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Foreword 

•Dn      !l    Sy*Po«um on Industrial Development, convened by 

Zted ". T ? I967' WaS the ** maj0r -te^tional meeting 
devoted exclusively to the problems of industrialization of the develop^ 
countries It followed a series of regional symposia on problema 
mdustnahzation held in Cairo. Manda and Santiago in 196^196« 
under the sponsorship of UNIDO and the United Nations regional 
economic commuions, and a similar symposium held in Kuwait in 1966 
under the sponsorship of UNIDO and the Government of Kuwait. 

The Athens Symposium was attended by some 600 delegates from 
^countries and by representatives of various United Nations bodies, 
international organizations and other interested institutions in the public 
and private sectors. It provided a forum for discussion and exchange of 

2TeLT H Pr emS and Pr08PeCt8 °f the deVel°P»* «•«« which are engaged m promotmg accelerated industrial development. 

n**Jhî ^mP^u" **<** special attention to possibilities for inter- 
national action and for co-operative efforts among the developing coun- 
tnes^themselves. and explored the scope, means and channels for such 

Studies and papers on a wide range of problems lelating to indus- 
trialization were presented to the Symposium-by the UNIDO secre- 
tariat and by participating Governments, international organizations 

^nl^T^T^T^t1 reP0rt' ad0pted at the Synporinm, has been 
published by UNIDO.» Based on this documentation and the discussions 
in the meeting, the present series of monographs is devoted to the 21 main 
«lues which comprised the agenda of the Symposium. Each monograph 
includes a chapter on the issues presented, the discussion of the issues, 

1967\mmlm ^/if•*^ Symponum on Induttrùd Development, Athen» 
1W7 (ID/11) (Un.ted Nations publication, Salea No. : 69.II.B.7). 
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INTRODUCTION 
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PROMOTION Or EXPORT-ORrENTKD INDl'HTRIKM 

The objective of the work of UNIDO in thin area in to promote the 
production of manufactures and semi-manufactures for export by assist- 
ing developing countries to assess their industrial policies and programmes. 
Such  activities are aimed  at  the  identification  of new   viable export 
industries and of measures designed u- expand the export potential of 
already existing industries, or of those capable of export production, by 
increasing   their   capacity   and   raising   their   standards   of  productive 
efficiency. In order to deal with the problems of production for export, 
it is necessary to have a keen awareness of the intense rivalry for inter- 
national markets which calls for continuous efforts to reach high stand 
arda of quality, design and performance while keeping prices competitive. 
The scope and nature of these problems and means of coping with them 
are discussed in the following chapters. 

Chapter/   points  out   that   the  industrialization   policy  of many 
developing countries, formulated during the years of depression followed 
by the Second World War. was to establish domestic industries devoted 
to import substitution and protected by high tariffs. As a form of indus- 
trial growth, such enterprises have proved unsatisfactory in that they 
have not to any great extent relieved the shortage of foreign exchange or 
the problem of unemployment, while the dornestie. market for their goods 
is too small to support  modern plants of economic size   Countries now 
tend, therefore, to orient their manufactures to export markets, but hive 
encountered   considerable  difficulties  m  switching   to  export-oriented 
industries. Existing enterprises, based on import substitution, generally 
produce a wide  range of product« for undiscerning  local customers, 
instead of concentrating on a comparatively narrow range of production 
in which the country has natural advantages. The cost of local inputs 
often makes their prices uncompetitive on world markets. In any case 
industries in developing countries are at a considerable disadvantage in 
world trade because they are ill-equipped latecomers lacking experience 
and technical knowledge, particularly as regards quality, design and 
packagmg. Promotion of export industries requires long-term forward 
planning and such a policy must be balanced against other claims on the 
economic resources of the  country,  since  it  will  entail  considerable 
expenditure. One method of mitigating some of these difficulties is the 
pooling of resources on a regional basis and the development of intra- 
regional trade. Something has been accomplished in this direction in 
Africa, Asia and Latin America. 

Chapter 2 deals with the ways in which the Government can aMist 
m export development. It can assist financially by the provision of 
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PROMOTION OF EXPORT-OKIENTKI)  INDUSTRIES 

THE EVOLUTION OF IMPORT-SUBSTITUTION INDUSTRIES 

For a number of developing countries, the experience of the depres- 
sion of the early 1930s wan a major factor in formulating later industrial 
ization policies. The depression caused a sharp fall in prices of primary 
products, the main source of export income, and a shortage of capital 
from overseas. This, followed by the war years, when import goods were 
in short supply, encouraged policies of self-sufficiency with a view to 
reducing dependence on external sources. Import substitution, which 
made possible an industrialization programme based on a known, local 
market, held obvious attractions. This policy, while generating manu- 
facturing income and employment, had the additional virtue of saving 
foreign exchange and giving the country the opportunity to acquire the 
necessary skills and experience in production and marketing. 

Significant progress in industrialization has been achieved in man) 
developing countries through policies of import substitution. However, 
import substitution cannot be continued indefinitely and is not uniformly 
successful. In some countries the over-all results have been disappointing. 
It is also considered that in a number of countries the limit has been or 
is being reached; import substitution is becoming increasingly less 
effective as a motivating force for industrial growth. 

The normal method of implementing import substitution is to apply 
protective measures against imported manufactures which are eventually 
to be removed when the infant domestic industries have reached a com- 
petitive position. In a large number of cases, this second stage has not 
been reached, and high tariffs to protect narrow national markets 
encourage small uneconomic plants, weaken the incentive to introduce 
modern techniques, and slow down the rate at which productivity in- 
creases. 

Moreover, the shortage of foreign exchange accompanying continued 
growth has been much more persistent than had been expected. Instead 
of automatically alleviating balance-of-payment difficulties, import 
substitution, coupled with the direct and indirect rise in import require- 
ments that came in its wake, tended to aggravate them, and what was 
at first believed to be a temporary hurdle appeared more and more to be 
a permanent obstacle. After pursuing this policy for a number of years, 
countries continued to be dependent for the great bulk of their export 
earnings on the traditional primary products, while to service their 
industrialization efforts, manufactured goods—mainly equipment and 
machinery—had to be imported in increasing quantities. 
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PROMOTION  OF «IPORTOMlNTin  INDUSTRI«« 

heavily in favour of those products which still have a high elasticity of 
demand because national incomes are low in the developing country, 
while the market tends to l»e saturated in develo|>ed countries. Products 
initially produced for the domestic market are tailored to the require- 
ments of that market where customers are normally less discerning than 
in developed countries To compete successfully in overseas markets 
exporters are required to make considerable product adaptation which 
involve« serious production problems 

At the same tune the industrial structure that results from a policy 
of protecting domestic industries is not conducive to a successful export 
drive Import substitution tends to spread productive resources over a 
range of industries not necessarily stressing those in which the country 
has a natural advantage When certain productive resources, such as 
skilled labour and capital are in short supply, an effective export policy 
requires that resources l>c coueentrated on the narrow range of industries 
which enjov definite natural advantages. These are the industries that 
can take ad \ an tage of economies of scale and improve their competitive 
prospects in international markets 

Import substitution discourages exports not only because of what 
it does to the industrial structure but l>ecause of its effect on costing. 
When a local industry is protected, the exporter using the product ofthat 
industry as an input ¡s at an obvious disadvantage compared to the over- 
seas competitor who has access to the input at a lower price. The eventual 
price of the exported product will l>e increased by the amount of the 
import tax on the input unless the ( ¡overnment has taken steps to counter- 
act such export disincentives. 

The experience of a large number of developing countries indicates 
that a policy exclusively directed to import substitution does not form 
a firm basis for an eventual manufacturing export drive. The export of 
manufactures requires specific attention and should rank as an explicit 
policy objective m the over all development and industrial plans of 
developing countries 

The extent to which emphasis is to be placed on ex port-oriented 
industries is fundamentally determined by the country's stage of indus- 
trial development In the early }>enod of growth, the emphasis will be 
on the domestic market but even at this stage, it appears essential to 
incorporate the basis for an export sector within the industrial frame- 
work. As industrialization progresses, this basis can be expanded and the 
manufacturing sector can assume an increased responsibility for earning 
the foreign exchange to meet its own growing import requirements. In the 
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10 PROMOTION OF EXPORT-ORIENTED INDUSTRIES 

Other factors will also influence the selection: for example, the choice 
between concentrating on labour-intensive or capital-intensive industries. 
It has been argued that developing countries should concentrate on 
labour-intensive industries to take advantage of low labour costs and, 
at the same time, alleviate the pressing unemployment problem. A con- 
trary view is also held: that low labour costs are largely offset by low 
productivity in developing countries, and that these countries would be 
better advised to concentrate on capital-intensive industries which 
promote higher levels of technical skill and thus increase the rate of 
industrialization. 

Problems such as these, and others related to resource- or research- 
based industries must be considered against the objectives of the particu- 
lar country and its over-all economic strategy. 

Basic to any policy for promotion of export-oriented industries is 
the recognition of the serious lack of marketing and technical know-how 
in developing countries and the severe competition in international 
markets. Developing countries are entering markets in which their com- 
petitors are firmly established and have substantial experience and know- 
how. They, on the other hand, suffer from limited financial resources and 
a lack of marketing and technological knowledge. In the circumstances, 
it is not surprising that the manufacturer in the developing country tends 
to prefer the security of the protected domestic market to the uncertainties 
of export markets. 

It falls to the Government, therefore, to formulate a policy which 
will not only attract resources into the export sector but will also enable 
industrialists in the developing countries to compete on more even terms 
with their overseas competitors. A range of techniques is available to the 
developing country to achieve these ends. Specific assistance which the 
Government might give to the export sector is considered in some detail 
in chapter 2. 

Insufficient attention to international standards of quality, design 
and packaging is a major handicap to the export efforts of developing 
countries. These matters are especially important in view of the oppor- 
tunities for export growth through international co-operation. Increased 
foreign investment, licensing and subcontracting arrangements can 
help to further exports of manufactured goods from developing countries, 
provided that international standards of quality, efficiency, delivery etc. 
are met. Normally in a protected domestic market little attention is 
given to these matters and it is necessary for Governments to stimulate 
a greater awareness of their importance. The problem is further discussed 
in chapter 2. 



iiSSSSS-^iSSSi^SSl^^s^œ^!^ lmarnw 11 

REGIONAL CO-OPEBATION 

has to make use of economie« of scale For  hT   ! H       ^    markete' " 
most developing countries are too smaU   The V "'f m"keU °f 

that the pooling of resource, o  a • up' 3"^"• *? ^^ 

pre-condition   for   the   succe^fu^e.sta! Lhtent "f T •"" * 
industries. For such a nooli„„ „f        6M"u«"nent   of export-oriented 

eliminate from iuÄ^        ÍndÍVÍd'"" C°Untry """ 
replace it with the idea ofT ^P' °f *"s"f<M•cy and 
or groups of countries " °m'C '"terd^«d»ce among countries 

amo;sX•cor„:tt:'on rfi"reg•ai — 
Latin Americ^^Sc A   oïl TTT' 

COmm• Market' th« 
Development are £££ TiTZZ^tT ^^^ ** 
achieve greater efncienov th•. T        ? developing countries to 
larger markets y ^ «~tor sP-ial•«°» of each and 

factut^fit^r ;n th; "of * •»* »> — 
t,ons based J^ZSO^^'S^ZT^0^ 
volume of exports of manufactured gool amotnevT ag^ated 

the period 1956-1964 rose at an JL ? 0eveloPul8 countries in 

«port« of manufacturrC TZZZ^ 1^1 TT^ "^ 
increased at about 6 per cent per year "^ C°Untrie9 

» annual rate of aCt 30 r! ? "T^*** *** Afr*a «»*•d 
group 40 per œm The „ TK 7 "^ *"•* WÍthÍ" "" Lati" A»•" 
what lower   although £e     t 'K ^ '" "" AsÍ°n "~ Was 8°•' 

«SsSÏSSSSsS 
thi. JeS. Mo"°^Ph 18 '*«i- Co-operation in I»dll8trial I)eveh>pmmìl„ ^ 

2* 
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and transport facilities between developing countries; and the reluctance 
of developing countries to forego customs revenue and liberalize regional 
trade. These obstacles, coupled with the inexperience of developing 
countries in intergovernmental co-operation, and the unwillingness of 
some of them to participate in regional projects, when the project is 
located in another country of the region, will have to be gradually 
broken down if the full potential of intra-regional trade is to be realized 
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it specifically into export oriented industries is limited   Nevertheless, 

Governments may, when negotiating with foreign interests, place empha- 

sis on such asj>eets as reasonable freedom from export franchine resfrie 

fions. Kurtherrnore. when the country ha»s introduced ¡i pohc\ ot industrial 

incentives,   the  incentive  should    if possible,   he  linked  to export   |wr 
for m anee. 

Some count nes indicate then  preference for ex [tort oriented nidus 

tries  m  their   campaigns   to  attract   foreign   investment       Foot loose" 

industries are grouped together into industrial estates which are organ 

ized to produce for export   Such estates have promotional agencies to 

attract capital and stimulate investment  iti export  industries   Govern 

ment  influence  of this sort   is  beneficial   because  grouping  companies 

together and promoting mergers in certain industries is useful in attract 

ing capital and also in enabling export companies to benefit from cheaper 

facilities of power, transport etc and to take advantage of economie« 
of scale. 

Transport facilities 

Inadequate transport facilities have proved a major handicap to 

export developmert plans in certain developing countries. To overcome 

this problem, preference is often given in public construction programmes 

to those facilities ports, access roads and rail services -which would 

directly assist export-oriented industries in addition, in cases where the 

Government controls road or rail services, concessional freight rates are 
given to goods destined for export markets 2 

In addition to improving the internal transport nystem. it is some- 

times necessary for the Government to intervene in shipping. The 

exporter in the developing countries is usually dependent on foreign- 

owned shipping lines and irregular sen ices can disrupt his export opera- 

tions. Government assistance can take the form of negotiating with over- 

seas shipowners to obtain freight concessions Bilateral and multilateral 

"maritime transport agreements" can be concluded at a government level 

on a pooling or payment clearing basis in order to obtain certain facilities 

and concessions for local exporters,  in some eases, to ensure regular 

»Similar coneess.onal rates are K,ven „, some instance* lor the ,,..«,«• eon- 
turned hy export ononte.) „„inn, ne«. However, m tins (W, ,»„, „y*,,,,,,, „ mope 

difhcult to admnnstor n. that the concedo,, ,K often grant,*! before a„v ««port 
orden, are received by ,»,„ eo.npany ConcesH.onal rat«, on power can also datori 
the power consumption pattern «„„e when power .» artificially reduced i„ pnce ,t 
may tw» uaed waatefully. r 
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<Wt «,„| 11Hliwrt ,.M„irt Bll|lltldk(i| 

!nt";neUi ««»««.•-i»lr1|„„li,>,irrar  
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""'   ""<"•' - " 1   ,«• »...I   ,.,.,     IV  ,.„„.   ,       n hÍ 

d,,m"' •"• ••• • f .i» . „ , : ;jxh w 

Ripor» cmlitN 

Another expor   inoent.ve utilised hv nearly all rW*!,,.,^ 

-:::;:::: ::,:;::::;;:,:;:,::7::r;rt'; -i- 

^;:::::;;t,;;:;r,l:;:r1::;i:;:'"'-'' --- 
t..,,, ,„ «.,„. „ rf, ..      "M"'r',T'"'" '"""""" "'"'"" 

I »H.IM> |».i.r„lk .1,,,,  II..- (..„„.h „, ,l„   ,„,,„ 
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ex JaZu ,      0f Pr0d"Ct 'l•f" •"•' l'acka«i"« »• «> » ""KB extent  a mattar of educate,,, and of «••,1(, „„,„ „, tl„,        * 
manufacturer that  the«, factor» are importa,,», s e conn.rie„I• 

tt
r0""Ced,a"' ' "-»«" •*• I««**.* -a,,,..: ,l„. ,,u,„i,,     ", v,      : 

to these matters.   I he estabhshment of a national    dos.gn centre    can 
*bm«ely ass,t potential export,  „ere,  manufac,.„„I ca       " 

EZ^T"' u'° ,ra a,,d ca" ••-"» '— <^.."•* 
EXPORT PROMOTION 

Government assistance is also required in the area of export market 
mg and promot,„n   In developing countries, marketing expellee ha," 

marketing outil  T ^stabhshmg   international   networks   of 

«».1.1-1..,,.,!_      'p *" •1*"1• -1 '•»"»»" • ¡. 

companies. Such corpomtlTe! e"P°rt "I»•«»'« "f "".aller 
»nd research al v tieTof the     T* °" ' J°Ìnt ^ the <•k*•S 
ordinate export „ZZ ^""^ comPani<* »"d effectively co 

ment, HZ^^Z^T^ ^"^ •mh *"d dwV 
stantia, ^^"^ ^^ "" ^ '" "* 



UdlTRBB „r .M.VKHNHr^T ««11^.-1 

If» 

s^;7H,c;:::,,:,'r;;(,,:
,;:,^,•^"-, ». 

"«• »--.«-. ••«.>.. 1::,,;.;'::,' "- -  

.... -';;:::;::;,:;::::r:;;;::,,:x: : v"—<  .      , 'li \i ii.|.u1(i   mtrh'h     .avi. ...i.l.k i     i 
*»rk ol ,••„„„„.,,.,„, r„ «.,„.,„„ ,„ „ *1'  '•"•''''"'»-I » .»•» 

«» ««*  . : :;:•; •""*- •»» • » 

;h^;—"•••• < «'•i-irc::r:1:;rr
,hr ' 

'~ >* ••• „  ,   '.' ,*;7"" - •"' 
l."Ver„,,„.„t ».„v,n   ,,, ".ark...,,.,, .)., „„..„,.    ,    ,. 

of national ,,r,,.n,.i„.„ ,.» „,„„„   ,,    , "ma...««..,, 
p»uto,.v—...,...,:,:,:„•; » — — 
pvv. a,,,. .„«,.  ;;: :* - '-'-'• 
launch „., „, a „,.,„„    """""•   "^   »»—••-   «»• ", -va,  

H-...d.,»,„,„,.: ,, :,z; - " —•«. 

7- •» - '.:.:;;: t::;:,;;;;;r:;TMr** 
fram,w„H, „, u. „.,, ,„, , t ^  ,„,„ 

.>v a !:::;;;::;;:;,:;,:: ;;;rr • —- - «- 
*—•«- ¡»^-"rrir^TL-r;  "•*»v.,„r, ' .1,«.,». „..,    „„. ..... . T ""  ""'"*"" 

a-* . «w „ „ ,.r,      r"lT ; '! """'"'"• 
««taiq«. ,,»H and „,..  !,,„.,„    ,  „.Id '' ' ""'" "* 
*-* «««*.,•, ,,,,„„ r., •;;-, ;u — -K-h h.w 



Clutter! 

ISSUES, DISUNION AND RECOMMENDATIONS 
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THE RKUIONAL SYMPOSIA 
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£ä^£—srir*from Af~^' ;'b8trles to —<» °f -SiíC f)rt9 to orereorae 
the developed ones, and that Afr;,.I& .      d'velopmg countries to 
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"W. 1/A.2IM mimeor D,8CUM,0n:  Paction of Exporte, 1967 (ID/ 
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export orientation; and to the utilization of excess capacity, if necessary 
using marginal cost rather than total cost pricing. 

The second stage is the establishment of industries primarily for 
exporting. This involves planning at several levels; emphasis on export- 
oriented industries in development plans; promotion of such industries 
through provision of the required infrastructure; and redirection of 
resources (e.g. power, equipment, transportation, foreign exchange). 
There is also need for industrial research facilities and for importation of 
equipment and know-how from abroad. 

Development oí basically export-oriented competitive industries 

In the case of import substitution, which is mainly based on the 
production of familiar products by familiar techniques, it is easy to protect 
non-competitive   industries with  an  umbrella of import restrictions 
although it is doubtful whether such practices—with due consideration to" 
the infant mdustry argument—are in the long run beneficial  to the 
countries  concerned.   In  the  case  of export-oriented industries,  such 
practices  are  clearly  inapplicable.   Export-oriented  industries  involve 
production under  competitive conditions,  under  constant pressure to 
reduce production costs and improve the quality of their products  It is 
true that to reach the stage of competitively exporting manufactured 
goods some initial protection may be required. Other forms of government 
assistance will be required at the various stages of the development of 
the industry before it can become competitive in regional or world markets. 

At first, both the equipment and the know-how will have to be 
obtained from the developed countries. This could be available on various 
terms and gives rise to the problem of how the strains on the balance of 
payments of developing countries from increased purchases of equipment 
and know-how could be eased in the short run. Exploration to determine 
the most desirable form of industrial co-operation between developing 
and industrialized countries in this area is needed. Of particular interest 
are problems relating to the training of technical and managerial personnel 
the establishment of joint ventures, the possibilities of subcontracting 
methods of repayment of credits etc. 

Commercial promotion of industrial exports 

In practically all developing countries there is need to simplify the 
procedures for exporting; to set up export credit and insurance schemes- 
to offer appropriate incentives for exports; to assist manufacturers in 
obtaining information on the requirements in foreign markets with regard 
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to quality, design and packaging ; and to develop and enhance the "image" 
of the countries' exports through commercial publicity, trade fairs etc 
The practical procedures for implementing these efforts through national 
and international action are proposed for discussion in this connexion. 

Pooling of resources and markets for development of export-oriented industries 
« the regional and interregional level 

Production of standardized high-quality products of competitive 
cost requires large-scale modern installations which the generally small 
domestic markets do not justify. Economic co-operation among develop- 
ing countries through bilateral and multilateral arrangements or regional 
and subregional trade groupings have therefore been suggested in order to 
achieve a pooling of both markets and investment resources. 

In practice, this means harmonization and co-ordination of develop- 
ment plans at a regional or subregional level with a view to developing 
joint industrial activities. It also involves co-operation in industrial re- 
search and trade promotion through the establishment of joint facilities. 
Although in some regions steps in these directions have been successfully 
taken, many opportunities for regional co-operation have not yet been 
fully exploited. Co-operation between developing countries beyond the 
confines of regions or sub-regions might also be usefully considered. The 
possibilities in this respect, including the specific fields of co-operation, 
have up to now beeu little explored and deserve systematic investigation.' 

THE DISCUSSION
10 

The importance of the export-orientation of industrial development 
in developing countries was illustrated by the fact that the share of the 
developing countries in world exports had decreased from 32 per cent in 
1950 to 19.4 per cent in 1966. At the same time their percentage share in 
the world exports of manufactures was also declining while the total world 
exports in manufactures achieved a considerable increase during the 
period from 1953 to 1965. This trend, which is so disappointing for the 
developing countries, has been an issue of main concern at several inter- 
national meetings during recent years. The situation was further aggra- 
vated by the fact that the sum total of economic assistance, an important 
factor in meeting trade deficits, had not increased in recent years. 

io*-»10 Report °f the Intirrmtiomil Symposium on Industrial Development, Athena 
1967 (ID/11) (United Nations publication, Sales No.: 69.II.B.7). 
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S i     Sam'' ,In""' Additi»"»l Productive capacities were 

aUeÎrof?'!       WhiCh 'r"81 be geared t0 "»<* uf ~ "LT" at least of higher processed raw materials. 
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Price, either because labour and ener^wel T u•W °f CMt "nd 

** Ärr^^r^r •by deflnition' •* *» • 
order to create «poTL^lí^ T     meaSUreS 8houId be tek<>" ¡» 
long-run économe•! ^ "^ ""» »-%-sable for 

the proltW„ Te^ZÍZZ "" ,"" T** "^ «* 
the removal of non tariff ba^'^     fr°m de•loP¡n8 »ont•, w« non tanff barriers and a substantial reduction of tariff 
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barriers. Some were of the opinion that tariff harriers wore not insur 
mountable obstacles to the successful promotion of exports »f manu 
facture« from developing countries. However, it was generally recognized 
that the International Symposium on Industrial Development was not 
the place to deal wit h tariff problems since this was one of the main items 
on the agenda of the seeon.l united Nations Conference on Trade and 
Development, It was nevertheless felt by some delegation« that, because 
of the overwhelming importance of this issue, and particularly of a non- 
reciprocal system of preferences, the Symposium should endorse the 
views asking for a prompt and positive solution of this problem in favour 
of developing countries. 

Although a substantial reduction of import restrictions in developed 
countries might improve the position of the developing countries it wa* 
also considered essential that a number of measures be taken by the 
developing countries themselves if their exports of manufactures were to 
be significantly increased. It was pointed out that the markets of developed 
countries are very demanding and therefore that considerable efforts 
would have to be made on the part of the developing countries to take 
into account the market requirements concerning design, quality, stand- 
ards, delivery dates, consumer habits, fashion trends, distribution 
systems etc. 

Market research, analysis and studies were considered as essential 
for mass production. Although these activities were very costly they 
were indispensable wherever export production was concerned and if it 
was to be based on a systematic marketing approach in order to avoid 
miscalculations and losses. It was generally recognized that, in this 
respect, valuable services were provided to the developing countries by 
the International Trade Centre of GATT, which from the next year 
would be operated on a joint basis by ÜNCTAD and GATT. This was 
noted with satisfaction. 

RECOMMENDATIONS APPROVED
11 

The Symposium adopted the following recommendations: 

Developing countries should : 

(a) Investigate the possibility of harmonizing and co-ordinating as 
 far M Posible the export-oriented industries in order to achieve 

AtJLmTimfiïm ^Jl*•"*0•* Symposium on Industrial Development, 
AUHns 1967 (ID/11) (Umted Nations publication, Sales No. : 69.II.B.7). 
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a pooling of the market« and available investment resources 
through bilateral or multilateral arrangements, bearing in mind 
the necessity of economic interdependence between countries 

and regions, 

(b) Enoourage the establishment of national export promotion eoun 
cils acting as advisory win ice, clearing-houses for contacts etc 
which would assist their potential exporters; 

(c) Attempt the setting up of complementary industries (the output 
of one being the input for the other) which may be of particular 
interest where necessary prerequisites exist in two or more coun- 

tries in the region 

UNIDO, with l'N(TAl) and (JA IT. and within the framework of 
the United Nations export promotion programme, should provide 
technical assistance aimed at establishing export-oriented industries in 
developing countries and at promoting industrial exports from developing 
countries. UNIDO's assistance should be especially provided in the 

following areas : 

(a) In identifying viable export industries, in setting up such 
industries and dealing with general and technical aspects con- 
nected therewith, complementary to the activities of other 
international organizations and in co-operation with them; 

(b) Studying the problems relating to the standardization, presenta- 
tion and packaging of products ; 

(c) Co-operating in studies of the evolution of supply and demand 
of industrial products on international markets. 

UNIDO should assist developing countries in finding potential 
investors for bankable projects submitted by Governments. 



ClMttor4 

UNIDO AND OTHER UNITED NATIONS ACTION 
IN EXPORT PROMOTION» 

This chapter outlines the role of UNIDO in the field of export devel- 
opment and briefly the operation of the over all Tinted Nation» export 

promotion programme. 

Within the programme of UNIDO for the acceleration of industrial 
development in developing countries, particular emphasis is given to the 
establishment and development of export-oriented industries. The 
importance of the export component stems from the necessity of improv- 
ing the balance-of-payments position in developing countries to allow 
further industrialization. At the same time, export industries which 
require manufacturers to meet international standards lead to an acceler- 
ated introduction of advanced managerial and technical methods. Also, 
export orientation helps to introduce in the industrial sector as a whole 
a higher standard of efficiency, which in turn allows a lower level of 

protection. 

Work in this area is directed towards identifying industries with 
definite export potential, advising Governments on export development 
policy measures, and raising standards of export efficiency in companies 
in developing countries. To these ends, priority is given to assistance in 
the field through operational activities. The supporting activities under- 
taken are in the main designed to strengthen the operational activities 
and to ensure that assistance is channelled into those areas where it can 

achieve a maximum effect. 

Operational activities are undertaken on a pragmatic basis and in 
conjunction with UNIDO's long-range technical assistance programme, 
which is formulated on a country-by-country basis. In this latter ap- 
proach advisory missions from UNIDO visit developing countries to 
examine over-all industrial policies and planning, inoluding the export 
development measures, and at the same time advise on specific export 

~^Much of the material in this chapter is taken from United Nations Export 
Promotion Efiforts, 1969 (E/47U). 
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of   international   standards,   product   improvement,   packaging   and 

StlT a T^ aWarene88 °f the Ím~e o?thesegZC UNIDO includes in its training programme a special section on export 
products  techniques.  The emphasis is on  practical training Xh 
offers executives from developing countries an insight into the <Lan   a 
t»on and operation of a successful exporting company. * 

t„nlHUNID0J8 a,S° a8SÍ8tÍng ma»»facturers in developing countries in 
tackling problems of excess capacity. Work m this sphere is Zected 

increasing the utilization of existing manufacturing capacity particular v 
for export production, and to the means by which The emerin^fTv 
capacity can be avoided in the future. emergence of excess 

Throughout the UNIDO work programme in the export develon 

oration, "^.i^ Xof
urd

rtN:;eiopment'the 

organs «ploratory mÍ88¡one to select djo^g c»    •  *"• 
sions have the resnonsihiHf,, ^f • r cvcluPulë countries. I he mis- 
visited on the"t^S^ o)tTg T ^"'^ rf the COUn'•8 

tag Ü« NaZ8 »tZatlÍa^ ^^^ ^ th" 3Pon8w 

explore thapr„blem-T~ J„cl7°8fr '° "^ They "» 
of manufactured and se^nlZÎT    , '" Pr0m°tÍOn of MPort8 

investigate, the ^^.^SA tV ""* °f *"" 
the additional technical assistant the UnM Z\ ? ^ 8P0t 

order to remedy these problems. t,0nS ""ght °ffer in 

indi^reeVLdf/ ££ SET?" " «"*—* 
«~mn.es in which UNIDO pXLtoT^he ° 0Perat¡0nftI pr°- 
Regular Programme of technical ^ ! pr0«ramn"« »•: the 
financed hT'h,lL^    rr""* devotcd to *»dt»t«y and 
of the üni^ N:Í DelCe»;r; "" *"" ^ ""•" 
Technical AssistJT^Z^T „,XT"?0:6 ,UNW,'8F>; «í th. 
Programe (ÜKBP/TI)  UNIDO " NaU°nB Development 



I'NIOO ANI>  .ITHKH   IN   *,   ||oM   |N   M|.IIHI   P,I1<|)|||1S 

II 

depowt*d hy(i(,vfrnmf,.u for .per.he projeet* or other dirwt volmitary 

contnbutioni. In »II theae p^mm« aaawtanne » g,ven ^ %t ^ 
request of the Government concerned 

The I nlted Nation* *>ix*»rt promotion pntgnmrnr 

The ('MINI (.rodanone ,.f ...rk ». thr export development Held ,» 
part of the nv,, all („ted Natio,,. ,.Mlllrt |in>wnlioB prnfnMnm# Thr 

derwinn to combine the art,v,»,.-, *nd „.„,„« „f thr Inited NaMori. m 

a programme to, ,(,, promotion ..f exp^i. from dr%elnp,„g ommtm« 

resulted fro,,, « meet,,,* of the , *,, „,„,. ^retane« of the I •„,,„! Nation, 

regional economic -m.,,«*,,,,, held ... lanuarx  imi „„der the -hai.,,,»,, 

ship of the I „der Secretary General f.„ Kc ,„,„• »,,d Soe.al \rTam.  The 

meeting »a* romene«! t.. ret lew with «he  K.MMOIIW   IhreCor of  I   NTlX> 

and the Secretan «.encrai of I'VTA,    ,,*.,*,„„ H,..*, and *rrm,xm 

ment« m the „ehi of „„fu.tnal deveH Ilt   ri|r orientative of ^ 

I M>l   Helcmed the „„tiaf.ve to „,„»,„», „ ,..„„  ( mted Nation, pro 

gramme m the held of e,jM.rt de\elopme,it 

The programme *** further d,-cua»d », » „»vUn* of the executive 

secretane« of the regional N mi,  < ortimmaion», ,,, .lulv   iMl », which 

repreaenutne. of  l/AO and GAIT part,r,pat*d    In   ianuan   IINM   the 

n^r/T*1   '^ r,*n,rf   *** "•»•»•'•-»»««   •'"«.,»,„,„,* «he reaourne* of 
I N(TAD and  GAIT  a. a  further  Mag,   „,  «he   luu>d  N»„o„. export 

promotion  programme   and  iri   |uh   of «h*.   vW   ai  «  meetmg of the 

executive deretane, of  the reg.onal e« ,„„• .*..,,in,*»*»,,. „, (^tM,Vft 

ILO became H parti, I pai it 

During the find vear* of the ,0,,,« programme tl,e « ar.o,,. agencw. 

examined mean« hi which their ,omt effort. „, the export <ievelopm*„t 

sphere could I» of maximum aaaiaUiier t<. thr .hnelopmg count rm, A 

number of IH, operative venture* have been ,mp|e,t,e„ted with a view to 

d*tornmung the exact form of a-uatam* required and to clarify a kind 

of 00 operation be*t .irai«,,ed to meet the export requirementa of «ieralop 
ing oouiitria« 

The programme of work fall, mtu two part* ftrat, a*.i.,anoe in 

production adju.tti.Mit« and . hang*. ,0 at iambi* export« and a*oond. 

©«port promotion information and marketing «rvte• In both «•«». the 

United Natimi» orgamxatio,,. mvolvwd offer a««iat*i,or at the ragionai and 

global level« The following u. a brief outline with a*k«<t«d example» of the 

typt of «ou ritta* bwag uitdarUe»,, withu. the framework of th* program. 
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IW,T,„N An,,mmn AN„ „HAN(n;s ,ru sT|j|rr ATK ^ ^ 

hv improv,,« ()„. ,„„„„., Itiv„„        , '"""•""'» "' 'levelopmg countries, 
"f produce     ,• ; r      """',"l*,""<• H «h« standard, 

mean» to inmuM. „„. ,„,.,., „f ,,v,,o,.ts 
mtoi N,l"""s «"».stance a« . 

Of particular imporla,,,,, lo ||„. f„„,| :,„,„ , .      - 
•rk  being m„i(,,„k,.M  bv  K,(       , '°    "'  ""*""• «" •,„ple. is the 
international f„,„| s,H„danis   T„    h        ,      ,       Urt'"'r »stance of 
assistance to  ,.„,„, : of ti        r a,''7'V l'r"V"' °f «"arable 
Experience ,,„    ,„ , ,    ,a '"    , "''1"

1",;fS  *""'  ''""'«P-g countries. 

tnrn result« j„ |„K|,el. ,„,„,.. „ ''' "'"> "f '"«" product«, which in 

«* i-«•.. .i L; 1,;::: ;:::" i1- "ro,i"w' ^ '•"«*»*» 
importe,,,.,, „f l|;,„l,tv control in ,1,'.  I    '   ''" " gt''M*'r awar<,n<• "f 'he 

•ai i>.ve„tig„t,. an,l pro,, " »ten7" T^ ¡" "*" (1W,ln>- "»«>> 
processmgoffood fo th : „,rTÍ ir! f°r T"^ I**•«» and 
Other examples „,,,„,,, JTr^" ." «"' -Wstic market, 
technical advice „„ drying 8ta!„ L , Pr°,,,Ct '" Tllrkey offering 

aimed at strengthening; 27«/"i^ " thR 8l"taM *"**? 
the stance given U, »11 y """ eXp0rtOT of thst «P¡ 
of ite forest resources- and The . ! K   °r«amzati°M » the development 
and paper industry    ' "»'abltshment of an export-orientad pulp 

«on to possible export. n^ZZZTZ ÌV• Ü'CT6-d •*£ 
processing industrio». Conséquente„,»        f ^ manufa<>t''ring and 
traditional exports is the      0 tem^t   7* "" **"* to « 
-peciaUy manufactures and semi ^21^ """^^ «P-* 

Through a »umber of channels the united Nations «siste develop». 
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countries in diversifying their export output. The UNDP for examole 
has provided extensive aid for petroleum exploration, production and 
market««, while the regional economic commissions, in co-operation 
With international agencies, have undertaken economic surveys of member 
countr.es with a view to identifying manufacturing industries with prom- 
»ng export prospect« Through its publication programme the Inter- 
national Trade (entre advises both on export development techniques 
and on specific overseas market opportunities. UNIDO, for its part is 
providing cm-the-Hpot assistance to countries developing industrial 
sectors based on export markets, such as the textile industry in Kenya 
and the heavy mineral sands industry in the United Arab Republic. 

In addition to identifying new export-oriented industries, United 
Nations bodies are engaged in orienting existing industries towards 
international markets and creating in producers a greater awareness of 
export requirements. In some 28 countries, ILO projects of technical 
co-operation aim, inter alia, at improving the appearance and quality of 
products manufactured from local raw materials, usually with traditional 
skills, with the eventual objective of opening up or expanding export 
markets Under these projects ILO provides training and advice on the 
design, development, production and marketing of indigenous products, 
particularly craft industries. This assistance has stimulated increased 
export growth in such countries as Jamaica, New Guinea, Papua and 

In its efforts to assist potential export manufacturers, the United 
Nations pays special attention to small-scale industries. These industries 
sutler from a particular export disadvantage in view of their limited 
resources and often their restricted experience. Various forms of assiatanoe 
are therefore directed especially at small-scale industries in order to 
facilitate the export of their products. For example, UNIDO is examining 
a policy whereby small-scale producers in developing countries would 
manufacture special products under agreement with associations in 
developed countries. 

EXPORT PROMOTION INFORMATION AND MARKETING SERVICIOS 

Turning to another aspect of the United Nations export promotion 
programme, the provision of export promotion information and marketing 
services, a major step in the integration and co-ordination of these services 
was the establishment of the International Trade Centre. The aim of the 
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»^A^t^• ^ *- «* of the United 
world should be a ceZoZZ"T *? ^'"^ P8rts °f «- 
promotion progr(lmme."£,* »^*J «>« UniW Nation8 export 

regional trade centres be m(,MiÏÏ ' Î M °een commended that 
regions to be operaS und" ti "l ' ^^ E°LA ^ ECA 

economic commissions Tne EcSp rrT"• Se°retaries uf *• 
established in 1968 and .similar «.„f amotion  Centre   was 
ECLA and ECA. e"tre8 Me ln the Pining stage in 

administrative machinery f„r "n^• "'^ 8UPP°rt °f nationiJ 

»nd the creation of export proZtL h 7 7 '" deVe'0I>in« "»»"«es 
greups of products boU, at T „?• ?"* f°r ÜldÍVÍdüal I"*** or 
These efforts are carril ou    Î the  ' 7? ^ inte•tí°»»l level, 
economic commissions. "* regl°nSl ,evel th"•gh the regional 

^~£ÌZ^*l£r** ** «*, is to 
out under two programmes   le P IT   ?"8 ""^^ This is c»"ied 
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-lary .port services, ^TS"» ^T-Ä 
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Through its Publication Programme, the Centre makes the results of this 
research available to public and private institutions involved in various 
activities connected with the promotion of exports. In addition to its 
regular publication, International Trade Forum, and its intermediate 
quarterly supplement, the International Trade Centre publishes a series 
of handbooks on trade promotion techniques, for example, Foreign Trade 
Enterprises in East Europe (1968); Foreign Trade Enterprises in 
Yugoslavia (1968); and Export Promotion Systems-A Systematic 
Approach.19 

Upon request from developing countries, the International Trade 
Centre, through its Trade Promotion Advisory Service, also provides 
advisers and experts for the establishment or improvement of export 
promotion programmes, institutions and services. This Service includes 
assistance in dealing with questions relating to national export promotion 
bodies and infrastructure export promotion services as well as with special 
problems relating to export marketing of products. 

Market surveys and market promotion 

The developing countries are seriously handicapped in their efforts 
to develop overseas markets by the lack of resources and know-how to 
carry out essential market research for their products. The United Nations 
has established machinery to offset this difficulty, The International 
Trade Centre, situated in Geneva, undertakes market research studies in 
developed country markets for the products of developing countries; 
while the regional economic commissions explore market prospects m' 
the countries of their respective regions for products of their member 
countries. 

The special Market Information Service of the International Trade 
Centre provides trade and market data in response to queries from 
individual developing countries concerning products and markets of 
mterest to them. The market reports prepared by the International 
Trade Centre deal with items ranging from primary commodities to 
processed products and manufactured goods. They cover such facets as: 

Assessment of market potential in importing countries; 

Impact of commercial policy measures on trade; 

18 In preparation. 

4* 



3d 
^KO^OTIO^OirK^o^OKrE^,, INDÜ8TRIB8 

Health regulations and other admini8trative ruJes 

Marketing channels; ' 

Marketing and promotional techniques; 
Price trends ; 

Distribution costs. 

^z^z'^rjtT^rcertain products th" - <* 
market survey, o„ manioc I^Ü d "" PUblÌ8hed mS'0r 

hides and skins; unmanufactured^blt,£ ^ ^f^'^r, 
cottonseed oil; canned beef- tZLl '     TP a"d prawn8' ri°°; 

otous Juices; „ilcake. Stu^t1^ ~r ó„P'n°t and 7""' 
and vegetables, leather nrnrt,,^«      •       PL 

resh troP'cal f•¡ts 
wines,   soluble   coffee    S^?'JT"' h°,d aPP'ÌanCeS' tobI° 
cárpete. '      e°ted   enS•*•ig  products  and   oriental 

Industrial Information Cvi•idl7TmentS- A' UNID0' th° 
.nation on export posÄ £T deVeIoPln8 «°u«fies with infor- 
fields is also include mmc££¡T ? ^^ *"" Pronai 
stance is sometime! renard int,"      T"""" ""*»»"«- Such 

consideraTfe\ir;r,;:t:r; r— FAO
 

ais° ***- 
marketing officers in AfricatnTÍ1,""T'""^ FA<> has regional 

officers are concerned ^Zt^lTZt *", **< *"*• «- 
projects for assistance in the field J*,•* of Programmes and 
promotion of exports to co „tries X " ^ imPro••n*s, the 

developed countries, and thé eltahllb 7 KgÌOna m weU « <» 
industries parti, oriented1 ^2^Z agriCU'tUra' Pr0Ce88Ìn« 

the effëct!ver!etTf\x0pdort Z^i ^T•8 *° e*Pand a"d increase 
Information on trade op^In^n?"''68 °f «"^P^ "»*«. 
«mmated through a serSon^H M. Pr0mot,onal techniques is dis- 
level, the«, include TnMbu«• J^P»"**»». At the regional 

Wica bv the Trade Policv ,£££ ^^d Ï£J ££ 



UNIDO AND OTHER UN ACTION IN EXPORT PROMOTION 37 

News Letter published by ECA. The International Trade Centre is in the 
process of preparing ham'oooks concerning export promotion, for 
example Handbook for Official Commercial Representatives Abroad and 
Information on Trade Regulations, A Guide to Sources. 

Another function undertaken by the United Nations in this field is 
the sponsorship and assistance given by the ECAFE Trade Promotion 
Centre to the triennial Asian International Trade Fairs which are held in 
the capital cities of member countries. The first Asian International Trade 
Fair was held in Bangkok in 1966 and the second in Tehran in 1969. 
These are primarily business fairs but they also provide opportunities 
for trade talks designed to promote international as well as intra- 
regional trade. 

Training of specialized staff 

To further strengthen export promotion activities in developing 
countries, an extensive programme is being implemented to train the 
specialized staff required for these activities. This training programme is 
being carried out through the organization of meetings, seminars and 
training courses and involves a considerable degree of co-operation be- 
tween the United Nations organizations concerned. 

Each of the regional economic commissions participates in the train- 
ing programme. The regional training courses are often undertaken in 
co-operation with international agencies as in the case of the training 
course in Bangkok in 1968, organized by the ECAFE Centre in close co- 
operation with the United Nations Office of Technical Co-operation and 
the secretariats of UNCTAD, GATT and EEC for the study of tariff and 
non-tariff structures and techniques of trade. A total of 25 participants 
from 16 member countries enrolled for this course, which covered a variety 
of subjects ranging from the principles of reciprocity to the various tech- 
niques of trade negotiations and agreements. 

The training programme organized by the International Trade Centre 
covers a range of projects adapted to the needs of developing countries. 
The programme is often designed to provide specialized training for 
export promotion personnel from developing countries, for example, the 
seminars organized for trade commissioners of developing countries 
based in Europe. On the other hand, the courses may be specialized in 
terms of their content, for instance, the course on export banking held in 
Italy with the assistance of the International Trade Centre. In co-operation 
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has organized a Round Table to consider this problem, attended by 
senior officials of export credit agencies operating in a number of coun- 
tries and representatives from international agencies. 

Resulting from the Round Table, further work in this field is aimed 
at the establishment of multinational export credit insurance schemes at 
the subregional, regional or global level. Another aspect to be covered is 
the possibility of establishing an association of national export credit 
financing institutions in developed and developing countries and the 
extent to which export credits from developing countries could be financed 
or refinanced by private and public sources in developed countries or 
international financing institutions. 

REGIONAL INTEGRATION AND CO-OPEBATION 

Finally, attention should be drawn to the work being carried out by 
the United Nations to promote regional integration and co-operation as 
a means to expand exports from developing countries. This work is under- 
taken at two levels : the co-ordination of production in selected industrial 
sectors and the expansion of intra-regional trade through greater market 
studies at a regional level and trade liberalization measures. 

The regional economic commissions are naturally closely involved in 
projects to further regional co-operation. ECAFE has been effective, for 
instance, in bringing together relevant government officials from member 
countries to accelerate the pace of economic co-opevation. This organiza- 
tion also took the initiative in the organization of the Asian Coconut 
Community, which, it is hoped, will be the forerunner of similar co-opera- 
tive endeavours for such products as rubber, rice, tea, pepper and shellac. 

At the same time, the Trade Policy Division of the Economic Com- 
mission for Latin America (ECLA) is working on integration programmes 
and activities in relation to the Latin American Free Trade Association 
(ALALC), the Central American Common Market and the integration 
efforts of the Caribbean countries (CARIFTA). The secretariat of the 
Economic Commission for Africa (ECA), for its part, has produced a 
number of proposals for trade expansion within the Eastern and Western 
African subregions. These studies will form the starting point for some 
of the future work on trade promotion in these subregions. 

The international agencies, notably the UNDP, have also been 
active in a number of regional projects aimed at increasing intra-regional 
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UNIDO ASSISTANCE IN THK PROMOTION «| EXPORT-ORIKNTED 
INDUSTRIES 
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(1) Policy level 

Industrial export promotion policy at national level 
.idease of export potential of a country 
Identification of adéquat,, condition* for ,„mw of 

industrial export; 

Establishment  enlargement or operati»,, of an mst.tut.onal 
framework for industrial export promotion 

Kegional industrial export programmes 

(2) Plant level 

Evaluation of export possibilities; 
Improvement of export conditions; 
Re-orientation for export- 

jdent.ncat.on of new mduatne» and/or products for „,»„• 
Probi•,, of „t.hzat.on „f ex,• or idle capacity for export, 

B.   SELECTED MAJOR TE,-HNlrAI.AS„,STAN,K  PROJECTS 
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SIS Special Industrial Services of UNIDO 

UNDP/TA   United Nations Development Programme, 
Technical Assistance Component 

UNDP/SF    United Nations Development Programme, 
Special Fund Component 

RP Regular Programme 

(1) Projects implemented or under implementation by UNIDO in areas related* 
the development of export industries 

AFRICA 

Centre for industrial studies (export marketing) (UNDP/SF) 
Regional industrial integration (SIS) 
Export textile marketing (SIS) 
Export marketing in minerals (SIS) 

THE AMERICAS 

Export promotion mission (UNDP/TA) 
Assistant to export promotion institutes (UNDP/TA) 
Industnal adviser in market organization for export (SIS) 

ASIA AND TIIK PAR EAST 

Marketing electrical appliances (SIS) 
Export packaging (STS) 
Marketing agric-inaehinery (SIS) 
Metalworking industries for export (SIS) 
Expertise in industrial marketing (UNDP/TA) 
Industrial export promotion adviser (UNDP/SF) 
Industrial export marketing specialist (SIS) 

EUROPE AND THE MIDDLE EAST 

Development of integrated fish industries for export (SIS) 
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Annex 2 

TO THE INCEPTION OF UNIDO 

Expert Meeting on Government Policies for the 
Promotion of Exports of Manufactures and 
Sem,-Manufactures from Developing Countries 

Expert Meeting on Government Policies for 
the Promotion of Export of Manufactures and 

Export? C0Ur8e for DeVel°Fment of Industrial 

forT TF1ng GrOUP Meeting °n the Ince^ives for the Development of Industrial Exports 

Expert Group Meeting on Utilization of Excess 
Capacity for Export 

Location Date 

Geneva      October 1966 

New York June 1967 

Zagreb       October- 

November 1968 

Rome November 1968 

Rio de       March 1969 
Janeiro 

SiS^i proUP °n Metalworki*g Industries as 

Working Group on Industrial Co-operation 
between Developed and Developing Countries 
as a Means to Promote Exports ofManufc^es 
Irom Developing Countries 

In-plant Training Course in Techniques of 
Production for Exports 

Series of Training Courses in Techniques of 
Production for Exports 

Vienna 
Proposed date 

December 1969 

1970 

1970 

1971 
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SELECTED LIST OF DOCUMENTS AND PUBF.nT.nv« 
ON EXPOBT-OBJENTED INDuSS

eAT,0,,S 

UNITED NATIONS 

Unit«, Nation, Elport fnmMu Efforts i969 (^M) ^^ 

U«TKD NATION8 lNDüsTMAl DKVELOPMENT 0MAMZATION 

•^Z>^„,, 4A*. (ID/OONF. 1/R.B.P,, (SalesNo. : 66n B 

1067 (ID/B/8) (mimeo.). ''Sh exPort-»•nted industrie«, 

Sum, of Export Promotion Technique8 ,967 (ID/CONF 

Äw,:rrtnw patte• <"•—**— «»e, • • 
Export Marketing Organisations, ,967 (ID/CONF. 1/B. 24, (mimeo , 

(ID/38) (mtoeo.). * R'° * Jane,ro from 3 *> 12 March 1969 

OTHER SOURCES 

£SÄ£WW" "" M'"Kd3ÍOr **~* Dm^^ MoGraw.Hi,,, 

< « 2? «**, /967, Bon» (D»"S '' " """ * *"*<»—«••. 

1 Symbols and Sales Numbers nf TT„ ••   . XT   • 
m parentheses after the title.. NatlOM d•°nts and  publication, are given 
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Hirschman, A. O., "The Political Economy of Import Substituting Industrial- 
ization in Latin America", Quarterly Journal of Economics, Vol 82 No 1 
February 1968. '       '   ' 

Indian Institute of Foreign Trade, Export Incentives in Developed and Develop- 
ing Economies, New Delhi, 1968. 

International Marketing Institute, Report on the Study of the Elements and 
Frameworks of National Export Expansion Systems, Agency! for International 
Development, Washington, D.C., 1966. 

Murakami, A„ "Two Aspects of the Export of Manufactured Goods from 
Developing Countries", Developing Economies, Tokyo, Vol. 6 No 3 DD 2fll 
to 283, September 1968. '      •   • FP- •l 

Pan-American Union, Study of the Prospects and Some Problems Facing Latin 
America %n Expandir^ Its Exports of Manufactures, Washington D C 1965 
(OEA/Ser. H/XIII). ë     ' ' 

Pavlov, V. G., Industrial Exports in the Strategy of Economic Development 
Mezhdunarodnye Otnosheniya Publishing House, Moscow, 1967. [In Russian.] 



• 




