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Market    Study 

on 

The   Veggtabla    Oil   Products 

Introauction 

This study is a "Study Case" conducted on the "General Company 

for Vegetable Oil" in Iraq (O.C.V.O.) producing the four groups of 

products !    vegetable oil (liquid and hydrogensted),  soap (laundry 

and toilet soap), detergents and cosmetics (toothpaste and shaving 

cream). 

feme of Reference 

The study is undertaken within the irame%iork of my two "Working 

Plans" dated 2 April 1971 and 5 August 1971 for my assignment as 

UHIDO "Industrial Export Promotion and Marketing Expert" to the 

Iraqi Minintry of Industry (General Organization for Chemical and 

Pood Industries) for a total period of one year. 

My two working plans have been formulated in accordance with 

the UNIDO "Job Description" No. IBQ-ll+l-C(RP/SD) stipulating that 

my duties cover mainly the evaluation of the export capacity and 

potential of Iraqi industry, recommend measures for optimum export 

performance and assist in their implementation.    This includes 

advice, instruction and training of local personnel in marketing 

techniques for export of manufactured goods, carrying out some 

joint projects covering all aspects of modern marketing techniques 

and market surveys -ma prohibas of penetration of new markets. 

Selection of the "General Company in Vegetable Oil" as a "Study 

Case" 

A general survey on the industries covered by the "General 

Organization for Chemical and Pood Industries" (G.O.C.F.I.) has 

been undertaken to evaluate the export potentials of each industry 

with the view to identify these industries which are, or could be, 

export-oriented.    This survey revealed that the "General Company 

for Vegetable Oil" is the most powerful of the industries covered 

by the organization in terms of production capacity and export 
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company at a "Study Caie" to undertak« a co»pr«hensiw Market 

Study for the vegetable oil product«. 

The Contenti «id Aia* of the Study 

The aia of this study is to evaluate the export potential of 

the "Q.C.V.O." and to draw up a long term policy for the promotion 

of the exports of vegetable oil products in Iraq.    The study is 

divided into four main parts :- 

Part One 

This section deals vith the development of production, 

consumption and exports of the vegetable oil products in Iraq 

and with all the relating problems, especially with regard to 

the policy of fostering production and exports and the 

regulations applied thereto. 

Part fwo 

Ais section constitutes an assessment for the situation 

of the Iraqi vegetable oil products in foreign markets and their 

export possibilities in the light of the first section of the 

study and the outcome of the market investigations drawn from the 

work of the trade mission which has been sent to a number of the 

Arab countries in accordance with my proposal, to conduct a 

raarket survey for these countries according to the programme 

drawn up for this survey. 

Part Three 

The recommendations. 

Part Four 

This section includes the Individual "Country Surveys" as 

a recapitulation of the outcome of the investigations of the 

aforementioned mission. 

It is to be pointed out in this respect that the aim of my 

proposal to appoint the said mission for undertaking a raarket 

survey has been also to give a practical training for ray 

counterparts in the field of market research.    This mission was 
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composed of two members?    Mr. Fadel Al-Mlshhidaal, the Chief of 

the Marketing Department in the "O.O.C.F.A.", and Mr.  Sand 

Al-aanaary from the "State Organisation for Exports*.    tMle 

acknowledging their good efforts and assistance in the 

compilation of the required data and in the market investigation, 

I would like to point out that their mission could have been auch 

more fruitful if the duration of their visits to the Arab 

countries was longer in order to enable then to cover all the 

points included in the programme of the mission.    I wish also 

to acknowledge the valuable assistance extended by ray 

counterpart, Mr. Manuel Mansour,  Chief of the Marketing Department 

in the "S.C.V.O." while conducting ray study in this company. 
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The Domestic Promotion. Çon«UBPtiop sad 

Experte of the Vegetable Oil Products 

Chapter   I 

Production and Consuiaption 

(1)    Background of the "General Qompoay for Vegetable Oil"-/ 

Äe "O.C.V.O.H is one of the biggest companies of the State 

Organization "The Generai Organization for Chemical and Pood 

Industries". 

This company ha® been established in May 1970 by amalgamating 

the two companies:    "The Vegetable Oil Exti-acting Company (V.O.E.C.) 

and the "Cotton Seeds Products Company"  (C.S.P.C.). 

The present capital of the company is ID. ì,^,887. 

Th   first company, "V.O.E.C.".  established in 19**0 at a 

declared capital oí' ID. 30,000/- and which was raistd several times 

until it reached ID.2 million, was the first company established in 

Iraq for extracting locally vegetable oil from vegetable seeds. 

This company has b^on amalgamated with two other companies:    "The 

Rafldain Detergent   Co."   with   a capital of ID.500,000/-,  and the 

"Industrial Printing   Co."   with   a capital of ID.250,000/-.    After 

this amalgamation ito capital reached H).?,1^8,000.    At that stage 

the "V.O.E.C." was efficient enough to cover the Iraqi needs of 

oil,  soap and detergents. 

In the y ar 19**5, the said company introduced for the first 

time in Iraq liquid vegetable oil,   such as coconut oil,  olive 

oil and edible oil.    In 1950, it started to produce toilet soap 

and in 195^ it produced hydrogenated vegetable ghee. 

In 1955, the company widened its production scope by 

including the manufacture of powder detergents.    In 196k the 

company produced high qualities of toilet luxury soap.       In 1970 

(Just before the amalgamation) the company planned to introduce 

new brands of detergents. 

I./ Source:    Release published by the "Generi! Company for Vegetable Oil". 
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The annual sales of the "V.O.I.C." have reached more than 

ID.9 million. 

The second company, wC.S.P.C.w.*ms established in 1952 at 

a declared capital of one million dinars.    It used to produce 

five main products:    vegetable oil, toilet soap, laundry soap, 

detergents and cosmetics.    Its annual sales exceeded ID.6 million. 

How, after the incorporation of the two said companies, the 

"G.C.V.O," has taken up the line of production of the amalgamated 

companies, i.e. vegetable oil, soap,  detergents and cosuetics, 

and is giving all efforts to improve production in quality and 

quantity. 

In the field of e;qports, the company is exporting its 

products mainly to the Arab world. 

The company has plans for increasing its production capacity 

as well as producing new products, especially in the field of 

cosmetics such as shampoo, lipsticks and cream pastes. Cosmetics 

which the company producer! at present are only shaving creara and 

tooth paste.) 

The new company "G.C.V.O.", which is a public sector company, 

is now the only company in Iraq for producing all the four groups 

of products:    liquid mid hydrogenated oil,  soap, detergents and 

cosmetics.    There exist also in Iraq a few small factories in the 

private sector which produce some of theae products.    However, the 

share of their production related to the total production of these 

items is insignificant, as the volume of its production does not 

exceed % of the total production of Iraq of these items. 

N.B.    It is to be noted that the actual production of the "G.G.V.O.? 

represents about 9^.5^ of the total production of Iraq of the«e 

products, and its exports amount to 97$ of the total exports of 

Iraq of the said products.    Therefore, illusion should not be made 

if in the course of this study the figures relating to the total 

exports of Iraq ere taken as the actual exports of the "G.C.V.O." 

since distinction between the real exports of the company and the 

total experts of Iraq could not be drawn out from the available 
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Product t covered by the ftudy 

The products covered by this study are those Items which are 

actually produced by the "G.C.Ï.O.**, i.e.s- 

- Vegetable Oil: 

(a) liquid 

(b) hydrogenated 

- Soap:    (laundry and toilet soap) 

- Detergents 

- Cosmetics 

SIfC No. 

553.0 

('-)    The Position oC the Vegetable Oil Products Industry 

R 1-ted to the G neral Processing Industries in Iraq 

Tabic Ho.  1 ¿I. ve s certain indicators -tbout th'j importance of 

tho ve^/Uble oil industry conpared to the processine? industries 

in Iraq as r. -whole. 
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It appears from Table »o. 1 that:- 

- in the public sector, the "General Company for Vegetable Oil" is 

now the only big company producing vegetable oil product«.    The 

production of this company representa about 93. % oí the total 

production of Iraq of these products; 

- Hie number of eraployees in this industry represents 2.9^ of the 

total number eaployed in the processing industries as a whole and 

5,6$ of the employees in the public sector} 

- the total wages paid in this industry represents k.kfc of the total 

wages of the public sector} 

- the value of the production of this industry represents % of the 

total value of production of all the processing industries and 

12.75t of the production of the public sector}    and 

- the value of the sales of the said industry represents 10.2$ of 

the sales of bho public sector. 

(3)    Raw Materials used in the Vegetabla Oil Industries 

ïhis industry depends mainly on oil seeds and vegetable oil. 

The raw tmterials used in the said industry ares 

Oil Seeds (mainly cotton seeds,  sesame, peanuts,  coconuts, 

sunflower and flax seeds). 

Vegetable Oil:   mainly pala oil. 

Fats and fat Acids?    chemicals and packing material. 

According to the accounts of the year I96B/69, it has been 

found that: 

- 90.3$ of the raw material«, in terms of value, are imported from 

abroad; 

- the oil seeds and oil represent &k.l% of the total value of raw 

materials used in the productions} 

- vegetable oil and fats represent 70?» of the value of the total 

raw materials and it is a^ imported. 

- oil   seeds represent 9jt of the total raw   «aterials, out of which 

205J is imported; 
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- chemical« and perfumes represent 21$ of the total raw materials, 

out of which 97% is importad,  and 

- the wrapping and packing materials represent 12.3^ of the raw 

materials,  out of which 90.5$ is imported. 

- th    oil seeds and oil    fats represent 66.•$ of the total value of 

the materials required for production, out of whi n only 6.V¡, 

is covered  from the local market.    IMs small percentage 

represents a part of the requirements of oil seeds,  i.e.  cotton 

seedc, sesame, peanuts, sunflower,   and flax seeds. 

It in to !>.; noted in this respect that the vegetable oil 

industry in Iraq does not cover a substantial part of its 

requirement« of these seeds  from the local market instead of 

rYpendin;; on imports of these raw materials,  in spite of the  fact 

that th,' most economical oil seeds whJ ch are used in this 

industry in terms of price and suitability for production are the 

cotton and sunflovor ce.ds which are prodvccl locally in Iraq. 

Ruch dependence on  foreign sources for the supply of raw materials 

is a risky method,  as any fluctuations in the world market, 

esp.cially with recare to import prices    •• regularity of supply 

mlejit expose this industry to serious difficulties.    It is   \lways 

wiser to diversify the sources of supply of raw materials, 

especially when Iraq can offer -jood possibilities of supply for 

these seeds of its own local production.    Such substitution could 

be introduced gradually through the development of agriculture by 

increasing the production of oil seeds.    As a matter of fact, the 

prices of palm oil, which is the main item of imported oil, has 

sharply »-isen aurina the last two years from ID.55/- to ID. Hip- 

per ton, i.e. by about 115$.    Tho same situation applies to 

chemicals used in this industry which are imported.    Among these 

chemicals the Sad a ach and Sodium Silicate could be supplied from 

the local market. 

(h)    Development of ^refaction 

The Table No«  2 shows the development of production of the 

'iifferont vegetable oil products during the period 1900-19^0. 
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lt appears  frota table Mo. 2 that:« 

Vegetable oil:    Production has been continuously increasing during 

the eleven years.    The average annual increase amounted to about 

10£.    This  increase, which is rather important, is due to the 

increase in consumption,  since there has been a general trend to 

substitute animal fats vith vegetable oils.    This trend is to be 

felt in emny countries in the world because of health reasons and 

cheaper prices. 

Toilet soap:    There has been a general increpe in production over 

the E-xie period, in spite of ?. increase in certain years.    The 

.''Verivje annual increase reached about 1$, which is not very high. 

However,  this increase is slightly higher thrvn the average rate 

cf ¿rovth of the pcpul-.tion.— 

laundry soap:    The average- annual increase amounted to l,&f>, which 

is too nmall compared to other* products.    This is due to a 

^n.d.lernbtj  decrer.se in the consumption because of the general 

trend to  substitute laundry soap with detergents.    The volume of 

production has b'.en decreasing in some years. 

Determents;     The ^vcra,;;,, annual increase reached 9.75$, which is 

»•ather high;     and the production has been considerably increasing 

almost during the whole period.    This is due to thr- increr.se in 

consumption because of substituting the laundry soap with detergents. 

£ostaeticBt     Tha average annual incrcace has been considerably 

increasing as it reached about 26$. 

(5)    Development of Consumption 

Th<   Tabi3 Ho, 3 shows the development of consumption of 

vo^tabl _ oil products during the periol 1960-1770 and the 

average  annual lncreaee during the said period. 

zi    The average annual growth of population in Iraq is about 2.%, 
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this table reveals the following coBelusions: 

Vegetable oil:    Consumption is continuously increasing, and the 

average annusi increase is about 10^, 

Toilet soap:    Wth the -reception of certain years, the consumption 

has been slightly increasing and the average annual increase 

"cached 3.6%» 

Laundry soap:    If the growth of population is taken into 

consideration, we realise that the consumption of laundry soap has 

beim remaining almost at the sane level.    The averaje annual 

increase amounts to about  ri.l%. 

Determents:    With th    erection of certain years, the consumption 

has been in.-rcasin? in general and the avurage annual increase 

reached 3Ç>. 

Cosmetics-    Also with the (.reception of certain yearß, consunption 

hac been increasing in general,  and the average annual increase 

roach..' 10f>. 

(6)    The Share of Production for Covering the Local Consumption 

The Table Ho. h shows the development of production and 

consunption luring the last five years, i.e.  1966 to 1970,  and 

the relation between the two variants, which ro/eals th*ttwith the 

exception of cosmetics,  production of all vegetable oil products 

now covers the local consumption:- 

-   Production of vegetable oil covers 101.7* of local consumption 
«           *    toilît soap H       102.25? M       "              " 
«           «    laundry » "       1005?      M       "              " 
»           »    detergents »       104.5* "       "               " 
»            »    COSDOticS "          70*       "        "                " 
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(7)    The Capacity of Proáuetion and the Flitnmtd Expansions 

At present the full capacity of the works of the "O.C.V.O." 

exceeds the remiremonts of the dooastic consumption.    Therefore, 

the production is planned in a way io thft it covers the local 

production and the orders received for exports.    Regarding cosmetics, 

the production does not cover till now the local consumption. 

Nevertheless, cosmetics are being exported in limited quantities, 

and it is expected that the production of this item will reach 

500 tons by the end of 1971 and thus it will exceed the local 

consumption. 

Besides, and due to the expectad increase in exports as it 

will be cleared up in detail, certain ejipansions in the works of the 

company tire envisaged,  as shown in the following Table (Mo.  5). 

Table No. 5 

Products 
Production 

in 1970 
Local 

Conisuraptior 
I97O 

Full 
Capacity 
in 17a 

I 
Capacity after 
the Planned 
Expansions 

Vegetable oil 62113 6IO85 86000 105000 by the end 1972 

Toilet soap 5857 5730 9900 15000 by the end 1972 

Laundry noap 87U3 87^2 15300 I53OO by the end I972 

Detergents 11*728 1^259 252OO 307OO in middle 1973 

Cosmetics I98    . 
1 

2U7 300 500 in middle 1972     Í 

(8)    Estimated Consumption in the Years 1971 to 1975 

Taking into consideration the real consumption during the last 

ten years and the average annual increase during this period,  as 

shown in Table No.  3;    and taking the consumption in the year 1970 

as r, bi*3is Tor calculating the expected consumption in the following 

five yearsj   and taking into account the estimated additional 

increase in consumption of 3%, which constitutes an increase of about 

10$ for the northern region of the country, representing about 30$ 

of the total population after the establishment of the Peace 

Agreement in 1970 in this region» }    the consumption during the 

following years cculd be estimated r.s follows: 

¿/The northern region has bean alnost isolated from the country during 
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Rutland fbr.mfcPticn of Vccütable Oil Producta for 
m YviTt tffl tC 1975 

Quantities in tons 

j Average 
i    0or.ï'i8:f5-( annual       ¡ 

Producto       <   ion in    ! Inores se      Increase 
i    1970      !      in        i        cf 

¡ 1960/70    '        3t 

i/ .\   Estimated Consumption       (intona) 

Vegetf.bl«. Gil 

Toilette üoap 

Laundry Schp    | 

Determents        , 

CcS,'€tiC8 I 

Tons % 

61085 10 

5730    I    3.6 

5742 

142 5 9 

252 

2.8 

8 

10 

13 

6.6 

5.8 

11 

13 

1971 1972  :   1973 »    1974       1975 

l, 
¡j 69026 

¡|   6108 

M   9249 

779/9 38139 j 99597 ¡ 112545 | 

6531 6941 ' 7399 7887 [ 

9785   ! 10253   \ 10842      11477     ! 

1,15Ö27      17563   ; 1950C   i 2. 645 

2C5 322 364 4II 1 

24026 

464 

1/ The 3* increase or asti tutes the estimated increase of about 10£ for the Morthern 

Region which represent about 30^ of the total population.    In the previous years 

this region has b*j©n almost iaclated free the country and used tc bo supplied 

fro*, cthi-r sources. 
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(9)    Estimated Quantities Available for Export during the years 

10/71-197? &nd the Future Possibilities 

According to the above estimations, and taking Into consideration 

the expected capacity of production after the planned expansions, 

as shown in Tallio No. k, a plan of estimated quantities available 

for exports during the years 1971-1975 could be drawn as shown in 

Tibie No. 7,  provided that the factories operate on full capacity. 

It appears from Table No. 7 that in the coming five years the 

company could secure excess quantities fo.* exports in all iteras 

except for vegetable oil in the year 1975 where conflunption is 

supposed to exceed tlw cstinated production.    la order to .secure 

quantities of vegetable oil for export,  it rould therefore be 

necessary to envisage further expansion in the production of this 

item.     (This question vili be discusse! in detail when dealin-? 

with export possibilities.) 
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A 

Zf^iç Up. 7 

fj.tJri.tad ùu*ntitlfla Available for topft 

(If Werks operate on full capacity) 

Fro ducts 1971 

Estimated Froducticn^    |   86000 

Estimated Censurât icn*' I    69026 

Available for expert       I   16974 8001 

JÇlU-ltfîf fr    &ÇJV 

Fstinatud Production 

Estimated Consuiurtion 

9900 99CC 

6106        |     6511 

4>v?.ilable for expert       i    3792 3389 805^ 

: UwèLL-2L2k 

i Estimated Production 

: E8ti:.j»t«d Consumption 

i 

j Available for  export 

15300 

9249 

15300 

9785 

15300 

10253 

6051 5515 50fc7 

!  Drtwvftta 

Estimated Production 25200         '    252CC             2795C 

I ' 
J   Estimate Consuuiition ,  15327         I   17568       !     195ÛO 

Available; for expert 9373 7632 

Estirpi od Production        .      300 

Estimated Consurnptirn      ¡      2Ô5 

available for Export 

400 

322 

500 

364 

15 78 136 

Ouantitie.  in Tons 

1972 1973 
i  

86000 105000 
I i 

77999 88139       ^ 
 i 1 

1974 1975 

105000 

16861      i       5403 

99597 

15000        '     15000      1      1500C 
i » 

6941 1       7399       !        7887 

76C1 7113 

15300 

10848 

15300 

11477 

4452 3823 

30700 

22645 

30700 

24026 

i      8450 '      8055 6674 

500 

411 

500 

464 

39 36 

i/    „s plarjKd after th.   oxransien cf the priait carecities 

;/ T,y\       f> . 5. 
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(10)   The Protection of Local Production 

All vegetable oil products with th>_ exception of cosmetics are 

now prohibited as thay enjoy full protection againit importation of 

competing products.    Cosmetics (shaving creas and tooth paste) enjoy 

now 85^ protection and it ig expected to give full protection for 

these two items after the planned expansion in production is achieved. 

(H)    Fiscal Charges Affecting the Cost of Production 

The cost of production of the vegetable oil products bear the 

following main fiscal charges: 

(:»)    Customs duties 

About 90^ of the raw materials used in this industry are 

imported materials.    The imported Materials which are subject to 

customs duties and i-hich represent 95.4$ of the imported raw 

materials arc the following items s 

Inportcd Raw 
Materials 

Customs Dutj.es 

Share of the Imported Rawi/ 
Materials 

i of the totali^ of the total 
value of the   Ivnlue of the 
used raw          fimported r-.w 
nr.tarials         ' materials 

Palm Oil 
Ifi-MjOpg, M¥ ton.i.e. 
about H»%.  (Actual 
price is about ID.113 
per ton) 

55.2 61.6 

Coconut oil 
ID, 16.500 per ton. 
i.e. 10.3% (Actual 
price is about ID.90 
per ton) 

0.8 0.9 

Pits 
ID,5.000 per ton, 

2.5 2.7 i.e. 6.0%.  (Actual 
price is about ID.75 
per ton) 

Fat Acids 
©.4.000 wir ton. 
i.e. 2.7%.  (Actual 
orico is about ID.147 
per ton) 

0.9 1.0 

Chenicals between 10 and 15Í 17.3 19.3 

P-.cking Material 
1511 4.8 

0.6 
5.4 
0.7 
1.8 

a) Paper 
b) Metal) 
c) Tin   ) 

Total 
. 1 

85.5 
1 

95.4 

1/^,.,., •>+,, 1 +•-     fV IQí«C;/T^O 
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It appears Trocí the above tabic that 85.5$ of the used raw 

naterinla - which represent 95$ of the imported raw oaterials - are 

subject to import duties, which vary from 6.6$ to 13.3$.    The nain 

itera, i.e. the pain oil,  is subject to a luty of ll*$.    Those rates 

are relatively too hijh Tor raw materials which, normally,   should 

be oxeapted  fron all inport dtities. 

In terna of value,  it has been fouirl that the import duties 

paid by the company for its imports in the year 1970/'M amounted to 

ID. 1, ',52,000, when the net profit of the cor.pany (before deducting 

tho incono tar.) amounted to IB.2,126,2'1.    This neanc that the 

custoT.i? duties represent about 6~-$ of the not profit of the company. 

E/i.lontly,  such a heavy financial burden on the budget of the 

company af ''octs seriously tho cost of production and, consequently, 

its competing power in the international market. 

(b) Excise levied en finished pi-oducts 

The following ar. the oxiac duties levied on the sold producta:- 

" V-g'-'-tabl'' oil:    10 fil"? per kilo,  i.e. about 5$ of the selling price. 

" Toilet soap:        5  file per kilo,  i.e. about lk% of the  selling price, 

1+50 fils per kò packets,  i.e.  about  20$ of the 

selling price. 

____„_ exerptc'. 

(c) Incou ' Tax 

According to the Law lío.  kk of i960, the profits of the "joint 

stock - Industrial Ccnpanios1* are subject to an income tax according 

to the  following seal' •- 

15$   on prrf.its up to ID. 1,000 

20$   on profits from ID.1,000 to ID.3,000 

25$   on profits fror. ID.3,000 to ID.k,000 

30$   on profita fron ID.l+,000 to ID. 5,000 

?5$   on pr-fits "ron ID.5,000 to ID.6,000 

Uo$   on profits from ID.6,000 to ID.8,000 

h%   on profits  fron IJ).8,000 te ID. 10,000 

The profits of the  cor.pany under stuly fall ali-nyr under the 

catcjCry of 50$, '.laich is rather tco hi/h in a d.velopinç country that 

adr'ptr. - arri should  nù-pt  -  a policy of "ostcrinj inductrial 

Determents; 

Cosactice: 
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(12)   The Price PoUcy and Prices 

(a) In the local market 

Hie company follovs the general government policy which aims at 

securing the supply of essential products for the people at the 

lowest possible l«vol in order to raise the standard of living of 

tho population.    Therefore, the policy of the company in establishing 

the prices of its products is based on fixing prices as low as 

possible provided that it secures a reasonable rate of profit.    The 

rate of profit varier from one product to another according to the 

competing power of uach it un.    For exanple, the range of profit for 

the tooth parte is nuch higher than for soap.    The cost of production 

of a tube of tooth parte anounts to 30 fils and the selling price is 

50 fils, i.e. the rate of profit is about 66^.    This selling price 

is justified, as the price of the imported similar quality is 

•:.bout 100 to 120 flls.    Por other products such as soap, the rate 

of profit is much loss.    Also,  essential products such as vegetable 

oil, are soli at reduced prices.    This iteri is even sold now at e. 

loss because of the sudden and sharp rise in the prices of raw 

naterials, nainly the pain oil, which constitutes about 55$ of the 

utilized raw material's.    (The prices of pain oil have risen from 

ID.55 to ID.118 per ton during the last two years.)    In spite of this 

considerable rise, the eornany had to comply with the governiaent 

policy to maintain the selling price of this item specially at the 

so»»., level before thi«: sharp rise. 

(b) For exports 

The policy os fixing the export prices is based on the 

comparison with the prices of similar competing products in the 

outside markets and keeping a snail nargin of profit for the company. 

It happens sometimes that the expert prices ore less than the cost 

prices,  as happened this year in the ease of the hydrosenated oils 

after the  sharp increase in the úricos of pair. oil.    The corapeny 

has been obliged to naintain the sane prices in order not to lose 

the foreign markets.    Hie difference is covered by export subsidies. 
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<c)   f^ IstibliHwl Prices mû the Bate ef Profitability 

The rate of the gross profit related to tha cott of production 

in thii industry varici from 2*1.5$ to 31$, and if related to the 

invested capital the rate varies froa 39,5$ to 1*3.6$.    legarding 

the established prices, the Tatole Bo. 8 shows the latest prie«« 

established for tach brand produced by the company (quotations a« 

per 30 S.ptesber 1970).   The said table indicates the cott prie©, 

selling price for agents, wholesale and retail prices and the 

export prices. 

Prom this price list in Table 8, it appears that the rate of 

profit,  i.e. the difference between the cost prices and the selling 

prices to agents varios from one product to the other on an extreaely 

wide range.   The Table He. 8 (prie® list) reveals that the rate of 

profit on the selling prices to ayants as at 30 September 1970 

is   as follows:- 

- îQrdro^eaated Oil 

for the brands Itele nnd Zobaida 

for the brands Nnrgis *uid Zenab 

- Liquid Oils 

II Bent Brnnd 

Olive Oil 

Corn Oil 

- Soaps 

(a) Toilet eoap 

(b) Laundry scap 

- Detergents 

- Qosaatlcs 

(a) tooth gaste 
tobar ICA 
Basaa 1*3 

(b) aiaving Crew 80.1 

(°)   «win« So»» U3.2 

This wide range in the rate of profit especially in one group 

of products such as soap secas to be an unusual feature in the 

pricing pclicy which is wnrth reeorseifierim. 

1 

Rite of Profit 

$ 

0.5 

lU.9 

kl.9 

25.0 

9**.8 

fron 5.3 to 19.8 

fron 22.2 to 58.2 

fron &,k to 35.^ 
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Prices in I.D. 

Products and Brands       i Unit 

i) Hrfrgfiftpptéiri tai Tin5 of 
i yifj Kilo 

a. MIE 

IfJtGlS 
2S4J 

2}   Uaviû ttJ- 
EL CENT 
Clive oil 
Ccrn oil 

Brand 
M 

H 

I» 

t. ) 2fj 

a Í..MI 

Slitti.» 
EL TSFL 

CTOUR 

(ice g- 
(150 er 
(113 tr. 
(113 er; 
(100 fi*. 
(100    ••) 
(90 gr) 

b) Laundry 

.••BOU a 

KOTT 

UR 
SUT 

5)    Opa-jL-ticB 
a) T99irt fasti, 

AÏ.BA (50 ¿r) 

b) 

SOUUF 

e) 

G4i'JtI< 

(50 gr) 

ti 

ti 

ti 

144 ï ••& 
72 « 
72 " 
72 " 

144 " 
144 *' 
144 ' 

iflSZL 
(20C gr) 
(210 gr) 
(210 ¿T) 

4)  Mirranti 
hé¿M (190 gr) 

50 » 
50 " 
50 » 

Fausti 
43 
N 

tjikki 

72 
N 

(70 gr)    ¡      24 

(100 gr)  j   72 pc. 

List 
Price 

0.187 
0.189 
0.17? 

,     0.107 

C.162 
0.330 
O.23I 

2.9?7 
2. BIO 
2.212 
1.930 
3.360 
3.845 
3.364 

2.020^ 
C.790 
O.777 

1.545 
1.5Ö? 
1.550 

2.603 
2.I33 

1.11C 

1.850 

~y   Prices include excise 

l¡    Cost priée is higher than selllnr price 

2/    Dt-factcry. 

Priée Vlholo- 
for     I        salo 

Agents ;      Price 

0.190 
0.190 
0.215 
0.215 

O.23O 
0.475 
0.450 

3.240 
2.960 
2.65C 
2.290 
3.87C 
4.6(X' 
3.750 

1.950    ' 
1.25c 
0.950  ; 

1.675 
2.150    1 
2.150     ; 

4.5OO 
3.O5O 

¡tatail 3cport 
Price    1      Price 

il 

0.195 
0.195 
C.220 
0.22C 

0.235 
O.5OO 
0.475 

2.000 
I.3OO 
1.000 

1.725 
2.200 
2.200 

2.oro        2.050 

0.200 
0.2CC 
0.225 
0 22 r< 

O.24O     ! 
O.525 
C.5OC 

2.050 
1.350 
Ì.C50     ¡ 

1.775 
2.250 
2.250 

4.600 4.700 
3.I5O    ,     3.25O 

2.100 

2.650   !    2.750    !    3.000 

0.160 
0.I7I 
O.I7I 
0.160 

\j%d\\,- 

3.270 3.32O 2.500 
3.CIO     1 3.C6O 2.5OO 
2.670     1 2.70C 2.44O 
2.3IC 2.34O 1      2.100 
3.940 3.970 3.OOO 
4.630 4.680 j      4.45O 
3.800 3.«i5C ¡      3.600 

0.930 
0.720 

I.32O 
1.490 
I.5OO 

3.OOO 
2.400 

I.3OC 

2.750 
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Investigations r.bcut the system of pricing in ta« company 

reveals that certain factors are taken into consideration when 

fixing the prices, mainly: 

- that prices of each kind of product are fixed more or less on the 

basis of prices of imported similar goods maintaining certain margin 

to allow local products to be sold at a lower price than the 

inported ones.    (This policy applies now to cosmetics only, as 

importation is etili pemitted while other products have enjoyed 

import protection since 1970.) 

- Pricas of those products which are considered as essentials,  such 

as the hydro£ent.tud oil, are fi;ced on a base so as to be sold r»t 

the lowest possible prise for social reasons.    Frices of Euch 

products which have been seriously affected during the last two 

years by the fluctuât i-ns in the prices of raw materials - mainly 

the pain oil - sometimes do not leave any profit or even are less 

than the cost price, which raerns that th^ne products are sold at a 

In ss. 

- following the present governnent policy, which aim« at raising the 

standard of living and supplying tho population with all its needs 

at reasonable prices,  the company is not authorised to raise the 

pries of any product.    That is the reason why the company in 

those cases where certain products can realize a high rate of 

profit  (as in the cane of cosoetics), the company fixes relatively 

hib'h prices in oHcr to keep certain margin of profit, which could 

compensate for the loss in other products or the increase in the 

prices of raw materials. 

for these reasons, the present company is obliged to maintain 

the old prices of these products which used to be produced by the two 

old companies that have been eaalgaaated to fora the present new 

company, as it if not allowed to raise the selling prices.   It is to 

be noted that the net profits of the ecopany have fallen from 

ID.3,181,592 in the year I969/70 to ID.2,128,273 in 1970/71.    This 

difference is, in part, due to the sudden and sharp increase in the 

prices of the pala oil, which is the main raw material, without 
+ Vir.     f.-1-M, 4^ »^ *        -   P     4- U r .   -.*  „1,1 
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(M)   Productivity 

The productivity in the vegetable oil industry, i.t. the added 

value/number of workers, is estimated by three times of the average 

of productivity in all the processing illustri«! la Iraq (exclusing 

oil refining). 

(1*0   feport Duties on ttse Competing foreign Products 

Import duties on the imported vegetable oil products - similar 

to thost producta in Iraq - ar« as follows:- 

- Vegetable Oil 100 fils per kilo 

- Toilet  soap 18 to 150 fils per kilo 

- Laundry soap 50$ ad valorem 

- Detergents % ad valoi 

- Tooth paste 20 fils per kilo 

- ¡Slaving cream 200 fils por kilo 

It is evident that the abovesMintioned import duties are rather 

theoretical,  since all vegetable oil products now enjoy full 

protection, with the exception of cosmetics, which are partly 

protected against importation. 
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(15) a»r® of 'he Bxports of Vegetable Oil In the Total Exporta 

of Manufacturera In Iraq 

The following Table (Ho. 9) shows the share of the exports of 

vegetable oil products In the total exporte of manufactured 

products fron Iraq during the five years I965/I969S- 

Table Bo, 9 

'••v 

Value in Iraqi D iriars 

1965 1966 I967 I966 1969 

Export of 
Ve¿3table Oil 
Producta ! Í • 

Total exports 
of manufac- 
ture»    frou 
Iraq   ]jT 

28,1*72 

3,2^0,000 

32,988 

2,710,000 

93,392 

it, 050,000 

31^,088 

U,230,000 

U26.672 

3,680,000 

Í       TtoT 
it's   ~ 0.9 1.2 2. •> l.k 11.6)6 

The above table reveals that: 

1sts    The exports of vagetable oil product« have been continuously 

increasing during the last five years. 

2nd:   There has been a sharp increase in the share of the exports of 

these products related to the total exports of manufactured 

products from Iraq during the ¡said period.    This share rose 

from 0.9)6 in 1965 to 11.6$ in 1969, which is a substantial 

increase. 

(16)   DaveloiiBent of Exports 2/ 

The following Table (Mo. 10) shows the development of exports 

of the vegetable oil products during the period 1966/1970. 

y Exports of the "General Conpany for Vegetable Oil" represent 97Í 

of the total exports of Iraq of vegetable oil products. 
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Tfrnnrts  of   Vifl'Hi  ml »olleta 

feri Mtrim 
Value ia T. Dinars 

Products 
i 

Vfci'utallc Cil 

So«-p 

Dotw^nts 

CcSt.utÌC6 

12.C 

20.8 
5437 i   4450Î 88395 j 1091^3 j   302C3 '-i 16.5 |  4.81 28.1, 25.6 

2^551 ! 88942j 20781 i   57573;   52219 '! 83.5 j 95.21    6.6 j 13-5 

-    |     -    ; 20764'   16ÖL9!     6647 ^   - ¡    - !   9.2 I   3-3 i  2.6 
 ,  ' 

Total ,    32988.93392 3I4O88 ¡426672 i25l5:.3 ; 100    | ICC   • 100   ¡100    j 10C 

I 
Yfcari                            i                                          ';           % of Tot;l BsFcrts , 

^ ;      IQ66 f   1967!  1968  \   1969 j    1970 j , _-» 
1966 ' 1967t 1968 •• 1969 | 1970     , 
 , f 

- i I76I48 j £43897   162454!    -     ;     -! 56.1 j 57.2   64.6     | 

l?6i-À??Pt 

r,uantiti«8 in Tons 

j     " -^Ye?.r 

•  Products  , * " ""*¡! 
1966 1967 1968 1969 197C 

; Vogotobl-. Oil ¡I 
- - I3I5 994 

1 

1 
1077 f 

! Scap 
I! 

19 17 485 i    4S7 1  157 i 
1     1 

1 
! Detor. cnts ! 1 

396 683 254 725 676 ! 

1 Cosmetica j' - 23 10 1C 
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Tatole No. 10 reveals the following conclusions 1- 

- The total volume of exports have been continuously Increasing 

during the four years I966/19691 but sharply decreaeed in 1970; 

- exports of vegetable oil and cosmetics started only since 1968; 

- the development of exports of the different kinds of this 

industry has been often fluctuating.    This is mostly due to the 

lack of a healthy export policy. 

- Exports of the vegetable oil (the hydrogenated) occupy the first 

place;    its share in the total exports reached 61*. U$ in 1970. 

- Shorts of detergents occupy the second place (20$). 

- Exports of soap occupy the third place (12$) (almost the total 

exports of soap are of toilet soap). 

- Exports of cosmetics occupy the fourth, place (2.6$). 

A 

(17)   The Geographical Distribution of Exports 

The following analysis for the geographical distribution of the 

exports of this industry is conducted on three base analyses: 

(a) distribution of the total exports of the industry as a whole 

to the different importing countries; 

(b) the geographical distribution of each individual product of 

this industry to the different importing countries 

(distribution by products); 

(c) the share of each importing country fron each product 

(distribution by countries). 

A.     Distribution of the total «morti of the industry by countries 

of destination 

The following Table (go. 11) shows the geographical 

distribution of the vegetable oil products as a whole during the 

period 1966/1970. 



- 29- 

lafelfl Moi U, 

afljgrts r." /.r.tr/--, Oil fntfrrta 

1966-197Q 

>v 

Valuo in I. Dinars 

y. -j. 

l-reducts 
19*c 1967!    19681    1969    1970 { 

± •J- 

Scudi /»rabit. 

Xuwait 
I 

Sgrria 

Jordan 

U».i»R» 

Southern Yu.'iui  I 

Bíi.r-in ; 

íxth Ouïr Statwa 

Pnk Astori 

Lebanon 

0,'tnr 

Total     ! 

1945   1416 j 180CO 
i 

121L0 7-A70I 15093 

2306   192P1 73C1Ü 

1915»    6-4991 

4117!  70C39- 

13858;  21842 

1662?,13378 30C3Ö   43005' 32925 

- ì 177939 ! 359577' 106872 
! ' 

- ;      - 42OC      - 

-  |   - Ì   - ! 11394 

- '      -    \      -    •      429^ 

- !     -     j      -    •    1447 

-:-!-.   -6 

- :       -      ì       -     I 70 

IÍ of Total Export? 

66   67' 681 69      7C j,»verace 

1 6 «   ; 
2j  6; C.3 

i     37 
1 

82 j    5¡    1 

7 
! 

2; 23!   3 

50 i*i ic: 10 
1    :      1 

- - . 571 04 
1 

3 

28 

9 

13 

31 

9 

20 

37 

— .   4 • 5i K 

- ' Ct2Íx 

-   ! C.6'x 

X . X 

X    X 
I 

32'-3a 93392 ;3146«8 426672 ¡251523 ! ÎOC'IOO 100 100   • ICC 100 
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It appears from Table Ho. U that: 

- the volume of the total exports of vegetable oil products to each 

individual country has been fluctuating and not following one 

trend,    This itriking feature is due to the lack of a planned 

export a.id marketing policy} 
y 

- the main inporters are the A.R.E.,        Kuwait, Jordan and Syria; 

- on the average, the A.R.E. occupies the first place among the 

importing countries (B6.7%); 

Kuwait occupies the second place (30.510; 

Jordan the third place (19.5^) and Syrin the fourth place (6.8$). 

(it is to be noted that the average imports of the A.R.E.   (Egypt) 

in these years is supposed to be higher (about 6l$),  if it is 

calculated on the basis of the three years I968/I970 only.) 

- Eehrain is the only country among the Qulf States which is 

importing relatively i»portant quantities. 

B.     The geographical distribution by product s 

^G fatile.' Ho. 12 shows the geographical distribution cf ecch 

individual product of vegetable oil industry to the different 

importing countries. 

^ 

-'   The A.R.E. • Egypt. 
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The Geoaraihieal Distribution of the Smorti of thd Vsiftabjn fiU PtfitiMfU 

(II, "w. »^&¿j M1 ÍHY rwrsnattid) Valu*, »-H I'D. 

fciportint 
Year ii f of Total B 

H6t;lW|    IS«}      19«{   Wt|ti|T   *a     ww 
Jf of Total Deports 

Average 

Kuwait 
U.A.R. 
Syria 
Bahrain 
Arali Gulf States 
Pakistan 

- 150« 547 
-   (156555   243350 

4500 !     - 

1 : I 

52457 li - -, 8 ! 0.2 I 32". 
97772 ; • -1*9! 99.8 ! 60 

4469 ' - , -' 3 ! -   ;   3 
67a a - ¡ -! - ! -     4 

223 \ - ' - -1 -  I 0.1 
752 ,! -, -I - j -   | 0.5 

t 

13 
83 

2 
1.3 
x 
X 

Total -        -   jl'/6l43 ,243097   ! 162454 | - ¡ -¡100 1100  [ 100 j    100 

y Avtrafc calculated for three years only (1968/1970) 

(2) 3o«£ 

Snudi ij*-bif: 
Kiaítit 
U.. Ä. 
Syr in 
Arsb Qulf Astes 
Prkietan 
Jorden 
Lebanon 
Qatar 
Southern Yewcn 

'   51 - 22 18OO0 
B030 ,   - 
,   -       - 213&!»  ! 100208 
ino6 1928 34611      8175 

;    -    ¡250C 14400 

15 1 0.5 21 
1C438 j 57   -     - 

9100 • -; -   24 
9318 I 42   43 39 
106 . -   - - - 
400 \ - -     - 
750 » -, 56 16 

6 : -' - ; - 
70 , -. - ! - 

800 

», . X 7 
• » 35 18 
92 ' 30   ; 29 

7 31    j 32 
- .  0.4 X 
* 1 1.3 X 
- , 2.5  1 15 
• !  * X 
- ; 0.2 X 

0.7 i    „, X 

Total    «M37   4450 ! tí8395   ;109183    i 30203     lud Jfl0¡ JOD, 10D   ,100   ! IOC 
» i -.—       i • "m      i * • in i      ' •     *    ' •   i 

(3) PtftrfMrtft 

Kuweit 
%ria 
Behrain 
Arct GuLf State« 
P/tkistcn 
Jordan 
Scudi Arpbir 
Southwrn Yvocn 

9030 176670       -      '   3570    '    6630  • 33 ' 86   -     6 ¡13 
-     !    -        5U3      5683 1996      -    -• 25   10 ,   4 

4&3 .•-:-'-     - 9 
100       -     -,  - j -       0é2 
295 ì   -    -•  - ! - « 0.6 

16627   10878 ; 15638 i 43005    í 32175 ! 60, 12   75   75 ! 62 
1894 1394 

1 
1915    ;    6U0 t;   7!   2   -      3 t 12 
3400   !      -      :-'-•- i 6    ¡    - 
  i •    i •   * •        • 

28 
9 

!     2 
i     x 

x 
57 

5 
1 

Total       27551 ! 88942 i 20781 \ 57573    !   52219  ,10C 100 XDilOO :100        100 

(4) QafketlflB 

Total 

Syria 
Kuwait 
Snudi Arabia       i 
tU.R. ! 

TTT I 28764 l     -       i    6059 
U 
74 

-     ! 16019 
•    i      

5U ¡ 

I* 

100Í    -     91    .64 
- !    - '    8    !    3 
- :   - ;   i   i   x 
- « loo:    -    '33 
 . i ¡  

-     i 2Í764 i 16GL9        6647 !• -, - ¡ 100   100   100  !   100 
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Tabi» *§,_ 12 JjgJ 

The Geographical Piatribution of theJbBS£fcL.9'. thftJlBW»!« QHJtetaitP 
- r~"      (¡^Producta) 

Ul Vfjjatlteii- $&JLlh2£f°Jf§*ìI$)     Quantities in To» 

196?   1968   |  1969 | taporting   ***£*   ¡1966 
countries *,.  " -ji ... 

Kuwait 
Egypt 
Syria 
Bahrain 

t QuXf State« 
Pak latan 

^0^ü£3ES*^^**m "**»" » •- 

• - 107 i 2 
. - 1176 992 
- i _ :    32 f - 
- 1 - •    — • — 
— t — » • — 

- i - »1315^ 
1 
I 9% 

% ofToU^Exports       _ 
1970   ^—67   ^j£^IJQ ^iwrâg» 

382      - I - !   e i 0.2     36 15 
615    ! -    - ' 69 99,8     57 82 

26      - ¡ -     2     - •   2 1.3 
50    | - ! -    -     - Î   5 1.6 

1»4¡ - j - i -     - I  0»1 •; * 

1077 

JL. 

100 

Average calculated for thrae yeard only (196ÖA970) 
U).âaap 

1 Saudi Arabia 
¡Kuwait 
> L¿ypt 
' Syria 
; CkúLf States 
l Pakistan 
\ Jordan 

Lebanon 
Watar 
S. Yenen 

x 
6 

11 

Tota^. 

- ! - 
\  - ; io 

1 : i : 
19 ! 17 

91 

lltì 
141 

135 

I 

452 
34 

485 ' / 

61 42 ,-!-.- 
45 ,- » -.24 93 
45 «58 a 29 ' 7 
0.5 - I - - ' - 
2.0' — — < — i "* 

2.5 ' - 59 2Ä  - 

- ; - • - ' x_ 

40 
29 
29 
x 
2 
1.6 

4 
16 
29 
19 
x 
x 
16 

487 157     100 IOOJLOOJIOO _100_. 

OJ^Deter^nt« 

100 

Kuwait 
Syria 
Bahrain 
Gulf States 
Pakistan 

,Jordan 
' Saudi Arabia 
,S. Yawn 

,    31 

3a 
4 

441 

230 
11 

23 
26 

232    S 662 

-      î   i 

46 
13   §• 
33   !- 
0.6   - 
0.4»- 

8   65 ! -, 3 
3.6 

550   191 ¡34 !91 '91 
33   ¡» 1 ¡ 1 ' - ! 1.5 
-      - - » - i 0.4 

t, 

7    • 17 
2   ! 3 

• 5   ! 1 
• x    ! x 
ï  x y 

j81 6 
!  5 3 

- x 

Total       396     683        254    ¡725 6?6   ¡100100 100*100 
"I 

100   >   100 

Í4) gespetics 

Syria 
Kuwait 
Saudi Arabia 
Egypt 

Total 

¡: 
23    '.     - e - s - IlOO, - m 

0.51- î- I -  ,- 

| ..... io     J     - j-H; *» 

60 
2 
3.3 

33 

23 10 io    -   - îooaoo  'loo    loo 

Average calculated for the years (196BA970) 
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It spears from Table So. 12 that: 

1. Regarding the vegetable oil 

- exports started only since 1968» 

- the main importing country is the A.R.I., which Imported 

on the average 33$ of the total exports. Kuwait occupies 

the second place (13$). Therefore, about 9¿$ of th© total 

exports of this item was destined for the A.R.E. and Kuwait. 

However, striking fluctuation in the imports of these two 

main importing countries is to be felt. 

2. Soap 

The nain importing countries arc:    Syria, the A.R.E., Kuwait 

and Jordan.    The imports of Syria amount in the average to 32$, 

the A.R.E. 29$, Kuwait 18$ and Jordan 15$. 

H,B,    Almost all exports of soap are of toilet soap. 

3. Detergents 

- The main importing countries are Jordan and Kuwait. 

- Imports of Jordan in the average represent 57$ of the total 

•xports of Iraq and for Kuwait it represents 20$; Syria 

occupies the third position (9$) and Saudi Arabia occupies 

the fourth position (5$). 

k.      Cosmetics 

- The main importing count ri as are Syria and the A.R.E. 

- Imports of Syria amount in th« average to 6^»$ of the total 

exports, and the A.R.I.  (33$).    It is to be noted that 

exports of cosmetics started only in I960. 

C.      Distribution of exports by "Products" and by "Countries of 

Destination" 

As a conclusion of the two tables Ho. 11 and 12, the 

Table »o. 13 shows th© shore of each importing country of each 

iteri of the vegetabl. oil products during the seme period: 
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(18)   The ftqport Policy and Measure8 for Pottering toorts 

The regulations and measures applied by the Iraqi Government 

for encouraging the exporta of manufactured goods in general and 

which apply to the vegetable oil products in particular are the 

following :- 

A. In   the Stage of Production 

1. Certain itemi of raw materials are exempted from 

tho import duties.    However, in the caie of 

vegetable oil, about 95.^i of the imported raw 

materials in terras of value are subject to import 

duties.    Machines and spare parts are mostly 

exempted from import duties. 

2. Nowly ustablished companies might be exempted from 

the income tax on its profits for a maximum period 

of the first three years.    (This measure does not 

apply any longer to the MS.C.V.O.,,.) 

3. Protection of the local production by prohibiting 

the importation of sirllar goods.    In th; case of 

the company under study, full protection is   ¡ranted 

to the vegetable oil,  soaps and detergents. 

Cosmetics enjoy protection of 65^. 

N.B.    This protection does not apply to the imports 

from Arib countries    which hav2 commercial centres 

in Iriq and under certain conditions. 

It is to be noted that the above thruo measures are not 

applied as a general rulej    they are granted to specific 

industries after examination of each individual case by the 

competent authorities. 

B. In the Stage of Exportation 

1.      The system of "Drawback" of the customs duties 

which have been paid on the imported raw materials 

is applied but not as a 3oner«il rule.    lach case 

has to be examined separately.    The drawback system 

applies only in the case when the producing company 
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2. Export subsidies are also planted for certain 

products, but still each individual case has to be 

examined separately. In certain cases even 

subsidies are granted for the exports to certain 

countries and not to all the importing countries. 

For example, exports of vegetable oil to B hrain enly 

enjoy subsidies and not to the other importing 

countries. It is to be noted that this policy is not 

appropriate, since it is rejected by. certain 

international agreements, mainly the GATT. Subsidies 

could be replaced by other more healthy measures, such 

as the exemption fron import duties, excise, income 

tax, etc. 

3. The Trade Agreements 

Trade agreements are used as an instrument for 

promoting exports. Such créaient a usually include 

lists of the Iraqi products to be exported, and in 

most of these agreements there are quotas for the 

products to be exported as a condition to be fulfilled. 

The vegetable oil products are included in the trade 

agreements concluded by Iraq in general. 

**•  The Barter System 

As a measure for fostering exports, the Iraqi 

Government has established the so-called "Barter 

System". According to this system, exporters can 

dispose of the total or part of the foreign currency 

proceedings of their exports to import goods from 

abroad. Lists of products to be exported and imported 

according to this system, as well as the formalities 

to be fulfilled are stipulated by the Ministry of 

Econony.   This system applies to the vegetable oil 

products. 
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(19) Qaallty Control 

There has bsen recently «stabil shed the so-called "Iraqi 

Organization for Standards", attached to the Ministry of Planning. 

One of the min tasks of this organization is to establish 

standards for the different products of Iraq and to control its 

implementation by the producers.    As a matter of fact, standards 

for vegetable oils and the different kinds of soap have already 

been established,    Theoretically, the said organisation has the 

right to inpose control on the exports of all products for which 

standards have been established.    However, no forcing measures 

h we been taken so far to iapose such control on tho exports.    Thi3 

is due to the rboence of the required executin; bodies which could 

undertake the control fron the technical point of view and to 

issue legal certificate that the controlled products ore in 

conformity with the established standards.    Equipped centres or 

laboratories are required for «lis kind of quality control. 

(20) Packing 

The company has an efficient "Design and Production Development 

Section" and the system of design for packing is satisfactory.    The 

company introduces fron time to time now forms of packing 

especially in the branch of toilet aoap and cosmetics with the 

aim of diversifying the packing and nuking it «ore attractive. 

However, it is noticed that there is no distinction between the 

packing for the local taarket and for export.    It is also to be 

noticed that the requirements of the foreign markets r.re not always 

taken into account when designing the packing forms, especially 

with regard to the weight and size.    This is due to the absence 

of appropriate market surveys for foreign narkets. 

(21) Publicity 

(a)    In the Doaeatlc Harket 

Publicity for the products of the company Is usually done 

thrcu^i the classic media such as cincnas,  radio, T.V., 

periodicals «ml newspapers.    The no at effective nedia for these 

products in Iraq scens t? bo the T.V. 
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Analysis of the publicity budget! of the conpany reveals that 

up till now the biggest part of the budget hat bee» allocated for 

the domestic market '«d very united efforts and allocations are 

paid for the Torcigli aarket s.    This is not a wise policy,  sine« the 

vegetable oil products enjoy alaost full protection and, consequently, 

the company has the monopoly of the deaestic narkct as the foreign 

conpoti t ion is alno ft eliminated, 

Í1»)    In Foreign Sforkets 

As it has been cleared up, an insignificant part of the 

publicity budget goes to the outside markets.    It is to be felt 

that the company has no publicity policy for foreign aarket s and 

the activities of the company in "oils fiuld arc very United.    More 

attention should be paid for publicity in forcipi aarkets, 

especially for this kind of product, i.e. the vegetable oil products. 

(22)    Channels of Distribution 

a) For the to'ial Harket 

3ie present system of distribution of products of the company 

(find after the nationalisation in 1964) is based on the establishment 

of distribution offices all over the country.    The aims of adopting 

this syst en are: 

1st:    to secure the continuous doli very of the products of the 

conpany to the consumers in the country at fixed and unified 

prices. 

2nd:    to reduce the distribution costs to the nininum.    This systee 

has led to an increase in the sales of the company.    (Before 

the nationalisation the conpany uaod to follow tvo different 

eh-JHwls.   The first was the system of assigning agentS,I4JO 

received coEWission on their sales;    the second channel was 

to establish distribution offices.) 

b) Por Sbcports 

The conpany used to follow four channels of distribution 

fcr exporting its products:- 

1 
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lit:    through the Iraqi "Trad® Centres" in those countries where 

the centros have been estabilshedi/.    Such transactions are 

effected    throu.-^i the newly estábil died "State 

Organization for Etports", t« which belong the Trade Centres; 

2nd:    through stents to bo appointed in th : individual countries; 

Jrd:    by direct exports to the importers abroad whenever it is 

possible;    or 

Uth:    through the privato sector (this channel is now very 

United), 

Export transactions used to be effected partly by the 

Vegetable Oil Conpany itself, and partly through the newly 

established "State Organization for Exporto"      There have been 

cert .in differences between the two bodies regarding th-'. 

concentration of all exports in the jaid organization,  since this 

is the nr.in aia of establishing this body.    Recently this problem 

has beon finally settled by the promulgation of the Decision 

3o.  377 by the so-called "Board of the Organization of the 

Internal and Foreign Trade" on 27 July 1971,  stipulating that 

all exports of the organizations belonging to tha Miniftry of 

Industry should be centralized in the "State Organization for 

Exports".    Accordingly, the said organization beccati«   the only 

body authorized to export the vegetable oil products. 

(The above-ttóntioned decision So.   Ì77 he s been followed by 

the pr••nulgation of the Lav Ho. lk2 on 11 October 1971, 

according to which all exports o* Iraq will be centralized in the 

•aid export organization.) 

=J   Iraq haa established Trade Centres in:    Cairo, Beirut, 

Dxiaecuc, Aman, Kuwait, Bahrain, Qatar and Abu Dhabi.    Two 

nore centres,  ir. Aden er.d Ceylon, are under establishment. 
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PARI   Tl-fO 

The Market Condition« and the Situation 

of the Iraqi Vegetable Oil Producta 

in Select ad Arab Count rio 8 

The Outcotae of the Market Investigation« 

This part of the study is a recapitulation of the conclusions 

drawn from the market survey which has been conducted cm a number 

of Arab countries to investigate the market conditions and the 

factors influencing the imports of vegetable oil products in these 

countries, on the ont hand, and the situation of the Iraqi 

vegetable oil products and their export possibilities in these 

countries on the other hand. 

Chapter   1 

Market Conditions in the Arab Countries 

(23)   The Production of gjnilar Products in the Arab Countries 

This is naturally one of the major factors influencing the 

exports to the Arab countries.    The countries which produce 

vegetable oil products, or are planning to produce then,  among 

the countries covered by this study,  are as follows :- 

Egypt:    produces all the four items covered by this study. 

Nevertheless,  Egypt is actually a nain importer of hydrogenatod 

oil and cos, otics from Iraq. 

Syria;    produces vegetable oil and laundry soap, -/The local 

production of vegetable oil covers the local consumption.      However, 

Syria Import ed M-* quantities of this iton luring this year because 

of the unusual shortage in production in Syria in the said year. 

Existing possibilities of exports to the Syrian market are 

noetly for toilet soap, detergents and cosmetics. 

Saudi Arabia;    does not produce any of the four items.    It is now 

planning to establish a factory for producing vegetable oil,  since 

the country's consumption Is rather important.    It is estimated to 

be 10,000 tons a year. 

y Syria produces limited quantities of detergents and cossets 
' Ififif?,    *•)•**  r 4-    ~      ^4*\^ -\ 
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Kuwait and Abou Dhabi:   both countries do not produce any of the 

vegetable oil products, nor are they planning to produce such 

products for the tins being. 

Bahrain;    docs not produce any of these products.    It is planning 

to ostabliah an industry for packaging of   detergents. 

Southern Y3Pen:    produco E only vegetable oil, but ii. liait e 1 

quantities which co ner about 10$ of the local consumption only. 

It is planned to expand the existing capacity in the coming "Three 

Year Econorlc Development Plan". 

N.B.    Detailed information about the production capacity and total 

con-'uraption in the producing countries could not be tr.de available. 

(2*0    Qwdity, Taste and Habits 

(a)    Vegetable oilt    In the A-ab area, consumers prefer the 

qualities of vegetable oil, which arc slnilnr in taste and 

colour to animal fats.    For the hydro¡;onatc<? oil, it is of 

nejor importance, to produce    It in the decrees of hardness 

which are appropriate to the weather conditions and variation 

oT temperature, 

(H.D.    The Vegetable Oil Company in Iraq products different 

decrees.    Howevr, the exported quantities are not always in 

confi ml ty with the required degrees.) 

(k)    Toilet soap:    Conrumers prefer the perfuried brand3. 

For the "hardness of water";    In the countries which suffer 

fron water hardness, m Inly the Gulf States and Saudi Arabia, 

the newly introduced brands of soap which reduce the hardness 

of water or render it soft,  such as the new English brand 

called "DOVE", have proved to be a successful experiment to 

introduce new brardr. in these countries. 

(c) Detergents:    The "white colour" detergents is the preferred 

quality in the Arab area. 

(d) Cospetlcs;    Perfuned brands are preferred,    (No detailed 

infuriatici could be obtained .about this iten.) 
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(25) The Major Supplying Countries 

In nost of the Aral) countries it is clearly noticed thet 

consuners 'ire used to the English products in general,  as .appears 

free the foreign traûe statistics in this study,    ais is due to 

the historical background of this orca.    Therefore, competition 

with the traditional liigHsh products in the area, especially in 

the open market countries, is not easy ac these products have 

enjoye:! a good reputation for a lon^ tino.    Regarding vegetable oil 

in particular, the Dutch brands are veil introduced and the Iranian 

ones occupy second place. 

(26) Packing and Packaging 

(a)    The V^ctrhlc Oil (csalnOy the hydrogunated oil) 

Consumero prefer the rectangular tins with round openings 

instead of the round tins vdthout openings which are usually 

produced now.    This type of packing is more economical and 

practical for packaging and shipping.    Also,  consuners - 

especially in the countries of relatively lower standard of 

living - prefer the type of tins which could be used ìor 

other purposes after being enptied.    That is the reason why 

certain brands arc produced with a plastic cover,  in order 

to use the enpty tins as containers. 

For the big size tine (of l6 Kg.  a ti a) it is preferable  for 

then tc be packed in one carton box for each tir:.    For 

smaller sises,  it is desirable that boxes contain as fev tins 

as possible to avoid damgc during transportation. 

Also, printing the naae of the brand and other relative 

indications on the tins is much »ore preferable than the 

present system of sticky labels, which can be reaoved too 

easily. 

(b)    ro-.v:   It is preferr.ble that the packing be tight,  since loose 

packing 1 ;ads to damage to the piec. r, of soap during 

tror.sao rtat ion. 
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(c)    Co root ics:    Chance in the appearance of packaging from tiae 

to tlrae is desirable. 

(This applies also to soap.) 

N,B.    It is advisable for all products to indicate the not weight 

of the contents on each tin or packet. 

(27)    Inport Policies and Regulations 

The Arab countries covered by this study are basically 

divided into two categories: 

(-i)    Opon Market Countries  (mainly Kuwait, Gaudi Arabia, Bahrain 

ani Abou Dhabi) 

In these countries importation is I'TQH and not subject to 

import restrictions in general.    In this group of countries, 

where products are imported freely froti all origins, the 

Iraqi products face  severe  competition.    Biorcforc, more 

efforts should be devoted to introducing such products in 

these market s. 

(b)    R. strict od Market Countries;     (nainly Qyria,   Egypt and 

S. Yenen, i.e. the planned econotaiea countries) 

In this group of countries importation is  subject to ii.iport 

restrictions,  especially quotas, inport licences and foreign 

exchange restrictions.     In these countries the competition 

of similar products is nuch more United than in the open 

r.arket countries.    It is to be noted, however,  that the 

possibilities of introducing the Iraqi products into the 

restricted market countries depend to a large «rrtent on its 

relations with these countries, whare the political factor 

of*ten plays an important role.   On th«. other hand, the 

participation of Iraq in the A*-ab Comon Market constitutes 

an asset to introduco its products freely to the above- 

mentioned countries,   i.e.  Syria, Egypt, S. Yenen (and -Iso 

Jordan), since they arc members of the Arab Common Market. 

H.B.     Kuwait adhered recently to the said common market. 

However, this docs not represent any special advantage as it 

1 
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(28)   Customs Outlet 

Bit following comparative table shows the customs dutieß on 

the vegetable oil product! in the countries covered by this study:- 

  

Countries 

Customs Duties 

Vegetable Oil Soap Detergents Cosmetics 

ICuwait H k$ H H 

Saudi Arabia % 2C$ 20# 20Í 

Bahrain % % % % 

Abou Dhabi ?-.% 2.% '¿.% 2.% 

Syria xx y XX XX XX 

S. Ycinen 

1 

5^ liquid oil 
10% hydrOvienatuû 

15^ 

1 

1% 29^ 

!   Egypt :nci/ 
1 
!     xx 
! 

\              XX XX 

 1 

y xx Inports of the Iraqi products in both Egypt r.jid Syrir, art 

exempted from customs duties within tne frane of the Arab Coonon 

Market, of which the three countries are members. 

The custons duties arc an important clement in the selling 

priku of a product and the exemption of the products of certain 

origins from the duties plays an important rol-j in the 

competitiveness with sinllar products which are not exempted fron 

duties.    Obviously, the Iraqi products should enjoy the advantage 

of the exemption in the countries which arc members of the Arab 

Common Market, i.e. Erypt, Syria, Jorâan, Kuwait,  Sudan and 

S. Yemen.    This advantage is naturally more effective in the 

countries of the relatively high tariffs,  such as S. Yemen. 

(?9)    Trade and Payments Aycrents 

Trade and payments agressants are undoubtedly effective 

instruments for facilitating the flow of goods fron ose country 

to another.especially among the centrally planned economies 

countries where foreisn trade is mostly regulated by thif kind 

of agreement.    Such agreements can facilitate the introduction of 
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the products of Iraq (which la a centrally planned economy country) 

to the neighbouring countries with which it concluded trade and 

payment a agreements.    The multilateral agreement«, especially among 

the Bembers cf the Arab Common Market, play an important role in 

this respect.    In addition, Iraq he s concluded bilateral trade 

agreements with Kuwait and S. Yemen, as well as trade and payments 

agreements with Syria and Egypt. 

(30)   fayaent facilititi 

Payment facilities extended by the suppliers to their customers 

play an important role in promoting the sales of a product in 

foreign markets.    It has been recognised by the mission which 

visited ttw Arab countries that the payment facilities which the 

exporters of vegetable oil products extend to their customers in thr 

area are rather limited.    As Iraq has a number of trade centres in 

A*ab countries, which act practically as importers, they could 

promote further sales if they extend generous payment facilities 

to their customers, i.e. wholesalers, distributers and retailers, 

(U)    Prices 

Price is the decisive factor for selling a product.    However,  in 

the open market countries in the Arab area the role that prices play 

is more important than in the restricted market countries, where 

other factors such as the import and foreign exchange restrictions 

play a certain role.    IMs fact has to be taken into consideration 

when establishing the export prices to the different countries.    This 

point of view is not in line with the free trade principles.    However, 

it unavoidably applies to trade among certain countries of different 

trade policies.    As a matter of fact, Iraq establishes different 

export prices for one product which - in certain cases - differ 

from one market to another. 

It has been noticed that in certain countries such as S. Yemen, 

the majority of consumers look for cheap quality.    Such a 

characteristic of a market should be taken into consideration when 

introducing new products. 

1 
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(32)   »* Pernod m the Veptablt Oll Product« fM the Site of Markets 

The degree of flexibility of demand cm the vegetable oil 

products differ» from one product to mother.    The flexibility of 

demand on vegetable oil and divergent a is considerably higher than 

demand on soap and cosmetics.    This is due to the fact th«t vegetable 

oil and detergents are, to a certain extent, considered as a 

substitute to other products;    the vegetable oil is a substitute for 

animal fats, and detergents are substitutes for laundry soap. 

Therefore, the promotion of salas as well as the increase in 

consumption of these two items depend to a large extent on the 

difference between their prices and the prices of substitute 

products,    (for example, if the prices of vegetable oil are much 

less than the prices of animal fats, sales and consumption of 

vegetable oil will increase on the account of the consumption of 

butter and animal fats.) Haturally, there are other factors which 

might play a role in determining the volume of demand, yet the 

price factor plays its important role. 

In contrast, toilet soap and cosmetics (tooth paste and shaving 

cream) the flexibility of demand is much lower.    Therefore, the role 

that the selling prices of these items can play is to determine 

which brand is preferred according to price and quality.    Otherwise, 

demand is determined by the volume of the total consumption of each 

individual country.     In both cases, the size of an individual 

market determines the demand on each item.    However, the increase 

in demand on products of flexible demand when the prices go down 

is relatively higher than in the case of products of less flexible 

demand. 

(33)   Transport F duties and the legularlty of Supply 

The accessibility to markets in the Arab area plays also an 

important role, especially with regard to the share of the transport 

costs in the c.i.f. prices and the regularity of supply.    In the 

case of the vegetable oil products, it should be taken into 
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conaideration that alaoat äU of the similar producta imported 

from luropean eountriea are ehipped directly to the porti of the 

Arab countries which are connected with Europe with regular lines. 

To the contrary, Iraqi exporta to the Arab area are aoatly shipped 

by trucks, which is an irregular and relatively expensive means of 

transportation.   For certain countries transport is effected by 

land and sea at the sane time. 

(3*0   The Channels of Distribution and the Selection of Agents 

It Is customary in the Arab area, especially in the Gulf 

States, that imports are channelled through sole agents who are 

mostly well introduced and influential personalities.    These 

agents are often owners or shareholders in the distributing centres. 

Therefore, the selection of agents for introducing any products to 

these countries is of particular importance as import transactions 

effected through non-influential agents mostly face serious 

difficulties and severe competition.   This type of business is a 

typical feature in this area. 

(35)   felicity 

Publicity is an effective instrument for promoting sales, 

especially for consumer goods.    It should be borne in mind the 

importance of the right way for the selection of the appropriato 

media of publicity according to the available possibilities, 

standard of living, education and the mentality of the population. 

The most effective media of publicity in the A"ab countries in 

general is the samples and gifts, posters and T.V.    The newspapers 

end periodicals are not as effective as the previous media. 

Publicity in the cinema is good media in certain countries,    such 

as Egypt "!d Syria, but not in the Oulf States, where the number 

of cinemas is very limited, nor in Saudi Arabia, where cinemas do 

not exist. 
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Chapter    2 

Tha Situation of +he Iraqi Vegetable Oil 

Products in th» Arab Countries 

Market investigations reveal the following min relevant 

remarks about the Iraqi vegetable oil products:- 

N.B.    Details are indicated in Part IV, which covers the individual 

"Country Surveys". 

( 16)   Quality of the Iraqi Products 

(a) The vegetable oil:  )     The quality is satisfactory in 

(b) Soap: )      general, no complaints have been 

(c) Petargents; )      raieed. 

However, for the hydrogenated vegetable oil, it is not alwoys 

exported at the required degree of hardness, in spite of the 

**act that tha company produces different degrees of hardness. 

This is due to a lack in the planning of production and 

experts and in the delivery schedules. 

('*)    Colettes;    ^r*5 still not known on the markets visited 

by the mission. 

(37)   Packing 

T5ie following remarks and complaints hr>.ve been raised: 

(a)   Vegetable oil: 

1. Leakage of tins is a general complaint.    This deficiency 

is due to the i^roper welding of the tins, to bad 

packing and to the inappropriate way of loading during 

transportation. 

2. Consumers do not like the round form of tins;    they 

prefer the rectangular form with a round opening. 

3. Tins are found to be rusty sometimes. 

k.     The packing of two tin3 of the big size of l6 Kg. in one 

carton box proved to bo very risky, as the tins are 

often damaged during transportation.    It is safer to pack 

each tin of this size in one carton.    Also,  for the 

«rnAllnr  »ir.o*  mmh   n.n  nne kiln tins,   it  is  advisable to 



pack 16 tint in on« box instead of 2*» tini, M don® 

at present, 

5.     Ihe appearance of the tins ii not attractive, ac the 

system of labels stuck on the tins Is not at all 

practical or attractif«.    It is preferred to print the 

label information directly onto the tins. 

(b) mm t 

The packing of soap is mostly loose and not tight enough and 

often leads to d?œage in the soap pieces during transportation. 

Also, the packaging of ikk pieces in on© carton is not 

convenient for the retailers.    They prefer to receive the 

same number packed in small cartons, each carton containing 

12 pieces and 12 snail cartons in one big carton. 

(c) Deterjtntsi 

1. The net weight Is not Indicated on each packet, as is 

ehe case in other similar brands.    From the psychological 

point of view, the consumer always likes to s«e the net 

wight indicated on the packets for such products. 

2, Solid pieces like snail stones are often found in the 

packets of detergents, especially in the brand "SIH". 

This defect has been subject to complaints both in the 

dornest i c and foreign market1. 

(d) Cosmetics; 

The sa items are still not known in the foreign markets.    The 

exported quantities of cosmetics up till now are rather 

insignificant. 

It has been noted in general that the loading of shipments 

is not always done in the proper way and this causes damage to the 

shipped goods. 

In certain markets - as In Syria • it has also been found th%t 

the market products were narked with the Iraqi domestic retail 

prices.    It is understood that tlMM goods were originally destined 

for the domestic market and were shipped abroad.    Such mistakes 

1 
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(38)   Bcport Price a and the Export Subsidies 

to principle, the export prices of the Iraqi vegetable oil 

producta are established according to the prevailing international 

prices as it has been previously cleared up.    Detailed and precise 

information about the c.l.f. export prices of the different 

products of the company to the different markets could not be made 

available either frota the company or fro® the export organization. 

Also, the mission which conducted the market survey on the Arab 

Markets could not obtain detailed information about the import 

prices of the similar products from other origins in order to 

make a true comparison with the Iraqi c.i.f.  export prices. 

Therefore, a clear picture of the situation of export prices of 

the Iraqi products compared wit* the import prices of the competing 

brands In foreign markets could not bo figured out.    Nevertheless, 

the few examples obtcdned about prices reveal that the export 

prices of the Iraqi vegetable nil products are competitive in 

general, and for certain items, especially the hydrogenated oil, 

the prices are wich lower than the other competing brands. 

For example, the export prices of the hydrogenated oil per 

ton» cl.f» Kuwait, packed in one kilo tins, in US dollars, h we 

been in February 1971 as follows:- 

Retail Price per kilo 

in Kuwait Dinars 

- Iraqi brand "EL RAH"      US$ U9O.OO O.I88 

- Dutch brand "KLARA" US$ 641.05 0.229 

- Irani*« brand "JAMAN"     US$ 525.00 0.200 

It appears from this comparison with the main competing 

brands, i.e. Dutch and Iranian brands, that the prices of the 

Dutch brand is 30^ hi^ier than the Iraqi, and the Iranian ono is 

7$ higher.    Regarding the retail prices, the Dutch brands are sold 

at 22$ hii#ier than the Ir^i, while the Iranian is sold at S% 

higher than the Iraqi brand. 
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Export Subsidies;    In order to find new outlets In the Oulf »rea, 

Ira«! is granting subsidies of 2% for the exports of vegetable 

oil products destined for Bahrein oalyì/.    Ai« wans that toe 

export prices of the vegetable oil to Bahrain are about 5% lower 

than the Dutch brands and 31$ lower than the Iranian brands in 

the Bahraini mrket.    fhis policy of subsidising exports to only 

on® specific country in the area is a risky method, as it leads 

to serious disturbance in the prices of Iraqi products since the 

iaport prices will differ considerably fro® one market to the 

other.    On the other hand, this system might lead to the 

re-exportation of the Iraqi products from Bahrain to the 

noi^ibouring countries in «lis area since transit trade and 

transhipment are allowed and are not subject to any restrictions. 

Accordingly, the subsidies as a measure taken to promote exports 

to a specific market becomes ineffective. 

It appears from these clcodfieations that the policy of 

export prices is vague and unclear, and not established on a 

healthy basis.    As a matter of fact, the caapany has an 

established export price list (ex factory prices).    Hcwe\er, 

these prices are often changed by the exporter, who is now the 

"State Organization for Exports".    In the abrence of 

comprehensive market surveys and adequate marKet investigations, 

it is hard to believe that such changée in the export price list 

are really introduced according to the prevailing market 

conditions in the importing countries. 

1 

(39)   Pie Preferential Treatment for the Importation of the 

In addition to the preferential treatment which tha Iraqi 

products enjoy through the exemption frota customs duties in the 

A ab Comaon Market countries,  as previously pointed out, the 

exemption of the Iraqi imports fron other import restrictions 

i/sub sidles are granted   foi' the exports of the hydrogennted oil 

Rn*i   fl f*+.0'i*£?f>nn+.n   rmlv.      ft^-nnt^^   rs^  an^r*  finn   nfìmne*+A f*n   fln  r\nf.   at\Atwr 
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such as quota, import licence«, and eurr«ncy restrictions, conttituta 

other advantages for the importation of vegetable oil product« in 

the said countries.   Also, the political factor night play an 

important role in introducing the Iraqi product« to the countries of 

the area, especially the centrally planned economies countries. 

(*>)   »ogOarfty of Delivery 

A number of complaints have been raised because of the 

irregularity of delivery of Iraqi products, aainly the hydrogenated 

oil.    The irregularity in delivery is due to the following nain 

factors:« 

lst ; The insuffi ci ancy of the production capacity according to which 

the ffactory cannot often cover the relatively big orders. 

aid:    Regarding the hydrogenated oil, which is the main item, the 

highest season for consumption in Iraq as well as in the 

importing countries is the winter tin».    Therefore, the 

quantities available for export in winter ."re rather Halted. 

Accordingly, the export season for Iraqi exporters is the 

suEiaer tine, which is not the suitable time for the importing 

countries. 

3rd:    The inadequacy and irregularity of transportation. 

(IH)    Publicity 

It is a striking feature that the publicity for Iraqi prodacts 

in the importing countries is most insufficient and almost non- 

existent.   This is due to the lack of financial resources, as the 

vegetable oil company allocates alaost the total of its budget for 

publicity in the domestic market.    Also, the agents of the company in 

the countries where Iraq has no trade centres cannot afford to share 

in the publicity costs without the contribution of the exporting 

company.    Certain Iriqi Trade Contres abroad establish some kind of 

small show rooms for Iraqi products, which is a good media for 

publicity.    However, it has often boon noticed thrt some of th^* 

exposed goods   .re out of production and that these showrooms arc not 

un-to-date nor nrovided with valid exoort Drices. 

1 
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m. 
cmamicm ¡m  mcoü«Mn«s 

cmcumm 
The outcome of the study conducted on the Oeneral Company for 

Vegetable Oil (Fart One), sad the findings of the market 

investigation« undertaken in the Arab countries under study revjal 

the following conclusionss- 

(^2)   The Position of the "donerai Company for Vegetable Oilw 

Hi« evaluation of the seven companies coverei by the "General 

Organization for Chemical and Food Industries** reveals that the 

General Company for Vegetable Oil is taost powerful anong the 

industries covered by the organization in terms of production, 

exports,  added value and inverted capital.    (3ee Report of 10 August 

1971, Chapters One and Two).    Moreover, the vegetable oil industry 

is one of the most important processing industries in Iraq in terms 

of production capacity, volume of sales and export potentina 

(Table l). 

(1»3)   Développent of Production 

Production of the four items produced by the company has been 

continuously and considerably increasing during the last ten years 

(Table 2). 

(Uk)   PI turning of *-reduction and Sales 

The company does net follow a healthy basis for planning its 

production and sales.   This is due to the absence of real marketing 

policy Mid marketing studies and field surveys on a scientific 

basis, especially for foreign markets.    Estimations of local 

consumption and demand in foreign markets are not undertaken 

according to the appropriate methods. 

(k5)   The Cost of Production 

It scens to be relatively high.    This is mainly due to the 

heavy fiscal charges, the risky dependence on imported raw materials 
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and the unteononical system of purchasing thes® materials, the 

unutilized excess capacity of the packing section and to the lack 

of government incentive for encouraging production and exports. 

(46) Ih« Supply of Raw Materials 

The vegetable oil industry depends alnost entirely on imported 

raw naterials. About 91^ of the raw materials usod in production 

are imported, which is a very risky procedure. Ihis industry could 

be nore economical if the local production of oil seeds, which is 

the nain raw nato ri al, could be developed so as to substitute the 

importation of those items. 

Moreover, the system of purchasing; raw materials throuijh 

public tenders requires lonrç fomalities, v/hich o ft on results in 

higher prices. This system constitutes a. handicap, which often 

leads to the ri s sing of opportunities to stock raw materials at the 

tir.«; when the price.-; T. the international market arc favourable. 

Riese factors lead naturally to an increase in the cost of production. 

(kl)    Fiscal Charges on Production 

Fiscal charges for such an industry, which has to be export- 

orient« Î, are rather too high, so that they seriously affect the 

cost of production. 

0*8) Consumption 

1. With the exception of cosmetics, th*. production of the vegetable 

oil products covers the actual local consumption in Iraq. The 

production of cosnetics covers 70^ of the total consumption. 

2. Consumption of all items is increasing generally, especially 

in the hydrogenated vegetable oil. It should not be forgotten that 

the total consumption of the country registered a sudden increase 

since 1970, after the settlement of the problem of the northern 

region of the country. (The consumption of this region represents 

about 10^ of the total consumption of the country.) 



^ 

5k 

3.      Regarding the consunption of lajmdry soap and detergents, there 

is a general shrinkage in the consumption of laundry soap, while 

the consumption of detergents is increasing.   This is due to the 

general tendency of substituting laundry soap with detergents. 

(1*9)   The Price Policy 

1. The Domestic litrket:    Prices are fixed and controlled under the 

supervision of the State through "The Council for the 

Organization of Internal and foreign Trad»" in order to secure 

the lowest possible prices for the population,  especially for 

essential products.    The establishment of prices for the 

domestic market does not always take into account the increase 

in the cost of production. 

2. Export Prices;    They are generally established according to 

intern\tional prices.    Export subsidies are grant c-i for 

certain countries.    Eicr  case is considered sepaately according 

to its own nerits.    It is to be noted that the export prices 

are often much lower thantthe prices cf the competing brands 

in order to gain foreign markets. 

(50) The Rate of Profitability 

According to the pricing policy drawn up by the State, the rate 

?£ profitability is also fixed.    This rate is low for the essential 

products,  such as the vegetable oil,  and high for other products, 

mainly the cosnotics. 

(51) P. veloptiant of E--ports 

1. During the period I965-69, the total exports of vegetable oil 

products have been continuously increasing.    However, in 1970 

exports dropped sharply.    This decline scans to be a result of 

the rise in the domestic consunption due to the incorporation 

of the Northern Region in the local narket. 

2. The share of exports of vegetable oil products related to the 

total exports of mnufactured products of Iraq has been 

sharply increasing during the serie period. 
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3. In spite of the increase in the exporti of vegetable oil 

product», iti development has now been following a fixed 

trend usd has always been fluctuating froa year to year. 

k.     The oain laportin^ countries are:- 

" Vegetable oil; Egypt ard Kuwait 

" 8°aP- Syria, Egypt, Xuwait and Jordan 

- Detergents s Jordan and Kuwait 

- Cosaetíes: Syria and Egypt 

(52)   Planning of Sports and the Quantities Avallatolo for Export 

me lack in the planning of exports is to be felt clearly 

frota the fluctuations and irregularity in the volane of exports 

generally, and particularly to each individual narket. 

According to the estimations figured out on the basis of the 

envisaged expansions, the quantities available for export during 

the period 1971/75 are supposed to increase in all items with the 

exception of the vegetatolo oxl.    Such an estimation should draw 

the attention to the urgent need for further expansion in the line 

of production of vegetable oil,which is the nain item. 

(5^)   The Qoverapent Policy for fostering Production and Exports 

The measures applied for fostering exports are very lirdtad 

and insufficient.   These neasures ar*:- 

First;    In the 3tage of Production 

1. Exemption free ioport duties for a few it ens of raw 

materials. 

2. The newly established eonpanios night be exœptou fro© 

the ineone tax on their profits for a máximes period 

of the first three years.    (This measure does not apply 

any nore to the company.) 

3. Protection through the prohibition o? importation.    At 

present, the inportation of all vegetable oil products, 

with the exception of cosmetics, is prohibited.    Inpcrts 

of cometica iá permitted within the Unit of 15Í of the 

1 
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Second: m the Stage of Exportation 

The measures applied ar©:- 

1. The system of "drawback'*. 

2. Export subsidies. 

3. The trade agréments (to secure quotas). 

I».     The barter ay at em. 

5.      The exécution of exported products from ruanicipal 

and local taxes. 

(5k)   The Export Syst en and Channels of Distribution 

l»»til now, exports used to be effected through three channels:- 

1. ßv the Vegetable Oil Company directly to its customers in the 

importing companies. 

2. Through the export organisation to its customers,  agents, or 

through the Iraqi Trade Centres vher»ver they exist. 

3. Through the privile sector in Iraq. 

This systen is su-pcaed to bo changed now after the promulgation 

of the Law Nc 1^2 on 11 October 1971, according to which all 

exports of Iraq vili V-   o ont roll »od in thu newly established "Stato 

Organization for Exports".    lÄifortunately, the said law has been 

promulgated without previously paving the ¿rounds to introduce this 

change.    Therefore, insediate measures of co-ordination between the 

producing company and the export organization have to be taken as 

soon as possible.    It is not expected that the said law could com 

into force in the near future, especially because of the serious 

deficießcy in qualified staff of the export organisation. 

(55)   The Rala of Iraqi Trad« Ctttres Abroad 

The Iraqi Trade Centres established in a number of Arab countries 

are supposed to be the min bodies responsible for promoting Iraqi 

exports, especially after the promulgation of the aforcaentloned Law 

Ifc. 1^2, centralising all exports in the State Organisation for 

Exports on which depend the Trade Centre».    However,the role of 

these Centres seems to '.e ineffective.    For example, it is unusual 

1 
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that a Trade Centre entrarti an agent for the promotion of «ales 

of a product aa thif is the main role of the Trad© C:ntre itself. 

Ifcreover, these centres ore not empowered to undertake certain 

marketing activities, such as the publicity and the «tension of 

payment facilities to their customers except in very narrow limits. 

It is to be noted that generally th© î^ade Centres are not 

sufficiently connected and directed by their headquarters.    On 

the one hand, these centres do not receive from their headquarters 

sufficient regular instructions and directives to guide then in 

their work, and on the other hand they do not furnish the 

headquarters with regular reports about the market conditions 

in the country where they are represented.    Such an isolation of 

these centres lea^.s to certain paralysis in the activities of 

these bodies and renders their mission ineffective. 

(56) Quality of Exported Products 

The quality of the exported products is satisfactory in 

general.    However, certain complaints hwa been raised.    Details 

have already been specified in paragraph J&, 

(57) Packing 

A number of complaints have already been raised regarding 

packing and packaging (paragraph 37). 

(58) The fxcess Capacity of the Packing Section 

The capacity of the packing section in the company exceeds 

its requirements. This excess leads to an Increase in the cost 

of packing. 

(59) Quality Control 

Exports of vegetable oil products until now are not subject to 

any quality control.   Hew measures for quality control are being 

envisaged. 

->  This excess will increase further after the inauguration of the new 

1 

tin factory on 6 Jinuary 1972. 
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(60)   Publicity 

The eonpany until now used to allocate almost the total 

pulii city budget to the domestic market, leaving an insignificant 

portion for foreign markets, while the normal procedure should be 

the contrary,  since the vegetable oil products enjoy almost full 

protection and therefore have a monopoly in the dota«stic narket. 

As a result, publicity for the Iraqi products in the foreign 

nark et s is very united, 

(61)   The Oiganizitlon and Management and Hole of the Marketing 

Départaient in the Corapany 

Till the first of April 1971 there has been no narketing 

departae.it in thu company.    Marketing activities used to be 

entrusted to the so-called Sales Departnant.    Since 1 April 1971, 

a narketing department has been established as a new dtpartnent. 

It has been divided into two eain sections: 

" The Sales S et Ion, and 

- The Export and Publicity Section.   This section is divided 

into four sul-divisions for: 

- publicity and production development 

- statistics and market research 

- design 

- exports 

The idea of establishing a narketing deportmnt has been a 

wise step.    The organisation of this départaient is, in principle, 

in line with the modem and scientific methods of narketing. 

However, this organization has been rather theoretical than 

practical.    The following observations are to be pointtd out: 

1. The grouping of the nain fields of activities, i.e. exports, 

publicity and rtarket research, in one ssction as sub-division 

is Inappropriate, as this oay lead to certain confusion and 

overlapping of their functions. 

2. There is no clear cut in the  functions :JV1 duties of the 

narketing lepartr.cnt itself as well is in its rib-divisions. 
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3.      The duties of the Statistics and Market Research Section are 

almost a routine statistical job for the registration and 

cLMsiflcatiqaof the doily «ales.    This section does not even 

undertake any statistical analysis which could serve for 

conducting any kind of narket research. 

k.      The Market Research Section does not practically axiit in the 

company.    It lacks all kind of sources of information. 

5. The   functions and duties of the director of the Marketing 

Department  are not  clearly defined.    Moreover, his 

authority and powers are very United, in spite of the various 

responsibilities he  assumes,  especially with regard to 

proteens relatin;: to exports, narket stulies, direct and 

personal contacts with customers and agents abroad,  price 

policy,  nnd the publicity policy.    All these limitations 

constitute r. Ecriras handicap which undoubtedly restrict 

the marketing activities. 

6. Â rerious lack of information and sources of infornation is 

to ' e clearly felt. 

7. The bookketpinc system does not enable the ruark.t research 

section tu use the accounts as a source of infbmation for 

market research purposes. 

8. The company has not up till now undertaken any comprehensive 

market studies, 

9. As  a result  of the lack cf inf-ir.ation -and s^U'-ces of 

information,  and in the absence  jf any kin.', of market studies 

or surveys,  the company cannot practically follow marketing 

or export policy based on a scientific basis. 
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RECX3MMEKMIICMS 

In the H$it of the study conducted on the "General Company 

for vegetable Oil" end the evaluation of its production capacity 

and export potential, and on the bails of the outcome of the Wirket 

Survey undertaken on a number of Arab countries to assess the export 

possibilities of the Iraqi vegetable oil products to these countries, 

I an submitting the following recommendations: 

A.    In the Stage of Production 

(1) Increasing Production Capacity 

Production should be increased at a hi^jer rate so as to 

cover the local consumption and the estimated demand for 

exports.    At prosent, the demand exceeds the available quantities 

for exports,  especially for the hydrogenated oil. 

The incorporation of the Northern Region into the 

domestic market since 1970 has to be taken into consideration 

when estimating the local consumption. 

(2) Planning of Production 

At the  sane tine, the volume of production and the 

production capacity - especially when expansion is envisaged - 

should be planned according to well-established estimates for 

the local consumption and the roquirenants for exports.    Such 

estimates should be undertaken on the basis of comprehensive 

studies which should take into account the trend over a 

sufficient number of years.      Planning should also take into 

consideration the seasonal fluctuations.   Accordingly, 

production of vegetable oil should be increased in winter time 

rather than in suaraer, since the demand, both in the donestic 

narket and in foreign markets, is higher in winter than in 

sumer.    (it is estimated that consumption of vegetable oil in 

Iraq in winter tine is 15 to 209& hi^ier than in sunner time.) 

0)    The Supply of Raw Materials 

1.      All possible efforts should be devoted to increase the 

local production of oil seeds - which is the nain rm 
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natcriol for the vegetable oil industry - in order to 

substitute gradually the iraports of oil and oil seeds 

and to reduce as nuch as possible the very risky 

dependence of this industry on inported raw Materials, 

especially with regard to the fluctuations of prices on 

the international roarkat.    This requires certain measures 

to be taken in the frane of a general poUoy of planning 

and economic development in the agricultural sector, 

2.      Also, it is advisable to change the present systen of public 

tenders fir purchasing raw materials by giving norc  free 

hand to the company to import its requirements of raw 

naterirls at the suitable tine when the prices ar«. no re 

favourable.    The present systen night lend to the purchase 

of raw materials at hiji prices. 

(U)    Selection of lav- Materials 

As the vejeta: le oil company utilises a number of oil seeds 

in this industry, it will be appropriate to undertake a 

technical stydy on the rentability of these seeds to find out 

which kind Is the most economical for this industry.    (For 

example, preliminary studies revealed that the sunflower seeds 

are the richest in oil.)    The selection of thu most economical 

seeds will naturally lead to a reduction in the cost of 

production. 

(5)    The Fiscal Charts 

It is strongly recomended to arrange for the reduction of 

the present hit#i fiscal charges through the following neasurcss- 

1. To abolish all import duties on all raw materials, machines 

and ppare parts and packing material imported for the 

production process.    (The import duties levied on raw 

materiali! required for the production of one ton of 

vegetable oil represents about 20^ of the tital cost.    One 

ton of oil c~sts actually about ID.130.) 

2. To exempt all exports from all production excise. 
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3.     To reduce the rat© of the applicable income tax (which is 

actually 50£)t    a reasonable rate, which should not exceed 

2%.    If such a masure ie too radical, certain arrangenents 

could be agreed upon to exclude the profits realizod from 

oxports from this tax or part of it, in order to reduce the 

export prices. 

Bieso measures for reducing the il seal charges are, as a 

natter of fact, indirect incentives for prorating exports. 

(6) HoviPion of the "Drawback" vnd "g.^ sidles" gystem 

Once the aforementioned fiscal charges aro removed,  there 

will be no need for granting export subsidies or to apply the 

"Drawback"    system.    Therefore, there two systems have to be 

suspended.    The removal of these charges is a healthy measure 

to foster exports, whereas subsidy is not an appropriate 

ne.?sure, especially that - in principle - this type of 

incentive is not internationally admitted.    It might be 

admitted on a very snail scale and only during the infant 

sta^e and not for a well-e stabil shed industry like the 

vegetable oil.    Moreover, the drawback system usually appli.es 

to certain non-essontial products,  such as alcoholic, 

cigarettes,  etc., where the number of the imported raw materials 

used in production is limited and not on vM:atabl¿ oil products, 

where the ñutí-or of imported raw materials i»s hi3h.    Moreover, 

the procedures of drawback for such products are too lenj and 

complicated.    The excise on production also applies normally 

to non-essential products. 

(7) Selling Policy and Planning of Sales 

Planning of production and planning of sales (including 

exports) are Interrelated procedor« e.    Therefore, planning of 

sales should be clone according to certain targets which have 

to take into consideration the following main factors: 

1.      The development of actual sales related to the estimated 

sales for each year to be sure that the estimates were 

really achievable. 
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2. Market Investigation« which should determine the demnd 

and targets both in «it domestic wirket ató for exporta. 

3. The relation between the produced quantities and the real 

soles in the different regions and areas inside the country 

ani for the foreign markets.    On this basis, the future 

estimates for production could be planned. 

(8)    Quality of Products 

the requirements of foreign markets covered by the Market 

Survey should be taken into consideration durili'; the production 

stai«, mainly:- 

(a) The Vegetable Oil: 

1. To be similar to the animi fati  in teats and colour. 

2. The hardness degree should be in confomity with the 

appropriate temperature in the importing countries. 

3. It is advisable to take into considération the 

requirements of certain countries where considers 

prefer cheap qualities which arc usually produced fron 

sptcial cheap qualities •: f oil. 

(b) Soap 

1. To be perfumed according to tlu appropriate taste in 

the importing countries. 

2. To produce special brands suitable f.,r the hardness 

of water for thjse countries which «niffer fron water 

hardness (similar to the new ûiglish brand called "DOVE"). 

(c) Determents 

1. To take into consideration the complaint that, at 

present, the qualities produced   often contain rocky 

pieces. 

2. To concentrate on the production of white colour 

detergents. 

For soap, determents and cosmetics, it is advisable to 

produce certcin internationally knovn bran is under licence 

In this typo  of product,    the nra and reputation plays an 

intprtant role. 
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(9)   facklng 

Technical measures should be token to rmovm the 

for complaint ertlich have previously be« mentioned, mainly: - 

(a)   For Vegetable Oil: 

1. Rie leakage of tins; 

2. Rust in the tins. 

3. To chun3e the forms of the tins fro« round shape to 

rectan;pxlar shape with a round opening. If the 

producing company still intends to continue producing 

the round tins, it is edvisable to produce the tins 

with plastic covers in order to enable the consumers 

to use the empty tins as containers (see para. 26(a)). 

k.     To print th® label contents on the tins instead of 

the sticky paper labels. 

To produce the sizes required by the customers. 

2. 

3. 

5. 

(b) Soap. 

1.     Packing of the pieces tightly. 

To change the packing from tine to time (for the 

toilet soap). 

To concentrate on the production of large size pieces 

as required by the consumerb. 

k.     To pack each twelve pieces in one small box, and each 

twelve of these boxes in one big box of ikk pieces. 

(c) Detergents 

To print the net weight on the packets.    In general, the 

requirements of foreign markets and consumers shouxd be 

thoroujily taken into consideration when desifping the 

packing, especially with regard to the wel#rt or size. 

Such requirements could be determined according to the 

investigations undertaken in foreign markets. 

Regarding the tooth paste, which is produced actually in 

small size only (of about 50 grs. a tube), it is advisable to 

produce also bi3Ger sizes, at least a medium and large sizj 

(the so-callad "family size" is also desirable). 

1 
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(10) Bit Utilisation ©f the Ixcess Capacity of the Packing Section 

So long as it has been recognised that the capacity of the 

packing section exceed« the actual requirement! of the company, 

it is strongly advisable to sake any possible arrangements with 

other establishments to utilize this excess capacity in order to 

reduce the costs of packing to the Binimu».    (This system is 

applied in »any big establishments.) 

(11) The Cost Accounting System 

It should be adopted in a way so as to separate the different 

components of the cost price so that the items of expenses 

connected with the local sales could be deducted from the cost of 

the exported quantities.    In this way the minimum export prices 

could be reduced to the lowest possible level without deviation 

from the final cost of production, and consequently the company 

cen have a wider margin to fix its export prices according to 

the foreign market condiciona, 

(A preliminary scheme for the proposed coet accounting 

system har been elaborated for the "General Organization for 

Chemical and Food Industries" on its request only as an example. 

However, it will be advisable to assign on accounting expert to 

elaborate a final scheme to be applied by all the companies 

covered by this organisation as a uniform method.) 

(12) Quality Control 

To establish a system for the obligatory control on the 

exported vegetable oil products within the framework of the newly 

established "Organization for Standards" in order to secure the 

supply of good quality products. Control should be carried 

through accordine to specifications which have t» be in 

conformity with international standards. 

B. In the Export Stage 

(13) Planning of Exports 

A long term policy for exports has to be drawn up 

according to the plan of production proposed in paragraph (2) 

and the estimations  figured cut in this study.    ïhese 

1 



66 - 

•stimati«»« reveal the* the envisaged expansions in the 

factory for the period 1971/19T5 cannot cover the expected 

increase in the demand for certain items.    Therefore, the 

expansions haw to take inte accotait the expected demand for 

exports especially the hydrogenated vegetable oil.      It is to 

be recalled that the orders received by the company fer the 

supply of hydrogenated oil for the year 1971 exceeéi the export 

capacity of the company. 

(Ik)   Export Promotion Incentives 

H.B.      It has to be borne in mind first that exports of 

vegetable oil products are effected throut;h state enterprises. 

Therefore,  any mensures or incentives to be proposed will be as 

a matter of fact concessions to be given by the Government to 

a state body.    Such a ease is different fro« the usual 

procedures when incentivos are granted to the group of private 

individual exporters.    The implementation of the proposed 

measures in a country like Iraq is supposed to be simpler and 

of different character than in a free economy country. 

1.      The Reimbursement of Import Duties. Excise and Income Tax 

It has already been recommended to abolish import 

duties on imported raw materials and excise on production 

and to reduce the income tax.     If, ho^evar,  for any 

administrative or budgetary factors, the implementation ef 

th«»e recommendation« is not feasible,  it will be strongly 

recomaendcid to reimburse the total amounts paid by the 

coapeny fors 

1st;    The import duties already paid for raw materials used 

in the productieti of the exported quantities; 

2nd»    the excise on production for the exported quantities. 

In all cases, it is most important that the formalities 

of reimbursement or exenptien from taxes be simplified as 

far as possible.    It is te be recalled in this respect that 

the "Drawback" procedures are too complicated,  since the 

1 
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the number ef raw materiali used in the production is 

rather high.   Ali is the reason why it ha« been recoomended 

to revile the drawback system. 

2. The Subsidies Systen 

This type of incentive also ha« to be revised.    This 

syatera should not be applied except in very narrow limits. 

The proposed measures of exemptions from import duties and 

income taxes are healthier and more effective measures. 

It is to be recalled that in a planned economy policy 

where exports r.re centralized in a state organization, 

it is only the budget of the state which is affected when 

applying any type of fifcal incentiven. 

3. The Barter System 

It is advisable to abolish this  system as it often 

leads to serious fluctuations in export prices and to 

undesirable re-export transactions.       It night als» affect 

the rate of exchange of the country* s currency.    This is 

not a healthy raeasvr«, especially after the centralization 

of exports in a state organization. 

(15)   Banking Facilities 

1. Ccrancrcial banks should be authorized to finance and extend 

banking facilities for expwt transactions at a reduced 

rate of interest, especially those banks which have 

branches in the countries where Iraqi goods are exported. 

2. It is also advisable that such banks having branches 

abroad should be authorized to extend all possible 

facilities and support to the agents or importers of Iraqi 

products in the countries of destination.    (The role that 

the Iranian banks play in the Gulf States area is H good 

example to follow.) 
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(16) Payment Facilities 

The Iraqi Trade C-ntres abroad should aleo be authorised 

to increase the limit of payment facilities *hich they extend 

to their custoiaerB.    The lirait »f such facilities should be 

determined according to the volume of sales and the reputation 

of customers and not to a fixed anount per customer as is the 

case new. 

(At present the Trade Centres ara authorized to extend 

payment facilities to thtir customers within ID.500 per 

customer.    This amount is to« small.) 

(17) Transport facilities 

1. Arrangements should be made to secure regular 

transportation services for the neighbouring countries 

by land and sea. Transportation by air could be envisaged 

for those items which could afford the air freight,such as 

cosmetics. 

2. R tea of transportation ahould be fixed md uniform. 

The implementation of the -\ferenentioned recocaaendations in 1 

and 2 might be easier aft or the recent establishment of 

& Statt Transfert Coapany. 

3. It will also be advisable that the company arranges 

transportation by its own trucks for those countries to 

which transportation is done by trucks. 

(18) BaaMlarity of Delivery 

The company should establish a "Delivery Schedule" 

indicating the available quantities for export and the time of 

delivery for each item so that no orders are accepted unless 

the balance of the required item - according to the proposed 

schedule - permits the delivery of the required «aaatity.    In 

this way the regularity of delivery could be secured. 

(!9)   Basicity 

1.     It is af raajor importance now to allocate the biggest part 

of the publicity budget to the foreign market and not to 

the domestic one, as it is the case at present. 

"1 
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2. Alto, a general policy for publicity in the foreign markets 

should be dravn up according to the importance and 

conditions of each individuai market.      Publicity campai(jn« 

should be conducted under the direct control and supervision 

of the company.» 

3. The m»«t effective media «f publicity on which efforti 

should concentrate is   the Arab countries is:    samples and 

gifts.    Posters and I.V. are measure« to be recoranended in 

the second place. 

U.      It is strongly recoaoended that wherever Traje Centres 

exist permanent exhibitions for the Iraqi products bo 

established a« part of the Centre to display an up-to-date 

collection of products with all the relative data, 

catalogues and export pricee. 

(20)    Export Prices 

1. Miainutn export prices jhould be established on the basis 

of the previously proposed "Cost Accounting Syst OB" after 

the deduction of all the overcharges connected with the 

local sales.    Such prices constitute the real prices 

representing the cost of production and & reasonable 

percentage of profit.   Once the previous recomendations 

for reducing the cost of production  (such as the renoval 

of flical charges, etc.) are lnplcnenteu, the rainlraun 

export prices will be sufficiently low to leave the company 

a flexible margin to fix its export prices for each 

individual »arket according to the prevailing conditions. 

2. So long as the company's policy   is to fix its export 

prices according to the prevailing prices in each ©arket, 

the company should be regularly provided with the current 

import prices in each country.    (Uli« information could 

be provided by the Iraqi Trade Centres and the Ocoaercial 

Attaches abroad.) 

1 

sf Some exasjples of advertising costs in «one Arab countries are 

shrrvm In  MI  Ann#v to "Part Pour" of this   study. 
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("•>   Ifc§ Botali Priées in Foreiaa Markets 

As it has be«> »otict»d,  the retail price» of Iraqi 

product« eonpared to its import prieas in forain market! ara 

too hi,jh, which means that th® profit shared bstw« the 

importer and wholesaler and retailer is relatively too high} 

the coapany shovld control regularly and constantly the retail 

prices in the différent    oorksts and adjust the retail prices 

according to the import prices in eich narket with a view to 

reali ling a reasonable and eonspetitive profit. 

(22)   Orientation sf Ixgorts 

1. In the 8H*rt Term 

Due to the fact that the axport capacity of the company 

is still limitad,  it is advisable to concentrate its 

efforts and activities on the main markets which absorb 

relatively substantial quantities of vegetable ©il 

products rather than to scatter its efforts and activities 

on a large number of markets when th® sonpany cannst cover 

these extra demands.    (Tha main customers of Iraq have 

been indicated in para.  51.) 

2. For the long lera 

Begarding those countries where the vegetable oil 

products have been exported in limited quantities, the 

company should continue to maintain close contact with 

those countries to pave the way for developing ite 

exports whenever th«re will be good opportunities and 

according to its export capacity within the envisaged 

expansions. 

Seeking new outlets 

It is also advisable that the corapany should extend J ti 

explorations and market surveys to other countries where 

Ii"sqi vegetable oil products are unknown and could 

possibly find outlets in the future.    (The following 

countries arc worthy of iavasti^ation:    Southern and 

Horth---m Yemen,  Sud», Libya, Alaria.) 

1 
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In all   cases, th® coopany has to follow very closely the 

âerelopimt of production aal the possible establishment 

of nw industries for vegetable oil products abroad with 

a view to seeking now outlets for its products as 

substitutes to those markets which mi^it become producers 

of these products, or those markets which night become 

self-sufficient one day.    (The case of Saudi Arabia, which 

is planning to produce vegetable oil is an example.) 

(23)   The Ibcport Marketing System. Channels of Distribution and 

the Hole of the Iraqi Trade Contres 

1.      The export marketing activities in the countries where 

Iraqi Trade Contres exist should be the full 

responsibility of these Cintres, which should cover all 

marketing acti'ltios, mainly: 

- all nnrket research and field surveys and provide 

headquarters with periodical reports and studici} 

- receive orders md si¡jn contracts on behalf of the 

exporter} 

- all formalities and procedures of opening credits for 

the contracted (jo©d8} 

- formalities of customs cler-rancc and delivery of goode} 

- problem of transportation rnd shipnent} 

- contacts with customers end diitributurs} 

- preparation and execution of publicity canpaigns} 

- settlement of any claims which might arise, etc. 

In general, appropriate measures should b« taken to 

establish close co-operation and co-ordinatien between 

the Trade Centres and the export organisation, on the 

one hand, and the coapany on the other hand. 

2.      In th«se countries where there are no Trade C ntres, the 

selection of active and influential agents or 

representatives is of major importance.    It is also 

advisable for euch countries that the nearest T nde 

Centre covers one or more of these markets if the 

distrine!? and name of eo'Tnunieation are reasormblt. 

1 
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3.      Special attention should be paid to direct «ales to the 

establishments, organizations and Government supplies in 

* the importing countries, such as: hospitals, hetels, 

restaurants,  schools, Government supplies such as for the 

army and police, etc,    "Biese bodies are important 

consumers for vegetable oil products, mainly vegetable 

oil,  ioap and detergents.    Therefore, it will be of 

greet interest and benefit for the company to concentrate 

its efforts on direct supplier to these establishments 

and bodies.    These supplies can realize more profit for 

the company since the commission of wholesalers, 

distributors and retailers will be eliminated. 

(2k)   The Reorganization of the Marketing Depaj-tment and the 

Establishment of a M%rket Beseech Section in the Company 

A plan for the Reorganization of the Marketing Department and 

for the Establishment of a Market Research Section in the company 

under study has been submitted to the organisation find to the 

company in June 1971      (see ray report of 10 August 1971).    It is 

highly recommended to implement the said plan,  especially with 

regard to the establishment of the Market R .-search S ctisn,  and to 

provide it with the  sources of information required to fulfil its 

duties as specified in the plan.      In the absence of an 

appropriate nr.rki.-t research body, no /alid market studies and 

market research could b^ undertaken. 

(?5)   The How System of Exports in Iraq, 

Alter the promulgation of Law No. lU2 on 11 October 1971, 

centralising all _xportß in Iraq in the "State Organization for 

Exports"»   it is of major importance to establish as soon as 

possible a clear policy of co-ordination between the export 

organization and the vegetable oil company for the marketing of 

if   This law has been preceded by the decision io.   377 issued on 

27 July 1971. 



>t 

- 73 • 1 
its products, especially with regard to the planning and oriantation 

of exports^   the pricing policy;   the market research and field 

surveys and publicity,    therefore, » clear system for the 

organisation of export transactions should be agreed upon as 

soon as possible and without any delay.    The full application of 

the new export system will require certainly a number of years 

as a transitional period until the new erport organization 

shall be equipped with the qualified personnel to take over fuH 

responsibility of marketing activities.    Bacomendations 

regarding the new system were submitted to the "General 

Organization for Chemical and fto«d Industries" in August 1971. 

(26)    Ihe Hollow-up of this Study and the Recoanendations 

Having undertaken this study and conducted the field r.iarkot 

survey or. a number of countries to which the vegetable oil 

products are or could be exported, and in order to achieve the 

targets of undertaking such   . study, it will be of major 

importance not only to implement the subuitVd recommendations, 

but also to follow up the study and the market surveys and 

closely watch the developments in the foreign markets with the 

aim of promoting exports of the products covered by the study 

and to explore new markets.    To this end, the conclusions drawn 

fron this study should be always kept up to date.    It is 

therefore advisable that salesmen fron the company should visit 

the foreign markets and customers at least twice a year to 

investigate about any changes which ni3ht have occurred, especially 

with regard to prices, the introduction of new competin" brands 

and the conditions of offer and demand. 
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PàkT roui 

m wmì uroif 

ThiB part of the study ooverB the outcome of the fiala survey conducted 
by the niasion which visited a number of the arab countries in July/august 

1971. 

My aim of proposing to appoint this mi rei on has bean to undertake a 

field survey OB the markets of interest for Iraq as outlets for its vege- 

table oil products on on« hand| end to give practical experience and train- 

ing for my Counterparts responsible for Marketing activities on the other 

hand. 

a detailed programme of work has been elaborated for the mi usi on to 

follow during its visits« 

The programme of tna mi sei on included eleven Countiraei 

Kuwait - Bahrain - Hube i - (Jutar - *bu Dhabi - Saudi arabia - 

S« Yem«n - Sudan - Syria - Igypt &nd Joraun. 

However,  four of these eleven countries have buen eliminated! 

Qatar and Dutoit    beoause of thu difficulty of obtaining entry visas for 

tnese two Countries} 

Sudan and Jordan! two&use of the prevailing political situation. 

It is to be pointed out that it has boon most unfortunate  that the 

mission could not fulfil all its programme nor compile all t..e required 

data as indicated therein,    1MB hua been partly duo to the snort duration 

of visits to eaea individual country}  and to tue fact toat tna eeneduled 

date for the mission to start its visits has been delayed for about three 

months due to formality reasons«    as a result of this delay,  the mission 

had to oonduct its survey during the full summer time which is most un- 

suitable and inconvenient time« 

Therefore, it is requested to overlook tae miecing points or the un- 

available daU.«    át the same time it is strongly advisable that this study 

should be followed-up ana to be brought up-to-date and completed to cover 

the countries which have not been visited at & later stage« 

liL>   m »Utfrtt* «B# ¿f>* JSJTWt fr* thia part of %te st^udy "Part fçur» hfve, 

1 
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Basic Data and Panarsi lnfor«atioa 

?ÇgUl*U9ft 
testo of »otrtfr 

arta 
Par Casita QMP 

(MP late of Growth 

Bata of Éfrctoage 

7UfCK)Q iniu-bitants   (19&9) 

3.9^ (1961-1967) 

24272 M«2 

us jf 3490 

3.5H (1961-1967) 
Kuwaiti Dinar (a.D.) - 1000 fila 

K.Û. - US ^ 2.8 
- Lstg. 1.66 

Forain Brad« end ta» Balance of tt&ofr » 

â)    Including àtwti of Oil 

; 1964 i 1965 '   1966 1967 1908      i 

Exports FOB 

Import»  GIF 

J   1380 

J     606 

t           1 
i 1313 J   1304 

¡    593 J    463 

12/3 

377 

: 1218     ¡ 

!   322       ! 

Balano« ¡* 674 
1 
!•    720    ••    Ö41 4. 866 • 896 

B)    tecludiag Oil »porto 

I960   !   1969   i    1970 < 

lipo?te FOI 

Imports GIF 

3b   !       65   »       74 1 

463   i     645   I      625 I 
1- 

Balance -41».; S - »60   j - 551 

Foraiga Irada Policy ana Import M 

Kuwait follows a libarsi trad« policy«    Imports ar« not sublet to 

any Import BO* foreign ««enanf« restrictions in fan»ral.    iastrictioas ar« 

iaposed only on tta« iaports of eertaia produets wnicn aro prohibited suoli 

as alcoholic b#v@ra§@s« 

Forsign Trade Struetw» 

¿xportet    ïne main exports of Kuwait of national origia ar« ©rude oil and 

eh#iBieal fertilisers.   Kuwait is also r#-«xportinf a number of manufactured 

products to tn« n®i§nbourin§ countries  (transit trad«). 
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Imports»    Kuwait is Importing all kinds of manufactured products end food 

stuifs fro« all  origins« 

PgffMlo ffoduo^on, 0/ Vyja^Hf %l Prompt» t 

Mona of tìm vogutùble oil products is produced in ta« country«    No 

projects for tha establishment of such industries is planned at présent. 

lapor^f 9f YMfffeb^ %l Prudes .and Consumption» 

The following tibios (Hoc. 14,. 15, 16,  end 17) show tno dovjlopaiunt 

of imports of vegetable oil products in Kuwait and tne supplying countries 

as woll as tn#  total consumption during tn*¡ pariod I^o6/l970. 

-)   X«ftV*a*¿» Oil (%drog9f|fatqd)t 

It appears  iron table Mo« 14  tnati 

- Consumption!    Inâ avaragd  of consumption during tno lutt fiva 

years h-s be un about 553t»  tons per year« 

- Tnare tu*u been a sharp dseraa&d in the imports of Kuwait in the 

^aar 1970 of about 2¿,# compared to importe in 1968«    Taking the 

ro-uxports into consideration it appears thut also tnu consumption 

rugistored a deersaso in I970 of about 24?¡> compared to 1^68 and 

21.4)4 comparo a to tuo consumption in 19¿>6, 

- nw maior supplying countries arti 

Bollenti i    average imports during tn« said period ¿.mount to 76?« 

of tnu total ifflprots of vegetable oil« 

Imports froa hellend have ¿-Iso sharply deoreasad in 

1970. 

Iran      »    Average imports in tua sam« period amount to 16J««    Imports 

from Iran started to occupy an importent position only 

sine« 1968. 

In general, imports nave been increasing during tuie 

period. 

It is to be noted tnat tnu  sn&rp increase in tnu imports 

fro» Irar  in 1970 (oincidiaes >ltn tno s..arp uocraaso in 

the imports i rom holland. 

Iraq      i    Imports irom Iraq rows froa 0,o ton* in I900 to I68 tons 

in 1968, than droppad to 2M t0B in l^9*    la 1970 i®- 

ports irom Iraq ragistjred a suddun inevaso as it rutichod 

300 tons which represent 6«2> of tne total imports of 

Kuwait of this item.    Thus,   Iraq oeeupiad the third posi- 

tion of tua supplying countiras in I970,    »gain in 1971 



J - 77 - 
^ 

« • 
«• o 
Cl-' 

p*j p* 
X3 
t,1 
w 
t) 
ad 

H 

i«' ! 

n 

CO 

MilMM     »M IKI   i   i i   H M 

MM     I»MIM       i   i   I   X X K X  I 

O   NHiH^KM   iMMMMMii   i   i   ' 

or    * 

CO 

o» 

e* 
«o 
e. 

O HiflNOOO       ** M • 
I    I4n<0^        I N   I    I    I     I    t    I    I        M 

CO 

0 

r» 
o 
09 
ON 

m        r* m m c* i* i* «n« 
O            O^ONÑI^ C9 CO f) 
•M        M««n i o* i   i   i   i  i  i  i VF «n 

*4 rM p* 

oo        m co eo n f»    «nm »-HAMP* 
«O   I    INNO«-   l(<1C«   I    •    I P*      P-)«0 
p* f) <' P* 

rt • «O ^ »* l"*     tfl<^ GO ^ tin **i 

«oi  imhdf N i«« i   i   in    m* oo i 
rsl p p* «<• f>4      m 

cy 

o 
I* 

P* CI       05 0s rt »-» OtT'O CÌ in 
mi     oo 03 ut i   i r-        n      i  i  i   i 

Or 

iflco 
^A 0^ tifi 

3 • «»'S; 
00 <*ì f> 00 40M>)9' 

o** i   i (^^i^niM i  i 
>0 c9 0s »4     lit t— 

«4        vO 

i   i   i 

m *» 

ol *n «n    o 
i   i   i   i  i  •   i   i   i 

nifl^ONniopiPi 

«HtflN«>«t i  •   i 

(M       «fl 

SI 

£1 

I] 
u 

fl 
ao 

« 

i o 
I   «e 

«1 

80 
O 

e 
« 
i« 

H 

M 

I 
• M 

c 
N 

1 



/ 
^ 

- T® - 

< 
g^**^ .^¡MBT' "^¡3^X3 

Ol M N m f» N   *6    ff> 
! $ 

o M N 1 1            «O K X 1 M 1          1 X     M 
.d  ¿ 

1 • 
e 

. 
Of P4 « lO M    C0     f» x   x   1 | 

•P) 
•* 

gp         Ol 
O         p4| 

• M M M M          %0 X K ' X M     i 

u Ol «n m NON cl 
•M 8 0« o M X M i i X        o X X 1 •H 1      M l      X 
O    fi 00 

fi .'S.., H •PI 

Ol m •4 sO m p*   0* P4 co P4 

VÎS * o o K K M M          vO     M K X X     X X 
r, 

er 
•M 

P« 

P, 
a 

p- js 
"~~~ 

• 9 o| <M mm »fl d u   *    f~ 
:   *> ffi N0 o M M 1 1     «   Í» X X 1 X i      i X     X 
j».»« sí5 ...•51 ï ** M 

•m u i Ol P* fi « p*  M«   r* 
« *> *j «     o o X N K X X          P- K 1 X X      l H     H 
3 fi M 9 «O   '   P*| 

Vt 
p* 

Ol ru « C-     fM o» 
0 > O» o M M M 1 1 H    X   r- X X l l      M i      X 

«o H 
oí fí~ vO O      P« P4 m 

rj  I o     o| M    M M M X «    X   a X X X     « X     M 

4L p» P«| 

<S t»    N KÌ * fi 9. m 
• •     • 

<y P4 O    -i O"    N l 1* 1      O    mm     O P4 mm 1 <N •       1 m   ci 
fi « fl M ITI <n m   tj   o 
0 

•m *"*{ 
*m 0* 

P4 
- - •• 

o 
o 
oí 

M 
P4    m 

in  r» t» i-t    irt    «-« P4 o O« f\!       P4 
<0 •;*   o v fi   p-    »O (M m    j^ 

I   r tfl iti    «M fM   r- 1 1     v<    fl     O f- rg 1 Ml l       1 r»   <M 
vO * m N    >C    f- 

«Oí 
ni 

r-t ^    p- 

tV 
p-< 

vJ 
r-  « r- If) W5 a> fi   «o 

*0 •    • • •     • 
a i <* *•' ^ M r-   • M m tt    tfl   «O    f« P4 <M 1 •n OJ         1 &•      »O 
ii <M «S «n    M 0» K   <0    (h    << P4 

€3 O' f»   *•« 
«it  CI 

»4 

fM P4 

"*•  Si n m ^    09 N    >/5 C0 r- >o   i*   o   eo *• V'4 N "¿r* •4      C0 
, n, 1 fi P4 cO    ^0 e~ f>    ^   (g    fi 1» Q> o in   « 

w' 1 P» .£> *0 O     vu *»i vO       P«      f©       M fi a V sj« •f   ^j« 

5' °* > p« O r\!    »4 mm p<    sO    if*    f>l P4 1 • p«     <M 
"•? n CsJ      fi 

«1 

*** fi 
___. •—— 

M ^p        ^^\ «9 C9    lA <* r- r« fi 
»! • •       • • 
51 C? O o +o   «i M    N »4   m   f»   <* P4 (M m O ^ 

.     o* 
• Hi       mm O 1 1 1 V l |      •»< 

* P4 f» r*3 
»M) «4 . _ -   P4 >_.. 0 

1 
p4 m «4      ^ M    if> f> 1      P4     P4      O t» er O ci (N 

M" ^t n C*     0* «A    tft f»    F"    C^    f^l n e> mm O (M 
«*" > f» >r}     » -O     -0 1 1 f*i   m   C   «^ o f> 1 O 1        P4 1      €9 
»*< »,» CQ     «"4 N fl    í>    ci r<i s6 P4 

0* •si4 «M t fi 

:.l . •* m 

»-•" «0 ID 
• 

N 

rr « i    p- i#i   m *j<    g>« (M *p 09      P4     S0       P4 o r» -m fl ti'   ce *0    fi 
P- sO M   .-* (M sO M    0»    P4 o m fi 

o rj mm M ri p« 

'         mm 

»4 r4 

1» 1     <*4 ao    (N <*   a n m r s    O»   p«    «o fi P» m e*î r-  * CO     P" 
¡ «#» O f»   ** 

o   o 
^ O     v    fi     V'1 f- o P4       «O 

>       Oh p4 c^k    *-|i ^ CT»    Ift    f     •*•» o fi mm ft    O o   ©•> 
; m o m P4      ff«      fi mm Ci « P4 •-»    M 

m [          P« N iK 

s * fi 

r. "" u 
0 

I   X 0 
>s 

1 tu  e fi 
60 • 

e   «2 

fi   *«   i<    c 

f,' 

I fi   l> M 
1                       4« ï« t.' I 

0   * 

C      0              4» 
« f fi 

fi     c u ** 0 ni     6 3 « ri    i) U « •• a 
I      EJ H 1    o* 

k    "g 
fi W    M   «     « n •o *m «J     ca â£     rJ 

h    X» & ••• fi      fi    •*•      B ** t) M       g C       P4 
u 
ht 

0     fi ^3 
U 

0     •*     fi      O 
s:  f E>  -: c, w M     K 1 £ 



- 79 - 

"* 

*n •*        P. 

>* ^ M     i           M 

i* • 
«< « •*         n  «ï   <• 

• m 0 •M C© i 
u à ** «a 

J •pi 
** " r* 

•M g o* *   H   *   * 
û e t>0 

e 
•M 

«*9 

, ^ 
M   S •» © M     t      •     i     i 

ß   F 
— f- 
0u 
Ci, «¿. •»•••»••   •••• ia 

n 3 m 
S   u ro »0 M     i     M    M           i 

£"Z «6 
•Ci 

•m U M             p*    M    «M     I 
« *» 

U 
0 60 1 

9 G 9 «0 
t-t    fti prt 

>ê 0 • ©s 
PI    P*     1 

MMX 
,0 

ft/ O Mili* 

m 
f» 

* 

o 
89            N    9             | 

*               •      "            1 
t*    i    tn   O   9" 

^Îjl 
p«           SD r«i m 

§ P* 

•«* 

4« •M 0">           t»   O   <6 
en         r»   \0   in 0 

> (S     |    o   -*   w 
ò f4                          Dl                        «0 
m 

*-!   0 
'•3    U al 

f»               m   i« 
•                •     • • • 

O' N    i   in   in  <o SB m 

o 
«s         ^}>   w   i* P« O 

O 
M i 

öt  n ••« 
0!   <* 
U    0 

V« „H             ^    J    N 
«-i         en   o   f* «M 

«-! fi pñ          o   «s   m 
60 • 00      1     tft    f»    ^ 

lA*    «M i •pi 

1   ° —.——- 1 „     1  M 

l1'  ••-« 
  
ao  m  *        m 

13 

J' fi 

Si 1 c M    «0    <*i    M    0s 1 « 

c<: i-i OK 

—~ 
u 
OS 
Ri •M 

0 «4 if    •    B    N    B 
W    O    lf    ^   <fl 

*» 
H ^» »0    O    P*    N    <0 R 
44 P«       IM                    f*       tft u 
h N 

1 --—— -• 
— 

f* !                       *© «# t 
»M 

O »Olili C<5 
• 

H 

o 1 o M 
e» 

m* 

  
in 

j                              _ p* 

« 1 
> >0      1       1       1       1 

«M 1 
H — 

t« 

il'/ 
S»            / 

S 
Q •M 

•m 

i 
f —•• « i H 

/   m* 1 *# •m 1 

/     c "• 
/      «* * 
/             la * 

•      •       **        c 
1« 

8. 
/                 Si ! 

¡        •    ft  •«•    ß   p* |                          « a 
1    r   •» J«   *  — !                   4   | 

«ai |U 
1                     .      1   • 

/                   «   ? ;       •   ao   a1    u    o 
J     D   U   &   •-   S 



J ^ 

f'- 
~*t 

- 80 • 

m* 
o 
p«' 

4B*                     ^B* «o  r-   ** 
! 

• 1 
>0 H          X i M    l 1       1 1 sO     P4 X    M 1 

t «0 

o ci   mm ^ C»   f»    P* M 
«s m 

J 
•- 1 
z 1 

o l     X M i H    l i 1 1 «0    m* 1 1 

** ß *o tm 

cS F** ! M     %* P4      P4) ^   0*    C4 • 
••M 

O e 
•m 

63 « 1 fr O 
P* 

X    X    X    X N i M • in M     t X «1 

8 a 9   I - - —J 

•m C»' O 1                         (M r» **  o u 
Vi s >• o O XX           H X X X    X M H M «O             'í X    X X 

C m* 
r, 

! f*       -m> 

r%r)gM IP"* • tassar ___ S : 

« l> e 
|            M           M 

M  m 
5    *> w «o i   o 

«oj   P* 
I X     • 1     M M X 1 f     P4       X X    X 1 

•«» u "|    © 1                  N   «•* Tj. H     f)     P 

y *• (-j ! » CJ    '     O 1     H H 1 X     I l • i r-  p« I     X • 
1 S C 

p«  ìli 
f-i , » %ß             p4 1  1 

1 
•M «9 9 M IV o 

M   H    y    H 
•* P4     P« r»  o*  N w    1 *> > C' 0 ! > 

•0 
o H ;< ' X i s0 X     1 x    ! 

 J 
« •i M o 1                  <*4 ** v©  p*   . P4 

u o o M X    H X X X «fi     »H       K X    X 
6 

Km 
r* P4 1              „_Mrt HS5« •ersi a          

cS "•*"* ' r 

d   <•* ^- t- ^ N 

'     | 

•01 • • 
tí" c- p« F      P4    O    ^   ^ I O     1 1      Ift r» 1 pp    ro     C0 «¡»    p* a« 0» 1      ^             01»    P4 ,,-) N    fr    M 

i«' 

0 

sO <M »i»    W 
>o d P4 

• -—+—— 
mm 1   o 1         0*     Pi       •»»       fN| 

c^ «rt   N   o 
'      <<              (SM 

<s f» if» f» rn  r-   o fM   •* 
• •» M« «-» sO O fNl ^   <»0   fr» P4      M 
*-» >• J   «a i P4        1 1      ^ l>» 0% 1 r»   -.fi   o • ^    p« 1 

M 1      t~              •„«     N Ol N   m   •* 
1. 

^i 

•H                  p« p«    NO 

M n r- 69 r» 
h • • • 

P, 
1   1 S Ci 
•        1 

!       i    t*   o   r4 
1               s)   in 

M i   r» 
r4 

O     1 1 1 1 o)   fr»    <4< 
CI    N     If» 

1       H ' 
t." eo P4 p«  in 

i .S 
m* 

M 

P*       ... 
'    M 

•" ~   r" 
!      J   cj 1            «•    <h   »0 N O 1* \.<    GO    «>0 

*      RI 'vi* i           *$**-• !-< *-4 m n   %.««   o 
£- •* 1     i   (M   s©   es *;« 1      PI «n    i 1 1 r»   »H   c^ 1     O 1 

O J                 r?    «n fr   O»    P» 

1 M r,   fr 
pi 

f»   r* m M ^ 
w 

r 
• • 

*» O I      O   vO    -i    O 
J      N    •«    M     "«J» 

n <^i    ^» P*   o 1 fS| 1 p*     ".''     v0 m    i m 
C f* p« O    ¿0 CO   o r-t u«    O     (^ i;< 

« o iTi i-t     r* ^0           ^j* 
01 *0 U ^fi J M 

p* ;    o t»  tf>   o l» -û    M M    It» O >0    O     f» O o 
*• 

> 
S    c   o  «o   r» 
i    f»   vj«   |«   in 

o 0^   0^ sO   o <* ni   »^    C^ fr» 

<« 
O «0 in   — O   V« 1 f*l    fr    C3 O      1 mm        j 

1 «O •    t»%  m   **>   <? N m   c3 3D    €¡3 fi    (M     p« PC "*    ! 
o 1 r< fr»       NÛ         P* 

"8 
f- ij"1 

f 1 !«• N •* e« *o •.H    fr" *»i • • •      • 
•P»' r   !   «M •       f    ^     if     rt 

f    m  <*   o   <*t 
W ':<   ^ P«   -;* tfì f*4 in O   <i    rsî fi    O P4 

t! !      1   ** M P4 PI 

9\ 1 . o !     1   f" 1                           m* PS O   •:•< 
- ! P4 

P-J 1     O   O   *t    o 
'     m   r^    «••    ®> 

1-4 O   i* •»  p< «o r- r» 
PI    C9    CT 
Kl    S'     O 

fr»   m *|J~ " 
«Ml V3 fi   fi •^ m tt% fi   r4 P4 
o| •_,  1    c*l    et   ifl   »<   <• O M    •;,* W    M o f» P4 1*1     P4 •Ä 

•             «« *   *   <•   « 

j 
P4 f>l ^< P4 mm o   pi   »n 09 «1 !        1    CC 

1   l." 
tC> «p    C9 

**I m 

0! 
..._ 

/ 
r -      -, 

j 
« i 
H 

' ——» fc* •a 
/ «s « as « 1 
/ R « î a U t« P4 

/ 
/ 

«* u\    *»*                 Ö    C 
t« *»J    o!          «1    S    3 ** 

0. —    6 
ft    -M 

0 

8« i. 
c    "   â   9   (• 

P4      ««       p4       Q^      g 

P) 
e 
M 

/ r gj «    h    J)     h >. s C e Cj     *S     •—i p«  a •M 

/ -i    •«    «     0 I.Ì 
lu NM     pa 4 Ô 0 

(0 
0 S     4)     0 y   J^J    »f< u? 



J \ 

- 81 - 

oj 

n1 

8| 
•«•i 
*• 
«J 

fi 
Pi 

«•» V 
•o i* 

% '  'l 
e K 

e 
•m *> 

c .'"1 
0 m 
u 

V0 •J 
«4 C 

«J 

al 2 
mi *i   Ti 

I 

o: 

li! 

S e, 

04 

-i 
« 

** 

K 

ê 

"4 M i 1 N M    i 1 

• • 

0* 

H i i X    H i     i 
r* 

M 
i i 

Pi 
H    M H 

0 
RS 

o 
p- 

M H   n l     I ' 

•m 
m 

i. # 
0» 
9 
'1 

O 
« : 

«M 
0 

o 
h 
r! 

« 
p* 

> 

•J3 

C4 

«0 

H • 

i 

i 

l f*    M H     • 1 

0 c 

Sí 
i 

i 

M    H 

p«    H 

1     I 

M    X 

P4 

O 
p« 

H H M 
p* 

•     I l 

L...,—» 

a • 

P» 
• 

i 
• 

*)•     P* 
p- 

p» 
• 

fM      1 1 

O 

p« 

> 
i i 

O 
P« 

0* 
pt 
tn    i i 

i     ce 
G 

s0 
• 

© 
(S 

1 l 
• 

M   o 
«•4 

i     i 

«n 

p» 

»n 

ó 
ID 

1     ^ 

! " 

! 

p- 

p* • i 

ei   o 
vO    o 
«o   m 

P* 
i     • 

î 

i 
! o» 

«O o« 
P4 

fM i i n   if» 

IO 

o   p. 
•    • 

P4 

I 

«4 

•A 
», 

l l «a   m 
P«   es 
*   P» ^ a 

O 

1 1 f 
er» «î «      1 o 

*0 

i    i • 

Î <7> 
p» 

> 

p» 
0* 

«M 
p4 

P* 
O 
<?    1 
tn 
0 

i    i i 

8   4>          / 

•       / 
•• 

i 
/      86 M 
/    fia 

/         tí p* 

Ü 
K 

•m 
fi 

(4 

•    -PI 

a à. 

9 
»  a 
e   «pt 

i«   a, 

a 
M 

o 

ri 
0k m 
«f p» 

*@ 
^ 

m 
H § 1 
H n 
a •M 

H e 
*> 
h •» 

x' 
p. 
n j 

« M        | 

r: s I 
f_ tj 

fi 
u 

c 

w 
fi 

« 

c 
u 

H 

M 

a 
B 

0 
B 

n 
i 



"V 

\ 

- 82 - 

tfi O! co r»    r»        soft 
»© ©I     M  i — »O M      MM            i   l  M t «o —I 

S o!                 n •# PI P*      »<i0»         p<^» 
O*     M U  Mr»               M            i» «   • 

M   g § 
0 

•pi 
*l 

V 

13 H o *•   I         I     Ol                V f^ N M*                  W      sO 
•»• fi  I  O J    Ol     M :•!      f           H H   H       M        II 
D a 
,'" "*    G ,      lo;           r* ^    «n        f^m 

ü s •• O       o'k     ïî X      « M      MM            i   i   i   I 
" o' 
c: ••* 

p* 

a 
i   f» 

~«            — st-kei 

m •j I O!               r» O M <**           Wl*l 
O!     M   l       a           MM            l   1   M  1 I «£ 

- «0 .„•si 
•Pi u O'                         *D i& <& r4 m* 01 *4 

«  *• « co O»      H K   XI»                          p«   l   1   H M 
3 13 i'ï. ¡9 «ô ~J                                                      — 

P*    tf 
Vl 

»* 
d 

——- 
€3 *            ri a     s©     — rr ir» 

O > Qv 0|MMr»MM                KMtt 
vO —!                        ,           - 

u O i                           « H <,'        m*  m* If! 
o!     H H nm          M               i   i   i   i 
Ml 

r4 i © 
A I r* n i--*~ ~ .-Z" 

.       1      •!      •           ••«••               • 
P4 

§ • • 
! c   1   f~ !   o iNexNooh'ji i   toi GO 0^ 
1          J     «-"!                  f*j |« 

«*         1          1     "-«I 
»4 o» 

*# 
p. •+         I  ' 
I o-     f      "" 

(M        NNf>lTlC0OOO              O « j      '   o 
G !  ^'  1     ci H i usiflNnna P»VA I  I      I 

0 
O 

lf»fn -« (M             NN 

1 r» * 
"0 
G ifi^ff«     ifl              »« o»          ro 
t¿ •   •   •       •                •   •           • 

C •î    Ouo-i'v9<iNpi«rj  i   i-«v0 «d» o u 
CJ .   M»:             o                  •+ 

I       •—lj                                PH 
p« *n •PI 

*» 60 P4 *. 
vO •Pi 

r»l   M 
P-» 

»....-I. .._   ...|^ G 
-•I P« m 

j P3 vol   H>n tfio^NhOcOw)         e^va 2 fi 
•M 

roí  o 
r***!  f"' 

p*| « 

«•* «D                                 ',•• ^ V.1        NO m 
,„.  

r» 
0 • • §) 

tT) n «D 
*•> r» iâ 
•pt o»      !       !   •*!                «* p« *• 

<•} 

i 
»o      f                    a 

s 0»       Il 
p«               3    **»!    o%0<»©f»P*i*»«û0»i»«*<*«oi#». u 

*6 I   o     in^a^fn^rtf^ociiiio 1« 
1 >'    of    NJoeJ-Nt»'?  :'rtNH  t  i SI 'S ¡rv'                  f>3 ifi fS f»      *+ •& >Û 

«M!               <y» 
H 

** J                  »'• r» **i       f*       (M •-« -J5 00 M 
M 

l i r |  »oi   oort*Nf P<^N< i  i  i i 

p*t             p* 

05 
* 

1 O P4 

H* r» i      *     
H 

«-i J     r' 

>           *• 
V**NOr»rtvOff>'? ** 
<• -s* r» 0 io «M N «o ô» f-i 
«4 ïî« »4 O -4« fM 0» r4 O ^0   1    1    1    1 

U 

n. •     g* p*® <-• i«    p4 «•> r» 
'     fM o f 

P* tm 

C 

-   •- 
•M 

C 
' i        / 0 1* 
^        / k* M 

/V i 
•0 •• 

e 
•pi 

e 
•PI 1 

/      M« -12   1 § 
•PI 

/       C u'                          C ü B           »M                      g 

/            U *»|     **•      *)Q        «       U S «   >s ^ *• •-  «s  r: 
/         on     oi   •* á m*» ** a** ** m*  > tk M«* c 

/               --'Pi    f-«,     ,5&g-liS-*  «WMA- 

u ** 

H 

e. 

S) • 
1 e 

L  « 
0 u L — —~—. 

- • • •—~» •- 



t 
» 

• 

• 





MICROCOPY RESOLUTION TEST CHART 
NATIONAL RUBE AU OF STANDARDS 

STANDARD flf( FRFNC.t  MATERIAI   l(|l(M 

ANSI dim ISO  IE ST CHART Ni.   ,» 



% 

-A3- 
1 

(t®n montùB) imports from Iraq registered 6 sharp increase 

u.B it rOí;eliod 734 tons, i.e., mora than th« doubla of 

1970. 

Few quantities nave been importad fro« Japan in I968 

(10.7>).    However! no further supplies were imported in 

the years I969 and 1970. 

of Kuwait of this i torn has been relatively too 

low. 

B)    S,oapt 

It appears from Table 15 that* 

- Coneuraptiont  The average consumption omcunts to 1735 tous a year. 

Since I960,  consumption hue been continuously decreasing.     Ulis 

is mostly due to the increase In the consumption of detergeants 

as a substitute* 

- Importsl ImportB have been also decreasing sinoe 1969» Com- 

p&red to 1968, imports droppod/about 1.8ji in 1969 and 7*4> iß 

1970. 

- T>f %jor &uppl|e,r« aye i 

U.K.I    average imparts from U.K. amounts to 6&fJ of the total ira- 

prots,    T..d remaining part of imports is shared among a 

big number of supplying countires since tue variety of the 

importod soap is rather vast. 

Importi from IKafti    Kuwait has been importing to&p from Iraq 

during the period I906/197O but in insignificant quanti- 

ties  (average of 1.5";» of the to tel imports of Kuwait)» 

la I97I (10 months) imports from Iraq dropped sharply to 

3 tons against 67 tona in 1970. 

C)    MMMÊÈêM* 

P.8«i  The available statistica cov-r both detergeants ana washing 

preparations« 

It appears from Table 16 thatt 

-   Consumptioni 

The average consumption amounts to 3Ö00 tons a yecr. 

Consomption has been considerably increasing and it ku.B been 

more than doubled during th«period I906/1970.    This increase is  .. 

due to the diversion of consumers to tau substitution of aoap by 

detergeants. 



1 
I« 

Tho total importe of Kuwait of this item have boon also con- 

siderably iaereaaiag «mi it is mora than doubl«d during tho period 

1966/19T0. 

- B» —it» Supplias ferai 
ljjdkí.1    average importa amount to 63^ of the total imports« 
mat/Qê*mLwt*        • •      <•    inj,   •    m       m " 

ü.a.A.1      » » «•    • u.7jt »   «     » H 

Irani « » »•      «    7,^ NUN » 

Importa from Iraa»    It atartad only in 1969 but in v^ry limited 

quantitlea which represent 0,4$ of the total imparta in I969 

and 0.7^1 in 1970.    Importa froâ Iraq rosa from 34 tona in 

I97O to ?1 ton« in 1971  (tan monta«), 1.«,, about the double, 

ffeia is a promising trend« 

D)    gfffWltfB« 
P«i.l    Th« available statistica cover only tooth paste.    Shaving cream 

which iE the Bcoond exportable item of oosmetics from Iraq do«a 

not appear separately in tna Kuwaiti et&Usties« 
It appears from labia 17 that! 

- Consumptioni 

Tho average  consumption amounts to ¿.bout IO4 tona a year« 

Consumption ia increasing in general. However, it dropped 

sharply in 1970« 

- japgfjfl 

Have been alao inoreaaing till I969 t.nd dropped sharply in 

I970. 

tor SUBBIVIII* oountries arai 

¿ta^.1    average importa amount to 80JI of tho total imparts the 

remaining part ia shared among a number of countries 

mainly, U.S.*., Wast Germany, Italy end France« 

are not known in Kuwait till now« 

constitute about 9$ of the total imports ia general 
and mainly to Iran« 

The custom duties on vegetable oil is 3!» aù valorem 

or soap - detergeants and eosmetles is tf, •       " 

«»11 imports from Iraq enjoy sinoe 1971 the exemption from 

CULterns dutius in Kuwait« 

pnces   -a)   T*fr*'Vl* ff if 
Tne followiB4 eomparutive t&bl« suowa the import and average 

rjtc.il prices for  tn«i main brande of tue imported hydrogenated 
Vf-. Ht'. YA ,-      Pli 1   . i   ..->  -   .      fi.,•      Hi.1    ,  :.    n-î TI»L   « ~,-A     r-m-m 
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Tabla l8 

Priées of Vagatala Oil in Kuwait 

Country of 

Origin and 

Brande 

Inport Prices in US •* ' ' Sailing Prices in K.D. 

Typ« of 
packing 

-i> 
Pricae I !   ptr ono Kg 

por fon ¡ '        tins 
por 16 Kg 

tins 

h 
Hellend 

Klara 

Hakan«.® 

£1 Malika 

t 
2 lbs. tins 64I.O5 C&F-i 0,2¿9 I ,|.800 
5 lbs. tins 598,00 GèTlj ,.. j 

J 0,217 1 5.5OO 

j« 0,213 3.200 

Shell Bent 

9OO gr. tins 
lbOO gr. tins 
15,9 kg. Uns 

¿1 Rai© 

Margas 

Zw nab 

L 

1 Kg 
lé Kg 

1 kg 
lo kg 

1 Kg 
16 Kg 

tins 
tins 

tins 
tins 

tins 
tins 

525.OO GIF 
515.00 cm 
455.00 ciFji 

-H- 
0,200 

489.02 GIF 
416.36 CIF¡ 

49O.OO CI#'; 
420.56 CIFj 

458.36 CIF» 
379.96 CIFJ 

0,188 
2.55O 

xx 
XX 

0,188 
2.55O 

|/    Thtì Iraqi GIF prions nave baan ealculfatad on thu besis of tuo 

FOB prions as »jstablisnad by tne Company and the transport 

and insurance costs as indiettad by th« Aport Organization« 

^ 

It appears from this oooparutiva tabi« thatt- 

Import Prices 

Ins import prices of tüa Iraqi brands ars in %m  average 

about 34> less than tne dluton prices, and about lOJt leas than 

tha Irani prions« 

T¥ P*ttH MUm Pfiff8 

It appears i rom tna vary lisi tad data collected by the mission 

. LB ahown in tha previous comparativa tabla - that tao retail 

sailing prioas of the Iraqi brands ars about I85Í loss tnan tna re- 

tail prices of tha dlutoh brande prices and 6$ lass tnan the Irani 

onus. 

xx Net available. 
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b) 
Prices of the competing brand« have not b^an provided by the 

miBeion neither for tho import nor for tne selling prioea. 

It is to bo noted that ta« domand on the Iraqi soap in Kuwait 

is v«ry Halted and consequently it iß not wall known there* 

Tfa9 MUM Wffff ' 
Tue miBEion provided few examples for tna retail prices of 

only the Iraqi aoap in Kuwait*    ¿according to tuese few examples and 

other rotali prioes obtained from other eouroüB-*'   the following 

compari e en    could be »ade as a preliminary indieatiom- 

W» lì 
Friona of Soap in Kuwait 

Country of (te*ifin 
and Brands 

*verage Kotail Selling | 
Frieea in k.D.  (Fila) J 

por piaaa I 
Iraq 

Luila Brand 
Oamal Brand 
Hadia Brand 

luf 
Ci»f*(y 

Lux 
Palmolive 
Uf« Boy 

Fils 

1« 
19 
20 

5u 
50 
60 
60 

(Small eisso) 
N M 

35 
35 
30 
35 

l/ Information collected from a report cf an 
lrcqi mission wMoh visited tue Oulf Status 
in Scomber 1970. 

2/ Englieh toap nas been taken as example since 
this kind is the most well known la Kuwait. 

J>US£££Hll£ 
?¥ Imm fìrtwt' 

Mot available* 

Tttf 9fllsM Ftt9f ' 
The following are sosta examples for the retail Boiling 

priées of the competing brands in the Kuwaiti market* 
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Priées of Deterg«ants in Kuwait 

Country of Origin! Brand 
JOB average Retail Selline Priées 

por Paoket JL/ 
in K.fi.   (File) 

^•jjgy"•*^ 

u.iu 

H/»gf»fsY 

sin 
UJB 

Til» 

DMOM 

DRI* 
1L0UF 

Fila 
36 
3o 
34 

55 

56 

45 
44 
44 

1/ Tr.ö weight of packets of •ha Iraqi Brande is  190 gr.j 
wiailâ tha standard weight for tm other competing 
brande is mostly 200 gr# 

ïfcu ebove compart-tive list suows tûfct taa retail selling prices 

for thö Iraqi brtnds art about 35^ I^BB than tj.a English and German 

brands and 20$ less than the Irani brands« 

d) Cosmetics 
Mo priée» have been made available,    However,  and as gatn^red 

from tun report of the Iraqi mission wüith visited a number of Arab 

Countries in iieoember 1970,  the ratai 1 prices of tne well known 

brands in Kuwait are as follows!- 
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Priées of Cosmetics in Kuwait 

Country of Origin 
» 

U.K. 

U.S.*». 

U.K. 

Brands 
Uverage Retail Selling Prie« 

per tuba in K.D.   (Wis) 

(a) Booth Paste 

Kolinoe  (ordinary) 
"       (oûlorofil) 

Segnai 
i    Colgate 

Mu cleti na 

(fe) Safev^mt Crtaa 

Painolive 
Yardly  (big size) 
Hi vea 

80 
90 
80 
75 

75 

W/OorpbOjr 

Proda» 

160 
250 
100 

125 

P.8.    Certain supplì«« as the «.meri -sanat  offer sometimes a tooth- 
^^   brush LB a gift.    ìbis is dona within the fraaework of pro- 

paganda caapagnes which is a gpod system of publicity. 

Channels of Distribution 

Importera of Vegetable oil produota in Kuwait are usually the whole- 

salers at tne same time. 

They are mostly  sole agents. 

Distribution to retailors is don© through distributee« 

who receive salarias and/or oomaiaaion on salea.    Salta to Govurnment 

bodies ara effected by public tendera to whieh participate the importers 

and wnoloBalers, 
Suuply of other establishments suoh us hotels and restaurants are done 

directly turough the  importers or agents« 

USkmiÉi 

Sanitary certificaos are required for the vegetable oil since it i« 

an edible  product* 
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payât Facilities 
For vegetable oil products, supplias usually do aot extend payswmt 

facilities, laposrtsrs ai§at oitund oertain faciliti©« to rstailer« ac- 

cording to taeir fiaaaeial situntioa ana rsputatioa. 

Publicity 

îna »ont common madia of publicity ur<ä% 

Samj.lue *ad •***• • Nt»» - *•*• • **•"• P*P«*« ••* Magasins ara 

also uBwd but on a narrow scale. 

Supplì«» of tue eoapetiag breada usually contribute in tne eosta 

of publicity especially tao Iranian expoertwrs. 

franeporl Faci^sf. 
Sbippaunta ire« lurope (aaialy Mollaad) end fro« Iran arc effeoted 

by sea, while* from Iraq transport is doae by trucks,  i.e., by roed trans- 

portation.    Goods ooulâ be also saipped froa Iraq to kuwait by Boa through 

Basra port.    However,  tais way is not always praotieal beouaae oftaa ir- 

regular 8oa transportation service betweea Basra «fid Kuwait, 

Situation of tao Irttai Product» «d Market IavtsXimtim 

a) The Vsgytabls  Oil 
Tna quality is satisfactory in general. V. is always desir- 

able that ta« tasta and colour be similar to animal fats. 

b) Soap 
Mo precisa information could be obtained regarding tan Iraqi 

Soap since it is aot sufficiently known ia tae kuwait market. 

e)    Dotdrgwants 

Hie quality is satisfactory froa tao point of view of teon- 

nioal specifications.    However,  there aas basa complaints about 

tas esistane«»  of solid pieces like stono« ia the paekuts. 

d)    Cosmetics 

The Iraqi brands ara aot known ia Kuwait* 
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1 
a) ft* ImmUbl* Oil 

The following observation« and claime are raised» 

The leakage of tins, 

Tho pecking of the 16 kilo tin« in two or four tina in 

a carton box is vary risky.    Thia leads often to damage 

during transportation.   It i* required tnat tàis typ« of 
tins be peeked oach tin in on« box, 

The packing of on« kilo tin« in boxo« of 24 tin« is also 

not safe.    It is required to change tne packing into 12 
tin box««, 

It i« preferable to ohange the round form tin« into tua 

rectangular form with a round opening and renovable cover, 

The apporanco of the tins «eeae to be not attmetive.    It 

io preferable to change tû« system of paper label« stuck 

to tne  tins into printing tfle indication« of the labal« 
diraetly on the tin«* 

b) Soap 

Üb« few trial shipment« Dent to kuwait proved that tne 

paoking i« not satisfactory beoauee %RQ  packote ero loose and 

not enough tight« 

c) »M^a^« 

Packing of the Iraqi «oap io acceptable,    However,  the 

weight of paeket« has to follow ti» inters tional standards, 

4lso,  the waight of the oontent« has to bo indicatad on the 
packetB, 

d) go»«u^|oe 

Hot known in Kuwait« 

«s it has been already cleared up in thi« part,  the prie»« of tue .. 

Iraqi produots are in general muoh lower than the priées of the ooapeting 

brands both of tne iaport and the Boiling priées in tha market.    The dif«. 

f«rene« between the iaport priée« is aigher than tu« difference between 

ta® retail priées.    This systoa of cutting down tna priée« to that extent 

a« already indicated in detail while the quality is astisti ctory ie not 

the appropriate poliey to promote export«.    The application of thl* method 

is mostly due to the lack of well studied priée policy b.syd on oomprehen- 
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a)      Vegetatila Olli    Molland fana Iren. 

b)      Soep» ü. k. 

o)      BetsrgemtBi        U. K. - W/Qwrnuny and Iran, 

d)      Çfl^Hffet U. k. 

(Names of the rutin Computing brands (..re s»»own in the prtvieoue 

priCö   tetlo). 

Importing tosten and Ciwuwl» of attribution 

Tuo Iraqi products are actually imported through ta«» Iraqi Tr-dü 

Contra which acts co importer and wnolosalsr according to ordure rooeived 

froa distributors and retallara* 

Thj centre appointe distributers who receive a salary and additional 

commission on sales«    The contro aleo participates in the tenders for 

Government supplita« 

lMHÜj|fii¿IÍÜ£ 

Thé Iraqi Traáa Contro IB authorized to extend pe.ymont facili ties 

within tne limit of 5UO £• Dinars for each cuatornar,    The system of fixing 

a certain liait without diattuoti on between ovatomera is not practical« 

This limit should bo flexible and tne contro mould b« authorised to fix 

the limit of tACLS f-cilitiea according to t«.1 reputation oí tne customers 

and to his selling aotivitioe. 

Publio!ty for tne Iraqi producta is almost not existing due to tne 

lack of financial allocations in the publicity budget of tie exporting 

company.    Marketing of tue vegetable oil products in an opon market like 

Kuwait wnsrj the severe competion has to be faced requires ueavy concen- 

tration on all possible mens of publicity« 
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Shipments of Iraqi products to Kuwait ara don« by trucks«    Tr une port 

sorviee« uro ragular «specially taut the two countries nava common boar- 

ders. 

It is olaimed that a« li varias of tha Iraqi produots eepaeiullj vege- 

table oil are often irregular.    This is dua to tua lúok of accurato plun»»» 

r.int in production und export polioy« 

foreocsfs 

a)      Ventale, 0^, (qyarojeniited) 

¿tomand is increasing in general.    However,  it ìU.B booti 

fluctuating during tna praviOUB yot.ro,    This is due to the lack 

of in appropriate and wall planned «urketing polioy« 

There ara good possibilities to promote the exports of this 

item to Kuwait providad that sufficient quantities could ba mudo 

avi.il.itlu for exports especially in winter timo ana tust nost 

publicity csmpagnuB and sallening pronation measures bo taken* 

b)      Soup 

iX.mt.nd on tuo Iruqi soup is wry limitad duo to tna savare 

competion of tho vuét varioty of toa interni.tior.ully wall knows 

brt-nds to which tha Kuwaiti population is used especially tho 

English brands« 

Possibilities to introduco tho Iraqi soup are tnerafore 

vary limitad at present.    However, and dua to its vary low pricaa 

eompured to tha othar oomp*tin* brands, tha Iraqi soap Bight find 

certain ¿rounds in Kuwait but/limited quantities« 
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e) 
Thy importad qut-ntitio« srs limited but th# da «and is in» 

crjeBin¿ espeei&lly slaee 1971 due to th* rslsitiYslJ low prie«« 

of the Iraqi d*t©rg»#nts  compered to tût othwr competing brand», 

Vest publicity oampt-gnes w« required to promote salts of 

tMS   it Vili. 

d)      Çpwwflgf 
*t present tiiur*» is almost no demand on tais it#B In Kuwait. 

Tliu possibilitiöB  to introduce tua Irt.qi oosMtios in Kuweit are 

axtrumely limitod du« to tu« ssvwr«  computi on of toe world well- 

known brands. 
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2. BâHMH 

Basle Data and General Iafcrm>tioa 

Population 

¡Ute of Orowth 

Are» 

Per Capi ta î !£ 
(JHP iute of Oiowth 

life Î©   Ol' ^^•lÉaLS 

Teuperat y 

Humidity u 

i  153,000 inhabitant* (I967) out of 

Khi oh 3^416 are i'or eigner a . 

3.7$ (I96I - 1967) 

552.OOO Km2 

ust 350 (1967) 

2,%   (196I - 1567) 

Bahraini Dinar "B.S." - 1000 fila 

B.D. - USI 2.10 - £ 3t¿. 0.675 

37 to 42° 
,-0 

Summer » 

1Ì£Ì2I«        15 tu 2ÓV 

Average 66fá    (Som* tima a it reachea 100$) 

economio Çonuitlona ana Foreign Trad® 

Bahrain,  ti though a amali  atete,   enjeya E hirjh standard of 

living,  and enjoya particularly advantageous position in the h<!art 

of the Arabian Quii.    For centuries,  Bahrain ulan'a have been the 

leading  oentre for trade with other Oulr States.     Today,   -.ath ita 

new deep water port and free transit aone,  Bahrain continues to act 

z s the main entreport for Oulf trade.    The main naturel resour*ea of 

Bahrain is oil.    Fishing algo  occupila an important position in 

Bahrain intpit* of the fact that thia resource is not well developed. 

Forsign Trade 

Thfc following table ahowa the development of Bahrein's foreign 

traao for the pwriod 155SA$70 (oil exporta are exoludfed) i- 

l/    These ;.rta aro r quireu for tho exporta of hydrogc¡natcd oil. 
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Value in 1000 E. Dinari 

Year a Importi 
CIF 

làxfxtB and 
Re-cxp«rts 

LxvOiis     to „.¿jMDOrtit 
ixoluding oil 
exports 

Including oil 
exports 

1 1' s 1» 

1959 26.065 10.848 XX 201 

1962 31.ISO IO.96O XX 1*9 

1965 36.747 10.740 27.7 135 

1966 42.040 14.136 33.6 129 

1967 45.453 14.690 32.2 124 

1968 52.021 18.494 35.6 XX 

1969 57.939 19.874 I           34.3 XX 
1 

1970 60.127 25.156 31.4 1                      XX 

i 

P.S.-   ¿vorace oil revonuos is about 42 million B. Dinar« a year. 

Sxpo te of Bahrain 
Tha  only r.nd the mein domestic product oonaiet primarily of 

petroloun^ the exports of which amount approximately to 42 million 

B. Dinar:,.     Other ise,   almost all exports of Bahrein consist of re- 

export transactions to  the neighbouring oountries.    The folio in;| trble 

showa the main imoortins oountriea from Bahrain during the laet three 

years. 

Be-Ixports of Bahrain Value in 1000 E.l>. 

Importing Countries 

Scudi Áretela 

Qatar 

Kuwai t 

Dubai 

ibu Dhabi 

Iran 

I968 

Total  of Re-exports 

Total experts 

.©-exportó to Total 
exporta^ 

IO625 

1554 

727 
906 

1112 

IO52 

1969 1S70 

15976 

9924 
2309 

1733 

1257 

977 
658 

18491 

86,4% 

I6858 

19874 

84.&I 

12544 
1320 

2S93 

1510 

406 

902 

19735 

25156 

78,4f* 

Thi , table ¿.hows  che  important share of trtn^it tradu  in the foreign 

traue of Bahrain. 
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Special  Customs Provisions for Transit Tr»dti 

Bahrain, being a country of transit as it appaerà  from the 

abov- tsble,   special faciliti«« are extended for the entry of re- 

expoit transactions. 

Foreign Trade Policy and Import Regulations 

Bahrain follows a liberei foreign trad« policy.     Importa are 

not suaject to any import or foraign exchange restrictions except 

for certain products such as alcoholic beveragce which  require    import 

licences. 

At  present, Bahrein deas not produco any kind of vegetable oil 

products. 

Planned Project»!    It is  planned to establish an industry   in Bahrain 

for the  packing of detergents only.    Ho details could be  obtained about 

this projoct.    It is advisable to investigate this metter in order to 

ob te in  the maximum possible uetcilj about   this project.     This is of 

certain importance for  Iraq  ao LB to forecast the export  possibilities 

of détaxants to Bahrain as well as to the neighbouring  countries 

which mit*ht be un outlet  for  this Itesi in case it ia produced under 

licence  for one of the  internationally weil  known brends. 

Imports of Vegetable Oil Products; 

(e)    Ve.f;cto>ic Oil 

The   fol*o«ing table     (No. 22)   shows the development  of imports 

of vegetable oil in Bahrain end tie  supplying countries   snù the total 

consumption during the period lÇ67/l970i 

P,3.- wuf.ntitiss for   the years I967/196Ç ere not available. 

It appears from the table 22 that« 

- Consumption in the year 1Ç70 amounted to 2488 tons. 

- With  the exotDtion of  the year 19°9i   imports have been continuously 

increasing. 

- The mejor supplying countrios tret 

Hoiitnd:      (average of £1$ of the total  imports) 

Iran      1      (average of 6$    «     »•        » »       ) 

Jtpan    1      (average of 4^»    "     w        w "       ) 

- Imports from Iran has aharply increased especially  in 1970 

- The Japanese vegetable oil h*s b^en introduced in Bahrrin only ¿since 

I96S.     Imports are gradually increasing,   i.e.  tha Japanese branda ere 

starting to find its way  to this market. 

- Ii.~:>ortv  i rom Iraq started only In 1970.    The imported quantitites 

amounted in this your  to 33 tonsj   i.e.,   1.2$ oi   the   total imports. 

Importo  in the first  10 months of  ISTI   amounted to   34   tons.    This 
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development ia «.oatly due to the export subsidies syst©« which 

Iraq stertad to apply on vegetable oil r.nd dttcrgunts sinee 1970. 

- About 10% of  the imports of Bchrain ere re-®xport«d to the 

neighbouring countries. 

Table Mo. 22 

Importi of Bthratn of V ego tab l e Oil 

Ve lut» in B. Dinars 
Quantities in Tons 

Exporting» 
Countries'         1970 

I       Y  
im 1«*8   '   1S67 

i   •— — '             i 

— •- 

Tott.1 

India 

Holland 

Iran 

Japan 

Italy 

Malysia 

U.K. 

U.S.A. 

Australia 

Denmark     , 

Kenya 

Iraq 

Singaphor4 

3732 

3232o8 

71102 

27415 

7435 

756 

910 

654 

174® 

5812 

4715 

2782    307500 

.12        1000 

T 

¿•MMilili 

79 69   6b   67 TT 

M^ ^loo^iooioc 

l89é 

601 

167 

22 

3,8 ' 

¿,4 } 

1,3 ' 

3,6  , 

33 

28 

247700 

26100 

21300 

7000 ! 

1200 

1900 

5000  > 

6300 

336400 

2170C 

17600 

8600 

200 

4800 

33760Û 

4800 

x 

71 

16 

— '     6 

x ' 
1 

2! 

7! 

- 1   -t     2 

I 

2      1    x 

82   90    68 

l|   21 

6 

5 

4 

! "I 
.• 

2: 

Oth-r Countries— —  .    9OOO        I46OO 
4 

_! 

24300 ' 

1 

x  I   X 

X X •     - 

-I !- 
n: 

i - - 

-, 3 

X 

X 

X 

X 

X 

1 

1 

Bo-oxports:   54041 

Consumption in 
Tona 

294   , 34ß00 

t  
32200     43400 

2488 

(b)    Soap and 

P.a.-    Thvj available stc ti sties aro only lor thv year  1$70 tnd 

for both i tous 1    soap una detergents together.    Therefore, 

those figures OTO*  vive cl^ax indior ;ion for  each item. 

The following table Nr>   23      noma the  imports of Bahrein of the said 

two items in thv- yeer 1^70. 
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tabi© 23 

^pjorts oí §<pp *BA Dtttargant«-la_Bslttfclft 

nam. 
Value in B. Diñara 
quantities in Tons 

U.S.A. 

Iran 

Holland 

U.K. 

Iraq 

Other Countries 

le—exports 

Consumption 

Re— ux^orts to 
Total Imports 

19T0 

2569a 

11963 

10340 

240266 

17971 

10087 

338273 

2. 

96 

232 

48 

974 

31 

41 

1548 

6>     T      2.6^ 

Share of ©ach Exporting 
 C ws try   %  

8 

11 

3 

68 

2 

5 

1ÛÛ 

6 

14 

3 

61 

2 

1 

=t 

It appears from the table 23  thati- 

- The eonattffiPtio» in the y oar IS 70 amount a to 1548 ton« 

- Tht» major ¿uTìDiyiag çountrioa aro I- 

U.K.I    68£ in terms of value and 61^ in terms of cucntity 

Irani    11> «        "      "        "        "    149* '»        "      " 

I .U.S.A. 1 8>. »        «      •        w        -      6> -        -      « 

- Re-export a  to the neighbouring countries amount to  2.6£ 

- }^?°> ta from Itaci In 1970,  import* from Iraq amounted to 31 tons 

of  aoeo r.nd detergents while in ^ho first tun r,.onth.» of 13.71, 

Brhraia haa imported from Iraq 232 tons of a,ter|enta s&L ihich 

is a relatively considerable amount. 

This sudden rise in a small siae m rket like Bahrain should draw 

the attention.    This is due to the export subsidies of 2% canted 

lor the Ire<ii exports of determents to Bf.hrr.in. 

(d)  Coag,&tie8i 

Tho available st&tiatics which are only for -¿he yer.r 1570 

 £Ed nthoui indication to the su-plying countries -    ahows the 

following: 
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Tr.ble M 

Valu« la B.D. 
^ucntities in Ton« 

I Imports in 1979 

Ro-expoxta 271106 

1512 

m 
Consumption *|^^¿í^^j£í¿ 

Re-exporta to 
total Importi^ 

ì&ji 51* 

It r.ppetrs from the above figures thatt 

- About 50> of   the imported cosmetics in Bahrain is re—exported. 

Agr.in,  thia high percentage shows the importance of the transit 

trede in Be-hxain, 

- In spite of  the feet that the supplying countries for cosmetics 

ere not indicated, yet it ia known thf.t the major supplying 

countries ara»    U.I;., U.S.A.,  Meat Germany   .nd France. 

- Regf.rc.ing imports from Iraq} there has b-on no imports from 

Irr.q (see tî.ble 12). Also the Iraqi stirtistios for 1571 do 

not show any exports of thia item to Bahrain* 

For vegetable  oil end soap 5% && valerem 

For detergents end cosmetics 10?« *• r' 

The Iraqi produota do not enjoy &ny preferential treatment. 

Prioes 

(a)  Vcgctf.ble Oil 

The following comparative table shows the import and selling 

priées .mich could be obtrined for the main imported brands 

in Bahrain. 

It is to be noticed that no import prices for foreign brands 

are available« 

The Iraqi import Brices indicated in this table heve been 

calculated According to the available FOB prices in Iraq. 

Therefore, they are approximative trices 
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AMummaÊÊÊMm. 

Prioaa of Vagetabla Oil (Hydrojftnftfû) 

Country of 
Origin end 
Brandt 

Pzioca in Ubi       1 Áverrge Soiling Piicca 
Typ® of 
Packing 

Priée per- ton    1 
P«r one K3 
tin (•» 21ba) 

P-r 16 K< 
tin (or 
40 Iba) 

il 
Kl&ra 2 Iba tina 

5 Iba  tina 

40 Iba tina 

(641.05 C&F) 

(5S8.O0 •• '•) 

0,258 

3.900 

IMB 
Atlea 2 Iba tina 

40 Iba tina 

0,258 

3.6C0 

Shih ent 40 Iba tina 3.400 

¡¿¿¿± 

3pray 2 Iba tina Of¿45 

lïàk 

¿I—Raie 1 Kg    tina ¿I4.99 CèF 

16 Kg    tina 332.50 "à" 3.400 

l  

l/   Thcso pri0w3 r.re reducad by the equivolrnt of 255«    "'¿xpoït subsidies 

Khic.i ia gi-tnted to  tho  ©xpe/ta to Bt-hrain only.    Tao esttbliahed 

normal pricoa without counting the aubsidy civ supposta to be J 

- for the peering of 1 Kilo tin» 526.40 USâ C&F 

- "      " "        »« 16     «        »      459.20 » " C4F 

¿/    Thü.iw ere  t'.ie prices for Kuweit.    It hr.a bc-n indicated only ra 

indici'til  prices aince  the price« GIF iehr&in ero nut avcilablo. 

It ep ecrs frosi tho ebove cooperative  tcblu  that!— 

The Import Prices»    Ho date is availably.     (The import prices to Kuw.it 

for th% Butch and Irtnie.n brenna could bo taken &• inc.icatif prioea). 

Re!5-1 ding the Iraqi prices8   tho export prices f.re aux. oiod to be- about 

255a leas then  tho established price,   siincu the «xpo/ta to Bahr- in only 

enjoy export subaidiea of 2%.    Accordingly the import pricea of the 

Iraqi vegetable« oil ere  suppoaed to bu about 555» l^*>® than the Dutch prioea, 

end 37'/* IIBB then the Ircnien pries®. 

At the  a. ce  tim«. it ia noticed from the above tcble th~.t  the difference in 

the selling prices of  tho  Iraqi brrnd'. cor.p; red to the Butch t.nd Ir-.nian 

brenda des not exceed 15^ which ia a re thor a traigo situation.    T.iis is duo 

te the lack of t. well tattolished price policy and marketing pl',.n. 
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(*)   30ap 

The available du te «hieh eeald bu obtained are the followiagi- 

Tmnort Priots of tho Iraqi tarad« CIF Bahrain erei- 

4.800 B.D.     par 144 pieces OT0U1 

1UDIA 

SCiIHA 

LhllA 

¿L-CTL 

¿4ML 

K1MA 

FATIH 

brasa 

;i 

!f 

II 

II 

n 

91ft 

740 

710 

350 

800 

800 

360 

H 

;l 

H 

M 

1      11 H 

•     72 H 

"    144 ;l 

:l        72 il 

••'    144 ;i 

;»       72 n 

"   144 •» 

Howovor,   there have b^u au imports of aoap from Iraq  to Bahrein. 

P.d.- ixpurtt of Irat.i   soap to Bthrain do not benefit of tho 

•'Export Subsidies'''• 

Selling Prism» 
Tho only fww example« available ne the following retail  prioos 

of the meet impoxf.nt brands oold in tho Bahrt ini mcxkwtí 

Fiom U.K.: 

i1 or the brt.nás UJX - C*MY - a.... '2 .L..¿r:T 

• «d i-ir*E0T       ^0 fil a jor Pioe.0. 

(c)    Detergents 
The lolloping ooapcrr.tive ttble sho^s  tao import and selling 

pxicea    hioh heve beeu obt ined for the mi in imported brinda. 

Yo import  orice® for  foreign br'.nda tro av.ilfble. 

It iE  to DO root-Had  that the Iraqi br'.nda heve been introduced 

only in 197U 

p.g..    exporta of Irr.qi detergents to Br.hr; in only enjoy en 

"export Subsidy" of 25>. 

The following list «ho»-« that tho retf.il prices of  the Irai,i 

br-.nùs are about 505* leas than the English end americtn breada 

..ad  ìO1   less than th@  Irr ni n brands. 
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»If » 
ffl9f qf ?• 

1 
Country of 
Origin end 
Branda 

Import Prices Average filing Prices 

per 46 Paeketa Waol&aale   [ letali 
PäcFats" '""' 

Retail Priai 
ptr one 
Paakit Tw"4 

B.I. lili- mg 
1   *»** 

3 Rosea 2.000 3.600 75 
Sona 2.200 3.600 75 
Sirf 3.400 3.600 75 

IBM 

Kinya 2.5OO 2.880 6f 

Sxia 2.5OO 2.680 60 

Tek 2.100 2.400 50 

U.S.I. 

Tide 3.300 3.600 75 

I RAW 

Uur 1.640 2.200 2.400 50 

Hr.mir 1.460 2.100 2.400 50 

Site 1.650 2.200 2.400 50 

(d)    Cosmetics 

Import Prioeat      not available 

Soiling Pricoa»    The following ero example« for th« retail •tiling 

prioos of tooth paste rnd ahe.vin.': croa« (tht two i tana which er© 

actually produced by the ccspeny under atudy) ^ 

Th-ac priées ere mentionod only es iniioetif ex .mpled.    Ho importa 

of these tuo itoma from Iraq to Bahrain. 

P.S. -   Exporta of Iraqi cosmetica ao not enjoy the   »expert Subsidies '. 

l/ Source cf these prices is the report of e mission which visited Br.hrr.in 

in December 1^70, 
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W9'f ff ÇfttttM 
1 

Countrie« of 
Origin and 
Branda I SiBO 

Average Retail Prices 
in B.D.  (fila) 

U.K. 

Colgate 

(A) Tooth Paste 

FILS 

Signal 

Colite (Chloxofil) 

U.S.A. 

Kolinos 

normal size 

(1) 8having Or« 

U.K. 

Palrr.olive 60 Or. 

Eitsnuk 70 Ox. 

Old Spice 110 Ox. 

U.S.A. 

Hennen (M.r ithai) big ais« 

Nivea 73 Cm3 

family size 122 ©BT 350 

big   " 200 

normal " 140 

ftnil? aite 130 Ox. | 250 

big   » 76 Or. 175 

normcl •• 46 Ox. 125 

50 Cm3 175 

bif sise 175 

normal aise 125 

150 

150 

350 

350 

150 

Channel« of Distribution end Sellili* CoMitiens 

Importa axe effected through agenta who ret at the seme time sa 

whwle-salere. 

Regarding importa fxuta Iraq,  it goea through the Iraqi Trtáo Centxe 

which acta as importer ana whole-aaler and distributor. 

Government supplies are effected by public tenders. 

(3r.ee ayate» as in Kuweit). 

importers of thesa items do not usually extend payment facilities to 

the ir.port.ro.    However,  importer« whe arc ghole-saìere sometió«* extend 

ewrtrìn credit facilities te their euttooera end retailors. 
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Reger ding import» from Ircai the Iraqi Trad» Centro is r.uthorisad 

to extend or«dit facilities within the limit of 300 Diners for eaoh 

customer. As for imports from Irto ..-hieb is e mr.in supplier; the 

established Ixe.nirn benks in Bahrain p.ay f.n importent role in financing 

importa from Iran in gencrrl. 

Publicity 

(Strae as in Kuweit) 

The most eucceseful medic, of publicity arei 

the ocmol-a end gifts. Also, posters end T.V. ere often used fox 

publicity. 

Transport Facilities 

Ail i...porta to Bchrr.in r.rc effuctod by sea. 

Imports from Iragt Rro cff cted by one of two wrys. First, by sea 

directly fror.! Beare, port to luhxain v.hich is the normal me:.ns but thia 

.r.y fe.cus the rundier.p of the irregularity of service. The second wey 

is tc shi;> goods by trucks through -luv/:.it and thun \¡¡¡  smell ships from 

Ku «r it to Bahrein, but this means of trt.n^portr tien is rether costly. 

The Situation of the {ra^i Pyoduetg r.nd tferk^t Investigation 

'.jiality end Taste»  )  _      ,  .       „  .. 
•'  ~  * <  Seme conclusions es in Kuwait 
Packing j 

The Import Pxioe» t  «s it hes been rlroc dy cleereet up, exports of 

the Iraqi vegetable oil end detergents to Behrain only enjoy 'Sxpoxt 

Subsidios" of 1%  (soap end cosmetics do not benefit of these subsidias). 

Consequently i,hc Import prices in Be.hrain arc much lower than the import 

prices uf the sr.nx products to the nwighbouring countxiea. It is undcr- 

stocd thet this policy is adopted to find outlets for these producta in 

Bahxnin. 

The Selling Priotn While tho import prioea r.rv. erceptiuik.lly cufc- 

do'.m by the équivalant of the expert subsidies, the selling prices rei»e in 

at the same lv.v^.1 as if thtxo woxe no export aubtirlies. This is an 

unusuc 1 situr.tion as die reduction in tho impoxt prices must ncrmally 

result in similar reduotion in the selling prices. 

Such a policy oi subsidizing the exports of o.rtfin items to a 

specific country vithoufc applying the saiue system to the neighbouring 

countries is a very risky policy eapecitxy that it does not seem to be 

based rurlly on valid oconoir-ic íectors. Moreover, when applying such 

system, re-export transections cf the subsidised items to tha neighbouring 

countries cr.i^ot be excluded especially that rll the Oulf Stetes are open 

market» * nd folli* free trr.de policy. 
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The Meier CoBctiM Countries 

(a) Vegetable Oil - Holland end Iran 

(b) Soap end ) 

(o) Deteraentst 

(d) Cesaetios    - U.K., U.S.A. end ¿feat Germany 

The mtin competing brands ; re shown in the previous prie» lists. 

- U.K., Iren and U.S.A. 

Importing iiygtem nd Channel! of Distribution 

Payment Facilities 

Publicity 

Srmc as in 

Kuwait 

Transport Facilities end the Irremilarity oi Delivery 

Cli.imi are raised boecuso of the irregularity of deliveries to 

Bahrein. This is partly duo to the inadequate r nd irregular mean« of 

transportation, egpecieliy by sea r.o it hr.s been lre^dy oleared up. 

Trensportttion through Kuweit by truck» is not e substitute since the 

oust of trrnaportr.tion eie highex. 

Forecasts: 

(a) Vegetable Oil:     (hydrogenrtod) 

(b) I-otur^ntit 

Possibilities to incioese  the exports of these two products r.re 

promising due to th-  ;,lxport Subsidies • gxr.nted for the exporta of the 

two items and doir.end is expected to increase. 

For th^ vojtteble oil, cuncentirtien irs to be rrrde on tho "El-Raie" 

br-nd on uhich dumrnd is the highest. The most r^uired size ia the one, 

trfo r.nd lo Kg.  tine pecking. 

(c) Soep.  r.nd 

(d) Cosmetics 

rouuibiliti>'8 to introduce these t*o i tama aro vcr¿< limited du« to 

the severe competition of the big variety of the otiwr well established 

and inv-m&tionally known brrnds. 

Legcrdin* Sofepi  If the Vygetcbls Oil Company could produco a 

special kind ef euap  -nich r^siat to the h.rdnesa of water - specially for 

the Oulf ^rea - (like the new Bngliah br» nd ^Dove*),  this might help to 

introduco soap exporte to Br.hrain es wall as to the neighbouring countries 

.«fhich sufici cf wr.ter hardness. 
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Recommends tione 
1- The "Export SttbEldi«»" system applied actmelly to Bahrain SSJ^L 

have to be reocnsidered.    If the exporting ooispany still maintains 

this system,   it has to be raviaed in a way so as to adjust the 

pxioes according to the pi iocs of the oompeting brands, and the 

prevaling market conditions.    In this case also, the syst«» of 

export «ubiidioa should apply to all tha Oulf States. 

(This recoramendation has bean dealt with in   detail xn tho general 

rbcoiumdnation's seotion). 

2- Aft«r the adhesion oí Bahrain to the árab League recently,   it will 

be oi' interest for Iraq to take the necessary arrangements with 

Bahrain ia oider tu benefit of tht trxiff piefwanoe» or exceptions 

exchanged within the fram« work of tho system of presences among 

the countrius of the Arab Community,   eapecirlly that the oustoma 

duties on vogwtebU oil  products in E: hrain eoapui-.d to tho duties 

in %he  neighbouring countries art raativuly high.     (5/* °» oil <nd 

soap and 10)S on di-tergente and coimetice)  (see p#**.  28) 

3- Due to  tho specie1 position of Bahrain as an important transit trade 

cavtre  in the area end the special fecilities extend.d by Bahrain 

foi  ti ins- shipment transection« as it he s been   .lready cleared up| 

it wil b    strongly advisable fur tht. Iraqi exporting company to 

establish a special entrepoxt centre for vegetable oil  products in 

Banrain for supplying the ^hole Oulf atetas area.    In such case,  it 

will be neccssrxy to establish a show room,  end te givo the Iraqi 

trt.de centre in Bahrein full powers  tu axecrcise all  tha required 

selling promotion measures rnd facilities. 

4- It is aivieabie that Iraqi vegetable oil company produces for the 

Oulf States social kind of soap wh.oh removes tho hardness of water 

(like  the Eiglieh new bruid '•Dove"). 
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Basic Pat* end General Information 

Population 

Area 

Per Capita GM» 

I   Between |0.000 end 50.000 inhabitants. 

No «att estimation has been published, 

i   64.000 KB
2 

I   Not available 

• Bahraini Dinar »B.O.» - 3000 fila 

* B«D»    " I»*I# 0,875 
-US Dollars 2.3D 

Foreign Trade 

1.5. The statistics department has been established in /.bau Dhabi only since 

1966,    The fir t and only foreign trade statistics publi hed uptil now 

are only for the yeer 1969. 

The total imports in 1969 amounted to B. Dinari 57.277.212.    /-bau Dhabi 

imports all kinds of products.    The OP in supplying eountrles are» 

M»à?   ?6.4*   -   U.S./..i    11.5*   -   France»   6,6*   -   ^«/Germany»    6.3^ 

Imports from 3dim (Mainland),  Hong Kong, Iran and Australia start 

to gain ground    in /.bau Dhabi es well as in all the Gulf Ar©* in general 

while importa from U.K. are relatively shrinking,   tt-oduets from U.S.A., 

France and ^Germany are slowly gaining ground. 

foports 

Foreign trade statistics do not show the amount of exports. 

The only domestic product exported from Abau Dhabi is crude oil« 

/.bau Dhabi - as it is the caie in all Gulf States - follows a liberal 

foreign trade policy.    Imports are not subject to any restrictions. 

Economic Development 

Economic growth is very fast.    Foreign investments are encouraged.    Re- 

garding the agricultural development, the country is planning to be self suf- 

ficient in fruits and Vegetables. 

The main natural re ource ie the crude oil.    Its production i   increasing 
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Abau Dhabi doe» not produce any kind of these product«, nor planning to 

establish such industry at the tint being« 

Imwrti flf VtltWlf QU fWtttát 

The following tabJ,o Lp> 28 shows the development of imports of vegetable 

oil products in /.bau Dhabi And the supplying countries during the year 1969t 

lable 28 

Import;, of Vegetable Oil Products 

in Abau Dhabi in 1969(Value in B. Dinars) 

Countries of 
Origin 

Value in 
B. 0. 

I       % of the 
'> Total imports -, 1 

(D Hydrogenated Oil 

Holland 
Norway 
Newzcf'.land 
Australia 
Japan 

116202 

104243 
2254 

523 
6082 
3100 

m 
90 
2 
x 
5 
3 

latal 

U.K. 
We~t Oeraany 
Belgium 
Doubai 

(2) Toilet^ MP 

m 
98 
x 
x 
1 

30580 

30200 
125 
34 

241 

•MMMUHMMEK 

U.K. 
Vict OtraBny 
India 

  t  —— 

36074 70 
15186 j 29 

74 xx 
+ 

Mai 
U.K. 
U.S.A. 
West Germany 
Pakistan 

latal 

U.K. 
U.S.... 
Host Geraany 
Pakistan 

(4) Cosmetics 

8840 

8212 
579 
10 
39 

(b) 

1336 

1117 
29 
57 

133 

m 
93 
6 

; xx 

ML 
84 

2 
4 

30 

t 
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It appears fita the table 28 thatt 

(a) Vegetable Oil 

- the major supplying country is Holland (90$ of the total la- 

ports of this item). 

It started only in 1971 but in insignificant quantities». 

- The hydrogenatcd oil imported fron Australia, Japan and Norway 

started to find its way to Abau Dhabi markets recently. 

(b) MR 

The major supplying country is the U.K. Imports from U.K. rep- 

resent %% of the total Imports.    Thir is due to the historical 

back ground« 

(e) Detergetnts 

The major supplying countries aret 

U.K. i    10%   and   W/Germanvt   29* 

(d) 

The rj&jor supplying country in the U.K. (93#   of the total ia- 

ports). 

The major supplying country is also the U.K.  (ÛI& of the total 

imports). 

The limited quantities of these two ite» especially the shaving 

cream are now imported fies Pakistan. 

F.S. 

ìsm¥ firm I^n 
It is to be noted fren the table 23 that /-bau Dhebi do not im- 

port any of the vegetable oil products fron Iran which is an im- 

portant supplier for Kuwait and Bahrain especially for hydrogen; ted 

vegetable oil«    This might be due to polit ice 1 reasons. 
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Imrort .PuU?? 
Import duties on all th© vegetable oil produots is 2C5& 

No preferential treatment la applied to tat imports from any origin. 

Sanitary BffPU*UflOg 
411 kinds of imported food stuffs should be accopanlned with sanitary 

ocrtifioate» 

Prices 

No data about the import prices arc available« 

The available informât ion about the soiling   rices arc aa follows J 

a)    Vegetable 0i¿, 

ttublc 29 

Average ito tail »rices of Vegetable Oil in i*bau Dhabi 

Prices in B. i).  (Pils) 

Countries of Origin 

end Brand? 

Type of Packing and Prices in lila per tin 

U.K. 
Sprf.y 

Holland 
Caw 

Iran 
hah Bent 

Atlas 

Manito 

U«SpJ»« 
Swift Neok 

Indig. 
Calda 

SifUBtphpre 
Pigeon 

I        Keo B.B. 

5 lb |  6 lb I   ID lb 
or    ; |     or 

U kg 

1Û00 

la so 

1000 
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b)     Soap 

Average Retail ¡ficea of Soap In Abau Dhabi 

Prices in B. 0. (Fils) 

Countrieo of Origin 

and Brands 

Sise of Pieces 

Small Meditan Mg 

friÇM mi P1«^ to Ato 

Mws> 
Life-boy 

Crory 
i-a Imo live 
Pears 

ífenaa 
Ite ten 
Jamal 

50 
50 
50 

40 
35 

130 

200 
75 
75 

150 

190 

**   aere has been no isporta of Iraqi soap   in Abau Dhabi. 
^he indicated priées and which have been furnished by 
the Biséion are most probably the prices offered by the 
Iraqi Trade Centre in Abau Dhabi. 

TBblo 31 

Average Retail Priofea of Detergeants in « bau Dhabi 

Countries of Origin 

and Brands 

type of Packing 

Snail      <       Medium     j       Big 

1 

Tide 
Sirf 
Ono 

75 

1   75 150 
150 
150 

275 
500(1.393 
500(   » 

kg) 
• ) 

Persil 100 150        ;       200 

Iran 
Ttk ¡      75 

Site 55 
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d) 

Average R. tail Prices of Gosneticj in Abmu Dhabi- 

1 

Countries of Origin 
and Branda 

Selling Priée par tube 
In fil* 

(»)    Tooth rVete 

U.K. 
"Tip* Family Si*e 

Mg      • 
• Modi«   » 
•        Snail    •       46 gr. 

Colfrte f>Mly Sift 
r Big       • 

iháiva   » 

u.sf;. 
folino' Big   ^ Sise 

Medium   " 
With Chlorofil 52 gr. 

(*>) Shaving firoaa 

U.kP 
Lrasmik 228 gr. 
Paifiolivellß gr. 

350 
250 
200 
175 

350 
250 
200 

300 
150 
200 

225 
300 

_|/ (The source of these inforB&ticti is the report of m Iraqi mission 

which visited -btu Dhabi in Dec, 1970J 
It is to be noted that in ¿bau Dhabi, although a very small sise raarket, 

a big variety of brands la to be found in the wirket.    However, it is diffi- 

cult to Judge according to the liad ted available date tho degree of accep- 

tance of new brands especially that ßß data about the prices of the Iraqi 

branda is available. 

^á Sailing Qtmditlona and Transport faciUUfl 

Sas» as in Bahrain and Kuwait« 
It is to be noted however, that the"3uper Kprkete" spread all over the 

Country play an important role in the telling activities of vegetable oil 

products since the own«» of these »Super ifcrkets" are mostly the Agents of 

the various vegetable oil products.    Therefore the introduction of t he Iraqi 

products through this strong barrier is rather difficult.    Importa of such 

products take actually a fom of monopoly in the market. 
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Certain exporters extond to their customers payeent facilities by "©- 

eepting payaient within 3 to 6 months after the arrival of the goods to -bau 

Dhabi. 

Regarding the Iraqi iaports, no facilities are extended. 

Publicity 

The »oat effective media is samples and gifts.    Hiere ar® no appropriate 

or regular prop«•» for publicity by Î.V. or !tedio or dnena as these »ears 

are newly introduced In the country.   i*l*o, publicity by news papers and 

magasines is not COB«». 

Publicity agents or advertisements are still not known in the country. 

Suppliers participate sometimes in the publicity costs through samplee 

and gifts. 

Situation of, ffio ^r&oi Producta nnd K^fket Investigation! 

Wlty »Hi Putt 
Fockipc 

a)    Vegetable 0$1 

b)       3Q£Q 

Prices 

»>  jetable m 

c)    petergernfrs  j 

t 

I 

d)   Sspçtle? l 

p)     liM ^teikfi ,fifti t 

b) floep 

c) ¡^ctcr^f-nts 

1 

I 

d)      Coametljjf 1 

I    Sane P.s in Kuwait and Bahrain 

t    Snail s ist packing is prefcred 

l    Big s is s pieces arc prefered 

t    Not available,    Howevtr, the retail 

prices according to t he level in Kuwait 

pre supposed to be mich lower than th© 

competing brands. 

.>eeording to the previous two prie*5 

lists, the Iraqi prices ar« lower than 
the eontpiting brands - the difference for 
eoap is abo*it 25/Í} and for the detergeants 
about 27:4 

Prieta arc .lot rvailable. 

Holland       90ÍÍ 

U.K. %% 

U.K. 70* 

U.U. 94$ for tooth paste 

S4$   " sharing cream 

(¡iaaea of the competing brands are shown in the previous priée litt), 
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As In Bahrain, 

The Iraqi Trad© Centre in ¿»bau Dhabi is not authorised to extend any 

payment facilities. 

Publicity 
Publicity for the Iraqi pro- acts is rUarst not existing. 

Sar.c ps in Bf.hrain.    Deliveries art not regular because of tho hrndieap 

of trena port facilities.    Transport services between Iraq and Abau ßhßbl 

seen to be Irregular and very slow. 

fgrecfglg 
It is difficult to assess th® demand situation as the Irani vegetable 

oil product- have been introduci to tho market of <.bau Dhabi only very re- 

cently end in insignificant quantities. 
It Blight be expected that ti t de&ind on the vegetable oil and detergoants 

increaaes if sufficient sailing ard publicity activities are exercised.    Th® 

role of Jbh- Iraq" Trad« Centra in this resect is of raajor importance, 

íoasibilitics to introduco the Iraqi icjjj and cosmetics are very limited. 

The situation is similar to that in Bahrain, 

ft.oara.iodnations 
In addition to the general reco: -renda ti on indicated in "l'art Threr"| and 

with the view to the role of the »Super Markets» in -bau Dhabi and its oapo- 

liatic position, it is recomended that the Iraqi Trade Centre acts as a re= 

t&ilcr for selling the Iraqi vegetable oil products and net as importer and 

whole-sailer only. 
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P?mMlfln *   1.170,000 (1967) 
Bute of Growth i    2.3* (1961 - 1967) 

krm t    302,913 Krar2 

frr friltfi <¥P *  L'»s. ¿ «o 
GCT Ute of Growth 1    1.1* (1961 - 1967) 

Currency t    Y. Dinars =» 1Û00 fils 

lite of ftEtthr-nqp 1    T. D. - US Dollars 2.40 

- Latg, l/-/- 

Forejlgn Trafti agd the Bf.üanff of Trade 

Vfelue in Y. Dinars 

| r.. 
1964 

îàcports   !   74294 

1965   !   1966 

66749 

Import»   ( lû6089  i 1D7526 

196ß      '•   1969     I 
t 

67917   J   457Ö1    |   59792 

D1927   !   842*49    i   90921 

1 

r———T "t I • r ' i 
• Balance   ' -31795   j -^77, -34010   | -3S66Ö    | -31129 

ü&pprta 

Ino main dœoestic exports rrei    Coffee, fifüi, hides rnd skins. 

Irnorta 

S. Ycraen ia}«rts ell kinds of goods« 

Southern Yemon is a country which follows a policy of centrally plan- 

ned econony, and therefore, the foreign trade is directed by the state*. 

Importation of tU kinds of products Ì3 subjeot to import lieenaea and 

foreign exchange allocations according to the planned policy end mostly to 

trade agreements concluded with foreign countries.    It seems that there are 

no quota restrictions, but the general policy at presont is to direct impor- 

tation according to the degree of cooperation with the foreign countries. 

Foreign trade Ì3 mostly held by state organisations among vfhich the dif- 

ferent sectors or group- of products are distributed (spocializr.tior    in the 

public sector).     T. re exist a private sector}  but its share in tho foreign 
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There exist in 5. Y canon a limited nunbor of snail factories for the pro- 

duction of vegetable cil»    Its production covers about lû$ of the total con- 

sumption which amounts in the average to about 3000 tona a year.   It is en- 

visaged in the "Three Year Econotric Development Plan" to expand the biggest 

ones of these plants« 

(No detailed information available about the number or the production 

capacities of these factories nor the possibilities of its expansion)« 

fornire 9/ yqfrctett? Pi! frnftigtt ml CWTOM« 
Tho following tables (NOB, 33, 34, 35 and 36) »how the development of 

imports of ve get-ble oil products in 3. Yemen «•& well ac tho total consump- 

tion during the y^rra 1966/19701 

f,SP Imports from each individual country, i.e., the geographical distrib- 

ution, rru not available. 

e)    Vegetable Oil 
The following tabic Mo« 33 show» the development of imports and 

consumption of vegetable oil iri S. Yemen« 

|>S. It ir to bo noted that the available- df.ta infice¡adistinction between 

hvdrogenaU ' oil r.nd liquid oil.    Therefore, development in both quali- 

ties are slu *m in tho s^id table separately,    Thi.i might be of use in 

cade that consumption of liquid oil is of certain interest to S, Yemen, 
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The eupflying Ceuntrl»« arai 

Per the aardrc«enated milt        Denaark - àignaphore - halyaia - Holland - 
' /German - oudan - Kalta - India and Sweden. 

For the Xlauld-aili USi>R- India - Italy - U.K. - Sudan - Malysia 

Dannarle -  ./Genaany - Singaphore - l-jalta. 

No conclusion could be draw out about   u« malor supplying countriea alno« 

the geographical iiatributlon of Import« *.-, not available.    However, according 

to the data oal'        J about the eelling pities of the different branda avail- 

able on the •»!+••; ""a, Holland and &ingaph<-i'» are supposed to be the sain sup- 

plying countrie* 

The taule 33 ahowa that. 

-    rhe a vera e cms umption per year ISí 

ferdit^anate. oli; 3145 tous W) 

Liquid oil! 972   "     M) 

-   Recording tu the obtained figurée both Importa and consumption do not 

follow a fix treni,    It is increasing Jn certain years while decreasing in the 

ethers.   Fowever 

only interprétât: 

the consumption 

joth lœporta and consumv; .1,1 are decreasing In general.   The 

; for audi A particvlar t - id ia that people might divert to 

animal fats. 

-   Ho Importa free: lraa. 

b)   Sgap 

Table 34 

,_3M.CofflUB.í t¿9ü 

WCBMIB iff      "••      J^^j^•^B¿W^|^P^íf^^'^"^ 

Quantities in Tena 

Years 
loiports Re-Exports 

W 

I79279 
163208 

- 1966 
j - 1967 
- 1968 
- 196° 

\ - 1970 J 165039 

6476 
7766 

46I254 I209I6 
8I509 • 2262 

Q 

8552 
7775 

45320 

!   302 
I   454 

2290 
15922   1   xx 

4152 ¡, 36175      997 

Consumption 

in Tons 

1 

6174 
7312 

18626 
xx 

3155 

-    Jhe aupdring Countrli are:    U.K. - tiáoH - East Geraany - France 

Italy and India. 
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- Th« average coemption la b&U Tom p«r yoar. 

- Äecordinj to the ariilablo data both Sü#orts end oonswuption hav» bas© 

fluctuating and do not follow A fix trand.   m general both ¿aperta and eoo- 

•caption are decreasing. 

Jfcttg'.-  of Potergeanta in a. Yftv.^  -ltd CoUBVWtJQfl 
Value In Ï. Wnv: 

Qu&ntitiee in THIS 

Years i¡- 
|,        Imports 

1966 
1967 

+ 
339604 
29BQ39 

12492 
10144 

Re-Export6     I  Consumption 

34653 
20651 

196b S 476*47 i 16631 17^70 
1969 I 399777 1225* I 39056 
1970 313535 I 12263 f 19*>74 

j X 1 

1V86 
1437 

655 
1623 

498 

in Tons 

10506 
8707 

16176 
10635 
11765 

- Tha supoly.1i e Stries arst   U.K. 8«any - Halt* - (Saudi Ambi») 

Oìina (i ají Und) - and India. 

- Both ÌB4«rt8 and eonaufoption alio do no«, follow a fix trend.   It ha« 

been fluctuating. 

-   The average consumption is ¿ per y«ar. 

d)     goapatica 

JtesEtá- 

Iibie_^6. 

Valu« in Ï. Dinaro 

Quantitiea in Tons 

Consuaption 

in Ton« 

5313 
3297 
5841 
3120 
3355 
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ti   Ü4U - ¿*pm - W/Santay - Indi* - Trw 
Paiciatan - China (lain land) «ad Hungary. 

-   Tha average consumption la 4145 tons P«r y**r» 

*   Conauaptior 'svi importa have boen fluctuating and in g«nsral decreasing. 

Vegetable j-1 (Hydrogoii»t«d) 10* 
•          *•   (Iáfluid) 536 

Soap and ff vj^tiflÜ ^ 
Co—stia« '.itoth faata and 

• -iiaving Cream) 25Í 

fft« f>pefaranti*      ruati^nt fir the Iraoi > roducU 
Iraqi axpoi^s <o not enjoy any preferential treatment in 3. 

ïh« Avallaba a data abou- prioe» ara as follo*«« 

«O   ymfcfe.: -^1 

Pricaa of Vagatati« OLI in S. ïonn 

Countire« of 
Origin and 

Branda 

Import Prioaa 
in U.a. $ 
par Ton 

ll^plmw J %2A& 

"Telephone" 
Brand 

Blu« Bland 
Liquid oil 

(S. ïonon) 

Mlttllá g    Off «rod at 
# ito6«0Q 

Average Rotai! belling Prie«« in ï. D 

2 kUol 4 kilo 
Tina ] Tina 

fla&r..'.PJIi 

hot o^BiUbl« on th« 

Dui to tho insufficiency of th« available data, no preci*« conclusione 

about th« prie« situation could h« drawn. 
It doaa not «oca that thera ara certain traditional supplying eountriee 

for vegetable oil. 
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I»)   g£g 
Th« only 

ftra 

¡iti and 

art tho 
oft ht 

1« 40 fil* 

following f m 

«)   Mttffî^JL 
The rollowln« 

avaraga rotali prieta of tho 

tiv» Ubi« Mo. 36 
bra.ifU of inb. I« 

Priooa In Y. Di'ura 

Contrito of 
Orlila and | 

Brand-      f 

Iaport Priooa In T. Bina»         [ Avtragt Soiling Priooo 

»M. of Ifcokot« Voiftit pot 
n» * Oarton    I    Pooket 

Frio« poi 
Carton 

üttftftáila 

HÜ !  n 

DODÄ 
40 
40 

225 
225 
221 

2.000 
2.100 
2.030 

3.440 
2.850 
2.650 

05 
74 
57 

^t 40 
72 

144 
112 

$6 

1.550 
1.400 
1.400 

2.000 
1.000 
1.000 

44 
26 
13 

^ 40 n 
244 

225 
112 

56 

1440 
1400 

i   1O40 

1.675 
1.600 
1.675 

1     37 
24 
12 

^ 60 225 I    2.600 3.500 60 

Sii« 40 
40 

190 
!       190 

1 

2.050 
1.950 

(not ftWilABlO OB 
thtmrktt) 

,           (Chlj ©ffw) 

It from Ino tool« 30 ttsots 

art titooo of «r • .t-i»h 

fros» «It», Ind-U and «Una ar« of 

-   Th« Iraqi offer la hightr than all ot .at othtr 

the 

In lino with the mml 

paoklng of tho Iraqi bran«, tho wtlfht par paokot 1« 
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-   It !• to te notti that with tho exception of the i«gli*h brand» - the 
other brand» ara not known In tho othor countriaa visited by tho missies. 
Thi* % a» indication to certain diversion from the traditional know brandi 
in the araa toward» now brand». 

No «Uta available about prica». 

Burnii tf Plf »rttoiUm mñ Stilli»? uMsUtt°rt. 
Tho importation of vegetable oil product« in S. Yemen 1» oentralised in 

Ite Publio »actor only.   According to tho system wMeh i» actually applied, 
two »taU organisations or« entruotod by tho importation of those product»» 

- ^«stable oil and flaomstlosi   Aro to be imported by the "State Organiia- 

tion for Foreign Trade" | 
- Sean and fflfff¡Tftftf *   ATO to bo imported by tho "State Organisation for 

Home Trade". 
The»» two organization» aro in charge of the distribution and »oiling 

activities.   Privato whole salsi* do not doti with those itene sinee the 
Stato Organisations act as whole sale».   It also tokos car» of fee distrib- 
ution through distributing centres all over tho country,   Theos distributors 
receive salarios.   They also reeeive conndssion if their sales «Meed   a 
certain fix quantltites. 

Government »upplie» are effected through the importing organisations. 

Are required for t ho vegetable oil. 

Exporter» of thoss iteti» usually extend payment faciliti«« by accepting 
payment within 90 day« after tho shipment of goods to Aden.   Exportation on 

eonsigniient basis is not applied. 

fìÉaolotY 
The importing organisation» or« in charge of the publicity activities. 

¿»upplier» do not contribute in tho publicity eoeU. 
The moat eot » .on media for publicity arot 
The T.V. - Cinema» - News papere - Poeterà and tho Radio. 

%f titMetofB Qf tht 
There has boon no export» of the Iraqi vegetable oil product» to S. Temen 

so far. Therefore, no precise commenta oould b« given in thi« respect. How- 
ever, certain relevant point» have to be taken into consideration in order to 
pave the wajr for introducing these products:- 
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To introduca ths Iraqi products te Ö. Twn market, the probi« of 
peri faciliti»» buteto taken Into serious consideration.   As s matter of 
fact, there exist no rosee for trauapert by land between the two oountriee. The 

only mean» le the transportation  by see.   However, there ere n regular mari- 
tim» service between Iraq «ad S. Tomen especially after the olosur» of tie Sue« 

Moreover, and du« to the Irregularity of Bariti** serviees, the ees frei- 
ght i» relatively high.   Therefore, arrangement» should he taken to eolve the 

problem of transportation. 
The poeeibilitiee of t ransportation bx_A¿£ **§** ** «nviMgea for those 

items which oould   afford the sir freight like the cosmetics. 

There has been eertala offsrs fro» ths Iraqi exporting eompany for de- 
tergeante.   However, the oaleulated OIF prises to Aden seem to be high com- 
pared to th« prisée of all of tie competine brands mainly the English brands 
for which lernen used to be a traditional market,   this is due to the high 

cost of transportation» 

Dos to the fast that import» of vegetaci» oil producto are planned by the 
SUtej There are practicably me traditional »uppli»r» for theee items.   Osr- 
tain factor» are taken into consideration when selecting »uppli»r» mainly | 
price» i payment conditions; ths currency of payment and trade balance with the 
exporting country.   (The tipioal and classic factor» dominating in ths cen- 

trally planned economies countries). 

Due to *>s fast ti at 5. Terns» is ¡¡gl, sa osen market where th» severe 
competition of the vest variety of competine brands have to be faced, the 
Iraqi vegetable oil products should have - in ^riasipals - food opportunities 
to find ite may to this market provided that tM prisse are competitive.   The 
prevailing friendly relation between the two countries might play an impor- 

tant role. 
It is to b» noted in this respect, that cheap products are moclty re- 

quired in S. Temen.   Therefore, it is of mmjer Importance for the Iraqi *n> 
portlng company to reconsider ite prices) so as to offer tas competitive priées 
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1- *irangs»jBnts should be taken to secure regular traceport facilities at 

reasonable eoe ta. 

2- Priées have to be eetabllshed on a competitive level with the competing 
brands.   "Essport ¿mbsidieB» might be envisaged in this nartiiwiìar ease at 

least ia the beginning. 

>     It will be of great interest to take - as soon as possible - the neces- 
sary measures to conclude a trade agressent between the two countries which 
envisages the exchange of preferential treatment with regard to the customs 
duties especially that the iiuport duties on the vegetable oil products in S. 
ïetien are relatively high.   This will be a good asset to introduce the Iraqi 
products to this market sinee the export prices will be lower« 

4-    Vast publicity ccopagnee will certainly be required to induce the con- 
suners in Tswn to get used to these new brands. 
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^•^^^^a^^^jja^Hajgjj^^^Q^^^jDBJHL^ 

t 6,990.000 iahabitiant» (1967) 

i 1.7* (1961 - 1967) 

t 2.400.000 KB
2 

t US 4 350 (1967) 

i 8.4* (19^1 - 1967) 
i Saudi aijrml (S.U.) -100 halal» 

t S.R. • US 4 0.222 

- 2»tg 0.093 

Foraiim Trad« and th« T; 

W"* UP iinAoB *>« R- 

Lxportt FCB 
out of which 
Ketroleu» & 
Product» 

mÉilBBmLÊÊmK^mmÉbm/ÊÊÊm 

5964 

5207 

4 1693 

6038 

6006 

2056 

 r 
Wtt i 1Qfe7    196e 

7655 

7079 

22S8 
Í 

7619 

2212 

6953 

6659 

2604 

Balance • 4291    + 4780    + 5367 | • 56U    + 6149 

Famigli fmd« PiùAaar and Tmiy.rt, Rtmilfttlatf 
Saudi 4rabim folio»« a liboml inport poliey.   toport» aw not »ubj«ct 

to iiyport nor foreign «xohang« rwtriction» with th« •»•ption of eartaln 

productB which are prohibited »uoh aa alcoholic ©average». 

ftgjff*frfl ft«*»**"•* °f iwuhl« Oil irrigato 
Saudi àmbi» does not produca any of the vegetable oil product». How- 

ever, it 1» plA»*^ «ine« 1966 to »at up an iintuatry forth« production of 

wgotabla oil aine« th« country«» eenauaptioa i« worthy to «atabliah aueh an 

induatiy. A»« actual eoneukptio» i» «ati»at«d by about lu.000 ten» a year. 

Th« plann«d project 1» ba»«d on th« proe««ei»g of imported raw »»torial» in 

th« first «tag«| and later on, to utili»« looal r*w material» in th« second 

•tag«. 



r 
-126 - 

0   ___ 
TI» fottowiaf UbH Mo. 39 •»«•• *»• dovolopomt of import« of 

vegetable oil product» in àaudi Arabia during the jwi 19é©A9éSt 

t   in ftiUloa S. Myal* 

t   in TOM 

í\ Xear» 

Exporting 
Countirea>y 

r 
^ 

¿»haro of eaeii Supplying Cotntiy * 

I 

Holland 
'/frnnany 
U.S>. 
Australia 
Baigli» 
U.K. 
MOTUey 

Total 
dudan 
Holland 

(a) 

| Si   I Haï 
23,7 ; W5 

It appear« fra» the Ubi« ko. 39 thett 
- Tho average import« daring tho three year» ha« beoni 

rfîr ^ t^^^t«! oil •   17733 to» por year 

yQr liquid oil •     4607     •     "     " 

.   t^Pt* »f ì^^g^tii olii     Ha*e boon increasing in general eopeoiaUy 

in 1967A96fi| 
Ifrfflli UT• Qilt   »•«*• ****••»•* eherply in 1967 «id thon dropped «harpîy 

in 1966. 

- Tho foot that tho iapeita of hydrogonatod oil hao boon increasing tfiile tho 

importa of liquid oil were doeroaoiaf i» »oat probably due to a tondone? of 

substituting the lattor by hydrogonatod oil. 
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-   The main supplying countries arai 
Fia- the hvdrtwanatad oil   »   Holland - arerai of 94* of the total 

iaported quantities. 

î<tr m làmia til » $aâm   - «*»i» Q* 20* of total importa. 
ÜBUUKI - av»ra_« of 19* of total importa. 

There, haw bean no imports fro« Jrjo. during theaa three years.   However, 

during tha f irat tan aontha of 1971» Saudi Arabia imported 12 tona of vegetable 

oil. 

b) 

saa* period, 

The following table ko. 40 show the imports of soap during the 

Table 40 

JUBftftt if -H" ** äatM<i à ****** 
t   in Million S. RiyaU 

Years 

Export iii£v       f 

1966 1967 196*. 

»Countries* \ 

I  
.Total 

>      U « w> .A • 

^ 
v  I a 

& j 'St ' i;j 
1,4      4bu i 1,7 

uhare of eaoh Supplying Country % 

TT 
4- 

67   '   66  ;   66 

557    2¡0 '   620       25  j   33 
_I_J Ï i  

^-6T 

w- 1 £ 
37 -I  19      27 

I   ; 

ir 

26 

The table 40 she*» thatt 

- Tho averago imports during tho three year« i* 2329 tone per year. 

- Importa are slightly decreasing. 

- ïhe sain supplying countries arti 

JJ^   s   average of 33* of total importe. 

U.SJI.I        •       •   24|   •     • • 

ilflLitta 
There has boon no import* of »oap fross Iraq.   However, and ac- 

cording to the Iraqi «tati»tie», Saudi Arabia imported 91 tons of toilet »oap 

in 1968 and insi¿*ifioant quantities in the year» 1966, 1967, 1970.   (See 

tablea 12 and 12a). 
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•) 

^a\<m        i    in ïdlHon a. Biy&le 

ematiti—i   in TOM 

Th« Ubi« U •»»• th»ti 

- %• *¥•»£• **&*** *»*ni***thrw y*ÄPi u 1343 t0M p*p *•***• 

-   Import» »lightly ^erwwi in 1967 «^ th« «hmiply incr^»«! in 

1968. 

-   Th« mia »uppl^ing «©until«« »wt 

u^A.i   av«img« of 75$ of total ieperU. 

Miài,  «       "       "   *   B      "       " 

-   tpnort» fi 
>u.ount«d to 11 to» i» 1969, 33 ton. in 1970 and aharply roa« to 

239 tona in th« iiwt 10 wmth« of 1971.   (&•• taeloa 12 awl 12a). 
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é) 

X iMit 
X    • 

.reporting 

Coxgitri—j XJ 

V 

U.K. 
U.S.À. 
Hong kong 
France 

IH2U2 
fta**«*» Q* TwwMr Ir1 a»MliA Ar*lda 

Wall» t   in Million 5. ¿dyal* 

tiiltrlllT"    *» TonB 

1966 1967 1968 
?  ianara of aaoh S jwüying Country £ 

Q    • ? 

<•) 

7É    J U.310 i  83    '11986 ^103 

life* 
U.K. 
U.b.A. 
Lebanon 
Holland 

36,5! 4120 
9,4 4108 
5,71 2754 
8,0 ! 979 

39,8   6024   48,8*11242 
11,2 

MB. 

66 67 4- 
4 68 ¡   66 
1  

2465   |   12 

ion jiro ¡i« ¡IM 
47   »   48  ¡   47 i   28 

25   ! 1212   15,3   1772 

T 
i 4- 

(b) 
«A    t auto!   é¿*   ü2SSb%j6&S ¡125776J100    1QQ ; 1QQ ¿ IQQ   llW   j Mû 

3öö 
64 

3 ; 
24   i 

50926 ¡ 459   ; b0227 ! 402 ¡ b0542 
11626     79 

205     19 
7612 

22908 
3636    16   | 1590 

76 10456 
75 127815 
14    1048 

30 

11 

15 

28 
19 

7 

67      68 

«í2L 
50 

10 

1& 

VTf 

11 
0,31 
2 

73 
13 

3 
3 

55 
12 

66 j 60   !  64 !   64 
13 J 14   !    6        8 
12 J 0,2|  18 ¡   22 

2 4.1         0,6 

Tha Ubi« ito. 42 ihoMB thatt 

-   Iha average importa during tha thraa yaara ist 

t   112004 kg», 

-   Tíi« min supplying eotmtritt arti 
t   UÀ.     avaraga of 44* of total importa. 

UJIJl.       "       "   13*   •     " " 
t   UJL. «      »   631   «     • " 

U.SA.       "       •     «í   •     " " 

Thar« haa baan no iatporta fya IraQ. 

Hcoording to thu Iraqi atatiatioa, Saudi Arabia importad a iiall quan- 

tity in 1971 (74 1. Diñara). 

Ma 
Tha avallatola atatiatica in ganaral do not ahow tha re-axporta.   Thara- 

fora, it haa not bean poaaibla to figura out «»a ca»tt»ptlon aatinationa. 
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IaWgrt P"tlea 

fti ftirft Wf tu 5* 

Attorte fit» Iraq do not enjegr W preferential treatment, 

1- ¡tit**' f^lfff'       *» inforaation could be obtained. 
2- Selling Prietas     The available data shows the following i 

a)   vaptftwA» »Mm. 
The following ara few examples for the average retail prioea 

of t h« hydrogenated oil in Saudi àrabi*. 

i        1     lb tina        1.50 a. Ri^al per tin 

i        5     «     « 5.10      » 
p«;«go mud 

r 

N 

Qy>e§ 

CrlscQ 

Lebanon 

i 2o3    gre»» 1.00 " 

$ 4.5 age. tina 14.00 • 

i 2   Iba tina 5.00 • 

i 3   Iba tina 6.00 • 

i 5   kge. tina 14.00 " 

« a 

N H 

M M 

r n 

N H 

N H 

»)     §11 
The following are few exawplea for the retau prieea of s oap 

in ¿audi Arabia. 

Catar 
»   60 placea carton (big eise) 45.00 S.RlyaJf, 

i.e., 0.75 per piece. 

72     " •   (amali >iae) 3*.00 i».Myala, 

i.e., 0.53 par pieee. 

c)   JJetergea^ja^ 

tLf. Origli» 

lias. i   60 packet» carton 40.00 S. Rljrala, i.a., 
0.67 S.U. par packet. 

d)   Coa—tiea 
ho inTonaation available. 
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Ornerai and sol« agent« inth« country ar« ««láctea by the «uppliera of 
the diff«r«nt brani«.   Th««« agent« «re «»• importers and at the tan« tima 
they act aa whola-aalera.   They appoint distribuir« all over the eountry 

against co. mission which rangas fro« 3 to 5Í. 
Thee« agents ai« Mostly of influential personalities int h« country. 

Àr« required forth« import« of vegetabls oil. 

.^pliera of vegetable oil product« oftaa «xt«nd payaient faciliti» to 
th« I»porters in Saudi iUsbia.   Aportar« apply a ayate» of credit faciliti«« 

similar to th« consignaient basis. 

PubllcltT 
Th« «aMples and gifts is th« »«dia which ia applied »ore in ¿audi ÂraU». 

Publicity is ala© don« by poster«, periodical« and news paper«.   The i'. V. ia 
net a eoBnon m«dia.   1B thia country tlwr« ar« alaeat no einaaiae. 

Ih« «xporter« to Saudi urabia oft«n eontribut« with th«lr agenta in th« 

cost of publicity. 

Goods are shipped to Saudi Arabia by sea and trasportati©» insid« th« 

extensiv« area of the country is effected by trucks. 

fhj ftltustlcn of the Iraoi P**»*tm*M 
The Iraqi vegetsMs oil produets ar« not known in Saudi arabia with the 

exceptien of th« detergente which have been introdueed in this oountry very 
recently.   Exporte of Iraqi detergeants have been «ff«et«d mostly on bart«r 

basis and in rather amali ahipsisnts. 
4s a natter of fact th« exporting company haa no agent in ¿audi Arabia. 

41so Iraq haa no trade Oentre in this oountry. 
Therefore, there is no precise iufowetlon or data accordio to which 

a clear aa.eeeEsnt forth« situation of th« Iraqi vegetable oil producta can 

be draw. 
Certain indirect restrictions for th« importation of Iraqi product« in 

Saudi Arabia are to be felt.    It sees« that these restrictions are due to 
certain non-ccwereial factors.   It is «aid that they are related to politi©«! 

factor. 
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Shi^-nt from Iraq, to ***i Arabia ara aff»ot»d by tmek» *>ioh i» an 

S»udiAr»bi* i» » roUtiwly wiá» i-ark»t and ita obaorbing ©apaeity for 

vtgrtabl« oil product« i* rather hifh« 
Tha Iraqi vogotabl» oil - »alaly tha hydroganaUd - and datargaant» 

•hould hav» good »pport\«iiti«« in thi» «arka*. 
R.€*rding datargaanta, tha davolopaant of importa in tha thraa y»ara 

M,, 1970 and 1971 profil to ba profilai.   (Im»«* of ttti» it- from Iraq 
roa« frca 11 ton« in 1969 to 33 ton« in 1970 and »hai-ply inereastd to 239 ' 

in tha first 10 months of IV71). 
Thl» gradual inoraaa» during «MM thro« yoare, «d tho auddan and «on- 

•id.rmbl. ri»» in 1971 i» a eloar indioation that tha Iraqi datargoant« haw 

food outlots in ¡»audi Arabia. 
A» t e »oap and ooamtiot, th« »airara oo«p»titioB of tha nail »»tabli»h»d 

and intaimtienally know branda do»» not !•**• pwaúaiag ©pportwiiti»» for 
tha Iraqi produet».   Tharafora, tho poaaiblliti»» to introduea th..» two 

it«»» ara vor/ limitad. 

fc.     Ihth» abaane. of an Irani Trad» Oontr» in Ôaudi Arabia nor an agant for 

th. UmX «eortüü •mm» it i» noao-arf to .loot a powrful and IrJta- 
«tial «gant for «i» »arkoting of tha»» piodueta »uainly tha ^caUbl» oil and 

<j»targ«u.ta. 

a-    At tha aaM ti»», it will ba of intaroat to ooneontrata ©nth» 
»ttoplia» »»p»«ially »t th» ti«» b»ing and «til a noil »»tabli»h»d body for 

th» narkoUng of th»»» ita» i» »ot up. 

3-    A» th» only aaaaa of tranaportation from Iraq to Saudi Arabi* ia 
by road, (Tmoh»), it ü n»»»»»ary to organisa ragalar aawioa to thi» 

at r»*aonabl« rat »a. 
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PpaulatJaa 

M fitti °f Qrwrtfa 

5.783.000 inhabitant* (I960) 

2.9* (1961-4967) 
184920 Km2 

US i UBO 

3.93* (1Ç6W967) 
Syrian Pound (S.P.) - 100 piaatroo 

S.P. - US * 0.238 
- lotg 0.099 

1964 « 1965   •  1966 !    1967 j    1968   ; 1969 

. importa 

. Exporto 
SU S    755       1044 

673 '664        661 

! Baiamo« -168 

958 ; 1133  1337 

591 I  643 ; 707 

! -91 -383 î -367 -490 -630 

According to 1969 otati»tio»| 20.7* of ti» ^Ul «porti of *yriA «ro 
agrioulturol productoj 43.6* toâwtrtel raw »tortai« (aalnly ootton)| 10.5$ 
proeooaod adaoral Aiolo and 24.9Í iioiwf««turad produoto. 

 TiBîrt Rifili tf' 
&yri« lo * eofltimlly planned oeonoBjr country.   Foroign trodo io diroctod 

by tho otato and ü portly n»tionali««d.   «bout m of importo and ito inajor 

part of oxperto aw int* handa of tho ntrttHil •tÜfff»   Im**** ** "?** •*• 
•uejoet to inport lioonoo» and foroi#» «changa «lloe«tifin« «oeording to tho 

lo-eallod "Plan of Peroif« Trodo" «nd tho »Por»i«B Ixohong»" eodgot whi«h 
allocato» tho roqulrod ioroign curronoy for oaeh ooetor.   Inporta of luxury 
and BflB-ooooBtiÄl proiiiBto aro in principi« pvohSbltad.   taport» from tho 
arab count rio« and «ôinly thooo léiieh aro Boater« in tho 4r»b Co»«i M»rkct 
aro oneouragod and «Joy a opooitl proforontial tro*t»»nt in goaoral. 
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äyrla produc»» the following lt»n»s 
Vegetable oil (liquid «id Mydreg»ii»t»d) - *OêP - B«t»ri»»*t« and Tooth 

Put«.     (Production of detergent» and eoametie» i» very limited). 

»)  
There «xi»t « number of factorie. bea id« «mall private pro- 

ducere of v«g«tabl« oil deluding oliv» oil.   Among the»» faotori«, the 
•oat important are five factoriee whioh actually belong to t he ubate ttgltr« 
The other «Hell producere belong to th» privat» itotor and »v»n a part of 
the« r«pr»»»nt hone producer, in village« (farmer»), »ho produce aainly 

oliv« oil. 
The avérai» total production of the five eornpanie» belonging to*« 

»,hnn ,^,tQr amount« to 27000 to»    yw, «hil» the average r»el ooneump- 
tion i« eetimated by 31000 to».   xhe eonauvptien i» eov»r»d uy the produe- 
tion of the public teetor and th« diff»rene» i« covered from the private 
producer. mainly of oliv« oil (Th« official »tatistio» and »»timatioB» do 
not »how t • production of th« privat« »ector ae it originat»» fro» a big 

number of «eattered piivate producer, and fa»«»). 
normally, th« dommitie production of vegetable oil in Syria cove» the 

local consumption,and th«r«for», th« importation of vegetable oil i» net 
admitted in tyrla.   However, it ü to b« not«d that the pioduetion of v»g»- 
Ubl. oil in öyria depend» almost entirely on local cotton »»»d» th» produc- 

tion of which depend» on the cotton orop. 
M the year« wh«r« th« w«ath«r condition» are not favourable and eonsext- 

unetly the production of cotton .«ed. do« not cover«»« r«iuir«»nt. of th« 
vegetable oil induetry , importation of v«g«tabU oil i« admitted in order 
to cover the difference.   Importation i» effected aainly fro« Iraq. 

'.Jills th« import« of v«g«tabl« oil in arria eight b« admitted in cer- 
tain year., the import, of oil «««I« i« not pewdtUd in JSrri*.   How«v«r, 
th« Syrian Oovernment - aft«r th« »«v«r« »hortag. in th« production in th« 
year 1971 - is planning to admit th« importation of raw m»t«rial» in «ueh 
eaaw.   Further «or«, it i» to b« noted that th« full prodtiotion capacity 
of th« v«g«tabl« oil in %ria i» about 39000 ton» whil» the actual producta» 
doe» not exceed 27000 ton» a y«*r a» it ha» be.n already el«ared up.   The 
non-utilisation of the full capacity in production i» du« to two min factor»! 
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Pinti   Tí*t tha produetioa of cagatatela oil in irrt» dapand» en 
tí» production of cotton aaada whioh i» mostly not auffieiant to ©ovar tha 
full production oapacity of tha axiating fact orlo«. 

§ajon¿t   Tht conauwr» is Syria uaually prafar tha animl fata and olive 
cil*   tharafora, thay eoneantmta on thaaa two itaaa vhanavar ita production 
i» auff ieiant,   Tharaferaj tha¡r divart to tha eoniunption of vagatatela oil 
aa a »ubatitut» to aniaal fata and oliva oil*   Tha eonataption of vagatatela 
oil ia Syria doaa not axeaad 40* of tha total oonaunption of both vagatatela 

oil and animi fata. 

b)     
Tha veluna of production during tha four yaara 1966 to 1970 

ha» baani   1000 - 1400 - 1400 - 1650 and 200Dton» eonaatn»ntly. 

Tha following tabla »o. 43 ohowo tha davalopiant of importa of 
vogatatela oil in Syri* and tha total eonauiBption during tha yaara 1966A970. 

It appear» from tha tabla «to, 43 thati 

ïha apparant conaumption, in tha avaraga i» about 27000 tona 

par yaar. 

Tha iaporUd quantitiaa during tha yaara 1966/1970 ara rathar 

inaignifieant «»parad to tha total eonau^ition of the eountiy (about 0,06$ 

of tha total coneumption). 
Howavar, it ia to bt notad tnat| dua to tha awaptionally bad waathar 

condition» and bad erop In tha yaar 1971, Sarria had to lafort fro» Iraq ra- 
lativaly big quantitiaa of vagatabl» oil that yaar.   importa of Iraqi vaga- 
tatela oil to Syria in tha firet 10 month» of 1971 aatountad to 3393 froBf. 
Thio axeaptional year cannot tharafora ba takan aa a beai». 
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üüL&wdLylii fitutòrti 
Hffü'níl"   Th« w»»t» of ih« imporUd quotiti»» in 66/69 tea b«en 

67,53f of th« total liLporte.    Imports frc... Holland in 1970 
w»r« insignificant. 

Imo i        Only In ti» year 1970 import« fron Iraq represented 9A# 
of tht total importa.   In 1971 (t«n months) almost all 
import« oaiu« fron Iraq« 

QfJMUk:. In th« two years 1968 and 1969 import« fron Donarte r«p~ 
resented 45* ami UOf of th« totfl import«.   In th« other 
year« ther« haw b««n no imports. 

Importation of v«g«tabl« oil in Syri* i« actually limitad to th« Arab 
Countries ««inly th« members in th« Arab Comae Imifcet.   That i« th« r«ason 
why all import» in 1971 o»*e from Iraq which in almost th« only ««porting 
country. 

b) 
Th« tabi« No« 44 «hew« th« development of insert« of «oap and 

consumption in «yria during the MM period. 

It appear« from th« tabi« No. 44 that» 

~     Con«\«nDtion 
The average consumption amount« to I466 ton« a year, 

Consumption ha« b«en continuo»*ly increasing. 

'Vht average import« anoint to 79 ton a year which ia also 
insignificant coupa:ed to th« total consumption {% of th« total «oneumption). 

-     Th« Mater «minlying 
U. k.i    Th« average import« during th« years 1966 and 1967 ha« 

b««n 40ÇÎ while from th« /aar I968 import« have sharply 

droppsd down« 
Iraq;      Th« averag« during th« five year* haa been 44,5* of*« 

total imperto« 
with th« «xception of IOTP have been 

Import« from Iraq also ros« from 20 ten« in 1970 to 70,2 
ton« in the first 10 month« of 1971 (noit of th« imported 
quantiti«« ars of Toil«t soap). 
Th« averag« ha« beam about 6% of th« total importa« 
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It 1* claar that thera haa baa» certain di 
triaa especially ainee 1966.   Gertal» coiutriea M tha U.a. which used tob« 
a traditional •uljpliar for Syria tea been alaoat eHalaeted from tha amrkat 

new branda aUrtad to find ita way to tila aarket iuch a« tha 

o) 
Tha followim tabla Mo« 45 show tha 
in Syria in tha yeera 1966A970. 

of 

It appaara fro» tha tabla bo. 45 thett 

Tha ararega inporta amount to 54 tow » ?•**• 
haa been fluctuating during tha fita year and do not follow a 

cartaio trand.   This mifht dapand on tha local production.   (Data about tha 

local i-roduotion la not available). 

4a it la tha caaa for acap, thara haa baan a eertain divorai«. 

in tha supplying eountries.   Soa-a eountriae uaed to ba a win aupplier in 
carUin yaara and la tha othar ¿ears importation haa baan diractad to other 
auppliere eapeelaily aiiwa I960.   Tha «ajor applying aowitrlaa in general 

een aa foUewst 
¡y^i       In tha yaara I966 to I96S (averafa of 29g). 

1 Jh 1966 and 1969 (27* and 212), 
1      in 1966 (1J0 - 1969 (39*) - 1970 {**). 

In 1971 (firat 10 »ontha) Syria laportad ULlSSS. froci ll%* 

which ia a relatively bl§ 

Cannot ba figurad out alnoa tha production data la not avail- 

«) 
Tha following 

OoaMtio« (tooth paata and 

ho. 46 anew tha 
) In Syria. 

of 



- 140 - 
^ 

g a©^i 11**" IííHMidilli 

s 

s 

•«*••**"•*»ê 

9 JR¿4 •*••. • •* i^rt i i IH
NNH 

I I 

9 o*«»w» ,£ I   I   J H "•"^l.  I   I    I 

3 a»9^N 

O       ^8 III 

**NPM   ^hfc I   I   I  I I   I   I 

7BTT 

ili?!: .R111i8"aNi 11 

'1 

s| g tRS-*»"»   . IH 1 1 1 1 1 1 1 

O« ChftH VN ,.    NO* 

31 SN * * • s1** * * n B * *§ ' * ' 

M H4I   I   l«<^l    j^MHlojllll 

Sj ^4«^-t 1 *** • ^a • •f BWNH 

I 

31 en0^ 1  1^.  i   >o^ •   I  IH««« 

ä 

gg  ¡jnHN 1 ^ 1  I    IN «««111 a 

Hl   HC-4i»\  I £  I    J      ug4»HI   II 

tf4    |«4N^«Q   I      Idilli    III 

 . 

H 

n «îSS^^S I      I  M   I   I   I   I   1   I   I 

3U  «^-^H-g^    {je; n   M^l  IM   I  l 

jää* v\oi «0 N«n   *4 '   '   '   '   '   " 

5 
•! 

A Li / il    - JhHj*»ä!4lJl 
/    lì1  I ^a*""* 3«<»saa 



- 141 - 

o« 
ta 

'S: 

^1    I 

&9 

ci 

3 Ä|    Il   I    I    I   IH I SS 

s       g iinrt^n^^ai 

! 

i 

»•••«•ilH^M «»JQfl^aMM»^*. ««      ii    —ii  n   IBI •     -.—• 

8|   I A   !   .   i £ 1 & * i rf | 

*8 

^ i i  : ^ . Ü i 4 i i i i _si        
••••fVwnHMMMMWBil 

J  3  I     ?    S    Í     I    I    | €*%!«# 

jut ^i^ia^i»« 

| Io1 i ;  t f7 i RIQ • ^ i 



7 «9 

S 

^ 

A — 

^^* 

m   142   » 

SII 1 ißiINI 1 

ff   d s^ä 1 ni 1 1 11 

§l   i II'^I^K^IM! 

Ml H I 3 I  M N I  I  I  I 

1 Su 1 I3I i3i 1 

i ä «**« *n r> e» o     , ,H(* 
H     NN      H M  I   I      H 

1 

/ 

'I 

/ 

k \ 

M^R 1 1^1 1 1 S 

jj   1 i i fc 15? •^5 1 H® 

§|      |«°  ¡Cl  X* I   I   I   I 

**    Nil   I  Mllgl   I 

»All    I    I  »A   I    I H   I    I 

m -*<M«0 «OHN H  I   I   Ht- a» «a 

^ d^44 ,#«*«#«#\t*- M I 1 

31  "H N  MIA«   I    I   M   I    I    I  -t S 

^|     *o,g OJQ «> I   I H I   I   I e- 

j|      I   I   I <*   I fi * M  I  MP% 

SI MIHI «H« I  **> 

öä 

NI     HiqiNHi 1  1 1 

^ 

t 

1 

—-i 

t 
•-4 

! * I  M M I   I   I   I 

3| 

4 
o ' 

31 
SI 1 S ÈI•> i 

! 



A 

-143- 

It appear» fro* tit« tabla Ko, 46 that« 

ft» averag» import*! quantiti«« amount tc 13,4 ton a year. 
Uth the exception of th» jmr 1970, laport» have been continuously ine roe» 
lag.   In orto drappo* down eherply in 1970. 

Th« averaga imported quantiti«« amount to 14 ton» a year.   Uso, 
with the «xeopUon of 1970, laport» have bom continuoualy iaoreeeing, but 

dropped down sharply in 1970« 

*hi hiin ¿ìiraartflK fortritt 
To Ah Moto 1 (Th« »aju» aa in th« oaa« of soap and detergeaata, there 

has boon a olaar diversion in tha «upplylAg oountrioa). 
it 42* (in 1966 only) 

Li        26* in 1966 - 57* in 1967 
Li        24* in 1966 - 23* la 1967 

ti 21* in I967 - 1** la I960 and 40* la 1970. 

S3* in 1966 - 37* in 1967 - 39* la I960. 
67* in 1970 (nain «up li«r in this year) 

33* la 1970 
la th« 1971 (first 10 aootha) Syria imported 1,7 
tona of »having eres* fro* Iraq. 
Thia i» relatively an laportant amount« 

350 - 650 S. Pound» par tea (abaut 30* ad valor»*), 

Th» laporUd quantitio» baing ao limited, tao mission could not obtain 
any infonaation about th« imports prieo». 

Btgardlns tao Iiacl vaao^f ff(\ * th» laport priese i» about lb $ 413,56 
por toa of th» brand "£W»\IE" in 16 kilo tin» CIF Danaaoua, i.e., 1737 3. 

Th» prie» of th» vegetable oil produeod looally la Syria la about 1750 
S. Pounda, i.»., almost th» »an» prio». ko infonaation available about th» 
laport prieo» of aoap, detergeante and cosmetic«. 



^ 

-144 - 

io data about ••Hin« ¡rie« i» arailabla.   Mevarar, ithubnt cloarlj 

than tho Syrian brandi inaipto of tho fact that tao iaport priooo of tho 
Iraqi product* ara alaoat «ïuiralant to th. Syrian prie«.   Thl» 1« duo t© 
tat high couaiaaion giran to tho wholo-aalora und rotali«r«.   Thü point will 

bt dealt with la eMail lator on.-*/ 

Mo iaforaatien hu bean obtained about th« 
Thl» Biibt bo du« to th« rary liaitod quantitie« 

in Syria. 

union ara boáBg 

ttlt HMÉtt toTTttUltlflft 

which it «inilar in 
Ubi« oil produced actually 

i boon a 
tho required 

atiene of temperatura. 

prefer tho vegetable oil of 
taato to tho aninal fata.   (Tho Iraqi 

i a rallo« colour). 
that th« producing eoapanv do not tato Into 

of hardnoee of oil according to tho 

•) 

Tho following eoaplaiate bara bam ralaedt 
- Th« leakage of tiaf (dot to inappropriate welding or to bad packing). 
- That tho tino aro not packod in tho appropriât« way and thorafora 

it la oxpeoad to da&ege during the'taaneportation. 
- Tho not wolght la not Indicated on tho tina. 
- That thoro nara boon eerteJa ehiinonte «hora tho local prieto in 

Iraq bara boon lndloatod on tao tina deetiaeted to Syria,   Thla eauaoo diffi- 
culti- to tho rotulara. 

Jfc/  Tho naaoa of tho brando producod locally in Syria arat 
- Sablk - JTPM   - ElpÔhark - «Star« ani "Gold". 
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of 16 kilo 
••tiaetedthat 

1« ite 
955? o* the •tin la Sjrria 

a) 

It la prefered that eeep 
to BO aero praotioal »d 
piece* la preferable). 

of LU piece« of aoap por 
be peeked IB aeellar nuaber ef 

for râtellera.   ( 

la not deeir»bl«. 
.   Tule eeeae 

la dotane of 

of the ü*qi vegetable olí producto la Sjrrla aro 
Iraqi Trade Contra accordine to a flaed quotai 

ween the two governatate.   TLia eontro haa appelated a gar»ral »gant fer the 
aarketlitg of tneoe produota égalait a fixed ooamiaaion. 

-, thie ayate» eeena to have ralee* oartaln problam» and difficultly 

aa lt - That tho ••laotien of ene aola agent la a rieky 

to BOBO kind of iLOAOooljr la tho aarket. 
Th. agent at prêtent eoneaatreter hi- »ctiritia. only on the eepital 

»Detaacu»" and the Mia citi«.   Therefore, the ¿aporte« 
net to he aooa la the aaall town« ani Tillage» «tore the aelllag 

aeUiritloa aro ver/ Halted. 
- Tho appointment Of aa agent in the preeenoe of the Iraqi Trade 

Centre «he la aur^oaed to aet aa aa ageat loada to eertaJa aaJoraUon la the 
vhnl, „i, »nd retail prioe» •ino« the a^ent already reeelfoo a oonaúaaion 
ea the talee la H*l**—» to the ooaaslaaion which the Centr» itaelf receive«. 

Aa a reaulti and la addition te the ooaaieeion» of the whole-oalere, 
dietribut.r« and retailer», the total of *• eoaaMaaloaa «Men the laported 

to roñan 21* to 45*. 
la too high that lt af f eeta aeriouely the degree of 

of the Iraqi jroéaate la tho arrian aerket 

neatly the volume of it« laport« la thla oountry. 
Sua to tala Htuetion, it eeen» that eos» «hole-aalere prefer to 

their requiretue.it» direoUy from tho produeing oonpeny la Iraq rather than 

to deal with tao agent or the trade eoatre. 

by publie 
la a atete 
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He detailed er preoiee inf onation could be 
of the Iraqi producta In the Syrian sarket. 
clear that the prloaa of t ha Iraqi vagatala« oil 
higher than tha prises of tha »iadler itene pro due ad 
claarad «9 in tha previous paragraph, 

regarding tha prieaa 
, it hai 

in 
Issali? as it haa 

It la hard to detonan* tha «*Jor easting branda sin«« tha supplying 
atrles ohanga fro* year te year eepecially that tha imported quentitiee 

)f all klnda of vegetable eil producta are rather inaignifleant.   Motivar, 
it la note worthy that S^ria haa importad - and for the firet tine - eertain 

quantities of vegetable oU fro» §w& *» **& »•••«•• of the ehortage in the 
production.. The Syrian government haa been eneourased to do a o fer oertain 
peyssnt faeilitiea .which the Japanese euppliara offered. 

Publicity for the Irani produota in £yria la luoat ineignifioent 

outaide the capital a*id t he tain eitiea in tha country. 
The session Maia of publicity in Syria ¿», the T.T. - 

poeterà - periodicela, sanples and gifta. 

-Radio - 

exported fron Iraq to Syria are uaually ahipped by 
are releed in this rea pact. 

)• 

Mo pedicular eonplalnts 

iyria la alianet a eelf aufficient country In the vegetable oil produete. 

Therefore, the apportunities to promote the exports of theee ite» 

the Iraqi producta sight have good poaaibilitiaa ainee the importation of 
these producta in Syria are restricted to Arab Countries only.   The follovdng 

points have to be taten into eonsideratlont 

a) 
The relatively ixfwrtont attuavate of vegetable oil which Syria 

from Iraq in 1Ç/& have b«en doe to eertain unusual eonditioraaainly 

fore, this partievlar esas should not be taken as a oriterea or basis for tha 
estimation of the future poaaibilitiaa to prosete exports of vegetable oil to 
Syria.   The average of the Iraqi exports to cfrrie over a number of yean U 
rather the appropriate basis to estivate the pceaible potentials of the Syrian 
ssrket as an outlet of the Iraqi vegetable oil which are in fast 
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b) Soan and a) 
Sine« tha Janei-Ution of tha internationally well-known brands 

1» not permitted in Syria, tha Iraqi teilst soap and detergeante sight hare 
good opportunities in this market eepeoially that the locally produced branda 
oeom to be of lower quality.   V ith good publioity, th« Iraqi branda could be 

introducad. 

d) 
"niara exist in iyria three anali faotoriea for producing shsv 

in« ores*.   Therefore, tha eppoitieitiea to introduca thia its* ia vary 
limitad ana dapand on tha veins of tha local production.   Regarding tooth 
past« thara ara aero poaaibilitiaa aa tha Iraqi branda enjoy good rapuUtion 

and ita prioea ara favourable. 
(Syria iaperted 1.7 ton« of eesaeties in the first 20 Booths of 197U 

Tho biggar part was shaving ores»)« 

L-     Tha Iraqi Trada Cantra ehould take tha raspo» ability of a¿} Bark»ting 
actiyitiM.   Tha Cantra ehould     «et aa    importer, whola-aalar and distrib- 
uter and to bo responsible for all aalaa promotion act i viti aa and publicity. 
Tha Cantra naa to tak« ovar tha rolo of tha g ant rai «gant «ho has baan ap- 
pointad in ordar to eliminate tha oounlatlon of tha agant.   Thia will ranear 
tha aalling priées mora favourable. 

a-    aalaa promotion activities should axtond so as to covar the «hola coun- 
try and not to oonoantrata on tha meir. oitiaa only. 

3-     Also, publicity oempagnee ahould ba «Ida» and covar all parta of tha 

oountry inoluding tha villages. 

b-     rriaoa have to ba raviaad and to ba brought to a raaaonabla level to 
poto with tha loca brands.   To this and, tha rata of tha oomrdesions hara to 

bo also raviaad. 

ñafia»' 
Cthar raoonMndationa regarding tha quality and 

with in Section Thraa - Cattami 

paeklng hara baan dealt 
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7.  MITT 

£SBllft&i&D 
Rate of Ck-owth 

Rfft gf iBlhMtff 

30.907.CX» inhabitant» (1967) 
2.6* (1961 - 1967) 
1,000.000 Ka2 

lb jT 160 (1967) 
2.73C (1961 - 1967) 
Egyptian Pound (L-Eg) - 1000 Mill«» 
UEf. - US 4 2.30 

- »ig 0.95* 

Valu« in Million L. Eg. 

Baiane«     -MO-232    -201-9S-20 

gfrpufitur« fit KmftfL. 
According to the 1969 «tati«tic»j the »trueture of Egypt'• exporte hat 

been M follow»i 
7.1* agrimiltural produete - 42.3* induetriel »w materiale - 2.9* 

primary mineral fuala and 47.7* »ejmfiRetured prodret».-"/ 

Egypt ii a centrally planned eoonomy country.   The foreign trade pollay 
it planned by the »tate.   Biporte er» »ubjeot to import licence» which ere 
issued according to the "Plan of Importation" and the "Foreign Exchange 
Budget•" which allocate» the required foreign currency for each eeetor. 

Import« from the Arab Countrie» mainly the member» in the Arab Com- 
mon kmrket enjoy import préférentiel treatment end exemption from import 
dutiee.   Special quota« are fixed for the different product» to he imported 
from the Arab Gem«» Market countries through bilateral agreement» concluued 

with each country. 

Jj   Souroet   UHSOB Me« ESOB/tP/K.2 dated 14.10.V'. 
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The a*áor part of the foreign trmda in Egypt (Inporta and «pert«) *» 

la the hande of the public eeetore. 

tuft graduation of 
Egypt produeee the four it«» i    Vagatable oil - i>oap - Detergeante and 

Goeaetiee. 
There art eix oompenlee in Egypt p-odueing yjgrttblf 911»   ThM# eoMpaniea 

belong to tha publie eaetor.   Ita production asounte to about 40.000 Toms a 
y»ar.   Thia volume rapraoant 96.2* of tha total production.   Tho raaaining 3.8* 
reprsasnt tha production of tha privata eaetor (about 1500 tona).   Production 
of vegetable oil in Egypt aovara about 99* of tha losal consumption. 

Mo data about tha production of «o»P, detergeante and eommctiee could bo 
obtained.   Howavar, it ia aetiaeted ¿hat tha domeetie production Almost covare 
tha loeal eonaumption.   Expansione aro baing envimaged in thia induatrjr in- 
order to rendar tha country aalf aufficiant in all itami, 

ÎMfîrtff ftf THrtfN* iml P*0*"0** 
Importi of vegetable oil i*©ducte in Egypt ia a^oat reatrioted to the 

Arab countries among ìéìieh Iraq ia actually tha aoet important supplier. 
The following tabla No. 47 ehowa tha davelepment of imperte of vegatable 

oil producta in Egypt from Iraq during tha vaare 1966 / 19*li 

^^^BflEgaj^P^^^flB^i 

Xeara 

Produeta 

vegetable Oil 
Soap 
Detergeanta 
Commet lea 

1968 1969 

. i 4- 
i    ¡ 

i 157 1176 ! 243 i 992 ! 9S • 615 j 
•       '       i 

Value in I. Diñara 
Quantities in fona 

1970   j 1971 (10 »ontha) 

21      11« ;  100 ' 452 »    9    45 
i 

16 '   10 

• 

x 
x 

333 
169 

7 

There haa bean no sporta from Iraq inthe jaara 1966 and 1967. 

It fro* the table 47 thati 

.   Importa from Iraq etarted only I960. 
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ha*o 

of TogoUbl« oil ttm UM rtuh*i it« hKhMt l.~l la 19«, 
ily daoroasing in tht f ollowin« thrtt 

»chad lia PME 

of M»? tow bo« fltteti»tin| êvàm tho MM porifid 

in 1#9. 

of «m*im (ß**MU9 tooth pioto) tUtUd in 19é9 tar 10 Te 

to 7 ton» in 1971« 

prie* of fOfoUblo oil i»#ieU im I*/pt 

ara tho following t 

Per tho brand C1F 
i Ml,500 I. SÉBM» PK" toi 
i 155,500 •        •       •    • 

ealcu**d on *ho baai» of ttio Iraqi 

Tho foUoirtng Ubi« M*. 4i •*»«* tho roUll 
oil pronto l^erUi trm Jxm oow«a*á U tho ai»±l*.r 

(Pricao at in July 1971)* 

of tho 
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Tabi« LB 

^ 

Qovntxy o* 
OrlÄJjtt Mid 

TTF« of Paokim 

Unit 

R«t*il Prie« 
(la Bfrptiafli Poun*) 

».  Ttfittfrlt (81 

mix 
Sul1 Un 
F*n*r 
Oili» 
M1MU1 
Sab« 

2,25 kilo tin» 

Aten IMietil I 
H«liopolÌ8 

ism ! 

BCIPT 
Ateu 

Loar*©! 
G.Al 
0tn»v*l 
S«l«et 

JSÈk 
ten 

Ai» 

BUI 
OH** 
Prodcnt 

KKiPT 
hT\>WW 

Sol«« 

1 kilo tint 
NW N 

2 "       * 
4   •       • 

§•»11 SÌM 

b. 

TttbM 

M 

II 

• 

0,5» 

0.750 

0,300 
0*380 
0*550 
1,000 

55       | par pi«e« 
50 
50 
75 
IO 
50 

50 
45 
45 
40 
40 

1n Mir- ili 
130 
HO 

200 

150 
115 
130 

100 
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It appears f rtn the comparative table lo. 4« that the retail prie«» of 
thaEgyptlan brand» Mr« «lightly lower than th« price» of th« Iraqi brands la 
general.   Osar and precise conclusion» cannot ba drawn out of this liât as 
tho dotali« about th« «IM and weight of unita aro not ave Habla. 

CUSTOM»  Putì— 
Importa fron Iraq ara exempted from ousto» dutìoa. 

th« Situation 7f tht irmi fn*-** 

Th« quality of tho Iraqi brandi 1» satisfactory In ganaral.   No 

plaint« ara raised. 

Th« «am« complaint» have boon raised about th« leakage in the Vegetable 

©11 tin«.  Aleo the apparane« of tin« 1« not »atisfaetory.   Good« suffer 

often fro» daaagc aurini transportation. 

The foreign trade oetwa«n Egypt and Iraq i» planned on the govern«nto 
level according to the stipulations oi a bilateral trade agreement between 
the tuo countries within th« framework of the Arab Common Market arrangement*. 
Regarding the inporte of Iraqi vegetable oil produot» in Egypt, a spaeial 
quota for eeeh item of the»« pmduets except for detergeants Is fixed accor- 
ding to th« requirement» of the local consumption.   Importe of these produot« 

in Egypt are effected through two channel»» 
a) The Iraqi Trade Centre In Cairo forwhleh a part of the quota Is a^- 

located; 
b) Th« Egyptian Stat« Company called «Th« Arab Foreign Trade Company". 
The Iraqi Trade Centre in Cairo has to releas« the lnrorted quantities 

to a public sector company which night   buy these quantities against a cer- 
tain commi»»ion to be paid to the trade centre.   In this ease, the publie 
•actor cospany will take ear« of the distribution of the imported goods In 
the local market through public seotor bedi«s «uoh as th« comunera co-oper- 
ative.   Otherwise, the Iraqi Trad« C«ntr« acta as laporier, whols-ealer, 

distributer and even retailer. 

PubUeitf, 
Publicity for thee« products la Igypt Is very limited. 
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Due to the fact that goods chipped fro* Iraq to Egfpt have to be trans- 
ported fey «io K*d from Iraq to Beirut and then by eea to Alexandria, the 

transport facilities are not regular nor enough rapid. 

Egypt i» the largest tit« narket In the aim» am and ita pnoduetipi 
capacity of vegetable oil producta alaost covers ita local consumption,   If, 
because of the growing population tha production «spaeity cannot cover tha 
local consumption at laaat in acata years, nevertheless, Egypt anviaagea all 
possible expansiona to ba aalf auffieient.   Therefore, it cannot fee expected 
that thia country could ba a traditional siartot for tha Irani vogstabla oil 

produots. 
However, and aa long ts that there i* certain opportunities to fill tha 

gape resulting fro» tha insufficiency of the domestic produetioti to cover 
tha local eonsuaiptioni tha Iraqi products oould find outlets in the Egyptian 
market especially that «»a asportation of auch products is restricted to the 

producta of Arab origin. 
The producta which could be inported in Egypt are tha vegetable oil - 

soap and eosssatiec.   although the Imports of theae itens In Egypt are re- 
latively too asmi! compared to ita local oonavnption; yet thaee imports rap- 
resent a »jor part in the total exports of Iraq of these producta.    (See 
table ho. 12.    It shows that Igypt is th« firat and sain importer of vege- 
table oil, and the second euaf»er for soap and cosastics). 

Regarding detergente; there have been no imports of this ltep and the 
apportunitiee to intorduee it to the Egyptian amrket ara very liadted. 

Ifforta Bhould concentrate on increaain4 the annual qutaa for the 
portation of the Iraqi vegetable oil producta in Egypt»   TM* requiree 
special arrangeants to be taken en the governamental level,   tuch 
seen to be the moat effective for the promotion of the exporta of these 

products to the Egyptian market. 
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1.   Km AU 

A 

(1) 
Por on» pifi 

"   1/2   • 
-   1/4   • 

(Depending tho ofttogory of tho no*.* popor) 

¡JUTf^ «IXAgoM« OB« 8W 

25-200 
16-100 
16-   50 

200 

(2) 
Por OM filai not BOTO thin 100 foot long} 

por nook 
(depending tho category of tho cinema). 

Slidet par wok 

•dr.ute projection) 
30-60 

7-10 

(3)   Jolwliifla Ooit in K. Mnoro-1' 

r Dilation in 

Type of 
•rconds 

T r 
»       i 

SSL*   i 

^mm^^m^m^t 

-te* 

15     '.»     ! 30     |45    ' 6o| W |   90(120 

1 1" 
Nomai Porio*-^ ! 28    J 34.5 \ 47      44      ?f ^ 94   112 ¡ 150 

Spooial PerioâoJ/       ! 22.5 j 27.5 ¡ 37.5 \ 51    » 601 75 j   90 ' 120 

Selected Porteo»-^     j 17    ¡21    1 28    j 38.5 ; 45 ; 56     6a :  90 

J/     Thooo priooo »ro for eaoh UM of promotion for a duration between 10 

to 120 second*. 
2/     Th« n»rm>i nerlodi   Starti froa tho beginning of tho tronoaioiioB till 

gMDf ••••IÄa»jo*BBKpBBoe^a^o^a*^e^e^^^^^— 

8.00 p.a. 

j/   TIT ep-^1 °«rf^' B*«»«n *• f«**1»11 •*•*•• •• **"*• w brtWMB 

tho intonalo of show». 
4/     Tho Selected, iff,oJ«   *roa 8.00 p.*. till tho end of the tran«dMioo. 

r*\y 16 m, fila« whit« and blaek or« admitted at prooont. 

(4)    fee.tore (is 

135x37 oa« 
153x50 • 

:   180x60 • 
335x60 • 

157x72 » 
145x40 " 
170x40 • 

0.750 
1.500 

7.500 
12.500 

10.000 
2.500 
6.000 
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(1) 
100 

& '- * 

(2) 

For 45 £•«* *il», ? ^f** T *!!* S S S *   40   "        •   # 60      *        •     " HWW 

_^ 2.S «  5 

(1) 

(2) 

9%^ 1   t© 12,500 
1/2 4     ta   6 
1/4   " * 
fmr Inch In a colvan. 

5 
3 
2 

Cm Kilnut« 
1/1    • 
1/4    " 

(3)   TtiTTlfliB 
Binut« 

H 

I/4        « 

Cto» 
1/2 

12,5 
7,5 
5,5 

(1) 
600 

1400 
2000 

(Additional gowns»!« two» »*• to bo a<M»d). 

(2)   TTiTTlrì'T 

15 • 
20 " 
30      " 

65 
90 

110 
150 
205 

g      ¡¡ *> 
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i 

U) 

B»okiid« of ih« cov»r 

Uk   • 
(te e«, la a oolvMi 

1ÖO 
160 
120 

70 
45 
1,5 

Í2) 

T 

S«l«ct^ 

Priait 
N 

N 

Duration la ••COCKü 

M 

9 

M. 
U a * 27 ; 30 
-,     32 j 40| 45 
32  I 42 I 91 i  60 



• 
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