovos Indian
mnufacturers to toke maximum advantage now of the

eeess/CPportunityes
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opportuniti:s created by the State tr:aties and build up
onsumer franchige for Indisn brands, which at & later
stage might be canverted into joint venturcs with lecald
menufacture in the countries conoerned.

After East Burope, thc next Regions in terme of
voluse arc Middle Fast, African & Bast Asia, which need
systematic coverage by good salcs agoency nctworks,
regularly stimulated by the visits of Indian salccmen.
Then more business can be achieved from the Vestern
Countries, especially utilising the advantoges of the
Gencral System of Freferenccs, under which Indien
Toiletries & Cosmotics enter without Import Duty.

2etal Kerkets in Developed Countrice

Attachcd at Appandix J is a useful docurent prepared
from U.X. sources, although et present only aveilable
upto year 1969, showing (1) the total imports into
each developed country (exclding Bast Europe), of
Perfumery, Toiletrics amd Cosmetios, (1i) Tndia'c shore
and (111) her main campetitors. Total import into the
developed countries of lerfumery, Toiletries & Cosmctics
wag 174,484,000 U.S, Dollars or over 122 Crorvs of
Rupees, of which Indie had berely ,37. Ther. is
plenty of room to improve thie share, quitc apart from
sales to the rest of the world.

Reocmappded Tlap

(a) Whnere a Conpany builds up export sales of
toiletrics or cosmetic products atroal, and
these sales look 1ike being jeopardised by
increascd import dutics, waye snd means of
local menufacture in that country should be
encourzgeds  This will help to build up
Indian proiucts as international branca,
perticularly in Lsian Countries likely to
ocome under inereasing Indian cultural
influence.

(b) 1India should einm to inarcase enles of traditicnal
toiletries (perfumed hair cils, taloun powiers,
eted tc contigucus morkets (Middle Bact, Si.den,
Ethicpia end East African Ccuntries, und South &

oo-g/Eﬂ.t h
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East Asia), but should develop more modern products
for other markets, like light hairdressings, heir
sprays, deod crants, bath oils, l)nvi.ng preporations
and aeroscls of all scarts.

(c) There should be specisl efforts to scll big quantities
of cosmetics and mrke-up producte tc the Eapt
BEuropean markete under the Governmemtal trade treaties.
This opportunity will not last indefinitcly, and the
larger firme should jump in tc get 23 rmuch businees
wnder it ne they possibly can with the aim of building
s measure of csumr franchise far Indion brands,
leading poseibly to looal manufacturc leter under
joint venture arrangments,

(4) There should be more effort to develop "unique®
products, springing from the mature of the Country,
which do not run herd-n against full interncticnal
co-uﬁetition from other countries, nni thece products
should be bett. r packnged and presented for export,
Bxamples arc bleck hair dyes, herbal hair praiucts
and shampoos, skin lightening and whitening creams,
and herdal skinecnre products, Sucll-secle Firms
have pointed the way heres It should be pousible
to build up much greater export busircoe with trie
type cf product.

(¢) The objective would be to build up towerds the
level of 4 ercres of rupees, nbout 4G; of this
turnover to East European Countries and ancther
40% intensifying sales to Asisn & Africon
Countrics, This is a relatively modcst torget
for such a brondly based industry.

53,°. Indian Stoatite, the best in the world and with cnmple
ISeerves
India hos the bcet qunlity steatite (tale) in the werll,

with omple reservee in Rajasthan, yet in the big world
mrket estimeted tc be 90,000 tons per annum cf

proccascd tale powder (mainly cosmetic/pharmnccutical
grade), India only exports some 8,000 tong. In thie

tone ./cun‘ent




current yeer in fact exporte will only be 5,500 tons, due
mainly % shcrtage of railway waggcns und producticn
difficulties. It ghculd be possible to raise expcrie to
30,000 tons or more than ome Crore cf Rupees per annum
within a relatively short space of time,

of Yo 1
World trede (857 Cosm:tic/Sharmaceutical grade' and 15%
Faper grade) is split between countrics as followsi-

Tons

- 8,000 (Certain exporters say that the
DOCI & 8 has not picked up all
Indian exports, which ey
cleim to be 10,000 tons pur
annua)"

m - 20.m
Korea - 4,000

Italy, France,
Norway = 45,000

Australin 4,000
U.8.A, 4,000
Others 5,000

90,000

Mainland Chine is proving a very aggreesive competitear
in all mrketo with top quality processed tale, better
packed than the Indian product at prices 20 cheeper,
Producticn in Furope is likely to dcercasc, becruse
of lack cf reserves of good quality talc and rising
cost of labcur., U.S.A. hes indigencus supplies of
tale of rather low quality., India could securec a
dominent position in the world market, if it is now
preparod to compote actively with China,

55.  MRosuEes required to be talpn
. (a) Better packaging of Indian processed talc, i.e.
in 50 .k 25 woven polythene or lined jute sacks
in place of the 100 kg gunny bags now used.
Stepe are being taken to do thie.

(v) Better facilitier in Rajasthan to produce best
grade rocesscd tale, e,g. use of Fhoto=Volt
apparatus to measure brightness (mnny foreign
buyers specify their requircments by Phcto-Volt

see oo/mamemn“
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meaauremnta), equipment for mieronisation of powder
etc. U.S.A. buyers, for example, will not purchase
processed talc, unless it is micronised and
guarantced sterilieed. There are nc facilitics for
dcing this ir Rajasthan. Incidentally certain
countrics (c.g Italy, Norway & Japan) imiort steatite
blocks from India & elscwhere, micrcnise then into
fine procesced talcy end Te-export them with added
value at dcuble the coste Why shruld not Indie get
the advantage of this added value?

(¢) Better arrengements over freight (roilvey & shipping)
and I am afrsid, the sboldticn of the 20% cxport tax
on exports of processed telc, 80 as to allow India
to compete on more effective terms with China in
World markete.

56. JEport Targete
Below are India'e exports o processed talc for the lect

few years with the targete for 1976/77, which could te
canservative onee, as agreed at a recent meeting of Talce
mine-owners and Exportlr; in Udaipur, orgerdzed by
Chemexcil and attended by members of the Rojasthon

Governmen ts -
(1ekhs of Rupecs)
1968/69  1969/70 1970/71 1971/72 1976/77
actual actunl  actual Iatest b jective
Betiuge
Bast Asia and
Aumtralia,
New Zealand 5.30 6.58 4,20 Reliable 15,00
South Asia © 3.40 2.7 1,28 ::‘1"“”' 2,50
Africa, other figures
than North not yet
Africa 3.10 2.07 5.34 to hand 12.50
West Asia &
North Africa 2,40 1.23 1.3% 5.0C
East European
Countries 070 2.49 2.00 1Ce 00
West European
Countries 12.3%0 12,83 17.81 62,00
U.S.A. & Canade = - - 12,00
South Anerioa
incl. West
Inddes & Cuba __ .10 Ny K- 1,00
To‘al 27030 27095 52‘& 250& 1 ,20.00
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(1) India should capitalise on her fine quality steatite
(tale) and secure a dominating position in world
exportes of processed talc, aiming to raise quickly
current exports of 8,000 tons p.a. (97 of world
merket) to 30,000 tons (33-1/%, of world market)

The aggressive competition of Chins mist be surpassed,
This will mean improving the packsging -f processed
talc, instelling facilities for producing top qualdity
producte (microndsed powdere etc) in Rujusthan, and
selling at camparable prices to Chinn on world
markets, which will almost certainly irvclve stopping
the current 20% cxport levy on procesecd tule,

There should be better cooperation with the ra lways
to get the proccesed tale to the ports in gond
condition, amd more realistic shipping freight

retes for large-volume shipments, 'he bl mrkets
abroad erc the hard currency aveue, Wort Zurcpe,
North America and Japans also thore cen bte scge
etepping up of prcceseed talc exports to East Europe.

SOARS AND DETERGENTS

by 8 T-rgete

8cape and Detergents come into my terme of reference, in
#o far as they sre Chemexcil Fanel IV iroducts nnd 1 have
been asked tc mke myself available for ndvice to the
manufacturcrs, Soaps and Detergents, likc Toiletries and
Cosmetics, are diffiocult to export, becausc of import
barriers put up against them by the developing countries,
while in the developed countries the price livels of the
big indigencus menufacturers are too lov for India tc
match, let us sce how exports have done with a projection

into the future (see table below)s=
(L-khs of Rupees)

1969/70 197¢/T 1971 /72 1976/77
ectual actual 1nt st Objective
Estimatc

Washing Soaps  36.5% 32,44 20.,0001) 40,00
Medicated Soaps 2,60 2,92 2,80 5.00
Toilet Soape 25,12 1770 15.00 40,00
Synthetic

Detergents 10,29 30,91 69.50 180, 00(11)
Soaps n.e.s, 7.82 5.56 6,00 5¢00

(inc1 ShavingScaps)
82:"5 8§;5§ 112:20 2!0;00

For notes (1) & (11) scc over
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Notes (1) There has been some dislocation of the
deliverdies of woshing & other scaps due
to the War, eo thet 1971/72 exports are
artificielly low,

(11) Thie figure includes detergent powders,
bars and liquide.

59.  IERRITGRIAL VATTERNS
In locking at the territorial picture, it is well ¢
split Boaps from Detergents, as they cach have a
d1fferent pattern (sec tables below)s-

1008 3] |
1968/69 1969/70 1970/7% 1971/72  19716/11
actual &otuml actual Inteat Objective
. Ety.ﬁ\tg

Bast Asia, and .
Australia/Yew Zonland 5.78 8.69 6.3% Rclinble 10,00
Scuth Asin 55.42 58,139 45.%0 territe 50,00
Afﬂca. other than ¥.A. 6.81 1052 30@ orial 5,00
Weot Andie & N. Afrioa +96 +65 -39 figures 500
Bast Duropean Countrics - N o4 not yet 15,00
Vest European Countries .%% %)) T4 to hend 2.00
U.5.A. & Connda 2,10 1.84 2.05 3,00
South America, incl.
West Indies & Cube oO’ .08 .10 ﬂt’:ﬁlo

Total L. 12,04 28,62 13g2C 90, 00

IRIERGRNIS
Bast Asia and
‘“.tr&liml' Zepland ) 9,20 38 Relinble 10,00
South Asin - ] ) 16 torrit- 10,00
Africsn, other than arial
BNorth Africa «08 c,‘ 051 5.00
figuree

West Asia & North
Africn 2.49 .57 3.8 not yet 40,00
Best Burcpesn Countries - - 26,01 to hamd 445 o0
West Eurcpeann Countrics - - - -
U-ao‘c & M. - al‘l. - -
South America incl.
West Indies & Cuba - - - .

Total 2.60 10.29 30.91 69.50 180,00
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Export of Scape

It will be scen that the greater part of thc Soap experts
&o to South Asia (Afghamistan, Nepal, Bhutan and Ceylen)
and to contiguous ccuntrics. This should continue in
about present volume. There is no renson why somc
business in specialist producte of a labowr-irtensive
nature should not be Aeveloped with North Arerionn & *
Western Zuropean Countries, o.g. hand-packed Indian
Sandalwood Soaps, hand stamped and pclishcds toilet Sceps
with other Indian perfumes like Indinn cednrwond, ctce,
and especinlly with Bastern Burorean marke's under the
Rupee agrecments. A modest progressive increase can be
envisaged for Scap producto, but this may Lo elowed by
the need for larger Indien menufrcturere tc set up looml
mrnufacture in cantiguous countries to avoid toriff
barricrs.

%) 0 b
But a far bigger incremse can come from cxporte of
synthetic detergents of all kinds, particul Tly to the
REast Europesn mrkets. The standards of qu.lity
demanded arc high, but this is n golden opportunity
especially for the larger Firms, which privese industey
should exert itself t¢ grasp with eagerncss, hAport
from the Mrm already exporting, therc are cther Firme
with worthy producte which should enter thic arce of
exporty in order to mrximise results, Soue Lold brok,
because of preseure of domestic demnrnd for tl. ir
products and the fact thut ex porting even *o U.5¢8.R.
with 1its big ordere is relatively profitlosc, Vith thie
sort of business, which involvee fniriy lar:c erpital
investrent, it would help if ordere culd be given on o
2 or 3 year cxpanding basis. Moreover Detergent targcte
dc not appenr tc be written into the State Trcaties ns
those for Toilctries amd Coametice are. JAnvvay fuller
use should be unde of thie business opportunity,
eepeciclly when 1t i remcmbered that both Irun and
U.A.R. are nlrendy exporting more N,8.D.'s to U,8,.5.R.
than India is,
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ZEXTILE/COSMETIC AUXILI/RIES
62, . rfo e & Targets

These aleo come wider the Chemexcil Panel IV. Therec are
several Firms, mnufacturing shampoo bases, foam boosters,
emulsifiers, snionic and non-ionic detergents, ethaxylaoted
lanolin and other intermedintes used in the marufroture
of tolletries, also fatty acids, hydrogenated castar oil-
and big ranges of textile auwrilinries. Glyccrine also
used to be exparted im some quantity, but owing to the
domestic sonrcity, the export of glycerine is now barned,
Frospects for markedly increasing exports of these inters
nodiate "nuxiliaries® are not ereat, hecausc of rather
high selling prices even with cxport incentives (due to
high cast of indigenous mterinls and low production runs),
Below arc the relevant export figures of ell these products
&rouped together with projections for 1976/77:-
(Tlekhs of Rupecs)
1969/70  1970/7Y 19N /72 1976/71

actuzl actual Lotest Bwojeetion
Aetimate.

Textile /Cosmetic
Auxilierics 12.97 19,98 8,50 30,00
Gm.ﬂnc 1.11 T3 60 -
Tatty Acids 5.10 2,01 1,00 10.0C
Hydrogenated )

Total 21,09 23.35 15,10 50400

The greater part of these exports arec mnde to Middic East,
Afrioen and Asian Countries. There is saue scope for
modest increcases in these arcas. 1 have put eertain of
the P4rms in tcuoh with U.K,I.D,.0, under the Sub-
Contraocting scheme, i.¢. for introduction of marfocturers
of intermediate products to mamufacturers of cnd=products
in dcveloped countries. 1 hope that same extrn exports

will come of this, even though they be of o madest
“haracter,
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AGARRATTIS

Yorid Trade
Total World trade (imports/exports) of Agarbattis/incense
sticke is estimated in 1971 to have been as follows:-

id Tr in tis/Incense Sticks 1970

Crores of Rupces

Japan 4,00
Indis 1.40
Taiwan .60
Hong Kong «50
Pakiston 40
Others «10
<1200

Japan's etrength is mainly in U.S.A., where its incense
sticks ocuteell Indien Agerbattis three to one. Indie's
world share is only 20%. Because this is primarily a
product, which is an expressior. of Indinan tradition and
culture, India should not be satisfied with a chare
wnder 50F.

Agarbatti/Incense Stick business is becaming big
business. The Indian industry could do ruch bvetter,if
there was a serious attempt to plan for bigger sales
and to fight Japenese dominance, achieved largely by
an efficient Export House4 which sells the Japanese
products (better presented and packaged) more
systemtically than the Indian producte.

Hlanning Future mprketing

Indien sanufacturers should get dom to serious
parketing, with self-canfidence for the future. So
many agarbatti mamufacturers think that present
expart sales sre a flashein-the-pan, like Bleeding
Madres! Thie is destructive thinking. Sales are
beginning to spread over all territorial regionms,
except East Europe (and this is parhaps becausc no
firm has offered them sufficiently imaginatively
there). The Jnpangee Export House, market-oriented
ard relying on realistic merket research, would not
have taken on incense sticke, if there was any feeling
that they lacked a future.




65. [Export Targets
Here then is a statement of Agarbatti export sales over

the lest tlﬁ'ee years with forecnst of what is poesible

for 1976/77:
orte of battia of Rupee
1968/69 1969/70  1970/T1 1971/72 1976 /717
actual actual actual Iatest Objective
gstim’cc
East Asin. &
Australia/
Now Zealand 15.2 18,% 21.2 Reliable 40
South Asie 2.5 3.6 262 territor- 5
Africa other ial
thar. North Africa 31.3 31.2 4,2 £1gurce 70
West Asin &
North Africa 9.7 8.7 10.2 Dot yet 25
East Puropean to hand
Countrics negl negl negl 10
Weet European
Countries 4.8 Ted 11.3 40
U.S.A. & Cansde 32.5 28,7 46.9 130
South Americe
incl. West
Indies & Culn 1.4 247 105 5
Totel 97.40 99,80 127,50 140,00 ;5,00

66. Better Profecasional Coverage of the North American
North Amcrice is the bigeest merket, fThere must be more
consistent and professionel sclling there by Irdien
manufecturcrss at yresent this is mostly hap-hnzord,
depending on which Importcre have taken the initlative
to contact the Agarbatti mmnufacturers. Theme ¢re

often not the best firm to cover American outlete
systemtically, I have suggested to the larger FPirms
that they might forma joint sales company to cover
this me erucial merkct properly., 1% cfecms wrong

that there is not one permanent Indian Agartatti cnles
representative in the U.S.A. Tt behoves the larger
firms to give grenter sales attmtion to this mrket,
particularly if, as has becn mooted, the Goverrment of
Indies mokes & crmtribution Urom the Markating
Development Pund to provide the mjor UeS. Departmentel

. oooo/EﬁO!‘GB

APEENDIK D
Coste of mamfncture of two locally-produced Arometic
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Staree with monthly supplies of Indian Agrrbattis for
pudblicity purposes. There should also be mare
systematic merket research to discover the age-groups,
sex end social classes of the Americans, who buy
Agardattis, why they do so and for what purposes, and
whether they mtor the Indian sgarbattis to tho less
fragrant extruded sticks produced by Japen and

Hong Xong.

Opportunitics in othe rket

Other big rcgional snrkets ore Africa, East and West
Asin, and Vest Buropean Countriess their potential
hes not been fully developed ot yet, boocauce of
inoconoistent coverege by Indien saleomen and agents.
Agarbattis should be forcefully offercd to Liast
European Countries, too, where therc is a hunger

for new consumer goods, and where fragrance is
apprecinted.

Small Agarbatti Pirme not contributing much to
. exports
Acearding to Chemexcil records, out of the 168 members

of the Agarbatti Fanel V, the firet 3 manuricturers
pake 368 of the exports, the nemt 5 a further 208
and the next 11 a further 16%, so that 119 ot the
Agerbatti manufocturers mnke threc quarters of the
exports, The hundreds of emall manufacturers make
voery 1little contribution to exports. Should not the

gmll-S8cale Industry Development Organizoatiorstake
over the full reaponeibility to reise their rroducts
and packaging standnrds for export?

¥easures must be token to eradicete the expet of
sub-standard Agarbattisfrom India. The Inductry hes
been tolking sbout thie for years, but no decisions
are reached,

0f the variocus alternatives, I belicve thet Pree
Export Inspection is the moet practicable. Thre
Expor® Inspection Council has aleady werked out
tentative standards, covering length of stick,

eveness of coating, burning times and rctestion of

XX ./fragrnnce
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fragrance. 7Tc these could well be added the inspection
of trade marks and designs, i.e. 1f onc of these could
be confused by a neutral obeerver with that of an
existing agarbatti brand with well estatblishec export
sales, then this ought to be failed in the ingpecticn,
To nmake the inspection system a8 easy as possible fer

the smaller mnufacturers, the Export Inspecticn

Council would sct up Inspection Agencies in all contres
of Agcrbatti production, where theuc are not already
in existence.

70.  Beoammended Flap

(a)

(v)

(c)

()

The Agarbatti Industry must recognige throt
agarbattis/incensc sticks have n good future
in world trade. Manu tcturers, especinlly

the larger oncs, must plan for the future with
self-confidence, cepecially improving cffective
sales coverage of the premising export markets.

North Amcrica io the most important morket.
Certain of the larger Firms should form =
Joint-8ales Company to cover this morc
systematically end take sales awny from the
dominant Japanese competition, They :ahould
do more market research to find cut exnctly
what type of agarbetti is required for future
development (poesibly with the aid of tlc
Government Marieting Developrcnt Fuu:) nnd
employ permanent Indian eales rejrosortatives
in the U.S.Ae to spur on the Agurbatti ~pente
and stimulate the promotion of this nevsworthy
product.

In order to eradicate the sub-standard - gorbattis
exported from India, thereby injuring the quality
reputation of Indian products versus those of
Jayen and other competitora, there eshould be
compulacry preeexport inspection nrrangcd by the
Export Inspection Council,

Indian m nufacturers are to he cagrofulanted on
raising nlrendy the Agmwdatti oxports to the level
of ncarly 13 crore Rupees per annum (mich to the
surpriec of mny outeide the Industry). Now they
met dbuild on their success to achieve much highcr
levels, with the target o well cver three erorcs
of rupeus within five years,

-?o-
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EXPORT HOUSES

Trerc i a scarcity of Export Meorchant Trad ing Houses in
India, ccmpared tc mnny ccuntrics, The only two Frivate
Houscs with gecod overseans distributive networks in the
Chemexcil Pancl IV range of products are Tata Exrports
Ltd. and Indexport T4d, "hile these Houses do export
Products produccd by thind rertiesy mnecither cxpcrts
Toiletries/Cosmctics other than *hose of their omn groupe.
Therc are a large number of mrohant Sxporters registored
with Chemexcil, but in the Panel IV area nonc do any
worthehilc busincss. The Public Bxport Houses (s.n.c.,
M.S.8.1.D.C. etc.) do not export Toiletrics and
Cosmetics, because other ficlds tnke up their attention,

0 et asgistanc 11 ortir
¥hat lacks perticularly ie help to the Smaller Firms,
which may heve potentially good exportable productes
but o nct knw which mrkets to aim for systematicslly
and arc not ccmpetent to adapt their products +o suit
foreign markets, particularly with regard to packaging
and presentation. Thie is a Job which the Japanesc
Bxport Houscs (and those of certain other countries)
do 8o wcll, I hove asked certain of the larger Firms
in my ficld, with mowledge of foreign mrketo,
whether thoy would be willing to expert 2lso the
productc cf cmallor firme; they have oaid that 4in
Frinciple they erec ready to sc, but the work ¢
dcveloping other pecple's products ic quite camplex
and handly worth the commiosion on the few lakhs of
oxporte that mght onsue, Moreover there is no
security about the continuity of such business. So
the smeller firm cantinues to be opportunist in
miing exports, €1iving their busineces to the first
fors1an agent who ¢ mtacta them with an enquiry or
order, withcut checking whethor he has facilitics
to distribute rroperly throughout the foreigm country
c¢mcerned, ¥oreover it mst be cmfesscd that there
are som lively smallesenle Firme, who do not warnt
to incrense their exporte to the extent that thoy
have to install Flant above the value of 7% lakhs Rs

sesee/ond
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Bulgaria
Crechoslovakia 5,00 2.88 - set

German Democratic .
Republic 5,00 - . Deter=-
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and thue promote thomselves away from the opexational
benefits attached to the emell-scale sector.

Nged for Strunger Export Houses

T™he Government is already actively examining proposals
for creating conditions favourable for the growth of
stronger Export Trading Housee, both private and
public, and I will not go into this subject heres Put
bearing in mind the difficulties inherent in exporting
Chemexcil Fancl IV & V producte, 1t would be of great
benefit to havc stronger Bxport Houses or Mexrchant
Exporters, specialising in certain of the pr oduct
fields or in particular areas cf the world, where
oppcrtunitice cxist, but are not yet exploited, such
a8 thc Western Luropean Ccuntries or North Ameriee,

chieving Fast Furcpean Targete

ne rcgional area, which s mentional frequent 1y aboeve
is cf specinl importance to the Pancl IV arca la thet
of Bast Burope. Here great opportunities exist now,
which are not being fully exploited. Below arxe the
1971 Treaty targcts for Toiletries/Cosmetics compexred
with actual ealest-

CmeticMilctries Ometic/Toiletrles Detcergente/Scape
Target 1971 tel Expata 1971 Actuel Experts 197

100,00 61.” 44.12 No
Tar-
geto

fcr

gents
10,00 5¢34 4 o

5,00 - - Scape

Yugoslavia (misce- 30,00 W52 .
llanecus Consugly

Goods)

155,00 70.73 44456

l
|
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Obvicusly ac yet insufficient momentum has been

. developed to meet the currcnt targets, yet it is
important that this be dme quickly and 1t is
in the interests of the Industry that it should
be geared to moet increasing targets which my be .
set in future Tradc Treaties. A strict catrol
of what is being achieved against the targets is
necessary, 8o thet speedy ccrrective action may
be taken when necessary, Chemsxcil is now
wngaged in tackling this problem.

.  governaspt "Carrot end Stick” Folioy
pxporting is not easy and relatively profitless
gompared with trading in the home market, Many
7irze are putting their backs into it, becouse
1t is esgential for the naticnal intercat, Mcet
Firms, exposed to the Oovernment “Carrot & Stick"
poliey (i.e. providing incentives if ccrtain
levels of cxports are achieved and disinceutives
in terms of reduced licences for domestic
=anufacture, if they arc not) are motivated by it,
This has been a powerful weapon in the Government's
armoury, but it would achieve more, 11 applied
_universally to all Pirms above a certuin silcey
otherwise there is tcemptation to refraoin rrou
embarking on the difficult job of expcrting,

6. ' Leapic yort Poparimenta
Puoing the ccld winds of competition in cxpart
mrkets ie cne way of building regerves of mrkoting
talent, With the relatively smnll amount cof
sarketing competition in the domestic marke:, it
48 not 80 easy to duild marketing managoivnt skille,
One thing, which has struck me going rournd Firme
is the insdequate size and capabilitics of many
Bxport Sales Departments, even in Firms doing
sisable export turnovers, This cannot be right,

Coul not the same: tax incentives be applied to
encourage the build up of sdequate expart
departmonts at home, o8 there are for expenditure
on travelling, rromoticns, edvertising and cetting
up sales offices abroed? In some way or other,

ooooo/CXWﬂ
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expcrt departments shculd be made genorslly more
efficient and given more status., As the Chemexeil
Chairman said in 2 recent speech "Bxports sliould be
first planned fory-tNéh striven for®, They cannot
be properly planned for unless there is suitioient
mmagement vapacity in the export department, ncr
striven for unlecs there are export sales mnnagers
of competitive ability available,

1 ty cf .4
In coming towards the cnd of my Report, mmy I say
that the marketing plans which I have cutlined
above for increneing Chemexcll Fanel IV & V uxpurts
by nearly 20F per snnum for the next five years are
perfeotly feasible, given the cooperation of all
concerned, [ have suggested tc oy Chemaxcil
colleagues, smnll in number thcugh they are und
burdened with masive day-to«day work, that they
consider doing a similar S-yenr plamning cxercise
for the other Prnnels that I have done for PanclsIV
& Vy in oprder tc give "teeth® ¢ the Chairmin's
call for 100 crores of Rupees sxports in five years!
time. This might de usecful work for a cuccussion of
young nanagers with cxport marketing potential,
seconded to Chumexcil from private induetry for a
few nonthe nt a time, both useful for Chemexcil and
providing & veluable brondening experience for the
mnagers concerned, This method of markqting
planning in depth might even appeal to other Fxport
Fropotion Councils to provide a better structure for
Judging results against targcts and expoctoticns,

Sonskeicp
I would 1like to thank the Chemexcil Chairmny, *he

Fancl Chairmgn, Wr. Sitaram ard all the Clemexcil
tean for their unfailing help and kindness, ' ko
thoge who hnvc dirscted me in the Ministry of
Pareign Tradc and other Government Departments, and
the meny in private industry, both large & srolle
scale firmw, whc have given me their valuable
advice. I belicve the pro}ecf to be o necespary
and valueble ome in the natiomal intercct. I have

...../kept
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Xept my Chemexcil eolleagues and others omoerndd fully
in touch with what 1 have dome, to provide cantinuity,
and I trust that my work will help to accelcrato the
increase of Chomamd 1 exports in the coming years,

E.A. Corcoran
(U.I.I.D.O. Aiviney - Tscentinl Oils,

Toiletrico & Cosmetice)
BAC/TFO
Boembey

3rd April 1972
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Trepd-gect ilnal

Pritseche - D & 0O

(Pritseche Dodge &
Olcott Inc.)

76, Ninth Avenue,

New York, NY 10011

Intcrnational Flavours
& Fragrances Inc,

521 West 57th Street,
New York 10019

Nordz Inc

475 Tenth Avenue
w York,
Y. 10018

Felton Intemcoticnal Inc
6§99 Jolmsmn Avenue

k‘Ocm'
New York, 11237

U.0.E. Fragrannes
A42-50 Ruc de¢ 1a Reine

Henrictte
92 - Colombes, larie
also at 23 Avenue
Tlerre Semmard

Of-Orasse, Alpes Maritims

mone-PCfulunc,
Socictf des Vsines’

Chimiques,
22 Av, ¥cntaigme,
Parie 8¢

T. Robertet & Cie
Grase:, Alpes ¥Moritimes

Rourc Bertrond Fils &
Justin Dupent,
Grasse,

Alpce Maritimes.
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AIIENDIX=-A

ume/ Flovour House

Branctes or cffices in
Crenndo, Gormeny, ono.
Jomn, Mcxiec,
Argcntinn, Australie,
austria, Bermda,
RBolivin, Coata Rieca,
£ix., Pronce, Guatemala,
Iarncl, Jomeder,

Vew Zcaland, Isnema,
Ihilippines, Tuerto
Rico, Sweden,
Venezucle.

Amnlgommtcd with the
fermer Tollek &
Schwarz of the )
Fothorlandsy Brinchee
or offices in many
countrica reuwd the
wnrld,

Urion of two-Frunch
™yme vith an
Ltalicn rnd mn
Amerierr irn.
Pranect. o or Offieccs
in UeSihey Itoly,
Sredn, Gernany, U.Ka
Relgium, Moroecc,
lMexicc,y Arientine,
Frazil,

Offioco in all
Furopen
Countrics

Offices in Ierig,
Noew York, Tckyc,
London, Frramfurs,
Sco Inclo, Mexdeo,
Bogota, Bucnos Aires,

L PERIDTY



FRANCE

OERIMANY
(Pederal
Republic)

TPALY

-63-

Lautier Mls,
Grasse, Alpes laritims

Oharabnt '@ Cile
Gragse, Adpec Varitimes

Bertrand h‘r.C|
Avenue Font, lawgidre,
Grassue, Abpes. saritizes

Synarome et Cie
40, Rue liaismeil
92, Bois Colombes,
Paris

International Flavow

& Pragrances, B
“YYP{¥cderTand) RV

Postbuer 309,

Hilversun~ddedtrweg 72-79

Kaarden's

(Nearden Chemioal Works NV)
P.0. Box 2, Kacxden,

nr Amsterdem, Holland

A. Imschmeijer Jr. NV
Apstordam, Holland

$olrk ¥rutal Yorks,
Kottcrdar, Holland

*Drogoco®,
Gerberding & Co., GmbH,
3450, Holezminden

Hearmn & Reimer
Holsrdnden

S.A. Esperis,
via Binda 29,
20143 Mlano

I

0ffices in laris,
Tondor., New York

Pranches in London
and Hew Tork.
Associated with
Proprictary Ierfunes
Ltd. U.XKe.

8lco in Germuny,
Italy, UKoy Jamn,
Spain & Ue3.he

Twin Heed Cffice
sidhrtheny

' New York

Agsociates
« Branches in
very meny
countricso

Brancheu or offices
in Argenting,
Auntralia, Auetria,
Belgium, Denmnrk,
Pronce, Germany,
Hongkong, Itely,
Indian, Joman,
Mnlaysiz, Yexieo,
Eoxway, South Afrioa,
Spain, Swoeden, UeKey
UeBeaiey Vornczuela

Many brenches atvomd,
inclwding that in
Madras

& welleestadlished
Company with offi ces
in Austria, France,
Italy, Spein, Mexico,
Japan. UeKe £d U.8.4.

Likewise well-eptablished
with many f@elen
officea,.

Spccialiecs in the
procensing of
cgecntial oils with
four Distillerics

in different parts of
Itﬂlyo



SYITIERIAND

U.K.

JARAR

ropid growth rote.

wmrciemd . d vrram®rinen Arandodnme

‘64‘

Pirscnich & Cie
1211 Genbve 8

Givaudnn 8.4.,

1214 Vernier,
Genlve (Frogrances)
Dubendorf, Zurich,
(P1avous),

Destilaciones Garcia
de la Puente SOAO'
San Jose Baja, 39,
¥.0, Box 69, Granade

Mh. B“k‘. Allen 1Itd, '
Blackhorse lane,
Walthamstow,

Lodon R.17

Iroietary Ferfumes 1td,

International Ferfumery
Centre, Ashfad,
KEKT,

Teakesngo Perf\ne’y Coeltd,y
Heud 0ff.cc 4, {-Choms ,
Hatchoberi, Chuo«fu, Tokyc,
Main Office, 36 5-Chome,
Kamata, Ota-kxu, Tokyo.

Toyatome Ferfumepy
Company ,

¥c.5 1-Chome Nihon-bashi,

sm.Oho, QNO-‘“'

Tokyo.

W R -

Branchca or offices
in Faria, londom,

Wew York, Tokyo,

Xoln, i'erontc,
Bydney, Duenos Jires,
8a0 inulo, Santiage

de Chilc,Quito,
Mexico, lirm, Coroons,
Bogotn

A very ITrnteructiomel
Honse with ltrenuches
in muy Countrica,
including a big
establishment nt

14, Boulevrrd @mlark,
92, Noully-sur-Seine,
TARIS

A well=known House
established in 1912

e eococintion of
Boake Iloberts with
'.J. Bush & Co. Ltd.
A pegmber of the
Albright and Vilson
@roup.

Wom the Queen's ,ward
to Industry for their
big exports of
ferfuncry Compounds,
Amsocinted with
Bertrand Frires of
rance.

Offices in UeSohey
v.K. ' Netherlmldn,
Teiwan and ensil.
Branches in
Pukuoka, Hiroshiza,
Sapporo, Osckny
Negoyn, Semini,
“m‘ﬂukﬁ'

A well=gstablished
businecs, founded in
1925.

In Eurcpe °r America, a modern

~me A waed ™ BOTO



ATTENDIX D

-65 =
(Qty.in k7e.)
(Value irn bs)

Name of 041 196869 1969-70 1970=11

(Qty.) (value) (Qty.) (velue) (oty.) (v~lue)
Anise 6846 144726 873 129973 4258 R
Berganct 682% 795337 64TT 5%2624 65TT  Teddy
Gajuput 989 13561 2408 32040 1011 15260
Conanga 2580 115204 148 52148 16 £410
Caramay 119 8745 4R 19060 365 151K
Cedarwocd - - " 2243 2000 E6 300
Cinnonon 1oaf. 2018 49968 4630 101883 8373 163304
Citronella TO513 890365 122999 1704392 56398 1297559
Clove 27431 639414 24652 544428 37544 93530
D111 - - - - 400 201¢0
Geraniun 7966 975891 10311 1413%26 9055 1243313
Invender (1l 12824 TN 9103 541480 16623  T=5526
lepon 13290 334974 15873 364107 16860 394940
Futaeg 2018 103313 2542 5711 5144 130148
renge 1000 479704 22152 3512M 56646 59450/
Fatchoull 24184 1133518 18985 841754 22764 912534
Fepperzint 160740 6823282 138125 5496007 121838 4561633
Tetitegrain ST08  2492%5 A985 176440 322% 113384
Spearmint %366 566449 4351 434925 14%3 164763
Ylang Ylang 3677 20979 3765 320RT9 23%3 279372
N.2.8. (DO‘ elsg~
where specified) 80543 2368375 94574 36RMO 90492 2321051
Resincids 15943 664154 19174 705008 11854 468173

479436 17422813  S14919 17467118 479098 15420132

Sources D.G.7.D., New Delhi
Copied Jan,1972
E2 2 22222 22202
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AFIENDIX C
ORTS (ARCKMATIC CHE
(Qty.in Tcnne)
(Value in hoe)
1970-T1
Tt BT T RS 7 B R. 5T
1 2 3 4 5 . 6 7
®

Aryl Acetate 55,433 169155 19,355 66397  2.177 AC3C
Benscid Aeid 75.07T9 394G 122,98 41%190 173,934 705905
Bensyl Acetate (P.F.C) 184,009 905642 154.757 956529  43.470 254532

Bonzyl Acetate (Tech.
Orade) 106,124 584142 127,693 660679 39,670 190416
Bensyl Benscate 1.017 17637  1.04% 9387 0,080 1239
Putyl Acetate 6%.08% 239992 136,673  TT1617 12,913  40CT5
Etiyl Bensoate 0. 064 1043  0.0%4 810  0.438 0035
1inalyl Acotate 16,318 770867 13,106 468516 12,661 427283
Methyl Bemscate 0,594 12014 0,751 7668 0,622 6375
Metryl Cinnametc 0,335 10909 0,040 %4 0,097 3720
Thenyl Acetic Acid 15,391 185376 227,857 2696890 246,052 2626327
Thenyl Ircpyl Acotate 1.038 42427 134 202 35,063 405621
Terpinyl Acetate 12,369 120022 12.168 132607 13,035 132153
Dizethyl Sulphate - - 190,166 535029 - -
Methyl Anthramiate 10,573 306973 15.6397 706103 T.929 193007
Dipentoene - - 50 866 - -
Diphenyl Wetlisic 1,132 15011 3,136 3371 %555 115306
Bensyl ChlorMe 25,647 91097 63,360 236050 12,907 53019
Bensyl Chiaride 103,316 450377 207.705 041622 206,501 257345
Vusk Ambrette 0,037 1506 9.9 79555 - -
Musk Xylal 24,202 370029 16,433 116655 2,622  45€31
Amyl Alechcl 43,293 153459 170,695 547415 - -
Citrcnellol - - 0. 941 27443 0.01% C4C
Linsthyl Octancl 0,222 6130  2.469 90244 - -
Geraniol Ced21 06 14,8372 45560 1.670 L1047
Linnlcd 2,066 106519 13,102 392453  4.383 121279
Rhodinel 1.141 38221 12,790 33964 3,770 n2Dac4
Bengyl Alechol 42,642 293674 41,355 265846  53.259  UH0340
Bcrneal 9.275 159918 1,165 25077  1.463  323¢3
Cinnamiec Aleohcl 2,960 02859 36,512 259009 10,666  121€32
Henthol 56,774 3%62%63 2,81 153193 (147 11059
Irenyl Bthyl Alechol 93,070 932291 67.473 933014 107.814 15646.5
176,072 935733 196,679 1072534 223,257 1335533

Ter;ygél
»®

1.7T.0.
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1 ? 3 IS g 1
Thypel 6,653 166779 18.624 474042 29,606 25000
Diphenyl Cxide 55.293  300RT6 136,555 032399 544,493 1140677
Isceugencl 2.445 150260 0. 389 25726 0.967 77223
Cirnamic Aldehyds 2,125 30236 3.514 49925 Te212 127434
Ethyl Vanillin 3.046 107037 4.496 310395 5,361 40060
Heliotropin 2,900 100043 5.278 193903  3.663  13094C
Thenyl Acetaldehyde 1.304 45630 1,353 62165 3,550 129376
Vanillin 17,981 004582 26.642 1267333 23,001 1245090
Benzophencne 1.579 26274 0,346 13501 0. 003 212
Camphor Hatural 3.7 54939 443 9373 1.044 11076
Musk Ketone 5.490 321524 3,190 181187 0,147 3500
Cousarin 22.118 538409 27.506 748815 26.458 790579
Acetophencne 7912 3909 - - 13,957 61635

Total 1261,726 13541064 1991.482 16626833 1914,647 15098564

Bources Lirectorate General of Technical Development,
ocopled Jany$972
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APYENULK D
Coete of mamufncture of two locally-produced Arometic

Cherjcals cogpered with internatjongl prices. Bombay, 24 Feh 1972
STYRALLYL 4CETATE (green tioral perfume material
gardenia type
Rs., / Kge

Material Cost 22
Procescing Cost R
Variable Cost 23
Pactory Directs 6
Rescarch & Develcpment
Overheads (Pactory'é General) 3
Total Cost (excluding Marketing

expenses & Profit) s
Styrsllyl Acetate price f.0.b. U.K. 14

c.1.f, India 50

migh material ccst is due to the very high cost in
India of the main chemicals used in the production of
Styrsllyl Acetate, as illustrated belows

Internutionnl
Indian Frice Jric
Re. ; uo Ko, / kgo
Styrene 4.24 1.56
‘“tic AW"“G 60“ 24 06
Acetic Aodd 3,04 1.48
Sodiun Aocetate 5.30 2.8

The high per unit cost of Pactory Directs, Research &
Developoment and Overheads is due to the low volume of
production,

The above figures are based on actual plant production
experionce,

LIMIO0L - dmtbetic ex Beta-Fipspe (floral perfum
mterinl)
Ra, / Ke.

Materinal Cost

Proceesing Cost
Variantle Cost 50
Prctory I'irectse 8

43
2

Research & Development 1?2

Overheads (Pactory & General) 4
Total Cost (emcluding Marketing

expensce & Profit) 1

moa pl'ice - f:o.bo Uo‘o 23

Q. 10:0 IM‘B g-i

mish mterial ocst is due to the very high price of
chemicels in India even though the yields obtained are
compercble to these obtained edbrowi, If all chemlocls
are aveilrble at intcrmaticnal prices, the mmterial coat
would be only Rs.13,00/kg. If only Beta Fincne, which
accounts for 700 of the cost, is made uvailable nt the
intermaticnal price of Rs.3.42/kg s egainst the ocurrent
landed price of Re.13.61/kg., the material cost would be
rcduoed by Re,28.00/kg.

The high per unit cost of Factery Directs, Research &
Development and Overheris ie due to the low volume cf
production.

The above data is besed on o pilot plant production only.
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ATFENDIX E

PTROITICNAL INDIAN TERFUMERY GCES NCTERN"
(a draft article written for the Reader's Tigest)

There arc a large number of deep-rooted traditions which over the
centuries have become an integral part of the lift of Indian
people. Ome of these is traditional perfumery. It gatea back
thcusande of years. Vedic logends memtion this truliticn, the
origin of which is lcet in the mists of time,

Indin wae 2lways s favourite birthploce for perfumery plante.
One should not forget that roee and jasminc ore °of Indian
origin end thet they were imported intc Burope by the Crusaders
via the Dagnscus route. Fomous travcllers who visited India in
the bygome days have deseribed this country as *he lend cf
arcentic flowera, fruit, wocd, rcots snd grassec. The perfures
cf India ond the East werc sc popular thet in the Bitle
numerous refercaces are found. In tre Scng of Sclomen, Indian
perfumes, i.e, oil of cinnamon, spikenerd and nyrrh, ore
prominently menticned.

Among the typienl Indion perfumery crenticns, attars should te ’
mentioned first. An ntter is a flower distillete, on il '
cbtained ty redistillation over sandalwocd. These are ntiors

of Tose, jasmine, kecrs, champac (the l2st two named ore very

highly odorant Indian flowers that arc to be faund nowhere

else in the world). The present prejaretion cf Attors 18 very

sizdlar to the age-long Jrocesses, whise seorete arc [nesel

from father to son,

Sandalwcud enters alec into the manufacture cf wgearitatils,
ancther traditional cxample of Indian perfumery dating back
t. encient times. Agsrbatti ie the Indian nume for the
inoenge sticks produccd in the millions, and may be billicne,
mostly in the South of the eountry.

Agarbtattis are quite a familiar feature in the life of the

pecple of India. They ere burmed 1like candles in tenples,
im privetc homes and shcps, in frant cf imngcs ct AMktics,

' "I‘hty ere burned st all fcstive cceasicne, at wcddings, at

Diveli (the Hindu New Yeer), et 21l religicus and scd-

religious functions, at the ineuguraticn ox industrinl plants

cr opening of new offices, or quietly wherever cmvenient to

PQTO 0.
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enjcy their fregrance end relax from cares. Their fumes
penetrate the day-to-day Indion 1life just as they did in
bygcne days.

India, nt all times} has exhibited profound sensitivity tc
«dour ns cne of the comstituents of .veryday life. Indian
civilisation for example hes left admirable perfume
btragiers to posterity. ¥rought by the exceptionally skilful
indian oraftsmen, thuse nre to be found mede from s-1id

_silver or from copper $nlsid with valunble enamels in the

shape of flowers, animale such as clephnnte nnd tirerno and
birds, especianlly peacccks. Thesc true wcrks of art, used
for amamentnl purposes in temples and palaces Just as in
acre humble homes, werc part of the dnily environment and
fulfilled 2 number of functicns, both utilitarien and
scsthetic such as driving ewey insccts by means of the
aromatic smcke, scenting and purifying the atmcsphere,
oreating an envircnment favourable to meditaticn and
cbviously, in the sencrosanct of temples, glorifying the
deities.

The use made of patchcull lenves is nlso remarkable.
Kashzdr has adways becn known for its wonderfully fine and
goft wocllen shawls, which when rollel up mey be pulled
through o ring. Foesilly as enrly as the 16th century the
wervers of Keshmir rrde use of yatchiull leaves that were
ndmixed with the wcol so that the mdtes would be driven

off. Therefore Xashmir shawls were scented with patchull
which proved 80 pleasant to shawl users thet the lenves
were subseguently uscd not caly for thedr insecticidnl
properties but to perfune the shawls nnd thereby add to their
sales appeal. Thus, it appears that patchouli of Kashmir
was the first perfume opplied to a praduct for inereasing
the sales appenl, just as perfums 18 used nowadnys in tollet
sonps and cosmetic creans.

There oan be cited mony other illustrations of the presence
of perfume in everyiay Indian life. Tried vetivert roots,
for exepple, cnn be found henging from dcor and window
frames, s that the air im entering the h.-mes becomes
impregnated with the sweet, subtle odowr of vetivert (xhus ).

I.7.0.




To this day visitcrs tc whem perticuler respect i8 tc be
shuwr are gerlanded with fragrant jasmine end tuber-rosc
necklaces, and every Inlian woman, even the humblest,
will wear in her hair a cromn mede from cne of the various
indigencus varicties of jasmine flowers - Juhi, Pela,
Chameli - which grow wild in the country.

The P rof moere of traditicnal Indian perfumery send their
mobile Distillatim Units sround to the fields at the time
c¢f the flower harvests, This is = sight worth seeing,
deserving to be pcrpotuated in colour photogrephy or film.
The mcbile teams sct up their distillation stille by a
river or leke, purchasing the flowers from farmers or
dealers. The term stays in the area throughcut the tims
of the harvest, The year's cycle fcr a typical mobile
distillation unit might be as followes-

Menthe liarvegt Locatim
March/April Rosos Uttar Pradesh
May/Sept. Keora Orissn
June/Aug. Jasmin Uttar Fradcsh
Cetober Falparosa Hyderabad
Kov/Jan Vetivert Utter Tradesh

The distilled oile cre sent back frem time to time to the
manufacturer fcr blending with other ingredients into
Zinished perfumery or perfumery compounds, all of a none
8riritous type. Here nre scme cf the traditional Indian
perfumess - ‘

Iodlen pam  Zmaish Buivalept  Comnents

Chameli Jasmine Creepor tyype
Champac Golden,White & Growm in Western
green flowers Gujarct on Small Scale
Chand on Sendalwood Used in all religious
. cerenonies
Iarbar Amber Wusk Natural amber{whnle)
" Musk (Deer)
Gulad Rose Paisli Gulab
fresh harvest rose
' Gulheina Rose & Hina ,
Hina Herbal mixture for keeping warm
(11 heart herbs ir. wintor. \
with saffron & )
musk)

P.T.0,



Kasturi
Keshar
Kewdn

Khus

Mandi
or
Muhenddi

Notie
or
Mogra

Fanri
Mustana

Zapron

Musk

Saffron(from Xnshmdr)
Kewra flower

Vetivert Root

White flower with
green leaves,
sweeter than Jasmine

Jasmine, bigger
flower than
Chamecli

Patchouli
Iilac

Saffron

The Hindi wond

Yellow petalled from
tall trecs, liked by
smnkes ¢

Por cooling in Sumeer

Used at weddings &
religicus cercmonies

Bush or Shrup type

from Uttar FPredesh

Grown ouly cn Smnll
Secale

The Urdu word

Indian perfumery is highly concentrated, with heavy, spicy,

sweetfliwery notes.

Imm lueo

It is elmost invariably non-apiritous,
beccuse alcohol has never played mich part in traditional

It ie exported unly to neighbouring countries,

particularly to the Moslem Middle East Countries, vhoee
tastes are very much for the long-lasting Indian attars and
conogntrated, exotic Indian perfumery.

. "In other parte of the werld, however, the taste is for
spiritous perfumery, whioh gives better initial imnpact and
where the gradunl eveporati'n ~f the alechcl, mixed with

‘the esscnce, gives the charscteristic whiff of fragrance
commonly asscoiated with French perfumes, Now, Indicn
Pergumrs are engoged in adapting traditional Indicn perfurery
1;1(0 spiritcus form, for cxport to North America, Europe,

] pen end elsewhere.

Ieading this netion are certain cf the

larger Agarbatti manufacturers, who have made something cf
| breakthrough, by exporting agartattie in lorge quantities
to Narth America and other sdvanced countries, popularised
7 &8 they have been by thc Sitar mmestro, Ravi Shanknr end

the meditations of Mahesh Jogi.

Indeed, this traditional

Indian r’l-cduet scems to meet certain modern comsurer needs,
1.0s t0 escape for n time frum the artificinlitics and

Ite enterprising manufacturers are now
edding attraction to the Agarbatti range by cfforing Indian
opiritcus perfumery in companicn fragrancec, suck as fruity/

s “gtresees of 1life.

woody notes with sploy overtones and musky nctes with
overtones cf Iniian flowers and herbs.

F.Te 00



.n-

The questicn must be asked t Can Indian perfumery influence
Western thought in one vay or ancther? Undoubtedly in the
West there is a trend towards some gort of philosophy of
11fc with roots buried in ancient Eestern lores. The Rast
has always attracted and excited wegtern curiosity, the
exotic mysterious East, where fragrant perfumes create a
sort of curtain, behind which one can still have dreans,
Certainly both in Burope and America there is a trend
towards strong, heavy, exotic fragranccs, not unlike the
traditional perfumery of India., Are not spices, in which
India is 80 rich - Pepper, cardamom, coriander, to name
only a few - penetrating western perfumery in its quest for
strength, richness and sensual toich? Cennot Indisn
fragrences, expressed in epiritous perfumry, bath oils,
agarbattis, provide a means of relaxation and reouperation
from tensicn which eany countries outside Indis both
cmsciocusly and unconsciocusly seek?

BAC/TPG
14 Ped 1972
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Celour Advertisemcnt appeariig in U.K. Prese(inserted
3y Scvepnment -f Indie, Pejortment of Jcur

Illustration: ,ttractive Col.c-ur Fhctcgraph of an nll-white
clad perfume seller, sitting croes-legged in
his cpen-franted shop in the midet of his
perfume bcttles,

Beedline 1 "Hc can say that at whioh a woman can only hint ",

Text t In front cf his 1ittle shop in a Delhd alley
ccllcd Chardni Chowk, the great perfure houses
<} ¢ aris, Lome amd London pele,

Ke dcals in Saffron and Motin and Rose and
Gulbeina. TFetals taken from flowers plucked
by his family in the fields of Haryana.

Crushed in water and dirtilled in sandalwocd
odl. And bottled as & perfume that will
linger in your memory for years.

I you want a fragrance for a special
ogcasion, he'll sell ycu one that's deen
sweetening end mllowing for monthe.

If you want one tc keep ycu warm in winter,
he'll offer you Hina. 1It's mede from Musk
ant Saffron and has an arosm that would
take a rare beauty tc shame.

If you need wc to ool ycu in summer, he
has Khas. 2 herbal roct is its besc and
its rrusence is ne that hes chenged men's
mnis far centuries.

He seclls incense tcc. Thocp and Joan stickse
of sandalwood and balez, mixed with cils
and powders and drugs.

* For sprinkling un relatioms ond fricnde
during holy tizes he has rcse water. Losc
water, alrost a8 fragrant os his scents,
that can be used in the wreparation of
syrupis and sweet dishes.

Dut 1t is the perfume that will take you
back there. An incxplicablc ;rescnce,
heavy yet at tle sams time delionte.

For en emount that Faris wauld ask ‘ive
pounds, he'll ask thirty pence.

Nt the price ian't the reasm you will
remc mber his shop,

Lnselire t INDIA = you'll never be the same again

(The Government of Tndia Tourist Cffice, 21 New Bond Street
Lendon "’



G &b WATAMYY 420047 & MAA Y WAALL A MNININAEDL A ANAY VA AASASAS
Dovharen Mansion No. 3, 20d Fiser, 43, Shomoldas Gondhi Marg,
(Prinsess Sireet). BOMBAY-2.

Circular No,71-72/6% dated the 24th Pebruary, 1972

M, Edward A. Ccrearan, United Notions Industrial Develcpment
Organigrnticn Advicer on Toiletries, Coemetics and Essential Oils
hos been assigned to the Besic Chemicels, Iharmaceuticels and
Sceps Export rromoticn Council to advise on the possibilities of
experting toiletries, cosmetice, essentinl ~ils, etc, In the
ccurse «f his assignment, Wr, Corcoran hes fcund that in the
mtter of export of perfume compounds, the difficulties confronting
their export wer: identified as non-availability cof good bottles
c.mparable to Buropesn stendards and the proper grade cf alechol.

Our Iresident, ¥r. C.V. Varadan and Wr. Corcoran visited
Kessrd., AJit Gluss Works, Ivt.ltd,., Vagir Glass Works, Itd., and
Vitrus Glass Divisicn of W/s. Vitrum lvt.Itd., and had discuseions
vith t'e managenents of these factories regarding the supply of
suiteble rerfume bottles, porticularly for export. Vacir Gloss
Yorks 10 nct have perfum bottles in their manufacturing programme.
at present. Vitrum Gloss Division and Ajit Glass Works cffered o
ronge of bcttles and they do not insist on orders for large
quantities,

I1f eny of cur mnohers desire tc moke any suggestions in this
regayd, he may ccntact M. Bdward Corccren and apprise him of his
ideas. Membors may also refer tc him problems connected with the
supply of slechel and alsc thce incentives om expcrts.

™he address of W, Corcorom isi

. Bdwerd A. Corcoran,
U.§.1.D.0. Adviser,
C/c. Basic Chemicnls, Pharmaceuticals
& Scaps Bxport Fromotion Council,
Jharei Castle,
7, Cooperage Rund,
Bombey=-1.

Tolephone Fumber: 214221
Por YERVUMES & PLAVOURS ASSOCIATION OF INDIA,

8d/-
o (K.¥. SH:H)
. Henorery Secretary



-7 -

AITENDIX H

(RTING INDI MERY"

Text of part of Mr, 0crécran’a Talk on 2nd ¥ereh to
Faticnal Counedl cf Eccnemic Rescarch at Delhi

I am in Indis representing the United Naticns Industrial
Tevelopment (rgenigaticn, which has been cormiseicned by the
Ministry of Pcreign Trode to edvise on rruetical wnys and
recns of increceing cxporte in csscntiel cils, aromtie
chemicals, & the end products using them, particularly
perfumery, tciletrics and cosmetics, scape and detcrgents,
These nre the producte grouped together under lanel IV of
the Dasic Chemienls, FPharmaceuticrls & Soaps Export Promotion
Council (CHEMEXCIL) located in Eombay, in whose office I am
working fcr six mnths, To-day I am going t¢ tulk especially
about Ferfumery.

Many centurics ego India wne the leading Perfumery
Country in the worldt now it ranks low down. Elsewhere
Yerfumery hos becums very big business indced, with the
development rarticularly of symthetic perfumery mterials,
either isclates from cromtic plants or aromtic
eaterials mde from chemical sources (ooal tor, petro-
chemicals or cthers)., Scomer or later India tc improve
her place in this fost-growing field muet build up n more
8civnce~tased industry for perfume and flavour mnufacture,

But in the meentime, therc is ccneiderchle ;akill
within India in perfum-blending and mamufuoture, using
indigencus flowers rnd meterimls. Meny -f theec Firms hLave
beeh in existence fir many years, with sccrcts paescd down
from father to scn wver many generaticns. They make
traditicnal perfumery and attars (flower cescnces distilled
into sandalwoad ©0il), all ncn-spiritcous. ipart from the
extensive use inside India, there is s.me expcrt of this
traditicnal perfumery, as Chart I shows. The exports are
largely to the Middle East countries, which lave fcr long
been under the influence of India, and where the local
populaticns, especially the Moslems, have a strong liking
for the heavy, cricntal nm.alccholic perfumery, which
India produces.

F, T4 O,




-T7 -

¥any of thesc perfumery notes are unique to India. I have
listed certain of them in Chart II, may be scme of you can tell
me others from your own experience. What I am trying to
establish 18 that Indinn perfumery has a long history behind it,
this reputation 18 kmown in the warld at large, and there is
plenty of perfumery skill all around the country vested in
Small Pirme. The Government of India has even teen advertis-
ing the attrecticne of Indian perfumery for touriste in
Eurcpean papers! It is certainly n goud idea t- advertise
Indien perfumery, goeod for imege cof India aurcad, but cqually
it is necosscry %o ensure that the perfumery crnforms with
ncdern needs and is 8cld in an effective way tlrough the
right ocutlcts,

Why does not then India export mcre perfumery abroed?
Ther:c arc three main reasonss-

(1) 7The consumer teste cutside India, Middle East &
certain African countrics is for spiritous perfumes;
oconsuecrs prefer these because they nct anly give
better initial impect but alsc because the slow
evapcoration of the epirit with the essence gives the
cheracteristic "whiff® aseocinted with Prench
perfupe. Indian mnufacturers, with a few exceptions,
have not tried t. muke traditicnal Indian perfumes
spipitous, because to do 8o in the domestic market
carries e very high rate cf excise dutyy & moreover
the perfumery-grade industrial aleohcl evailable 4in
India is cf a poor quality, snd administretely
(rartly becsuse .f the effects cf prohibition laws)
is very frustrating to obtain, as well as involving
ocomplicated and costly Bxcise ccntrel.

(2) 1Indie has nct kept up with scientific and teclmclogiceal
" develcpments. Apart from a very few firms, Indian

/s perfumss remain simple blenders of indigenwus natural
materinls with imported aromntic chemienls., TFerfume
compcunding ie reserved fcr Small-Scale industry and
the Gcvernment philoscphy is thet this is luxury field
very 1os in the 1ist of prioritics. In the world at
largc, perfurery is a product of deily uee, as
important as that #ay of scaps and with o much more

- F.T. 0.




(3)

rapld growth rnte. In Eurcpe or America, & modern
rounded perfume contains cne hundred or mcre
ingredients of which 90F are synthetic ones,
produced either from natural starting materials
(eseantinl cils), tut mich more from petrochemicals,
alechol or ~ther chemical dases. The synthetic
mterials are beeoming incrensingly important, but
the world growth of the perfumery industry is so
rapid, that the usage of natural mterials mnintaing
its volums,

Mnufacturers 4c not serk to export Indian perfumery
or perfume comp-unds with much gest, because it is
nct o very profitable business. Many will nct
claim the export incentives that there are, bucause
to d- so would be to reveal their formulati'na,
which are the exyressicn of their art and which no
Perfumers the wcrld cver will ever reveal °n
princijle and frr strong emctional reasond, however
mch acnutry reward accruce.

re oourse tre mnin world cmsumpticn ~f DPerfunsry
48 in the richer cruntries, where. large amounts

of soney erc epent on this luxury, which is now

an item of daily use. Chert III shows how large
the anmel ccnsumption ¢f spiritous perfumery is
in o selected 1list cf VWeatern smrkets, surely a
worth while exp Tt target for India to aim forl
What sckee it even more attractive as o target is
that in E.E.C., Scuniinavian Countries, U.S.A. and
Japan, the import duty cn spiritous perfumery from
India is NIL compared with 20% to 30f from developed
countries. This shculd enable India to uffer her
traditional perfume in spiritcus form at very
reasonable price abroed.

Who 18 tc d¢ this? For a start, 1 have suggested to
the lending Agnrbatti snnufacturers, who have already
buidd up gocd exports in this unique Indion
speoielity in North Amerioan and Europcan Nerkets,
that they should cffer alcng with their succesnaful
agarbetti branis well packaged spiritous perfumery

I‘.T. 0.




in ccmpenicn frogrances (alsc perfumed both cils, a
fost-growing ficld internaticnelly, where Iniin
ocould get her share, but this ie an ther story,
whick I have not time to gc into here). So far as
the Agarbetti mmnufacturere arc ccncerned, there
would be a broadening of thedr selling btase (better
to 2ell twe or three compamicn jroducts instead of
ope)e The promntionn) appeal for the range cf
Woducts would the same, that of tradiitional Indian
culture oxjressed in modern product form,

I e8.al#0 hopeful that some of the leading large-
socale Toiletry manufacturers with good Export
distributive netwThks mey consider cntering this
f1eld for exprt and comtributing their expertiss
in productin, presentati-n and marketing. With
an attack on foreign markets on a broad front,
big volume exports can be built up,

The Governmnt and State S8mmll-Scale Industry &
Cottage Industry Shops could also comtribute
their skills, Indian Perfumery would mmke a g od
Towrist item, characteristic of the ccuntry and
light to pack and travel with., The Smll-8crle
Industry (rganizati-ns, which export like the
WBSITC, might well push Indiam kerfumery., So
6ould natiinal companies,like Air India, who might
€ive to their (acsengers Indian perfumery &
freshoner towels perfumed with Indian fragrances
to complemnt the unique intericr decorating of
their mew aircraft.

Ave there any obstaclee? Yes, f course!

(1) There is Fockaging. At [resent Indian nun-
epiritous perfumery is badly presented.
Ferfumry ic n cuostly item and it must
express glamwr. Indien slass bottles
ordered in nrall quantities are n-t always
tf the best cul-ur end deeign, but with
secking (as [ have found visiting Glass
Factories) they can be ubtaine!, Equally

PeTe 00
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izportant is the designing f attractive ceps,
incorporating en effective secaling device
which cbrintes the need for unglamourous
Tubber ‘v plastic plugs. I have directcd this
problem t¢ the Indian Institute ¢f Ieeckaging:
it oan b sulved, particularly if ccme of
the larger firms teke on interest in it,

(2) Them there is the question of Export
inocentives. I belicve that the Indian
authrities cculd well sccept the custonm
of the rest .f the world and not require
exaot details of perfumery formilations.
If this condition is met, discuseicns with
some nf the Firme conoerned lead me ¢o
beldeve that an export of some crores of
rupecs could be built up within five years
in Perfuzery Cogpounds and Spiritcua
Indden Perfumsry.

In %A ‘long term, to build up the Indian Perfumery Industry
for export, there should be something of a ohange of attitule
towards 48. It should not be regarded as a noneessential field
undeserving of supp.rt, but yather as a fast-growing industry,
whioh cam bring in god foreign exchange and at the same time
add to India's dmage cbroed.

(E.A. Corecram)

MM, 1972




Chert I
Bycrte of Indien Ferfupery(197¢/71)
lakhs of 8,
ATea Non=-Spirit- Spiritous
—_— e Jerfmey  epfumery 0% Ferfumry
Eeet Lsla 2406 24 2.%0
8cuth Aeis .32 .22 .54
Gfricn (other than
Ncrth Africa) 1.88 A7 2.0
Yeet Asia & North
Africa 8.74 «Od 8.78
Eeat huwrcpean Countrics - - -
VWest Burcpean Countrice «40 .08 48
U.8.4. & Canade «58 N, .61
Scuth America
incl. West Indies & Cuba 211 N1 20
14.1% .81 14,96
Chars I1
Iradjtional Indinn Ferfugery

indise Ferfume Baglish Equivalent

Chameli Jesmine (Creeper type)

Chandn Sandalwood

Iarbar Amber Musk

Gulab Rose

Gulheins Rose and lina

Hina Horbal Mixture

Kesturi Musk

Kashar (Zapren) Saffron

Kewda Keora Flower

Khus Vetivert Root

Mandi Flower Sweeter then

Jasmine

sotia (Mogra) Jasmine (Tush type)

Wetann JAB LY

Fanri Fatchouli

Chart 111
" Sales of Perfumery and Cclognes (wholesale prices)
[

U.K,. 25 orores of rupecs
Prance 7 " "
. Vost Germany 65 = .
‘ Italy 28 »
Bweden 5 =» "
Spain 18 » "
U.8.4. 170 *» .
Canade, 13 "
Argentine . "
Brasil 8 "
Australia 6 " "
Japen 5 *» "
Indie 9 * »

Wcrld Total 600
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AFIENDIX J

Importe (Developed Ccuntries) cf Perfumery Toiletries and
Cemmetics (§1Tg 22:! - Yeg;' 1969

Ccurtry Total Imports from India's Chief Competitore
Imports India % Share
'000US  'OOO US
Do 5 cllare

U.8.4, 16,716 367 2.2 Prance, Gerwmmny Ped,
Japan, U.K.
Cansada 9,189 negl - Prance
Delgium -
Luxembouryg 54427 " - Netherlamds
Fronee 12,560 " - U.X.y Germny Fed,
Germany Ped. 21,190 » - Prancc, Netherlands
Italy 18,327 » - Prance, Germany PFed.
Notherlands 22,426 » - Gerrany Pod., Selgium,
France
" 10,935 93 0.8 MFrance, Ireland
lLenmark 54225 negl - U.Xsy Prance
Norway 64569 » - Tenmnrk, U.X.
Sweden 104166 » - U.K., Penzark
auatria 54442 " - Jwitserland,
Germany Ped.
Fortugel 33 " - Prance
Switserland 8,511 » ) - Prance, U.X.
Ioeland 539 » - U.X., Termark
Ireland 1,904 " - U.K.
. Greece 705 » | - France, U.X.
Spain 1,269 » - U.K. s Prance
Pinland 44608 " - U.K. Sweden
Yugoslavia 2,138 " - Italy, Germany Ped,
Australia 4,707 » - UKoy U.S.A.
New Zealand 227 » - Pranoe
Japan 5,399 " - UsB.Ae 9y France

Total 174.484 460 0.3

(reVe;op.d Countries)

Nrt@s A similar table is shom for interest on the next page,
showing imports by develrped countries of essential
oils, perfum cumpounds eto., i.e. the intermediate
producte used for perfuming end-products. The total
“import market lere is cven bigger, India's slnre is
1,6f and therc is thus a big market to aim for, in
urder to inerces: this share (see over)

.~ 'Sourcet U.N. world Trade Statistics, copled March 1972
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1mports (Leveloped Countries)of Eesentiel (ils,
Resinoids, Synthetic Ierfume Ircducts, Mixed

0 u - Y 1
Country Tctal Igjrrts from India's Chief Competitors
Imports Irdia ¢ Share
1000 U8 '000 U,8,
Leddare Lollurs
UsBode 46,635 1,708 3.6 Prance, Switzerland,
Italy, Madagancar.
Camndea 9,635 negl L4 V.8.4.
Delgium -
axenbourg 59246 " - Ketherlands, Prance
Prance 44636 736 1.6 Italy, U.S.A.,China
(Mainland ), Reunicn,
Switgerland
Cermany Tod. 34,298 198 0.6 Prance, Switzerland,
'et‘wrm. N U.8.4A.
L)
Italy 14,673 negl - Prance, Netharlands,
Switgerland N U.X.
Retherlands 10,763 159 1.4 U.S.4A., France,
Germany Fed., U.K.
UK. 29,549 641 2.2 U.B8.A., France, Italy,
Pwitzerland, China
Mainland,
Denmark 2,743 negl - U.X., U.8.A.
Kosway 1,544 » - U.K.y Netherlands
Gweden 4,222 » - Switzerland,
. Rethorlands
Austria 3,088 b - Germnny Ped,,
Switzerland
Tartugal 1,827 " - Netlerlands,. France
Switzerland 13,565 999 2.2 Prance, Italy
Jeooland 67 negl - U.8.A., Germany Ped.
Irelond 1,604 » - U.K.
ireece 1 "" " - U.K. ’ G“m Fed.
Tvrkey 195 » - France
spﬂiﬂ ‘0.260 " - me. U.B-A.
inland 2,054 » - Rethsriands, Germany
Ped,
Yugcslavia 3,728 an T.4 Retherlands, Germny
Fed.
Australia 6,778 80 1.2 U.8.A.9 UsKe
New kﬂm "&5 ml - Uv.XK. N U.8.4,
Japan 31,790 266 08
Pctal 2024128 4,362 1.6
(Vevelopea —
Countries)

Souraws U.N. World Tradc Statistics
/ Copied Morch 1972
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